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How would COVID vaccine 
makers adapt to variants?

By tweaking their vaccines, a process that should be 
easier than coming up with the original shots.

Viruses constantly mutate as they spread, and most 
changes aren’t significant. First-generation COVID-19 
vaccines appear to be working against today’s variants, 
but makers already are taking steps to update their rec-
ipes if health authorities decide that’s needed.

COVID-19 vaccines by Pfizer and Moderna are made 
with new technology that’s easy to update. The so-called 
mRNA vaccines use a piece of genetic code for the spike 
protein that coats the coronavirus, so your immune sys-
tem can learn to recognize and fight the real thing. 

If a variant with a mutated spike protein crops up that 
the original vaccine can’t recognize, companies would 
swap out that piece of genetic code for a better match – 
if and when regulators decide that’s necessary.

Overall the process would be similar to what already 
happens with flu vaccine. Influenza viruses mutate 
much faster than coronaviruses, so flu shots are adjust-
ed every year and must protect against multiple strains. 

U.S. bombs facilities in 
Syria used by militia 
backed by Iran A6

Mr. Potato Head goes 
gender neutral, sort of

Hasbro created confusion Thursday when it re-
moved the gender from its Mr. Potato Head brand, but 
not from the actual toy.

The company announced Thursday morning that it 
was dropping Mr. from the brand in an effort to make 
sure “all feel welcome in the Potato Head world.”

Later that afternoon, Hasbro clarified in a tweet that 
the Mr. and Mrs. Potato Head characters will still 

exist, names and all, but the branding 
on the box will say “Potato Head.”

“While it was announced today 
that the POTATO HEAD brand 
name & logo are dropping the 
‘MR.’ I am proud to confirm 
that MR. & MRS. POTATO 
HEAD aren’t going any-
where and will remain MR. 
& MRS. POTATO HEAD,” 

the company tweeted.
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the Mr. and Mrs. Potato Head characters will still 
exist, names and all, but the branding 

on the box will say “Potato Head.”
“While it was announced today 

that the POTATO HEAD brand 
name & logo are dropping the 

By Hannah Black
Wyoming Tribune Eagle

CHEYENNE – Beginning 
Monday, a COVID-19 health 
order restricting operations of 
Wyoming businesses like hair 
and nail salons, barber shops 
and tattoo parlors will no lon-
ger be in place.

Gov. Mark Gordon and the 
Wyoming Department of 
Health announced Thursday 
the removal of Health Order 
No. 3, as well as a continued 
easing of protocols related to 
restaurants and gathering size 
limitations. 

The order mandating state-
wide use of masks is still in 

place.
The change is because of 

continued improvement of 
COVID-19 metrics, including 
fewer cases and hospitaliza-
tions, Gordon said in a Thurs-
day afternoon news release. 
The new orders will be in effect 
until March 15.

State’s health order 
restrictions eased

Wyoming Gov. Mark Gordon speaks during a press conference July 28, 2020, at the state Capitol in downtown Cheyenne. A 
health order restricting personal care businesses in Wyoming will be removed Monday. Michael Cummo/Wyoming Tribune Eagle
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By Kathryn Palmer
Wyoming Tribune Eagle

CHEYENNE – School 
leaders from across Wyo-
ming testified against a pro-
posal to cut tens of millions 
in K-12 funding during a vir-
tual House Education Com-
mittee meeting Thursday.

“The proposed cuts re-
quire school districts to 
make choices between bad 
and worse options. For ex-
ample, do we eliminate ac-
tivities or close schools?” 
Andrea Summers, a mem-
ber of the Sweetwater Coun-
ty School District 1 Board of 
Trustees, told the commit-
tee. “These cuts don’t just 
hurt students. I strongly 
believe these cuts will 
erode the very fabric of our 
communities.”

More than a dozen other 
top education personnel 
from various school districts 
gave similar testimony, sug-
gesting that absorbing those 
kinds of cuts could lead to 
bigger class sizes, difficulty 
attracting quality teachers, 
cutting activities and other 
losses. 

Further, they all empha-
sized that big cuts would 
have enormous implications 
for the future of Wyoming – 
and implored legislators to 
raise a revenue stream out-
side of the mineral extrac-

tion industry to fund 
education.

“Many of the people I’ve 
spoken with in my communi-
ty said they’d be happy to 
pay a 1% sales tax – they 
wouldn’t even notice it at the 
checkout counter – if it 
meant keeping schools open 
and opportunities for our 
kids,” Summers said. 

“In communities where 
the educational system is 
lacking, the community 
can’t attract business, doc-
tors, engineers or other pro-
fessionals. … If we hope to 
diversify the economy of our 
state, then cutting education 
is in direct opposition to that 
goal.”

Wyoming, which has no 
personal or corporate in-
come tax and comparatively 
low sales and property taxes, 
has historically relied on 
revenue from the mineral in-
dustry to fund its K-12 edu-
cation system at one of the 
highest levels in the country.

Educators urge 
Wyo. legislators 
to raise taxes

See Tax, page A2


