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Educators see steady growth in our youngest
grades and see a trend that might help everyone

BETHANY BAKER, THE WORLD
Chile Garrison, 4, jumps from a jungle gym during a break from
activities at the Lincoln Child Development Center in Coquille on July 7,
2017. The childcare facility is scheduled to move into a new addition at
the Lincoln School of Early Learning this November to accommodate
demanding wait list numbers, providing parents from all across the
county a safe place to leave young children during work hours.
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Children play during a break from activities at the Lincoln Child Development Center in Coquille on July 7, 2017. Increasing enrollment trends are causing shortages for parents searching for
early learning opportunities along the South Coast.

South Coast schools see enrollment numbers go up

Superintendent Bryan Trendell worries
increase may not be economic related

JILLIAN WARD
The World
0O0S COUNTY -—
Schools on the South
Coast are seeing in-
creased student en-
rollment, but what does that
mean for the economy?

Coos Bay School Super-
intendent Bryan Trendell
isn’t so sure that it points to
anything good outside of the
classroom.

“It’s hard to tell why we’re
seeing an increasing number
of kids at the elementary
level,” Trendell said. “When
youlook around, it’s hard to
think that it’s because of in-
creased family waged jobs,
not by any means. We do
have new businesses com-
ingin, but part of the reason
we’re seeing younger fam-
ilies move in could be be-
cause the cost of living here
is lower than in other parts
of the state”

housing and while he would
like to think it was jobs
drawing people in, “it might
not necessarily be the case”

“When you look at the
schools, where we are seeing
the growth, that is where we
have the highest percentage
of students on free and re-
duced lunches,” he said.

At Madison Elementary,
which had 418 students last
year, more than 80 percent
of the student body is on
free and reduced lunch. At
Blossom Gulch, which had
581 students last year, close
to 75to 80 percent of its kids
were on free and reduced
lunch.

“Idon’tknowif that num-
ber hasincreased much over
the last few years, but it has
over the last 10 to 15 years,”
Trendell said. “We dohave a
population of kids living in
poverty and a population of
kids who are homeless”

He pointed out that the

area has a lot of low income  Please see ENROLLMENT, Page A6

Tiegan Lipkowitz, left, 4, cuts out an art project at the Lincoln Child Development Center in Coquille on July 7, 2017. The Lincoln

Child Development Center, open since April 2017, accepts children from two-and-a-half-years-old to 10-years-old year round.

SWOCC leads rural Oregon
colleges in student success

College changes the way it
places students and teaches
basic math, writing

ELISE HAMNER
For The World

person would think that when
you enroll in a community col-
lege, you’d rocket through first-
year courses. Blast through a
second year, and it’s onward to gradu-
ation, then a university or into a career.

That’s not always reality.

Many students arrive at Oregon com-
munity colleges unprepared for the
rocket ride. They don’t “test into” first-
year college math and writing courses.
It’s not bad that students arrive unpre-
pared. Community colleges exist to help
local folks get the training they need —
no matter where they are with skills.

Unprepared doesn’t mean students
aren’t smart. In the past, students who
didn’t test well had to enroll in a lengthy
series of developmental classes.

“Tt takes a long time for people to
make it through. They get frustrated
and they quit,” said Ali Mageehon, vice
president of instruction at Southwest-
ern Oregon Community Col-
lege.

SWOCC worked to fix that
over the past six years. The
college now is a model in the
state for streamlining and
shortening the time students
spend in those classes.

Six years ago, of the students
who had to enroll in the lowest
developmental math, only 22
percent stayed in college. For
those in developmental writing, only 27
percent made it through.

Today, SWOCC has seen a 14 percent
increase the number of students who
stay in school to complete their train-
ing, graduate or transfer to a university.
Overall, three out of four of the college’s
students complete a degree or certifi-
cate, or transfer.

“Our college is ahead of other colleges
because of our faculty and their engage-
ment with student success,” Mageehon
said. “Our writing and math faculty are
very good. They get it.”

ANNE FARRELL-MATTHEWS

Southwestern Oregon Community College
2017 graduate and tutor Crystal Gray, right,
works with a student in the college’s tutoring
lab. The college’s effort to improve the
pathway and tutoring support for students

in developmental math and writing classes
has earned SWOCC statewide recognition for
helping students complete their degrees and
certificates.

A focus on the
fundamentals

The push to improve students’
¢+ ability to succeed started with the
Oregon Community College Asso-
ciation. OCCA brought folks from
the state’s 17 colleges together to
share ideas. More dialog among
" more people opened more possibil -
ities. The top priority was to move
students through developmental
classes faster.

Afewyears ago,a SWOCC student test -
ing into developmental level courses could
expect to spend a year taking three classes
inmath, three classes inreading, and three
classes in writing. It added a year or more
to their time in college. At a rural college
where most students are low-income,
that’s not an option.

SWOCC'’s writing and math faculty cut
unnecessary curriculum. They focused
classes on the fundamentals. They com-
bined the six reading and writing classes into

Please see RURAL, Page A7

Grow yourself on the South Coast

Put the keyboard down and
come out and enjoy what
the Bay Area has to offer

CATHERINE WALWORTH
For The World

illiam S. Burroughs said,
“When you stop growing you
start dying.”

Tethered to keyboards and
screens, we do more work in the same
time slot, then take work home with us.
Human interaction has faded to texts and
tweets.

Life is about more.

Life is about meeting new people, learn-
ing new skills, enriching our lives and the
growth that comes with that.

Southwestern Oregon Community Col-
lege is a good place to start.

“Enrichment might mean auditing a
Spanish or autobiography class. Tons of
people take classes and audit: You’re not
working toward a degree, you’re learning
something new, making new friends,” said
Karen Helland-Moine of the Extended
Learning office at SWOCC.

“You might start off with a yoga class
and come back for tai chi,” agreed Brenda
Rogers, assistant to SWOCC’s Dean of Ex-
tended Learning.

People don’t sign up at SWOCC just
to get a degree. They go to the recreation
center, art classes such as pottery, stained
glass and life drawing. They meet people
they would never have encountered oth-
erwise — students and faculty, and enrich
their lives.

“They want to get out and meet peo-
ple,” said Rogers. “They might be retired,
or a stay-at-home mom or dad who wants
to get out in the evening. The college is a
good way to meet people, and we see them
term after term.”

Ann Collins found friends and flexibility
at SWOCC'’s yoga and tai chi classes.

“The worst thing you can do as you age
is to sit,” Collins said. “That’s a great way
to grow old painfully”

Wise words from someone who, at age
71, took classes that helped with balance,
stress reduction and mental clarity.

Want to enjoy something new you won’t
take a test on? Try the Civil War class at
SWOCC. Donna Penny is a fan.

“I have three master’s degrees. I found
family history in the Civil War. No re-
quired reading, no test. We even tried
some of the foods the Civil War soldiers
ate, like hardtack,” she said.

LOU SENNICK, THE WORLD

Grandma Sarah Recken took 3-year-old Zoe
Recken-Kaiser to make her own mask at
Coos Art Museum. The museum hosted the
free event “Mask Making: Creating with what
you've got.”

She’s learned about the daily lives of
the “common soldiers” of our Civil War,
from the way medicine was practiced in
the 1800’s to the ammunition they used.
Penny says she’s found the class so much
fun she’s brought co-workers with her.

01d cooking methods and recipes perk
along at Oregon State University’s Exten-
sion Office in Myrtle Point.

“Mothers learn to can, put up their gar-
den produce and know what’s in their kid’s
food,” said Samantha Clayburn at the Ex-
tension office.

The Extension office offers Master Gar-
dener classes, which will teach you how to
grow what you eat, as well as Master Food
Preservers classes.

What’s old is new again in knitting and
crochet as well. They’re also good ways to
meet people, learn a skill and relax.

“Knitting is new this year,” at Coos
County Extension office, said Clayburn.
People began asking about the old art and
the possibility of getting together with
others to share knowledge and patterns.

What was a once or twice weekly gath-
ering has grown to about 16 people every
couple of weeks who share time and what
they know.

Kerry Joyce joined Coos Bay Knitters.
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Numbers growing in youth sports at younger age groups

JOHN GUNTHER

The world
population spike in the
younger elementary

school ages has created
a good problem for two
baseball leagues in the Bay Area.

As the number of kids in the
North Bend Independent Base-
ball League and the Coos Bay
Coast League has grown, the
leagues have had to add more
teams.

The problem? Finding enough
practice time for teams on the
limited number of fields in the
area.

“The challenge is always ball
fields and practice time,” said
Scott Moffitt, the president of the
North Bend Independent Base-
ball League.

Moffitt’s league saw a jump of
30 players this year to 225. The
league has 19 teams in four age
groups.

The Coos Bay Coast League
had 200 baseball players this
year and also added softball, with
five teams in that sport, said Tony
Crane, the league’s president.

Between the two sports, the
league had 22 teams. Just like in
North Bend, that means a chal-
lenge.

“The teams that aren’t play-
ing games, we don’t have room
to practice,” Crane said. “Games
and practice times are equally
important. At the younger age,
practice time is more important.”

The two baseball leagues are
not unique in their increase in
participation.

Bandon Dunes Golf Resort and
Bandon Crossings Golf Course
started anew youth program this
year, the PGA Junior Golf League.

The two golf facilities adver-
tised the new league during their
junior clinics.

“We were hoping to get a min-
imum of 16 (players) so we could
have two teams,” said Scott Mill-
houser, who runs the junior golf
program at the resort. “But we
got 40. It’s exceeded our expec-
tations”

The golfers have come from
Bandon, of course, but also Co-
quille, Coos Bay and North Bend.

“It’s so exciting to have a good
turnout and support from the
community and families,” Mill-
houser said.

Southwestern Oregon Community College

Health & Science Technology Building

The age range for the league is
7 to 13 years old.

“The majority is 7 to 10,” Mill-
houser said. “There is a bright
future there”

Bandon Dunes offers a variety
of free education programs for
young golfers and Millhouser
said the numbers are steady, and
particularly strong in the kinder-
garten to third grade age range.

Another place seeing a big in-
crease in that age range for sports
is the Boys & Girls Club of South-
western Oregon.

“There is an influx of the
younger kids,” said Karen Bauder,
the sports director at the club.

Not only are there more kids,
but they want to start earlier, too,
Bauder said.

In soccer, she is seeing kinder-
garten students who want to play
when traditionally the start age
hasbeen first grade. In volleyball
and basketball, now second grad-
ers are starting to play when the
program traditionally has started
in third grade.

“I'm pretty accepting,” Bauder
said of the concept of starting
students in sports earlier. “If
their parents are comfortable
with it, we will go with it”

That trend doesn’t hold true in
the upper age groups, where there
are more activities to attract the
attention of students.

“When our kids get to fourth
grade and older, we don’t have as
many. Our program has beenim-
pacted by other sports programs
popping up in the area”

Sports is only one part of the
Boys & Girls Club, which also
provides after school activities
for students at all grade levels in
the Bay Area in its youth center.

That program has grown over
the years from about 150 students
a day to 350 or more, most in the
younger ages, said Angie Reiber,
the program director.

As those numbers have grown,
so have the programs the Boys &
Girls Club offers.

“This is not just hang out
recreation,” she said. “It’s more
quality, not quantity”

Now the club offers a sewing
program, an arts program and
music programs, in addition to
the learning center.

“Our mentoring program has
grown,” Reiber said. “That has
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The Giants took on the Tigers in the last game of the season last year at

Boynton field.

been a big help”

While the expansion of pro-
grams at the Boys & Girls Club is
exciting, so is a new opportunity
in Little League.

Moffitt and Crane might not
be thrilled about a lack of qual-
ity fields, but they are thrilled

about a new partnership involv-
ing all the different citiesin Coos
County and also Reedsport.
Starting this year, the North
Bend, Coos Bay, Bandon, Co-
quille, Myrtle Point and Reed-
sport leagues all are under
the same umbrella of one Cal

AMANDA LOMAN PHOTOS, THE WORLD

Ripken League.

“It’s really great to get all
the teams playing against each
other,” Moffitt said.

And starting next year, the
region will form All-Star teams
that feature the top players in
each city.

“We'll take the best of the best
and fill an all-county team so we
have a chance to go to the state
tournament and see if we can
push that team to regionals,” he
said.

“We have been trying to get all
the teams under the same um-
brella for the past 20 years. That
was the biggest breakthrough
getting that done”

Teams can advance in four
age groups — 9-and-under,
10-and-under, 1l-and-under
and 12-and-under. Moffitt said
the South Coast group probably
would field two all-star teams
next year.

But with the growing numbers
at the younger levels, the area
could try to field teams in all four
age groups in the future.

Asked if he was excited about
that, Moffitt gave just a one-word
answer.

“Absolutely”
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Highland sees more kindergartners

S

Cheaper housing may play a part in
Reedsport’s attractiveness for families
with school-aged kids

SHELBY CASE

The Umpqua Post
EEDSPORT -
Teachers and other
school employees

ave witnessed a

roller coaster effect in en-

rollment in recent years.

At Highland Elementary,
another 25 kindergartners
for the fall of 2017 means
adding another classroom
according to Principal
Beckie Lupton.

Lupton, who just com-
pleted her third year as
principal, reflected on
overall numbers and espe-
cially what might account
for them.

Others are weighing in on
the increased enrollment,
including veteran retired
educator David Young. One
is parents want to have a
small school feel. Young
also serves on the school
board.

Lupton examined an at-
tendance chart.

“Imean, it’s been consis-
tent,” she said. “The sixth
grade has always been our
smallest group.”

One newer trend however
is that Highland is opening
its doors more to music,
physical education and of-
ferings at Highland Pool to
homeschooled students.
This last academic year,
one child participated in the
above classes. That’s grown
to five homeschooled stu-
dents.

“The second grade num-
bers have remained con-
sistent at 59, 62 and 64 for
2017) she said. “The same
was true 2015 at 58, with the
high at 62

As of June 2, she said
the school had 53 kinder-

gartners, 42 first-grad-
ers, 51 third-grad-
ers, 49 fourth-graders,

48-fifth-graders and 36
sixth-graders.
“So if we look at the

numbers here for kinder-
gartners we have 53 kin-
dergartners but for the last
couple of years we’ve had
60 so there’s actually been
adrop,” she noted.

Secretary Lisa Smart ex-
amines each day’s atten-
dance figures, keeping Lup-
ton apprised. Smart asked a
former Highland secretary
how she kept track of en-
rollment numbers who gave
her tips based on the num-
ber of kindergarten packets
that were turned in.

“Our prediction for
kinders according to the
number of packets turned in
(25) will double to 50 for the
2017-18 class,” Smart said.

“Tt’s just aroll of the dice.
Sometimes it’s the right
guess and sometimes it’s
not,” she said.

Each month, school
board members, principals
and others receive a grade-
by-grade look at how the
district fares in enrollment.

Here are the numbers for
kindergarten through 12th
grade as of June 9, 2016:

B kindergarten, 43;

W first grade, 63;

B second grade, 60;

B third grade, 42;

B fourth grade, 47,

W fifth grade, 40;

B sixth grade, 56;

B seventh grade, 61;

B eighth grade, 48;

MW ninth grade, 64;

B 10th grade, 47;

B 11th grade, 48;

B 12th grade, 50.

In all, that comes to 669
for the end of the 2015-2016
academic year.

“We’ve been averaging
slightly over 680 total K-12
students in Reedsport this
year,” said Superintendent
Dan Forbess.

Reedsport Community
Charter School Principal
Vince Swagerty referred
to his school’s report card,
which each school provides

class recently.

Katie Corcoran, one of several kindergarten teachers at
Highland Elementary, high fives a student who did well on an

assessment exercise in class.

to the Oregon Department
of Education as a snapshot
of how the building is do-
ing. In this case, RCCS has
a high student mobility
rate. The mobility rate is a
bit more than 28 percent
and when you look at a
community that has a high
rate of mobility, “coming

in and going out, coming in
and going out, it decreases
the stability in the commu-
nity and it decreases in the
school”

“We’ll have a student
that’ll be here a month,” he
said.

Or perhaps, for example
a student lives temporarily

BETHANY BAKER PHOTOS, THE UMPQUA POST
Justice Tenbush, a student in Katie Corcoran’s kindergarten class at Highland Elementary, paints his paper teddy bear during

with an aunt instead of his
parents and this can also
impact enrollment. This
may not even have any-
thing to do with the school
at all but may be because of
family issues. Then “after a
short period of time, they
move back to be with Mom
and Dad”

“It could be that for an-
other family that they found
suitable employment,” the
principal said or that they
found affordable housing.

Swagerty said that bot-
tom line “it’s not consis-
tent from one family to the
next”

He also pointed to larger
economic influences, say-
ing that when International
Paper closed its doors, one
could point to the impact on
enrollment to that particu-
lar event. Over time since
then he said that’s changed
and “we are fortunate to
have stable toincreased en-

rollment.” However he still
emphasized that some stu-
dents move out of the area.

Looking at Aug. 31, 2015,
figures, Swagerty said the
school totaled 285 and
ended the school year at
318. This year by compar-
ison, RCCS went from 319
students on Aug. 29 to a
high of 360 Sept. 14, and
then fluctuated between
354, 355 and 350 during the
October, November and
December time frames.
Student enrollment had
tapered back to 321 by June
9,2017.

The past, the present
and the future

Lupton said some people
retire or move to the area.

Smart agreed, using are-
cent example of a southern
family.

Please see KINDERGARTEN, Page A5
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Internship program benefits
students and businesses

Coos Bay School’s
program is getting
a boost

JILLIAN WARD
The World
OOSBAY — The Coos
Bay School District
and local businesses
are working together.
The School to Work Pro-
gram has been around since
the early 1980s, but partic-
ipation plummeted nearly
10 years ago. In an effort
to revitalize the internship
experience, Superintendent
Bryan Trendell, with the
help of Harding Principal
Dale Inskeep and Marsh-
field Assistant Principal
Elias Ashton, the program
is making a comeback.
“This program has a

strong history with getting
our kids their core aca-
demics in the morning and
then sending them into
the workforce in the after-
noon, where, by the time
graduation comes around
they have job experience
and sometimes job offers,”
Trendell said. “We are do-
ing the same thing on a
smaller extent now and
want to make it grow”

The goal is twofold. The
first is to provide students
in the district with useful
skills for when they grad-
uate, making it so they are
ready to step into the work-
force without requiring
employers to spend weeks
or months training them.
The second is also to help
them earn electives to help
them graduate.

Trendell, Inskeep, and

Ashton are looking at how
toboost the program to not
only help students, but also
local businesses. So far, the
program has sent students
to internships at Bay Area
Hospital, office supply
stores, car dealerships,
Taco Bell, and veterinary
clinics.

The School to Work Pro-
gram has also sent students
to job shadow teachers at
Blossom Gulch Elemen-
tary, Millicoma Middle
School, and Madison Ele-
mentary. Each student was
assigned a teacher, where
they helped by doing small
work in the classrooms like
making copies.

“The teacher assigned
to them was their mentor,”
Ashton said.

Please see INTERNSHIPS, Page A5
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“It’s fun, relaxing, and makes
a beautiful end product, which I
usually give away. I’ll be thinking
about that person while I knit,”
Joyce said. “Hand made things
have more beauty and meaning
because I know how they were
made. I know the person who
made them.”

“I’ve asked around and found
others who said they’d like to learn
to knit,” Joyce said.

Meditatively working with
your hands, whiling away the
time in conversation, you could
also join the knot tying class at
Coos History Museum. Their
basket-weaving class is sold out,
but you might be able to get on a
waiting list for that one.

In the meantime, check out a
fermentation class and learn to
make kombucha or sourdough.

“Kombuchais a fermented tea,’
that has a tart, almost vinegary
taste, said Deborah Semrau, col-
lections manager at the History
Museum. “It’s actually good,
she said.

For getting back to the basics,
sourdough starters can’t be beat.
You might find that baking is your

AMANDA LOMAN, THE WORLD

Brothers Cade Costales, right, and Levi, of North Bend, use microscopes
to look at feathers from different birds of prey during the Oregon’s
Museum of Science and Industry’s presentation, “Hunters of the Night
Sky,” hosted by the Coos Bay Public Library at Coos Bay Fire Station #1.

link to mindfulness.

Or perhaps combine art and
food at Coos Art Museum’s Art
Cart in the Park.

“I see a large demand for chil-
dren’s (art) classes. The com-
munity seems to gobble that up.
There is aneed for art in children’s
lives,” said Josie Keating, educa-
tion director at CAM.

Three days a week free lunches

are provided to children ages 18
and under. After lunch, Semrau
and volunteers set up a free art
program.

“Parents are helping, assisting
the children,” Keating said. Good
thing, too, since the first day 19
children came, the second day 71
appeared.

Back at CAM, grown-up art
camp consists of mothers of young

BETHANY BAKER, THE WORLD

Gina Allison, a master gardener
trainee, speaks about the symbolic
meanings behind different herbs
during a class on growing kitchen
herbs at the Coos Bay Library on
July 7, 2017.

children who want to get out of the
house, Keating said. “Some are
artists looking for ways to work
with their peers, but there’s also
something for non-artists, such
as felting, painting with acrylics,
geared to all skill levels.”

Some say art is found out-
doors, and here, art is all around
us. Take a walk around our South
Slough. Take a paddle trip or an

herbal class.

“People want to do something
different from their day jobs,”
said Deborah Rudd at the South
Slough. “They want to interact
withnature, get away from stress.”

Most of Rudd’s email list con-
sists of local families who are
looking for things for the kids to
do. Then there’s those who are
new to our area, the semi-retired
and those who are sliding into
“nature things?”

Herbal classes are offered at
South Slough. A local herbalist
shows how to make remedies with
live plants, as well as cooking tips
with wild edibles and seeds.

“Being green is a trend now,’
she said. “Ten years ago the herb
class would have been people we
used to call ‘hippies’ Now it’s your
average housewife who wants to
know more natural and organic
solutions”

Some who visit are avid birders
who have studied migration sea-
sons. Otherslike to hike the trails.
All are coming to our South Slough
for the outdoor experience, peo-
ple who are heading for a whole
weekend of outdoor things to do,
Rudd said.

That’s about as far away from a
screen and a keyboard as you can
get.

Kindergarten

From A4

“We just had a family
moving here from Texas
that used to vacation here,”
she said, adding that the
family moved to the area
“and have young kids en-
rolled here now as well as
the high school”

David Young, 73, who
was born in Coos Bay but
who graduated from Reed-
sport High School in 1962
and who later taught ju-
nior high and senior high
English and social studies,
shared his thoughts on the
past, the present and the
future.

Aging buildings will
eventually need more
money for maintenance but
about a year ago the Reed-
sport School Board and Su-
perintendent Dan Forbess
established a maintenance
reserve fund for all needs,
including roofing.

Young, who’s now served
on the Reedsport School
Board five years, was a
fifth-grader when workers
were building Highland.

Laughing a bit, he says
“and I remember crawling
all around the structure
(including up in the roof).
OhyesIdid!”

He was 6 when laborers
built the high school at its
current location.

Looking back five years
ago when he started on the
board, Young said “at first
there was a decrease in en-
rollment” He attributed
this to alack of jobs.

“Then about my sec-
ond year on the board the
(number of) kindergartners
started to increase,” Young
said. “We weren’t really
prepared for it

Families from Coos Bay
and other communities
were taking their children
to Reedsport instead.

In these past three years,
he’s observed more kin-
dergartners and attributes
that to “cheaper living con-
ditions in the Reedsport
area

“Rent was cheaper. To

buy was cheaper. It’s still
cheaper to buy a house in
Reedsport than say in Eu-
gene and other areas.”

This seems to hold true
since housing prices are
generally higher in Coos
Bay and North Bend, thus
meaning that some fam-
ilies look north to Reed-
sport.

Young touched on other
reasons for the increased
enrollment he’s seen these
last three years.

He said the board’s de-
cision to hire Forbess was
excellent.

“I think he’s a very out-
standing superintendent,’
the board member said.
“He’s the first man T've
ever seen getting a stand-
ing ovation at our first staff
meeting”

Young thinks with
Forbess’s quality of work,
that’s helped attract more
families.

Still others move to the
South Coast for the out-
doors.

“Why do people come to
a small area and are drawn
toit?” Young said.

Families who have stu-
dents attending larger
schools may want their
children in a smaller envi-
ronment.

Young thinks children
like this individual atten-
tion.

“They’re not just a per-
son,” he said. “In a small
school you feel you have
an identity”

Principal Swagerty
agreed. He’s heard from a
“number of families” who
appreciate a smaller school.

“I would say that’s very
consistent. Yeah,” he said.

A key reason he’s heard
that families move to the
Reedsport-Winchester
Bay area is because they
already have relatives in the
area. The second is afford-
able housing. For Swagerty
and his wife, they currently
rent. Home prices when
they first moved to Reed-
sport were less than North
Bend or Florence.

At this point Swagerty
feels comfortable that he

won’t have to hire another
new teacher.

“If we were to get to
a position where we get
above 350 to 370 (stu-
dents), I would anticipate
we would need additional
teaching staff,” Principal
Swagerty said. Plus RCCS
staff would need to look at
exactly where that teacher
or teachers would be most
needed for academic sup-
port.

When Young gradu-
ated from Reedsport High
School in the early 1960s,
the International Paper
Mill employed hundreds
of workers. The mill oper-
ations shut down in 1998,
leading to community frus-
trations. This year more
hope among city leaders
and some in the community
that companies will move
to the Gardiner property,
now called the Reedsport
Commerce Park.

Young’s skeptical.

“That’s how I feel about
it. It’s all wishful thinking”
he said.

However if the com-
panies do move to the
park and in turn with new
younger families, that will
be excellent news for Reed -
sport schools, he said.

Swagerty’s more opti-
mistic.

“I really look forward to
the potential that the site
will produce family em-
ployment,” Swagerty said.
“T think that’s my biggest
hope — that people will
be able to build or buy a
home”

In turn Swagerty hopes
other merchants who move
to Old Town will follow the
model shown by Defeat
River Brewery, investing
cash into a building while
still sprucing up downtown
and “toreally spur growth.”

Younger families with
children would then mean
more money for the school
district.

The Umpqua Post Editor
Shelby Case can be reached
at 541-269-1222, ext. 296 or
shelby.case@theworldlink.
com.

Vend West Services, Inc.

Coffee, Vending and Boltled Water

work for him in 1964.

the Southern Oregon Coast.

On April 1, 1984 Vend West was incorporated

when I, Lou Leberti, purchased Automatic Sales
from Warren Kolen. Mr. Kolen started his career 1o ca] community groups:
in the vending business in 1954 and I went to

Automatic sales was a well established
business as we at Vend West strive to continue
the tradition of supplying nationally known
brand products and excellent service to our
customers from Florence to Gold Beach on

Vend West Services currently employs sixteen
dedicated people. These sixteen employees
have a combined 230 years of experience
working as management, office staff, and
route drivers. The longevity speaks for itself
when it comes to the loyalty of our employees
to Vend West and the customers that we serve.
We aim every day to provide our customers
with prompt, efficient service.

This is why ‘service’ is part of our business’ name.

 Coos Bay Lions Club

* Rotary
« Soroptomist

Sincerely,
Lou Leberti

""_"“r—'“-

r " _HThen

P

We strive to be an active business
member by supporting the following

« Optomist club

« High schools: Siuslaw, Reedsport, North Bend,
Marshfield, Bandon, Coquille, and Myrtle Point

« Southwestern Oregon Community College

« Coos Historical & Maritime Museum

o Egyptian Theatre « Little Theatre on the Bay

« Coos Bay Schools Community Foundation

« Prefontaine Memorial Run

« Boys & Girls Club of Southwestern Oregon

» Women’s Crisis Center

o Charleston Merchants Association

Internships
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Last year, 35 students
were involved in the pro-
gram. Ashton is working to
hammer out details which
would allow students in-
volved in the program next
year to earn half a semester
credit every 60 hours. That
is typical for one period of
school if a student were
taking basic PE classes.

“Some of these students
have their internships for
one period and others for
three periods,” Ashton
said. “It just depends on
the number of hours they
work.”

One of the challenges
that the program has faced
over the past 10 years is
networking. Ashton ex-
plained that 10 years ago it
was run by someone with
deep ties to the commu-
nity. Once they left, the
program began to disinte-

South Coast
Orthopaedic

pedicated Care from Di

We understand that an accident, injury or debilitating illness that can
immobilize, impair and exhaust you can make it nearly impossible to
enjoy life. That's why we take great pride in being able to assist
our patients repair, healing, and recovery to help them get back
to living and feeling invigorated.

Our Skilled Team is Here to Assist You in Your Recovery

Musculoskeletal Problems « Podiatry Care
Spine Treatment & Surgery « Arthroscopic Surgery
Joint Replacement « Sports Medicine -« Digital XRay
Bone Density Testing « MRI - Ambulatory Surgery « Physical Therapy

Physicians & Surgeons (Board Certified)

Jason S. Bell, MD

Aleksandar Curcin, MD
Shaun M. Hobson, MD
Wesley J. Johnson, MD
Ryan D. Pederson, DPM

Garry Vallier, MD

Returning Quality of Life!

grate as those connections
disappeared. He is work-
ing this summer to make
those connections again,
first by visiting Bay Area
Chamber of Commerce in
August to see if any other
local businesses would be
interested in being part of
the program.

“We're all about out-
reach right now,” he said.
“At this point, it really
comes down to making
connections with the local
businesses.”

Once a student ex-
presses interest in doing
an internship with a com-
pany, Ashton will first visit
the employer to talk about
their expectations of the
student as well as the
school’s expectations. The
school will check in once a
month and at the end of the
semester the employer will
be asked to fill out a form
on which the student will
be graded.

“We require the kids to

have a resume at the end,
which is a graduation re-
quirement anyway,” he
said. “Right now a lot of
upcoming seniors are in-
terested, as most seniors
are, because they have
time to do internships and
need the work experience.
Seniors are aware that
they need jobs, and this
is a great way to get them.
Once an employer sees the
kind of worker they are,
has already trained them,
often they will want to hire
them. It is a great oppor-
tunity for both businesses
and students.”

If a business wants to
be part of the program,
email Ashton at eliasa@
coos-bay.k12.or.us or call
him at 541-267-1417.

Reporter Jillian Ward can
be reached at 541-269-1222,
ext. 235, or by email at
jillian.ward@theworldlink.
com. Follow her on Twitter:
@JE_Wardwriter.

(541)266-3600

www.scoastortho.com

2699 N. 17th Coos Bay, OR

G

Mid-Level Providers
Brian J. Allen, PA-C

Sara Huffman, PA-C
Matt Cornia, PA-C
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Accepting '
New
Patients!
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Though none of the school
districts can pin down what has
caused growth in their elementary
enrollment numbers, they have all
reported an increase.

For the Coos Bay School Dis-
trict, it reported 4,424 studentsin
1994. It lost nearly half its student
population by 2012, the height of
the economic recession, plum-
meting to 2,716 students.

In2017,theyreported 3,300 and
expect the numbers to continue
climbing back to normal.

However, it was the North Bend
and Coquille school districts that
have seen the largest increases.
North Bend Schools reported
2,024 students in 2006. By last
year, it reported 2,331 students.

The Coquille School District re-
ported 932 students in 2006, but
1,046 in 2017.

“We really aren’t sure why our
numbers have taken off the way
they have,” said Coquille Super-
intendent Tim Sweeney. “We are
very humbled and appreciative
that folks have decided to come
to the Coquille School District and
we continue to strive to make them
happy they have chosen us. But I
don’t think there is a single answer
as to why this is happening”’

Recently, the Coquille School
District added the Lincoln School
of Early Learning to its district of-
fice. The main reason the district
pushed to create the childhood
development center was to ac-
commodate demanding wait list
numbers, providing parents from
all across the county a safe place
to leave young children during
work hours.

“TIt all started when our pre-K
hit capacity four years ago,” Swee-
ney said in a previous interview.
“We created a waiting list and the
next year tried new configurations
to accommodate the list to get as
many kids into the program as we

successful for the students”

Though squeezing kids in met
the needs of the parents, the dis-
trict aimed to increase education
value as well, which meant the
waiting list was reinstated.

“Last year we hired a new
teacher and a morning educa-
tional assistant so we could have
30 kids in the program,” Sweeney
said. “We stillhad 14 on the wait -
ing list after we did that.”

Sweeney was picking up his
morning coffee last spring and the
man at the drive through window
asked for a favor.

“He had just moved to Coquille
and had a 4-year-old who he
wanted to get into our early learn-
ing program, but he had been told
it was full” Sweeney said.

Sweeney asked Sharon Nelson,
Lincoln School of Early Learning’s
principal, but the answer was no,
there was no room.

“I was walking back to my of-
fice when she came back and said,

Reeds

ENGINE ¢ TRANSMISSION © BRAKES *

.. |_ .General Service and Repair
Preventative Maintenance and More

Friends of
Shore Acres

BETHANY BAKER PHOTOS, THE WORLD

Holli Henthorn, center, the coordinator at the Lincoln Child Development Center, works with children on an art project in Coquille on July 7, 2017. “We
are the pioneers of this...There’s no place like this. We are the first in the district to have an open childcare facility,” commented Henthorn.

The Lincoln School of Early Learning is gaining an addition to house The

Lincoln Child Development Center, open to children from two-and-a-half-
could, but it was not academically years-old to 10-years-old year round in Coquille. With a covered outdoor
playground and tricycle racetrack, the new facility will give parents along
the South Coast more access to quality early learning programs.

‘Wait a minute,;” Sweeney said.
“If I could give her an afternoon
educational assistant, everyone
on the waiting list could be fit into
the program.”

To do that cost the district
$2,800, which Sweeney approved.
Within hours after delivering the
news to parents with children on
the list, the district was flooded
with more requests to get in.

“The waiting list went from 14
to 19 Sweeney said. “What we
found is we have no more space
here at Lincoln and yet a growing
need to serve our youngest folks
in town

So Sweeney, Nelson and the
school board approved to build
a new childhood learning center
onto the district office and to ex-
pand the program. The program
was extended on April 3, with
four extra teachers hired to fill

SERVING THE SOUTH COAST SINCE 1987

2349 Broadway St., North Bend ¢ 541-756-6482

BROOKE YUSSIM

DENISE BRANT

1992 Sherman Ave., North Bend ® 541.808:2010 ® Info@OBPRE.com

Search and Rescue.

SHASTA MAGUIRE

the need.

As previously reported by The
World, the center will be open
year-round, aside from major hol-
idays. This expansion also points
to a continued growth in school
registration numbers at Coquille.
Sweeney reported the district had
951 students last year, with 1,046
this year, with another 52 in pre-K
and an additional 10 children in
the new early childhood learning
program.

“We’ve heard from alot of par-
ents who work at the hospital or
the courthouse who live in Coos
Bay but have a hard time finding
quality child care,” Nelson said in
a previous interview. “I think as
the program continues to grow
and word gets out there, many
parents will want their children
here, where there’s something
safe from putting them in a larger

Children play on a jungle gym at the Lincoln Child Development Center in
Coquille on July 7, 2017. Increasing enrollment trends are causing shortages
of early learning opportunities for parents along the South Coast.

facility such as a school setting”

It isn’t just the school districts
that have seen this growth in its
youngest student population, but
so have other daycares and after
school programs. For example,
the Salvation Army’s after school
program saw attendance numbers
go from 10 to 50 this year.

The program’s location is next
to the Woodland Apartments,
which is Section 8 housing. Ini-
tially the children that attended
the after school program were
from those apartments. After
Dennis and Tawyna Stumpf, the
program coordinators, introduced
music, cheerleading, focused on
sports and added artwork, word
of mouth drew in crowds of kids
agedSto12.

“The bulk of our enrollment
is from the apartments, though
these kids come from all over
the county,” Dennis Stumpf said.
“Not only do we do background

checks on our volunteers, to en-
sure these kids are safely looked
after, but they are fed, have help
with their homework, have fun
activities and games, not to men-
tion that it is free””

In forecasting for the future, the
Coos Bay School District expects
its senior year to bottom out next
year with a small senior class but
then climb for the next several
years as the younger kids move
up through the grades.

“If our elementary enrollment
continues to grow or at least level
off at the current growth line, we
will see overall district enrollment
increase after next year,” Trendell
said. “It is encouraging for the
schools”

Reporter Jillian Ward can be
reached at 541-269-1222, ext. 235,
or by email at jillian.ward@the-
worldlink.com. Follow her on
Twitter: @JE_Wardwriter.
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C.J. Huntsman, CPA, P.C.
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Coos Bay, OR 97420
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email: connie.cpa@charter.net

e Audit Services ¢ Business Accounting Services ® Tax Services

Audit, a five-letter word. An audit can range from being scary to boring
at times yet it has many things that it can reveal. Connie Huntsman,
CPA, takes the time to describe the process and the results to extend
your financial awareness. Call C.J. Huntsman, CPA, P.C. to talk about

how an audit can be more than a five-letter word.
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Making the dean’s list

Grad overcomes biggest challenge
facing community college students

ELISE HAMNER
Special to The World

OOS BAY — Motiva-
tion. Support.
Talk with Emman-
uel “Manny” Ta-
ban-Taeoalii and he’ll tell
you those are the most im-
portant factors that helped
him graduate from college
with an associate’s of arts
transfer degree.

“It was tough. I came
from Utah. I didn’t know
anybody. Taking advantage
of the resources and the tu-
toring center really helped
me graduate,” he said.

On June 8, Taban-Taeoalii
not only shook the South-
western Oregon Community
College president’s hand
and grabbed a diploma, he
was a featured speaker at
graduation. He was student
body president of his class,

all of this after starting two
years ago at ground zero in
math and writing.

“I was terrible at writing.
I started out at Writing 90.
Math was the same. I started
lower,” he said.

That’s hard on a person
emotionally. It’s hard to
know where to go for help
and what to ask for. In Or-
egon, nearly 75 percent of
recent high school gradu-
ates take at least one devel-
opmental math, reading or
writing course upon enroll-
ing in a community college.
Students who start in these
classes at most colleges of-
ten quit, or they spend more
than two years getting a
“two-year” degree.

“I just worked my way
up,” he said. “One time a
tutor spent two hours with
me on the phone.”

SWOCC'’s revamped and
streamlined developmental
math, reading and writing
classes helped tremen-
dously, as did a focused
emphasis on providing stu-
dents like Taban-Taeoalii
with intensive support and
tutors.

“I pushed it to the end
and I had to take statistics.
Dr. K(ypriotakis) is anamaz-
ing teacher. Dr. K was in the
tutoring center and that
helped, too,” he said.

All the while, he worked,
played on the college’s bas-
ketball team and partici-
patedin the Junior Chamber
of Commerce program on
campus, traveling to Port-
land and interacting with
business professionals. This
put more stress on studying,
and meant more time in the
tutoring lab.

Taban-Taeoalii said that
because of the tutoring
center and small classes, he
able to pass Writing 121 with

ANNE FARRELL-MATTHEWS

Southwestern Oregon Community College student body president Emmanuel “Manny”
Taban-Taeoalii spoke at graduation on June 9, 2017. Taban-Taeoalii was able to stay on track
to earn an associates degree in two years thanks to a program for those who need help in

math and writing.

a “B’, then Writing 122 and
123 with “A”s.
“Imade the dean’s list for
the first time ever,” he said.
Come fall, Taban-Taeoalii

will start at the University of
Utah, pursuing a four-year
degree and majoring in po-
litical science. He said he’ll
miss SWOCC because of all

of the experiences and op-
portunities.

“If I could have, I would
have stayed here all four
years.”

Rural

From A2

one single four-credit class.
Classes are small. Students
are paired with tutors. In
math, the college uses a
self-paced ALEKS soft-
ware program. Students
work at their own pace with
a teacher there supporting
them. Tutors are always
available if they stall.

“Here is one of our best
statistics. Just over a year
ago, only 46 percent of our
students passed Math 20,
our lowest level math class.
Now with ALEKS, 74 per-
cent pass,’ said Rod Keller,
SWOCC’s dean of develop-
mental education.

The other change that
has cut the quit-rate is Or-
egon’s community colleges
no longer require students
who aren’t pursuing science
and engineering degrees
to take the math required
for those professions. In-
stead, they learn everyday
life math — math required

to survive in society. That
includes the basics of per-
sonal finance, and practical
probability, statistics, and
problem-solving.

Busting the
testing myth

On the front end,
SWOCC is more strategic in
placing studentsin classes,
too. The goalis eliminating
barriers.

College placement test-
ing hasn’t proven to be
accurate, and there’s less
emphasis on that choosing
where to place students.
A lot of people don’t test
well. It doesn’t mean they
don’t have the brains and
skills to succeed in college
entry-level classes.

“We look at the per-
son,” Mageehon said. “If a
student comes from high
school with calculus, we
place the student where the
student belongs rather than
testing”

Advisors consider the
whole student, which is a

Measuring success

Oregon’s colleges measure their success by “comple-
tions.” Colleges want to achieve a goal of seeing all of
their students finish degrees and certificates, which
means their students are trained to work or able to
transfer to a university. For SWOCC, 2017 was a stellar
year. The graduating class includes 446 graduates from
25 states and 2 countries, with:

m 207 Associates of Arts
Oregon Transfer de-
grees,

m 7 Associates of Science
Oregon Transfer de-
grees,

m 157 Associates of Ap-
plied Science degrees,

better predictor. They look
at a person’s grades, inter-
ests and motivation. Highly
motivated people excel,
when they get the support
they need.

“It’s the whole idea of we
are here to serve the people
where they are. We aren’t
setting up arbitrary entry
points,” said OCCA’s Eliz-
abeth Cox Brand, whose
work with colleges focuses

m 125 Associates of Gen-
eral Studies degrees,

m 140 Associates of Sci-
ence degrees, and

m 145 students earned
Certificates of Comple-
tion.

on improving student suc-
cess.

The state of Oregon has
a goal of every Oregonian
earning a high school di-
ploma, and that 40 per-
cent will have an associate
degree or professional cer-
tificate, and 40 percent will
have a bachelor’s degree or
better.

Cox Brand says there’s no
way Oregon will get there

without community col-
leges, which serve 90 per-
cent of the state geograph-
ically. The way SWOCC is
helping those students
who show up with the most
need in math, reading and
writing eliminates barri-
ers.

Training people
for local jobs

Bottom line, commu-
nity colleges adapt and
offer programs employers
need. When rural students
get that training, they get
jobs and take home more
money, which improves
communities’ economies.

More than half of
SWOCC's students are the
first in their families to go
to college. That becomes
a barrier in the sense that
these students want job
training, but they don’t
know how to be a college
student. They may not have
grown up with parents or
siblings who teach them
how to study. They may not

understand a syllabus.

“Small classes, faculty
that teach for the attention
and assistance, and 1-on-1
coaching that students
need that helps them get
though — youdon’t get that
at a university,” Cox Brand
said.

That support makes a
significant difference, es-
pecially for students who
may have been told all
their lives that they’re not
smart, she added. It also
helps people break ongoing
generations of poverty and
combats inequality.

Statistically, a parent’s
level of education impacts
a child’s likelihood of get-
ting an education. If par-
ents go to college and get
job training that translates
into living-wage jobs, their
children are more likely to
get the support they need
at home around education.
They are more likely to as-
pire to and train for fulfill-
ing jobs that support fami-
lies and make communities
healthier.

Clinic, LLP

Physicians and Surgeons

The Bay Clinic has been providing services to families on the southern Oregon coast for over 59 years. We take pride in both the

quality of care we offer and the services we provide to our patients. The Bay Clinic was started in 1957 by several internists. Within a couple
of years we became a multi-specialty clinic. Initially Bay Clinic was located next to Blossom Gulch school on S. 10th Street in Coos Bay.
The current building was built in 1975 directly across the street from Bay Area Hospital. We have added on the building three times
through the years to accommodate additional providers for the area’s growing medical needs.

Bay Clinic has been working diligently to recruit additional primary care physicians. We are committed to bringing providers to serve our

community.

Our Internal Medicine department includes five Internists, one Family Practice and one Adult Nurse Practitioners. We currently have three
Pediatricians and a Pediatric Nurse Practitioner, a General Surgeon, a Nephrologist and an Allergist. Our Obstetrics and Gynecology de-

partment includes a physician and two Certified Nurse Midwives. Bay Clinic has been working diligently to recruit additional primary care
physicians. We are committed to bringing providers to serve our community.

In 2014, the Pediatric After Hours Clinic expanded to the Bay Clinic’s Express Clinic.
We care for adult patients as well as pediatric patients. The Express Clinic is open Monday 4 a
through Thursday 5:30pm to 8:00pm and Saturday from 8:30 to noon. We were the very

first in the area to respond to and fill the need for extended and weekend medical services.

We have a full service, on site laboratory and digital x-ray department.

Our Cardiac Testmg department in Internal Medicine is staffed by caring nurses.
They perform a large varlety of services including spirometry and breathmg treatments,
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Jordan Cove Will Support Economic
Development, Create Jobs, And Help
Our Local Community Thrive

lordan Cove plans to develop the only LNG export terminal on
the West Coast of the continental United States to serve over-
seas markets around the Pacific Rim with North American

natural gas. The Pacific Connector Gas Pipeline projectis a
proposed 232-mile, 36-inch diameter pipeline designed to
transport natural gas from Malin, Oregon, to the Jordan Cove
LNG terminal in Coos Bay, Oregon.

HELP OUR COMMUNITYTHRIVE

The Jordan Cove LNG and the Pacific Connector Gas Pipeline Grant Program awards
grants of up to $5,000 to organizations that provide needed services in the community

So far, nearly 5250,000 has been awarded to local organizations. In 2016, the Project
awarded $120,000 in grants to 40 various community groups and agencies working in our
our core funding areas: reinforcing communities, environment, arts and culture, children
and families, and health and well being.

From the start of construction and over the first 15 years of

S " n B ] L L | 0 N operations, Jordan Cove LNG will contribute approximately S500

PROJECT INVESTMENT IN SOUTHERN OREGON million to the Community Enhancement Plan to be used for
capital improvement projects:

S60 MILLION » SCHOOLS

PER YEAR GENERATED IN AVERAGE PROPERTY » SOUTHWEST OREGON COMMUNITY COLLEGE

TAX REVENUE » REHABILITATION OF COOS BAY WATERFRONT

The CEP represents a significant opportunity for the project to
S20 MILLION have broad and lasting benefits within the community.
FROM THE PIPELINE ALONE
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+4,000 +200
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FAMILY SUSTAINING PERMANENT POSITIONS LOCAL INDIRECT JOBS
CONSTRUCTION JOBS

BOOST LOCAL REVENUE COMMUNITY
BUSINESS FOR SERVICES INVESTMENT

FOR MORE INFORMATION VISIT OUR WEBSITE
Jordan , Vo,

Pacific
CoveLnG™ Connector JORDANCOVELNG.COM
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SHOWING ()FF
FOR COMPAN

The South Coast is trying to add to its
collection of resources to tempt more visitors

BETHANY BAKER, THE WORLD

Rob Gensorek, the owner of Basin
Tackle in Charleston, leads a group of
participants onto the mud flats for a
free class on clamming in Charleston on
June 24, 2017.
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Jenine Manning, co-owner of Dragonfly Farm, tends to a group of new plants. Dragonfly Farms, north of Langlois, is one of the stops on the 2017 Wild Rivers Coast Farm Trail.

Agritourism a growing niche

Farm Trail gives one
more reason to stop in

GENEVA MILLER
For The World

0 says a grocery run is

boring? Shoppers on the

Wild Rivers Coast Farm

Trail get a destination experience

while they stock up on fresh, local
grub.

The 2017 Farm Trail is open
for business, with nine stops
from Bandon to Port Orford.
Farm stands such as Valley Flora,
u-pick, specialty food sellers and
aplant nursery include long-time
businesses,
such astheJen-
sen’s century
blueberry farm,
as well as re-
cent start-ups.
Farmers mar-
kets in Bandon
and Port Or-
ford bookend
the trail, with a
wide variety of seasonal produce,
meat and fish, plus baked and pre-
served goods. The trail fills a niche
for locals and visitors hungry for
homegrown products and unique
experiences on the Southern Or-
egon Coast.

First-hand experiences onlocal
farms are memorable, said Cathy
Boden, Eat Fresh and Local action
team leader. Farm trail explorers
can visit one destination at atime
or tour several in one day. Either
way, the trail gets shoppers up
close and personal with farmers
and food producers.

“Farmers share who they are,
what they’re doing and what
they’re proud of,’ said Boden.

The official farm trail season
is June through September, but
many businesses are open year
round. Find the farm trial list at
bandon.com/farm-trail.

John Towne, left, co-manager of the Old Town Marketplace,

sells local produce.

Farm to Table

“The farm trail gives people one
more reason to stop in. It doesn’t
just reach the tourists but people
from the area, too,” said Jenine
Manning, co-owner of Dragonfly
Farm and Nursery.

Visitors to Dragonfly find an
eye-catching retail nursery nes-

tled in a wooded setting just off
U.S. Highway 101 north of Lan-
glois. Manning and the Dragonfly
staff cultivate many of the nurs-
ery’s ornamental and edible plants
on site. And, she rounds out her
retail selection with additional
products grown in the region.
Manning got a jump on the 2017
gardening and tourism season in

?ﬂv i
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0ld Town Marketplace farmers market in Bandon.

Valley Flora farm stand in Langlois.

May. She staged her retail space,
sold herb and vegetable starts at
a mini farmers market hosted by
Southern Coos Hospital. And, she
organized an Earth Day weekend
celebration with other local farm-
ers and craftspeople. Manning said
the Earth Day event drew close to
500 people, on Saturday alone,
who shopped Dragonfly products

aswell as her guest vendors’ wares.

Manning was just establishing
the Dragonfly business when she
attended a Rural Tourism Studio
series for communities in South
Coos and North Curry counties.
She found inspiration in discussion
of successful Oregon agritourism

Please see AGRITOURISM, Page B7

Oregon travel industry creates jobs, boosts economy

AMY MOSS STRONG
The World

he Oregon travel industry
Tcontinued to exhibit strong

growth in 2016, with trav-
el-related spending generating
record revenues for the state.

“We’ve had seven consecutive
years of very solid growth,” said
Travel Oregon Chief Executive
Officer Todd Davidson.

Independent findings by Dean
Runyan Associates indicate that
travel-related spending through-
out the state increased by nearly
$500 million last year, reaching
a record $11.3 billion, while the
number of Oregonians directly
employed in the industry rose to
more than 109,000.

“Thisis ajob-generating indus-
try,” Davidson said.

Davidson said the travel indus-
tryis finding ways to connect peo-
ple with their Oregon experience
and make them feel a little more
“QOregonian.”

“They have such a good experi-
ence here that they want to con-

tinue to seek out Oregon products
where they are,” he said. “They’ll
join clubs or order Oregon wine at
dinner, for example.”

Some 50-60 percent of visitors
have purchased Oregon products
since returning home from a trip
here, primarily craft and agricul-
tural products.

“We are changing people’s be-
havior,” Davidson said.

But what’s happening on Ore-
gon’s South Coast?

Plenty, Davidson said.

Agritourism and ecotourism are
expanding movements that con-
tinue to draw visitors to the South
Coast.

Birders flock here year-round =

to catch a glimpse of some 500
types of migratory birds which
pass through the area.
Photographers have an endless
supply of scenic possibilities.
The Oregon Coast is lined with
bluffs and promontories ideal for
spotting the nearly 20,000 gray

Please see TOURISM, Page B3

CONTRIBUTED PHOTO FROM TRAVEL OREGON
The Coos History Museum on the Coos Bay waterfront draws both visitors and residents.
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From B2

whales that migrate south to Mex-
ico in December and then return,
along with their newborn calves,
north to Alaska from mid-March
through June.

You'll see ardent cyclists glid-
ing along just about every paved
road in the state, including the
Wild Rivers Coast Scenic Bikeway,
which affords views of the South
Coast’s charming fishing hamlets
and dramatic beaches. Hikers find
trails off the beaten path.

The Wild Rivers Coast Farm
Trail offers a fresh farm-to-table
experience and introduces visitors
to new culinary discoveries. Cui-
sine experiences rival those of-
fered in large metropolitan areas.

Craft beer breweries, distill-
eries and wineries, as well as a
new creamery are making a splash
throughout the South Coast and
offering a distinct sense of place.

Fishing, crabbing and clamming
are all passionate pursuits.

Surfing, sailboarding, kite
boarding and scuba diving bring
the adventurous.

Beach combing from Florence
to Brookings, walking the laby-
rinths at low tide in Bandon and
horseback riding also draw visi-
tors.

Cultural experiences include art
galleries, live theater and music,
museums, lighthouses and his-
toric sites.

Bandon Dunes Golf Resort,
which offers four distinct courses,
one of which has been named the
second best public course in the
nation by Golf Digest, continues
to beckon golf enthusiasts world-
wide.

It's easy to see why people
come. But what makes them stay,
how much do they spend and how
does that impact residents?

Davidson said the Dean Run-
yonreport answers many of those
questions from a statistical stand-
point.

Coos County direct travel im-
pactsin2016 included $265.3 mil-
lion in spending, $76.6 million in
earnings, employed 3,280 people
(includes all full- and part-time
employment of payroll employ-
ees and proprietors) and earned
$9 million in tax revenue.

The re-spending of travel -gen-
erated revenues by businesses and
employees generates additional
impacts.

“Everything we do at Travel

CONTRIBUTED PHOTO FROM TRAVEL OREGON

-

Coos Bay Mayor Joe Benetti speaks during a Rural Tourism Studio training
in January. The Tourism Studio teaches people in the industry about

sustainable tourism development.

Oregon is aimed at improving the
lives of all Oregonians through
travel and tourism,’” said David-
son. “This report, indicating the
strong economic impact and jobs
numbers the industry brings to
the state, shows us that we are on
track to achieve our mission of
inspiring travel that drives eco-
nomic development, enhancing
communities — both large and
small — in every corner of the
state”

Many Coos County business
owners rely on tourism to keep
them afloat. Savvy entrepreneurs
seek to understand their custom-
ers at a deeper level. Capturing
those visitors and keeping them
connected with social media and
email is key. Businesses can talk to
those people every day and keep
them in the loop via Instagram,
Facebook, Twitter and other so-
cial media.

“I’d take Facebook followers
over a visitor guide any day,” Da-
vidson said.

Davidson shared a story about
a man named John Bauer, who
came to visit Oregon from out of
state with his family to vacation
and fish, visiting Crater Lake and
taking in plays at the Shakespeare
Festival in Ashland before return-
ing home.

“Why do we live here when we
love it there?” Bauer soon asked
himself.

It didn’t take long for Bauer to
follow his passion and move his
family and high-end fly reel busi-
ness to Oregon.

“You may find you have busi-
nesses here who are asking visi-
tors what was their introduction
to Coos County (and why they
love it here),” Davidson said.

The Rural Tourism Studio re-
cently helped train a group in
sustainable tourism development.

Tourism Studio is a professional
development program designed to
bolster the tourism economy in
rural regions of the state. Travel
Oregon, in partnership with alo-
cal steering committee, hosted a
series of workshops this year, Jan-
uary through April, in the South-
ern Oregon Coast region. Com-
munities included Reedsport,
Winchester Bay, North Bend,
Coos Bay, Charleston, Bandon,
Coquille and Myrtle Point.

Bandon participantsin the 2017
series included representatives
from local businesses as well as
the nonprofit and public sector,
according to Bandon Chamber
Executive Director Julie Miller.

Bandon Chamber members
hosted Tourism Studio partici-
pants for culinary and agritourism
networking and workshop events.
Speakeasy 33 hosted a network-
ing group event. And, businesses
on the Wild Rivers Coast Farm
Trail toured the trail’s farms and
markets. The Farm Trail, which
started in 2015, emerged from the
2013-14 Southern Coos and North
Curry Rural Tourism Studio.

“The travel and tourism indus-
try continues to be a bright spot for
Oregon’s economy,’ said Governor
Kate Brown. “Not only are trav-
el-related spending, employment
and earnings vital components to
the state’s healthy economy, but
also, traveling and connecting with
the outdoors are good for Orego-
nians’ health and well-being”

The findings reported by Dean
Runyan Associates confirm the
economic significance of the
travel industry in Oregon. To read

Dean Runyon
report

The report, which provides
detailed estimates of statewide,
regional and county travel im-
pact, includes the following
findings:

m Visitors to Oregon gener-
ated $11.3 billion in revenue
for the state in 2016. This
represents a 4.3 percent
increase in spending in real
dollars compared to the pre-
vious year and marked the
seventh consecutive year of
growth.

m Last year Oregon destina-
tions hosted 28.4 million
overnight visitors, with hotel
room revenue throughout
the state increasing by 8
percent.

m Domestic visitor air arrivals
to Oregon grew 10.5 percent
over the previous year.

m The travel industry added
more than 4,000 new jobs in
2016, a 3.5 percent increase
over the prior year, bringing
total statewide travel indus-
try jobs to 109,500.

m Secondary impacts from the
re-spending of travel-gener-
ated revenues by businesses
and employees were equiv-
alent to 56,900 jobs in 2016,
with earnings of $2.6 billion.

m The travel industry’s gross
domestic product was $4.7
billion in 2016.

m The travel industry is one
of the top three export-ori-
ented industries in rural
Oregon counties.

the full report, including specific
regional and county breakouts, go
to Industry.TravelOregon.com/
EconomicImpact.

About Travel Oregon

The Oregon Tourism Commis-
sion, dba Travel Oregon, works to
enhance visitors’ experiences by
providing information, resources
and trip planning tools that in-
spire travel and consistently
convey the exceptional quality of
Oregon. The commission aims to
improve Oregonians’ quality of
life by strengthening economic
impacts of the state’s $11.3 billion
tourism industry that employs
109,500 Oregonians. Visit Trav-
elOregon.com to learn more.

Travel Oregon contributed to
this report.
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Cutting
a trail to

Ecotourism

Biking, kayaking,
hiking all bring in
visitors who care
about nature

SAPHARA HARRELL
The World

On any given day along the
Southern Oregon Coast, driv-
ers can see cyclists riding along
U.S. Highway 101 as cars whiz
by.

But mountain bikes? Not so
much.

That’s about to change this
fall after the completion of a
Coos County mountain bike
trail.

The trail — planned for the
West Beaver Hill Road and
Whisky Run Road area — will
be non-motorized.

Initially there will be 11 miles,
with more to come.

Ed Kessler’s company Ptar-
migan Ptrails has been con-
tracted to build the trail.

The $250,000 construction
project is mostly being funded
through a grant from the State
Parks Recreational Trails Pro-
gram.

Kessler said the goal is to have
a year-round trail system, de-
spite skeptics who think it rains
too much for that.

“It can be done it’s just you
have to do it right. And it’s not
putting a trail straight up or
straight down a hill or routing
along an old road. It’s building
new trail to a sustainable stan-
dard that is the industry stan-
dard,” Kessler said.

He said the trail will drain
water effectively and follow the
natural contours of the land.

His wife, Erin Kessler said
if the trail is built well, it will
keep people who would other-
wise stay indoors riding in the
winter.

“Especially the inclement
weather kind of deters, because
our current trails that we have
at Blacklock or Cape Blanco,

Please see ECOTOURISM, Page B6

INCOOS BAY
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Bandon Dunes assessment providing benefits

SAPHARA HARRELL
The World

The Bandon Dunes Golf Resort’s
self-imposed lodging assessment
is already providing benefits to the
county.

Part of the 6-percent assess-
ment is going toward the Coos
County Sheriff’s Office, which it’s
using to increase salaries and hire
more deputies.

The other portion is going to a
Coos County tourism group com-
prised of a consortium of profes-
sionals from the area’s tourism
industry.

The group is still trying to come
to a consensus on its vision.

Julie Miller, the vice president
of the county tourism group, said
it’s so freshit’s hard to know what
direction it plans to move in.

“You're asking questions that
we just don’t have answers to yet,
because thisis sonew,” Miller said
of the three month old group.

However, she said all the board
members have the same goalin the

end — to bring more people to the

area.

“What I'm looking for from this
is that partnership collaboration
and strategy that will enhance
our product and give us the abil-
ity to make ourselves a desirable
place,” Miller said, “When people
come to the South Coast they fall
inlove?”

Jim Seeley, executive director of
the nonprofit Wild Rivers Coast
Alliance, said outdoor recreation
accounts for a high percentage of
the visitors to the South Coast.

“We know for sure there’s a lot
more outdoor recreation oppor-
tunities than is well known by the
rest of the world,” Seeley, who'’s
also a part of the tourism group,
said.

He said the group is trying to
send the message to the world
that the South Coast is a bucket
list destination.

Doing that has its own chal-
lenges.

Seeley said when people look up
the area on the Internet there’s a
lot of information about food and
lodging, but very little on why
you’d actually want to come here.

“It was areal eye opener that we
weren’t telling the story,” Seeley
said.

That’s something that this
tourism group as well as other
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The Bandon Dunes course at Bandon Dunes Golf Resort. The course continually ranks in the top 20 public courses in the U.S.

interested parties in the area aim
to change.

Miller said part of the battle
isn’t just getting people to the
coast.

“It’s not just getting people
here, it’s getting people and hav-
ing the right things in place, the
right infrastructure,” she said.

Her statement mirrors some-
thing emphasized in Travel Ore-
gon’s rural tourism studio — the
need for improved infrastructure.

Seeley said infrastructure is
more aligned to asset develop-
ment.

“In other words, outdoor rec-
reation assets that need to be
developed,” Seeley said, “We're
not talking about building hotels.
What we’re talking about is im-
proving the outdoor recreation
assets”

The Coos County Forest moun-

PrRoubp MEMBERS

tain bike trail has been cited by
many as a step forward in devel-
oping recreation assets on the
South Coast.

While the need for infrastruc-
ture was a topic highlighted in the
rural tourism studio, it has yet to
be seen what the county tourism
group will focus on.

Miller said it’s more important
for the group to do things right
rather than quickly.

“The strategy of this board is to
be thoughtful and strategic of de-
cisions we make, so were not rein-
venting the wheel with what’s al-
ready going on in the area,” Miller
said.

She said after years of being
financially strapped, the area is
finally getting to a place where
things are opening up.

“We’ve got the wind behind
our back now and it’s up to us to

of a

do something amazing with it,”
Miller said.

Optimism runs high, because
multiple groups are all working
on improving tourism to the area.

“What we’ve seen over the last
three years is a number of differ-
ent city officials, county officials,
organizations, tourism groups,
who have come together around
common visions for the economic
vitality of the region,” Marie Si-
monds with the Wild Rivers Coast
Alliance said, “We see that as
the way forward, people coming
around as a collective vision.”

Miller, who also serves as the
executive director for the Ban-
don Chamber of Commerce, sees
strength in that collective vision.

“We’ve been so focused on what
each of our communities has indi-
vidually,” Miller said, “For a long
time we overlooked that you’re

stronger together than individu-
ally”

That mentality is something
that aligns with Wild Rivers Coast
Alliance’s objective.

“Our overriding objective at
WRCA is to help grow the size of
the pie and help these different
communities to reach out to get
their fair share of that pie,” See-
ley said.

Miller, who's been in the tour-
ism industry for 18 years, is more
optimistic than ever.

“We're perfect to be in this pub-
lication because we’re maybe the
strongest we’ve ever been in this
industry,” Miller said, “When this
process ends I think we’ll be the
strongest in the state.”

Reach Saphara Harrell at (541)
269-1222 ext. 239 or by email at sa-
phara.harrell@theworldlink.com

STRONG SOUTH COAST
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North Bend to
Denver United

flights a success, |

but in jeopardy

SPENCER COLE
The World

SOUTH COAST — The
popular twice-weekly
nonstop flights between
North Bend and Denver
over the summer months
out of Southwest Oregon
Regional Airport (OTH) are
in the third and final year of
their initial trial period with
United Airlines, but the
flights’ future is currently
up in the air.

“We don’t really know yet
if it will continue in 2018,”
said James Turner, direc-
tor of projects at Bandon
Dunes. “We are hopeful it
will”

The flights are made pos-
sible due to a contract with
United and Bandon Dunes
Golf Resort, as well as a
grant from the U.S. Depart -
ment of Transportation.

“We received a $550,000
grant from USDOT to sub-
sidize the Denver route over
three years,” said Jennifer
Groth, the airport publicin-
formation officer. “Bandon
Dunes Golf Resort signed a
contract with United Air-
lines to guarantee the route
for that time period (with)
up to $1 million.”

According to Groth, the
grant covered $214,763 for
the first year the flights
were offered, while Bandon
Dunes paid $64,441.

In year two, the grant
covered $306,561 and Ban-
don Dunes paid $91,984.

There is $28,676 left to
spend from the USDOT
grant for 2017, the third
consecutive year United has
offered the seasonal flights.

“For local residents, it’s
an easier, more convenient
way to fly east for summer
vacations” Groth said.
“That can be the chal-
lenge of living on the West
Coast: it takes a day to get
anywhere on the East Coast
so this could make that an
easier trip. And it obviously
helps with the golfers that
want to come to our area to
utilize Bandon Dunes.”

Currently, the airport
offers flights to Denver
through connections via
San Francisco and Portland.

Michael Chupka, direc-
tor of communications for
Bandon Dunes, said the new
direct flights help facilitate
tourism for Oregon’s South
Coast.

“It's a win-win for all
parties. We’ve been see-
ing momentum as far as
number of seats that have
been sold over the past two
years,” he said. “It’s a great
option — not only for Ban-
don Dunes and the golfers
coming in here — but the
community in general.

“We're a little isolated
here. It’s part of the charm
and part of the struggle. At
the same time, there’s al-
ways aneed to help improve
air service into the South
Coast and having access

Your South Coast Adventure
Starts Here!
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“We're a little
isolated here. It’s
part of the charm
and part of the
struggle. At the
same time, there’s
always a need to
help improve air
service into the
South Coast and
having access now
to Denver is great
for our golfers.”

Michael Chupka,
director of communications
for Bandon Dunes

now to Denver is great for
our golfers”

According to Groth, the
resort’s support helps elim-
inate several challenges that
could hamstring flight op-
tions for the airport.

“We certainly appreciate
their help in maintaining
the economic viability of
this route,” she said.

Turner noted that the
area was lucky to be able to
have any flights with one of
the “big three” — United,
American and Southwest
— airlines.

“The fact we‘ve been able
to get that and keep it for
three years is anice thing to
have and we’d like to keep
it going but there’s a lot of
moving parts: it has to be
approved by United, the air-
port and our owner if we are
going to continue,” Turner
said, adding resort officials
would discuss the matter
internally in the fall.

“Ultimately, it’s up to
United if they want to con-
tinue that route,” he added.

The airline did not return
requests seeking comment
by the time this article was
published.

Groth said that small re-
gional airports occasionally
need to subsidize routes,
often through some combi-
nation of federal, state and
local funding and business
partnerships.

“If the Denver flight
continues to grow in de-
mand, the airport will
need less funding to ensure
the route continues to be
available to our custom-
ers,” she said. “It is diffi-
cult to predict whether the
growth will reach a point
where a subsidy is no lon-
ger necessary.”

And growth, while far
from staggering, is steady.

During the first year of
the Denver flight, 2,375
passengers utilized the new
service.

In 2016, the second year,
2,683 passengers used the
flight.

Figures for this year are
not yet available, Groth
said.

3 * 'r.*‘-ﬂ?—ti-q ST -

: .'l--r..--,'-._._"_'_ e e S ! - ~
';d—':"" '..--.\".. i _ T =

&)

; =y =
e . N e ":;II -:_'-

Ch A Sl . e gy |

ﬂ—!

BENJAMIN BRAYFIELD

The main runway at the Southwestern Oregon Regional Airport in North Bend.

The airport’s executive
director, Theresa Cook re-
iterated the importance of
the route and OTH’s com-
mitment to continue the
service.

“Our partnership with
Bandon Dunes Golf Resort
and the $550,000 grant the
airport obtained through
USDOT to bring the sea-
sonal Denver flight to our
region provides important
commercial air service for
people who live here and
for those who would like
to visit,” she said. “Com-
mercial flights are essen-
tial to the transportation
infrastructure that is the
foundation of our local
economy; the Coos County
Airport District will con-
tinue working with Bandon
Dunes and will re-apply
for federal funding to
maintain and grow our
service.”

Reporter Spencer Cole can be
reached at 541-269-1222, ext.
249, or by email at Spencer.
Cole@theworldlink.com
Follow him on Twitter: @
spencerdcole.

Olivia’s Cottage is Proud to Support Bandon

€¢ Greater Bandon Association

€ Bandon Chamber of Commerce

€¢ Cranberry Festival Sponsor

€ 100 Women Strong

€ Go Native Wild Rivers Pollinator Project

We Have
Villa Dolce Gelato!!

Open Tuesday-Sunday 10 a.m. -5 p.m.
1210 North Front St., Coos Bay, Oregon
541-756-6320 www.cooshistory.org

GELATO ITALIANO

0371170@ Co: HN%&

165 Alabama St. SE, Old Town Bandon
www.oliviascottage.com
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Tourism expert hired for Oregon’s South Coast

KYM POKORNY
0SU Extension Service

BANDON — In October 2016,
Oregon Sea Grant and the Oregon
State University Extension Ser-
vice hired an outdoor recreation
expert from Texas to boost tour-
ism along Oregon’s South Coast.

Now based in Bandon, Miles
Phillips comes to OSU from Texas
A&M University Extension, where
he brought together elements of
the agriculture, forestry, natu-
ral resources and adventure in-
dustries to create a cohesive and
sustainable tourism program. He
worked to broaden traditional
tourism to encompass such di-
verse activities as hunting, visit-
ing pumpkin patches, landscape
painting and kayaking. He’ll use a
similar approach in Oregon.

His top priority is to use OSU
Extension’s research — an out-
reach-based approach to combine
the many arms of the tourismin-
dustry into one alliance to bring
visitors to the southern Oregon
coast, improve the economy and
promote conservation of its nat-
ural resources.

“This is a great example of
how Extension plays a role in the
changing economy and changing
demographics across the state,”
said Phillips, who has been the
chair of the National Extension
Tourism Design Team for four
years. “Outdoor recreation is a
big part of the mix”

Phillips will initially concen-
trate on the South Coast from
Reedsport to Brookings — an area
especially hard hit by economic
challenges — but may expand his
reach with time. OSU Extension
collaborated closely with Travel
Oregon and local community
partners to identify the region’s
destination development needs
as the new position took shape.
Wild Rivers Coast Alliance, the
philanthropic arm of the world-
class Bandon Dunes Golf Resort
in Bandon, lent its support as
well.

“It was clear that there was an
opportunity to address business
development issues on the South
Coast and a focus on coastal

Miles Phillips joins OSU Sea Grant Extension in a new position created to boost tourism on the Oregon Coast.

tourism was a natural fit;” David
Hanson, Sea Grant’s outreach
and engagement leader. “Miles’
experience in Texas was exactly
the type of programming that we
are hoping to replicate”

Phillips, whose position was
funded by the Oregon State Leg-
islature, said his immediate goal is
to pinpoint the needs of individ-
ual communities and to identify
and connect resources offered by
Extension and other organiza-
tions to meet those needs. Strat-
egiesinclude a website, seminars,
publications and community
meetings.

“There is a lot of information
out there,” he said. “It’s a matter
of getting it into people’s hands
and helping them figure out how
to use the resources to be suc-
cessful”

“There is a lot of information out there. It’s a
matter of getting it into people’s hands

and helping them figure out how to use the
resources to be successful.”

Phillips will also be working
to bring community college and
OSU students on board as interns,
a step he sees as a vital part of
Extension’s mission to increase
destination development and im-
prove educational opportunities.
One intern recently graduated
and two new interns have been
hired for the summer. He will col -
laborate with the OSU’s College of
Business’s new program in hospi-
tality management as well as the
outdoor recreation leadership and
tourism program in OSU’s College

Miles Phillips

of Forestry.

“As Oregon’s land grant uni-
versity, OSU has a long history
of serving the state’s rural and
urban communities,” said Scott
Reed, vice provost for University
Outreach and Engagement. “Our
new South Coast Extension tour-
ism and business development
position is a prime example of
our commitment to expand and
mobilize the resources of the
university to have a sustainable,
positive impact on the economic
vitality of the region and beyond”

-
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Jim Seeley, executive director of
Wild Rivers Coast Alliance, said
Phillips’ appointment comes at
a crucial time when four tourism
initiatives are underway in the
area. They include a tourism work
group that’s funded by WRCA and
Coos County, and an upcoming
rural tourism studio training pro-
gram on the South Coast offered
by Travel Oregon.

“Miles, who has along and dis-
tinguished career in the education
area of nature-based tourism, will
be part of these and other ongoing
efforts to help strategize the best
approach to accomplishing our
objectives,” Seeley said. “That’s
what makes him so significant.
We’ve got these four trains head-
ing into the station and now OSU
enters the station and that’s the
biggest train of all”

Ecotourism

From B3

they all flood. And people
get frustrated and they put
their bikes away and then
they don’t do anything all
winter. So if there’s an op-
portunity to still get out and
recreate because the trail’s
built well... it’s going to re-
ally explode,”’ she said.

The couple said people
are driving to places all over
the state to ride mountain
bikes.

“There’s families in Ban-
don, Port Orford, Gold
Beach. I mean they drive
to Corvallis, they drive to
Bend, they drive to Califor-
nia to go ride. And we want
people to do that here and
when they’re done maybe
stay at our campground or
some of our hotels, spend
some dollars in our commu-
nity,” Ed Kessler said.

The pair is new to the
area. They bought a home
in Port Orford after moving
from Alaska.

Erin Kessler said in Alaska
they saw a cycling commu-
nity develop and hope to
see the same happen on the
South Coast, albeit in a way
that fits with the coastal

lifestyle.

“The whole South Coast
is trying to develop and ex-
pand our recreation tour-
ism infrastructure in a way
that fits our culture and our
coast here,” Ed Kessler said.

He said the bike trail is go-
inginto an areathat doesn’t
have any sort of recreational
development and can still fit
in with logging.

“It creates a better stew-
ardship of the forest. Get-
ting people into the forest,
using the forest in-between
logging operations,” he said.

Erin agreed.

“Yeah, sure it might get
logged again. That’s fine
we’ll just build more trails
because there are going to
be more riders and more
people that have found
stoke on this,” she said.

For Ed Kessler, it’s not so
much a lack of excitement,
but a lack of funds holding
projects like this back.

“There are a lot of peo-
ple who want to see things
happen, they just don’t have
the capital,” Ed Kessler said,
“We’re working really hard
as a group to make this a
place where people come
ride and where people want
tolive here because the rid-
ing is good. And it’s going

to take a long time, but it’s
happening”

A bike trail isn’t the only
type of trail that’s in the
works for the South Coast.

Five years ago, Dave Lacey
caved to what he called
“three years of consistent
peer pressure.” As a result,
South Coast Tours was
formed.

Since then Lacey said he’s
seen his kayak tour business
grow exponentially — from
15 tours the first year to 430
last year.

He said the company pro-
vides a unique experience
that no one else is doing in
the area.

“T think it’s just a niche
that no one else is filling and
it’s a growing sport for sure,
you just see more kayaks on
people’s cars everywhere,”
Lacey said.

In the summertime, the
guide said he gets visitors
from all over the world.

“Tt started out as people
would show up here and
they would find out about
me from business cards or
do an online search. But
now it’s become people are
booking their tours in Janu-
ary and then they figure out
where they’re going to stay
after that,” Lacey said.

BETHANY BAKER PHOTOS, THE WORLD

Josh Collins, an employee for IMBA Trail Solutions, operates an excavator to clear part of an
11-mile trail through the forest surrounding West Beaver Hill Road and Whisky Run Road on
July 14, 2017. Collins, an avid mountain biker himself, thinks about how the trail will feel as he
navigates around trees and grades along the charted route.

Lacey’s company does
tours all over the South
Coast, from Brookings to
the South Slough. Most re-
cently, tours have been ex-
panded out to the Coquille
River with help from Ban-
donresident Brian Kraynik.

The expansionis part of a
plan to create a designated
water trail on the Coquille
River.

Kraynik said he was ini-
tially looking to make it a
state designated trail, but
backed away in favor of

OUR PRIORITIES

Advocacy and awareness of the access and
connectivity issues involved, and appreciation of
this beautiful place and our working waterfront.

The Coos River Bayfront is now enjoying a steady renaissance. Economic recovery and

development is based on innovative change, with emphasis on a holistic economic environment
that includes a robust and healthy living environment for everyone.

‘ E “Like” us on Facebook cooswaterfrontwalkway
a ¥ 541-297-5101 « PO Box 162, North Bend e connecttheboardwalks.org

The Big Idea
The Coos Waterfront Walkway will connect the North Bend Boardwalk, Mill Casino Boardwalk and Coos Bay
Boardwalk. Connecting the existing boardwalks will substantially increase the size of the active walkable
waterfront from three seperate sections totalling 1.3 miles to a 5 mile uninterrupted stretch.

Coos Waterfront Walkway
Draft Concept Plan:
www.connecttheboardwalks.org

more local control.

The potential 41-mile
trail would go from the
mouth of the river in Ban-
don to Hoffman Myrtle
Grove State Park. The long
term goal is to have inter-
pretive signs and camping
along the river.

Right now, Kraynik said
the lack of restroom facili-
ties on the river holds some
people back from using it
at all.

“Everything I do is about
creating more marine in-
frastructure, because I see
a glaring need for it,” Kray-
nik said.

He said he wants to create
commerce in an area where
there currently is none.

“It’s so rich in history
and ecology and you look
around and there’s a lot of
blight,” Kraynik said, “And I
think we can do better””

However, he, like many
others, said infrastructure
is the biggest obstacle.

“With ecotourism it all
comes back, it really, it takes
infrastructure,”  Kraynik
said.

Getting South Coast resi-

Josh Collins, an employee for IMBA Trail Solutions, stops
along a completed portion of an 11-mile trail through the
forest surrounding West Beaver Hill Road and Whisky Run
Road on July 14, 2017. Ptarmigan Ptrails, owned by Ed
Kessler, contracted with the company to do the physical labor
of clearing the trail, an eight week project that should be
completed by the end of summer.

dents on board with tourism
is another challenge.

“It’s going to be a very
slow shift. It’s more of a
grassroots  generational
shift when people see the
benefits,” Kraynik said, “It’s
tricky because we have a
segment of the popula-
tion who doesn’t want any
growth”

Lacey said he first moved
to the area a year after the
Northwest Forest Plan was
implemented.

Since then, he’s seen a
change in the demograph-
ics, from working families to
more retirees.

“When I first moved here
Iwas very guarded of it, be-
cause I felt like I found this
awesome place. I wasn’t in
the tourism industry and I
was like ‘I don’t want more
people coming here’ be-
cause I was afraid it was

going to get ruined”

Now things have changed
for him.

He’s amember of the Or-
egon Coast Visitors Associ-
ation and sees the benefit of
tourism to the area, some-
thing he said other residents
might not understand.

“Now that I'm in the in-
dustry I'm promoting tour-
ism and that means more
people are going to come
here, right? But what I'm
hoping to promote is the
right kind of people that
come here, people that want
to take care of the resources,
“ Lacey said. “Yeah, we're
bringing more people here,
but we’re bringing the right
kind of people, I hope”

Reach Saphara Harrell at
(541) 269-1222 ext. 239 or by
email at saphara.harrell@
theworldlink.com
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Agritourism

From B2

hubs and trails, such as the Hood
River Fruit Loop. She knew it would
take a few years for the farm trail to
develop into a regional attraction,
but she’s pleased with the progress.
And, she appreciates the marketing
boost from farm trail promotions.

“Tt’s great exposure for us,” said
Manning.

Agritourism niche
Agritourism is a growing niche
that bridges culinary, heritage
and outdoor experiences. Interest
in Southern Oregon Coast agri-
tourism is consistent with visitor
trends reported by the state’s des-

tination marketing agency Travel

Oregon.
The Rural Tourism Studio is a
professional development pro-

gram presented by Travel Oregon e

to strengthen tourism in rural re-
gions throughout Oregon. Local
steering committees work with
Travel Oregon staff to organize
workshops and networking ses-
sions. Participants identify tour-
ism opportunities and recruit ac-
tion teams for ongoing product de-
velopment. The Wild Rivers Coast
Farm Trail had its genesis in the
2013-14 studio series. Boden, who
is the Foodshed Program Coordi-
nator with the Curry Watersheds
Partnership, signed on as an action
teamleader. The Eat Fresh and Lo-
cal team started work on the farm
trail concept and launched the first
trail season in 2015.

A baseline assessment com-
missioned for the 2017 Southern
Oregon Coast Rural Tourism Stu-
dio presented a cross-section of
tourism and travel information.
Forty-two percent of survey takers
said they are more likely to return
to destinations where they can buy
local food products, according to a
2010 market study by Travel Or-
egon for its Oregon Bounty pro-
gram. The 2017 studio steering
committee noted that the region
is home to hundreds of farms and
has a reputation as a “delicious
place to visit”

“Tourism is about economic de-
velopment, not just being a great
host,” said Boden.

Avisitor-friendly infrastructure
includes multiple elements, from
ODOT-approved destination road
signs, to staff recruitment. Boden
envisions each stop on the farm
trail as an opening to other busi-
nesses on the trail. Visitors who

TaAVEL & TOUR
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Zoe Bradbury of Valley Flora Farm works a field on the tractor. In the distance, a class field trip teaches children about organic farming.

2017 WILD RIVERS COAST FARM TRAIL

BANDON
m 0ld Town Marketplace
250 First Street SW, Bandon

Produce, baked goods, eggs, meat and seafood
Friday and Saturday 10 a.m. to 4 p.m., through

December
SNAP/Oregon Trail Cards accepted
541-347-3206

® Twin Creek Ranch Blueberries

LANGLOIS

m Dragonfly Farm and Nursery
49295 Hwy 101, Langlois
Nursery plants, baskets, herb planters, eggs
10 a.m. to 4 p.m. Wednesday though Saturday,

through October
541-655-0998

m The Spoon Restaurant
48396 Highway 101, Langlois

SNAP/Oregon Trail Cards accepted

541-348-2180

m Jensen Blueberries
46760 Hwy 101, Langlois
U-pick only

9 a.m. to 5 p.m. daily during picking season
541-348-2473

PORT ORFORD
m Golden Harvest Herban Farm

87432 Cranberry Creek Lane, Bandon
U-pick, fresh-picked and frozen berries

9 a.m. to 5 p.m. Tuesday - Sunday during pick-

ing season
Main: 541-347-4262, Cell: 541-404-4262
m Valentine Blueberries

End of Sydnam Lane, 11 miles south of Bandon

U-pick, pre-pick, preserves
9 a.m. to 5 p.m. daily during picking season
541-253-1104

Breakfast and lunch daily 7 a.m. to 2 p.m.
Summer dinners Tuesday, Thursday, Friday,
Saturday 5 p.m. to 9 p.m.

541-348-2476

Valley Flora Farm Stand and U-Pick

Floras Creek Road (1.5 miles from Hwy 101 junc-
tion), Langlois

U-pick and fresh picked produce, eggs, sauces
9 a.m.to 3 p.m. Wednesday & Saturday, through
September

10 a.m. to 2 p.m. Wednesdays, through Decem-

620 9th Street, Port Orford

Farm stand produce, bakery and deli

11 a.m. to 8 p.m. Thursday - Monday, through
December

619-451-1370

Port Orford Community Co-op

812 Oregon Street, Port Orford

Produce, baked goods, meat and seafood

10 a.m. to 6 p.m. Wednesday through Friday
Farmers Market 9 a.m. to 12 p.m. Saturday
SNAP/Oregon Trail Cards accepted

AWARD WINNER
— 2016 —
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tour the trail should collect a se-
ries of memorable experiences that
entice themtoreturntotheregion
and stay longer.

Guests who stay in commercial
lodging make a significant impact

ber

on thelocal economy, according to
the 2015 Travel Impacts report by
Dean Runyan Associates for Travel
Oregon. The report showed Coos
County visitors staying one day
less than the average tourist stay

541-366-2067

state-wide. Not surprisingly, out-
door, beach and waterfront attrac-
tions are the most popular visitor
activities on the coast.

Travel data indicates potential
for agriculture businesses to cap-

ture more visitor commerce, how-
ever. Visitor interest in culinary,
cultural and heritage activities on
the Oregon Coast increased from
2011 to 2015, according to Long-
woods International reports.

OUR ATTRACTIONS
ARE ALWAYS OPEN

BANDON CHAMBER OF COMMERCE
300 2" St. SE (Old Town) | 541-347-9616 | www.bandon.com

A

OREGON

Oregon Travel & Tourism Industry Achievement Award Winner
for the Launch of the new Website: WWw.bandon.com

o Serremeer 9ru-10ma, 2017 €

Bandon Cranberry Festival
September 9th & 10th, 2017

Blessing of the Cranberry Harvest ® New Queen Crowned
Food Fair *VFW Auxiliary Bake Sale and Bazaar
All-you-can-eat Breakfast e Parade
Festival - Food, Games and Craft Booths
Live Entertainment ¢ Lions’ Barbecue ¢ Cranberry Food Bowl
Visit our website for a complete schedule of events.
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T he Spirit of Potlatch

The word “Potlatch” denotes a tradition of giF’c giving, ]ong
Practicecl !:)3 Indian Tribes along the Fachcic Northwest

(_oast. As a Potlatch T ribe, the Coqui”c Indians believe in
sharing with our ncighbors.

T he Coqui”e T ribal Communit9 Fund is dedicated to
helping organizations that make lasting contributions to the

communities we serve. Since the fund’s inception in 2001, we

have Proviclec] $5.8 million to many outstancling organizations.

As Coos Countg’s second largest cmploger, we make sure
our economic development ventures benefit the broader

community as well as | ribal members. And we haPPiI}j share

our cultural traditions to enrich communitg life.
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"STEADY—==
WILL —WIN
THE RACE

Businesses continue to see modest gains; and
these industries see economic growth continuing

BETHANY BAKER, THE WORLD

Andrew Kalenske, a field service technician for Marine Travelift, left,
and Rory:Thompson, a technician for Kendrick Equipment, walk beside
the new 31-foot tall travel lift for the Charleston Shipyard on February
2, 2017. The lift, the second largest on the South Coast, was purchased
by the Port of Coos Bay with-a $600,000 loan from the Oregon
Infrastructure Finance Authority. It’s 100-metric ton weight capacity
doubles the amount of the previous lift that was commissioned in 1977.
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Downtown Coos Bay as seen from Telegraph Hill. The area and North Bend’s have hoth seen new businesses added to their respective districts but both are only seeing moderate signs of
growth with businesses shuffling between both downtown areas becoming a common occurrence.

Downtown areas see new

businesses but mostly shuftling

Plenty of activity
going on along the
Highway 101 hubs

SPENCER COLE
The World

OUTH COAST — Earlier this
Sspring, The World reported
on Coos Bay’s downtown area
showing signs of economic recov-
ery by tracking new businesses
and speaking with local experts.
The reporting revealed a rela-
tively upbeat attitude from busi-
ness community leaders regarding

the vitality of the area.

“This is the most activity
around here I've seen in 15 years,’
said Coos Bay Councilor Stepha-
nie Kramer, who chairs the city’s
Urban Renewal Agency (URA).

Indeed, on the surface, Ore-
gon’s largest coastal city by pop-
ulation appears to be on the road
torecovery as the downtown area
alone will add a total of six new
businesses, with others filling
gaps in and around it as the year
progresses.

According to Tom Dixon, Coos
Bay’s planning administrator, un-
like the past two years, which saw

several busi-
nesses shuftle
in and out of
various build-
ings  down-
town, the new
ones moving in
should be there
to stay for the
long haul.
“One of the
indicators I'm seeing is that the
people that are coming in now
are spending money for upgrades
which usually means they are in
it for longer investment time,” he
said. “I think that points to more

stable tenancy for those spaces.”

And that stability is import-
ant for future growth and better
business prospects, Dixon argued.
“You always want to have options
for new businesses but you also
want to have a level of continu-
ity and certainty that businesses
are going to stay in the downtown
area)

Dixon said he was fairly con-
fident the new businesses would
stick around, as most of the com-
panies setting up shop downtown
are locally owned and operated.

Shaun Gibbs, economic devel-
opment specialist for the South

Coast Development
(SCDCQ), said the new businesses
should be a boon for the local
economy but that market ob-
servers should temper their ex-
pectations about the influx of new
businesses.

Council

He said a lot of the new busi-

nesses that open in downtown
CoosBay — as well asneighboring
North Bend — tend to bounce back
and forth from city to city.

“Recently, there’s just been

kind of alot of shuffling,” he said,
noting that local vegan restaurant

Please see DOWNTOWN, Page C4

Low Inventory means
real estate prices are rising

SPENCER COLE
The World

OUTH COAST — Thereal es-
State market for Coos County

and its coastal cities has been
more or less static for quite some
time.

“We have a very limited inven-
tory right now,” Brooke Yussim,
principal broker with Oregon Bay
Properties said.

According to Yussim, the latest
market action in Coos County for
May had Coos Bay with just 4.5
months worth of inventory.

“Two years ago we had seven
months of inventory, and even be-
fore that we had 10 to 12 months
a couple years ago,” she said. “So
we just don’t have inventory, our
prices are up on average, and in-
ventory is low and that’s one of the
reason’s prices are up when you
have less homes for the buyers to
choose from — the competitionis
that much more fierce”

When real estate agents refer to
inventory they are measuring how
long it would take to sell all the
residential real estate inventory
currently on the market.

In 2008, Coos Bay had 25
months — or more than two years
— worth of inventory.

In 2010, that number dropped
to alittle more than 10 months.

“That was the bottom of the
market,” Yussim explained.
“People weren’t selling, more
were foreclosing and inventory
dropped by more than half.

By the end of 2016, the greater
Coos Bay areahad just 5.7 months
of inventory.

“That’s how you know you are
losing inventory and that’s why
prices are so high,” Yussim said.
“It’s simple economics.”

Inthe past year, the average sales
price of a home in Coos County
rose more than 8 percent, accord-
ing to data from RMLS.com, the

Pacific Northwest’s regional mul-
tiplelisting service and searchable
database for real estate.

In Coos Bay, the average price
rose approximately 12 percent.

When compared to past years,
the waters become muddied.

In 2006, the average home price
was $211,000, with 805 closed
residential sales and 1,671 new
listings.

Ten years later, the price had
fallen during the Great Recession
and rebounded to $194,000, with
813 closed sales and 1,305 listings.

To datein 2017, the average price
of a home has ticked back up to
more than $207,000, a more than
13 percent increase since last year.

“We’re back up to the prices
where the bubble was;” Yussim
explained, adding that the local
population was still hurting from
the economic downturn. “You
don’t recover all that fast but the
population in general seems to be
growing. It is substantial and more
people are moving to the area”

Annette Shelton-Tiderman,
Coos, Curry and Douglas coun-
ties’ regional economist for the
Oregon Employment Department
said Coos County has only seen a
population increase of roughly
200 individuals over the past year.

But even a relative uptick in
population coupled with a limited
amount of inventory increases
market prices.

“What we have listed is selling
because there is such a limited
amount,” Yussim said.

Shana Jo Armstrong principal
broker and founder of Red Door
Realty said the inventory was the
lowest the area had seen since 2007.

“I have buyers that we literally
cannot find them houses,” she
added. “If you go to RMLS.com
and read the statistics you don’t
really see more houses than they
were last year but what you’ll see

is low inventory.”

Armstrong said the lower in-
ventory is a result of supply and
demand.

According to Shelton-Tider-
man, the dearth in new homes is a
product of adeclining construction
work force and a market that, even
today, is still feeling effects from the
recession of the 1980s and the Great
Recession 10 years ago.

“Two-thirds of our housing
inventory was built before 1980,”
she said. “But the questionis, if we
had the (building) permits, if we
were building, would we even have
the workforce to do this? I think
that the construction industry
is truly foundational to the eco-
nomic well-being to the county
as a whole and its residents,” she
said. “The construction indus-
try — as with many others — got
hammered during the recession,
so recovery is extremely slow.”

After construction jobs in the
county peaked in 2006 at around
1,100, available positions plum-
meted precipitously, with the in-
dustry losing as much as 36 per-
cent of its workforce, according to
the US Census Bureau’s Residen-
tial Construction Branch. Since
then, the number of jobs have
hovered at roughly 800.

Shelton-Tiderman attributed
the falloff to the national housing
crisis and a decline in building
permits issued since 2005.

She said that even though the
construction industry has re-
turned to around 75 percent of peak
employment levels, the numbers
need to keep climbing. “The in-
dustry is one of the counties’ most
important sources of higher-pay-
ing, low-skill jobs and is responsi-
ble for a substantial spillover effect
in the broader economy.”’

Another advantage of a healthy

Please see REAL ESTATE, Page C4

ANNETTE SHELTON-TIDERMAN,
Regional Economist,Oregon
Employment Department

s the wet months of win-
Ater and early spring are

now behind us and last
year’s economic data have been
checked and rechecked, now is a
good time to take a look at Coos
County’s economy.

Usually, we analyze business
activities on the basis of busi-
ness type and ownership — isthe
business owned by private indi-
viduals or is the activity one that
government oversees? For exam-
ple, we typically look at private
schools and health care providers
separately from public providers.

However, since the services
and workforce needs are the
same, we could view these pri-
vate and public entities asa com-
bined category. In other words,

Information

Education and
health services
6,125, 27.3% N

Trade,
transportation
and utilities

4,465, 19.9%

Nearly 60 percent of the coun-
ty’s employment occurs within
three industry sectors. Coos
County’s education and health
services account for over 27
percent of county employment.

Coos County, an
Economic Update

all education and health-related
work is grouped together regard-
less of whether services are pro-
vided by the county’s healthcare
districts and public schools or by
individuals running their own
businesses.

Industry sectors from a
30,000-foot perspective

Grouping similar businesses
allows us to analyze the county’s
economic sectors by function.
This is particularly useful when
our educators and labor mar-
ket planners want to see which
business areas have the greatest
number of workers — and where
there might be future job oppor-
tunities or training needs. The
graph below shows this 30,000-
foot view of Coos County’s in-
dustry sectors by function.

Coos County Private and Public Employment, 2016
Financial activities

210,09% / 458, 2.0%

Construction
864,3.9%

Agriculture,
forestry, fishing,
hunting, mining
918, 4.1%

All other activities
952, 4.2%

| ™~ Manufacturing
1,734,7.7%
Government
____ administration,
= tribal, etc.
1,961, 8.7%

Professional and
business services
2,087, 9.3%

Leisure and hospitality
2,667, 11.9%

This includes not only profes-
sional staff (e.g., teachers, phys-
ical therapists, etc.), but also the
office staff, grounds crews, and

00
Please see UPDATE, Page C7 1
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Samantha Perez is spending her summer working at the Coquille Indian Tribe’s Community Center. She’s learning about food preparation, nutrition

and the working world.

Cultivating success

Summer is growing
season for tribe’s kids

CLARK WALWORTH
Special to The World
HARLESTON — Most week-
C day mornings find 15-year-
old Samantha Perez chop-
ping fruit and making sandwiches
for the Coquille Indian Tribe’s
Head Start pupils.

Preston Shea, 17, may be ripping
old carpet out of a housing unit on
the tribe’s Kilkich Reservation.

Other teens are stuffing en-
velopes, answering phones and
chopping weeds.

They’re all part of the Kilkich
Youth Corps, a summer program
that exposes tribal teens to the

working world. It exists because
pursuing business opportunities
isn’t the Coquille Indian Tribe’s
only economic development pri-
ority. Cultivating tribal members
themselves is just as important.

Driven from its ancient home-
lands and traumatized by a century
of forced assimilation, the Coquille
Tribe gradually is emerging from a
legacy of poverty and discrimina-
tion. Achieving self-sufficiency is
Goal1 — both for the tribal organi-
zation and for individual members.

Youth Corps began in 2007,
supervised by Don Ivy, who has
since become the tribe’s chief. He
wryly remembers, “It was an op-
portunity to keep some kids busy
who otherwise would be running
around causing trouble.”

It became much more than that.
Ivy set out to teach the youngsters
personal accountability and team-
work. They learned to pay atten-
tion, plan their day, and review
their work at day’s end.

Clad in work boots, hardhats
and orange vests, Ivy’s first crew
spent the summer battling Scotch
broom, washing windows, and
helping out wherever needed. Ivy
expected the kids to show up on
time — and without ear buds.

A decade later, Youth Corps
has broadened to include various
summer jobs, but it remains fo-
cused squarely on workplace skills
and life lessons. Preston Shea, a
Marshfield High School senior,
describes it as “ajob before a job”
— achance to gain experience and

learn from mistakes.

Shea is spending this summer
doing maintenance for the tribe’s
housing authority. After graduat-
ing next year, he plans to attend
Western Oregon University and
become a military police officer.

Youth Corps is not an entitle-
ment. Participants submit appli-
cations and face a panel of inter-
viewers. Preparation begins each
spring at tribal Teen Night gath-
erings, where youngsters learn
interview skills and how to dress
for a positive impression.

“These kids interview better
than 40-year-old people,” said
Rachele Lyon, the tribal govern-
ment’s human resources director.

Please see SUCCESS, Page C4

Port has
big plans
in store

SPENCER COLE
The World

SOUTH COAST — The Port
of Coos Bay has the task of
maintaining the largest deep
water channel between San
Francisco and Seattle and all
the additional transportation
infrastructure that goes along
with it.

In the coming years, the Port
will focus its efforts on rehabil -
itatiing the Coos Bay rail line
tunnel, replacing the Vaughn
Viaduct Bridge and installing
a stormwater system at the
Charleston shipyard.

Earlier this spring, the Port
announced plans for a $400
million channel modification
project.

Dredging the channel

The project would involve
dredging the current channel
and deepening it 8 feet along
more than 8 miles of river, be-
ginning near Roseburg Forest
Products. The same stretch west
of the McCullough Bridge would
likewise be widened 150 feet.

A 1,400 foot long by 1,100
foot wide “vessel-turning ba-
sin” would also be created at
the upper end of the proposed
modification.

Currently, the channel sits at
a depth of 37 feet with a width
of 300 feet.

Those numbers would change
to 45-feet deep by 450-feet
wide at the project’s conclusion.

If completed, the work would
be the largest and deepest
dredging project in Coos Bay’s

history.
According to Director of
Maritime Operations Mike

Dunning, the Port is working
collaboratively with the state
and “various private partners”
to fund the project.

External Affairs Manager
Margaret Barber said part of
the funding came from a $60
million state grant that the

Please see PORT, Page C7
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economy and our quality of life?
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than 55 local businesses and agencies.

Air ambulance service for emergency health care.

Jan Debmant

RE/VIK

HOME T
HARDWORKING

AGENTS

That’s the sign of a RE/MAX agent,

Howard Graham  Arann Lyons Anneka Davis
BrokerOwner Principal Broker  BrokenManager Broker
541-290-1850 541-297-3386 541-217-9372 41-2680-4330

Dabble Moara Robin Rlchards
Broker Brokar/Admin
541-297-6956

L www.coosbayproperlies.com

Pati Michols
Clhient Care

A% W ™ 1100 Airport Lane, North Bend

< B iR 541-756-8531
www.flyoth.com

L B
¥

e
Ea

,J!}i Southwest Oregon Ragiondd Airpor!

1750 Sherman Ave
North Bend, OR 97459 &is

541-290-1850

Each Office Independently Owned and Operated

REM

South Coast




C4 | SATURDAY, JULY 22, 2017

SOUTH COAST STRONG

THE WORLD

Downtown

From C2

Tin Thistle made the jump
from downtown Coos Bay
to North Bend due to a
need for a commercial
kitchen. “One thing about
our area — the whole re-
gion and especially Coos
Bay and North Bend — is
that downtown commer-
cial kitchens are very hard
to find, when one comes up
for rent, usually it’s taken
pretty quickly”

According to Gibbs,
downtown areas in both
city’s will always be de-
sirable, largely due to the
tourism draw that both
locationsreceive from U.S.
Highway 101.

He said companies were
weary of drifting too far off
from the highway’s main
corridor.

“Usually when you stray
even a block from 101 you
see a drop in traffic,” he
added. “It does affect the
stores quite a bit. It is im-
pactful. And I can’t blame
them, honestly.

“When you look at our
economy and the amount
of impact tourism has

— even if it’s seasonal —
and the draw from 101, I
think that’s huge for driv-
ing business whether it’s
a small or large company.”

Jim Berg, owner of North
Point Real Estate and De-
velopment, is a sitting
member on Coos Bay’s
Planning Commission.

He said that while down-
town in both cities are
attractive places to open
a business, the recovery
process takes time, espe-
cially for small, relatively
isolated communities like
Coos Bay and North Bend,
which have in many ways
have still not fully recov-
ered from even the 1980s
economic recession.

“Certainly things are
happening,” he said.
“We're just kind of waiting
for some of the backstreets
to start to fill in. It’s always
pretty easy to get property
leased right along (High-
way) 101 but going back
two or three blocks is a bit
more risky.”

The fears associated
with such risks will hope-
fully be alleviated as in-
vestors’ confidence in the
economy rises, according
to Timm Slater, executive

director of the Bay Area
Chamber of Commerce.

“I think we can see from
stuff going on currently is
that a lot of people have a
view of the economy mov-
ing in the right direction,”
he said. “The (national) un-
employment rate is thelow-
est it’s been since the early
2000s, so there’s a lot of
positive indicators, not just
for the whole country but
also locally. It’s more of a
signthat in our area and the
state of Oregon that (peo-
ple) have expectations that
things are gonna roll along
better than they have”

It is that newfound con-
fidence from entrepre-
neurs and investors that
Berg said he hopes will
be capitalized on before
more economic woe rears
its ugly head.

“It’s just a matter of
trying to move ahead be-
fore we have another back-
swing,” he said.

Reporter Spencer Cole
can be reached at
541-269-1222, ext. 249,
or by email at Spencer.
Cole@theworldlink.com
Follow him on Twitter:
@spencerdcole.

Real estate

From C2

construction sector work-
force is the foundation to
begin new housing projects.

“We don’t have any
building projects to speak
of, so if the price is going
up, that tells me there’s a
demand for housing,” Shel-
ton-Tiderman said.

Compounded with the
demand problem is an ag-
ing construction workforce,
where one in five workers is
over the age of 55.

Addthat to a county that
has only seen a population
increase of roughly 200 in-
dividuals over the past year
and the result is a fading
workforce with no one to
replace them.

“We can say we have a
stable or stagnant popula-
tion but we are not grow-
ing,” she said.

Jim Berg, owner of North
Point Real Estate and De-
velopment and a sitting
member on Coos Bay’s
Planning Commission,
told The World last month
the housing market would
need time to recover.

“There’s limited inven-
tory and we have more
people looking than prop-
erties for sale but the in-
ventory will develop as we
start to see more building,”
he said.

In the end, Shelton-Ti-
derman admitted that she
didn’t have a panacea to
solve the myriad of prob-
lems affecting the South
Coast economy.

“Building is not some-
thing that you can just pop
up overnight,” she said.
“It’s going to take time:
you have to have the roads
inplace, sewer lines, power
lines ... it’s an investment
from a community per-

spective and it involves ev-
eryone in the community;
all different businesses.
But the demand is there”
The economist did how-
ever offer perspective on
why she believes the South
Coast is still struggling and
will continue to do so until
its communities take action.
“Housing seems to be
that common denomina-
tor for economic well-be-
ing in the area,” she said.
“Housing and construc-
tion go hand-in-hand: the
construction industry was
decimated, its workforce
is older and there’s a high
demand for housing but a
scarcity of workers.”

Reporter Spencer Cole
can be reached at
541-269-1222, ext. 249,
or by email at Spencer.
Cole@theworldlink.com
Follow him on Twitter:

1 @spencerdcole.
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Heart Care

At Bay Area Hospital Prefontaine Cardiovascular Center

we provide advanced heart care with an accredited chest

pain center for the health of our community.

We are people caring, helping, and healing.

Other Coquille tribal ventures

The Coguille Indian Tribe and s business arm, the Cogquifle Economic
Development Corp., have a diverse portiolio:

The Coquille Tribal Forest compiises  and provide wp 1o 3.6 million boand
14 separate parcels of imberlands in
gastern Coos County, todaling 5,410
acres, and e fribe added 3,200 Curry has eamed prestigious certification
County acres in 2015, Tribal forests from the Forest Slewardship Councd,
suppont approximately 200 local jobs

The Laundry Mill
Dissatisfied with the quality and .
consistency of commercial kundry
services, CEDCD launched its

own company last year. Sauated
across LS. Highway 101 from

The Mill Casino-Hobel, the Laundry
hill vy offers linen and janitonal
gervices mesting The Mill's cwn high
standards. The company IS pursasing
new customers in the local hospitality

industry,

Bay Brew
The recently opened coffes stand in tha RV park itsell. An overnight visior
The Mill's B park is comeniently who craves caffeine can lext-message
located for drivers on Highway 101, an order and have a steaming cup
but Bay Brew's real target market is  dalivered pronto,

The Cedars at Bear Creek

The Tribe has ambitious dreams for  golf coursa, and this year thay
8 2.42-acte parcal # owns in south bBought anothar 3.6 acres. Al three
Medford, where it hopes to convert  properties have Highway 99 frontage
an existing bowling center into a in & burgeoning pan of town, YWith or
small casing, Facing opposition from  without the casing, CEDCD axpects
a competing tribe, the casino has a strong retumn an he thbe's Medford
an uncertain political future. Bul the  imvestment

Coquiies also operate an adjoining

Forestry

feet each year fior lacal mills, The
fribe’s innovative forest management

Ko-Kwel Wharf

Other North Bend property

The fribe and CEDCO own land on
the west side of U5, Highway 1079,
#iredching from Mewmank Avenus o

With housing increasingly scarce options to help mest the community's
in the area, CEDCO s exploning residential needs,

ORCA Communications has supplied  tribe recently sold ORCA's assets
fiber-optic and broadband service
to commercial and nstituticnal

customers in the Bay Area since 2000, associated routing gear generatad

Fiamamiser the Home Dapal
disappointmeant? Meary a
decade ago, a wobbling economy
scuttied development plans on
tha tribe’s proparty north of The
hEll. K2 Exporis, a log-loading
wanture, providés a profitable and
phiofoganic stopgap, il CEDCO &
working toward a new masier plan
for eventual devalopmant of this
primea hay-front site.

the Lawndry Mill. CEDCO B examining
saveral development opportunidies,

Places to live

Fiber finale

o Riosaburg's Dougias Fast Mel
(DFM), Selling ORCA's cables and

but the Intemnet sendce business is capetal to strengthen the tribe's fedaral
growing more compatitive. So the contracting venture,
success A leg up on the future

From C3

Those chosen undergo
standard background checks
and employee orientation.
They’re paid minimum wage.

Teens “age out” of Youth
Corps after the summer
of high school graduation.
Some will go to college or
trade school. Others go di-
rectly to work for the tribe,
the Mill Casino-Hotel, or
other local employers.

Wherever they go, their
Youth Corps experience will
strengthen their personal
prospects — and the tribe’s
collective vigor.

The Coquille Indian Tribe and its business arm, CEDCO,
have several programs helping tribal members and non-tribal
employees improve their skills and job prospects:

The Mill Casino-Hotel’s training manager helps Mill em-
ployees advance in their careers.

CEDCO helps employees seeking individual training, cer-
tifications and professional licensure.

A “Career Pathways” program targets tribal member em-
ployees who aspire to management roles, with both formal
education and in-house training.

The Mill works in tandem with the Kilkich Youth Corps to
offer summer jobs for tribal teens.

Tribal members attending college can apply for summer
internships.

A micro-lending program makes business loans and per-
sonal loans to tribal members.

A “financial literacy” course, taught by CEDCO executives,
offers basic personal-finance education to the children of all
Mill employees.
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The Coos Bay Manor Bed & Breakfast was founded in 1991 and makes its home in the Historic Nerdrum House.
This 7,400-square-foot Colonial Revival style house was built in 1912 by Hjalte Nerdrum, who worked for the
C.A. Smith Lumber Company. The Manor estate is his legacy.

We Are Your

The stately presence of high ceilings and large rooms make this inn warm and inviting. The house has a unique
open air balcony that surrounds the second floor, with detailed woodworking throughout. There are five large
bedrooms; four rooms with private baths and one room that shares a bath to make up the Family Suite.

Bay Area
Hospital

To fully appreciate the life and amenities of the Coos Bay area and South Coast, it takes the perspective of
those who have made their lives here. Both Coos Bay natives and graduates of Marshfield High School, Coos
Bay Manor owners Dave and Madge Osborn are delighted to share their knowledge of the local recreational
opportunities and other features that make this community one of a kind!

Improving lives, every day.

Entertaining guests and being ambassadors for the community is their greatest passion. They both can share
plenty of stories to tell that reflect on the traditional Coos Bay experience. Don’t forget to ask Dave about his
experiences working in the rugged woods of Oregon as a logger for nearly four decades.

955 South Fifth Street in Coos Bay * 541.290.9779

www.bayareahospital.org
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Erik Hesseling, the Program Coordinator of the Reedsport Main Street Program, stands in front of the Burdick Building in downtown Reedsport. The Reedsport Main Street Program has
been awarded a $100,000 Oregon Main Street Revitalization Grant to support the renovation and rehabilitation of the second-floor of the Burdick Building.

Resuscitating Reedsport’s business

SHELBY CASE
The Umpqua Post

EEDSPORT — Fifty cents a
quuare foot.

For Through The Years

owner Lori Dawkins, that’s a steal.

Various merchants are trying to
work with city leaders and Reed-
sport Main Street Coordinator
Erik Hesseling to get empty store
fronts filled.

The baby clothes store is lo-
cated at 392 Fir Ave., Suite 108,
and Dawkins opened shop Jan.
16,2017.

City officials received superb
news in early May, hearing that
state employees granted Burdick
Building owner Guadalupe Jones
$100,000 to refurbish her struc-
ture. She’s the spouse of B.]. Jones,
who operates B. ]. Jones Realty Co.

She has to come up with a 30
percent match for the Burdick,
located at Fourth and Fir.

It’s been a struggle, but slowly
over time Old Town is seeing
more life. Butterfly Effect moved
in, plus Defeat River Brewery,
Through The Years and the 4 J’s

Stop & Shop, which sits next to
Through The Years.

That’s exactly what Hesseling
likes to see.

Still, there has been some con-
fusion among some Highway 101
merchants, who wonder why they
can’t get some money too for re-
modeling.

“For this grant, Oregon Main
Street members are the ones who
apply for it,” he said. “The primary
ones are downtown.”

0Old Town encompasses Third
to Sixth streets along Highway 38.

“The city is really willing to
work with businesses to find
creative solutions for them to
move downtown or anywhere in
the community for that matter,”
Program Coordinator Hesseling
emphasized.

“Downtown Reedsport is like
ablank canvas. We’ve been over-
shadowed by Florence and Coos
Bay,” Hesseling said.

Projects are critical to Old
Town, he noted.

“We have about 4,000 or 3,900
average daily traffic,” the program

coordinator said.

Hesseling assumed the coordi-
nator role from Katie Lockard, who
grew up in Reedsport and gradu-
ated from the high school there.

Main Street accomplishments
inrecent years have consisted of:

M bike stop at the Safeway
complex parking lot;

B the Reedsport facade pro-
gram for businesses;

B and banners for merchants’
businesses.

Please see REEDSPORT, Page C6

P regiancy Z esource Center

Your first stop in pregnancy diagnosis
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Feqliancy Resource Center

PRC is a medical clinic specializing in pregnancy diagnosis.
PRC opened doors to the public in February 1986.In 30
years of operation, over 37,000 clients have received
services. Services include pregnancy testing, ultrasound
scans, prenatal and parenting education, men’s mentoring,
sexual integrity presentations, pregnancy loss and abortion
after care.

PRC was created as a 501(c)3 non-profit organization to
benefit our community on Oregon’s South Coast. Due to
the generosity of supporters through financial and material
donations, we are able to serve our clients free of charge.

At PRC a holistic approach is taken; addressing body, mind
and soul.We believe that clients should be well informed
and free from undue influences in order to make a decision
they can live with.

It is through the efforts of many people that our clinic is

able to work both efficiently and effectively. Currently, more
than 40 volunteers are regularly involved at PRC in some
capacity-- receptionists, patient coordinators, mentors,
liaisons, board members, and fund raising committee members.

Client Comments:

* “They were the one organization
that truly listened”

* “They provided accurate information
and took time to answer their ques-
tions”

* “| have never felt so comfortable and
cared for in my life.”

pre

: Your Trusted Cooperative Since 1934 -

Shop online anytime at GraNgeCcoopP.CoOM

WWw.coospregnancy.com

490 Commercial, Coos Bay * 541-267-5204 * Fax: 541-808-9424



C6 | SATURDAY, JULY 22, 2017

SOUTH COAST STRONG

THE WORLD

Reedsport

From C5

Still challenges remain in at-
tracting merchants and other
building users.

‘There’s a lot of buildings
that could use the money’

Hesseling then decided to count
the number of empty storefronts
in early March, counting 33, and
“approximately 17 are empty.”

“We’ve got a lot of vacancies
downtown,” he said.

“That was at one time and I
think it has changed alittle but it’s
really half,” the coordinator said.
Since that time, a couple of new
businesses are coming in.

Per requirements, there are
quarterly and yearly reports to
state personnel related to the
Burdick Building grant. Hesseling
said “there’s alot of buildings that
could use the money”

“He’ll do a phase and then
submit his receipts to us for re-
imbursement. So it’s not a blank
check. It’s very structured,’ the
program coordinator emphasized.

“It’s been in better condition
before,” Hesseling said. Plans call
for seven new apartments at the
Burdick Building, which will “re-
ally increase the amount of down-
town activity whether it’s the bak-
ery or the Brewery or MindPower.”

A big conversation topic in
recent months has been which
companies will move into the
Reedsport Commerce Park, how
many jobs they’ll provide, what
wages they’ll offer and when the
firms might come in.

Supporters say once the com-
merce park kicks in, that will act
as adomino effect, bringing in ex-
tra business to Old Town.

“Imean any economic develop-
ment is a benefit to Main Street,
especially if people come in and
buy a house. It increases the cus-
tomer base for any downtown
business,” he said. “Downtowns
are the heart, soul and identity of
communities and Reedsport is no
exception”

The Burdick Building has had
several names over the years, in-
cluding Pirate Mall and Moo Mall.
Next to the Burdick Building is the
former Sand Rail Café.

“That would be easily eligible
for the Diamonds in the Rough
Grant,” he said, referring to one
that’s specifically for getting
structures on a national regis-

Vacant buildings line U.S. Highway 101 in Reedsport.

“Downtowns are the heart, soul and identity of
communities and Reedsport is no exception.”

Erik Hesseling, program coordinator

of the Reedsport Main Street Program

tration of historic buildings. This
grant is separate from Main Street,
but if a business owner is fortu-
nate he can receive up to $20,000
and get his building on the Na-
tional Register of Historic Places.

The National Register provides
alist of the United States’s historic
places “worthy of preservation,’
according to the register’s web-
site.

The National Register dates
back to 1966 with passage of the
National Historic Preservation
Act of that year, which is “part of
a national program to coordinate
and support public and private
efforts to identify, evaluate, and
protect America’s historic and
archeological resources.”

Hesseling took two visitors
down a couple of blocks, including
next to Defeat River.

Two empty buildings sat side

DREAM Big
— Bank Local —

and neighbors!

We are committed to aiding the growth and development
of the communities we serve by investing local deposits

directly into the lives, homes, and businesses of our friends

by side, one at 451 Fir Ave. and
one at 457 Fir. The asking price
is $115,000, which gives the new
owner 3,000 square feet of space,
the potential of a one-bedroom
apartment and alleyway access.

“Where else are you going to
get something like that for that
price?” he asked.

Helooked inside 451 Fir, saying
“I'mean that’s just a huge space”

Hesseling walked down the
block, greeting Butterfly Effect’s
Tommy Starner.

“This one’s going to be fantas-
tic,” Hesseling said of the remod-
eling. “Yeah it should look nice
when the facade and awnings are
in”

Butterfly Effect received sep-
arate Main Street funds about a
year ago.

“Ithink half the battle is getting
people to change their thinking,”

GENUINE LocaL RELATIONSHIPS

BusiNEss BANKING & FINANCING

Fipuciary & TRUST SERVICES

EsTATE PLANNING & SETTLEMENT

Together we achieve more.

Let us be your financial partners!
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he said. “Little projects canhave a
pretty big impact. Most of a com-
munity’s new jobs come from ex-
isting businesses and I think that’s
80 percent across the country”

He referred to the Rural De-
velopment Initiative for this
percentage. Rural Development
Initiative or RDI, has a number
of functions, including economic
revitalization and business reten-
tion and expansion.

Hesseling looked at the big pic-
ture and has encouraged others to
do so too when it comes to down-
town revitalization.

“Revitalizing (structures) to
their original glory creates bene-
fits that flow outside toward the
rest of the community,” he said.

Part of the challenge however
is the type of business that moves
in.

Hesseling said residents need
to bring life to neighborhoods or
traditional downtowns, “which
have been damaged by disinvest -
ment...” He said strip malls, so-
called big-box stores and online
retail have hurt downtown. Yet
that’s not unique to Reedsport.
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The view from 0ld Town
itself

Tamara Szalewski has owned
Mindpower Gallery with her sister
Tara for 28 years.

Szalewski discussed what’s
needed to bring new life to Old
Town and throughout Reedsport.

“I think a lot of it is how we
market it and who we cater it too,”
she said.

“Soif someone wants to go fish-
ing, supply them to go do that,”
the gallery co-owner said. “If they
want to go bird watching, where
do they find the maps?”

She emphasized that it’s hard
to find a store in town that offers
backpacks for other outdoor en-
thusiasts.

“So I'would fill in all those gaps
if it were me,) Szalewski said,
adding that in early settlements
outback suppliers filled a specific
need. “Reedsport needs to see it -
self from an urban perspective and
from a big city perspective we are
very much the outdoors and the

Please see REEDSPORT, Page C8

Southern Coos Hospital
& Health Center

Bandon, Oregon
(541) 347-2426

Compassionate Healthcare
/\Cloito Home

Accessible Familq Fractce

Family Nurse Practltloner, FNP-C

FRtient—-Centered

+ High Quality Nursing Staff

Personalized Health Plans

+ Health Education for your Lifestyle

h

* Serving Bandon since 1957
24/7 Emergency Room r

«  Onsite Medical Im
Services
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Port

From C3

Port is set to receive in three in-
stallments.

She said the Port was also put-
ting up money along with Jordan
Cove LNG but declined to specify
amounts.

The remaining funding is still
being determined, according to
Port officials.

Rail Line tunnel
rehabilitation project

The Port is also in the early
phases of a $19.5 million project
to improve all nine tunnels along
the Coos Bay Rail Line, according
to Barber.

The longest tunnel on the line
spans 4,200 feet.

The repairs are long overdue
— all of the tunnels are aged 100
years or older — and some of the
tunnels still have the original tim-
ber tunnel support structures.

The project will not only in-
clude structural repairs, it will also
address some significant drainage
issues, Barber said.

“This project is an essential step
in preserving and maintaining the
line, which ensures that the Coos
Bay Rail Link can continue to op-
erate safely and efficiently,” she
added.

The companies that utilize rail
shipping in the South Coast em-
ploy over 750 people and move
more than $275 million in prod-
ucts annually, according to Port
officials.

“Rail service is an essential
component of our intermodal
transportation network in South-
west Oregon,” said Fred Jacquot,
Port development director. “The
Tunnel Rehabilitation Project will
help to ensure that we can keep
freight moving in and out of the
region for years to come”

Charleston Shipyard
stormwater project

Meanwhile, the Charleston
Shipyard will soon welcome a
state-of-the-art stormwater

BENJAMIN BRAYFIELD

The Charleston Marina is one of the most visible properties for the Oregon International Port of Coos Bay. It has both commercial and sport fishing

boats harbored there.

treatment system.

The Port will be investing be-
tween $650,000-$750,000 in the
new system, which will be one
of the first systems of its kind to
be implemented on the Oregon
Coast, Barber said.

The technology that the new
system utilizes is called Chitosan
Enhanced Sand Filtration, which
filters stormwater runoff before it
enters either the South or Joe Ney
sloughs.

The system will move the filtra-
tion process from a passive system,
to an active system, improving the
quality of the runoff by more than
ten times, Port officials say.

The system is designed to tar-
get zinc and copper, two elements

commonly found in marine paint:
zinc isused in paint to reduce cor-
rosion, while copper isused tore-
duce the amount of barnacles that
affix to the underside of vessels.

Barber said the new system will
minimize the presence of those el-
ements in stormwater runoff.

Project Manager Joe Caruso said
“the new stormwater system will
enhance water quality in the vi-
cinity of our shipyard in Charles-
ton and continue the Port’s goal of
being responsible environmental
stewards.”

Vaughn Viaduct bridge
replacement
The Vaughn Viaduct Bridge

Update

From C2

Selected industries in Coos County
Percentage of Workforce 55 and Older, 2016

project will replace the existing
100-year-old structure with a
newly constructed bridge which
will be classified for speeds of up
to 40 miles per hour, according to
Barber. She said the new bridge
will be a five-span precast con-
crete girder structure.

The existing bridge will be uti-
lized for rail traffic on the exist-
ing tracks while the new bridge is
constructed alongside.

Once construction is complete,
the rail line will be connected to
the new bridge over the course of
one weekend, and disassembly of
the old Vaughn Viaduct Bridge
will then commence.

Port officials say the bridge will
be seismically retrofitted.

All of the traffic on the line
either travels over or switches
across the Vaughn Viaduct —
without the Vaughn Viaduct,
rail traffic and the goods it
transports are unable to flow
into or out of the South Coast.
Additionally, the new bridge is
designed to accommodate unit
train traffic, which is essential
for the future growth, develop-
ment, and long term viability of
the line.

Reporter Spencer Cole can be
reached at 541-269-1222, ext. 249,
or by email at Spencer.Cole@the-
worldlink.com

Follow him on Twitter:
@spencerdcole.

FIND US ONLINE

others who work for these
business entities.

The second largest in-
dustry sector in our area is
trade, transportation, and
utilities; retail trade ac-
counts for 66 percent of the
jobs. Coos County’s leisure
and hospitality sector em-
ploys more than 2,600 peo-
ple and is the third largest
industry sector in our area.

Not  surprising, job
growth is expected to be
strongest in the largest sec-
tor: education and health
services. Also projected to
offer employment oppor-
tunities are manufactur-
ing; leisure and hospitality;
professional and business
services (this includes staff-
ing agencies, call centers, as
well as accounting offices,
etc.); and trade, transpor-
tation, and utilities.

Workforce
Characteristics
of Some Industry
Sectors

It may seem odd that
manufacturing, which only
employs 7.7 percent of the
county’s workforce, would
rank second in anticipated
job growth. This can be ex-
plained, in part, by looking
at the age-related charac-
teristics of this industry’s
workforce. It has been said
that, “demographics are
destiny” — for some of our
businesses, that is true.

Education and public ad-
ministration (government)
have the oldest workforce
members with 36 percent of
those employees being age
55 or over — in other words,
one out of three workers is
within 10 years of retiring.
In addition, roughly 9 per-
cent are already over age
65. Manufacturing work-
ers also tend to be older; 28
percent are age 55 or older.
All of these industries offer
opportunities that often
require not only post-sec-
ondary education or train-
ing but also on-the-job ex-
perience. These people will
likely be difficult toreplace.

The other end of the spec-
trum are those industries
offering more entry-level
positions. For example, one
out of every five workers in
leisure and hospitality — the
basis of much of our tour-
ism, is under the age of 25.
It is easy to see that many

o of our youth find their first
1 jobsinthis seasonal and dy-
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Leisure and
hospitality
Construction
Retail trade

namic industry. Retail trade,
also a source of many jobs,
has a younger workforce.
Although 16 percent of
workers are under the age of
25, one-third of retail work-
ers are under the age of 35.
These large business sectors
offer many job opportuni-
ties at the entry-level and
provide important experi-
ence for those new to the
workforce.

Joined at the hip:
Construction and

housing

From an industry view-
point, construction work
falls into one of three cat-
egories: construction of
buildings (29 percent of
the industry’s workforce),
heavy and civil engineering
construction (27 percent of
the workforce), and spe-
cialty trade construction
(44 percent). Job activities,
skills required, wages, and
availability of workers var-
ies depending on the cate-
gory and specific building
project. Although there are
some entry-level employ-
ment opportunities, the
construction industry en-
compasses a wide-range of
highly skilled occupations.
This is clear from the age
breakout of this industry’s
workforce: 26 percent of
workers are within 10 years
of retirement; only 8 per-
cent are under the age of 25.

Coos County’s construc-
tion industry saw its peak
employment levels in 2006
through 2008, just prior to
the Great Recession. Con-
struction employment op-
portunities shriveled up,
as evidenced by the lack
of building permits issued
for single-family residen-
tial homes. This decline in
building permits, coupled
with a slow-down in previ-

ous years, laid the ground-
work for limiting current
and future housing options
as well as employment op-
portunities for construc-
tion workers. Sixty-seven
percent of Coos County’s
housing was built prior to
1980.

Manufacturing
Health and
social assistance
Education

Public administration

An economist’s
standard approach:
Supply and demand

When we talk about an
area’s economy, we always
seem to end up talking
about supply and demand.
From a workforce perspec-
tive, we have data from the
Oregon Employment De-
partment’s recent vacancy
survey which tells us that
businesses continue to have
unmet needs for skilled
workers. Our demograph-
ics reveal that we can an-
ticipate many retirements
within the next 10 years —
retirements that will likely
remove the county’s most
experienced and skilled
workers from the workforce
across nearly all industries.

As s typical in rural Ore-
gon, Coos County relies on
in-migration to maintain
and grow the region’s pop-
ulation. Yet recently, school
enrollment figures show an
increase in student num-
bers. This represents poten-
tial demand for goods and
services as well as future
members of our workforce.
Economic capacity-build-
ing is often characterized
as the dynamic exchange
between identifying de-
mands, inventorying sup-
plies, and characterizing
and implementing effective
and efficient means for de-
veloping infrastructure and
workforce supplies to meet
the demands — stay tuned,
there are challenges and op-
portunities ahead!

www.theworldlink.com/

LOWER UMPQUA HOSPITAL DISTRICT

Working together for a Healthy Community

ACCEPTING NEW PATIENTS
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Health Care

Same Day
Appointments

- Family Medicine

(infants to seniors)

« Mental Health Services
« Osteopathic

Treatments
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Reedsport

Medical Clinic

Same Day
Appointments

« Internal Medicine/
Primary Care

- General Surgery

« Pain Management

Open 6 days a week Mon-Fri9a.m.

to 5 p.m. and Sat 9 a.m. to noon

To make an appointment call

541-271-2163
620 Ranch Road, Reedsport

Open 5 days a week Mon-Fri8 a.m.to 5 p.m.

To make an appointment call

541-271-2119
385 Ranch Road, Reedsport

Reedsport Specialty Clinic

- Cardiology

- Gynecology

- Opthalmology
- Dermatology/Skin Care

« ENT - Podiatry « Hearing

To make an appointment call

541-271-6330

385 Ranch Road, Reedsport
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more we understand that, then
the better we can market ourselves
and cater to that.”

The gallery merchant said “the
more unique and the more fun it is
to walk into your store, that’s your
market because they’ll remember
it”

There are a variety of web sites
merchants, city leaders and oth-
ers can peruse for tips on business

and downtown renewal but akey |

oneishttps://www.nal.usda.gov/
ric/downtown-revitalization.

Boosting business
along 101

Then there are also empty
store fronts along Highway 101.
Although some businesses, such
as Don’s Diner and Bedrocks Piz-

zeria, have done well over time, |

other areas sit empty.

Former Reedsport Pharmacy
co-owner Leslie McLain man-
aged the business with her hus-
band Jim from 1979 to December
2015. The native Oregonians live
now in Winchester Bay and moved
to the area in 1976.

“Yeah, when we came the whole
town (Reedsport) was full,” Mc-
Lain said. “Fully operational.
There were three pharmacies.
Sears had an outlet. We had two
clothing stores. Several restau-
rants”

She added however that some
still survive to this day, such as
Harbor Light and Leona’s Sugar
Shack. Reedsport had two car
dealers — Jim Vick’s Chevrolet
and Thompson Ford.

What about moving forward?
How can residents best work to-
gether with others to fill empty
storefronts?

“That’s a tough question be-
cause business is changing so
much,’” McLain said. “Brick and
mortar versus online”

The former business owner
spoke of the strength Reedsport
and other rural communities pos-
sess. McLain said the more “you
can spruce up” Reedsport and start
independent businesses, “you will
attract customers and people will
drive to see you.” She emphasized
this isn’t unique to Reedsport.

Building investment costs are
also a question.

“It’s a function of income and
sales,” she said. “You have to have
the business capital up front to at -

SOUTH COAST STRONG

Tommy Starner, an owner of Butterfly Effect in Reedsport, repairs part of the business facade earlier this spring.

tract people in your doors. It’s a
real Catch-22”

Part of the situation — as with
any town on the coast — can’t
change much and that’s the
weather. “It’s pretty seasonal
here. October through April, it’s
pretty quiet here”

A larger national
perspective

Author Christopher Leinberger,
writing for The Brookings Institu-
tion in “Turning Around Down-
town: Twelve Steps to Revital-
ization,” provided some tips and
historical background.

“Determining whether the in-
tention for a long-term effort is
present in the community re-
quires the mining of the most
important asset a downtown re-
vitalization has: memory and the
emotion it unleashes,” Leinberger
wrote in his March 2005 article.
“Emotion is why we create great
civic structures, such as city halls,
performance halls, arenas and

BETHANY BAKER, THE WORLD

A photo of the Reedsport mainstreet from the early twentieth century

hangs in Reedsport city hall.

museums. Emotion is the reason
great historic buildings are ren-
ovated, even though the cost of
renovation is usually greater than
tearing down and building a new
building”

“Contrary to evocative memo-
ries of downtowns past, however,
isthe reality of the great suburban
land rush, starting in the 1950s,
which led to the disinvestment in
our downtowns in the first place,”’

he wrote.

Some in Reedsport who are 60
or older have quite fond memo-
ries of what Reedsport used to be
like. The town’s not unique by any
means as The Brookings Institute
author points out.

He wrote “many of those who
grew up in the 1940s, 1950s, and
1960s, when our downtowns were
still vibrant, if fading, have indel-
ible memories of the place”

“Downtown in the afterglow of
World War II was ‘where all the
lights were bright; where first
dates occurred, where parents
worked and parades were held.
The downtowns of this era were
where you went for the fancy de-
partment stores and to see tall
buildings,” the author wrote. “It
was where the sidewalks were
jammed with people, unlike any
other place in the region”

The Umpqua Post Editor Shelby
Case can be reached at 541-269-
1222, ext. 296 or shelby.case@the-
worldlink.com.

We are excited to share the news about our name change and remodel. Many of you know us as McKay’s, Price
‘N Pride, and Freshmart.WVe will be restoring all of our locations back to McKay’s. That is who we are, and what
we are known as. We are also in the process of refitting all of our stores with new frozen and refrigerated cases
that are more energy efficient,

The company was founded by Kenny McKay, Chuck McKay’s father in 1946. We currently employ 300 people
during the summer months and have 9 locations north to Lincoln City and south to Gold Beach.

We are a big community supporter in all of our locations. We help all food banks, schools, boys and girls clubs,
churches, and pretty much everything from A to Z. Last year at Christmas time we donated over $9,000.00
worth of food in our locations.

Chuck McKay was a big supporter of the Coos Art Museum and a SWOCC Alumni

Sincerely,

Your local McKay'’s markets .
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Www.mckaysmarket.com | @Q

Charles “Chuck” Patrick McKay
On the Rogue River, Oc_tqber 2010




