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CITY & TOWN

Christmas Is  
For Kids off to  
a fast start. B1 

THE BREAK

More college students 
turn to schools for 
mental health help. E1 

By JIM HAND
jhand@thesunchronicle.com

A 
new store suddenly ap-
peared in downtown Bruns-
wick, Maryland last week, 
featuring Christmas gifts 
and decorations made by 

local artisans.
The store will be gone just as 

quickly as it appeared, as it is only 
scheduled to remain open through 
Christmas.

The Holiday Marketplace is the 
latest example of “pop-up stores,” a 
trend aimed at trying to revitalize 
downtown business districts.

They are temporary stores that 
move into abandoned properties, 
usually to cater to a seasonal need, 
and then shut down within weeks or 
months.

Examples include Christmas and 
Halloween stores during the holidays 
and lemonade or ice cream places 
during the summer.

Attleboro Economic Development 
Director Catherine Feerick said she is 
working on an application for a state 
grant for a pop-up store in the city’s 
downtown and would like to see up to 
four of them in the future.

She said she likes the concept, as 
the stores fill a temporary need while 
leaving the possibilities open for per-
manent businesses to move in later.

They are especially useful in places 
with a high vacancy rate.

A temporary store also offers an 
entrepreneur an opportunity to try 
out a new concept in an inexpensive 
way to see if it would make a viable 

MARK STOCKWELL/THE SUN CHRONICLE

While pop-up stores offer a temporary fix for vacant downtown spaces, Attleboro Mayor Paul Heroux says the long-term future of Attleboro’s downtown is tied to attracting 

housing and a customer base to the business district, with the commuter rail station being the lure. So far, there are proposals for more apartment building development 

on South Main and Wall streets and Union Street that would increase foot traffic in the area.

SUBMITTED

An ArtReach Downtown Pop-Up Shop in Stillwater, Minn., is 

located in a former bakery shop that had been vacant for three 

years. The shop, which features the work of more than 60 arti-

sans, will only be open during the holiday season.

If you build it...

Increasing foot traffic downtown is a key strategy to city officials’ revitalization efforts.  

Whether it’s through trendy pop-up shops filling vacant storefronts or large apartment buildings housing 

many new residents, each piece adds up to a larger picture of a once-again bustling area.

Find out when to watch your 
favorite shows, puzzles and 
more in our special section.

SEE DEVELOPMENT, PAGE A2 E  

By ANNE D’INNOCENZIO
Associated Press

NEW YORK — Black Friday shoppers 
fought for parking spots and traveled 
cross-state to their favorite malls, kicking 
off a shortened shopping season that inten-

sified the mad scramble between Thanks-
giving and Christmas.

The shopping season is the shortest 
since 2013 because Thanksgiving fell on 
the last Thursday in November — the 

latest possible date it could be. That means 
customers will have less time to shop and 
retailers will have less time to woo them.

Shoppers up since the wee hours slept in 
chairs and slumped against shopping bags 

Black Friday kicks off holiday season scramble
A shopper 

leaves Macy’s 

in Boston, 

Friday.
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Local Black Friday shoppers swamp stores, B1

SEE SHOPPING, PAGE A2 E  


