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Small businesses, and shoppers, return to holiday markets
BY MAE ANDERSON
 AP Business Writer

NEW YORK — On a recent eve-
ning in early November, shoppers 
at the Bryant Park holiday mar-
ket in New York City were in the 
holiday spirit well before Black 
Friday. The scent of pine waft-
ed from candle sellers’ booths, 
people snapped up gingerbread 
cookies and hot apple cider and 
ice skaters swirled figure eights 
around the rink in the center of 
the market.

After two years of pandemic 
holidays when people spent more 
dollars online, shoppers are back 
in force in stores and at holiday 
markets. Small businesses say 
it is beginning to feel a lot like 
Christmas, both emotionally and 
financially.

“It’s definitely been busier than 
last year,” said Sallie Austin Gon-
zales, CEO of soap company Sal-
lyeAnder based in Beacon, New 
York. This is her second year at 

the Bryant Park market – offi-
cially called the Holiday Shops by 
Urbanspace at Bank of America 
Winter Village at Bryant Park.

“People are taking advantage of 
being a part of society again and 
walking around.”

Christmas markets have been 
popular in Germany and Aus-
tria, where they’re called Christ-
kindlmarkets, and other parts of 
Europe for centuries. They’ve 
become more popular in the U.S. 
over the past few decades, spring-
ing up in Chicago, Atlanta, San 
Francisco, and many other cities. 
In New York, the Grand Central 
holiday market and the Union 
Square holiday market started 
in 1993.

Urbanspace now operates three 
holiday markets in New York: 
Bryant Park, Union Square and 
Columbus Circle. The pandem-
ic put a damper on festivities in 
2020, when only a scaled-back 
Bryant Park opened. Last year, 
Bryant Park was open at full 

capacity, but Union Square was at 
80% capacity and Columbus Cir-
cle at 50%. This year, not only are 
all three markets at full capacity, 
Urbanspace is adding another one 
in Brooklyn that opens Nov. 28. 
Vendors apply for pop-up spaces 
and pay weekly or monthly rent 
to Urbanspace.

“We’ve received more applica-
tions than ever before, that tells us 
vendors are excited to be back in 
the pop-up game,” said Evan Shel-
ton, Director of Pop-Up Markets 
at Urbanspace. “I’m very opti-
mistic.”

So far, foot traffic is up slightly 
from last year as tourism con-
tinues to improve, Shelton said. 
While the number of tourists 
remains below 2019 levels, the 
tourism trade group NYC & Com-
pany expects 56.4 million domes-
tic and international visitors by 
the end of 2022, up 30% from 
a year ago. That bodes well for JULIA NIKHINSON | THE ASSOCIATED PRESS

PEOPLE SHOP FOR CHRISTMAS trinkets in Bryant Park’s Winter Village on Tues-
day in New York. 

Keeping it local

ASHLEY DEPEW | DAILY TIMES
A LARGE CROWD WALKED up and down Broadway Avenue during last year’s Holiday Craft Market hosted by the Maryville Downtown Associa-
tion as one of the organizations fundraising efforts to continue revitalizing downtown.

Downtown Maryville Holiday Market has biggest year yet
BY ASHLEY DEPEW
ashley.depew@thedailytimes.com

The seventh annual Holiday Mar-
ket will be in downtown Maryville 
from 9 a.m. to 3 p.m. on Saturday, Nov. 
26. The same weekend shoppers find 
Black Friday deals at box stores, the 
Maryville Downtown Association 
encourages holiday shopping with 
local craft vendors and community 
businesses.

An array of items will be set up in 
booths lined up and down Broadway 
Avenue, but vendors will have a lim-
ited selection available for purchase. 
Unlike shopping at stores, when an 
item is sold, an exact match may not 
hang from a hook behind.

Last year, handmade wreaths, wood-
worked items, various homestyle deco-

rations and food trucks filled Broad-
way Avenue.

A release from MDA states the mar-
ket will be slightly different this year 
through a partnership with Southern 
Appalachian Artisan Market.

MDA Chair Christy McDonald 
Slavick said in an email to The Daily 
Times this year’s market is the biggest 
yet. “Broadway and Harper will be 
filled with over 100 artisans and small 
business for the community to kick 
off the holiday season,” Slavick said.

Hand made, one of a kind items from 
the East Tennessee area will be avail-
able from the artisan market, whose 
website states artisans are from Blount, 
Knoxville, Sevier, Loudon, and Cocke 
Counties.

“We want you to leave the Maryville 
Downtown Holiday Market with beau-

tiful goods, inspiration and your heart 
full of memories with your friends and 
family,” Southern Appalachian Artisan 
Market founder Krysti Franklin said 
in the release.

Artisans will be anchored in the for-
mer River of Life building on Broadway 
and lined on the road through Found-
ers Square, the release adds.

Santa will be stationed inside the 
River of Life building for photos.

Local businesses, such as Bill Cox 
Furniture & Design, Roost and Lam-
bert’s Pies will also be open.

Brunch cocktails will be available 
inside Skyview at Broadway Social, 
where more vendors will be stationed. 
Bella was also accepting reservations 
for a specialty brunch, and dinner res-
ervations can be made at Diamond Jack 
Wine Bar or Bluetick Tavern.

Airport Hilton, 
BMH new training 
sites for Project 
SEARCH students
BY AMY BETH MILLER
amybeth.miller@thedailytimes.com

A couple of the busiest businesses in 
Blount County now are also job training 
sites for high school students with dis-
abilities.

With 460 rooms and 20,000 square feet 
of meeting space, the Airport Hilton has 
three students training in laundry, banquet 
services and maintenance. “They’re doing 
great,” said General Manager Hamilton 
Martinez, noting the staffing shortages 
hitting many businesses. “They’re really 
a big help.”

“They’ve been a breath of fresh air,” said 
Kim LaFollette, catering director.

“They’re happy, they’re willing to do 
anything, and they’re excited to work with 
people,” added Janine Dessez, catering 
sales manager.

In her second week at the Hilton, Heri-
tage High School student Madison Boring 
was setting up for events like the weekly 
Alcoa Kiwanis lunch meeting.

In the laundry room Jenna Otano, also 
an HHS student, was folding bed linens 
at a large table with other workers. While 
Jenna didn’t have to wrangle fitted sheets, 
because the hotel uses only flat sheets, 
she did need to ensure every finished fold 
displayed the small Q or K indicating the 
size for those who will make the beds.

Blount Memorial Hospital has three 
HHS students helping deliver hundreds 
of packages throughout the building. On a 
typical day 300-400 packages may arrive 
at the loading dock, and the hospital has 
more than twice that many pallets of sup-
plies. The students learn to pull inventory 
from rows of shelves and deliver materials 
throughout the building.

“It keeps me moving,” said student Chad 
Ott. Job coach Sandi Osborne logged 3 
miles one day working with him.

Sam Payne, shipping and logistics coor-
dinator, said not only did Chad have great 
people skills but he also remembered 
codes needed to access various areas for 
delivery.

Angela McGaha, the hospital’s storeroom 
manager, praised the students’ math skills 
too, such as recognizing how many groups 
of items they need to fulfill an order of 100.

Two students are working this year with 
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