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	 Local Advertising	 (308) 382-1000

	 Toll Free	 (800) 658-3160

	 Fax	 (308) 381-9431

	 Terrie Baker	 (308) 381-9410 
	 Publisher
	 terrie.baker@theindependent.com

	 Maddie Elder	 (308) 381-9426 
	 Director of Digital Advertising 
	 maddie.elder@theindependent.com

	 Bryanne Swerczek	 (308) 381-9444
	 Director of Prepress/Graphics
	 bryanne.swerczek@theindependent.com

	 Mailing Address:
	 422 West 1st Street
	 Grand Island, NE 68801

Contact Information

Welcome...
Today, we deliver more news to more people than at any other point in our 150-
year history. Many readers continue to enjoy the daily newspaper delivered to their 
home. Others prefer continuous updates on our website and mobile app. We also 
share email newsletters, social media posts & video segments. Today, our audience 
consumes The Grand Island Independent’s content through multiple channels. 

Our readers have made us the No. 1 source of news in Grand Island for a reason. 
Our unmatched reach provides you the opportunity to put your business in front 
of a large, desirable audience. Advertising in The Grand Island Independent and our 
growing suite of digital products delivers results. That’s why many of Grand Island’s 
most successful businesses have been longtime advertisers with us. They earn a 
return on their investment, and they see value in working with a reputable media 
company that shares a proud tradition of supporting the community. 

We look forward to working with you.
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Retail Dollar Volume Rates 
Yearly Dollar Volume Contracts
These contracts can be fulfilled by ROP (run-of-paper) display 
ads, color, digital, preprints, and print and distribute advertising. 
Unfulfilled yearly dollar volume contracts will be rebilled to the 
nearest earned rate or open rate. For accounts exceeding their 
dollar volume contract, rebates will be offered up to a maximum 
of one level higher. $5 cpi surcharge applies on Thanksgiving 
Day.

Retail Pick-Up Discounts
(Repeat Advertising)
Any ad that publishes within 6 days of the first insertion earns a 
repeat discount. 
1st ad is original price
•	 2nd ad receives a 25% discount 
•	 3rd-6th ads receive a 50% discount. 
Repeat discounts apply to open and bulk rates. Ad copy must 
stay the same to apply.

Guaranteed Position Rate
We make every attempt to honor your special positioning 
requests however, if a specific position is imperative to the 
placement of your ad, a position guarantee is available at a 
25% surcharge.

More Space... More Savings
Advertisers who sign an annual agreement with The Grand 
Island Independent will earn the Annual Volume Rates. 
Advertisers will be charged the rate earned if the contracted 
annual volume is not invested. Dollar volume contracts reflect 
retail and classified ROP advertising, job printing, digital and 
post it note advertising.
Local advertising rates are non-commissionable.

Color Rates 

COLOR SELLS 43% BETTER!

 
Add Full Color- $375
Add One Color - $130

Broadsheet Specifications
•	 Full page depth .............................................................................................................  21.50”
•	 Full page width......................................................................................................  6 columns
•	 Full page column inches................................................................................................. 129” 
•	 Double trucks ..................................................................................... 13 columns x 21.50”  
•	 Agate lines per column inch.............................................................................................  12
•	 Advertising is measured in half inch increments (.50”).  Any measurement 
	 between halfs is billed to the next higher half inch. 

Broadsheet Column 
Widths
1 column........................................ 1.5625”
2 columns...........................................3.25”
3 columns.......................................4.9375”
4 columns.........................................6.625”
5 columns.......................................8.3125”
6 columns...............................................10”

One Color is red, blue or yellow

      DOLLAR VOLUME	 DAILY	 SUNDAY	

	 Open Rate	 $27.55	 $30.30

	 $2,500	 $23.25	 $24.60

	 $5,000	 $21.25	 $22.40

	 $6,000	 $20.70	 $21.90

	 $8,000	 $18.95	 $20.40

	 $10,000	 $18.65	 $19.70

	 $20,000	 $18.25	 $19.30

	 $25,000	 $18.10	 $19.10

	 $30,000	 $17.95	 $19.05

	 $35,000	 $17.75	 $18.95

	 $40,000	 $17.60	 $18.90

	 $50,000	 $17.45	 $18.65

	 $60,000	 $17.25	 $18.50

	 $70,000	 $17.15	 $18.45

	 $80,000	 $16.95	 $18.20

	 $90,000	 $16.75	 $17.80

	 $100,000	 $16.65	 $17.55
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Broadsheet Modular Ad Sizes

Double Truck
269.75”
21” x  21.5”

6x2 Strip
12”
10” x 2”

1/12 Page
10”
3.25” x 5”

1/6 Page
20”
6.625” x 5”

1/8 Page
15”
4.9375” x 5”

1/4 Vertical
30.75”
4.9375” x 10.25”

1/4 Horizontal
31.5”
10” x 5.25”

1/3 Horizontal
42”
10.” x 7”

1/3 Vertical
42”
6.625” x 10.5”

1/2 Vertical
62.25
4.9375” x 21.5”

1/2 Horizontal
63”
10” x 10.5”

3/4 Page
93”
10.” x 15.5”

Full Page
124.5”
10.” x 21.5”

Double Truck Strip
26”
21” x 2” 

One Color is red, blue or yellow



Tabloid Modular Sizes
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1/16 Page	 4”	 2.39” x 2.25”

1/8 Horizontal	 7.75”	 5.0625” x 4.875”

Strip	 8”	 10.25” x 2”

1/4 Page	 15.5”	 5.0625” x 4.875”

1/2 Horizontal	 31.25”	 10.25” x 4.875”

1/2 Vertical	 31.25”	 5.0625” x 9.875”

Full Page	 62.25”	 10.25” x  9.875”

Double Truck Strip	 20”	 21.5” x 2”

Double Truck	 124.5”	 21.5” x  9.875”

   MODULAR SIZE                                TOTAL INCHES                          DIMENSIONS / INCHES
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1/16 Page
2.39” x 2.25”

Double Truck
21.5” x 9.875”

Double Truck Strip
21.5” x 2”

1/8 Horizontal
5.0625” x 4.875”

1/4 Page
5.0625” x 4.875”

8”Strip
10.25” x 2”

1/2 Horizontal
10.25” x 4.875”

Full Page
10.25” x 9.875”

1/2 Vertical
5.0625” x 9.875”

Advertising rates 
include personal 
design and 
custom graphics.



Retail Advertising Deadlines
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Electronic File Submission
Electronic deadlines for press-ready files (ads that do not require a 
proof) need to be submitted in an approved Grand Island Independent 
format and delivery method by 10:00 a.m. one business day prior to 
publication.

Re-Plate Correction
A re-plate correction charge of $90 per page is applied when a correc-
tion must be made on a page after the page has already gone to plate-
making and the reason for the change is not the fault of the newspaper.

Art & Design Services
Art & Design Services (non Independent published ads)
One-hour minimum.......................................................................................$25/hour

Monday	 Thursday (4:00 p.m.)	 Friday (3:00 p.m.)

Tuesday	 Friday (Noon)	 Monday (3:00 p.m.)

Wednesday	 Monday (Noon)	 Tuesday (3:00 p.m.)

Thursday	 Tuesday (Noon)	 Wednesday (3:00 p.m.)

Friday	 Wednesday (Noon)	 Thursday (3:00 p.m.)

Saturday	 Thursday (Noon)	 Friday (3:00 p.m.)

Sunday 	 Thursday (Noon)	 Friday (3:00 p.m.)

    PUBLICATION DAY                 RESERVATION / MATERIALS                  APPROVAL DEADLINE

Daily Display Ads

Trade West	 Wednesday	 Thursday (noon, 6 days prior)	 Friday (3:00 p.m.)

Select TV	 Sunday	 Monday (5:00 p.m.)	 Wednesday (3:00 p.m.)

Occasions	 Sunday	 Monday (5:00 p.m.)	 Wednesday (3:00 p.m.)

    PRODUCT                                 PUBLICATION DAY                  RESERVATION / MATERIALS                           APPROVAL DEADLINE

Weekly Products

Print to Web
The Grand Island Independent publishes all print ads online in our Print Ads 
section on TheIndependent.com. Your ads will be clickable, sharable and 
printable to visitors of our website.

This designated section on TheIndependent.com allows consumers to browse through 
the display advertisements that published in The Grand Island Independent.  Our “Print 
to Web” technology lengthens the shelf-life of your print ad for an additional 7 days.  
The content from your print ad is searchable from our local website.

Search Boost
Search Boost makes all Print-To-Web ads digital, with organic tags housed on theindependent.com which greatly boosts SEO, 
or Search Engine Optimization, which increases the business’s organic presence on Google and across the web.

 
Search Boost................................................................................$49/ad

Your advertising 
message can publish 
in as short as 2 
business days.

Living (Sunday-Friday) requires 24-hour advanced space reservation.



A plethora of products
that bring results...

The Independent has extensive offerings of digital promotional 
tools that bring measurable results in today’s on-line marketing 
arena. We have a portfolio of products that can not only reach 
consumers locally on theindependent.com, we can target consumers 
by behavior on nationally-branded websites. We can even drill down 
and reach potential customers in the parking lot of your competitor! 

We don’t sell advertising, we offer digital placement 
solutions.

Beginning with simple digital “Run of Site” campaigns, you will get an 
overview of the remarkable targeting we can accomplish using proven 
digital placement techniques.

In addition to targeting specific geographic areas and behaviors, 
The Independent can construct and deliver full service marketing plans 
with the help of their partner, Amplified.  This can be for Google Ads 
and social media or traditional billboard and radio.
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With average of 2.8 million 
page views per month in 
2020, theindependent.com 
is the flagship news website 
for central Nebraska.

the .com



Display Ads - Run of Site (ROS)
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Digital Rates (CPM)
Priced on a per-impression basis.
	 Open Rate (100k impressions or less).............................$12.00
	 Contract Rate (More than 100k impressions)............. $10.00

Enhancements
	 Time of day targeting.............................................................$3.00
	 Section targeting......................................................................$2.00
		  News / Sports / Homepage / Obits / Real Estate
	 Targeting.......................................................................................$3.00

Size availability and platforms
	 ROS Desktop
	 	 	 728x90 Leaderboard
	 	 	 300x250 Medium Rectangle

	 ROS Mobile
	 	 	 320x50 Banner
	 	 	 300x250 Medium Rectangle

	 ROS App
	 	 	 300x250 Medium Rectangle
	 	 	 320x50 Banner
	 	 	 640x770 App Open
	 	 	 640x360 Front Page Native (with 
			   Headline, Body, Call to Action and Click
			   Through URL)
		  	 728x90 Leaderboard

Maximum file size – 50 kb (GIF, JPG); 70kb (HTML5). Animation is limited to 15 
seconds. Third party ad tags have to be tested.

Benefits of publishing on  
theindependent.com
	 	 Wide reach
	 	 Educated, affluent audience
	 	 Perfect for branding and reaching a local/regional audience
	 	 Local content that keeps readers engaged

Recommended minimum of 25k impressions per week based on current website traffic. 
Impression levels based on 30 days or less, subject to availability.  All impressions
ROS to standard IAB 300x250, 728x90 and 320x50 unless specified.

Theindependent.com  
Monthly Snapshot
		

Page Views................................4,036,898

		  Monthly averages from 10/01/2019 - 09/30/2020

Online advertising is about delivering 
useful content at just the precise  
moment a buyer needs it.
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High Impact Positions

High impact digital ads on theindependent.com
deliver greater recall and brand recognition than 

other display ads. Consumers believe high impact 
ads are worth the interruption to their browsing 

experience because of the information and 
educational value they share.

	 	 Up to 100,000 impressions..........................$25 cpm
	 	 Over 100,000 impressions............................$20 cpm
	 	 Section Targeting.............................................+$4 cpm
	 	 Add Video.......................................................+$10 cpm

Desktop dimensions.................................................. 1920x600
Mobile dimensions........................................................ 800x250
Desktop dimensions with video..........................1000x400
Mobile dimensions with video............................... 800x250

Accepted formats: JPG, GIF and PNG
Maximum file size – 150 kb. Third party ad tags have to be tested.

Accepted video formats: MP4 or link to video that has 
capabilities to be embedded.

Exit Intent Interstitial

This space appears as users perform the act of going to exit the 
page. Then the pop-up appears, and the user must exit the ad.  
This space gets the best click-thru rate out of all the spaces on 
our website!

	 	 Up to 100,000 impressions..........................$25 cpm
	 	 Over 100,000 impressions............................$20 cpm
	 	 Section Targeting.............................................+$4 cpm
	 	 Add Video.......................................................+$10 cpm

	 Desktop and Mobile dimensions........................ 800x600
	 Video only dimensions.............................................. 800x600
	 Video/static image combo dimensions.......... 800x600 
	 Static image live area is 800x150,  video placement on top 
	 only.
	
	 Accepted formats: JPG, GIF and PNG
	 Maximum file size – 150 kb. Third party ad tags have to be tested.
 

Accepted video formats: MP4 or link to video that has 
capabilities to be embedded.

Reveal
This is a large, top-of-page unit that users scroll past to see content.  
This ad launches seamlessly rather than intruding and it is known for 
driving higher response rates than standard display ads. It stands out 
and captures audience attention. Available on home page, section 
fronts and article pages of theindependent.com.



High Impact Positions

Float Bar
This ad is anchored to the bottom of the user’s screen and 
follows the user as they scroll (includes a close button).

	 	 Up to 100,000 impressions..........................$20 cpm
	 	 Over 100,000 impressions............................$15 cpm
	 	 Section Targeting.............................................+$3 cpm

	 Desktop dimensions.....................................................1170x70
	 Mobile dimensions.........................................................480x50
	 Accepted formats: JPG, GIF and PNG
	 Maximum file size – 150 kb. Third party ad tags have to be tested.

Premium positioning, large real estate 
plus more clicks equals engagement.

Other High Impact Options
970x250 Marquee (desktop only)
970x250 Marquee with Video (desktop only,  static image 525x250, 
embedded video must be on the right of the image.)
300x600 Large Rectangle (desktop and mobile)
300x600 Large Rectangle with Video (desktop and mobile.  
static image 300x430,  embedded video may be top or bottom, no middle 
placement accomodated.)

	 	 Up to 100,000 impressions..........................$15 cpm
	 	 Over 100,000 impressions............................$12 cpm
	 	 Section Targeting.............................................+$3 cpm
	 	 Add Video...........................................................+$5 cpm 

Accepted formats: JPG, GIF and PNG
Maximum file size – 150 kb. Third party ad tags have to be tested.

Accepted video formats: MP4 or link to video that has 
capabilities to be embedded.

These two ad types offer premium positioning plus a large, dominant 
space for your advertising message.
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STATIC IMAGE
 525x250

VIDEO 
445x250

File total dimensions 970x250
Maximum file size 150 kb.

VIDEO 
300x170

STATIC 
IMAGE

300x430

VIDEO 
300x170

STATIC 
IMAGE

300x430

File total dimensions 300x600
Maximum file size 150 kb.

OR

In-Banner 
Specifications
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Content and Audience Targeting

Why Sponsored Content?
It effectively captures consumer attention. GII Sponsored Content doesn’t look like traditional advertising so it engages the audience better.

GII Sponsored Content paves the way for deeper and richer level of engagement between brands and consumers.  They are far more informative 
than traditional ads. Given the immersive user experience, engagement and conversion rates for sponsored content, ROI is simply higher.

Positions the advertiser as the expert in their field

Limited inventory and category exclusivity

Unique, custom stories with consistent search terms for better  
engagement and SEO 

Exclusive promotion from the Independent social media accounts – 
no other way to access this!

Articles archived on theindependent.com for future access

Advertiser gains rights to the article to reuse after campaign ends

Benefits of sponsored content  
to your advertisers: 

The Power of  
Sponsored Content

Brand lift increase 90%
Lift in purchase intent 18%
Avg. time on story 4:11
Avg. scroll velocity 85 pixels/second
Avg. scroll depth 86%

The Power of  
TheIndependent.com

Monthly page views 2,618,255
Unique Visitors 280,678
Video Views 18,934
Avg. Session Duration 1:50

* Source: Google analytics. Monthly average from 2/27/2017 to 8/27/17

** Sources: Nielsen; Jan 2015, MOZ; Copyright 2015 Sharethrough, Inc. All rights reserved. eMarketer November 2013;  
MDG Advertising, IPG Media Lab, Dedicated Media; March 2015 Ad Week; Nov 2016 Forbes CommunityVoice

Detailed reporting metrics, including page views, unique viewers, 
average time on article and social metrics, provided for every article

Desktop & Mobile Only
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Content and Audience Targeting

Custom Content Created Just for You      
GII Sponsored Content reads like a news 
article, but positions you as the expert.

Key Positioning on  
TheIndependent.com
Your story is positioned high within our 
news feed and will stay there for 14 days 
creating higher engagement than  
traditional advertising and keeping  
it top of mind.

Reach with Relevance
GII Sponsored Content strategically  
connects your brand to our audience 
(your customers) with topically relevant 
and shareable content.

Turn-Key Services
We create the content, promote it and 
amplify it, then analyze the results and 
provide you with detailed statistics.

Sponsored content looks, acts, reads and feels like a news story on theindependent.com. 
It puts the reader’s interests first, providing useful information, entertainment, and 
helpful tips, and positions the advertiser as the expert.

*

**

No. of Articles Cost Per Article  
(paid each time article runs)

Total Cost

1 $975 $975
3 $825 $2,475
6 $700 $4,200
12 $625 $7,500

Investment  
Opportunity

Client Add-Ons

Quizzes
No. of Questions Total Cost
20 $199
15 $159
10 $119
5 $79

Additional digital retail 
products can be purchased 

at a 12/mo contract rate. 

reader data is collected

Each Article Includes:

40k ROS banner impressions on  
	 theindependent.com during a 14-day run

Static banner on content page

No competitive advertising on your page

Social Media Boost on The Independent 		
	 Facebook Page

Article + 2 photos



Targeted Email Blasts
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Email blasts are 20 
times more effective 
than direct mail.

All Targeted Emails 
are custom quoted.

Reach loyal, opted-in subscribers  
of our marketing database
	 	 Effective tool for delivering results with strong ROI
	 	 Great for building relationships 
	 	 Ideal for creating brand awareness
	 	 Informs readers of your products, services or special offers
	 	 Email blasts are delivered at 9:30 A.M. (limited to two per day)

EMAIL BLASTS

                 1-2X YR.                               3-5X YR.                           6-11X YR.                        12XYR.            

       $299	               $275	                    $225                      $199	

Targeted email blasts have the same promotional benefits.  But with 
over 300 targeting categories and selections, we can tailor the right  
audience for you to reach for your business, event or promotion.

Targeting selections include...
	 	 Age	 	 Lifestyles and interests
	 	 Gender	 	 Children
	 	 Income	 	 Ethnicity
	 	 Marital status	 	 Geography
	 	 Home ownership	 	 Job title

Email Blasts



Email Newsletters

Two banner positions are
available on each email newsletter 
Subscribers who are engaged with our news content are more likely 
to interact with advertising.  And advertisers who are associated with 
news content are considered more trustworthy by readers.  Our audi-
ence consists of educated, high income consumers.  The subscribers 
who receive our email newsletters are “opt-in” subscribers which 
means that they have chosen exactly what they want to receive.  They 
are loyal, community focused consumers.

Please contact us for the most up-to-date subscriber numbers for each 
list.

Email newsletter content and 
frequency

Daily Headlines..................................................................every morning
Obituary Updates.............................................................every morning
Breaking News....................................................................... as it happens
What’s Hot.................................................................................. every Friday

Size availability and pricing
Marquee (970x550).....................................................................$100/Day
Superleader (970x250)............................................................... $50/Day
Maximum file size – 150 kb (GIF, JPG). Third party ad tags have to be tested.

Newsletter subscribers engaged 
with news content are more 
likely to interact with advertising.
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When viewers click a video, they do so 
actively engaged in the upcoming topic. 
But before their video plays, their attention 
is focused on whatever occupies the 
player – your message!

Acceptable formats include WMV, MP4, and VAST tags. File sizes should not exceed 3 MB. Preferred bitrate - 600 kbps. Preferred resolution 640x480. Digital video pre-roll ads are subject for review and approval 
based on size of media and must adhere to the Grand Island Independent digital advertising guidelines. Some exclusions apply.

Local Video Pre-Roll Advertising
Your video advertising message appears before The Independent’s vid-
eo content.  These “skip-free” commercials can be up to 30-seconds in 
length.  Videos hold the attention of your audience creating a high level 
of engagement and giving your message maximum impact.

Pre-Roll Advertising............................................................................. $25.00 CPM
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Local Video Advertising

The Independent can 
write, produce and 
edit video content 

at an extremely 
affordable rate.   

 
We have available  

voice-over talent and  
we can achieve a 

quality product using 
still images or 
pictures, too.
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Quizzes or contests can 
be used to advertise 
your brand, interact 
with your audience 
and collect data.

Quizzes and contests are ideal for...
	 	 Building your email database
	 	 Mass promotions for services and prizes
	 	 Engaging your customers

Quizzes & Contests
Package and promotions contain:
	 	 Run-of-site impressions on TheIndependent.com
		  for contest / quizz promotion
	 	 Up to four (4) quarter page, full color print ads  
		  in the Grand Island Independent for contest promotion
	 	 Up to two (2) email blasts for contest promotion to 
		  TheIndependent.com email subscribers
	 	 Social media touts to Grand Island Independent followers
	 	 Contest / quiz set-up and administration of website
	 	 Opt-in email addresses (custom contests and quizzes only)

	  

Quizzes & Contests

Sponsorships starting at $250 
for shared contests and $1,500 
for corporate contests.



Digital Services
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Amplified Digital, in partnership with The Grand Island Independent, is a full-service advertising agency, 
focused on digital marketing.  As a Premier Google Partner, our team of Digital Marketing Experts 

 focus on creating effective and impactful media solutions to grow your business.

Audience

	 Reach your client’s best - or most profitable 
	 audience through targeting techniques 
	 with display, native, video, and social ads.  
	 You uncover the audience charactersitics, 
	 and geography, and we’ll find the best ways 
	 to reach them!

Streaming

	 Engage audiences in new and unique ways 
	 as they go about their daily lives through 
	 streaming services like audio, YouTube and CTV.

Location

	 Reach specific people based on where they 
	 are or where they have been in the past with 
	 1:1 accuracy through location targeted 
	 solutions like IP and Mobile Location Targeting.

Search

	 Drive bottom funnel conversions such as 
	 leads form fills, information requests, and 
	 ecommerce sales while displaying your 
	 client’s website in paid positions across top 
	 search engines.

Email

	 Reach your client’s target audience right in
	 their inbox through Targeted Email 
	 solutions. Resend to non-openers through 
	 pre-defined campaign settings or build 
	 unique drip campaigns to meet your 
	 client’s goals.

Websites

	 An informative and responsive website is 
	 the foundation of a solid online presence. 
	 Our team builds custom websites, (not 
	 templated) that can grow with your client’s 
	 company as they grow.  Once built, our 
	 services include hosting, maintenance and 
	 Google Analytics.

Rep/Social

	 Your client’s online presence includes both 
	 what they say about themselves, as well as 
	 what their customers are saying 
	 about them. Our Social and Reputation 
	 Management programs help companies 
	 create and maintain an effective online 
	 presence.

All marketing plans and solutions are custom quoted.
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Digital Ad Specifications

Leaderboard
	 	 Desktop: 728x90 top and bottom positions
	 	 Leaderboard max. weight 40k (JPG, GIF), 50k (HTML5)
	 	 Marquee maximum weight - 150k
	 	 Animation available for up to 15 seconds

Medium Rectangle
	 	 Desktop and mobile: 300x250
	 	 Desktop positions:  On right rail or in-story article
	 	 JPG, GIF:  maximum weight 40k
	 	 HTML5:  maximum weight 50k
	 	 Animation available for up to 15 seconds
	 	 Embedded video option available. 
		    Live area for static image is 300x80 entire image must be 
		    300x250.  Accepted video format is MP4, or a link to video 
		    capabable to be embedded.

Reveal
	 	 Desktop: 1920x600 Video: 1000x400
	 	 Mobile Companion:  (with or without video) 800x250 
	 	 JPG, GIF, PNG:  maximum weight 150k
	 	 Third party ad tags have to be tested
	 	 Embedded video option available. Accepted video format MP4 
	        or a link to video with capabality to be embedded.

Float Bar
	 	 Desktop: 1170x70
	 	 Mobile Companion: 480x50
	 	 JPG, GIF, PNG:  maximum weight 150k
	 	 Third party ad tags have to be tested



Digital Ad Specifications
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Email Blast
	 	 Desktop recommend size:  600x900
	 	 Compatible with mobile devices
	 	 JPG, GIF, PNG, HTML
	 	 HTML files need to be supplied in advance for testing

Exit Intent Interstitial
	 	 Dimensions for Desktop and Mobile: 800x600
	 	 JPG, GIF, PNG:  maximum weight 150k
	 	 Embedded video option available. Accepted video format MP4 
	        or a link to video with capabality to be embedded.

Super Leader
	 	 Desktop: Superleader: 970x250
	 	 Desktop: Large Rectangle: 300x600 
	 	 Super Leader max. weight 40k (JPG, GIF), 50k (HTML5)
	 	 Limited animation available in GIF format
	 	 Embedded video option available. 
		    Live area for static image is 525x250 (for 970x250) and 300x430 
	   	   (for 300x600).  Video embedding option available on the right 
		    side only of 970x250 size and top or bottom of 300x600 size.  
		    No middle video placement.  Must submit entire size not just live 
		    area. Accepted video format is MP4, or a link to video capabable 
		    to be embedded.

Video Pre-Roll
	 	 Dimensions:  400x300 or larger, actual player 
		  size varies in a live environment
	 	 Max video length: 15 seconds
	 	 Acceptable formats: mp4, HLS video assets
	 	 Frame rate of 30 FPS and bitrate of 600 kbps
	 	 Resolution: 640x480 (preferred)
	 	 Preferred tags:  VAST, VPAID, JS VPAID



Mobile APP
	 	 Portrait image 320x480 
	 	 Landscape image 480x320 	 	

	 	 Portrait image HD 768x1024 
	 	 Landscape image HD 1024x768 
	 	 300x250
	 	 PNG, JPG, GIF, HTML5 Maximum weight:  50k,
		

768x1024

300x250

480x320

Digital Ad Specifications
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Email Newsletter
Banner Ad
	 	 Desktop and mobile: 970x250 or 970x550
	 	 JPG, GIF:  maximum weight 40k
	 	 HTML5:  maximum weight 50k

Targeted Ad Units
	 	 Dimensions: 300x250, 728x90, 300x50,  
		  300x600, 320x50 & 160x600
	 	 Can be companion for leaderboard
	 	 Positions: in-page and adhesive footer
	 	 Targeted max. weight 40k (JPG, GIF), 50k (HTML5)
	 	 Limited animation available in GIF format

Digital advertising 
provides an 
opportunity to 
directly link to 
attract the desired 
customer to your 
business.



Print & Distribute Rates

Flyer Rates 8.5” x 11”
Prices based on cost-per-thousand
Special Printing Orders
Prices for services other than those listed are available upon 
request through your account executive:
•  Perforating  
•  Bleeds  
•  Larger or smaller sizes  
•  Orders exceeding 200,000  
•  Other ideas you may have 

Deadlines
Materials are due 3 weeks in advance of insertion date. See your 
account executive for exact deadline dates. Deadlines may vary 
upon the complexity of your project.

•  �For zip code distribution quantities see your account executive.
•  �Minimum order of 5,000 households per insertion.
•  �3% spoilage will be added to all orders.
•  �All Print and Distribute orders must be distributed within 90 

days of printing.
•  �All Print and Distribute orders are payable in advance unless 

credit has been established with the credit department.

ST
A

N
D

A
R

D

  QTY.                            70# GLOSS                   100# GLOSS

5,000	 $73.30	 $78.79
10,000	 $50.02	 $53.91
20,000	 $42.35	 $48.22
30,000	 $36.54	 $41.59
50,000	 $27.87	 $37.00
75,000	 $29.29	 $35.42
100,000	 $24.43	 $32.44

SINGLE SHEET INSERT
8-3/8” x 10-7/8” finished size
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DECEMBER 20, 2019  8:00 P.M.
Tickets Available At All Ticketmaster Outlets, The Heartland Events Center Box Office,

by phone at 800-745-3000, ticketmaster.com

HEARTLAND EVENTS CENTER

mannheimsteamroller.com

C O D E
54131

Expires:
10/31/19

$1.00 Off 
an Adult Buffet

Valid at Grand Island location only. Some restrictions may apply. Not valid in combination 
with any other discounts or offerings including Senior and Military discounts. Void if 

posted on a third-party website. Price is subject to change without notice.

Buffet • Carry Out • Delivery
KVV2222 - 1917

JU
M

B
O

  QTY.                            70# GLOSS              

5,000	 $80.58	
10,000	 $57.11	
20,000	 $48.89	
30,000	 $41.93	
50,000	 $31.19	
75,000	 $29.29	
100,000	 $27.36	

ST
A

N
D

A
R

D

  QTY.                            70# GLOSS                    

5,000	 $148.81	
10,000	 $113.53	
20,000	 $90.38	
30,000	 $77.99	
50,000	 $65.69	
75,000	 $52.12	
100,000	 $49.03	

4 PAGE INSERT
Folded to 8-3/8” x 10-7/8” finished size

JU
M

B
O

  QTY.                            70# GLOSS              

5,000	 $178.57	
10,000	 $136.23	
20,000	 $108.37	
30,000	 $93.59	
50,000	 $78.82	
75,000	 $61.33	
100,000	 $57.69	

ST
A

N
D

A
R

D

  QTY.                            50# GLOSS                   70# GLOSS

5,000	 $271.89	 $283.74
10,000	 $169.33	 $178.46
20,000	 $137.28	 $146.59
30,000	 $112.74	 $121.03
50,000	 $100.24	 $108.42
75,000	 $97.06	 $105.07
100,000	 $92.21	 $100.20

8 PAGE INSERT
8-3/8” x 10-7/8” finished size

JU
M

B
O

  QTY.                            50# GLOSS                   70# GLOSS

5,000	 $277.66	 $296.21
10,000	 $188.99	 $173.95
20,000	 $155.92	 $141.58
30,000	 $129.67	 $116.69
50,000	 $116.93	 $104.26
75,000	 $113.43	 $100.84
100,000	 $108.40	 $96.07

Folded to 9-1/2” x 10-7/8” finished size9-1/2” x 10-7/8” finished size Folded 9-1/2” x 10-7/8” finished size



Preprints:  Daily & Sunday
Daily Distribution 
Prices based on cost-per-thousand

DAILY More than 12,000 Inserts

      SIZE                                                             	        OPEN                      “6-23 (-2%)”	           “12-23 (-5%)”	            “24-35(-7%)”             “36-47(-10%)”          “48-59(-11.5%)”        “60-82(-13%)”          “83-103(-1%)”         “104+(-25%)”  

Single Sheet	 $52.00 	 $50.96 	 $49.40	 $48.36	 $46.80	 $45.24	 $45.24	 $43.68	 $39.00

2 Std/4 Tab	 $55.00 	 $53.90	 $52.25	 $51.15        	 $49.50	 $48.68 	 $47.85 	 $46.20	 $41.25

4 Std/8 Tab	 $61.00 	 $59.78 	 $57.95	 $56.73	 $54.90	 $53.99	 $53.07	 $51.24	 $45.75

6 Std/12 Tab	 $66.00 	 $64.68 	 $62.70	 $61.38 	 $59.40	 $58.41	 $57.42 	 $55.40	 $49.50

8 Std/16 Tab	 $73.00 	 $71.54 	 $69.35	 $67.89 	 $ 65.70	 $64.61 	 $63.51 	 $61.32 	 $54.75

10 Std/20 Tab	 $79.00 	 $77.42	 $75.05	 $73.47	 $71.10	 $69.92	 $68.73	 $66.36	 $59.25

12 Std/24 Tab	 $86.00	 $84.28 	 $81.70	 $79.89 	  $77.40	 $76.11	 $74.82 	 $72.24	 $64.50

14 Std/28 Tab	 $92.00	 $90.16 	 $87.40	 $85.56 	 $82.80	 $81.42 	 $80.04	 $77.28	 $69.00

16 Std/32 Tab	 $99.00 	 $97.02 	 $94.05 	 $92.07	 $89.10	 $87.62	 $86.13	 $83.16	 $74.25

18 Std/36 Tab	 $105.00 	 $102.90	 $99.75 	 $97.65	 $94.50	 $92.93	 $91.35 	 $88.20	 $78.75

20 Std/40 Tab	 $112.00 	 $709.76 	 $106.40	 $104.16	 $100.80	 $99.12	 $97.44	 $ 94.08	 $84.00

22 Std/44 Tab	 $118.00	 $115.64	 $112.10 	 $109.74 	 $106.20	 $104.43	 $102.66 	 $ 99.12	 $88.50

24 Std/48 Tab	 $125.00 	 $122.50 	 $118.75	 $116.25 	 $112.50	 $110.63	 $108.75	 $105.00	 $93.75	

Sunday Distribution 
Prices based on cost-per-thousand

      SIZE                                                             	        OPEN                      “6-23 (-2%)”	           “12-23 (-5%)”	            “24-35(-7%)”             “36-47(-10%)”          “48-59(-11.5%)”        “60-82(-13%)”          “83-103(-1%)”         “104+(-25%)”  

Single Sheet	 $53.04	 51.98	 50.39	 49.33	 47.74	 46.94	 46.14	 44.55	 39.78

2 Std/4 Tab	 $56.10	 54.98	 53.30	 52.17	 50.49	 49.65	 48.81	 47.12	 42.08

4 Std/8 Tab	 $62.22	 60.98	 59.11	 57.86	 56.00	 55.06	 54.13	 52.26	 46.67

6 Std/12 Tab	 $67.32	 65.97	 63.95	 62.61	 60.59	 59.58	 58.57	 56.55	 50.49

8 Std/16 Tab	 $74.46	 72.97	 70.74	 69.25	 67.01	 68.90	 64.78	 62.55	 55.85

10 Std/20 Tab	 $80.58	 78.97	 76.55	 74.94	 72.52	 71.31	 70.10	 67.69	 60.44

12 Std/24 Tab	 $87.27	 85.97	 83.33	 81.58	 78.95	 77.63	 76.32	 73.68	 65.79

14 Std/28 Tab	 $93.84	 91.96	 89.15	 87.27	 84.46	 83.05	 81.64	 78.83	 70.38

16 Std/32 Tab	 $100.98	 98.96	 95.93	 93.91	 90.88	 89.37	 87.85	 84.82	 75.74

18 Std/36 Tab	 $107.10	 104.96	 101.75	 99.60	 96.39	 94.78	 93.18	 89.96	 80.33

20 Std/40 Tab	 $114.24	 111.96	 108.53	 106.24	 102.82	 101.10	 99.39	 95.96	 85.68

22 Std/44 Tab	 $120.36	 117.95	 114.34	 111.93	 108.32	 106.52	 104.71	 101.10	 90.27

24 Std/48 Tab	 $127.50	 124.95	 121.13	 118.58	 114.75	 112.84	 110.93	 107.10	 95.63
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DAILY Less than 12,000 Inserts

      SIZE                                                             	        OPEN                      “6-23 (-2%)”	           “12-23 (-5%)”	            “24-35(-7%)”             “36-47(-10%)”          “48-59(-11.5%)”        “60-82(-13%)”          “83-103(-1%)”         “104+(-25%)”  

Single Sheet	 $54.08	 $53.00	 $51.38	 $50.29	 $48.67	 $47.86	 $47.05	 $45.43	 $40.56

2 Std/4 Tab	 $57.20	 $56.06	 $54.34	 $53.20	 $54.48	 $50.62	 $49.76	 $48.05	 $42.90

4 Std/8 Tab	 $63.44	 $62.17	 $60.27	 $59.00	 $57.10	 $56.14	 $55.19	 $53.29	 $47.58

6 Std/12 Tab	 $68.64	 $67.27	 $65.21	 $63.84	 $67.78	 $60.75	 $59.72	 $57.66	 $51.48

8 Std/16 Tab	 $75.92	 $74.40	 $72.12	 $70.61	 $68.33	 $67.19	 $66.05	 $63.77	 $56.94

10 Std/20 Tab	 $82.16	 $80.52	 $78.05	 $76.41	 $73.94	 $72.71	 $71.48	 $69.01	 $61.62

12 Std/24 Tab	 $89.44	 $87.62	 $84.97	 $83.18	 $80.50	 $79.15	 $77.81	 $75.13	 $67.08

14 Std/28 Tab	 $95.68	 $93.77	 $90.90	 $88.98	 $86.11	 $84.68	 $83.24	 $80.37	 $71.76

16 Std/32 Tab	 $102.96	 $100.90	 $97.81	 $95.75	 $92.66	 $91.12	 $89.58	 $86.49	 $77.22

18 Std/36 Tab	 $109.20	 $107.02	 $103.74	 $101.56	 $98.28	 $96.64	 $95.00	 $91.73	 $81.90

20 Std/40 Tab	 116.48	 $114.15	 $110.66	 $108.33	 $104.83	 $106.08	 $101.34	 $97.84	 $87.36

22 Std/44 Tab	 $122.72	 $120.27	 $116.58	 $114.13	 $110.45	 $108.61	 $106.77	 $103.08	 $92.04

24 Std/48 Tab	 $130.00	 $127.40	 $123.50	 $120.90	 $117.00	 $115.05	 $113.10	 $109.20	 $97.50



Figuring Preprint Sizes
Preprinted inserts will be measured as they are unfolded for the reader 
to read. Unique pages will be counted accordingly.

Second Piece Discounts
A discount of 50% will be applied to separate and additional preprints 
distributed to subscribers on the same day. The discount applies to the 
preprints with the lower cost and will be taken off the applicable rate 
card rate.  The second preprint must fall within the same zip codes as 
the first preprint order. The preprint receiving the discount must be 
distributed to a minimum of 5,000 households per insertion.

ZIP Code Zoning
Zoning is available Monday through Saturday. Five thousand (5,000) 
minimum preprint quantity per insertion required. Daily distribution 
includes subscribers and single copy in each zip code.

Blow-ins, Stitch-ins and
Preprint Wrap-arounds
Whenever any of the above products are added to a preprinted 
insert and they measure 1/2 or less than the page size of the rest of 
the preprint, it will be charged at 1/2 the page price. If it exceeds a 
measurement of 1/2 page it will be counted as a full page. 

Preprint Specifications
Uncoated Paper / Minimum Caliper:  0.0048
Coated Paper / Minimum Caliper:  0.0039

Standard / Tab Insert Sizes: 
	 Fold Edge: 	 Maximum 11”	 Minimum 7”
	 Cut Edge:	 Maximum 11”	 Minimum 5.5”
	 Flyer Sizes: 	 Maximum 11” x 11”	 Minimum 5.5” x 8.5” 

Special insert orders such as envelopes, consumer sample 
packets, coupon packets, perforated cards, etc.

a.	 The advertiser agrees to accept any unanticipated extra costs  
	 that may be incurred in handling these special supplements.

b.	 It would be to the advertiser’s benefit to contact us for packing  
	 directions on this type of material. Good packing results in good  
	 distribution.

c.	 Any preprinted insert which does not meet above requirements  
	 must be submitted in quantities of 150 for machine testing prior  
	 to order acceptance.

Preprint Spoilage Requirements
Pallets & Shrink Wrapped
	 	 Normal Insert	 2%
		  60# Paper Flyer	 3%
		  High Gloss Flyer	 4%
		  Paper sacks or Bags	 4%

Boxed, Tied, Banded or 1/4 Folded
	 	 Normal Insert	 3%
		  60# Paper Flyer	 4%
		  High Gloss Flyer	 5%
		  Paper sacks or Bags	 5%

Preprint: Specifications and Deadlines
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    SIZE                                 SURFACE AREA MEASUREMENTS

Broadsheet Size	 181 square inches and larger 

Tab Size	 80-180 square inches

Mini-Tab/Flexi	 79 square inches or less

Flyers	 Single sheets no larger than 11” x 11”

Paper Bags	 priced by weight

Advertising Insertion Deadlines
NOTE: Holiday deadlines will be advanced. 
Contact your account executive for holiday schedules.

Shipping Address:
Grand Island Independent

422 West 1st St.
Grand Island, NE 68802

Monday	 Fri., 11:30 a.m., 10 days in advance	 Fri., 7:00 p.m., 10 days in advance

Tuesday	 Mon., 11:30 a.m., 8 days in advance	 Mon., 7:00 p.m., 8 days in advance

Wednesday	 Mon., 11:30 a.m., 9 days in advance	 Thu., 7:00 p.m., 6 days in advance

Thursday	 Tue., 11:30 a.m., 9 days in advance	 Thu., 7:00 p.m., 7 days in advance

Friday	 Wed., 11:30 a.m., 9 days in advance	 Fri., 7:00 p.m., 7 days in advance

Saturday	 Wed., 11:30 a.m., 10 days in advance	 Fri., 7:00 p.m., 8 days in advance

Sunday	 Thu. 11:30 a.m., 17 days in advance	 Fri., noon, 9 days in advance

           INSERTION DAY                       RESERVATIONS NO LATER THAN                                  DELIVERY NO LATER THAN



Preprint: Specifications and Deadlines
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Packing
1.	 Skidded preprinted supplements should be stacked on solid 

base non-returnable skids or pallets (pallets preferred).  Total 
height of loaded skids should not exceed 48” from the floor.

	 Skids that exceed 50” from the floor will need to be 
re-stacked in order to be inserted and a fee of $100 per 
skid will be assessed.

2.	 All sections must be well jogged, brick-stacked and banded 
(except where contained in cartons).  Cartons must be used 
for envelope supplements or inserts containing partial 
pages or attachments.  Cartons must be fully packed or 
dunnaged internally. The printer should place them in rows in 
a cardboard box with a divider between the rows. All pieces 
must be turned one way in a row.  If more than one layer is 
to be used, there should be a cardboard separator on top of 
each layer.

3.	 Solid skid tops should conform in size with the base of the 
skid.

4.	 Product should be so stacked that it does not protrude 
beyond the limits of the skid.  This practice will help to 
minimize damage from bands or truck walls.

5.	 Inserts must be banded on skids or pallets and protected 
from the weather.  A protective cover should be placed on 
the skid before stacking, and another before topping.  This 
would prevent, to some extent, damp and curled sections 
which we occasionally  encounter due to green lumber and 
weather conditions during shipment.  We also recommend 
that a sheet of cardboard be used on about every third row. 
This helps to keep the supplements flat.

6.	 The folded edges of supplements should be protected from 
damage at all times.  One such way, in the case of a skidded 
product, is to turn all folded edges toward the center of the 
skid.

7.	 In banding skids, the bands should be tight but not to 
the extent of pulling down and bending the top turn of 
supplements or pulling loose the flooring of the skid.

8.	 Skids are not to be double-decked in a truck.  These will not 
be accepted.  Turning pallets on a truck to accommodate 
extra pallets in the shipment is an unsafe practice for our 
dock workers.  Skids and pallets must be pointing toward the 
door of the trailer so fork lifts can be easily rolled under them.

9.	 Sections absolutely must not be tied together in bundles 
with rope, string, wire or rubber bands.

10.	 Skid or Pallet Requirements
		  a. 	 Maximum height (from the floor) . . . . .      48”
		  b. 	 Height (skid) . . . . . . . . . . . . . . . . .                 minimum 4”
			   (pallet) . . . . . . . . . . . . . . . . . . .                   minimum 6-1/2”
			   (skid or pallet)  . . . . . . . . . .           maximum 8-1/2”
		  c. 	 Width . . . .   minimum 20-1/2”/maximum 42”
		  d. 	 Length . . . . . . . . . . . . . . . . . . . . .                     maximum 48”
		  e. Max Weight . . . . . . . . . . . . . . . . . . . . . .                      2,000 lbs.

Preprint Shipping and Delivery
Shipping
	 Grand Island Independent
	  422 West 1st. St. 
	  Grand Island, NE 68803

Contact
	 John Lilly at (308) 381-9444

Receiving Hours
	 Monday - Friday 10 a.m.- 5:00 p.m.

Identification
a.	 Each skid or pallet must display insertion date, quantity and 

advertiser name of that skid or pallet.
b.	Each skid must have the supplement displayed or “flagged” on 

two sides.
c.	 Sampling, testing or A/B split insert sections require special care. 

Contact The Grand Island Independent for details.

Notification
	 Please advise your Grand Island Independent representative with 

the name and telephone number of the printer and shipping line, 
as soon as the reservation is placed. This will help us trace missing 
shipments and avoid missing insertions. 

To Ensure Full Distribution
a.	 All supplements are to be delivered to reach MHC docks no more 

than 17 days before or less than 9 days prior to date of publication.
b.	It will be the printer’s responsibility to select the method of 

shipping and carrier that will insure the supplements arriving at 
their destination at the proper time.

Bill of Lading Must Include the Following:
a.	 The total print order
b.	The number of parts per skid
c	 The total number of skids
d.	The name of the advertiser
e	 The publication date
f.	 The name of the publication (Grand Island Independent)
g.	Gross and tare weight

Early Deliveries
	 Early deliveries (more than 17 days prior to insertion), if accepted, 

shall incur a storage charge of $10.00/skid/day.



26

High Impact Products

Front Page and Section Front Advertising
Includes front page positions on page 1A, Sports, 
Occasions, Local, Food & Ag Business
This is a great opportunity to brand your business in these prime 
advertising locations!  The front page position is 6 columns by 2 inches 
and publishes at the bottom of the front page or section front in full 
color. They also publish on TheIndependent.com for 7 days.

•	 Print to Web is an additional $10 per week

	 7 day advanced space reservation required for 1A.

•	 7 day advanced space reservation required on Occassions, Ag Business 
and Food fronts, Wednesday through Friday and Sunday.

	 Subject to rules of acceptance. All front page ads apply toward the fulfillment of 	
	 front page frequency contract and regular Dollar Volume Contract.

CHI Health has you  
covered 7 days/week! 

Our Family Medicine and 
Quick Care locations offer 
same-day and walk-in  
appointments.
Family Medicine:  
Monday-Friday, 8 am - 5 pm
Quick Care:  
Saturday & Sunday, 9 am - 5 pm

CHIhealth.com

The Grand Island EST. IN 1870

In favor 
of energy 
effi ciency
Council asked to authorize 
C-PACE program to help 
in JBS expansion project

Seeing it together

W E D N E S D A Y ,  O C T O B E R  9 ,  2 0 1 9Breezy, High 71, Low 45 www.theindependent.com   call (800) 658-3160 to subscribe

■ PUMPKIN SPICE TIME, yourMENU, PAGE 1C

Lots of ideas to spice up your fall baking

■ turn to SHOOTING, page 2A

Advice ......................................  4C
Astrograph ..............................4D
Comics .....................................  6D
Crossword ...............................  4D
Editorial ...................................  4A
Entertainment .......................  6B
Legals .......................................  5D
Markets ....................................  5A
Record ......................................  5C
Sudoku ......................................4D
Weather .................................... 6B

INSIDE TODAY: 
4 SECTIONS, 28 PAGES

$2 on newsstand
99¢ home delivery
call (800) 658-3160 

to subscribe

Follow us on Twitter:
@theindependent

© Copyright Midlands Newspapers, Inc. doing 
business as The Grand Island Independent

 2019. All rights reserved.

By Robert Pore
robert.pore@theindependent.com

JBS, Grand Island’s largest employer, asked 
members of  the Grand Island City Council 
Tuesday to consider approving an ordinance 
to authorize the Commercial — Property As-
sessed Clean Energy (C-PACE) program to al-
low the company to make a $95 million ex-
pansion and improvement project.

At the council meeting, JBS Plant Man-
ager Zachary Ireland; Keirstin Beck, consul-
tant for Integro; and Cindy Johnson, presi-
dent of  the Grand Island Chamber of  
Commerce, informed council members about 
the C-PACE program, how JBS will use it, 
and the benefi ts the improvement and ex-
pansion project will have for Grand Island.

Beck told the council that C-PACE was 
established to provide industrial and agri-
cultural property owners a fi nancial incen-
tive to install energy-effi cient, renewable and 
conservation measures. The program allows 
a property owner to fi nance the up-front cost 
of  energy or other eligible improvements 
on a property and then pay the costs back 
over time through a voluntary assessment.

She said the Nebraska Legislature passed 
a law creating C-PACE in 2016, with amend-
ments in 2017 and 2018. Municipalities are 
authorized to create a C-PACE under the 
statute. Omaha, Lincoln and La Vista have 
created C-PACE programs. 

HALL COUNTY HERO FLIGHT

■ PUMPKIN SPICE TIME, yourMENU, P

■ turn to CITY COUNCIL, page 2A

By Reece Ristau and Martha Stoddard
BH Media News Service

LINCOLN — A lunchtime shooting just 
outside at a busy Chick-fi l-A restaurant left 
a Lincoln man dead Tuesday afternoon, ac-
cording to the Lincoln Police 
Department.

Chief  Jeff  Bliemeister said the man was 
shot by a senior special agent for BNSF Rail-
way Co., a commissioned law enforcement 
offi cer. The agent was in uniform and driv-
ing a marked BNSF vehicle and was in the 
drive-thru lane of  the restaurant.

Bliemeister declined to talk about sev-
eral details of  the event, including the man’s 
identity, saying those matters were still un-
der investigation.

He said the man had a weapon. He would 
not say what the weapon was, other than 
that it was not a gun and that it had been 
recovered.

According to the chief, Lincoln police 
responded to the fast food restaurant at 
SouthPointe Pavilions, a popular shopping 
center near South 27th Street and Pine Lake 
Road, about 1:05 p.m. Initial reports were 
of  a disturbance inside the restaurant and 
a vehicle driven into the building.

Upon arriving, police found the BNSF 
agent attempting lifesaving measures on a 
man, who was pronounced dead at the scene.

Man dies in 
daytime shooting at 
Lincoln Chick-fi l-A

 Independent/Carissa Soukup 

Kayleen Riley, a volunteer on the Hall County Hero Flight in Washington, D.C., helps two members of the group fi nd a 
name on the Vietnam Veterans Memorial Tuesday.

By Carissa Soukup
carissa.soukup@theindependent.com

W
ASHINGTON 
— Sometimes 
experiences are 
better when you 
bring a family 
member.

Korean War veteran Harold 
Gustafson brought his son Greg 
on the Hall County Hero Flight as 
his escort.

Greg Gustafson said the honor 
fl ight has been a special experi-
ence with his dad.

“This was a trip for dad and son 
to share together and remember 
for the rest of  our lives,” he said.

Along with visiting the 
memorials in Washington 
Tuesday, the veterans and their 
escorts were able to visit the 
Caisson at Fort Myer and re-
ceived a night tour of  the United 
States Capitol, a treat that is 
Harold Gustafson’s favorite part 
of  the trip so far.

“I told Greg, it’s hard to 
believe we’re at the United States 
Capitol. We’re right in the middle 
of  it,” he said.

The tour guides took the 
members of  the Hero Flight to the 
House of  Representatives chamber, 
where they were able to sit where 

the congressmen and women sit 
while the House is in session.

“As I sat in the chair, I won-
dered who had sat in those chairs 
prior to me,” said Greg Gus-
tafson. “When he said the 
presidents all walked to the left, I 
realized they would have walked 
right by where I was sitting.”

On Wednesday, the veterans 
and their escorts will visit the 
World War II Memorial as well as 
the Tomb of  the Unknown 
Soldier before returning home to 
Grand Island.

Four members of  the Hall 
County group will get to lay the 
wreath at the tomb.

Harold Gustafson said he is 
most looking forward to seeing 
the wreath laid at the tomb.

The Hall County Hero Flight will 
then wrap up, with the group set to 
return to Grand Island at about 6:15 
p.m. A special welcome home is 
planned when the fi nal Hall County 
Hero Flight touches down at the 
Central Nebraska Regional Airport.

Veterans treated to nighttime tour of Capitol

 Independent/Carissa Soukup 

Rick Badura and his brother and escort, Larry Badura, look at the Franklin 
Delano Roosevelt Memorial Tuesday in Washington, D.C. The veterans and their 
escorts on the Hall County Hero Flight also visited the Vietnam Veterans 
Memorial, Fort Myer and the U.S. Capitol. 

Independent/Barrett Stinson 

With the help of local companies, such as New Holland and Case IH, returning 
Hall County Hero Flight participants and their families will notice patriotic 
decorations along Sky Park Road when they return on Wednesday.

CHI Health has you  
covered 7 days/week! 

Our Family Medicine and 
Quick Care locations offer 
same-day and walk-in  
appointments.
Family Medicine:  
Monday-Friday, 8 am - 5 pm
Quick Care:  
Saturday & Sunday, 9 am - 5 pm

CHIhealth.com
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By Robert Pore
robert.pore@theindependent.com

JBS, Grand Island’s largest employer, asked 
members of  the Grand Island City Council 
Tuesday to consider approving an ordinance 
to authorize the Commercial — Property As-
sessed Clean Energy (C-PACE) program to al-
low the company to make a $95 million ex-
pansion and improvement project.

At the council meeting, JBS Plant Man-
ager Zachary Ireland; Keirstin Beck, consul-
tant for Integro; and Cindy Johnson, presi-
dent of  the Grand Island Chamber of  
Commerce, informed council members about 
the C-PACE program, how JBS will use it, 
and the benefi ts the improvement and ex-
pansion project will have for Grand Island.

Beck told the council that C-PACE was 
established to provide industrial and agri-
cultural property owners a fi nancial incen-
tive to install energy-effi cient, renewable and 
conservation measures. The program allows 
a property owner to fi nance the up-front cost 
of  energy or other eligible improvements 
on a property and then pay the costs back 
over time through a voluntary assessment.

She said the Nebraska Legislature passed 
a law creating C-PACE in 2016, with amend-
ments in 2017 and 2018. Municipalities are 
authorized to create a C-PACE under the 
statute. Omaha, Lincoln and La Vista have 
created C-PACE programs. 

HALL COUNTY HERO FLIGHT
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By Reece Ristau and Martha Stoddard
BH Media News Service

LINCOLN — A lunchtime shooting just 
outside at a busy Chick-fi l-A restaurant left 
a Lincoln man dead Tuesday afternoon, ac-
cording to the Lincoln Police 
Department.

Chief  Jeff  Bliemeister said the man was 
shot by a senior special agent for BNSF Rail-
way Co., a commissioned law enforcement 
offi cer. The agent was in uniform and driv-
ing a marked BNSF vehicle and was in the 
drive-thru lane of  the restaurant.

Bliemeister declined to talk about sev-
eral details of  the event, including the man’s 
identity, saying those matters were still un-
der investigation.

He said the man had a weapon. He would 
not say what the weapon was, other than 
that it was not a gun and that it had been 
recovered.

According to the chief, Lincoln police 
responded to the fast food restaurant at 
SouthPointe Pavilions, a popular shopping 
center near South 27th Street and Pine Lake 
Road, about 1:05 p.m. Initial reports were 
of  a disturbance inside the restaurant and 
a vehicle driven into the building.

Upon arriving, police found the BNSF 
agent attempting lifesaving measures on a 
man, who was pronounced dead at the scene.

Man dies in 
daytime shooting at 
Lincoln Chick-fi l-A
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Kayleen Riley, a volunteer on the Hall County Hero Flight in Washington, D.C., helps two members of the group fi nd a 
name on the Vietnam Veterans Memorial Tuesday.

By Carissa Soukup
carissa.soukup@theindependent.com

W
ASHINGTON 
— Sometimes 
experiences are 
better when you 
bring a family 
member.

Korean War veteran Harold 
Gustafson brought his son Greg 
on the Hall County Hero Flight as 
his escort.

Greg Gustafson said the honor 
fl ight has been a special experi-
ence with his dad.

“This was a trip for dad and son 
to share together and remember 
for the rest of  our lives,” he said.

Along with visiting the 
memorials in Washington 
Tuesday, the veterans and their 
escorts were able to visit the 
Caisson at Fort Myer and re-
ceived a night tour of  the United 
States Capitol, a treat that is 
Harold Gustafson’s favorite part 
of  the trip so far.

“I told Greg, it’s hard to 
believe we’re at the United States 
Capitol. We’re right in the middle 
of  it,” he said.

The tour guides took the 
members of  the Hero Flight to the 
House of  Representatives chamber, 
where they were able to sit where 

the congressmen and women sit 
while the House is in session.

“As I sat in the chair, I won-
dered who had sat in those chairs 
prior to me,” said Greg Gus-
tafson. “When he said the 
presidents all walked to the left, I 
realized they would have walked 
right by where I was sitting.”

On Wednesday, the veterans 
and their escorts will visit the 
World War II Memorial as well as 
the Tomb of  the Unknown 
Soldier before returning home to 
Grand Island.

Four members of  the Hall 
County group will get to lay the 
wreath at the tomb.

Harold Gustafson said he is 
most looking forward to seeing 
the wreath laid at the tomb.

The Hall County Hero Flight will 
then wrap up, with the group set to 
return to Grand Island at about 6:15 
p.m. A special welcome home is 
planned when the fi nal Hall County 
Hero Flight touches down at the 
Central Nebraska Regional Airport.

Veterans treated to nighttime tour of Capitol
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Rick Badura and his brother and escort, Larry Badura, look at the Franklin 
Delano Roosevelt Memorial Tuesday in Washington, D.C. The veterans and their 
escorts on the Hall County Hero Flight also visited the Vietnam Veterans 
Memorial, Fort Myer and the U.S. Capitol. 
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Summit White

U.S. offi cials 
identify ‘strong 
culprit’ in 
vaping illnesses

 For some restaurants, a 
liquor license is important

■ turn to VAPING ILLNESSES, page 2A

By Mike Stobbe 
AP Medical Writer

NEW YORK — U.S. health offi cials an-
nounced a breakthrough Friday into the 
cause of  a mysterious outbreak of  vaping 
illnesses, reporting they have a “very strong 
culprit.”

The same chemical compound was found 
in fl uid taken from the lungs of  29 patients 
across the country, the Centers for Disease 
Control and Prevention said. The compound 
— vitamin E acetate — was previously found 
in liquid from electronic cigarettes and 
other vaping devices used by many of  those 
who got sick.

But this is the fi rst time they’ve found 
a common suspect in the damaged lungs 
of  patients, offi cials said.

“We are in a better place in terms of  
having one very strong culprit,” said the 
CDC’s Dr. Anne Schuchat.

Agency offi cials cautioned they cannot 
rule out all other toxic substances, and it 
may take animal studies to clearly show 
vitamin E acetate causes the lung damage 
that’s been seen.

More than 2,000 Americans who vape 
have gotten sick since March, many of  them 
teen and young adults, and at least 40 peo-
ple have died. The bulk of  the cases oc-
curred in August and September but new 
cases are still being reported.

Vitamin E acetate has only recently been 
used as a thickener in vaping fl uid, partic-
ularly in black market vape cartridges. 
While vitamin E is safe as a vitamin pill 
or to use on the skin, inhaling oily drop-
lets of  it can be harmful. It’s sticky and 
stays in the lungs — the CDC’s Dr. Jim Pirkle 
likened it to honey.

Many who got sick said they had vaped 
liquids that contain THC, the high-induc-
ing part of  marijuana, with many saying 
they got them from friends or bought them 
on the black market.

E-cigarettes and other vaping devices 
heat a liquid into an inhalable vapor. Most 
products contained nicotine, but THC va-
ping has been growing more common.

Pirkle said thickeners like vitamin E 
acetate probably would not be routinely 
added to nicotine liquids, which need to 
be more watery for vaping.

Juul Labs, maker of  the top-selling brand 
of  e-cigarette, issued a statement after the 
CDC announcement, noting that its nico-
tine products do not contain THC or any 
vitamin E compounds.
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TACOS ON TAP

By Jeff Bahr
jeff.bahr@theindependent.com

Grand Island police say a buyer paid 
$45,000 for a trailer home to a man who didn’t 
have authority to sell the property.

The man who’s accused of  fraud had 
been living in the house, which is at 307 
Arapahoe Ave.

Police Capt. Dean Elliott said the sus-
pect and the real owner of  the house planned 
to enter into a rent-to-own agreement.

“But they hadn’t got that far yet,” Elliott 
said,

The owner of  the home was out of  town. 
“But the owner had said, ‘If  you can fi nd 
somebody to buy it, I’d entertain that as 
well,’” he said.

For whatever reason, the man who was 

renting the property went ahead and made 
arrangements to sell the trailer to the vic-
tim, Jose Munoz. They signed a sale agree-
ment, although the suspect didn’t have the 
right to do that, Elliott said.

About $5,000 made it to the real owner 
of  the house. The landlord “still has some 
of  that money, but the rest of  the money is 
missing and so is the person that was kind 
of  the middle man, so to speak,” he said.

The process, which included repairs and 
renovations to the house, unfolded over the 
course of  a couple of  years.

The suspect in the case is known to Grand 
Island police. He lives in a neighboring county.

Grand Island police have asked author-
ities in that county for help in locating the 
suspect.

Independent/Jeff Bahr

Grand Island police believe a man sold this mobile home even though he wasn’t the owner. 
This home is at 307 Arapahoe Ave. 

G.I. police believe man who wasn’t 
the owner tried to sell mobile home

Independent/Barrett Stinson

Owner Luis Jacobo (right) and General Manager Keta Saiyavongsa work in what will be the express area at Tucan Tacos’ new 
location in the Starwood Centre in Grand Island. The express area will have its own entrance to allow pickup for to-go orders 
and deliveries without disturbing the customers in the main dining area of the restaurant. The ability to obtain a liquor 
license at the new location was a key component in making the move. The restaurant, which has been a fi xture in the 
Conestoga Mall for years, and the home of the taco box, is in the process of preparing the new location for the move.  

By Jeff Bahr
jeff.bahr@theindependent.com

Luis Jacobo likes the 
location of  Tucan Tacos, 
which will be in the old 
Dickey’s Barbecue Pit 

location on Webb Road.
He‘s happy with the size of  the 

space, the visibility and the 
parking lot.

There’s one other thing he 

likes.
He’ll be able to sell alcoholic 

beverages, which is no small 
consideration.

The restaurant, at 2120 N. 
Webb Road, will open around Jan. 
1. Signs on the front point out 
that, in addition to taco boxes and 
tortillas, the restaurant will offer 
margaritas and micheladas.

Jacobo and his family have 
owned El Tucan Express in 
Conestoga Mall for a decade. The 
business was started by his 
parents, Anastacio and Silvia 
Jacobo.

Luis hasn’t decided what to do 
yet with El Tucan Express. 

There’s a slight chance it may 
remain open, he says.

But the restaurant wouldn’t be 
able to sell alcohol at the mall 
under the current setup.

To serve alcohol, Jacobo would 
need public restrooms. Currently, 
the only bathroom at El Tucan 
Express is a unisex restroom for 
employees.

In order to have public 
restrooms, El Tucan Express 
would have to move to the former 
home of  Max MacGruder’s, 
which has been vacant for many 
years, or the former location of  
Cherry Berry.

Tucan Tacos, in former 
site of Dickey’s Barbecue 
Pit, will have alcohol

■ turn to TACOS ON TAP, page 2A

GICC outlasts 
Superior

Sports, Page 1B
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By Mike Stobbe 
AP Medical Writer

NEW YORK — U.S. health offi cials an-
nounced a breakthrough Friday into the 
cause of  a mysterious outbreak of  vaping 
illnesses, reporting they have a “very strong 
culprit.”

The same chemical compound was found 
in fl uid taken from the lungs of  29 patients 
across the country, the Centers for Disease 
Control and Prevention said. The compound 
— vitamin E acetate — was previously found 
in liquid from electronic cigarettes and 
other vaping devices used by many of  those 
who got sick.

But this is the fi rst time they’ve found 
a common suspect in the damaged lungs 
of  patients, offi cials said.

“We are in a better place in terms of  
having one very strong culprit,” said the 
CDC’s Dr. Anne Schuchat.

Agency offi cials cautioned they cannot 
rule out all other toxic substances, and it 
may take animal studies to clearly show 
vitamin E acetate causes the lung damage 
that’s been seen.

More than 2,000 Americans who vape 
have gotten sick since March, many of  them 
teen and young adults, and at least 40 peo-
ple have died. The bulk of  the cases oc-
curred in August and September but new 
cases are still being reported.

Vitamin E acetate has only recently been 
used as a thickener in vaping fl uid, partic-
ularly in black market vape cartridges. 
While vitamin E is safe as a vitamin pill 
or to use on the skin, inhaling oily drop-
lets of  it can be harmful. It’s sticky and 
stays in the lungs — the CDC’s Dr. Jim Pirkle 
likened it to honey.

Many who got sick said they had vaped 
liquids that contain THC, the high-induc-
ing part of  marijuana, with many saying 
they got them from friends or bought them 
on the black market.

E-cigarettes and other vaping devices 
heat a liquid into an inhalable vapor. Most 
products contained nicotine, but THC va-
ping has been growing more common.

Pirkle said thickeners like vitamin E 
acetate probably would not be routinely 
added to nicotine liquids, which need to 
be more watery for vaping.

Juul Labs, maker of  the top-selling brand 
of  e-cigarette, issued a statement after the 
CDC announcement, noting that its nico-
tine products do not contain THC or any 
vitamin E compounds.
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Grand Island police say a buyer paid 
$45,000 for a trailer home to a man who didn’t 
have authority to sell the property.

The man who’s accused of  fraud had 
been living in the house, which is at 307 
Arapahoe Ave.

Police Capt. Dean Elliott said the sus-
pect and the real owner of  the house planned 
to enter into a rent-to-own agreement.

“But they hadn’t got that far yet,” Elliott 
said,

The owner of  the home was out of  town. 
“But the owner had said, ‘If  you can fi nd 
somebody to buy it, I’d entertain that as 
well,’” he said.

For whatever reason, the man who was 

renting the property went ahead and made 
arrangements to sell the trailer to the vic-
tim, Jose Munoz. They signed a sale agree-
ment, although the suspect didn’t have the 
right to do that, Elliott said.

About $5,000 made it to the real owner 
of  the house. The landlord “still has some 
of  that money, but the rest of  the money is 
missing and so is the person that was kind 
of  the middle man, so to speak,” he said.

The process, which included repairs and 
renovations to the house, unfolded over the 
course of  a couple of  years.

The suspect in the case is known to Grand 
Island police. He lives in a neighboring county.

Grand Island police have asked author-
ities in that county for help in locating the 
suspect.
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Owner Luis Jacobo (right) and General Manager Keta Saiyavongsa work in what will be the express area at Tucan Tacos’ new 
location in the Starwood Centre in Grand Island. The express area will have its own entrance to allow pickup for to-go orders 
and deliveries without disturbing the customers in the main dining area of the restaurant. The ability to obtain a liquor 
license at the new location was a key component in making the move. The restaurant, which has been a fi xture in the 
Conestoga Mall for years, and the home of the taco box, is in the process of preparing the new location for the move.  
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Luis Jacobo likes the 
location of  Tucan Tacos, 
which will be in the old 
Dickey’s Barbecue Pit 

location on Webb Road.
He‘s happy with the size of  the 

space, the visibility and the 
parking lot.

There’s one other thing he 

likes.
He’ll be able to sell alcoholic 

beverages, which is no small 
consideration.

The restaurant, at 2120 N. 
Webb Road, will open around Jan. 
1. Signs on the front point out 
that, in addition to taco boxes and 
tortillas, the restaurant will offer 
margaritas and micheladas.

Jacobo and his family have 
owned El Tucan Express in 
Conestoga Mall for a decade. The 
business was started by his 
parents, Anastacio and Silvia 
Jacobo.

Luis hasn’t decided what to do 
yet with El Tucan Express. 

There’s a slight chance it may 
remain open, he says.

But the restaurant wouldn’t be 
able to sell alcohol at the mall 
under the current setup.

To serve alcohol, Jacobo would 
need public restrooms. Currently, 
the only bathroom at El Tucan 
Express is a unisex restroom for 
employees.

In order to have public 
restrooms, El Tucan Express 
would have to move to the former 
home of  Max MacGruder’s, 
which has been vacant for many 
years, or the former location of  
Cherry Berry.
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1914 W. Capital • Grand Island
308-381-1555 • givetsclub.com

UNITED VETERANS CLUB

Breakfast
Saturday 7 am - 10:30 am

Sunday 8 am - Noon
Sunday Buffet (every other) - $9

Lunch
Daily 11 am - 1:30 pm

Ask us about our specials 
Tuesday - Friday!

Friday Nights
5 pm - 8 pm

Different Specials:
Prime Rib - Catfish - & More!

Non-perishable food donations stay
in Hall, Hamilton, Howard and Merrick 
Counties. Donations will help fill local 

backpack programs and pantry shelves.

in 
Co

back

Donations are being accepted at these stores:

Sept. 2nd - 12th

Together, we can make a difference!

Sponsored by:

Heartland United Way
Food for Families Food Drive

Grand Island
Locations
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HEARTLAND
UNITED WAY

FOOD
DRIVE
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24 hours ending 6 p.m. .....................................0.22”
Month to date  ................................................. 0.23”
Year to date  .................................................. 33.81”
Last year to date  .......................................... 20.93”
Normal year to date  ..................................... 21.48”

High temperature ................................................81°
Low temperature .................................................68°
Record high........................................... 104° in 1931
Record low  ............................................  36° in 1902

Barometer at 6 p.m.  ........................  29.82”, steady
Humidity at 6 p.m.  ...........................................  67%

Today   6:29 p.m.   3:34 a.m.
Wednesday   7:03 p.m.   4:31 a.m.
Thursday   7:33 p.m.   5:30 a.m.

Today   7:08 a.m.   7:52 p.m.
Wednesday   7:09 a.m.   7:50 p.m.
Thursday   7:10 a.m.   7:48 p.m.

Forecasts and graphics provided by AccuWeather, Inc. ©2019

Alliance 81/55/pc 79/56/t 76/48/t
Ames, KS 91/73/pc 89/73/pc 91/74/pc
Cedar Rapids, IA 79/59/t 82/67/c 86/69/pc
Columbus 82/67/r 86/71/c 89/68/pc
Council Bluffs, IA 84/66/pc 84/70/c 88/71/pc
Des Moines, IA 87/65/c 82/71/pc 87/72/pc
Falls City 87/70/t 83/72/c 88/74/pc
Hastings 82/68/t 85/69/c 88/65/s
Hyannis 81/58/pc 83/60/t 80/51/t
Imperial 85/60/s 89/63/pc 90/53/s
Kearney 81/66/t 85/67/c 88/61/s
Lincoln 81/70/pc 86/72/c 90/72/pc
Mason City, IA 71/58/t 84/66/pc 85/69/t
McCook 85/65/pc 89/68/pc 90/59/s
Norfolk 81/65/r 85/69/pc 88/67/pc
North Platte 83/66/pc 84/64/pc 88/57/s
Omaha 83/68/c 86/72/c 90/73/pc
Pierre, SD 84/58/r 76/60/t 65/55/t
Rapid City, SD 78/52/pc 73/55/t 65/49/t
Scottsbluff 84/56/s 83/55/t 78/49/t
Sidney 81/53/s 84/54/t 82/48/t
Sioux City, IA 81/65/r 85/69/pc 88/70/pc
Sioux Falls, SD 78/61/r 83/68/pc 83/68/t
Valentine 90/61/r 82/62/t 81/57/t

Anchorage 61/53/c 60/49/c 61/52/c
Atlanta 98/77/pc 95/74/t 95/73/s
Boston 70/60/pc 72/65/pc 85/66/pc
Chicago 76/62/c 87/71/pc 86/70/pc
Cincinnati 85/63/pc 92/71/pc 91/70/s
Dallas 95/76/s 95/76/s 94/76/s
Denver 82/54/pc 86/55/s 84/50/s
Detroit 70/57/r 86/72/pc 86/68/t
Honolulu 91/80/pc 91/78/pc 92/77/pc
Houston 96/75/t 92/75/pc 92/74/pc
Juneau 69/43/c 65/46/pc 63/50/c
Las Vegas 97/73/s 93/68/s 91/70/s
Los Angeles 82/66/s 79/63/pc 80/62/pc
Miami 93/83/sh 91/80/t 89/79/sh
Minneapolis 63/58/r 81/63/s 72/65/t
New Orleans 94/80/t 93/78/pc 93/78/pc
New York City 78/64/pc 76/67/pc 87/71/pc
Orlando 94/76/pc 91/74/s 89/75/t
Phoenix 100/82/pc 96/77/s 94/77/s
Pittsburgh 77/56/pc 86/67/pc 87/68/pc
St. Louis 92/68/pc 92/75/pc 93/75/s
San Francisco 74/58/pc 71/57/pc 76/56/pc
Seattle 67/60/t 69/57/sh 72/57/c
Washington, DC 84/70/c 86/69/pc 92/75/pc
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Partly sunny, breezy 
and not as warm

Mostly sunny and 
breezy

Mainly clear, breezy 
and very warm

Humid with more 
clouds than sun

85° 70° 88° 64° 79° 54° 78° 61° 84° 64°
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What’s going on

Tuesday, Sept. 10
Husker Harvest Days, 8 a.m. 

to 5 p.m. Tuesday and 
Wednesday and 8 a.m. to 4 
p.m. Thursday, 9000 W. 
Husker Highway, west of Grand 
Island. Daily admission is $15 
for adults and $8 for youth 
13-17; free for children 12 and 
younger. Information: (308) 
384-4646 or 

huskerharvestdays.com. 
Northwest Marching Band, 

11:30 a.m. to noon, Grand 
Island Public Library, 1124 W. 
Second St. Band will perform 
selections from“The Music of 
Riverdance.”

“Brews and Board Games,” a 
monthly game night for adults 
hosted by the Grand Island 
Gaming Guild , 6:30 p.m., the 

Chicken Coop, 120 E. Third St. 
(meets the second Tuesday). 
Bring a board game or two to 
share. Information: Grand Island 
Gaming Guild on Facebook.

Wednesday, Sept. 11
“A Perk and a Prayer,” 7 to 9 

a.m., free drive-through coffee, 
First-Faith United Methodist 
Church, 4190 W. Capital Ave.; 

information: (308) 384-5620. 
Coloring with Pastor Kelly, 4 

p.m., the Chocolate Bar, 116 W. 
Third St. Adult coloring 
get-together led by the Rev. 
Kelly Karges of Trinity United 
Methodist Church most 
Wednesday afternoons; 
information: (308) 382-1952.

Farmers Market, 4:30 to 7 p.m., 
Tractor Supply Co. parking lot, 

1308 N. Diers Ave. Baked goods, 
seasonal produce, plants and 
more (selection may vary from 
week to week). 

Thursday, Sept. 12
Friends of Grand Island Parks 
volunteers, 9 a.m. to noon, 
Stolley Park; bring gloves. 
Information: Brad Foster, (308) 
380-1132.
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DEAR ANNIE

Prepare questions for long visits
DEAR ANNIE: Finding topics of  con-

versation can often be diffi cult during long 
visits. 

Since “Grinding My Teeth” feels that 
this may be the last time she and her hus-
band will visit with these in-laws, why 
not take this opportunity to encourage 
these people to talk about their lives?

When they arrive, ask the in-laws if  
they would be willing to talk about mem-
ories from their younger years. The in-
ternet is full of  suggestions of  questions 
that will stimulate memories, so do a bit 
of  research and type up a sheet of  ques-
tions, maybe 30 or so, enough to have a 
question for each day. Everyone who has 
lived on this planet for a number of  years 
has many stories to tell.

Too often we never get around to ask-
ing the meaningful questions before it is 
too late. Writing this letter has inspired 
me to write up a sheet of  questions I now 
wish I had readily available when my dif-
fi cult mother-in-law would visit my fam-
ily for six months at a time. 

— CURIOUS ABOUT PEOPLES’ PASTS
DEAR CURIOUS ABOUT PEOPLES’ 

PASTS: I love the suggestion of  turning 
something that could seem like a chore 
into a learning experience. We are never 
too old to learn new things and in listen-
ing to peoples’ stories we can learn a great 
deal about them in the present. What a 
beautiful suggestion.

DEAR ANNIE: I am 65 and a retired at-
torney, and I read your column every day 
in our local paper. I like history, ancient 
primary source history, fi nancial philos-
ophers, martial arts, healing through nat-
ural medicine, and studying anything and 
everything that piques my metaphysical 
curiosity.

Your column regarding the man whose 
wife asked everyone for advice on every-

thing was extremely pre-
scient and had profound 
personal resonance. I, too, 
have a wife who asks ev-
eryone everything. She 
asks the sales clerk in the 
store: “Should I buy it? 
Does it look good on me?”

And I, too, have a wife 
who was an abused child 
of  an alcoholic parent and 
has low self-esteem. After 

40 years of  marriage, I am learning to 
give my wife the love and understanding 
she deserves.

And in your column about the mom 
with multiple sclerosis, your advice was 
spot on.

And, even though I have read more 
books than were contained in the long-de-
stroyed Library of  Alexandria, my social 
skills are not always on par with my 
intellect.

I enjoy your column and most often 
concur with it because you reveal good 
judgment and wisdom.

Nowadays, people are quick to criti-
cize from the anonymity of  the internet. 
They destroy good people and businesses 
for minor faux pas and fail to live by the 
Golden Rule.

I fi gured you could use some admira-
tion and commendation. You are wise be-
yond your years. Keep on being the coun-
selor you are, like a wise uncle or aunt.

— A BIG FAN
DEAR BIG FAN: Your letter makes me 

feel so good! A million thanks for taking 
the time to write.

Annie Lane, a graduate of New York Law School 
and New York University, writes this column for 
Creators Syndicate. Email questions to dearan-
nie@creators.com. 

Annie Lane

Entertainment news

Bruce Springsteen, Jon 
Stewart headline 
veterans’ fundraiser

NEW YORK (AP) — Two 
New Jersey icons — Bruce 
Springsteen and Jon Stew-
art — will once again head-
line this year’s Stand Up for 

H e r o e s 
fundraiser, 
which ben-
efi ts in-
jured veter-
ans and 
t h e i r 
families.

T h e 
comedy and 
m u s i c a l 
event will 
also feature 
John Oli-
ver, Hasan 
Minhaj and 
R o n n y 
Chieng. It 
will be held 
Nov. 4 at the 
Hulu The-
ater at Mad-
ison Square 
Garden in 
New York 
City. Tick-

ets go on sale Tuesday at 
noon Eastern.

Stand Up for Heroes was 
fi rst held in 2007 and is pro-
duced by the New York 
Comedy Festival and the 
Bob Woodruff  Foundation. 
Woodruff  was nearly killed 
during a 2006 attack in Iraq 
while embedded with U.S. 
troops for ABC News.

“Even after 13 years of  
Stand Up for Heroes, the 
event continues to inspire 
our audience and our na-
tion,” Woodruff  said in a 
statement. “We can’t forget 
that these brave individu-
als stand up to serve in our 
military, and we need to 
show our support by stand-
ing up for them in 
return.”

Springsteen and Stew-
art have long given their 
time to the annual event 
over the years, alongside 
performers like Tony Ben-
nett, Jimmy Car, Eric 
Church, Stephen Colbert, 
Jim Gaffi gan, Ricky Ger-
vais, Whoopi Goldberg, 

John Mayer, Seth Meyers, 
Trevor Noah, Conan 
O’Brien, Red Hot Chili Pep-
pers, Jerry Seinfeld, Ray 
Romano and Robin 
Williams.

The Stand Up for Heroes 
event kicks off  New York 
Comedy Festival, the coun-
try’s largest comedy festi-
val, which runs from Nov. 
4-10.  Colbert, Bill Maher, 
Kevin Smith, Nicole Byer 
and Noah will headline this 
year’s festival.

David Lee Roth 
heading to Las Vegas 
for series of shows

NEW YORK (AP) — Da-
vid Lee Roth — the 
high-kicking lead singer of  
the rock band Van Halen — 
is jumping to Las Vegas.

The rocker will have a 
mini-residence at the House 
of  Blues in the Mandalay 
Bay Resort and Casino. 
He’ll be performing Jan. 8, 
Jan. 10-11 and March 18, 
March 20-21, March 25 and 
March 27-28.

Tickets go on sale 
Saturday.

Roth said in a statement: 
“A weekend with me is in-
teractive way beyond just 
music. It starts with the 
best food on Earth. The fel-
las smoke their three ciga-
rettes for the year and we 
all stay up way past our 
bedtime!”

He’ll join a long list of  
artists with Vegas residen-
cies that includes Britney 
Spears, Bruno Mars, Ma-
riah Carey, Janet Jackson, 
Jennifer Lopez, Aerosmith, 
Pitbull and Gwen Stefani.

‘Riverdale’ to receive 
award from gay rights 
education group

LOS ANGELES (AP) — 
The cast and creators of  
“Riverdale” will receive an 

award from a gay rights ed-
ucation group for the 
show’s portrayal of  LGBTQ 
relationships in a high 
school setting.

The Gay, Lesbian and 
Straight Education Net-
work announced Monday 
that “Riverdale” will be 
honored with its Ga-
mechanger Award. The 
group cited the show’s 
“groundbreaking storytell-
ing about LGBTQ relation-
ships” as why it was cho-
sen to receive the honor

The CW series is a mod-
ern take on the “Archie” 
comics characters. 

The group known as 
GLSEN was founded in 1990 
to address LGBTQ issues 
in K-12 education.

The GLSEN Respect 
Awards will be bestowed at 
a gala in Beverly Hills, Cal-
ifornia, on Oct. 25, and will 
also honor Octavia 
Spencer.

Trump slams John 
Legend for not helping 
with justice reform

WASHINGTON (AP) — 
President Donald Trump 
is criticizing musician John 
Legend for not playing a 
role in passing criminal jus-
tice reform following a TV 
special on the subject in 
which the star appeared.

Trump also says he 
hasn’t gotten enough credit 
for signing a law institut-
ing some reforms. The law 
reduced mandatory mini-
mum sentences, among 
other measures.

In a series of  tweets late 
Sunday and early Monday, 
Trump called Legend “bor-
ing.” He also said Legend’s 
wife model Chrissy Teigen 
as “fi lthy mouthed.”

Legend responded by 
saying Trump is hungry for 
praise and asked Trump’s 
wife Melania to step in.

Jim & Donna Narber, owners
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UNITED VETERANS CLUB

Breakfast
Saturday 7 am - 10:30 am

Sunday 8 am - Noon
Sunday Buffet (every other) - $9

Lunch
Daily 11 am - 1:30 pm

Ask us about our specials 
Tuesday - Friday!

Friday Nights
5 pm - 8 pm

Different Specials:
Prime Rib - Catfish - & More!

Non-perishable food donations stay
in Hall, Hamilton, Howard and Merrick 
Counties. Donations will help fill local 

backpack programs and pantry shelves.

in 
Co

back

Donations are being accepted at these stores:

Sept. 2nd - 12th

Together, we can make a difference!

Sponsored by:

Heartland United Way
Food for Families Food Drive

Grand Island
Locations

2019
HEARTLAND
UNITED WAY

FOOD
DRIVE

Weather(W): s-sunny, pc-partly cloudy, c-cloudy, sh-showers, t-thunderstorms, r-rain, sf-snow flurries, sn-snow, i-ice

City Hi/Lo/W Hi/Lo/W Hi/Lo/W City Hi/Lo/W Hi/Lo/W Hi/Lo/W

Precipitation (in inches)

Almanac

Barometric Pressure / Humidity

National CitiesRegional Cities

The Moon  Rise Set

The Sun Rise Set
Sun and Moon

Temperature

Five-Day Forecast For Grand Island

Shown are today’s noon positions of weather systems and precipitation. Temperature bands are highs for the day. 

Shown is today’s weather. Temperatures are today’s highs and tonight’s lows.Regional Weather

GRAND ISLAND
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Beatrice

Columbus

Central City

Kearney
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Minden

York

St. PaulBroken Bow

Burwell
Albion

Stanton

Wahoo

Aurora

24 hours ending 6 p.m. .....................................0.22”
Month to date  ................................................. 0.23”
Year to date  .................................................. 33.81”
Last year to date  .......................................... 20.93”
Normal year to date  ..................................... 21.48”

High temperature ................................................81°
Low temperature .................................................68°
Record high........................................... 104° in 1931
Record low  ............................................  36° in 1902

Barometer at 6 p.m.  ........................  29.82”, steady
Humidity at 6 p.m.  ...........................................  67%

Today   6:29 p.m.   3:34 a.m.
Wednesday   7:03 p.m.   4:31 a.m.
Thursday   7:33 p.m.   5:30 a.m.

Today   7:08 a.m.   7:52 p.m.
Wednesday   7:09 a.m.   7:50 p.m.
Thursday   7:10 a.m.   7:48 p.m.

Forecasts and graphics provided by AccuWeather, Inc. ©2019

Alliance 81/55/pc 79/56/t 76/48/t
Ames, KS 91/73/pc 89/73/pc 91/74/pc
Cedar Rapids, IA 79/59/t 82/67/c 86/69/pc
Columbus 82/67/r 86/71/c 89/68/pc
Council Bluffs, IA 84/66/pc 84/70/c 88/71/pc
Des Moines, IA 87/65/c 82/71/pc 87/72/pc
Falls City 87/70/t 83/72/c 88/74/pc
Hastings 82/68/t 85/69/c 88/65/s
Hyannis 81/58/pc 83/60/t 80/51/t
Imperial 85/60/s 89/63/pc 90/53/s
Kearney 81/66/t 85/67/c 88/61/s
Lincoln 81/70/pc 86/72/c 90/72/pc
Mason City, IA 71/58/t 84/66/pc 85/69/t
McCook 85/65/pc 89/68/pc 90/59/s
Norfolk 81/65/r 85/69/pc 88/67/pc
North Platte 83/66/pc 84/64/pc 88/57/s
Omaha 83/68/c 86/72/c 90/73/pc
Pierre, SD 84/58/r 76/60/t 65/55/t
Rapid City, SD 78/52/pc 73/55/t 65/49/t
Scottsbluff 84/56/s 83/55/t 78/49/t
Sidney 81/53/s 84/54/t 82/48/t
Sioux City, IA 81/65/r 85/69/pc 88/70/pc
Sioux Falls, SD 78/61/r 83/68/pc 83/68/t
Valentine 90/61/r 82/62/t 81/57/t

Anchorage 61/53/c 60/49/c 61/52/c
Atlanta 98/77/pc 95/74/t 95/73/s
Boston 70/60/pc 72/65/pc 85/66/pc
Chicago 76/62/c 87/71/pc 86/70/pc
Cincinnati 85/63/pc 92/71/pc 91/70/s
Dallas 95/76/s 95/76/s 94/76/s
Denver 82/54/pc 86/55/s 84/50/s
Detroit 70/57/r 86/72/pc 86/68/t
Honolulu 91/80/pc 91/78/pc 92/77/pc
Houston 96/75/t 92/75/pc 92/74/pc
Juneau 69/43/c 65/46/pc 63/50/c
Las Vegas 97/73/s 93/68/s 91/70/s
Los Angeles 82/66/s 79/63/pc 80/62/pc
Miami 93/83/sh 91/80/t 89/79/sh
Minneapolis 63/58/r 81/63/s 72/65/t
New Orleans 94/80/t 93/78/pc 93/78/pc
New York City 78/64/pc 76/67/pc 87/71/pc
Orlando 94/76/pc 91/74/s 89/75/t
Phoenix 100/82/pc 96/77/s 94/77/s
Pittsburgh 77/56/pc 86/67/pc 87/68/pc
St. Louis 92/68/pc 92/75/pc 93/75/s
San Francisco 74/58/pc 71/57/pc 76/56/pc
Seattle 67/60/t 69/57/sh 72/57/c
Washington, DC 84/70/c 86/69/pc 92/75/pc

 Yesterday Today Wed.  Yesterday Today Wed.

Partly sunnyPleasant with plenty 
of sunshine

Partly sunny, breezy 
and not as warm

Mostly sunny and 
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Mainly clear, breezy 
and very warm

Humid with more 
clouds than sun
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What’s going on

Tuesday, Sept. 10
Husker Harvest Days, 8 a.m. 

to 5 p.m. Tuesday and 
Wednesday and 8 a.m. to 4 
p.m. Thursday, 9000 W. 
Husker Highway, west of Grand 
Island. Daily admission is $15 
for adults and $8 for youth 
13-17; free for children 12 and 
younger. Information: (308) 
384-4646 or 

huskerharvestdays.com. 
Northwest Marching Band, 

11:30 a.m. to noon, Grand 
Island Public Library, 1124 W. 
Second St. Band will perform 
selections from“The Music of 
Riverdance.”

“Brews and Board Games,” a 
monthly game night for adults 
hosted by the Grand Island 
Gaming Guild , 6:30 p.m., the 

Chicken Coop, 120 E. Third St. 
(meets the second Tuesday). 
Bring a board game or two to 
share. Information: Grand Island 
Gaming Guild on Facebook.

Wednesday, Sept. 11
“A Perk and a Prayer,” 7 to 9 

a.m., free drive-through coffee, 
First-Faith United Methodist 
Church, 4190 W. Capital Ave.; 

information: (308) 384-5620. 
Coloring with Pastor Kelly, 4 

p.m., the Chocolate Bar, 116 W. 
Third St. Adult coloring 
get-together led by the Rev. 
Kelly Karges of Trinity United 
Methodist Church most 
Wednesday afternoons; 
information: (308) 382-1952.

Farmers Market, 4:30 to 7 p.m., 
Tractor Supply Co. parking lot, 

1308 N. Diers Ave. Baked goods, 
seasonal produce, plants and 
more (selection may vary from 
week to week). 

Thursday, Sept. 12
Friends of Grand Island Parks 
volunteers, 9 a.m. to noon, 
Stolley Park; bring gloves. 
Information: Brad Foster, (308) 
380-1132.
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DEAR ANNIE

Prepare questions for long visits
DEAR ANNIE: Finding topics of  con-

versation can often be diffi cult during long 
visits. 

Since “Grinding My Teeth” feels that 
this may be the last time she and her hus-
band will visit with these in-laws, why 
not take this opportunity to encourage 
these people to talk about their lives?

When they arrive, ask the in-laws if  
they would be willing to talk about mem-
ories from their younger years. The in-
ternet is full of  suggestions of  questions 
that will stimulate memories, so do a bit 
of  research and type up a sheet of  ques-
tions, maybe 30 or so, enough to have a 
question for each day. Everyone who has 
lived on this planet for a number of  years 
has many stories to tell.

Too often we never get around to ask-
ing the meaningful questions before it is 
too late. Writing this letter has inspired 
me to write up a sheet of  questions I now 
wish I had readily available when my dif-
fi cult mother-in-law would visit my fam-
ily for six months at a time. 

— CURIOUS ABOUT PEOPLES’ PASTS
DEAR CURIOUS ABOUT PEOPLES’ 

PASTS: I love the suggestion of  turning 
something that could seem like a chore 
into a learning experience. We are never 
too old to learn new things and in listen-
ing to peoples’ stories we can learn a great 
deal about them in the present. What a 
beautiful suggestion.

DEAR ANNIE: I am 65 and a retired at-
torney, and I read your column every day 
in our local paper. I like history, ancient 
primary source history, fi nancial philos-
ophers, martial arts, healing through nat-
ural medicine, and studying anything and 
everything that piques my metaphysical 
curiosity.

Your column regarding the man whose 
wife asked everyone for advice on every-

thing was extremely pre-
scient and had profound 
personal resonance. I, too, 
have a wife who asks ev-
eryone everything. She 
asks the sales clerk in the 
store: “Should I buy it? 
Does it look good on me?”

And I, too, have a wife 
who was an abused child 
of  an alcoholic parent and 
has low self-esteem. After 

40 years of  marriage, I am learning to 
give my wife the love and understanding 
she deserves.

And in your column about the mom 
with multiple sclerosis, your advice was 
spot on.

And, even though I have read more 
books than were contained in the long-de-
stroyed Library of  Alexandria, my social 
skills are not always on par with my 
intellect.

I enjoy your column and most often 
concur with it because you reveal good 
judgment and wisdom.

Nowadays, people are quick to criti-
cize from the anonymity of  the internet. 
They destroy good people and businesses 
for minor faux pas and fail to live by the 
Golden Rule.

I fi gured you could use some admira-
tion and commendation. You are wise be-
yond your years. Keep on being the coun-
selor you are, like a wise uncle or aunt.

— A BIG FAN
DEAR BIG FAN: Your letter makes me 

feel so good! A million thanks for taking 
the time to write.

Annie Lane, a graduate of New York Law School 
and New York University, writes this column for 
Creators Syndicate. Email questions to dearan-
nie@creators.com. 

Annie Lane

Entertainment news

Bruce Springsteen, Jon 
Stewart headline 
veterans’ fundraiser

NEW YORK (AP) — Two 
New Jersey icons — Bruce 
Springsteen and Jon Stew-
art — will once again head-
line this year’s Stand Up for 

H e r o e s 
fundraiser, 
which ben-
efi ts in-
jured veter-
ans and 
t h e i r 
families.

T h e 
comedy and 
m u s i c a l 
event will 
also feature 
John Oli-
ver, Hasan 
Minhaj and 
R o n n y 
Chieng. It 
will be held 
Nov. 4 at the 
Hulu The-
ater at Mad-
ison Square 
Garden in 
New York 
City. Tick-

ets go on sale Tuesday at 
noon Eastern.

Stand Up for Heroes was 
fi rst held in 2007 and is pro-
duced by the New York 
Comedy Festival and the 
Bob Woodruff  Foundation. 
Woodruff  was nearly killed 
during a 2006 attack in Iraq 
while embedded with U.S. 
troops for ABC News.

“Even after 13 years of  
Stand Up for Heroes, the 
event continues to inspire 
our audience and our na-
tion,” Woodruff  said in a 
statement. “We can’t forget 
that these brave individu-
als stand up to serve in our 
military, and we need to 
show our support by stand-
ing up for them in 
return.”

Springsteen and Stew-
art have long given their 
time to the annual event 
over the years, alongside 
performers like Tony Ben-
nett, Jimmy Car, Eric 
Church, Stephen Colbert, 
Jim Gaffi gan, Ricky Ger-
vais, Whoopi Goldberg, 

John Mayer, Seth Meyers, 
Trevor Noah, Conan 
O’Brien, Red Hot Chili Pep-
pers, Jerry Seinfeld, Ray 
Romano and Robin 
Williams.

The Stand Up for Heroes 
event kicks off  New York 
Comedy Festival, the coun-
try’s largest comedy festi-
val, which runs from Nov. 
4-10.  Colbert, Bill Maher, 
Kevin Smith, Nicole Byer 
and Noah will headline this 
year’s festival.

David Lee Roth 
heading to Las Vegas 
for series of shows

NEW YORK (AP) — Da-
vid Lee Roth — the 
high-kicking lead singer of  
the rock band Van Halen — 
is jumping to Las Vegas.

The rocker will have a 
mini-residence at the House 
of  Blues in the Mandalay 
Bay Resort and Casino. 
He’ll be performing Jan. 8, 
Jan. 10-11 and March 18, 
March 20-21, March 25 and 
March 27-28.

Tickets go on sale 
Saturday.

Roth said in a statement: 
“A weekend with me is in-
teractive way beyond just 
music. It starts with the 
best food on Earth. The fel-
las smoke their three ciga-
rettes for the year and we 
all stay up way past our 
bedtime!”

He’ll join a long list of  
artists with Vegas residen-
cies that includes Britney 
Spears, Bruno Mars, Ma-
riah Carey, Janet Jackson, 
Jennifer Lopez, Aerosmith, 
Pitbull and Gwen Stefani.

‘Riverdale’ to receive 
award from gay rights 
education group

LOS ANGELES (AP) — 
The cast and creators of  
“Riverdale” will receive an 

award from a gay rights ed-
ucation group for the 
show’s portrayal of  LGBTQ 
relationships in a high 
school setting.

The Gay, Lesbian and 
Straight Education Net-
work announced Monday 
that “Riverdale” will be 
honored with its Ga-
mechanger Award. The 
group cited the show’s 
“groundbreaking storytell-
ing about LGBTQ relation-
ships” as why it was cho-
sen to receive the honor

The CW series is a mod-
ern take on the “Archie” 
comics characters. 

The group known as 
GLSEN was founded in 1990 
to address LGBTQ issues 
in K-12 education.

The GLSEN Respect 
Awards will be bestowed at 
a gala in Beverly Hills, Cal-
ifornia, on Oct. 25, and will 
also honor Octavia 
Spencer.

Trump slams John 
Legend for not helping 
with justice reform

WASHINGTON (AP) — 
President Donald Trump 
is criticizing musician John 
Legend for not playing a 
role in passing criminal jus-
tice reform following a TV 
special on the subject in 
which the star appeared.

Trump also says he 
hasn’t gotten enough credit 
for signing a law institut-
ing some reforms. The law 
reduced mandatory mini-
mum sentences, among 
other measures.

In a series of  tweets late 
Sunday and early Monday, 
Trump called Legend “bor-
ing.” He also said Legend’s 
wife model Chrissy Teigen 
as “fi lthy mouthed.”

Legend responded by 
saying Trump is hungry for 
praise and asked Trump’s 
wife Melania to step in.

Jim & Donna Narber, owners
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ONE AD 

PER WEEK
52 WEEKS

ONE AD 
EVERY OTHER 

WEEK
26 WEEKS

ONE TIME 
RATE

Weather Page Advertising

8” Ad with Full Color

•	 Print to Web is an additional $10 per week

Weather Page 	 $99	     $110    	      $120

                     
52 WEEK  

COMMITMENT
PER DAY

26 WEEK  
COMMITMENT

PER DAY

ONE
 TIME 
 RUN
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Classified Rates
Recruitment Advertising
Take your recruiting to the next level with our customized recruitment 
advertising solutions. Our one-stop-shop places your recruitment ads 
on the most popular job aggregators – Indeed, ZipRecruiter, Glassdoor 
and Jobs2Careers – to place your positions in front of active job seekers. 
We also offer industry-specific network boost for those harder-to-fill 
and specialized positions.

MaxRecruit packages start at only $129 per job listing.

Industry-specific boosts include the following. Please call for pricing.

Accounting & Finance Network

Call Center / Customer Support Network

CareerBuilder

Cannabis Network

Construction Network

College/Entry Level Network

Diversity Network

Education Network

Energy & Engineering Network

Facebook Passive Audience - Basic

Facebook Passive Audience - Platinum

Green Employer Network

Healthcare Network

Healthcare and Nursing Networks

Hospitality Network

Information Technology Network

Law Enforcement Network

Manufacturing & Trade Network

MaxRecruit

Max Recruit - Discount

MaxRecruit Hourly 

MaxRecruit Lite

MaxRecruit Platinum

MoonLighting Blast

MoonLighting Blast Plus

Nursing Network

Sales & Marketing Network

Social Network

Transportation & Logistics Network

Veterans Network

Private Party Classified Advertising
Automotive – single vehicle listings starting at $40 for 14 days

Real Estate (private party/for sale by owner only) – listings starting at 
$62 for three days

Garage Sales – listings starting at $10/day

Occasions – announcements starting at $23

giCAREERFINDER.com
Sunday/Wednesday full color print ad with 8,000 extra distribution in 
Trade West. Packages include run of site online banners and online with 
gicareerfinder.com. Each job is also posted on Recruitology Job Boards.

Eighth Page (4x4.25”)- $562

Quarter Page (4x8.75”)- $851

Half Page (8x8.875”)- $1,361

Full Page (8x18”)- $2,306

Obituaries
$15/column inch; $20-$25 for photo

Legal Notices
All legal notices are run at the state statute rate. Please call for pricing.

Classifieds and Legals

CLASSIFIED 5BMONDAY, SEPTEMBER 9, 2019  The Grand Island Independent www.theindependent.com

Hay
and Straw
Harb’s Hay Shed

2019 Premium alfalfa $8, 
grass hay $7 and  straw 
$6. All Small Square Ba-
les. In barn, have lights.
Located 1/2 mile S. of Indi-
anhead Golf Course in 
Grand Island. All paved 
roads. Call Jason 
308-390-9824.

25 years in the
hay business

Small square bales of al-
falfa, clean, always shed-
ded $6. Delivery up to 200 
bales $1 per loaded mile 
$50 minimum.

Boelus area.
308-996-4376

Farm Services

EAGLE EYE
WEED CONTROL

Pasture Spraying,
Ground Sterilant, Tree 

Spraying, other Spraying 
needs

No job too small

Randy Valasek
Cairo, NE

308-379-1362

Farm Services

Pick Up irrigation pipe, drip 
tape and underground pipe 
repair. Call 308-227-2585

Farm Equipment

FOR SALE: Like new 10 x 
80 Farm King auger with 
swing hopper/hydraulic lift
308-728-7186

BUY IT!  
SELL IT!  
FIND IT!

In The Independent 
Classifieds!  

Call our Classified 
Specialists Today at 

308-382-1000Sell IT FAST with want ads

Farmers Market
To Advertise Call Monday - Friday 8 am to 5 pm 308-382-1000         www.grandIslandclassifi eds.com

Call
for 

Specials! 

GrandIsland
Classifi eds.com 

To Advertise Call Monday - Friday 8 am to 5 pm 308-382-1000 or Place Ads online 24/7 at www.GrandIslandClassifi eds.com 

1 3 8 5 9 4 6 2 7
2 6 5 8 1 7 9 3 4
4 7 9 3 2 6 1 5 8
7 1 3 6 5 9 8 4 2
5 4 2 7 8 1 3 9 6
9 8 6 4 3 2 5 7 1
6 9 4 1 7 3 2 8 5
3 5 1 2 4 8 7 6 9
8 2 7 9 6 5 4 1 3

Sudoku Answers Crossword Answers

YOU’VE GOT IT.

Somebody else wants it!
Got something special you no longer use?

Sell it in the Classifieds.  
It may just be the perfect item to fill 

somebody else’s need.

422 W. 1st Street
 308-382-1000

Good Things
To Eat

Hamilton Honey Farms 
Selling Clover, Raw, and 
comb honey at Ace Hard-
ware Farmers Market each 
Sat & Sun. 308-968-3460

TAKE ADVANTAGE OF 
LOW PRICES!!

Farm-raised Quality corn 
fed beef  $3.29/lb.

*Price includes cutting and 
wrapping

Buy a Half of Beef, Get a 
Half of Hog FREE while 

supplies last.
$200 Value

Twin Loups
Quality Meats
St. Paul, NE
308-754-4031

Auction
Calendar

MONTHLY ANTIQUES & 
COLLECTIBLES

AUCTION
Thurs, Sept 12 - 5:00 pm

317 W 4th St
Grand Island, NE

YAP Auction
ANTIQUE DISPERSAL 

AUCTION
Fri, Sept 13 - 6:00 pm

Davis Auction - N. Hwy 14
Central City, NE

Owner: Davis Antiques
Brandenburg Auction Co.
GUNS, LAWN/GARDEN

& COLLECTIBLES
AUCTION

Sat, Sept 14 - 9:00 am
690 Sartoria Rd

Kearney, NE
Owner: Frederick

Kliewer Auction Service
PERSONAL PROPERTY 

AUCTION
Sat,Sept 14 - 10:00 am

221 N. 7th St.
Loup City, NE
Owner: Goc

Day’s Auction & Realty
HOUSEHOLD,

ANTIQUES, CAR,
PRIMITIVES & MORE 

AUCTION
Sat, Sept 14 - 9:00 am

Fairgrounds
Aurora, NE

Owner: Kissel Estate
Cornwell Auction
GRAND ISLAND

MACHINERY AUCTION
Fall Consignment

Auction
Sat, Sept 14 - 9:30 AM
5901 W Airport Road

Grand Island, NE
TOM WIECK REALTY

& AUCTION

FARM MACHINERY
AUCTION

Wed, Sept18 - 10:00 AM
From Litchfield - 5 miles 
East on Litchfield Rd.

Litchfield, NE
Owner: Byron Burns Estate

MARSHALL LAND
BROKERS

& AUCTIONEERS

Auction
Calendar

MONTHLY ANTIQUES & 
COLLECTIBLES

AUCTION
Thurs, Sept 19 - 5:00 pm

317 W 4th St
Grand Island, NE

YAP Auction

MOVING AUCTION
Sat, Sept 21 - 10:00 AM

51375 310th Road
Ravenna, NE

Owner: Dale Link
TOM WIECK REALTY

& AUCTION

MULTI-PARTY
AUCTION

Sat, Sept 21 - 9:00 am
Fairgrounds

Holdrege, NE
Bramer Auction & Realty

WAR ON
STORAGE UNITS

Sat, Sept 21 - 10:00 am
Various Locations
Grand Island, NE
YAP AUCTION

SURPLUS OFFICE, 
KITCHEN & FITNESS 

EQUIPMENT AUCTION
Mon, Sept 23 - 10 am start
Tues, Sept 24 - 10 am start

Online Only
Corporate Auction Group

MONTHLY ANTIQUES & 
COLLECTIBLES

AUCTION
Thurs, Sept 26 - 5:00 pm

317 W 4th St
Grand Island, NE

YAP Auction

NOWAK MOVING
AUCTION

Sat, Sept 28 - 10:00 AM
1041 Highway 11
Dannebrog, NE

Owner: Roger & Lillian 
Nowak

TOM WIECK REALTY
& AUCTION

ANTIQUES, TOOLS, 
GUNS & HOUSEHOLD 

AUCTION
Sun, Sept 29 - 9:30 am

Fairgrounds
Aurora, NE

Owner: Rod/Janet
Roberts

River Road Auction
Service

MACHINERY
CONSIGNMENT

AUCTION
Mon, Sept 30 - 9:00 am

Valley County Fairgrounds 
E Hwy 11, Ord, NE

Wolf Inc. Auction
& Real Estate

HOME / PERSONAL 
PROPERTY ABSOLUTE 

AUCTION
Tues, Oct 1 - 3:30 PM

Real Estate Sells at 7PM
508 Johnson Place
Grand Island, NE

Owner: Marvin & Patricia 
Miller

Amick Realty, Broker
DARREL OLSON,

AUCTIONEER

RETIREMENT
AUCTION

Sat, Oct 5 - 9:00 am
Fairgrounds
Aurora, NE

Owner: Buller
Kliewer Auction Service

Auction
Calendar

MOVING AUCTION
Sat, Oct 5 - 9:00 am

107 E 19th St
Grand Island, NE

Owner: Lessig
YAP Auction

GI & HALL COUNTY
GOVERNMENT &

IMPOUNDED VEHICLES 
AUCTION

Sat, Oct 19 - 9:00 am
510 Stuhr Rd

Grand Island, NE
YAP Auction

UTOMOTIVE
Recreation
Equipment

We buy, sell,  and trade 
clean RVs

Instant Cash

St. Paul • 308-754-4448
jacobsford.com

1993 Bounder 31K Class A 
Motorhome clean local 
trade-in. Very well cared 
for. 7.0 Marquis Generator, 
two roof air conditioners, 
good tires all around, runs 
and drives great. 454 
Chevrolet V8 with 77,546 
miles. $8,999

Jacobs Ford & RV 
jacobsrvs.com

St. Paul Nebraska 
308-754-4448

‘15 Wildwood, Xlite travel 
trailer, bumper pull, 29’, 
bunkhouse, electric level-
ing, fridge, power owning, 
TV, used 3 times. Non 
smoker. Like new!! Call 
Dan 308-380-1947

12’ Two seat pontoon fish-
ing boat, 45 hp motor and 
a trolling motor. $3000 or 
best offer. Call 
308-379-6352

Autos
For Sale

‘00 Lincoln Town Car, Sig-
nature Series, 116K miles.
$3000 Call 308-379-3156

Autos
For Sale

‘01 VW Beetle TDI. 5 
speed, only 129,xxx miles 
and in excellent condition.
45-50 mpg. $4500. Call or 
text 308-379-1099

Rods & Rides
Auto Repair & Sales

320 North Lincoln Ave.
Grand Island

‘05 BMW Z4, automatic, 
power top, new battery, top 
in excellant condition.
142,000 miles. $7599. Call 
or text 308-379-1099.

Rods & Rides
Auto Repair & Sales

320 North Lincoln Ave,
Grand Island

‘06 Lexus GX470. 3rd row 
seating, rear dvd player.
Loaded and in great 
shape. 139,xxx miles.
$8599. Call or text 
308-379-1099

Rods & Rides
Auto Repair & Sales

320 North Lincoln Ave.
Grand Island

‘11 Dodge Caliber Heat.
Only 69,241 miles. Great 
condition. Must see. Call 
308-258-2746.

Autos
For Sale

‘11 Mini Cooper Country-
man S, automatic, 4 doors, 
turbocharged. Great shape 
and ready to go. Only 
124,xxx miles. $7500 Call 
or text 308-379-1099.

Rods & Rides
Auto Repair & Sales

320 North Lincoln Ave.
Grand Island

‘13 GMC Acadia Denali 
3.6 L V6, 88,500 miles.
Color: White Diamond 
Tricoat. Interior: Cocoa 
Dune. FWD, Fully 
Loaded Denali. New Yo-
kohama Geolander Tires.
Excellent condition.
NADA Retail. $21,000, 
asking $19,500 or best 
offer. Call Tom (308) 
627-0026.

4-Wheel Drives
For Sale

‘96 Ford F150 XLT, ex-
tended cab, 4X4, heat/AC, 
electric windows, doors, 
some rust, 245K miles, 
$2000 or best offer. Call 
308-750-4783

‘05 Chevy K1500 Crew, 
Z71, 4X4, 5.3L V8, Pwr 
cloth, windows, locks, 

cruise, Dual Climate, Pre-
mium Stereo, Runing 

Boards, Mud Guards, Bed-
liner, Tool Box, Alloy 

Wheels, New Tires, Tow 
Pkg., Super Nice!

Financing Available WAC
Summer Special!

$11,950
Dan 308-383-5861
Mark 308-940-1240

Kerwyn 308-390-8925
stewartautosales.com

Central City

4-Wheel Drives
For Sale

‘08 Chevy Suburban LTZ
4WD #19-0063 5.3L V8 
Pwr Heated leather, sun-
roof, locks, cruise, climate 
control, DVD, Navigation, 
Premium stereo, remote 
start, 2nd row captain 
seats, running boards,

alloy wheels, tow pkg! Ex-
cellent Condition! Finan-

cianing Available!
Summer Special!

$13,499
Dan 308-383-5861
Mark 308-940-1240

Kerwyn 308-390-8925
stewartautosales.com

Central City

‘10 Chevy K2500 HD 
Crew, LT, 6.0L V8, 4X4, 

Pwr cloth, windows, locks, 
cruise, A/C, Running 

Boards, Upgraded Stereo, 
rear sliding window, top-

per, line-X, Bedliner, Alloy 
Wheels, Tow Pkg! “Solid 

Nice Truck!”
Financing Available WAC!

Summer Special!
$21,899 

Dan 308-383-5861
Mark 308-940-1240

Kerwyn 308-390-8925
stewartautosales.com

Central City

‘12 Chevy K1500 Crew LT 
Z71, 5.3L V8, 4X4, Pwr 

heated leather, windows, 
locks, cruise, Dual Climate, 

Remote Start, Premium 
Stereo, Bedliner, Alloy 
Wheels, New tires, Tow 

Pkg! Sharp!
Financing Available WAC!

Summer Special!
$19,899 

Dan 308-383-5861
Mark 308-940-1240

Kerwyn 308-390-8925
stewartautosales.com

Central City

4-Wheel Drives
For Sale

‘16 Chevy K1500 LT 4X4 
4.3L V6, Pwr seats,

windows, locks, cruise, 
Dual Climate, Premium 
Stereo, Remote Start, 
Navagation, On Star,

Running boards, Tool box 
Mud Guards, Bed Mat, 
Custom Wheels, New

Tires, Tow Pkg.
Great Condition!!

Financing Available 
W.A.C.!!

SUMMER SPECIAL
$25,899

Dan 308-383-5861
Mark 308-940-1240

Kerwyn 308-390-8925
stewartautosales.com

Central City

‘17 Chevy K1500 LT Crew 
4X4, 5.3 L V8, Pwr Cloth 
Seats, Windows, Locks, 
Cruise, Navagation, Dual 
Climate, Premium Stereo, 
Alloy wheels, New Tires, 

Tow Pkg.!
Immaculate Condition!

Financing Available WAC!
Summer Special!

$24,899 

Dan 308-383-5861
Mark 308-940-1240

Kerwyn 308-390-8925
stewartautosales.com

Central City

SUV’s

‘02 Suzuki Grand Vitara, 
V6, twin cam 24 valve en-
gine. New tires, brakes, 
wheel baring, seals, bat-
tery and belts. $3000 or 
best offer. Call 
308-379-6352

SUV’s

‘11 Chevy K1500 LT, 4X4, 
Z71, Pkg, 5.3L V8, Pwr 
Cloth, windows, locks, 

cruise, Remote start, Dual 
Climate, Premium stereo, 

Bed liner, Mud guards, 
Alloys Wheels, Tow Pkg! 

Great Value!
Financing Available WAC!

Summer Special!
$13,899

Dan 308-383-5861
Mark 308-940-1240

Kerwyn 308-390-8925
stewartautosales.com

Central City

‘12 Chevrolet Suburban 
1500 LT. Black with grey 
and buff leather interior.

New Michelin tires.
tow package, sunroof, 

Weathercraft floor mats, 4 
wheel drive, factory DVD 

with two screens - 2nd and 
3rd row, heated seats,

remote start. Very clean 
car in excellent mechanical 

condition. 138K miles 
$15,995. 308-380-4786

 CLASS
 FAX

You can submit 
your classified 

ads by fax:

 FAX:
 (308) 381-9431

Include BOLD type in 
your classified ad, and it 
will JUMP off the page!
Just 25¢ per  line/day

the .com

• News
• Classifi eds
• Sports

• Occasions
• Photos
• Ads
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To Advertise Call Monday - Friday 8 am to 5 pm 308-382-1000                        gihomefinder.com

HOMEFINDER
G R A N D  I S L A N D

g  i  h  o  m  e  f  i n  d  e  r  .  c o mgiHOMEfinder.com

308-381-8240
www.newviewrealestate.com

$ 2,995
Plus 2.5%

We take a whole new approach 
to saving you money!

Gordon Coble
380-8240

Dave Wetherilt
380-7872

Julie Connelly
383-4444

Lisa Heineman
383-8808

Deb Knight
380-8643

Valerie Kirkpatrick
390-9704

1001 6TH RD, CHAPMAN
$189,900

3 bdrms, 2 baths ranch. 
1 car att, 2 car detached 

gar. 1 acre in country.

2421 N GRAND ISLAND AVE
$184,900

4 bdrms, 2 baths. 
2 car att gar, full fi nished 

basement.

1603 CHESAPEAKE
CIRCLE

$379,900
4 bdrms, 3.5 baths.

 3 car gar.

502 DERINDA ST
$209,900

4,004 sq ft Commercial bldg, 
2 OH doors, large reception 

area, office, bath - shop.

OPEN BY APPTNEW LISTING NEW LISTING OPEN BY APPT

320 Q Street, Aurora
4 bdrms, 3 baths, 5+ car gar ...........................$239,900

1911 Imperial Pl - 6 bdrms, 3 baths, 3 car gar .$495,000
309 7th St - 3 bdrms, 2 baths, 1 car gar .......$154,900
3028 Lee St - 5 bdrms, 3 baths, 3 car gar ....$360,000
521 Meadowlark Dr -4 bdrms, 4 baths, 5+ car gar ..$649,900
2836 Goldenrod Drive
   4 bdrms, 2 baths, 2 car gar .............................$209,900

ADDITIONAL PROPERTIES
2319 W 10th
   4 bdrms, 2.5 baths, 3 car garage ..................$209,900
422 Woodland Dr - 2 bdrms, 2 baths, 2 car gar ..$219,900
952 6th Ave, St Paul
   5 bdrms, 3.5 baths, 3 car gar ..........................$550,000
529 Sunfl ower - 3 bdrms, 2 baths. New Construction ..$225,900
515 Sunfl ower - 3 bdrms, 2 baths. New Construction ..$218,900

PENDING PENDING

4148 LIBERTY LANE
4 level split w/ 3 br, 3 ba, fam 
rm w/ w/b firepl, updated mn 
ba, & 2 car att gar. $189,900
ANN OTTMAN 308-383-7031

1019 E. NEBRASKA
Transformed 3 br, 2 ba one level 
w/ new kitch w/ s/s appl & 2 car 
att gar. $194,900
CHRIS SCHWIEGER 308-379-3275

675 CEDAR LANE, DANNEBROG
6.99 A w/ 3+2 br, 2.5 ba home, 2 
car att gar, 2 car det gar, & fenced 
for horses. $312,000
MARY TRENTMAN 308-380-8042
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THINKING OF
SELLING YOUR HOME?

(308) 398-6600
www.WoodsBros.com

Call Us Today for a
FREE

Market Analysis!

1824 W. 2nd St
(308) 381-9999

819 Diers Ave., Suite 5
(308) 398-6600

Now Serving
Grand Island in 2 Locations

WoodsBros.com

PENDING

2204 WOODRIDGE CT
2 story home w/ 4 br, 2 - full ba, 
2 - 1/2 ba, 2 din area, bsmt, & 2 
car att gar. $230,000
CHRIS SCHWIEGER 308-379-3275

212 W. 21ST ST
3 br, 2 ba ranch w/ bsmt, fenced 
yard, 1 car att gar, & 28x26 det gar 
w/ alley access. $174,500
ANN OTTMAN 308-383-7031
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4508 W. CAPITAL AVE – 5.29 ACRES
Bring your horses! 4449 sf brick ranch 
w7 br & 5 ba; spacious MF family rm 
opens to a stunning kit; 2-sided gas 
FP between fam rm & game rm; 16x29 
master + 3 MF br; 12x14 den; 80x42 
enclosed heated pool rm; MF laundry 
AND finished bsmt, too. $749,900

3827 MEADOW WAY TRAIL
NEW 1902 sq ft, 5 br, 3 bath ranch w/3-
car gar; lrg cov deck; 10’ceilings; wood 
flrs; FP; beautiful cherry kit w/granite 
counters & backsplash & 2 spacious 
pantries; deluxe master ste! Bsmt: 9’
ceilings; huge fam rm w/wet bar; 2 lrg br; 
full ba & lots of daylight!  $399,500

4080 - 4082 NORTH POINT CIRCLE
Duplex built in 2018 renting for 
$1200 per unit.  Each unit off ers 
an open flr plan: great rm open to
/kit: SS appl & breakfast bar; 3 br, 
full ba, laundry rm, att 1-car gar 
& patio.  No bsmt; snow removal/
lawn care provided by owner: $25 
monthly per unit.   $315,000

3821 MEADOW WAY TRAIL
NEW 4 br, 3 ba ranch w/9’-14’ ceilings 
in LR/DR/kitchen: SS appl, 9’ island; 
granite, wd flrs & WI pantry w/prep 
sink!  Deluxe master w/lrg shower,
soaking tub, dbl vanity & WIC. Bsmt: 
9’ celings; fam rm w/wet bar; tv rm; 
2 lrg br & full ba! Lrg cov deck; 3-car 
gar… Nice!  $399,500

4086-4088 NORTH POINT CIRCLE
Duplex built in 2016 renting for 
$1200 per unit.  Each unit off ers 
an open flr plan: great rm open to
kit: SS appl & breakfast bar; 3 br, 
full ba, laundry rm, att 1-car gar 
& patio.  No bsmt; snow removal/
lawn care provided by owner: $25 
monthly per unit. $315,000

4133 SANDALWOOD
Handsome 2 + 2 br, 3 ba ranch w/3-car 
gar! Vaulted great rm w/gas FP & wd
flrs; lrg eat-in w/kit w/ granite, pantry 
& breakfast bar + frml DR. Mstr w/ dbl 
WIC, lrg shower & dbl vanity; bsmt 
fam rm, br, office & storage.  Cov deck; 
manicured yd & UGS!  $359,900

3919 MEADOW WAY TRAIL
Beautiful Summerfi eld Condo! 
Great Room design: LR w/FP/DR/
kit w/breakfast bar & dining area 
– SS appl stay; MF master w/jetted 
soak tub, shower, dbl van, WIC; 2nd 
br & full ba.  Bsmt: fam rm; lrg br; 
full ba. Three car gar; HOA;$1500 a 
year. $299,900

3280 WOODRIDGE BLVD
Handsome, 2-story brick offi  ce
building:  10,820 square foot; 
great offi  ce space; conference 
room; kitchenette; UGS and 
generous parking!  Great 
location! $650,000

205 W. 1ST STREET
Classic, 2-story, downtown 
building; 11,211 square foot 
with basement; design business 
or condos as you like; beautiful 
architectural details! $249,900
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RATLIFF
379-4243

3010 w. FAIDLEY AVENUE • GRAND ISLAND, NE 68803 • 308-381-2021

www.nebraskaestatehomes.com

Commercial Lot (North Rd & W. 13th St) -1.7 acre .......................................................................................$720,000
Commercial Lot: Arlington Circle - 6.68 acres ..............................................................................................$550,000
Commercial Lots: Westgate Park - 1 to 3 acre commercial lots ..................................... $170,000 - $316,000
Commercial Lots: 404 & 412 Lexington Circle ..........................................................................................  $185,000
Residential Lots: Birdie Blvd, Cairo Golf Course .....................................................$23,000 to $35,000
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4262 W Wildwood Dr $375,000
Wildlife & Riverground paradise! 2BR/2BA
Jasey Klein (402) 309-0825 

2828 Dallas Ave $249,900
Quiet Cul De Sac Living! 3+1bds.2.5ba
Shandi Hartwig (402) 470-1753

OPEN 12:00 - 1:00 OPEN 12:00 - 1:00

OPEN 12:00 - 1:00OPEN 10:30 - 11:30 OPEN 10:30 - 11:30

2309 28th, Central City  $165,000
Lots of Updates! 4bd/2ba MUST SEE!
Kendra Kuhn (308) 940-0595

www.century21daly.com
1515 N Webb Rd.
(308) 384-4200

2514 S. Locust
(308) 384-1101

Now With 2 Locations
to Serve You!

OPEN 10:30 - 11:30
FIRST

TIME OPEN

#Goodtoknow
BEST

OF
GRAND ISLAND

2018

theindependent.com

BEST
OF

GRAND ISLAND

2019

theindependent.com

BEST
OF

GRAND ISLAND

2016

theindependent.com

BEST
OF

GRAND ISLAND

2013

theindependent.com

BEST
OF

GRAND ISLAND

2017

theindependent.com

1404 N Wheeler Ave $182,000
Completely updated! 5BR’s, 2BA, NICE!
Jasey Klein  (402) 309-0825

NEWPRICE

4146 Norwood Drive $323,000
Beautiful 2 Story with 5BR’s & 4 Baths. 
Shandi Hartwig (402) 470-1753

1536 Warbler Circle $379,900
5 BRs/3 BAs/2 FRs, 2191 sf+ bsmt w/theater rm, ofc. 
Kelly Fitchhorn (308) 383-8670SUMMERFIELD ESTATES

PENDIN
G

JACKIE 
BELTZER 
G.R.I., C.R.S.

(308) 379-6825
jackiebeltzer@icloud.com

1625 Coventry Lane $217,900
Sharp 4BR/2BA, vaulted LR/Dng, fam 
rm w/frplc, awesome in-ground pool

BEAUTIFUL BACKYARD
715 Church Rd $145,000
3BR/3BA 1 ½ story, fresh paint, some new 
carpet, fenced yard, full/dry bsmt, HOA

CAREFREE CONDO LIVING
1028 N Hancock   $199,900
4BR/3BA, eat-in kit, fenced yard/
UGS, full fi n bsmt, oversized 2-car

SCREENED PATIO

2024 Stagecoach Rd $379,900
At $111/sf, this 5BR/4BA 2-story is 
a bargain.  Ofc part of mstr, fenced 
26582 sf lot

FAMILY READY!
2677 St. Patrick $269,900
Motivated! 4BR/3BA, 3-car gar, fence, 
UGS, newer windows, frplc, lg mstr

HOUSE OUT OF FLOOD ZONE

4114 Vermont Ave $299,000
5BR/3BA, 1735 sf + full bsmt w/
fam rm, 2 conforming BRs, full BA, 
12x48 ft deck

NEW LISTING

OPEN
SUNDAY

1:30-2:30

105 Sandbar, Phillips $549,000
Stunning Updates!  5BR/3BA, open 
concept, 9’ bsmt off ers FR, awesome 
wet bar, sauna & MORE.

WALK OUT BASEMENT

OPEN
SUNDAY

3:00-4:00

2190 2nd Ave, Boelus   $900,000
43.6 acres set up for the avid bow 
hunter, 12 deer stands.  1685sf w/
walk-out bsmt.  3BR/3BA

3481 W. Schimmer Rd,    $2,300,000
8340 total sf, 7BR/6BA, 3 frplcs, 18’ ceilings, 
domed entry, vaulted ofc, walk-out 

MIDDLE LOUP ACCESS 16.67 AC LAKE ESTATE

NEW 
LISTING

2010 W. 2nd Street  $550,000 4732 sq ft  (restaurant/car lot/ retail), B-2
2010 W. 2nd Street  $1.15 sf NNN plus security deposit, B-2
3325 W. 2nd Street  $550,000 9,308 sf wrhse/ofc/12 OH doors, M-2, 1.81 AC
2621 W. Hwy 30  $7.50 sf 6,000 sf ofc space, gross lease, lots of parking
820 N. Webb Rd  $5202/mo + CAM fees, 5 yr, NNN, Up to 4226 sf or smaller
1620 19th St, Cen City $917,500 28,872 sf, lots of possibilities & lots of pkg
308 N. Locust St $2,400,000 Multiple AAA Tenants, 2 elevators, 2 pkg lots
1625 16th St, Cen City $309,900 Lincoln Manor Restaurant, upper fl rs ready to reno 

COMMERCIAL PROPERTIES
CALL FOR ADDITIONAL INFORMATION

YOUR NEXT HOME IS JUST 
A PHONE CALL AWAY

Call JACKIE at 308-379-6825 for additional 
information and show appointment.

1536 Warbler Circle   $379,900
2191 sf, 5BR/3BA, full fi n bsmt w/2BR, 
full bath, FR and theatre room

SUMMERFIELD ESTATES

OPEN
SATURDAY

12:00-1:00



Electronic Ad Submission and
Printing Specifications
Adobe Acrobat PDF - Preferred Format
Non-digital ad materials (hard copies) will have to be scanned, which 
may result in a loss of quality. 

Electronic Ad Delivery Options
	 FTP – call (308) 381-9444 for access
	 Email – electronic files, contact your sales person (5MB or less)
	 Disk Transfer – CD/DVD or USB memory drives

Print  and Color Specifications 
	 •	 CMYK profile - SWOP Newsprint
	 •	 220-260% total ink density
	 •	 7-15% dot gain
	 •	 200 d.p.i. for newsprint printing
	 •	 300 d.p.i. for gloss and 
		  magazine production

	 Avoid using rich black 4 color black) except when appropriate.  

A.	 Retail advertising rates apply to businesses located within the 
Grand Island Independent circulation area. The business must have 
a permanent location (12‐month lease or own building) where the 
products or services are purchased from that location.

B.	 The publisher shall not be liable for slight changes or typographical 
errors that do not lessen the value of an advertisement. The 
publisher’s liability for other errors or omissions in connection with 
an advertisement is strictly limited to the first published insertion 
and not to exceed the cost of the ad.

C.	 The advertiser and/or advertising agency agrees to defend 
and indemnify the publisher against any and all liability, loss or 
expenses arising from claims of libel, unfair competition, unfair 
trade practices, infringement of trademarks, copyrights, trade 
names, patents or proprietary rights or violation of rights of privacy 
resulting from the publication of the advertiser’s advertisement.

D.	 Any advertising agency establishing credit and placing advertising 
with The Grand Island Independent shall be liable for payment of all 
media invoices.

E.	 In the event of any direct tax or levy being applied to advertising, 
this tax or levy will become an additional charge to the advertiser, 
over and above the rates mentioned herein.

F.	 Publisher reserves the right to revise rate or rates on any accepted 
contract or order at any time upon 30 days written notice. During a 
period of 14 days after receiving such written notice, the advertiser 
may cancel or alter the agreement without penalty. This option 
excludes contracts expiring concurrent with any revision in rates.

G.	 The subject matter, form, size, wording, illustration and typography 
of all advertising is subject to the approval of the publisher. The 
Grand Island Independent reserves the right to revise or reject any 
advertisement which may be deemed objectionable, whether by 
subject matter, graphics, phraseology or setup. No objectionable 
medical, personal, matrimonial, clairvoyant or palmistry advertising 
accepted; no oil, mining, stock promotions or financial advertising 
other than those of securities of known value will be accepted. 

H.	 Advertising set solid or in reading matter type, or advertising which 
simulates editorial content, or advertising that is deemed political, 
must carry the word “Advertisement” over every two columns in 
width.

I.	 Key letters, numbers, codes and symbols inserted in coupons or text 
of advertisements are at the risk of the advertiser, unless when part 

of the mechanical or reproduction materials are furnished by the 
advertiser.

J.	 Position requests – Advertisers can request specific sections or 
pages. We will make every effort to satisfy the advertiser’s request, 
but we do not guarantee ad position and will not credit advertising 
as a result of ad placement.

K.	 All advertising is payable in advance , unless credit has been 
established with the Credit Department. It is agreed that where 
monthly credit is granted, payment terms are net 25 days from the 
date of the invoice. Past due accounts will be subject to contract 
cancellation.

L.	 Retail rates are not commissionable, and there is no cash discount.

M.	 Copy and indemnification. Advertiser shall indemnify and save 
the Grand Island Independent harmless from any loss or expense 
resulting from claims or suits based on the contents of the copy 
submitted to The Grand Island Independent. The Grand Island 
Independent owns all right, title and interest (including copyright) 
to any article, content or creative work (including advertising or 
marketing materials) prepared or created by The Grand Island 
Independent, its employees, contractors or representatives 
(collectively, the “Work Product”), The Work Product may not 
be used or published in any manner without The Grand Island 
Independent’s prior written permission other than in a publication 
owned by The Grand Island Independent.

N.	 The Grand Island Independent must be notified of any discrepancies 
in the customer statement within 60 days of the statement for credit 
to be issued.

O.	 All political advertising, as well as any advertising of political nature, 
will require advance payment and will contain a disclaimer within 
the ad identifying who, or what organization is paying for the ad.

P.	 Advertising contracts must be in writing and signed by The Grand 
Island Independent and the advertiser before they are effective. 
Contracts will become effective the first of the calendar month and 
contracted volume levels will be associated with rates contained 
within the most current rate card. 

Q.	 When a proof of an ad is submitted to an advertiser, the advertiser 
assumes responsibility for any errors not marked on the proof. 
Claims for adjustment must be made within seven (7) days of 
publication and credit, when allowable, will apply to the first 
insertion only. The newspaper will not be liable for failure to publish 
an ad.

General Information, Contract and Copy Regulations


