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COMPREHENSIVE MARKETING SOLUTIONSCOMPREHENSIVE MARKETING SOLUTIONS
FOR ANY SIZE BUSINESS

Madison Media Partners offers the most diverse product stack in the region, all backed by best-in-class 
audience insight and transparent reporting.  We would be delighted to help you structure 

a customized packageto meet specific business goals. Contact Madison Media Partners today 
at (608) 252.2500 to speak with one of our experienced Account Executives.

DIGITAL MARKETING
Branded Content

Targeted Video 
High Impact Banners

Targeted Display
Paid Search

Email Marketing
Website Development

SEO & More

SOCIAL MEDIA MARKETING
Social Media Management
Reputation Management

Facebook & Instagram  
Live Sponsored Posts

PRINT MARKETING
Newspapers / TMCs

Special Sections
Direct Mail

Pre-Printed Inserts
AND MORE!
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Local ReachLocal Reach
Madison Media Partners reaches more  
than 76% of adults in the Madison market 
between our paid subscribers product,  
and news websites.

Response RateResponse Rate
Our response rate is 10x the national  
average of 0.07%, and our viewable ad 
impressions are 99%, more than 2x the 
national average.

10x10x

Our own Madison.com receives over  
11 million pageviews each month with 
1.5M unique visitors.
Source: Google Analytics

76.6%76.6%

11.6M11.6M
Website pageViewsWebsite pageViews

Full Service MArketingFull Service MArketing

DIGITAL LOCAL VIDEO

CONTENT EXPERIENCE STRATEGY
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Coverage mapCoverage map
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MARKET SNAPSHOT
Nestled in the Central and Southwest corner of Wisconsin 
is a collection of thriving communities in the midst of 
unprecedented growth. This area has a rich history with 
chapters that include health tech, innovative research,  
agriculture, educational excellence and so much more.  
It is also poised for an exciting future with an influx of  
new businesses, developments, and residents moving to 
the area every year.

Dane County
Population............................................................................ 568,203
Medium Household Income.......................................... $78,452
Percent of Homeowners......................................................58.2%
Medium Home Value......................................................$294,500
Percent with College Education........................................... 53%
Source: Census.gov QuickFacts 2022 
https://www.census.gov/quickfacts

BRAND FAMILY

Madison 
Wisconsin State Journal 
The Cap Times 
Badgerland Values Dane 
Madison.com 
CapTimes.com 

Regional  
Daily Citizen 
Portage Daily Register 
Baraboo News Republic 
Juneau Star Times 
Wisconsin Dells Events 
Badgerland Values Columbia 
Badgerland Values Dodge 
Badgerland Values Juneau 
Badgerland Values Sauk 
Shopping Reminder 
WiscNews.com 

Specialty 
Agri-View
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READERSHIPREADERSHIP
In a single week, 406,600 or 63.6% of people 
living in the Madison market read Wisconsin State 
Journal in print or in digital form.

OUR AUDIENCEOUR AUDIENCE
Our audience is a close split  
53% Male / 47% Female readers

50% of readers are between the  
ages of 30-59

32% of readers have children in their 
household

More than 8 in 10 readers have attended 
or graduated college and/or receive a 
post graduate degree.
Source: Coda Ventures Lee Enterprises Audience Report 2021

63.6%63.6%

35.7% of the population read a daily or 
Sunday issue of Wisconsin State Journal 

in the past 7 days.  
35.7%35.7%

50%50%
50%50%
32%32%

85%85%

Social Media AudienceSocial Media Audience

Facebook
Gender: 

62% female • 37% male

Age Range:
	 2%	 18-24 years old
	 16%	 25-34 years old
	 24%	 35-44 years old
	 21%	 45-54 years old
	 17%	 55-64 years old
	 18%	 65+ years old

Locations:
Madison • Milwaukee • Sun Prairie 
Middleton • Janesville • Chicago
Fitchburg • Stoughton • Verona

Eau Claire • McFarland • Baraboo 
Waunakee • Oregon

Instagram
Gender: 

63% female • 35% male

Age Range:
	 6%	 18-24 years old
	 32%	 25-34 years old
	 31%	 35-44 years old
	 18%	 45-54 years old
	 9%	 55-64 years old
	 4%	 65+ years old

Locations:
Madison • Sun Prairie • Fitchburg 
Middleton • Verona • Milwaukee

Results are cumulative averages from Wisconsin  
State Journal, Madison.com and the Cap Times
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AUDIENCE

in

September 2023

DIGITAL	 Monthly Pageviews	  Website Users	 eSubscribers	 Email List
Wisconsin State Journal			   26,817	 18,423
The Cap Times	 364,399	 179,850	 1,689	 19,747
Madison.com	 10,932,262	 1,298,313		
Madison.com App	 4,341,067	 16,939		
Portage Daily Register	 161,506	 10,048		
Baraboo News Republic	 127,960	 9,651	 4,036	 5,287
Juneau County Star Times	 3,663	 1,786

Beaver Dam Daily Citizen	 241,290	 19,412		  5,125
WiscNews.com	 1,231,239	 183,973
WiscNews.com App	 20,238	 418
                                                  TOTAL	 17,423,654	 1,720,390	 32,542	 48,582
	

PRINT	 Delivery	 Frequency	 Distribution	 Readership	 Geography
Wisconsin State Journal	 Subscriber	 Daily	 30,487 (Sun.)	 225,000	 Dane County
The Cap Times	 Subscriber/Rack	 Wednesday	 33,524	 88,000	 Dane County
Badgerland Values Dane	 Free Shopper	 Wednesday	 134,839		  Dane County
Portage Daily Register	 Subscriber	 Mon-Sat.	 1,415 (Sat.)		  Portage
Baraboo News Republic	 Subscriber	 Mon-Sat.	 1,353 (Sat.)		  Baraboo
Beaver Dam Daily Citizen	 Subscriber	 Mon-Sat.	 2,512 (Sat.)	 8,084	 Beaver Dam
Juneau County Star Times	 Subscriber	 Thursday	 886		  Juneau County
Wisconsin Dells Events	 Subscriber	 Thursday	 733		  Wisconsin Dells
Badgerland Values - Columbia	 Free TMC	 Wednesday	 16,281		  Columbia County
Badgerland Values - Dodge	 Free  TMC	 Monday	 31,176		  Dodge County
Badgerland Values - Juneau	 Free  TMC	 Wednesday	 17,375		  Juneau County
Badgerland Values - Sauk	 Free  TMC	 Wednesday	 27,860		  Sauk County
Shopping Reminder	 Free  TMC	 Monday	 6,695		  Columbus
                                                 TOTAL			   305,136	 Scarborough 2022	

SOCIAL	 Facebook	  Twitter	 Instagram	 LinkedIn
Wisconsin State Journal	 53,498	 86,046	 37,762	 4,450
The Cap Times	 27,332	 36,408	 13,532	 1,790
Madison.com	 31,701	 38,621	 18,426	 330
Portage Daily Register	 9,521	 532
Baraboo News Republic	 11,450	 1,864
Beaver Dam Daily Citizen	 15,540	 1,962
Juneau County Star Times	 7,188	 352	
Wisconsin Dells Events	 7,466	 542
                                                  TOTAL	 163,696	 166,327	 69,720	 6,570
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MADIson.com & Wiscnews.comMADIson.com & Wiscnews.com
PREMIUM USER EXPERIENCE  
& HIGH IMPACT BRAND  
OPPORTUNITIES 
Users find our site template to be:
	 • Highly engaging
	 • Easy to navigate
	 • Modern and colorful
With an increased emphasis on digital 
storytelling and interactive content. 
In addition, our website uses machine 
 learning to gather data on the content  
each user is absorbing and will center  
new content that is the best fit for  
them in their future visits.
Integrated into this template are  
exciting, visibility opportunities for  
our advertisers as well.

VIDEO-CENTRIC SITE DESIGN
•	 In 2021, US adults will watch an average  
	 of 140 minutes of digital video per day.
•	 Viewers retain 95% of a message when they  
	 watch it in a video, compared to 10% when  
	 they are reading the content in text.
•	 One-third of all on-line activity is spent  
	 watching video content.

Insert picture

Insert picture
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Local DigitalLocal Digital
PREMIUM INVENTORY
VIDEO PREROLL.............................................$30 CPM

VIDEO DISPLAY..............................................$30 CPM

INVIEW VIDEO (640x480).............................$25 CPM

REVEAL (1920x350 / 800x250)...................$35 CPM

REVEAL WITH VIDEO.....................................$40 CPM

BILLBOARD (970x250)..................................$14 CPM

IAB UNITS........................................................$14 CPM

NATIVE AD UNITS...........................................$15 CPM
 
Targeting available including geo and intent.  
Subject to availability.

CAPTIMES.COM INVENTORY
VIDEO PREROLL.............................................$30 CPM

VIDEO DISPLAY..............................................$30 CPM

INVIEW VIDEO (640x480).............................$25 CPM

REVEAL (1920x350 / 800x250)...................$35 CPM

REVEAL WITH VIDEO.....................................$40 CPM

BILLBOARD (970x250)..................................$30 CPM

NATIVE AD UNITS...........................................$15 CPM

IAB UNITS........................................................$14 CPM

AD MESSENGER
AD MESSENGER 50............................................... $500 
50,000 320x50 (Text/Logo)
AD MESSENGER 100...........................................$1000 
100,000 320x50 (Text/Logo)
AD MESSENGER 250...........................................$2000 
250,000 320x50 (Text/Logo)

All campaigns includes geo-targeted campaign 
to minimum5 zip codes. Custom programs can be 
developed for clients interested in higher  
impression levels.

EMAIL NEWSLETTERS
WSJ - Top Daily & Breaking News (100K).......$1,650

WSJ - Entertainment/Movies/Food (15K)......... $500

WSJ - Badger Beat (10.5K)................................... $450

WSJ - PrepZone (6K)............................................. $350

WSJ - Business Briefing (3K)................................ $350

WSJ - Local Offers (25K)....................................... $199

MAD - Weather Daily & Alerts (5.5K).................. $500

*SOV - Share of Voice (50% of total ad impressions)
Custom programs available for commitments spanning 3 months.

Insert picture

Insert picture
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	 1-3x	 4-8x*	 9x+*

Post/Event Share	 $500 	 $435 	 $395 

Facebook Live	 $750 	 $695 	 $625 

 		  	
*� �  �With commitments of 4 or more, a 1/8 page color 

display ad in “Taste of the Times” or ROP in the Cap Times 
print edition to correspond with the post.

Prices subject to change.

Facebook

			 

Post in the Feed............................... $500
Can include up to 10 images
Could be a giveaway/contest

Story Feature.................................... $300
Can include 1-5 slides with clickable URL

Live or Pre-recorded Video...$500-$700
Up to 10 minutes in length

Reels................................................ $1,000

Prices subject to change.

Instagram

Social Media Sponsored POST RATES Social Media Sponsored POST RATES 

Wisconsin State Journal
53.5K followers

3.6K avg. impressions/post

Madison.com
31.7K followers

1K avg. impressions/post

The Cap Times
26.8K followers

2.5K avg. impressions/post

Wisconsin State Journal
37.4K followers

74.1K monthly impressions

Madison.com
18.3K followers

14.6K monthly impressions

The Cap Times
11.7K followers

155.9K monthly impressions

facebook sponsored content

instagram sponsored content
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Branded content drives resultsBranded content drives results
84% of consumers expect brands to create content;  
consumers want content from brands.

78% of consumers believe that companies providing custom content 
want to build long-term relationships.

Content marketing can cost up to 62% LESS  
THAN TRADITIONAL MARKETING

A viable content strategy can grow site visits by 300%.
Source: https://neilpatel.com/blog/38-content-marketing-stats-that-every-marketer-needs-to-know/https://
contentmarketinginstitute.com/2016/08/content-marketing-stats/https://searchengineland.com/seo-con-
tent-strategy-grow-visits-300-one-year-282934

PACKAGE A: $1,500
•	 One branded content piece
•	 One paid social post on our Facebook page

PACKAGE B: $2,250
•	 One branded content piece
•	 One paid social post on our Facebook page
•	 75,000 native impressions

PACKAGE C: $3,500
•	 Two branded content pieces
•	 50,000 native impressions (distributed per piece)
•	 Two paid social posts (featuring each piece of content)  
	 on our Facebook page

PACKAGE D: $7,500
•	 Three branded content pieces
•	 100,000 native impressions (distributed per piece)
•	 Three paid social posts (featuring each piece of content) on our Facebook page
•	 50,000 Targeted Email sends (utilizing Amplified’s network)

All packages include: Branded content piece(s) (listicle or article, 500 words of fewer with a single round of 
revisions) which will publish on the local publisher website.
The campaign distribution plan includes: Native impressionson the local publisher site and programmatic 
impressions utilizing Amplified’s network of brand safe sites
AND/OR Paid social post(s)featuring your content on the local publisher’s Facebook page

We will work with you to select the ideal target audience for your campaign.
Backlinks and keywords will be included in the piece to positively influence your website’s SEO

84%84%
78%78%
62%62%
300%300%
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Video and AudioVideo and Audio
Video production, scripting, and editing is not one-size fit all; our levels help clients 
achieve their specific goals. We will work with you to select the ideal target audience 
for your campaign and build distribution/marketing plans accordingly. Pricing does 
not include any distribution.

ON-SITE INTERVIEW-STYLE VIDEO - $3,500 
60-to 90-second video that shares objectives  
and talking points

GALLERY/SLIDESHOW - $3,500 
Using stock or client photos to “tell” the story;  
caption copy, e-commerce capabilities,  
and calls-to-action included

ANIMATED VIDEO - $6,500 
60-to 90-second animated video to share a story, 
introduce a campaign, and more

COMPANY PROFILE VIDEO - $7,500 
Strengthen connection with consumers with an 
engaging synopsis of your story

BRANDED SHORTS – CUSTOM QUOTE 
Anything outside the realm of what is listed above

PODCAST - $2,000 PER EPISODE  
recommended to record at least three
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PRINT AdvertisingPRINT Advertising Rates & Information

Notice of cancellation of advertisement with any Madison Media Partners publication after the space and copy  
deadline has passed will result in a 40% penalty of the cost of the advertisement to be paid by the advertiser.

Creative service charges may apply to all ads designed by our designers. All rates listed above are per ad.

*Insertion into multiple products counts towards achieving contracted frequency level.

CONTRACTS 
LEVEL	 BROADSHEET	 WSJ	 TABLOID	 CAP TIMES	 COMBO

  Open	 Full Page	 $8,160	 NA
	 Half Page	 $4,080	 Full Page	 $595	 $4,675
	 Quarter Page	 $2,040	 Half Page	 $300	 $2,340			 
	 Eighth Page	 $1,020	 Quarter Page	 $155	 $1,175	
	 1/16 Page	 $510	 Eighth Page	 $95	 $605	

  3X	 Full Page	 $6,240	 NA
	 Half Page	 $3,120	 Full Page	 $595	 $3,345
	 Quarter Page	 $1,560	 Half Page	 $300	 $1,675			 
	 Eighth Page	 $780	 Quarter Page	 $155	 $845	
	 1/16 Page	 $390	 Eighth Page	 $95	 $440

  6X	 Full Page	 $6,000	 NA
	 Half Page	 $3,000	 Full Page	 $595	 $3,235
	 Quarter Page	 $1,500	 Half Page	 $300	 $1,620			 
	 Eighth Page	 $750	 Quarter Page	 $155	 $815	
	 1/16 Page	 $375	 Eighth Page	 $95	 $425

  12X	 Full Page	 $5,760	 NA
	 Half Page	 $2,880	 Full Page	 $595	 $3,130
	 Quarter Page	 $1,440	 Half Page	 $300	 $1,565			 
	 Eighth Page	 $720	 Quarter Page	 $155	 $790	
	 1/16 Page	 $360	 Eighth Page	 $95	 $455

  24X	 Full Page	 $5,400	 NA
	 Half Page	 $2,700	 Full Page	 $595	 $2,965
	 Quarter Page	 $1,350	 Half Page	 $300	 $1,485			 
	 Eighth Page	 $675	 Quarter Page	 $155	 $750	
	 1/16 Page	 $340	 Eighth Page	 $95	 $390

  48X	 Full Page	 $5,160	 NA
	 Half Page	 $2,580	 Full Page	 $595	 $2,860
	 Quarter Page	 $1,290	 Half Page	 $300	 $1,430			 
	 Eighth Page	 $645	 Quarter Page	 $155	 $720	
	 1/16 Page	 $325	 Eighth Page	 $95	 $380

  72X	 Full Page	 $4,440	 NA
	 Half Page	 $2,220	 Full Page	 $595	 $2,535
	 Quarter Page	 $1,110	 Half Page	 $300	 $1,270			 
	 Eighth Page	 $555	 Quarter Page	 $155	 $640	
	 1/16 Page	 $280	 Eighth Page	 $95	 $340
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Print AdvertisingPrint Advertising Rates & Information

All rates are black and white and include creative charges

COLOR RATES:  10% Color Charge

CREATIVE CHARGES: $20 

Not applied to pickups.

			   2 x 4.9”	 3 x 4.9”	 2 x 7.4”	 3 x 10” 	 6 x 4.9” 	 3 x 20.9”	 6 x 10”	 6 x 20.9” 
		  2 x 2.4”	 1/16 pg	 1/8 pg HZ	 1/8 pg VT	 1/4 page VT	 1/4 page HZ	 1/2 page VT	 1/2 page HZ	 Full Page

		 DAILY PUBLICATIONS Tuesday - Thursday - Saturday (3 Day Rate Includes Full Color) 
Baraboo News Republic	  
Portage Daily Register	

$150	 $265	 $385	 $385	 $680	 $680	 $1,250	 $1,250	 $2,550

Daily Citizen	 $125	 $210	 $300	 $300	 $515	 $515	 $950	 $950	 $1,950
IAB impressions included    	 5,000	 5,000	 15,000	 15,000	 20,000	 20,000	 25,000	 25,000	 50,000		
Pickup	 $54	 $90	 $126	 $126	 $215	 $215	 $395	 $395	 $785

		 DAILY PUBLICATIONS E-EDITION ONLY Monday - Wednesday - Friday - Sunday 
Baraboo News Republic	  
Portage Daily Register	

							       $215	 $450

Daily Citizen	 							       $215	 $450
IAB impressions included     								         10,000	 25,000

	 BADGERLAND VALUES
Dane (Wed)	 $92	 $190	 $294	 $294	 $561	 $572	 $1145	 $1145	 $2,350
Sauk (Wed) - BNR/PDR or WDE	 $130	 $235	 $330	 $330	 $565	 $565	 $1020	 $1020	 $1,980
Columbia (Wed) - PDR/BNR	 $130	 $235	 $330	 $330	 $565	 $565	 $1020	 $1020	 $1,980
Juneau (Wed) - JCST	 $130	 $185	 $330	 $330	 $565	 $565	 $1020	 $1020	 $1,980
Dodge (Sat) - BDC	 $130	 $245	 $370	 $370	 $635	 $635	 $1,150	 $1,150	 $2,250
IAB impressions included    	 5,000	 5,000	 15,000	 15,000	 20,000	 20,000	 25,000	 25,000	 50,000		
Pickup	 $60	 $100	 $130	 $130	 $215	 $245	 $450	 $450	 $900

	 WEEKLY PUBLICATIONS Wednesday
The Cap Times	 $130	 $150	 $225	 $225	 $425	 $425	 N/A	 $750	 N/A
Pickup	 $120	 $95	 $155	 $155	 $300	 $300	 N/A	 $595	 N/A

 	 WEEKLY PUBLICATIONS Monday
Shopping Reminder (BDC)	 $105	 $185	 $270	 $270	 $450	 $450	 $805	 $805	 $1,590
IAB impressions included    	 5,000	 5,000	 15,000	 15,000	 20,000	 20,000	 25,000	 25,000	 50,000		
Pickup	 $60	 $100	 $130	 $130	 $215	 $245	 $450	 $450	 $900

	 WEEKLY PUBLICATIONS Thursday
Juneau County Star Times	 $85	 $140	 $199	 $199	 $325	 $325	 $570	 $570	 $1,115
Wisconsin Dells Events	 $85	 $140	 $199	 $199	 $325	 $325	 $570	 $570	 $1,115
IAB impressions included    	 5,000	 5,000	 15,000	 15,000	 20,000	 20,000	 25,000	 25,000	 50,000		
Pickup	 $50	 $80	 $130	 $130	 $215	 $245	 $450	 $450	 $900
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AdvertisingAdvertising Sizes & Information

COLUMN SIZES
Column Width Inches 
1 column...................................................... 1.56” 
2 column...................................................... 3.23” 
3 column...................................................... 4.89” 
4 column...................................................... 6.56” 
5 column...................................................... 8.23” 
6 column...................................................... 9.89”
Full page height (broadsheet): 20.9” 
Full page height (tabloid): 10” 
Doubletruck Width.................................20.88”

6 col. x 20.9”
(9.89” x 20.9”)

6 col. x 10”
(9.89” x 10”)

3 col. x 20.9”
(4.89” x 20.9”)

6 col. x 4.9”
(9.89” x 4.9”)

3 col. x 10”
(4.89” x 10”)

30col. x 4.9”
(4.89” x 4.9”)

Full Page Half Page Horizontal Half Page Vertical Quarter Page Horizontal Quarter Page Vertical Eighth Page

BROADSHEET 

6 col. x 10”
(9.89” x 10”)

3 col. x 10”
(4.89” x 10”)

6 col. x 4.9”
(9.89” x 4.9”)

3 col. x 4.9”
(4.89” x 4.9”)

3 col. x 2.4”
(4.89” x 2.4”)

Half Page Horizontal Half Page Vertical Half Page Horizontal Quarter Page Eighth Page

TABLOID
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WSJ / Badgerland Values Dane County (02/23)

Town	 Zip	 WED WSJ	 BLV Dane	 Total
Madison	 53703	  578 	  13,572 	  14,150 
Madison	 53704	  1,673 	  16,057 	  17,730 
Madison	 53705	  1,235 	  8,352 	  9,587 
Madison	 53726	  157 	  770 	  927 
Madison	 53711	  2,091 	  20,429 	  22,520 
Madison	 53713	  364 	  6,569 	  6,933 
Madison	 53714	  611 	  5,968 	  6,579 
Madison	 53715	  301 	  1,684 	  1,985 
Madison	 53716	  1,080 	  6,487 	  7,567 
Madison	 53717	  777 	  3,589 	  4,366 
Madison	 53718	  643 	  6,909 	  7,552 
Madison	 53719	  794 	  11,539 	  12,333 
Cottage Grove	 53527	  533 	  3,960 	  4,493 
Middleton	 53562	  1,280 	  10,197 	  11,477 
Verona	 53593	  889 	  11,831 	  12,720 
Dane	 53529	  96 	  645 	  741 
Waunakee	 53597	  948 	  6,285 	  7,233 
Total		   14,050 	  134,843 	  148,893 
 
Wisconsin State Journal Only (02/23)

Town	 Zip	 WED WSJ
Blue Mounds	 53517	  79 
Mount Horeb	 53572	  440 
Black Earth	 53515	  131 
Cross Plains	 53528	  286 
Mazomanie	 53560	  121 
Belleville	 53508	  320 
Brooklyn	 53521	  115 
Oregon	 53575	  647 
Cambridge	 53523	  188 
Deerfield	 53531	  174 
Deforest	 53532	  628 
Windsor	 53598	  117 
Marshall	 53559	  189 
Waterloo	 53594	  104 
Mc Farland	 53558	  513 
Stoughton	 53589	  837 
Sun Prairie	 53590	  1,232 
Total		   6,121 

insertsinserts
An efficient and cost-effective way for advertisers to reach consumers.  
Distributed in a target area. Almost every household, including  
Wisconsin State Journal subscribers and non-subscribers. 

Dane County customized ZONINGDane County customized ZONING** 
(*MINIMUM 15,000)

 Discover
DEERFIELD
GREENHOUSE
We Specialize in High Quality Spring Garden Plants.

All the New Varieties and Old Favorites.

Huge Selection of Annuals & Perennials.

We Grow Plants that Thrive in Your Garden.

Unique Selection of Hanging Baskets

1000s to Choose From

Large Selection of Geraniums 

Grown from Cuttings
Located in southern Wisconsin, our heritage of making the finest 

of Swiss and American pastries reaches back to 1910. By using 

our Old World recipes and the highest quality ingredients, we offer 

you one-of-a-kind breads, pastries, cookies and specialty desserts. 

You are certain to find something to treat your taste buds. From the 

hard-crusted Hearth Breads to the Ethnic Cookie assortment, our 

traditional ways are sure to please.

Old World Recipes for New World Tastes

Pear Bread

Nut Horns

Hot Cross Buns

Classic Butter Cookie 
Assortment - One Pound

Hand-Dipped 
Turtles

To Place Your Orders Call (608) 527-2916 

or visit NewGlarusBakery.com 

534 First Street | New Glarus, WI 53574

Store Hours: Open 7 DayS a Week, 7 a.m. tO 5 p.m. 

HOliday HOuRs: OpeN uNTil 3 p.m. ON mOTHeR’s day, ClOsed THaNksgiviNg day, OpeN uNTil 1 p.m. ON CHRisTmas eve, ClOsed CHRisTmas day, JaN 1 - 19, 2016

Angela Neff, Owner

El Bolillo
B A K E R Y  &  C A F E

welcome to 
the bakery !!welcome to 
the bakery !!

d i n e  i n  •  c a r r y  o u t  •  c a t e r i n g  •  w h o l e s a l e

we are a cozy and locally owned cafe and bakery 

specializing in coffee, pastries, sandwiches, and 

soups. our mexican-inspired specialties include 

“conchas, cuernos, rebanadas and our signature 

cemitas. 
we strive to bake great breads, cakes, cookies,  

and fine pastries for your enjoyment. we’d love the 

opportunity to bake for your next wedding, birthday, 

anniversary, or other special event & celebration!

elbolillomadison.comelbolillomadison.com
business hours

Mon.-Sun. 7am-9pm
Wed. 7am-4pm

4544 monona drive • madison
(608) 819-6560(608) 819-6560

Call London Pearce Today!     608 217 2229BLACKROCK ASPHALT

FOR ALL YOUR ASPHALT NEEDS:

• asphalt sealcoating

• chip sealing

• crack filling

• pot hole repair

• and all other asphalt  

 maintenance

FREE 
ESTIMATES

Over 58 years  
of experience

BLACKROCK
ASPHALT

PRE-PRINTED 
INSERTION ONLY			  			 

		  Weight
	 CPM	 Limit	 	

Single Sheet	 $50.00	 .21 oz

2 BS/4 Tab	 $60.00	 .33 oz

4 BS/8 Tab	 $70.00	 .62 oz

6 BS/12 Tab	 $85.00	 .98 oz

8 BS/16 Tab	 $95.00	 1.3 oz

10 BS/20 Tab	 $105.00	 1.63 oz
12 BS/24 Tab	 $120.00	 1.95 oz

14 BS/28 Tab	 $130.00	 2.28 oz

16 BS/32 Tab	 $145.00	 2.60 oz

18 BS/36 Tab	 $15500	 2.93 oz

20 BS/40 Tab	 $170.00	 3.25 oz

Minimum 10,000 Pieces

print & deliver insertsprint & deliver inserts Wednesday
STANDARD 8.5” x 11”
Image Size 8”x10.5” / 60# Gloss

SUPER-SIZED 10” X 11”	 			 
Image Size 9.5”x10.5” / 60# Gloss

Call for 
current
rates
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AD SIZE
2 Page Spadea.......................... (2) 4.5”x20.9” & (1) 9.89”x20.9”
3 Page Spadea.......................... (2) 4.5”x20.9” & (2) 9.89”x20.9”
4 Page Wrap.............................................................. (4) 9.89”x20.9”

PUBLISHED 
Daily

DISTRIBUTION 
Wisconsin State Journal

Wrap up the Wisconsin State Journal! Your advertising will be the first thing readers 
see when they pick up the paper.
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Texas law
put on hold

A federal judge has 
ordered the nation’s 
second-largest state 
to suspend a law that 
banned most abortions  

NATION&WORLD. A10

NEW IDENTITY
Loss of goal-scoring talent 
will be replaced by “blue-collar” 
approach for UW men’s hockey

SPORTS. B1

Medicare drug price debate
Some Dems seem hesitant to let government 
use its bargaining power to lower costs 

NATION&WORLD. A7

China steps up its posturing
A record number of military fl ights over 
Taiwan has the United States nervous 

NATION&WORLD. A7

MITCHELL SCHMIDT
mschmidt@madison.com 

A Republican-authored bill 
being circulated for co-spon-
sors would eff ectively overhaul 
Wisconsin’s unemployment 
system, with a focus on getting 
more individuals off  unemploy-
ment benefi ts and “reemployed.” 

The GOP ideas include drug 
testing those claiming unem-
ployment benefi ts, providing 
cash payments to businesses 
that hire the long-term unem-
ployed — meaning those who 
have collected benefi ts for more 
than 27 weeks — and directing 
job seekers to apply for specifi c 
job positions.

However, some measures in 
the proposal — including one 
that would force Gov. Tony Evers 
to direct federal COVID-19 stim-
ulus dollars to businesses that 
hire the long-term unemployed 
— may set the bill up for a veto as 
the Democratic 
governor has 
rejected similar 
GOP measures 
related to the use 
of federal funds 
in the past. 

Rep. Warren 
Petryk, R-Town 
of Washington, 
and Sen. Roger 
Roth, R-Apple-
ton, said in an 
interview with 
the Wisconsin 
State Journal 
the legislation 
aims to “trans-
form” the state’s 
unemployment 
insurance system, which has 
struggled to quickly process an 
infl ux of claims brought on by 
the COVID-19 pandemic, into a 
more individualized process that 
focuses more on getting people 
back to work.

“It’s good for the employee; it’s 
great for the employer because 

CHRIS HUBBUCH
chubbuch@madison.com 

 Wisconsin’s rooftops could 
support enough solar panels to 
meet two-thirds of the state’s 
electricity needs, generating 
more electricity than all fossil 
fuel sources combined last year.

Yet a new study predicts fewer 
than 2% of those panels are likely 
to be installed under current 
market conditions.

That’s because many people 
can’t aff ord the upfront costs of 
solar panels and lack fi nancing 

options or don’t control their 
roofs — either because they rent 
or live in multifamily housing, 
according to a report released 
this week by the Public Service 
Commission.

The fi rst such investigation in 
more than a decade, the study 
by the consulting fi rm Cadmus 
could inform how regulators 
determine what utilities allow 
their customers to do and how 
they compensate them for ex-
cess electricity, as well as how 
to allocate resources within the 
state’s $100 million energy-sav-
ing program. 

Bigger rebates, incentives and 
leasing options would reduce 

Report rains on potential

PHIL BRINKMAN, STATE JOURNAL 

Workers with Midwest Solar Power fi nish installing 16 photovoltaic panels on a Monona rooftop that will produce enough electricity to off set 
about 90% of electricity used in the home. A new study fi nds Wisconsin rooftops could support enough solar panels to supply two-thirds of the 
state’s electricity.

Bill aims 
to put 
jobless 
to work

STATE JOURNAL, ASSOCIATED PRESS

 Madison Mayor Satya 
Rhodes-Conway said she would 
testify in a Republican-led inves-
tigation into the 2020 presiden-
tial election, but said she wants 
it held in public and compliance 

with the sweeping 
subpoenas sent to 
her and four other 
Wisconsin mayors 
by retired state 
Supreme Court 
Justice Michael 
Gableman would 
be nearly impos-
sible.

The subpoena, 
delivered to Rhodes-Conway on 
Wednesday, demands she testify 

in the investiga-
tion on Oct. 22 at 
an offi  ce building 
in Brookfi eld. In-
vestigators also 
want the mayor’s 
offi  ce to hand 
over “all docu-
ments” related to 
the election, in-

cluding communication among 
her offi  ce, the city clerk, the four 
other Wisconsin cities and a slew 

of election groups.
“It’s not clear to me if it’s phys-

ically possible to comply with the 
deadlines they’re asking for,” 
Rhodes-Conway said at a press 
conference Wednesday afternoon 
outside the City-County Building.

“We’re talking about reams 
and reams of documents that are 
involved with running a regular 
election,” the mayor said. “This 
is an unprecedentedly broad re-
quest, and I really don’t know 

what they’re looking for here.”
While she said she’d “be happy” 

to discuss Madison’s handling of 
the election, Rhodes-Conway 
wants it to take place in public, 
preferably at the Capitol. 

“This constant rehashing of the 
2020 election is not only demoral-
izing for our clerks, it is corrosive 
to our democracy,” Rhodes-Con-
way said. “There is no wrongdoing 

Madison mayor: I’ll testify

KEVIN FREKING and JOSH BOAK 
Associated Press 

WASHINGTON — Republican 
and Democratic leaders edged 
back Wednesday from a perilous 
standoff  over lifting the nation’s 
borrowing cap, with Democratic 
senators indicating they were re-

ceptive to an off er from Senate 
GOP leader Mitch McConnell 
that would allow an emergency 
extension into December.

McConnell made the off er 
shortly before Republicans were 
prepared to block legislation 
to suspend the debt limit until 
December of next year and as 
President Joe Biden and business 
leaders ramped up their concerns 
that an unprecedented federal 

default would disrupt govern-
ment payments to millions of 
people and throw the nation into 
recession.

The emerging agreement sets 
the stage for a sequel of sorts in 
December, when Congress will 
again face pressing deadlines to 
fund the government and raise 
the debt limit before heading 
home for the holidays.

A procedural vote — on the 

longer extension the Republi-
cans were going to block — was 
abruptly delayed late Wednesday 
and the Senate recessed so law-
makers could discuss next steps. 
Democrats emerged from their 
meeting more optimistic that a 
crisis would be averted.

Senators eye stopgap debt measure

2020 ELECTION | REPUBLICAN-LED INVESTIGATION

Hearing should be 
public, she says, and 
questions subpoena

Rhodes-
Conway

Gableman

SOLAR POWER | PSC CONSULTANT’S STUDY

Wis. rooftops could 
make big diff erence; 
upfront costs impede

KAYLA WOLF, STATE JOURNAL 

Alan Watson, left, and Tommy Olson of Midwest Solar Power install 
solar panels on a Monona home Tuesday. 

Deal would postpone 
reckoning until Dec.

Inside: A $1 trillion coin? A9

‘TRANSFORMING’ 
UNEMPLOYMENT

GOP plan includes 
drug testing, funding 
for new employers

Roth

Petryk
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REGIONAL FORECAST

Temperature

Precipitation

Forecast index based on presence of man-
made particulates affecting aspects of human 
health.

The higher the AccuWeather.com UV Index™ 
number, the greater the need for eye and skin 
protection.

Today’s Air Quality airnow.gov

Skywatch

UV Index Today

RealFeel Temperature® Today

Shown are noon positions of precipitation. Temperature bands are highs for the day. 

City Hi/Lo/W Hi/Lo/W City Hi/Lo/W Hi/Lo/W

City Hi/Lo/W Hi/Lo/W City Hi/Lo/W Hi/Lo/W

WORLD FORECAST

-10s -0s 0s 10s 20s 30s 40s 50s 60s 70s 80s 90s 100s 110s

W-weather, s-sunny, pc-partly cloudy, c-cloudy, sh-showers, i-ice, r-rain, 
t-thunderstorms, sf-snow flurries, sn-snow

Shown is the highest value of the day.

Thunderstorms will rumble through Michigan and parts of Indiana and Ohio today. 
Locally heavy rain will fall as thunderstorms erupt in South Carolina, southern 
Georgia and northern Florida. Numerous showers will occur in the interior West. 
Elsewhere, morning rain will even dampen areas as far west as Central and Southern 
California.

National Extremes Thursday for the 48 contiguous states

Areas of fog in the morning; mostly cloudy and warm with a passing shower or two 
today. Winds light and variable. Mainly clear and mild tonight; mostly cloudy to the 
east with a shower in spots. Winds light and variable. Patchy fog tomorrow morning; 
otherwise, warm with sunshine and patchy clouds.

©2021; forecasts and graphics, with the 
exception of WKOW’s forecast, provided by

High: 97 Zapata, Texas Low: 19 Bodie State Park, Calif.

Albuquerque 79/55/pc 78/50/s
Anchorage 45/40/r 47/42/r
Atlanta 78/65/t 80/65/pc
Atlantic City 76/61/pc 72/64/pc
Austin 92/60/s 91/66/s
Baltimore 79/62/pc 74/64/sh
Birmingham 83/63/s 85/65/s
Boise 62/42/sh 63/42/pc
Boston 70/55/s 62/56/c
Brownsville 89/68/s 90/78/pc
Buffalo 77/63/c 72/61/sh
Charleston, SC 79/68/t 80/66/t
Charleston, WV 73/59/sh 75/56/c
Charlotte 75/64/t 73/62/t
Cincinnati 75/60/t 78/62/s
Cleveland 74/62/sh 75/61/pc
Colo. Springs 78/54/pc 78/41/s
Columbus 77/61/t 78/61/pc
Dallas 94/69/s 92/69/s
Denver 78/51/c 76/44/s
Fairbanks 39/28/c 38/29/sn
Fargo 77/60/sh 72/57/t
Honolulu 86/75/pc 87/75/pc
Houston 89/66/s 87/70/s
Indianapolis 75/59/t 79/64/pc
Las Vegas 75/55/t 73/57/s
Little Rock 90/66/s 89/67/pc
Los Angeles 68/53/r 72/57/s

Louisville 78/63/pc 80/65/s
Memphis 87/68/s 88/70/pc
Miami 89/76/t 86/73/t
Nashville 81/62/pc 82/63/s
New Orleans 87/69/s 86/70/s
New York 76/60/pc 66/58/c
Oklahoma City 94/67/s 90/65/s
Omaha 84/63/s 87/57/pc
Orlando 89/74/t 88/71/t
Pensacola 87/67/s 86/68/s
Philadelphia 78/63/pc 73/61/c
Phoenix 90/67/c 85/61/s
Pittsburgh 74/61/sh 70/56/sh
Portland, ME 70/50/s 59/48/pc
Portland, OR 63/47/pc 64/52/c
Raleigh 78/65/sh 71/62/t
Rapid City 79/52/pc 68/45/pc
Reno 57/35/t 60/36/s
Sacramento 68/48/pc 74/46/s
Salt Lake City 64/51/sh 55/43/sh
San Antonio 91/64/s 90/70/s
San Diego 69/60/r 70/58/s
San Francisco 65/55/pc 69/55/s
Seattle 59/46/pc 57/52/c
St. Louis 83/66/pc 88/69/pc
Tampa 89/76/t 87/73/t
Tucson 93/62/pc 87/54/s
Wash., DC 79/64/pc 74/66/c

 Today Saturday  Today Saturday

Acapulco 89/77/t 88/76/t
Amsterdam 63/47/pc 61/42/s
Baghdad 94/66/s 96/65/s
Beijing 67/55/pc 65/54/sh
Buenos Aires 60/54/c 65/58/s
Cairo 85/66/s 87/68/s
Dublin 66/57/c 61/48/c
Frankfurt 64/42/pc 63/39/s
Hong Kong 84/81/t 85/80/t
Johannesburg 70/58/r 79/54/s
Lima 65/59/c 65/59/pc
London 67/49/pc 66/49/pc

Madrid 79/50/s 77/51/pc
Nairobi 82/60/s 78/60/t
New Delhi 95/74/s 97/75/s
Oslo 56/52/c 58/48/c
Paris 67/48/s 66/43/s
Rio de Janeiro 71/66/c 69/66/t
Rome 75/57/pc 73/54/pc
Singapore 89/79/t 89/79/t
Stockholm 57/51/pc 56/48/c
Sydney 69/59/c 79/66/s
Tokyo 80/70/s 77/69/pc
Vancouver 56/46/pc 54/48/r

 Today Saturday  Today Saturday

First 
Quarter

Oct 12

Last 
Quarter

Oct 28

Full 
Moon

Oct 20

New 
Moon

Nov 4

Sun 7:03 a.m. 6:26 p.m.
Moon 9:36 a.m. 7:54 p.m.

Statistics through 5 p.m. Thursday

24 hrs through 5 p.m. Thu. 0.48”
Month to date (normal) 0.56” (0.66”)
Year to date (normal) 19.49” (31.17”)
Record for this date 1.56” (1882)

Degree days are an indicator of energy needs. 
The more the total degree days, the more 
energy is necessary to heat.

Thursday 0
Month to date 0
Normal month to date 77
Since July 1 50
Normal since July 1 251

High/low 68°/62°
Normal high/low 64°/43°
Record high 85° (2007)
Record low 23° (2001)

REGIONAL OUTLOOK

NATIONAL OUTLOOK

Shown is today’s weather. 
Temperatures are today’s 
highs and tonight’s lows.

 Rise Set

City Hi/Lo/W Hi/Lo/W City Hi/Lo/W Hi/Lo/W
Baraboo 69/56/sh 75/63/pc
Bloomington, IL 76/59/pc 82/65/pc
Chicago 74/62/sh 78/68/pc
Chippewa Falls 69/57/sh 77/64/pc
Des Moines 83/62/s 84/66/c
Dubuque 69/56/sh 79/65/pc
Eau Claire 70/58/c 78/63/pc
Grand Rapids 72/59/t 75/64/pc
Green Bay 72/60/sh 76/62/pc
Intern’l Falls 69/58/c 68/60/r
Janesville 75/58/sh 81/66/s
La Crosse 72/61/sh 81/67/pc
Lansing 72/60/t 75/64/pc
Mankato 78/59/pc 79/60/pc

Marquette 67/58/sh 70/59/c
Milwaukee 72/61/sh 74/66/pc
Minneapolis 75/60/pc 79/62/pc
Oshkosh 71/60/sh 76/63/pc
Racine 71/62/c 73/67/pc
Rhinelander 68/57/sh 74/60/pc
Rochester 73/57/pc 76/59/pc
Rockford 75/59/pc 80/67/pc
South Bend 73/60/t 77/66/s
Sturgeon Bay 69/59/sh 68/62/pc
Superior 60/57/c 65/58/c
Waterloo 77/58/pc 81/64/c
Wausau 71/60/sh 75/64/c
Winona 69/57/sh 78/64/pc

 Today Saturday  Today Saturday
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TEMPERATURE TRENDS

F S S M T W T F S S M T W T

An exclusive index of eff ective temperature, wind, 
humidity, sunshine intensity, cloudiness, precipita-
tion, pressure and elevation on the human body.

63° 68° 70° 65°
8 a.m. noon 4 p.m. 8 p.m.

S 3-6 mph

71°

TODAY

Cloudy, light 
showers 

WIND
N 2-4 mph

57°

TONIGHT

Clearing

WIND
SSE 6-12 mph

64°77°

SATURDAY

Sunny, breezy, 
warm
WIND

S 8-16 mph

79° 56°

SUNDAY

Iso. p.m. storm 
chance
WIND

S 4-8 mph

74° 55°

MONDAY

Incr. clouds, p.m. 
rain

WIND
WNW 6-12 mph

71° 53°

TUESDAY

A.M. rain, then 
sunny
WIND

Weather History
Lead, S.D., had 36 inches of snow on Oct. 
8, 1982, but just 20 miles away in Rapid 
City, which is at a lower elevation, there 
was only a trace.

Watch Chief 
Meteorologist John 
Zeigler’s forecasts 
weeknights at 5, 6 
and 10 p.m. on WKOW.

WEATHER

SKI & PATIO
www.chaletsk i .com

Store Hours:
10 am - 6 pm Monday - Friday
10 am - 5 pm Saturday
C L O S E D Sunday

OUTDOOR FURNITUREINDOOR FURNITURE SKIWEAR SKI EQUIPMENT SNOWSHOES

5252 Verona Road • Madison | Exit Williamsburg Way from Hwy 151 / Verona Road | 608-273-8263

St H

Save 40 - 60% Now!
when you take an additional discount off our already reduced sale prices

Price Lock - Spring Delivery
when you place your Special Order by October 5, 2021.

Price
Guarantee

until Oct 31st

Buy It
Now!

Take
an

Extra OFF
Our Sale Prices on 2022

Porch & Patio
Furniture

20%

Loom-Weave
Aluminum Seating

Folding Teak Sling Dining

Place your order now,
enjoy your furniture next
Spring & Summer!

PATIO
Special Order

SALE

Visit our Showroom to see
next year’s Collections of
Porch & Patio furniture.
New colors and styles
on display now!

Hand-Forged Iron Dining

N

LLOYD FLANDERS®

residential roof, siding, or window project
Not valid with any other offers. Expires 11/30/21

$1500$1500
up to OFFOFF

• Roofing
• Gutters

• Windows
• Siding

*

FINANCING
AVAILABLE

*Some restrictions may apply; subject to
credit approval. Offer must be presented
at time of initial appointment. May not be

used with any other offer.

608-514-1500
www.TheGardnerCo.com

Madison’s 1-DAY
Roofing & Window

Team
0%0%0%
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FALL FAMILY FUN

SHOP ONLINE AT: SHOP.BRUCECOMPANY.COM

IT’S FOR THE BIRDS!

SAVE 10% ON
ALL BIRD SEED & SUET

PLANT NOW FOR SPRING
TULIPS, DAFFODILS & MORE!

OctOber 9 • 10AM tO 2PM
PUMPK IN PA INT ING • FACE PA INT ING

BALLOON TWIST ING & MORE

Harvest
Time

Garden Center Hours: MON-SAT 9am - 6pm | SUNDAY 11am - 4pm
2830 Parmenter St. | Middleton, WI 53562 | (608) 836-7041
brucecompany.com

THE BRUCE COMPANY

UPCOMING EVENTS

OLD WORLD CHRISTMAS

LIGHTS! ACTION! CHRISTMAS!

COZY UP IN CHIC GLOVES,
SCARVES & HATS

BUY 4 ORNAMENTS
& SAVE 20% ON THE 5TH!

LED LIGHT STRINGS IN
A RAINBOW OF COLORS

SHOP ONLINE AT: SHOP.BRUCECOMPANY.COM

• FAMILY FALL FESTIVAL OCT 9 10AM TO 2PM
• FALL KID’S NATURE CLUB* OCT 23 11AM TO 12PM
• LADIES NIGHT OUT NOV 4 3PM TO 6PM
• HOLIDAY OPEN HOUSE NOV 5 TO 7

WWW.BRUCECOMPANY.COM
FOR MORE INFO AND TO SIGN UP*!

Harvest TimeTii

Garden Center Hours: MON-SAT 9am - 6pm | SUNDAY 11am - 4pm
2830 Parmenter St. | Middleton, WI 53562 | (608) 836-7041
brucecompany.com
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SAVE 50% ON ALL
TREES, SHRUBS & EVERGREENS

SAVE 20 TO 50% ON SELECT
IN-STOCK OUTDOOR FURNITURE

SAVE 25% ON SELECT
FALL DÉCOR

SAVE 30% ON
REMAINING PERENNIALS

PROTECT YOUR INVESTMENT
FROM OLD MAN WINTER
WITH FURNITURE COVERS

TOOLS FOR THE SEASON
FROM FISKARS

Garden Center Hours: MON-SAT 9am - 6PM • SUNDAY 11am - 4PM
2830 Parmenter St. • Middleton, WI 53562 • (608) 836-7041
www.brucecompany.com

PERFECT FOR TAILGATING!

Harvest
Time
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Texas law
put on hold

A federal judge has 
ordered the nation’s 
second-largest state 
to suspend a law that 
banned most abortions  

NATION&WORLD. A10

NEW IDENTITY
Loss of goal-scoring talent 
will be replaced by “blue-collar” 
approach for UW men’s hockey

SPORTS. B1

Medicare drug price debate
Some Dems seem hesitant to let government 
use its bargaining power to lower costs 

NATION&WORLD. A7

China steps up its posturing
A record number of military fl ights over 
Taiwan has the United States nervous 

NATION&WORLD. A7

MITCHELL SCHMIDT
mschmidt@madison.com 

A Republican-authored bill 
being circulated for co-spon-
sors would eff ectively overhaul 
Wisconsin’s unemployment 
system, with a focus on getting 
more individuals off  unemploy-
ment benefi ts and “reemployed.” 

The GOP ideas include drug 
testing those claiming unem-
ployment benefi ts, providing 
cash payments to businesses 
that hire the long-term unem-
ployed — meaning those who 
have collected benefi ts for more 
than 27 weeks — and directing 
job seekers to apply for specifi c 
job positions.

However, some measures in 
the proposal — including one 
that would force Gov. Tony Evers 
to direct federal COVID-19 stim-
ulus dollars to businesses that 
hire the long-term unemployed 
— may set the bill up for a veto as 
the Democratic 
governor has 
rejected similar 
GOP measures 
related to the use 
of federal funds 
in the past. 

Rep. Warren 
Petryk, R-Town 
of Washington, 
and Sen. Roger 
Roth, R-Apple-
ton, said in an 
interview with 
the Wisconsin 
State Journal 
the legislation 
aims to “trans-
form” the state’s 
unemployment 
insurance system, which has 
struggled to quickly process an 
infl ux of claims brought on by 
the COVID-19 pandemic, into a 
more individualized process that 
focuses more on getting people 
back to work.

“It’s good for the employee; it’s 
great for the employer because 

CHRIS HUBBUCH
chubbuch@madison.com 

 Wisconsin’s rooftops could 
support enough solar panels to 
meet two-thirds of the state’s 
electricity needs, generating 
more electricity than all fossil 
fuel sources combined last year.

Yet a new study predicts fewer 
than 2% of those panels are likely 
to be installed under current 
market conditions.

That’s because many people 
can’t aff ord the upfront costs of 
solar panels and lack fi nancing 

options or don’t control their 
roofs — either because they rent 
or live in multifamily housing, 
according to a report released 
this week by the Public Service 
Commission.

The fi rst such investigation in 
more than a decade, the study 
by the consulting fi rm Cadmus 
could inform how regulators 
determine what utilities allow 
their customers to do and how 
they compensate them for ex-
cess electricity, as well as how 
to allocate resources within the 
state’s $100 million energy-sav-
ing program. 

Bigger rebates, incentives and 
leasing options would reduce 

Report rains on potential

PHIL BRINKMAN, STATE JOURNAL 

Workers with Midwest Solar Power fi nish installing 16 photovoltaic panels on a Monona rooftop that will produce enough electricity to off set 
about 90% of electricity used in the home. A new study fi nds Wisconsin rooftops could support enough solar panels to supply two-thirds of the 
state’s electricity.

Bill aims 
to put 
jobless 
to work

STATE JOURNAL, ASSOCIATED PRESS

 Madison Mayor Satya 
Rhodes-Conway said she would 
testify in a Republican-led inves-
tigation into the 2020 presiden-
tial election, but said she wants 
it held in public and compliance 

with the sweeping 
subpoenas sent to 
her and four other 
Wisconsin mayors 
by retired state 
Supreme Court 
Justice Michael 
Gableman would 
be nearly impos-
sible.

The subpoena, 
delivered to Rhodes-Conway on 
Wednesday, demands she testify 

in the investiga-
tion on Oct. 22 at 
an offi  ce building 
in Brookfi eld. In-
vestigators also 
want the mayor’s 
offi  ce to hand 
over “all docu-
ments” related to 
the election, in-

cluding communication among 
her offi  ce, the city clerk, the four 
other Wisconsin cities and a slew 

of election groups.
“It’s not clear to me if it’s phys-

ically possible to comply with the 
deadlines they’re asking for,” 
Rhodes-Conway said at a press 
conference Wednesday afternoon 
outside the City-County Building.

“We’re talking about reams 
and reams of documents that are 
involved with running a regular 
election,” the mayor said. “This 
is an unprecedentedly broad re-
quest, and I really don’t know 

what they’re looking for here.”
While she said she’d “be happy” 

to discuss Madison’s handling of 
the election, Rhodes-Conway 
wants it to take place in public, 
preferably at the Capitol. 

“This constant rehashing of the 
2020 election is not only demoral-
izing for our clerks, it is corrosive 
to our democracy,” Rhodes-Con-
way said. “There is no wrongdoing 

Madison mayor: I’ll testify

KEVIN FREKING and JOSH BOAK 
Associated Press 

WASHINGTON — Republican 
and Democratic leaders edged 
back Wednesday from a perilous 
standoff  over lifting the nation’s 
borrowing cap, with Democratic 
senators indicating they were re-

ceptive to an off er from Senate 
GOP leader Mitch McConnell 
that would allow an emergency 
extension into December.

McConnell made the off er 
shortly before Republicans were 
prepared to block legislation 
to suspend the debt limit until 
December of next year and as 
President Joe Biden and business 
leaders ramped up their concerns 
that an unprecedented federal 

default would disrupt govern-
ment payments to millions of 
people and throw the nation into 
recession.

The emerging agreement sets 
the stage for a sequel of sorts in 
December, when Congress will 
again face pressing deadlines to 
fund the government and raise 
the debt limit before heading 
home for the holidays.

A procedural vote — on the 

longer extension the Republi-
cans were going to block — was 
abruptly delayed late Wednesday 
and the Senate recessed so law-
makers could discuss next steps. 
Democrats emerged from their 
meeting more optimistic that a 
crisis would be averted.

Senators eye stopgap debt measure

2020 ELECTION | REPUBLICAN-LED INVESTIGATION

Hearing should be 
public, she says, and 
questions subpoena

Rhodes-
Conway

Gableman

SOLAR POWER | PSC CONSULTANT’S STUDY

Wis. rooftops could 
make big diff erence; 
upfront costs impede

KAYLA WOLF, STATE JOURNAL 

Alan Watson, left, and Tommy Olson of Midwest Solar Power install 
solar panels on a Monona home Tuesday. 

Deal would postpone 
reckoning until Dec.

Inside: A $1 trillion coin? A9

‘TRANSFORMING’ 
UNEMPLOYMENT

GOP plan includes 
drug testing, funding 
for new employers

Roth

Petryk
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REGIONAL FORECAST

Temperature

Precipitation

Forecast index based on presence of man-
made particulates affecting aspects of human 
health.

The higher the AccuWeather.com UV Index™ 
number, the greater the need for eye and skin 
protection.

Today’s Air Quality airnow.gov

Skywatch

UV Index Today

RealFeel Temperature® Today

Shown are noon positions of precipitation. Temperature bands are highs for the day. 

City Hi/Lo/W Hi/Lo/W City Hi/Lo/W Hi/Lo/W

City Hi/Lo/W Hi/Lo/W City Hi/Lo/W Hi/Lo/W

WORLD FORECAST

-10s -0s 0s 10s 20s 30s 40s 50s 60s 70s 80s 90s 100s 110s

W-weather, s-sunny, pc-partly cloudy, c-cloudy, sh-showers, i-ice, r-rain, 
t-thunderstorms, sf-snow flurries, sn-snow

Shown is the highest value of the day.

Thunderstorms will rumble through Michigan and parts of Indiana and Ohio today. 
Locally heavy rain will fall as thunderstorms erupt in South Carolina, southern 
Georgia and northern Florida. Numerous showers will occur in the interior West. 
Elsewhere, morning rain will even dampen areas as far west as Central and Southern 
California.

National Extremes Thursday for the 48 contiguous states

Areas of fog in the morning; mostly cloudy and warm with a passing shower or two 
today. Winds light and variable. Mainly clear and mild tonight; mostly cloudy to the 
east with a shower in spots. Winds light and variable. Patchy fog tomorrow morning; 
otherwise, warm with sunshine and patchy clouds.

©2021; forecasts and graphics, with the 
exception of WKOW’s forecast, provided by

High: 97 Zapata, Texas Low: 19 Bodie State Park, Calif.

Albuquerque 79/55/pc 78/50/s
Anchorage 45/40/r 47/42/r
Atlanta 78/65/t 80/65/pc
Atlantic City 76/61/pc 72/64/pc
Austin 92/60/s 91/66/s
Baltimore 79/62/pc 74/64/sh
Birmingham 83/63/s 85/65/s
Boise 62/42/sh 63/42/pc
Boston 70/55/s 62/56/c
Brownsville 89/68/s 90/78/pc
Buffalo 77/63/c 72/61/sh
Charleston, SC 79/68/t 80/66/t
Charleston, WV 73/59/sh 75/56/c
Charlotte 75/64/t 73/62/t
Cincinnati 75/60/t 78/62/s
Cleveland 74/62/sh 75/61/pc
Colo. Springs 78/54/pc 78/41/s
Columbus 77/61/t 78/61/pc
Dallas 94/69/s 92/69/s
Denver 78/51/c 76/44/s
Fairbanks 39/28/c 38/29/sn
Fargo 77/60/sh 72/57/t
Honolulu 86/75/pc 87/75/pc
Houston 89/66/s 87/70/s
Indianapolis 75/59/t 79/64/pc
Las Vegas 75/55/t 73/57/s
Little Rock 90/66/s 89/67/pc
Los Angeles 68/53/r 72/57/s

Louisville 78/63/pc 80/65/s
Memphis 87/68/s 88/70/pc
Miami 89/76/t 86/73/t
Nashville 81/62/pc 82/63/s
New Orleans 87/69/s 86/70/s
New York 76/60/pc 66/58/c
Oklahoma City 94/67/s 90/65/s
Omaha 84/63/s 87/57/pc
Orlando 89/74/t 88/71/t
Pensacola 87/67/s 86/68/s
Philadelphia 78/63/pc 73/61/c
Phoenix 90/67/c 85/61/s
Pittsburgh 74/61/sh 70/56/sh
Portland, ME 70/50/s 59/48/pc
Portland, OR 63/47/pc 64/52/c
Raleigh 78/65/sh 71/62/t
Rapid City 79/52/pc 68/45/pc
Reno 57/35/t 60/36/s
Sacramento 68/48/pc 74/46/s
Salt Lake City 64/51/sh 55/43/sh
San Antonio 91/64/s 90/70/s
San Diego 69/60/r 70/58/s
San Francisco 65/55/pc 69/55/s
Seattle 59/46/pc 57/52/c
St. Louis 83/66/pc 88/69/pc
Tampa 89/76/t 87/73/t
Tucson 93/62/pc 87/54/s
Wash., DC 79/64/pc 74/66/c

 Today Saturday  Today Saturday

Acapulco 89/77/t 88/76/t
Amsterdam 63/47/pc 61/42/s
Baghdad 94/66/s 96/65/s
Beijing 67/55/pc 65/54/sh
Buenos Aires 60/54/c 65/58/s
Cairo 85/66/s 87/68/s
Dublin 66/57/c 61/48/c
Frankfurt 64/42/pc 63/39/s
Hong Kong 84/81/t 85/80/t
Johannesburg 70/58/r 79/54/s
Lima 65/59/c 65/59/pc
London 67/49/pc 66/49/pc

Madrid 79/50/s 77/51/pc
Nairobi 82/60/s 78/60/t
New Delhi 95/74/s 97/75/s
Oslo 56/52/c 58/48/c
Paris 67/48/s 66/43/s
Rio de Janeiro 71/66/c 69/66/t
Rome 75/57/pc 73/54/pc
Singapore 89/79/t 89/79/t
Stockholm 57/51/pc 56/48/c
Sydney 69/59/c 79/66/s
Tokyo 80/70/s 77/69/pc
Vancouver 56/46/pc 54/48/r

 Today Saturday  Today Saturday

First 
Quarter

Oct 12

Last 
Quarter

Oct 28

Full 
Moon

Oct 20

New 
Moon

Nov 4

Sun 7:03 a.m. 6:26 p.m.
Moon 9:36 a.m. 7:54 p.m.

Statistics through 5 p.m. Thursday

24 hrs through 5 p.m. Thu. 0.48”
Month to date (normal) 0.56” (0.66”)
Year to date (normal) 19.49” (31.17”)
Record for this date 1.56” (1882)

Degree days are an indicator of energy needs. 
The more the total degree days, the more 
energy is necessary to heat.

Thursday 0
Month to date 0
Normal month to date 77
Since July 1 50
Normal since July 1 251

High/low 68°/62°
Normal high/low 64°/43°
Record high 85° (2007)
Record low 23° (2001)

REGIONAL OUTLOOK

NATIONAL OUTLOOK

Shown is today’s weather. 
Temperatures are today’s 
highs and tonight’s lows.

 Rise Set

City Hi/Lo/W Hi/Lo/W City Hi/Lo/W Hi/Lo/W
Baraboo 69/56/sh 75/63/pc
Bloomington, IL 76/59/pc 82/65/pc
Chicago 74/62/sh 78/68/pc
Chippewa Falls 69/57/sh 77/64/pc
Des Moines 83/62/s 84/66/c
Dubuque 69/56/sh 79/65/pc
Eau Claire 70/58/c 78/63/pc
Grand Rapids 72/59/t 75/64/pc
Green Bay 72/60/sh 76/62/pc
Intern’l Falls 69/58/c 68/60/r
Janesville 75/58/sh 81/66/s
La Crosse 72/61/sh 81/67/pc
Lansing 72/60/t 75/64/pc
Mankato 78/59/pc 79/60/pc

Marquette 67/58/sh 70/59/c
Milwaukee 72/61/sh 74/66/pc
Minneapolis 75/60/pc 79/62/pc
Oshkosh 71/60/sh 76/63/pc
Racine 71/62/c 73/67/pc
Rhinelander 68/57/sh 74/60/pc
Rochester 73/57/pc 76/59/pc
Rockford 75/59/pc 80/67/pc
South Bend 73/60/t 77/66/s
Sturgeon Bay 69/59/sh 68/62/pc
Superior 60/57/c 65/58/c
Waterloo 77/58/pc 81/64/c
Wausau 71/60/sh 75/64/c
Winona 69/57/sh 78/64/pc

 Today Saturday  Today Saturday
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TEMPERATURE TRENDS

F S S M T W T F S S M T W T

An exclusive index of eff ective temperature, wind, 
humidity, sunshine intensity, cloudiness, precipita-
tion, pressure and elevation on the human body.

63° 68° 70° 65°
8 a.m. noon 4 p.m. 8 p.m.

S 3-6 mph

71°

TODAY

Cloudy, light 
showers 

WIND
N 2-4 mph

57°

TONIGHT

Clearing

WIND
SSE 6-12 mph

64°77°

SATURDAY

Sunny, breezy, 
warm
WIND

S 8-16 mph

79° 56°

SUNDAY

Iso. p.m. storm 
chance
WIND

S 4-8 mph

74° 55°

MONDAY

Incr. clouds, p.m. 
rain

WIND
WNW 6-12 mph

71° 53°

TUESDAY

A.M. rain, then 
sunny
WIND

Weather History
Lead, S.D., had 36 inches of snow on Oct. 
8, 1982, but just 20 miles away in Rapid 
City, which is at a lower elevation, there 
was only a trace.

Watch Chief 
Meteorologist John 
Zeigler’s forecasts 
weeknights at 5, 6 
and 10 p.m. on WKOW.

WEATHER

SKI & PATIO
www.chaletsk i .com

Store Hours:
10 am - 6 pm Monday - Friday
10 am - 5 pm Saturday
C L O S E D Sunday

OUTDOOR FURNITUREINDOOR FURNITURE SKIWEAR SKI EQUIPMENT SNOWSHOES

5252 Verona Road • Madison | Exit Williamsburg Way from Hwy 151 / Verona Road | 608-273-8263

St H

Save 40 - 60% Now!
when you take an additional discount off our already reduced sale prices

Price Lock - Spring Delivery
when you place your Special Order by October 5, 2021.

Price
Guarantee

until Oct 31st

Buy It
Now!

Take
an

Extra OFF
Our Sale Prices on 2022

Porch & Patio
Furniture

20%

Loom-Weave
Aluminum Seating

Folding Teak Sling Dining

Place your order now,
enjoy your furniture next
Spring & Summer!

PATIO
Special Order

SALE

Visit our Showroom to see
next year’s Collections of
Porch & Patio furniture.
New colors and styles
on display now!

Hand-Forged Iron Dining

N

LLOYD FLANDERS®

residential roof, siding, or window project
Not valid with any other offers. Expires 11/30/21

$1500$1500
up to OFFOFF

• Roofing
• Gutters

• Windows
• Siding

*

FINANCING
AVAILABLE

*Some restrictions may apply; subject to
credit approval. Offer must be presented
at time of initial appointment. May not be

used with any other offer.

608-514-1500
www.TheGardnerCo.com

Madison’s 1-DAY
Roofing & Window

Team
0%0%0%
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00
1TREKCXCUP COM

Trek Bicycle Headquarters
801 W. Madison St.
Waterloo, WI 53594

Everybody entering the Trek grounds
will be required to show proof of
COVID vaccination or a negative test
within 72 hours of the event.

Sunday October 10, 2021

SCHEDULE
Start time Event

12:30 pm Women Elite

Telenet UCI Cyclo-cross World cup Race

1:30 pm Women Elite

Telenet UCI Cyclo-cross World cup

Award Ceremony

2:00 pm Men Elite

Telenet UCI Cyclo-cross World cup Race

3:15 pm Men Elite

Telenet UCI Cyclo-cross World cup

Award Ceremony

Free admission
Free parking
Fun for all ages
Family friendly
World’s best racers
Food and drinks

WORLD CUP
WATERLOO
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2 Page Spadea

3 Page Spadea

4 Page Wrap

RATE

Sunday / Wednesday - 4 Page Wrap
	 Open	 13X	 26X	 52X

	 $10,000	 $11,250	 $10,750	 $10,250

Sunday / Wednesday - 3 Page Spadea	

	 Open	 13 Weeks	 26 Weeks	 52 weeks 

	 $9,000	 $8,550	 $8,100	 $7,650

Sunday Inside Spadea - $3,000

Sunday / Wednesday - 2 Page Spadea	

	 Open	 13 Weeks	 26 Weeks	 52 weeks 

	 $6,000	 $5,700	 $5,400	 $4,950
Sunday Inside Spadea - $2,000

Monday / Tuesday / Thursday / Friday / Saturday - 4 Page Wrap

	 Open	 13 Weeks	 26 Weeks	 52 weeks 

	 $8,000	 $7,000	 $6,000	 $5,000

Monday / Tuesday / Thursday / Friday / Saturday - 3 Page Spadea
	 Open	 13 Weeks	 26 Weeks	 52 weeks 

	 $5,500	 $5,225	 $4,950	 $4,675
Saturday Inside Spadea - $2,500

Monday / Tuesday / Thursday / Friday / Saturday - 2 Page Spadea
	 Open	 13 Weeks	 26 Weeks	 52 weeks 

	 $4,200	 $3,990	 $3,780	 $3,495
Saturday Inside Spadea - $1,500

Full color. Production included.  
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Premium PositionsPremium Positions Rates & Placements

FRONT PAGE (A1)	 		  Weekly 
	 1x	 4x	 (3-mo contract)

FIRST IMPRESSION....................... $859..........$659...........$559
Ad is placed above the masthead on page A1. Also  
includes 20,000 high impact digital impressions per ad.
Print: 9.89” wide x 1.5” tall • Digital: 1920x350 / 800x250

MAIN FRONT PAGE STRIP............ $759..........$559...........$459
Ad is placed at the bottom of page A1. Also includes  
20,000 high impact digital impressions per ad.
Print: 9.89” wide x 2” tall Digital: 1920x350 / 800x250

STICKY NOTE: Talk to your Account Executive about options.
Includes print & insertion. 3” wide x 3”

SECTION FRONTS
Ad is placed at the bottom of your choice of  
section front. Exclusive placement! No other ads  
will appear near yours. Also includes 10,000 high  
impact digital impressions!

	 		  Weekly 
	 1x	 4x	 (3-mo contract)

Sports	 9.89” x 3”	 $559..........$359...........$259
Business (Sat/Sun)	 9.89” x 3”	 $559..........$359...........$259
Real Estate (Sun)	 9.89” x 5.5”	 $759..........$559...........$459
Local & State (Sun)	 9.89” x 3”	 $559..........$359...........$259
Sunday Best	 9.89” x 3”	 $559..........$359...........$259
Sunday Better	 9.89” x 5.5”	 $759..........$559...........$459
Wednesday Taste	 9.89” x 3”	 $559..........$359...........$259
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Football and

food? Yes please

Here are some

can’t-miss recipes,

and other pointers,

to make your next

tailgate a winner

TASTE. B10

Shop early? This

year, it’s no joke

Experts warn that

pandemic-plagued

supply chain will

boost prices and

reduce supply

BUSINESS. A9

EYE ON PRIZE
UW’s Daryl Watts seeks another 

NCAA hockey title after being 

cut by Hockey Canada

SPORTS. B1

RILEY VETTERKIND

rvetterkind@madison.com 

A federal judicial panel on 

Tuesday indicated it wants Wis-

consin’s new political maps in 

place by March 1, calling for the 

completion of a potential redis-

tricting trial by the end of Jan-

uary as lawmakers work to draw 

the new decennial legislative and 

congressional district boundar-

ies.
U.S. District Judge James Pe-

terson and two other federal 

judges on a panel signaled they 

think maps should be in place by 

March 1 in order for candidates 

to begin circulating nomination 

papers by April 15. The new maps 

would then be used for legislative 

and congressional candidates in 

an August 2022 primary election.  

The judicial panel called for the 

attorneys representing the parties 

in the case — chiefl y the Repub-

lican-controlled Legislature and 

Gov. Tony Evers, who together 

are responsible for passing new 

political maps, along with Dem-

ocratic voters, activist groups and 

GOP congressmen — to come up 

with a schedule to complete a trial 

by the end of January in order to 

have maps in place by March 1. 

March 15 is the statutory dead-

line for the Wisconsin Elections 

Commission to notify county 

clerks of which offi  ces will be 

voted on in the November 2022 

election and where information on 

district boundaries can be found.

EMILY HAMER 

ehamer@madison.com 

 More than a year after they 

were torn down with chains 

and dragged through the streets 

of Madison by protesters, the 

“Forward” statue and a statue of 

Civil War hero Col. Hans Chris-

tian Heg were restored outside 

the Wisconsin Capitol Tuesday 

morning.
“It’s a great relief having him 

here standing up where he’s sup-

posed to be,” bronze fabricator 

Jay Jurma said of the Heg statue. 

For the past year, the sites 

of the two statues have stood 

empty, their bases covered with 

plywood boxes. Now, the bronze 

pieces have been repaired and re-

installed — “Forward” at the top 

of State Street and, on the oppo-

site corner of Capitol Square at 

the top of King Street, the statue 

honoring Heg, a Wisconsin abo-

litionist who died in a Civil War 

battle.
Giorgio Gikas, owner of Venus 

Bronze Works, which spent hun-

dreds of hours during the past 

year making the repairs, buff ed 

the “Forward” statue with a wax 

‘Forward,’ Heg statue 
returned to pedestals 

JOHN HART, STATE JOURNAL 

Restored after being damaged during protests last summer, the “Forward” statue was returned to its base Tuesday outside the state Capitol. 

Venus Bronze Works workers Giorgio Gikas, left, and Jay Jurma buff  the refi nished piece, a replica of the 1893 original.

Judges: 
Finish 
trial by 
Jan. 31 

DAVID WAHLBERG

dwahlberg@madison.com 

At least 257 Dane County resi-

dents have attended K-12 schools 

since Aug. 25 while infectious 

with COVID-19 or shortly before 

becoming infected, Public Health 

Madison and Dane County said 

Tuesday. 
Schools were identifi ed as a po-

tential source of the people’s expo-

sure through contact tracing, the 

city-county health department 

said in a blog post about COVID-19 

in schools. School district dash-

boards have more complete data, 

including how many people 

are quarantining, department 

spokesperson Morgan Finke said.

With about 75,000 students 

enrolled in public schools in the 

county and most schools resum-

ing Sept. 2, “we expected to see 

an increase in cases involving 

children and schools,” the agency 

said.
But while cases are higher 

among children in the county than 

Despite schools’ outbreak, ‘early trend is encouraging’

CAPITOL SQUARE | FIGURES RESTORED

Images torn down 

during Floyd outcry; 

Phillips on the way

REDISTRICTING 
FEDERAL LAWSUIT

Schedule would have 

maps set by March 1

Please see SCHOOLS, Page A6

Please see REDISTRICTING, Page A6

Please see RESTORED, Page A6

THIS FRIDAY & SATURDAY

STRING SPIRIT
LIVE MUSIC RETURNS FOR YOU!

SEP
24 & 25

FRI 7:30 PM
SAT 8:00 PM

John DeMain, Conducting

Rhapsodie Quartet

Greg Zelek, Organ

ELGAR | POULENC | TCHAIKOVSKY

TICKETS: $20, $40 & $60

madisonsymphony.org/spirit GREG ZELK

EARN 15¢ OFF PER GALLON WITH EVERY $30 SPENT

THE MORE YOU SPEND, THE MORE YOU SAVE ON FUEL!

SOME EXCLUSIONS APPLY, SEE STORE FOR DETAILS.

Monday, September 27th, 2021
1-DAY SALE!

15¢
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FORUM
SUNDAY, OCTOBER 24, 2021 | | SECTION B

‘Gaslighting” is a word 
people use when they 
suspect that they’ve 

been told something designed 
to make them question their 
reality and the validity of their 
thoughts.

I batted the term around as I 
watched 19-year-old Katoine 

Richardson 
seemingly take 
the heat for a 
police offi  cer 
getting shot last 
Sunday morning 
on State Street.

Reading and 
watching the 
news coverage 
of the incident 

in which a teen was identi-
fi ed at the scene, I felt like it 
couldn’t be happening. Not in 
2021, a year of focus on polic-
ing and race in the aftermath 
of protests across the nation 
and world against law enforce-
ment’s treatment of anyone not 
white and male.

With watchdogs looking on 
and with attention on calls to 
defund police, there’s no way 
any law enforcement orga-
nization should take chances 
with potentially misidentifying 
a suspect or implying a con-
nection between a potential 
suspect and a downed police 
offi  cer. 

In no way should the police 
department of a rich, white 
town that’s constantly talking 
about diversity and how to re-
tain people of color be so quick 
to say, let’s just throw all the 
“facts” out there and let them 
sort themselves out.

Advocates of Richardson in-
terpreted language in the initial 
police and state Department of 
Justice statements used to de-
scribe the young man as imply-
ing he was “heavily criminal-
ized” and “the one who shot the 
offi  cer,” which is exactly how I 
also read the fi rst news reports 
of the State Street shooting.

A statement from Freedom 
Inc., the nonprofi t aiding Rich-
ardson, said that the initial law 
enforcement statements “led to 
multiple news outlets framing 
this youth as an attempted cop 
killer.” Court documents were 
subsequently released that 
seemed to confi rm the family’s 
claim that, “Katoine never even 
so much as fi red a gun, let alone 
shot someone.”

Police later testifi ed in court 
Thursday that Richardson did 
fi re his gun while struggling 
with an offi  cer. But Richardson 
did not fi re his gun at an offi  cer, 
one of the offi  cers testifi ed. The 
offi  cer said both Richardson 
and the offi  cer had their hands 
on Richardson’s gun when it 
went off , though Richardson’s 
fi nger was on the trigger. Rich-
ardson’s attorney said he was 
troubled by the offi  cer’s testi-
mony, and details will be fl eshed 
out as the case proceeds.  

I can hear the voices of many 
skeptical editors I’ve worked 
with in the past: “The suspect 
is always portrayed as an angel 
by their family and friends.”

No. That’s absolutely not 
true. It’s 2021, no one is 
out there trying to portray 
“gang bangers” as choir boys. 
Plus, today, we know there 
is high-quality, nonpartisan 

Police 
misled 
about 
shooting

  On Oct. 26, 2001, Congress 
passed the U.S. PATRIOT 
Act. As a member of the 

U.S. Senate at the time, I cast 
the lone vote against it.

Twenty years of hindsight 
confi rm that expanded gov-
ernment surveillance comes 
at a steep price for civil rights, 
our democratic legitimacy and 

marginalized 
populations. 
Congress has a 
unique opportu-
nity to begin the 
deconstruction 
of the surveil-
lance state. It 
should seize it.

The PATRIOT 
Act accelerated 

the nation’s move toward a 
surveillance state like adding 
fuel to fi re. It was passed by 
Congress within weeks of the 
9/11 attacks without adequate 
time to fully comprehend its 
sweeping ramifi cations.

The act authorized wide-
spread wiretapping and ex-
panded the scope of search 
warrants and subpoenas. Sud-
denly, the government had am-
ple access to our private com-
munication and information. 

As I feared, the power 
granted by the PATRIOT Act 
has not been used exclusively, 

or even primarily, for coun-
terterrorism. Instead, the act’s 
provisions have been employed 
in the so-called war on drugs 
and against political activists. 
And, as history foreshadowed, 
communities of color have been 
disproportionately targeted by 
government surveillance.

The PATRIOT Act also repre-
sented a seismic shift in our de-
mocracy’s checks and balances, 
to the benefi t of the executive 
branch. I have written before 
about how Congress ceded its 
national security responsibili-
ties after 9/11. Just as alarming 
is how the PATRIOT Act ham-
strung our judicial branch.

For example, Section 215 of 
the PATRIOT Act expanded the 
government’s ability to access 
personal records held by third 
parties, including doctors, li-
brarians and internet service 
providers. And while a judge 
must certify that the govern-
ment has met the statute’s 
broad criteria, the government 
does not have to show any evi-
dence to back up its claim. In-
stead, the judiciary must trust 
the government at its word. 

As a result, courts have too 
often been bystanders to the 
use of the PATRIOT Act and its 
replacement, the USA Freedom 
Act — rather than being mean-

ingful participants actively in-
volved in determining its scope 
and constitutionality.

A key step to dismantling 
the surveillance state and to 
restoring civil liberties in this 
country is reinstating judicial 
oversight. Our judicial system 
exists in no small part to pro-
tect civil rights and liberties 
and to check the power of the 
other two branches of gov-
ernment. We must restore our 
courts’ ability to restrain the 
surveillance state.

Only a few years ago, the Su-
preme Court took an import-
ant step to reign in surveillance 
when, in an opinion by Chief 
Justice John Roberts that Jus-
tices Ruth Bader Ginsburg, 
Stephen Breyer, Sonia Soto-
mayor and Elena Kagan joined, 
the court held in Carpenter 
v. United States that the gov-
ernment violated the Fourth 
Amendment when it seized 
cellphone records without a 
warrant.

Though unrelated to the 
PATRIOT Act or the USA 
Freedom Act, Carpenter was 
a landmark privacy decision. 
But its future, and that of 
other important privacy pro-
tection precedents, is now in 
the hands of a Supreme Court 
packed with conservative judi-

cial ideologues.
The Supreme Court’s su-

per-conservative majority is 
already delivering wins for 
the right by upholding voter 
suppression laws, diluting the 
separation of church and state, 
and stripping pregnant people 
in Texas of access to safe and 
legal abortion. The court’s bla-
tant disregard for precedent in 
recent cases makes it diffi  cult 
to assess whether Carpenter’s 
privacy protections will last.

This underscores the need 
for Congress to act. The 
House’s and Senate’s inability 
to reach agreement last year on 
key portions of the USA Free-
dom Act presents an opportu-
nity to rein in the surveillance 
state — an opportunity that 
could be pursued in tandem 
with Supreme Court reform.

Twenty years after the pas-
sage of the PATRIOT Act, Con-
gress cannot begin the neces-
sary process of dismantling the 
surveillance state fast enough. 

Feingold, a member of the U.S. 
Senate from Wisconsin from 
1993 to 2011, is president of the 
American Constitution Society, a 
progressive legal organization. 
He wrote this for The Progressive 
magazine and Tribune News 
Service.

Let’s dismantle the 
surveillance state

MARK LENNIHAN, ASSOCIATED PRESS 

Commuters walk along a corridor in the World Trade Center in New York, where two decades ago the 9/11 attacks prompted Washington to invade 
the American people’s privacy. 

MENDOTA MARSH, with Oscar and Lewis BY PHIL HANDS

ESTHER 
CEPEDA

Congress’ inability to agree on USA Freedom Act is opportunity to rein in government intrusion

RUSS 
FEINGOLD

Please see CEPEDA, Page B2
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Stop by our Atwood Location Today.
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Even wet 
memories 
can warm 
the soul
 The first fire of the season 

is whirling in the wood-
stove, the sidewinding 

flames feeding off the open 
draft, the room air tinged with 
the ozone scent of a summer’s 
dust scorching off.

As I sit down 
across the room 
to write this 
column, I can 
already feel 
the warmth 
slow-rolling the 
chill. I’ll leave it 
to blaze until it 
sets a good solid 
stoke, then dial it 

down to a slow burn.
A friend of mine once com-

posed a song including the 
lyric, “I go for the caste/I fall 
off a bass boat.” At first listen, 
the invocation of a bass boat — 
let alone toppling from one — 
seems a pratfall non sequitur, 
as the song is neither a novelty 
number nor an anthem to sport 
fishing. In fact, it’s a heavy 
song about heavy issues, as 
implied by the intentional use 
of “caste” rather than “cast.”

The song spun through on 
a random mix as I was setting 
the fire today. It’s a powerful 
piece of work, and I am happy 
to report I am able to feel the 
song framed in that power.

But also sometimes I just 
giggle. Because the first time I 
heard the bass boat lyric, in a 
YouTube clip posted by a fan at 
a live show, I utterly missed the 
point, context, and nuanced 
spelling and instead thought, 
“Hey! I too went for the cast 
and fell off a bass boat!”

It was opening day of fishing 
season. I’m not sure which 
year. I know I was at least in 
college, possibly even gradu-
ated. My father and I rowed a 
flat-bottomed john boat up a 
creek to the far end of a shal-
low lake lurking with northern 
pike. While an engineless john 
boat is not technically a bass 
boat, that’s what we mostly 
caught in it early on, so I in-
voke both poetic license and 
fisherman’s privilege in the 
telling of this tale.

It was a cold day, gray and 
windy. Much like today, and 
thus the fire over there across 
the room. Which needs modu-
lating, I see. Be right back.

Three sticks added and the 
damper damped. We return 
now to the wave-slapping lake, 
where against all training and 
better judgment and in hopes 
of slinging my lure to the far 
reaches of a weedy cove, I 
stood up in the boat, reared 
back, and two-armed the cast 
with all the whip I could mus-
ter.

At which point the pole 
snapped, throwing me off bal-
ance. I teetered and windmilled 
at the edge of the boat, the 
busted rod and reel arcing out 
of my hand and into the drink.

Whether you’re exercising 
your parental sover-
eignty via dad tax or 

mom tariff, or just intentionally 
buying way too much Hallow-
een candy, it’s snitching season.

And it was 
during one of 
those snitch ses-
sions a few years 
ago that I stum-
bled into one of 
the best food-
beer pairings I’ve 
ever partaken in.

It’s the time of 
year that I really 

start to boost my imperial stout 
intake, and hey, chocolate fla-
vored (-ish) beer probably tastes 
pretty good with, you know, 
chocolate. So I grabbed a hand-

ful of those now ridiculously 
tiny individually wrapped candy 
bars and curled up with some 
TV and an imperial stout.

It might have been a Bell’s Ex-
pedition or a Dark Horse Plead 
the Fifth, I’m not sure. But I 
know it was one of those big, 
robust, bitter, beers more in the 
Russian vein than the sweeter 
American style, and it definitely 
did not have any lactose or va-
nilla in there.

After a few sips of beer, I ab-
sentmindedly popped a little 3 
Musketeers into my mouth and 
flavor fireworks went off. What 
was in my mouth resembled 
neither of the components of the 
pairing but a whole new thing.

Brews with Halloween candy? Sweet

CHRIS DROSNER, FOR THE STATE JOURNAL 

Different Halloween candies can pair well with different beers to create 
a new, flavorful experience in one’s mouth.

SAMARA KALK DERBY
skalk@madison.com 

As Billy Prine prepared to hit 
the road to perform the songs of 
his late brother, John Prine, one 
of the most celebrated sing-
er-storytellers the world has 
known, he said he’s still trying 
to get his “head wrapped around 
him not being here.”

“It’s been a tough one,” said 
Billy, 68.

The brothers, raised in the 
Chicago suburb of Maywood, 
both ended up in Nashville, 
where John Prine founded the 
record label Oh Boy in 1981.

“He was always big on going 

out for meat and three here in 
Nashville,” Billy said. “That’s 
where you’d go to these differ-
ent restaurants and they have 
three different kinds of meats 
and 20 different kinds of veg-
etables and potatoes and stuff 
like that. And he always knew 
where the best meatloaf was in 
town, at what price, and what 
day they were having a special 
on fried chicken.”

Billy said John would call him 
an hour ahead of time, never 
making plans in advance. “I 
really miss those impromptu 
lunch dates with him just at the 
last minute. ... His generos-

ity, his love. I still feel his love 
is with me. He was the best 
brother anybody could ever 
wish for.”

On Billy’s 12-city tour, which 
began Friday and stops at the 
Barrymore Theatre on Oct. 31, 
Billy Prine & the Prine Time 
Band will celebrate John’s life 
in the best way Billy knows how.

“I’d like people to come out 
and see it and hear some good 
stories and hopefully they’ll 
like my renditions of my broth-
er’s songs,” said Billy, who has 
put out four albums of his own. 

John Prine’s brother to 
celebrate musician’s life

BILLY PRINE  

Billy Prine, left, said he’s still trying to get his “head around” the loss of his older brother and folk music favorite, John Prine.

MICHAEL 
PERRY

INSIDE
TAKE FIVE

Puzzles and more
Take a break with the Sunday 
New York Times crossword, 
sudoku  PAGE D4

HEALTH

Get the kids moving
Dr. Zorba Paster: Exercise has life-
long physical, mental benefits  
PAGE D6

TRAVEL 

A taste of Tampa
 Four foodie destinations you can 
hit in a single evening in Florida’s 
‘Cigar City’  PAGE D6

ROUGHNECK GRACE

BEER BARON

BARRYMORE THEATRE | HALLOWEEN CONCERT

If you go 
What: Billy Prine & the Prine 
Time Band

When: Oct. 31, 7:30 p.m. 

Where: Barrymore Theatre, 
2090 Atwood Ave.

Tickets: $45 and $55 in ad-
vance

Online: billyprine.com

Note: Proof of full vaccination 
or a negative COVID-19 PCR 
test result within 72 hours of 
the show required for entry.

CHRIS 
DROSNER

Please see PERRY, Page D2 Please see BEER BARON, Page D2

Please see BILLY PRINE, Page D2

L IVE ON STAGE

S TA R S O F T H E S I X T I E S | Thursday, October 21, 2021, 7:30pm

HERMAN’S HERMITS starring PETER NOONE
“I’m Into Something Good”

THE HAPPENINGS’ original
lead singer BOBBYMIRANDA
“See You in September”

THE VOGUES
“TurnAround, Look at Me”

THE CLASSICS IV
“Traces”

Special guest appearance
by CHRIS RUGGIERO
(as seen on PBS-TV)

BUY NOW
at OVERTURE.ORG
or 608.258.4141

ONE NIGHT ONLY! THE BIGGEST HIT-MAKERS
OF THE 60s STARRING:

B10 | WEDNESDAY, SEPTEMBER 8, 2021 WISCONSIN STATE JOURNAL
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TASTE

More deliciousness: Visit 
tastyrecipes101.com to fi nd 

meal ideas, plus time-saving 
cooking tips, videos and more.

PERRY SANTANACHOTE
TheKitchn.com

Don’t be fooled by the name: 
This reddish-orange salad top-
per is as American as dressings 
get. Big, bold French dressing 
actually comes from Pittsburgh 
and not its namesake European 
country; it was invented in 1925 
as Kraft’s very fi rst pourable 
dressing fl avor.

While the store-bought vari-
ety can sometimes be too cloy-
ing, this homemade version has 
just the right amount of sour to 
balance out the sweet. The best 
part is you can whip up this clas-
sic French dressing in minutes 
with ingredients you probably 
already have in your fridge and 
pantry. The star ingredient? 
Ketchup. If you want it even 
creamier, feel free to add a couple 
of tablespoons of mayo.

Is French dressing  
similar to Catalina?

Catalina dressing is similar 
to French dressing but has less 
fat and more sugar. Catalina is a 
bolder shade of red and runnier 
than French dressing. Unlike 
French, there’s no creamy ver-
sion of Catalina.

Serving ideas
Its sweet and sour fl avor works 

well with more-bitter greens, 
too, such as watercress and en-
dive. And it doesn’t need to stop 
at leafy greens — use it to dress 
green beans or meatballs.

Make 
your own 
French 
dressing

DANIEL NEMAN  |  St. Louis Post-Dispatch

Some days, you just don’t feel like cook-
ing lobster thermidor aux crevettes 
with a Mornay sauce, garnished with 

truffl  e pate, brandy and a fried egg on top.
Some days, you want to cook something 

fast and easy. 
Not throw-a-frozen-block-of-some-

thing-into-the-microwave-and-hope-for-
the-best fast. I’m talking about a delicious, 
satisfying, homemade entree in 30 minutes 
or less, from start to fi nish. 

I happen to have fi ve such dishes right 
here, and I could not be happier with any 
of them.

I should warn you, though, that some of 
them require a bit of time management to 
keep them under a half-hour. While part 
of the dish is cooking, you may have to be 
chopping or otherwise prepping some of the 
other ingredients.

Poached salmon.  The salmon only 
takes a few minutes to cook, and you can 
take that time to make a wonderful fl avored 
mayonnaise to serve with the fi sh. Either dill 
mayo or lemon will do. I made both; it’s nice 
to have a choice.

Chicken piccata: In my relative youth, 
it used to be my go-to order at Italian restau-
rants. It was as superb as I remember. It also 
comes together in almost no time at all.

Honey garlic pork chops: The pork 
chops are seared, then glazed, then broiled. 
It still takes less than 30 minutes, guaran-
teed.

Bucatini with bell pepper sauce: 
This dish looks as good as it tastes, and it 
tastes absolutely amazing. The sauce also 
has a good splash of cream in it. And if 
you’ve never had red peppers and cream, 
now is the time to start.

Chuckwagon chili: This is a hearty, 
meaty chili, with a perfect balance of spices 
that comes together quick.  

QUICK FIXES 
5 FAST AND EASY MEALS PERFECT FOR WEEKNIGHT DINNERS

PERRY SANTANACHOTE, TNS

French dressing
Servings: 8
Makes: 1 cup

Ingredients
½ cup neutral oil, such as 
vegetable, canola or grapeseed
¼ cup ketchup
3 tablespoons apple cider vin-
egar
2 tablespoons granulated sugar
½ teaspoon paprika
½ teaspoon onion powder
¼ teaspoon kosher salt

Directions
Place oil, ketchup, apple cider 

vinegar, sugar, paprika, onion pow-
der and kosher salt in a blender. 
Blend until emulsifi ed and creamy.

Recipe notes: If you don’t have 
a blender, place all the ingredients 
in a 2-cup Mason jar or other small 
container with a tight-sealing lid. 
Cover, and shake vigorously until 
the dressing is emulsifi ed.

The dressing can be refrigerated 
in an airtight container for up to 
one week. Give it a good shake or 
whisk to recombine before each 
use.

Bucatini with 
bell pepper sauce
Servings: 4

Ingredients
2 tablespoons 
olive oil
½ shallot
1 small garlic clove
3 red or yellow bell 
peppers 
½ cup heavy cream

12 ounces bucatini, 
linguine or fettu-
cine, see note
2 teaspoons 
chopped fresh 
marjoram
Salt and pepper

Directions
Note: Bucatini, a thick form of spaghetti with 

a hole through the middle, is available at spe-
cialty stores.

Put a large pot of salted water on high heat, 
and bring to a boil. Meanwhile, heat the oil in 
a large pan over medium-low heat. Peel and 
roughly chop the shallot; add to the pan. 
Roughly chop the garlic, and add to the pan; 
stir frequently. 

Roughly chop the peppers; when you’re done 
with the fi rst, add it to the pan and turn the 
heat up to medium high. Stir occasionally while 
roughly chopping the other peppers; add them 
to the pan.

When the water starts to boil, cook the pasta 
according to the directions on the package.

Meanwhile, cook the peppers mixture, stir-
ring occasionally, until tender, about 10 min-
utes. 

Place the mixture in a blender or food pro-
cessor, and process to a puree. Return to the 
pan, stir in the cream, and season with plenty 
of salt and some pepper to taste. Keep warm.

When the pasta is done, drain and add to the 
sauce. Cook for 1 minute, stir in the marjoram, 
and serve.

Per serving: 517 calories; 14 g fat (5 g sat-
urated); 17 mg cholesterol; 15 g protein; 84 g 
carbohydrate; 3 g sugar; 5 g fi ber; 608 mg so-
dium; 111 mg calcium

Adapted from “The Silver Spoon”

Chuckwagon chili
Servings: 4

Ingredients
2 tablespoons oil, if using ground turkey
1 pound ground turkey or ground beef
1 cup chopped onion
¼ teaspoon garlic powder
1 teaspoon chili powder (for mild), 
2 teaspoons (for medium) or 
1 tablespoon (for spicy)
½ tablespoon smoked paprika
1 teaspoon dried oregano
1 teaspoon ground cumin
½ teaspoon salt
1 can diced tomatoes, undrained
1 can red kidney beans, undrained

Directions
Place a large pot on medium-high heat. If 

using turkey, add the oil. Cook the turkey or 
beef, onions and garlic powder, stirring fre-
quently, until the meat is cooked through. 
Drain the liquid, if any, and return the in-
gredients to the pot. Stir in the chili powder, 
smoked paprika, oregano, cumin, salt, toma-
toes and beans. Cook, stirring occasionally, 
until beans are tender, about 15 minutes.

Per serving: 342 calories; 17 g fat (4 g 
saturated); 78 mg cholesterol; 29 g protein; 
21 g carbohydrate; 6 g sugar; 6 g fi ber; 587 
mg sodium; 98 mg calcium

Adapted from a recipe by General MillsPlease see QUICK FIXES, Page B11

COLTER PETERSON PHOTOS, ST. LOUIS POST-DISPATCH

Poached salmon Honey garlic pork chops

  Bucatini with 
bell pepper sauce

Chuckwagon 
chili

Chicken 
piccata

810 East Washington Ave., Madison, WI
660 Hometown Circle, Verona, WI

Our Mealtime Mentors help make mealtime easy and tasty!
Explore recipes using search filters based on diet,

cooking method, course and more!
FestFoods.com/Meals
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O
ne of the things 
Barry Alvarez 
brought along when 
he made the journey 
from Notre Dame 

to the University of Wisconsin 
football program 30-plus years 
ago was a theory on how the 
best teams are constructed.

It was a belief he shared with 
Lou Holtz, his former boss with 
the Fighting Irish. If you’ve fol-
lowed the Badgers long enough, 
you’ve probably heard it and 
perhaps even applied it to pre-
vious UW outfi ts as a litmus 
test of sorts. 

Here was Alvarez explaining 
it back in 2003:

“To really be 
an outstanding 
(team), you don’t 
need a whole 
team full of great 
players,” Alvarez 
said. “I felt, and 
I’ve said that, 
if you have fi ve 

great ones and no negatives 
on your team, then you have a 
chance to be a great team.”

Eighteen years later, the 
program Alvarez built enters a 
critical stretch of games starting 
Saturday with a matchup be-
tween the No. 18 Badgers (1-1) 
and No. 12 Notre Dame (3-0) at 
Soldier Field in Chicago. A visit 
from No. 19 Michigan is on deck 
when UW resumes Big Ten play 
next week. 

UW has lost six consecutive 
games to ranked opponents 
dating to late in the 2019 sea-
son, including a 16-10 decision 
to Penn State at Camp Randall 
Stadium three weeks ago. Some 
natives are getting restless.

The Badgers were the presea-
son pick to win the Big Ten West 
Division and perhaps give Ohio 
State a good run for its money in 
the conference title game.

Were those unrealistic expec-
tations? If you buy into the Al-
varez fi ve-great-players theory, 
the answer is yes.

Truth is, it’s really hard to 
fi nd “fi ve great ones” on this 
2021 roster. There’s plenty of 
good — maybe even really good 

SPORTS
SATURDAY, SEPTEMBER 25, 2021 | | SECTION B

DOUG FERGUSON
Associated Press 

HAVEN — The Americans 
haven’t opened with a lead this 
large in the Ryder Cup since Jack 
Nicklaus and Lee Trevino were 
playing, and before Tiger Woods 
was even born.

That didn’t seem to be big 
enough to satisfy U.S. captain 
Steve Stricker.

Dustin Johnson and Xan-
der Schauff ele each won two 
matches, Bryson DeChambeau 
smashed a drive that had every-
one talking and the Americans 
were relentless Friday at Whis-

tling Straits in losing only one 
match to build a 6-2 lead.

“It’s a great start. We are happy 
with the start,” said Stricker, a 
Madison resident. “But my mes-
sage to the guys is tomorrow is 
a new day. Pretend today never 
happened, and let’s keep our foot 
down and continue to play the 
golf that we know we can play.”

Oh, how Europe would like to 

forget this day ever happened.
Rory McIlroy never made it to 

the 16th hole in losing both his 
matches on the opening day for 
the fi rst time. The lone bright spot 
was Jon Rahm, living up his No. 1 
ranking by winning in foursomes 
with Sergio Garcia and keeping 
Europe in a tight fourballs match 
long enough for Tyrrell Hatton 
to birdie the last hole to at least 
salvage a half-point.

Europe has never trailed by 
four points after the fi rst day 
since the Ryder Cup was ex-
panded to include the continent 
in 1979, the modern era of these 
matches that Europe now dom-
inates.

Americans swing away to stellar start

Potential 
must match 
production

ASHLEY LANDIS, ASSOCIATED PRESS 

Team USA’s Dustin Johnson reacts after winning the 11th hole during a 
fourball match on Friday at Whistling Straits.

UW FOOTBALL | GAME 3

Graham Mertz blocks 
out comparisons to 
Jack Coan, this week’s 
opposing QB and the 
man he replaced 
with the Badgers

NO. 18 BADGERS VS. 
NO. 12 NOTRE DAME

When, where: 11 a.m. Saturday, 
Soldier Field, Chicago. TV: Ch. 47

Badgers 
quarterback 
Graham Mertz, 
above, and 
Notre Dame 
quarterback 
Jack Coan, right. 

UW FOOTBALL | GAME 3

COLTEN BARTHOLOMEW
cbartholomew@madison.com 

G
raham Mertz 
stood behind 
a table Mon-
day and fielded 

question after question about 
his predecessor.

It’s a natural storyline as the No. 
18 University of Wisconsin foot-
ball team (1-1) heads into Satur-
day’s marquee matchup against 
No. 12 Notre Dame (3-0) at Sol-
dier Field in Chicago. Former UW 
quarterback Jack Coan leads the 
Irish against Mertz, a UW redshirt 
sophomore and the man who re-
placed Coan as the Badgers’ QB 
after Coan suff ered a foot injury 
during training camp last season.

It’s a dramatic script fueled by 
fascination with the quarterback 
position and its importance to a 
team’s chances of winning games. 
It has roots in a quarterback con-
troversy that never materialized in 
reality but never left fans’ minds 
when Coan was still on the UW 
roster. 

Neither Mertz nor Coan asked 
for this, but Mertz had to deal with 
more of it this week after Notre 
Dame didn’t make Coan available 
to reporters during their weekly 
news conferences.

To his credit, Mertz didn’t 
complain — he was polite in an-
swering questions about Coan, 
who started 18 games for UW 

Please see MERTZ, Page B4

It’s early but some key 
players need to be great, 
rather than simply good

JIM 
POLZIN

Please see POLZIN, Page B4

PRO GOLF 

It is their biggest 
Day 1 lead since 1975

Ryder Cup
Key: Foursomes spark 
surge with 3-1 mark.

Score: U.S. leads 6-2.

Today’s TV:
7-8 a.m., Golf Channel; 
8 a.m.-6 p.m., Ch. 15.

Please see RYDER CUP, Page B6

www.madisonchiro.com

Thank you for voting us #1!!

THE DOCTORS WHO HELP MADISON STAY WELL

2205 N. Sherman Ave. • 6000 Gisholt Drive • 2110 Fordem Ave.

Dr. Cady Roedl Dr. Justin Rodriguez Dr. Robin Beatty Dr. Sara Nelson Dr. Tim Turino
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Working for 

the weekend

Senate inches 
closer to passing 

$1T bipartisan 
infrastructure deal, 

one of President 

Biden’s top priorities

NATION&WORLD. A3

A real taste 

of Wisconsin

State Fair returns with 

all the food, animals, 

sights, sounds and 

thrills we missed 

out on last year

LOCAL&STATE. A5

PACKERS PUT ON 
SHOW FOR FANS

More than 30,000 turn out for 

Family Night at Lambeau Field

SPORTS. C1, C5

KELLY MEYERHOFER

kmeyerhofer@madison.com 

Carrot or stick? 
The question of whether 

to mandate or incentivize 

COVID-19 vaccines intensifi ed 

last week for employers, state 

and federal agencies, hospitals 

and colleges across the country 

in the race to vaccinate as many 

people as possible and stop an 

even more deadly variant of the 

coronavirus from developing. 

With the start of school just 

a month away, a growing num-

ber of University of Wisconsin 

System professors and staff  are 

calling for campuses to require 

COVID-19 vaccinations this fall 

as the delta variant fuels a surge 

of infections at a caseload not 

seen in the state since the winter.

“I am deeply concerned about 

the dangers, potentially long-

term, posed to the health and 

well-being of students as well 

as our campus and surrounding 

community if we do not have a 

vaccine mandate,” UW-Madison 

employee Susan Nossal said.

But the System has so far re-

sisted those calls, taking the 

same position that the majority 

ERIN GRETZINGER

egretzinger@madison.com 

 Ivy Daum Fowle has always 

been in love with the water, 

which she sees as a “diff erent 

world.” It’s why you could have 

seen her swimming in Lake Men-

dota as early as this last April, 

despite the still-chilly tempera-

tures.
So when Ivy, 12, saw the 

UW-Madison Women’s Rowing 

team gliding across the water, 

she knew she wanted to become 

one of those women.

“I want to be a really good 

rower, like a professional,” she 

said. “And I think I’m going to 

have to work really, really hard a 

lot of the time.” 
But before she could think 

about titles and medals, Ivy had 

to learn how to row — some-

thing her mother, Sara Daum, 

knew was an expensive endeavor. 

That’s when a nonprofi t dedi-

cated to breaking down barriers 

to rowing for historically un-

der-represented groups stepped 

in.

Making the right waves
KAYLA WOLF PHOTOS, STATE JOURNAL 

Will Bott, right, instructs a group of beginning rowers in the STEM to Stern program during an afternoon session at the Mendota Rowing Club last 

month. The club aims to introduce the sport to youngsters from historically underrepresented groups.

To get 
shots in 
arms is 
puzzle

DEAN MOSIMAN

dmosiman@madison.com 

They are among the least vis-

ible of an already largely unseen 

population in Dane County: 

individuals, and often families, 

who have no place of their own 

to stay so they double up with 

friends or relatives, or pay to stay 

in motels because they can’t get 

an apartment.
Unknown and uncounted, 

these “hidden homeless” typ-

ically don’t qualify for much 

of the aid available to other 

homeless people from the fed-

eral Department of Housing and 

Urban Development, which sets 

national policy and administers 

programs to address housing 

needs, advocates say.

Those doubled up or pay-

ing to stay in motels also can’t 

get on a housing priority list 

maintained by the Dane County 

Homeless Services Consor-

tium that’s based on need. Yet, 

their presence in another rent-

er’s home typically violates the 

host’s lease and jeopardizes the 

host’s own housing if they are 

found out. And using their own 

money to pay for a motel because 

they can’t come up with a secu-

rity deposit or have a history of 

evictions that prevents them 

from getting an apartment can 

drain precious resources, advo-

cates say. 
“They’re stuck,” said Cather-

ine Reierson, who coordinates 

services for homeless families 

‘Hidden homeless’ often include kids Share your memories of 9/11

For many of us who lived 

through it, Sept. 11, 2001, feels as 

raw today as it did 20 years ago.

Our minds reeled at what we 

were seeing, even as the terrify-

ing images of that day played in 

an endless loop, fi rst for hours, 

then days and weeks.

For others with family and 

friends in New York or Washing-

ton, D.C., the attacks were far 

more personal.
As part of our coverage of 

the 20th anniversary of 9/11, the 

Wisconsin State Journal is asking 

readers to tell us about that time. 

What do you remember from that 

day? How did it shape your world 

to come?
A selection of those responses 

will be included in a special sec-

tion to be published as part of the 

Saturday, Sept. 11, edition of the 

newspaper.
Entries should be no longer 

than 250 words and can be sub-

mitted by email at wsjcity@mad-

ison.com, or by post at:

9/11 Memories
Wisconsin State Journal

P.O. Box 8058
Madison, WI 53708

County trying to help 

before a crisis point

Please see HOMELESS, Page A11

UW SYSTEM

Colleges try various 

strategies to boost 

rates of vaccination

Please see COLLEGES, Page A6

ROWING | STEM TO STERN PROGRAM

Mendota club seeks 

to increase diversity, 

help youths succeed

STEM to Stern participant Anthony Castro listens to instructions before 

his boat is launched from the dock at Mendota Rowing Club last month.

Please see ROWING, Page A6

 CLOUDY AND HUMID 86 • 71 FORECAST, A22 | AUGUST 8, 2021 | 

SAVINGS SO REAL
YOU CAN ALMOST TOUCH THEM.

geico.com/boat | 1-800-865-4846
| Local Office

Limitations apply. See geico.com for mo
re details. GEICO & affiliates. Washingt

on, DC 20076© 2021 GEICO
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RecruitmentRecruitment 

EMPLOYMENT RATES 
BY PUBLICATION	 	
Badgerland Values – Columbia........................$12/pci
Badgerland Values – Dane................................$12/pci
Badgerland Values – Dodge.............................$12/pci
Badgerland Values – Juneau............................$12/pci
Badgerland Values – Sauk ................................$12/pci
Baraboo News Republic......................................$6/pci
Cap Times.............................................................$15/pci
Daily Citizen...........................................................$6/pci
Juneau County Star Times..................................$6/pci
Portage Daily Register.........................................$6/pci
Shopping Reminder...........................................$12/pci
Wisconsin Dells Events........................................$6/pci
Wisconsin State Journal....................................$20/pci  
   With 50% discount off additional days in 
   same 7 day week.

CWN EMPLOYMENT PACKAGE
$15/TOTAL PCI	 	
BREAKOUT BY PRODUCT
Badgerland Values – Columbia.................... $3.00/pci
Badgerland Values – Dodge......................... $3.00/pci
Badgerland Values – Juneau........................ $3.00/pci
Badgerland Values – Sauk............................. $3.00/pci
Baraboo News Republic................................ $1.50/pci
Portage Daily Register................................... $1.50/pci
Juneau County Star Times............................ $1.50/pci
Wisconsin Dells Events.................................. $1.50/pci

Please talk to a recruitment expert on all the additional  
options for your recruitment needs, including digital, 
social and niche sites.
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events AND Special Editionsevents AND Special Editions
Our specialty publications and events connect with readers and members  
of the community who are interested in a specific topic, interest, or category.  
Connect directly with readers who are reading content related to your business  
or service, or talk directly with customers at one of our events.

JANUARY
Obituary Tribute

FEBRUARY
Executive Breakfast (Event) 
K-12 Planner
Book of Business
Cap Times Live (Event)

MARCH
Obituary Tribute
Top Workplaces (Event)

APRIL
Executive Breakfast (Event)

MAY
Nurses, Heart of Healthcare (Event)
People’s Choice Nomination Guide
Obituary Tribute
Fueling Discovery

JULY
Obituary Tribute

AUGUST
Executive Breakfast (Event)
Badger Football Preview 

SEPTEMBER
People’s Choice Winners Guide 
Pro Football Online Contest 
Cap Times Idea Fest (Event)
Obituary Tribute

OCTOBER
Executive Breakfast (Event)

NOVEMBER
Obituary Tribute

DECEMBER
Holiday Worship

MADISON MEDIA PARTNERS ADVERTISING SUPPLEMENT TO THE WISCONSIN STATE JOURNALSUNDAY, FEBRUARY 20, 2022

K-12

PLANNER

Your comprehensive guide to summertime 

camp and recreation programs

00
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SUNDAY, AUGUST 28, 2022 | 

WISCONSIN STATE JOURNAL

MONDAY, JULY 1, 2016 | A1

2022 FOOTBALL PREVIEW

JOHN HART, STATE JOURNAL

Confident offense
Graham Mertz believes he can provide the spark UW’s 

off ense needs. The challenge comes with his third 

playcaller in as many years. Page 4.

UW challengers
No. 18 Wisconsin has a favorable schedule. Here’s a team-

by-team breakdown. Pages 5-7

History highlight
The south end zone’s Champions Club connects Camp 

Randall, Field House. Page 15

Burning questions
Here are the storylines facing each Big Ten team and 

players to know in the conference. Page 8-9

A special bond
Preseason All-American Nick Herbig leads an outside line-

backers group that has a distinctive relationship. Page 15Positional breakdown
Wisconsin’s Joe Tippmann looks to lead an off ensive line un-

der coach who has returned to coach the unit. Pages 10-14

INSIDE

Braelon Allen is living the life he envisioned 

as Wisconsin’s starting tailback. He’s 

enjoying success both on and off the 

field. Take a closer look at the Badgers 

sophomore, including what it would 

entail to realize his dream of winning 

of the Heisman Trophy. PAGES 2-3

AMBITIOUS 
ASPIRATIONS

WISCONSIN STATE JOURNAL  |  SUNDAY, AUGUST 28, 2022

YOUR GUIDE TO THE BESTYOUR GUIDE TO THE BEST  LOCAL BUSINESSES, SERVICES, THINGS TO DO
LOCAL BUSINESSES, SERVICES, THINGS TO DO  

ANDAND  PEOPLEPEOPLE  IN THE MADISON AREAIN THE MADISON AREA  - - VOTED ON BY YOU!VOTED ON BY YOU!

Winner’s GuideWinner’s Guide
DISCOVERYFUELING

Sunday, October 23, 2022

go.madison.com/2022discovery

BOOK OF

BUSINESS
2021 EDITION
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General Advertising InformationGeneral Advertising Information

CONTACTS
Advertising Information 
Phone: (608) 252-6200 
Fax: (608) 252-6333

 
MADISON
1901 Fish Hatchery Road 
Madison, WI 53713

PO Box 8056 
Madison, WI 53708 
 
Head of Digital Strategy 
Andrew Barron 
(608) 252-6234 
abarron@madison.com

Director of Local Retail 
Advertising 
Scott Zeinemann 
(608) 252-6092 
szeinemann@madison.com

Political Rates 	 (Mon-Sat) $40.87	 (Sun) $56.10 
Political/advocacy advertising must state name of individual or group placing the ad and be 
pre-paid by space reservation deadline.

Charitable Rates	 (Mon-Sat) $31.35	 (Sun) $45.57

Thanksgiving Day edition is rated at Sunday rates.

Preferred Positioning 
Page	 +25% 
Section	 +15%

ROP Size: Two Facing Pages
Ads may be faced together when layout conditions permit, when each ad is four, five or six 
columns wide and total space exceeds 125.4”.

Advertising Sizes
All ROP ads in excess of 18” in depth will be set and billed at 20.9 inches. Ads smaller than 
minimum depth for column width will be accepted when possible and will be charged at 
the minimum depth for column width. Double trucks will be billed for the two pages of 
space occupied, plus a full 20.9 inches for the center column (gutter).

Advertising Deadlines
Wisconsin State Journal Daily Newspaper Deadlines
Day (Publication)	 Space/Copy Deadline
Monday	 Thursday 5 pm
Tuesday	 Friday 5 pm
Wednesday	 Friday 5 pm
Thursday	 Monday 5 pm
Friday	 Tuesday 5 pm
Saturday	 Wednesday 5 pm
Sunday	 Wednesday 5 pm
Sunday (Class Advance)	 Thursday 4:30 pm
Sunday Best	 Wednesday Noon

South Central Wisconsin Newspaper Deadlines
Day (Publication)	 Space/Copy Deadline
Tuesday	 Friday 11 am
Thursday	 Tuesday 11 am
Saturday	 Thursday 11 am

Weekly & Badgerland Values Deadlines
The Cap Times (Wednesday)	 Thursday 5 pm	
Juneau Co. Star–Times (Thursday)	 Friday 5 pm		
Wisconsin Dells Events (Thursday)	 Friday 5 pm	
Badgerland Values  Dane (Wednesday)	 Wednesday 5 pm
Badgerland Values Columbia (Wednesday)	 Wednesday 5 pm 
Badgerland Values Sauk (Wednesday)	 Wednesday 5 pm	
Badgerland Values Juneau (Wednesday)	 Wednesday 5 pm	
Badgerland Values Dodge (Monday)	 Wednesday 12 pm	
Shopping Reminder (Monday)	 Wednesday 12 pm
Advance Jackets (Wed. & Thurs.)	 Wed. 5 pm (7-8 days prior)

Advertising Elements
Customer-furnished, black & white camera-ready halftone material should be 85-line or 100-
line screen (65-line material accepted but not recommended). Halftones should not have less 
than a 3% highlight positive print dot, 35% middle-tone positive print dot, and no more than 
85% positive print shadow dot. Camera-ready material must be smooth-matte-finish black 
& white.

Reservations for color advertisements
For color advertisements that require scanning, ad layout and copy should be submitted 24 
hours in advance of normal deadlines. Publication of color ads may be restricted by press 
capacity.

Late Reservations/Cancellations
Advertisements canceled after cancellation deadline will be billed at 100% of ad cost. Late 
reservations will be accepted on a space-available basis, subject to a 25% surcharge.

Advertising Dispatch
Minimum size for proof copies and tear sheets is 15 inches. Proofs also available by fax 
or e-mail. For further dispatch information, please contact your Madison Media Partners 
advertising sales consultant or call 608-252-6200.

Proofs will be furnished only for advertisements with complete copy and layouts received by 
deadline. When production-ready layout services are required, advance deadline 24 hours.

Advertising will be considered approved if corrections are not received by 11 a.m. on the day 
prior to publication. Sunday and Monday corrections are due by noon on Friday. 

For advertisements that require layout, typesetting or scanning, advance normal deadlines 24 
hours. Reservation for space and color should be made at least five days prior to publication 
date.

If ads are produced by Wisconsin State Journal, creative service charges apply.

PAYMENT & LIABILITY
Commissions
All local display and classified rates are net non-commissionable  
unless otherwise indicated.

Payment Terms
Payment for advertising (other than cash in advance) is due on the 25th of the month fol-
lowing services with credit approval. If not paid by the 25th of the month following service, 
balance will be subject to a 1% per month (12% per annum) service charge, the contract 
may be regarded as void, and the non-contract earned rate may be applied against all adver-
tising used during the life of the contract. Unpaid past balance on any account may result in 
cancellation of pending advertising.

Credit
All advertisements are subject to credit approval prior to publication deadlines unless adver-
tising is prepaid before reservation deadline.

Liability
The liability regulations described herein apply to all Madison Media Partners advertising. 
The Publisher may refuse any advertising deemed unacceptable.

Madison Media Partners accepts responsibility for publishing each ad correctly, as deter-
mined by original copy and if submitted on or before deadline. Madison Media Partners will 
not accept liability for changes in copy after advertising has been proofed. In the event of an 
error, liability of Madison Media Partners is limited to a correction, if requested, or credit only 
for the actual space occupied by the incorrect item. All advertising is accepted on an ROP (run 
of paper) basis unless preferred position is purchased. Claims for adjustment must be made 
within 24 hours of first day of publication. All rates are firm, in compliance with government 
regulations, and not subject to rebates. Madison Media Partners cannot be liable for adver-
tisements not run or be responsible for content of advertisements.

Advertising orders directing insertion of advertisements in specific positions or designated 
page “or omit” will not be accepted. Position of advertisements is not guaranteed. Publisher 
will attempt to meet customer requests but will make no adjustments, re-runs, or refunds 
because of advertising position.

No ads will be placed in an upside-down position. Advertising that resembles news or 
editorial content must be set in a sans-serif typeface, be bordered by a minimum 1-point 
border and have the word “ADVERTISEMENT” in 10-point type across the top of the ad.

By advertising with Madison Media Partners and its publications, advertiser agrees to all 
advertising terms and conditions as set forth by Madison Media Partners. For further de-
tails about or explanations of all Madison Media Partners advertising terms and conditions, 
contact your Madison Media Partners advertising sales consultant or visit www.madison-
mediapartners.com.

Coupon Backing
Only advertisements containing a coupon (when backed by another coupon) will be con-
sidered for adjustment. Position requests of “no coupon-backing” or backing with specific 
categories of advertising units will not be held valid for credit or make-good purposes. In the 
event of lost checking copies or other claims, payment must be made. Claims for adjustment 
will be handled promptly; however, claims made 30 days after publication or service will 
not be considered.


