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Christmas trees

and 
wreaths 
are here!

Mail Order Weekend Special!
Saturday & Sunday - Nov. 28 & 29

Save $5.00 off any Mail Order over $25.00
(excludes shipping & wreaths)

Send Vermont’s sweet gift of maple combined 
with a variety of delicious food traditions- 

sure to bring smiles, comfort and joy!

OPEN DAILY 8:30am-6:00pm • On-line Mail Orders at

www.braggfarm.com
1005 VT Route 14N, East Montpelier, VT

800 376-5757  l  802 223-5757

Explore SPA for one-of-a-kind holiday gifts 
made by local artists through Dec 29.  

PLUS! Take the ART STROLL 15-sculpture city tour. 
Map and info at www.studioplacearts.com

STUDIO PLACE ARTS 
CENTRAL VT’S DYNAMIC ART CENTER

201 N MAIN • BARRE
802.479.7069   •  

Join us Saturday, November 28 for our annual 
Small Business Saturday grab bag with 
chances to win discounts and  free stuff!

OPEN DAILY SUN-WED 11-5 • THU-SAT 11-6
23 STOWE STREET, WATERBURY • 802-244-5321

AUTHORIZED DEALER

One-of-a-Kind
Tree Ornaments

EMPORIUMEMPORIUM
STOWE         STREET

W A T E R B U R Y

Shop everything Christmas and more at 
our unique family-owned store and 

enjoy a relaxed shopping experience!
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S ocial distancing guidelines 
implemented in the wake of 
the COVID-19 outbreak posed 

unique challenges to small busi-
ness owners. Many small businesses 
were forced to close their facilities 
to customers to prevent the spread 
of the virus, which various sources 
estimated had claimed the lives of 
more than 200,000 people by the 
end of April. Delivery and curbside 
pickup enabled many businesses to 
offer limited services to consumers, 
but low revenue still forced many 
businesses to seek new ways to gener-
ate sales. Partnering is one creative 
way many small businesses owners 
sought to generate more sales. 

By partnering with other local busi-
nesses, small business owners can capi-

talize on the community-first attitude 
many consumers are embracing as they 
look to help local industries weather the 
storm created by social distancing. Res-
taurant owners can look into partnering 
with local grocers who can sell prepared 
meals in their stores, many of which are 
operating only under very limited, if 
any, restrictions. Such a partnership can 
fill the needs of consumers who have 
grown tired of making their own meals 
for weeks on end, while also giving 
grocery stores struggling with supply 
chain issues more items with which to 
stock their shelves. It also allows restau-
rant owners to generate revenue while 
ensuring food they purchased prior to 
the implementation of social distancing 
guidelines does not go to waste. Local 
auto body shops also can capitalize on 

partnering by working in conjunction 
with local automotive supply stores. By 
offering many of the items drivers need, 
such as windshield washer fluid, auto 
accessories and more, in their shops, 
auto body shops can attract customers 
who still need to maintain their vehicles 
but donÕt want to make too many 
shopping trips. When customers call to 
book oil change appointments, ask if 
there are any automotive supplies they 
need, then partner with a local supply 
store to deliver those items before 
customers arrive for their oil changes. 
Such partnerships benefit consumers 
and business owners alike, making 
them ideal ways to generate additional 
revenue during what has proven to be 
challenging economic times for many 
small businesses.

How partnering is helping small businesses 
WEATHER THE SOCIAL DISTANCING STORM

“Partnering is one 
creative way many 

small businesses owners 
sought to generate 

more sales.”
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V olunteerism is the life blood 
of charitable organiza-
tions. Many cannot function 

effectively without volunteers cam-
paigning for their efforts, handling 
day-to-day activities and serving in 
many other essential capacities. 

During the pandemic, nonprofit 
organizations have been affected by 
social distancing recommendations. 
It’s challenging to lend a helping hand 
when those hands may inadvertently 
be passing on a potentially dangerous 
illness.

Social distancing and other restric-
tions instituted in response to the 
global pandemic do not have to stifle 
volunteer efforts. The internet can be a 
gateway to volunteer opportunities Ñ 
many of which can be handled virtu-
ally from the safety of home.

Organizations like Goodwill, the 
United Nations and even AARP offer 
online volunteering opportunities. 
Resources such as Volunteer Match 
also can connect interested parties with 
organizations that have virtual volun-
teer options. The following are a few 
additional ways to become a virtual 
volunteer.

• Manage social media accounts. 
Charitable organizations recognize the 
importance of a social media presence, 
so prospective volunteers can offer to 
help nonprofits keep their social media 
accounts updated and viable. 

• Assist those without sight. Volun-
teers with Be My Eyes can provide 
important assistance to blind or low-
vision individuals. Virtual video calls 

enable volunteers to communicate with 
people directly and provide help.

• Offer tutoring or teaching. Virtual 
learning has become the new norm in 
many different school districts. Parents 
who may need assistance with children 
adapting to remote learning can benefit 
from quality educators willing to lend 
their time and skill sets.

• Design and build websites. Organi-
zations may have trouble finding time 
to keep their websites updated with 

the latest information. Writers may be 
needed to keep blogs current, while 
coders can improve sites and make 
them more secure.

• Assist call centers. People may 
have various questions and needs 
in a time of crisis. Volunteers 
can be used in retail call centers, 
online therapy lifelines and even 
school offices. Remote technology 
enables calls to be parsed out and 
answered by volunteers working 
from home. 

• Translate emails and phone calls. 
Translators are always in demand in 
an increasingly global society. Bilin-
gual men and women can volunteer as 
translators so their favorite charitable 
organizations can effectively overcome 
any language barriers that may exist 
between their staffs and the people 
they’re trying to help.

Staying close to home has become 
the norm during the pandemic, paving 
the way for virtual volunteers to make 
a difference in their communities. 

VIRTUAL 
volunteering opportunities

METRO CREATIVE GRAPHICS

The following are a few ways to become a virtual volunteer.
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13 Cream Cheeses
Breakfast Sandwiches

Full Deli Menu
Chicken Salads • Soup

Mon. - Fri. 6am-2pm 
Sat. 7am-2pm • Sun. 7am-1pm

“We’re not just a bagel shop”
802-244-1740

17 STOWE STREET, WATERBURY

kcsbagelcafe.com

Have a safe and healthy Holiday Season!
NY Style 

Bagels Baked 
Fresh Daily

30 STATE  STREET, 
DOWNTOWN MONTPELIER

Visit Montpelier’s newest children’s 
store this holiday season, Minikin, 
for all of your gift giving needs, 
offering a beautiful curation of 
ethically sourced clothing, decor, and 
heirloom quality toys from around 
the world for ages 0 to 14 years. 
When you support Minikin you are 
also supporting over 40 other small, 

family run businesses.

SHOP LOCAL - SHOP DOWNTOWN BARRE
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T he holiday season is an impor-
tant one for small businesses 
every year, and it figures to 

take on heightened importance in 
2020. The outbreak of the novel 
coronavirus COVID-19 in late 
2019 and early 2020 hit small busi-
nesses especially hard, with many 
being forced to close their facilities 
to customers in an effort to pre-
vent the virus from spreading.

Estimates regarding the effects of 
the COVID-19 outbreak on small 
businesses varied, but many small 
business owners were forced to let go 
employees as they confronted steep 
declines in revenue. A ZenBusiness 
survey of more than 1,000 small busi-
ness founders, senior managers and 
decision makers found that 37 percent 
of small businesses that employ 
between 11 and 25 people were con-
sidering laying off more than one-fifth 
of their workforce. 

As small businesses face difficult 

challenges, it’s no surprise that many 
consumers want to support locally 
owned small businesses this holiday 
season. Such support not only can 
help small businesses, but also can 
help to revitalize local communities.

• Shop online. Online shopping 
has traditionally been dominated by 
big box retailers. However, many 
small businesses increased their 
e-commerce capabilities to gener-
ate revenue. Shoppers concerned 
about shopping in person this holiday 
season should explore the delivery 
and curbside pickup options available 
at locally owned small businesses. 

Even businesses that have not tradi-
tionally been allowed to deliver, such 
as breweries and wineries, have been 
able to do so during the outbreak, 
giving consumers unlimited online 
shopping options.

• Purchase gift cards. Gift cards 
take the guesswork out of holi-
day shopping, and such cards are 
easily shipped or even emailed to 
loved ones. That’s a significant 
benefit during the 2020 holiday 
season, when delivery times are 
expected to be lengthy. Gift cards 
to local businesses simplify holi-
day shopping, support small busi-

nesses and help shoppers avoid 
potential delivery delays.

• Share your experience. Word-
of-mouth is vital to small businesses 
at any time, and can be especially 
valuable as these companies try to 
overcome the challenges posed by the 
COVID-19 outbreak. Holiday shoppers 
can share their experiences with local 
businesses via social media. Share 
information about the lengths local 
small businesses have gone to in regard 
to safety measures, order fulfillment 
and their delivery and pickup efforts. 
Such sharing may compel neighbors 
and friends to follow your lead and 
provide vital support to local business-
es in need this holiday season.

Small businesses are the backbone 
of many communities, and the holiday 
season provides a great opportunity 
to support such firms as they look to 
recover from a difficult year.

METRO CREATIVE GRAPHICS

As small businesses face difficult challenges, it’s no surprise that many consumers 
want to support locally owned small businesses this holiday season.

How to 
SUPPORT SMALL 

BUSINESSES 
this holiday season
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www.freshtracksfarm.comOrder Online for Pick Up at the Winery | 4373 VT Route 12, Berlin | 

Bringing Vermont 
to your holiday table.  

Helping You Celebrate 
the Holidays For More 
Than 59 Years!

 Store Gift Certifi cates •  Gift Baskets & Platters Available for Easy Entertaining!
Pick Up Your Favorite Italian Specialties - Torrone, Panettone, Amoretti and More!

155 Washington St., Barre  •  Mon-Sat 8am-9pm  •  Sun 8am-7pm

Quality Market
Call 476-3401

To Order Your Holiday Prepared Roast Beef or Pork 
Roasts Perfectly Seasoned and Ready for the Oven!

Our Custom Butcher Shop has a Great Selection of Hams 
and Roasts specially prepared for your Holiday Table!

EVEN MORE CONVENIENT
WITH LOTS OF

EASY-ACCESS PARKING!!

27 State Street, Montpelier         225-6526       allavitavermont.com

Shop alla vita for the holidays!

Gifts for Every Price Range

• Oil & Vinegar Gift Packs
• Sea Salts • Breadboards

• Bamboo Salt Boxes • Wine
• Handmade Dipping Bowls 

& Cruets• Vermont Made Olive 
Oil Soap• Unique Maple 

Products • Gift Certificates 
• Wine Club Memberships

Breakfast Served Weekdays from 7-10; 
Lunch from 11-2

Eat In or Take Out
Simplify Your Holiday Entertaining with our 

House Made Tapenade, Pestos, Spiced Hummus 
and Salad Dressings

Shop in person or on our website.  
Curbside pickup available. montpelieralive.com/holidays

Flannel Friday  
is Nov 27. 
Enjoy the magic 
of Montpelier with 
amazing shopping. 
Wear your f lannel 
and win! 

Shop  
Cozier  
This Holiday  
Season.
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S mall businesses are booming. 
Information from the Small Busi-
ness Administration and the U.S. 

Census Bureau’s Annual Survey of 
Entrepreneurs says that small businesses, 
or firms with fewer than 500 workers, 
accounted for 99.7 of businesses in 2016, 
the most recent year for data. Firms with 
fewer than 100 workers accounted for 
98.2 percent of companies. In Canada, 
97.9 percent of businesses were small as 
of 2017, with more than half concentrated 
in the Ontario and Quebec provinces.

Thanks to their influence and 
reach, small businesses have the 
potential to impact local communi-
ties in numerous ways. 

• Small businesses employ local resi-
dents. The Statistics Canada Labour 
Force Survey indicates companies with 
fewer than 100 employees employed 
69.7 of the population in 2017. 
According to the SBA’s Office of 
Advocacy, small businesses accounted 
for 61.8 percent of net new jobs in the 
United States between 1993 and 2016.

• Small businesses are innovative. 
The SBA notes that small businesses 
represent about 96 percent of employer 
firms in high-patenting manufacturing 
industries. That suggests that small 
businesses are full of new ideas. 

• Small businesses support local 
charities. Many local businesses 
give to charity, particularly local 
charities. Some donate money while 
others may offer their professional 
services or event spaces, each of 

which can be particularly helpful to 
local communities.

• Small businesses contribute 
to community identity. Small 
businesses contribute to the 
charm and character of a town 
or city. Many local businesses 
make up the fabric of Main 
Street, and towns are known 
and loved for the businesses 
that have endured.

• Small businesses help the envi-
ronment. Shopping locally means 
consumers do not have to travel far 
to get their goods and services. The 
United States Environmental Protec-
tion Agency’s research report on 
walkable downtown centers found 
small businesses encourage walking 
and cycling, helping to reduce air pol-
lution from vehicles.

• Small businesses keep money in 

communities. Local businesses keep 
disposable income and tax money 
within their communities. Business tax 
money remains local and can support 
schools, roads and municipal services. 

Local small businesses are the 
life force that keeps cities and 
towns prosperous and humming 
along. Such establishments help 
build a sense of community and 
forge lasting relationships. 

METRO CREATIVE GRAPHICS

Thanks to their influence and reach, small businesses have the potential to impact local communities in numerous ways. 

How local businesses 
GIVE BACK TO 

THEIR COMMUNITIES
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(802) 882-8595
46 South Main Street, Waterbury, VT

www.waterburysportsvt.com

Something 

for everyone!

Cross country skis from the race course to the backcountry

SHOP IN STORE OR ONLINE AT

ROAMVT.COM

8 LANGDON STREET   ·  MONTPELIER, VT ·  (802) 613-3902

Thank you for shopping local
 

ADVENTUROUS FOOTWEAR & APPAREL FOR MEN & WOMEN

Downtown Barre’s New Grocery Store
159 North Main St. • Barre, VT

Expanded Hours: 
Wednesday - Saturday 

11AM - 7PM

AR has fi ne wine, charcuterie, 
specialty cheese and sides to adorn 

your holiday feast! 
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T he holiday season sometimes 
arrives with a frenetic pace. At 
the dawn of the holiday season, 

there seems to be so much to fit into 
a relatively short period of time, 
including planning celebrations and 
shopping. The rush often begins the 
Friday after American Thanksgiv-
ing on a day called Black Friday. 

Plaid Friday was born out of a recog-
nition that the frenzied nature of Black 
Friday may not be for everyone. The 
event was created in Oakland, Calif., to 
transform holiday shopping for family 
and friends into a more connected, 
pleasurable activity than Black Friday. 
Plaid Friday promotes the diversity and 
creativity of local and independent busi-
nesses. On Plaid Friday, customers are 
urged to shop locally and enjoy choos-
ing gifts in a more leisurely fashion.

According to event organizers, the 
name “Plaid Friday” was chosen from 
the idea of weaving individual threads 
of small businesses together to create 
a strong fabric that celebrates indepen-

dent businesses. While Plaid Friday 
may have originated in California, it 
has now spread to local towns across 
the country. Plaid Friday precedes 
Small Business Saturday, meaning holi-
day shoppers can turn their two-day, 
post-Thanksgiving shopping excursions 
into 48 hours of opportunities to sup-
port small businesses.

Shoppers have many different ways 
to support the Plaid Friday movement.

• Look for signage or social media 
advertising regarding Plaid Friday. 
Many establishments may advertise 
Plaid Friday sales. Keep an eye out 
for signs or hashtags on social media, 
such as #plaidfriday, #shoplocal and 
#dinelocal.

• Let others know you’re supporting 
local businesses. Spread the word about 
Plaid Friday to others who may not be 
aware of the movement. 

• Wear plaid clothing on Plaid Friday 

to show local business solidarity.

• Search community blotters and other 
local websites to find out more about 
Plaid Friday efforts in your community.

• Certain shops may have scaled-
back sales due to COVID-19 restric-
tions. Continue to support these 
businesses as much as possible, taking 
advantage of curbside pickup or deliv-
ery options that can further streamline 
holiday shopping.

• Explore new offerings. Some busi-
nesses you frequently shop with may 
have altered their services and products 
to fit the changing times. As a result, 
you may be able to purchase a greater 
variety of items all in one store.

Local shopping is at the heart of 
Plaid Friday. Shoppers who want 
to avoid the typical rush of Black 
Friday shopping can visit small local 
businesses.

METRO CREATIVE GRAPHICS

The fabric of 
PLAID 

FRIDAY

“On Plaid Friday, 
customers are 
urged to shop 

locally and enjoy 
choosing gifts in 
a more leisurely 

fashion.” 
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PRE-ORDER

YOUR BOXES BY

NOVEMBER 30 FOR

10% off!

GIVE YOUR FRIENDS AND FAMILY
THE GIFT OF FRESH ROASTED COFFEE
WITH OUR HOLIDAY GIFT BOXES

PRE-ORDER

YOUR BOXES BY

NOVEMBER 30 FOR

10% off!

GIVE YOUR FRIENDS AND FAMILY
THE GIFT OF FRESH ROASTED COFFEE
WITH OUR HOLIDAY GIFT BOXES

GIVE YOUR FRIENDS AN FAMILY 
THE GIFT OF FRESH ROASTED COFFEE 
WITH YOUR HOLIDAY BOXES

PRE-ORDER

YOUR BOXES BY

NOVEMBER 30 FOR

10% off!

GIVE YOUR FRIENDS AND FAMILY
THE GIFT OF FRESH ROASTED COFFEE
WITH OUR HOLIDAY GIFT BOXES

PRE-ORDER

YOUR BOXES BY

NOVEMBER 30 FOR

10% off!

GIVE YOUR FRIENDS AND FAMILY
THE GIFT OF FRESH ROASTED COFFEE
WITH OUR HOLIDAY GIFT BOXES

MAY YOUR DREAMS

BE MERRY AND BRIGHTSee our
LARGE Selection of Gifts!

CARDS!
Local Artists, Upcountry Cards, 

Green Tree Design
& Marian Heath

We have everything you need
for a party...   Cards, Cups, 

Party Napkins, Plates, Candles

NORTHFIELD PHARMACY
Friendly & Dependable Service  485-4771

14 Depot Square, Northfield, VT 05663
Open 7 Days A Week

M-F 9-6 • Sat. 9-2 • Sun. 8-Noon

Vermont Made Gifts
Silver Frost Jewelry • Danforth Pewter • Maple Candy 

Mary Meyers Animals • Gund Gifts • Picture Frames of all Sizes & Types

Lake Champlain Chocolates • Maple Landmark Wooden Toys • 2021 Calendars

Since 1947

91 Main Street, Stowe, VT • (802) 253-3033
www.ferrojewelers.com/stowe

Vermont Snowfl ake Pendants
are Custom Made in

White Gold and Diamonds
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