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Advertising choices made easy - just select the right one for your needs! Choose from the most 
popular and effective packages below and you're done. No complicated formulas - easy-to-use.

Modular Packages

Full Page 1/2 Page

1/4
Page

1/8
Page

Full Page
- 10"x20" ad in TDT
   (Full color and ad design)
- Pick-up ad free in Times Too!
- 20,000 website impressions
                       $1,525

1/2 Page
- 10"x10" ad in TDT
   (Full color and ad design)
- Pick-up ad free in Times Too!
- 15,000 website impressions
                       $935

1/4 Page
- 5"x10" ad in TDT
   (Full color and ad design) 
- Pick-up ad free in Times Too!
- 10,000 website impressions
                       $615

1/8 Page
- 5"x5" ad in TDT
   (Full color and ad design) 
- Pick-up ad free in Times Too!
- 5,000 website impressions
                       $375

Advertising Rates & Modular PackagesAdvertising Rates & Modular Packages

	 DEADLINES	 DEADLINES
A.	 DISPLAY ADS: Retail, Classified, National
	 Monday Edition....................... Thursday at 2:00 p.m.
	 Tuesday Edition............................ Friday at 2:00 p.m.
	 Wednesday Edition.................... Monday at 2:00 p.m.
	 Thursday Edition.......................Tuesday at 2:00 p.m.
	 Friday Edition...................... Wednesday at 2:00 p.m.
	 Saturday Edition.................... Thursday at 10:00 a.m.
	 Sunday Edition........................ Thursday at 1:00 p.m.
     Real Estate (Friday)......................... Tuesday at Noon
	 TimesToo! (Wednesday)........ Thursday at 11:00 a.m.
     TV Times (Monday)...............Wednesday at 9:00 a.m.	
B.	 PREPRINTS:
	   Scheduled: 10 days prior to insertion
	   Delivered:  7 days prior to insertion
C.	 CLASSIFIED PRIVATE PARTY LINE ADS: noon each 

weekday for next day publication. The deadline for 
Saturday, Sunday and Monday is 12:00 noon on Friday.

D.	 ADVERTISEMENTS REQUIRING EXTENSIVE 
PRODUCTION FOR HALF PAGE OR LARGER HAVE 
DEADLINES ONE FULL BUSINESS DAY EARLIER 
THAN DEADLINES INDICATED ABOVE.

	  MECHANICAL MEASUREMENTS	  MECHANICAL MEASUREMENTS
A. 6 COLUMN - page size 10 inches wide, 20 inches deep
	 Full Page = 120 column inches
	 Each Column - 1.562 inches

B. TABLOIDS - 6 COLUMN - page size 9.5 inches wide,  
10 inches deep

	 Full page = 60 column inches
	 Each Column - 1.479 inches

C.	 Advertising depth is available in 1/2 inch increments from 
1 column inch to 20 column inches. 

	 ELECTRONIC FILE REQUIREMENTS	 ELECTRONIC FILE REQUIREMENTS
Color or Black & White: Must be process color (CMYK) or 

grayscale - minimum 200 dpi

Preferred file format: PDF with fonts embedded. Other file 
formats accepted: eps, tif, jpg, psd 

Available Applications: InDesign; Photoshop; Illustrator; 
Microsoft Word. We cannot process Publisher, .exe or 
Word Perfect files.

 ADVERTISING RATES ADVERTISING RATES
	 A. REGULAR OR OPEN RATES
		  Ad Type Column Inch Rate
		  Retail Display............................................................. $20.00
		  Local Classified Display............................................ $16.00
		
	 B. MONTHLY BUSINESS CARD RATES
	    2 column inches ...............................................$375/month
	    3 column inches ...............................................$565/month
	    4 column inches ...............................................$750/month

C.	BIRTHDAY, ANNIVERSARY & IN MEMORY ADVERTISING
	 1 col x 3"....................................................................... $36
	 2 col x 2"....................................................................... $48
	 2 col x 3"....................................................................... $72

Includes full color.
D.	COLOR STRIP ADS
	 Full color, 6 column wide strip ads are available on every page in 

half inch increments, up to 1.5" at the bottom of the page.

   COLOR COLOR RATES AND DATA RATES AND DATA
	
Full Color included with all display advertising at no additional cost.



	 LINE ADS	 LINE ADS
Line Ads - Private Party/Items for Sale 
   One Day 25 word or less....................................................... $14.00
   Weekend Only (Fri, Sat, Sun) 25 words or less..................... $20.00 
   1 Week Special (7 days) 25 words or less....................................................................................................$30.00
   2 Week Special (14 days) 25 words or less..................................................................................................$35.00
   ** 40 cents each additional word over 25

Line Ads - Employment/Real Estate/Commercial Rates 
   One Day 25 word or less....................................................... $15.00
   Weekend Only (Fri, Sat, Sun) 25 words or less..................... $35.00 
   1 Week Special (7 days) 25 words or less....................................................................................................$45.00
   2 Week Special (14 days) 25 words or less..................................................................................................$65.00
   ** 60¢ each additional word over 25

	 SERVICE DIRECTORY	 SERVICE DIRECTORY
ALL SERVICE DIRECTORY ADS RUN FOR 4 WEEKS 
   1 " Block............................................................................... $120.00
        (approx. 30-35 standard size words)
   2 " Block............................................................................... $180.00
       (approx. 60-65 standard size words)
   3 " Block................................................................................. $260.00
       (approx. 90-95 standard size words)

	 EXTRA ADD ONS	 EXTRA ADD ONS
Border......................................................................................$5.00
Color........................................................................................$5.00
Photo/Logo..............................................................................$5.00

	 LOST AND FOUND PETS	 LOST AND FOUND PETS
RUNS 3 DAYS FREE WITH PHOTO 
   Includes when pet was lost, area lost, bname/type/size/color of 
   pet, contact info. etc. For additional days, please refer to  
   Private Party Ads.

   GARAGE SALES   GARAGE SALES
Good Package - $10 
   • 1 day print & e-edition/online ad with  up to 10 lines/approx.     
     50 words
   • 2 FREE garage sale signs

Better Package - $15 
   • 2 day print & e-edition/online ad with  up to 10 lines/approx.     
     50 words
   • 2 FREE garage sale signs

Best Package - $20 
   • 2 day print & e-edition/online ad with  up to 10 lines/approx.     
     50 words
   • 2 FREE garage sale signs
   • FREE color
   • FREE rain insurance

** Make sure the following information is included in the ad:
   Address of sale
   Day/Date of sale
   Time of sale

	 EXTRA ADD ONS	 EXTRA ADD ONS
Additional Days.......................................................................$5.00
Color........................................................................................$5.00
Border......................................................................................$5.00
Rain Insurance........................................................................$2.00  
   (make up ad must run within 2 weeks of original)
Extra Signs........................................................................50¢ each

	 BLIND BOX NUMBERS	 BLIND BOX NUMBERS
To be picked up....................................................................$15.00
To be mailed..........................................................................$30.00

	 Number		
	 Inserts	 4 Tab Pgs.	 8 Tab Pgs.	 12 Tab Pgs.	 16 Tab Pgs.	 24 Tab Pgs.	 28 Tab Pgs.	 32 Tab Pgs.	 36 Tab Pgs.	 40Tab Pgs.	 44Tab Pgs.	 48Tab Pgs.	 50+Tab Pgs.

20,000 	 $57	 $57	 $57	 $64	 $64	 $64	 $70	 $70	 $70	 $70	 $70	 $85

10,000	 $63	 $63	 $63	 $70	 $70	 $70	 $81	 $81	 $81	 $81	 $81	 $96

5000		  $78	 $78	 $78	 $86	 $86	 $86	 $89	 $89	 $89	 $89	 $89	 $104

	 MECHANICAL SPECIFICATIONS FOR INSERTS	 MECHANICAL SPECIFICATIONS FOR INSERTS
 Minimum Size: 	5 1/2” x 8 1/2”
 Maximum Size: 10” x 11”
 Minimum Thickness: 	Single sheet card stock thickness of 0.075"
 Maximum Thickness: 0.36"

PLEASE NOTE: Insert rates are determined by page count, shape, 
weight and quantity. Quotes are available for any insert that does 
not conform to criteria listed above. Inserts should be scheduled a 
minimum of 10 days prior to publication date and delivered at least 
7 days prior to desired date of insertion.

	 SHIPPING INFORMATION	 SHIPPING INFORMATION
Ship preprinted materials to: 
	 Knoxville News Sentinel
	 2332 News Sentinel Drive
	 Knoxville, TN 37921
Receiving hours: 
	 Monday through Friday, between the hours of 8:00 am - 3:00 pm.
Shipping and Packaging Instructions: 
	 Inserts are to packaged on skids in turns of 100 or 200, belted 

down. Contents of skids should be clearily idendified on each 
skid as to advertiser, count of pieces and insertions date.

        Insert Rates and Guidelines        Insert Rates and Guidelines

          Classified Advertising          Classified Advertising



     Digital Advertising      Digital Advertising 
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  COMPLETE DIGITAL  COMPLETE DIGITAL

SEM - Search Engine Marketing
	 Using advertisements that appear on search engine results pages

SEO - Search Engine Optimization
	 Helps your page rank higher on Google and other search engines
	 Tier 1 - $500 / Tier 2 - $1,250 / Tier 3 - $2,000 / Tier 4 - $2,658 / 3 months

Targeted Email Marketing
	 Using opt-in database to create and send a targeted email
	 30,000 emails/$600

Targeted Display
	 Using data on search history, preferences , purchase history and  

geographical location to profile your target market 
	 50,000 impressions/$1,500/3 months

Online Video Advertising
	 Plays ads  before, during or after streaming content on blogs,  

news sites, Youtube etc.
	 .50¢ complete view/$500 minimum₵

Geofencing
	 Displays online ads on browsers and apps to audiences based on their 

geographic location
	 50,000 impressions/$1,500/3 months

Addressable Geofencing
	 Utilizes a physical address to create a series of mini-geofences.
	 50,000 impressions/$1,500/3 months

Social Media Advertising
	 Display ads that run on social media platforms, such as  

Facebook, Instagram, Twitter, LinkedIn and Pinterest
	 50,000 impressions/$1,500/3 months

Social Media Management 
	 Providing content strategy and development to reach your  

target audience
	 $600/3 months

Website Design
	 Team of professional designers custom build your website
	 $350 month/12 months

Reputation & Directory Management
	 Ensures your contact info is updated on thousands of listings
	 $199 month/12 months

  THEDAILYTIMES.COM  THEDAILYTIMES.COM
	
Homepage
	 Over 31,500 daily page views	
	 50,000 impressions/$1,200 - 3 months / $3,300 - 12 months
	
Premium Positions	
	 Home Page Reveal $3,000 - 3 times / $10,200 - 12 times
	 Home Page Pencil Pushdown $2,250 - 3 times / $7,500 - 12 times
	 Home Page Takeover $3,600 - 3 times / $12,600 - 12 times
	 Home Page Anchor $2,200 - 3 times / $7,500 - 12 times
	

  PRINT & DIGITAL ADVERTISING  PRINT & DIGITAL ADVERTISING

Own The Day
	 Reveal Ad/24 hours
	 Front page of newspaper sticky note
	 Email blast to website database
	 SEO & Local Marketplace Profile 	
	 Starting at $1,200

Establish Presence 
	 30,000 Monthly Impressions/ Run Of Site/ Or Equivalent
	 2 x 5 Print Ad Weekly
	 $99 weekly/3 months
	
Become Competitive 
	 40,000 Monthly Targeted Display Impressions
	 25,000 Monthly Impressions/ Run Of Site / Or Equivalent
	 2 x 5 Print Ad Twice Monthly
	 Email Blast To Website Opt-In Database
	 $150 weekly/3 months
	
Market Dominance 
	 50,000 Monthly Targeted Display Impressions
	 Targeted Email Campaign/ 30,000 Emails
	 25,000 Monthly Impressions/ Run Of Site / Or Equivalent
	 2 x 5 Print Ad Twice Monthly
	 Email Blast To Website Opt-In Database
	 $299 weekly/3 months
	
Digitally Competitive 
	 50,000 Monthly Targeted Display Impressions
	 25,000 Monthly Impressions/ Run Of Site / Or Equivalent 
	 Email Blast To Website Opt-In Database
	 $150 weekly/3 months

  PROMOTIONAL CAMPAIGNS  PROMOTIONAL CAMPAIGNS

	 Custom promotion to engage readers including quizzes, trivia, polls and 
surveys aimed at collecting data and leads.

	 $950/4 weeks

  Video Advertising  Video Advertising
Make a personalize video about your business to be shown on several platforms.	



Times Too! - TMC Product
10,000 copies distributed every Wednesday to non-subscribers
Retail, Per Column Inch........................................................$3.00 
Classified, Per Column Inch ................................................$3.00
Preprints, Full Run............................................................$300.00

Market Penetration

ZIP CODE	 TOWN
37801	 Maryville
37803	 Maryville
37804	 Maryville
37701	 Alcoa
37777	 Louisville
37737	 Friendsville
37882	 Townsend
37742	 Greenback
37853	 Rockford
37865	 Seymour
37886	 Walland
37885	 Vonore
37920	 Knoxville
37878	 Tallassee
37774	 Loudon
37354	 Madisonville
37771	 Lenoir City
TOTALS	 11,396
READERSHIP** 30,769

The Daily Times
Paid Distribution

** Calculated based on 2.7 Daily Times readers per copy.

APG Sister Papers

 GROUP COMBINATION RATESGROUP COMBINATION RATES
Advertisers may earn a group rate and 
“one-order-one-bill” service by placing 
advertising in several daily, weekly, 
and monthly publications with Adams 
Publishing Group, Inc. including The 
Daily Times. Call 865-981-1152 for more 
information and prices.

News-Herald (Loudon County) Wed.
The Advocat & Democrat (Monroe County) Wed.
The Connection (Tellico Village) Wed. 
The Daily Post-Athenian (McMinn & Meigs County)     
    Tues., Thurs., Sat.
The Greenville Sun (Greene County) Mon. - Sat. 
The Herald-News (Rhea County) Wed.
The Newport Plain Talk (Newport) Sun., Wed.
The Rogersville Review (Hawkins County) Wed., Sat.



226 Gill St., Alcoa, TN 37701 
Hours: Monday - Friday • 8:00 a.m. - 5:00 p.m.
Phone: 865-981-1100   Fax: 865-981-1156  
Web Site: thedailytimes.com  
Email Address:  advertising@thedailytimes.com
Published Daily: Sunday-Friday in print, Saturday online  
Member: 
News Media Alliance (NMA) 
Southern Newspaper Publishers Association (SNPA)  
Tennessee Press Association (TPA) 
Southern Circulation Managers Association (SCMA)

The  Daily  Times

	 PERSONNEL	 PERSONNEL

Bryan Sandmeier - Publisher................................. 865-981-1137
Darrell Richardson - Advertising Director...........865-981-1152
Amy Marshall - Classifieds..................................865-981-1103
Becky Payne - Administrative Assistant..............865-981-1194
Donna Wilson - Special Sections........................ 865-981-1157
Jeff Craft - Multimedia Executive........................865-981-1192
Quentin Anthony - Multimedia Executive............ 865-981-1151 
Sara Thompson - Multimedia Executive.............865-981-1111
Val Sandmeier - Multimedia Executive................. 865-981-1171

Sunday, January 2, 2022
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THE DAILY TIMES

For Assistance call  865-981-1170 or email classified@thedailytimes.com

East Tennessee Services

JASON'S JUNK 
REMOVAL 

• Licensed & Insured• Power Washing      • Residential• Commercial             • Dumpsters• Free Estimates
865-318-2729

JIM'S TREE SERVICE•Tree Removal•Trimming  •Lot Clearing
•Landscaping

No Job Too Small!Free Estimates, Ins. & Ref. 865-406-4205

A - Z
BLOUNT LAWN SERVICE, LLC
All lawn care, All landscape.*Licensed General

*Contractor
*Irrigation Specialist*Tree Removal & Stump

Grinding
Free estimates
Lic. and Ins.

(865)805-4572 or 805-1147www.blountlawnservice.com

AUSTIN'S TREE SERVICEWe are professionals at
any tree work!

*Trimming  *Topping *Hedge Trimming*Tree Removal  *Clean-up*Stump Grinding*Insured  *25 Years Exp.
We could do your jobCHEAPER with a pricewe can match.

Call us at
(865) 304-1435

1. HONEY DO HANDYMAN
• Painting • Pressure Washing• Odd Jobs • Light Carpentry• Landscaping Free Estimates, Gutter Cleaning.Army Vet. 
Call Mike at 865-384-0896

CERTIFIED ARBORIST 
We also do Landscaping!

Call today for a FREE est.!865-980-1820 AFFORDABLE SIDINGAND GUTTERING
Call James Stinnett 

865-977-9092

                  POWER 
               WORKS

Licensed & Insured

  •  Fuse box/service upgrades  •  Troubleshooting
  •  Ceiling fans, lighting, plugs  •  Call with any electrical needs. •  Over 30 yrs. of experience.

 Larry Vana
865-386-4344

THE QUEEN'S CLEANING CO.
14 years of service. Licensed, Bonded, and Insured. Free In home estimates. 

"Have Your Home Look Like A
Palace"

865-340-9063

Cleaning Services

Electrical

Excavating

Excavating

Handy Man

Hauling

Home Improvements

Home Improvements

Lawn Maintenance

Painting

Plumbing

Siding

Tree Services

Tree Services

FRIDLEY'S PAINTING“The Home Makeover Specialist”
Interior/Exterior Painting

Also Offering:
Pressure Washing

Home Repairs
Free Estimates

865-809-8026

FARMER'S EXCAVATING
*Bobcat   *Backhoe   *Tractor  *Bushhog   *Dump Truck  *Tree/Stump RemovalNo Job Too Small, ReasonableRates, Licensed & Insured

865-661-2565 or 865-705-5403

A-1 Stump KingDeep Grind • All Major RootsAny Stump, Any Depth!Licensed & Insured40 yrs. exp. • Free estimatesCall Don 865-388-4587

JEFF'S HANDYMAN
SERVICES

Deck, Patio & Fence Paint,Stain & Repair, Screened PorchRepair, Light Home Repair, and Flooring
Pressure Washing & 

Interior Work
Licensed, Bonded & InsuredResidential & Commercial
Call 865-567-0818

Army Veteran
Free Estimates

JOE DAVIS PLUMBING
Licensed Master Plumber35 Years ExperienceResidential & Commercial

865-579-0828
www.joedavisplumbing.com

KEN KRUPINSKI
Home Repairs &

Remodeling
Quality Work, Reliable

Contractor
865-268-9854

MURPHY'S BOBCATYour complete excavating and hauling company. No job too big or small.Free estimates. 
Licensed & Insured.

865-856-3478

            SLANSKY BUILDERSHOME IMPROVEMENTS             (865) 983-6144
*Decks *Screen/Sun Rooms*Kitchens *Bathrooms  *Flooring*ADA compliant and Custom Tile Showers *Small Projects Welcomed! No money down. FREE Estimates Family owned and operated inBlount Co. since 2001.  TN Contractor, licensed, & insured to $1,000,000. Call now to speak to a live person.

www.slanskybuilders.com

SMOKEY MOUNTAIN TREEREMOVAL & LANDSCAPINGTree removal, pruning, mulching &property clearing. Price match.FREE ESTIMATES!Licensed & Insured.
865-255-3703

*HELP IS A PHONE CALL AWAYCarpentry, screening, painting,plumbing, pressure washing & miscellaneous repairs. Serving Blount Co. since 1995.Licensed and Insured.The Handi-Helper865-681-8298 or 865-919-8721

A1

NOTICE OF AUCTIONThe Alcoa Police Department will sell the following: 
YR MAKE  MODEL  VIN   COLOR
1999 Mercury  Villager  4M2XV11T2XDJ37940 LT Green
1995 Honda  ULE  1HGCD5635SA050424 Maroon
2006 Mazda  6  1YVFP80D335M53425 Silver
     Pictures available at airportautoauction.com

Items to be sold at 1733 Chandler Rd., Louisville, TN  37777 Public Registration: 9:00 am - 3:00 pm on Wednesday, Jan 05, 2022Sale: 9:45 am on Thursday, Jan 06, 2022
Terms: Sold on “as-is” basis.  Payment will be cash only (paid at the time of sale).  A $500.00 cash 
deposit is due at check in. Public bidder registration is only held the day prior to the sale.  Everyone 
must be registered prior to entering the sale area.  The Alcoa Police Department reserves the right 
to accept or reject any or all bids and waive any formalities or technicalities in the bidding process.  
Item must be paid for at time of purchase and removed from its location on date of sale.  If not 
picked up in that time frame – money and item will be forfeited.    Cash deposit will be applied to 
purchase or returned if no purchase is made.
Any questions please contact Lisa Wright 865-970-9600  January 2, 2022

NOTICE TO SEEK TITLE 1999 Dodge Q25 VIN# 1B7KF23Z5XJ632994 
 Any and all parties holding an in-terest in this truck should re-spond via certified mail to Loy’s Lawn Care and Landscaping, LLC  at 208 South Old Glory Road Maryville, TN 37801 within 10 days of this notice. December 26, 2021 & January 2nd, 2022.

NOTICE TO SEEK TITLE 1999 Dodge Ram 2500 VIN# 3B7KC26Z4XM568521 
 Any and all parties holding an in-terest in this truck should re-spond via certified mail to Loy’s Lawn Care and Landscaping, LLC  at 208 South Old Glory Road Maryville, TN 37801 within 10 days of this notice. December 26, 2021 & January 2nd, 2022.

For Assistance call  865-981-1170 or email classified@thedailytimes.com
Place ad 24/7 go to www.TheDailyTimes.com Click on Classifieds

  East Tennessee Classifieds

ANNOUNCEMENTS

BULLETIN BOARD

PLEASE CHECK
YOUR ADfor errors the FIRST DAYit appears in print. Ourpaper will not be liable forincorrect ads after the firstday of publication. Youmay request a proof ofyour ad be sent to you byfax or email before itprints to correct any 
errors. 

Deadline for Corrections: Noon 1 day prior to 
publication. 

865-981-1170 Classified hours are: Monday-Friday 8am-5pm

LOST AND FOUND

LOST Lost van key with chip and buttons for a 2005 Dodge Cara-van with an extra key on the key ring and saver cards. The lost keys could be anywhere! If found, please call   865-806-4843

REAL ESTATE
RENTALS

APARTMENT/
DUPLEXES

1-2 BR APTS.   
$650-$750.  
No Dogs.  

865-977-4300  

APARTMENT/
DUPLEXES

PUBLISHER’S NOTE“All real estate advertisedherein is subject to theFederal Fair housing Act,which makes it illegal toadvertise any preference,limitation or discriminationbecause of race, color, re-ligion, gender, handicap,familial status or nationalorigin OR intention tomake any preference, lim-itation or discriminations.We will not knowingly ac-cept any advertisement forreal estate which is in vio-lation of the law.”

REAL ESTATE

CEMETERY LOTS
2 SIDE BY SIDE LOTS Garden of Prayer,  in the Gardens of Memory at Grandview Cemetery  $1,000 each plus  $295 fee for deed change.    301-831-7918 

MOBILE HOMES
MANUFACTURED

HOMES

MOBILE/
MANUFACTURED

HOME SALES

2012 16X80 3 bed, 2 bath. Good shape. Set up in a local park. $49,995 cash.  Call Chris at 865-207-8825 

I BUY OLDER  MOBILE HOMES  Any size, age considered.  Call 865-207-8825

MERCHANDISE

FIREWOOD
FIREWOOD FOR SALE $75 per rick or $100 per rick if delivered. 865-617-9438

FURNITURE
SOLID OAK TV CABINET with door, 2 shelves with glass door, 62” high x 37” wide. $150 OBO. 865-856-7466

TRANSPORTATION

WANT TO BUY

Full digital access to Premium Subscribers!

2003

Sunday, January 2, 2022

THE daILy TIMES
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   GENERAL POLICYGENERAL POLICY
A.	 We appreciate the opportunity to create effective advertising for our customers, 

but they should be aware ads created by The Daily Times are the property of 
the publication for exclusive use by the newspaper’s client. All material in this 
newspaper is copyrighted by the Publishing Company and, with the exception 
of the Associated Press, can only be reused with the express written permission 
of the newspaper’s management. Use of materials outside of this newspaper is 
subject to charges relative to the expenses incurred by the newspaper.

B.	 The publisher reserves the right to edit or reject any advertising deemed objec-
tionable, whether in subject matter, illustration or phraseology. 

C.	 Any advertiser wishing to establish credit with our business office must complete 
a credit application form to be approved by the accounting department. Allow 
at least 7 working days for the processing of your credit application. Should the 
application for credit be delayed, we ask that you submit cash in advance until 
credit has been established.

D.	 To cancel a signed agreement prior to the end of the agreed upon period, the 
advertiser agrees to pay for the space used prior to cancellation at the open 
rate plus any cost incurred in collection. All prior payments made toward the 
aforementioned space will be credited.

E.	 Cancellations of scheduled display advertising will be accepted until 3:00 p.m. 
two business days prior to publication date. 

F.	 The publisher may terminate an advertiser's credit without notice if the 
advertiser becomes insolvent, makes an assignment for benefit of creditors, 
is adjudged bankrupt or a receiver of the property is appointed or if the 
advertiser is delinquent in paying bill. Collection costs will be the responsibil-
ity of the advertiser.

G.	 Liquor, beer, wine advertising accepted. 

	 AGENCY COMMISSION AND TERMS OF PAYMENT	 AGENCY COMMISSION AND TERMS OF PAYMENT
A. Agency Commission - All national rates on this rate card are commis-

sionable at 15% to recognized advertising agencies.

B. Terms of Payment - Except for those firms and individuals having estab-
lished credit with The Daily Times, all advertising is cash with order. All 
charged advertising is due and payable 10 days from date of invoice. A 
service charge of 1.5% per month will be applied to all balances unpaid 
before 30 days from date of invoice. Agencies and advertisers are held 
jointly liable until payment is received in full, up to and including all 
applicable finance charges, collection costs, court costs and attorney's 
fees incurred in the course of recovery. There is a $20 per item returned 
check charge.

	 SPECIAL SERVICES	 SPECIAL SERVICES
A.	 TEARSHEETS are available electronically. Paper tearsheets can be 

provided for $1 per sheet plus postage. If necessary, The Daily Times can 
furnish affidavit as proof of publication. 

B.	 Our Creative Services staff can provide professional logos and artwork 
using Macintosh desktop publishing equipment at a standard rate of $50 
per hour.

C.	 The Daily Times provides an FTP site for file transfer —   
ftp.thedailytimes.com.  For more information, call 865-981-1150.

	  

 	 PRIVILEGES AND CONDITIONS 	 PRIVILEGES AND CONDITIONS

The Daily Times will exercise every care and diligence to prevent omissions 
and errors in any advertisement. In case of our errors that materially affect 
value of the advertising, The Daily Times will be responsible for making 
good space occupied by the item in the advertisement. 

SUNDAY, FEBRUARY 6, 2022 
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SEC-URING THE BLOCK

Georgia faces top-ranked 

Auburn, goes for 

late-season stunner. 4B

SPORTSSPORTSSPORTS
E AG L E S  G O  F O R  U PS E T  AGA I N ST  C A RT E R. 3 B 
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Zeigler’s 18 lead No. 22 Vols to win over Gamecocks

BY PETE IACOBELLI

AP Sports Writer

COLUMBIA, S.C. — Zakai Zei-

gler found his hot spot in the 

second half against South Caro-

lina and No. 22 Tennessee never 

looked back in its latest South-

eastern Conference victory.

Zeigler tied his career high with 

18 points — all coming in the sec-

ond half — including back-to-

back 3-pointers to break open a 

tight game as the Vols pulled away 

for an 81-57 victory on Saturday, 

their fifth straight in SEC play.

Josiah-Jordan James finished 

with a career-high 20 points for 

the Vols (16-6, 7-3 SEC), who were 

up just 40-37 early in the sec-

ond half when Zeigler got things 

going.

The freshman from Long Island, 

New York, connected on two 

3-pointers 11 seconds apart to 

extend the lead. When Zeigler 

made a pair of foul shots two min-

utes later, the Vols were up 50-39 

and would not be caught by South 

Carolina (13-9, 4-6).

Zeigler has reached double digit 

scoring in each of his past four 

games. He says it comes from work 

at practice, knowing where best to 

shoot and score. Zeigler was com-

fortable letting it fly the final 20 

minutes against South Carolina.

“Those were my hotspots,” he 

said.

It didn’t hurt Zeigler that he 

overcame a sour stomach and 

needed a trash can to throw up.

“He spit up on me a little,” Ten-

nessee coach Rick Barnes said.

Zeigler said it was the first time 

that’s happened. He quickly got 

back to business. “That’s out of 

the way,” Zeigler said. “On to the 

next thing.”

He made six of nine shots in 

the second half, including four 

3-pointers.

Zeigler matched his best show-

ing set against North Carolina ear-

lier this season. James surpassed 

his previous best of 18 set against 

Georgia last season.

Vols starting forward Olivi-

er Nkamhoua, tied with James 

SEAN RAYFORD | THE ASSOCIATED PRESS

TENNESSEE GUARD ZAKAI ZEIGLER (5) dribbles the ball against South Caro-

lina guard James Reese V (0) during the first half on Saturday in Columbia, 

South Carolina.

Late-season fun helps William Blount boys bounce, beat Maryville

SCOTT KELLER | THE DAILY TIMES

WILLIAM BLOUNT’S MATTHEW CLEMMER (5) drives to the basket and scores for the Governors on Friday during their 56-50 win over Maryville 

at Marvin L. Boring Gymnasium.

BY TROY PROVOST-HERON

troy.provost-heron@thedailytimes.com

The grind of a season can have an adverse 

effect on players.

William Blount coach Kevin Windle 

sensed a weariness after a three-game 

losing streak in which the Governors sur-

rendered more than 80 points — a total 

no team had scored on them previously 

— twice.

Instead of countless defensive drills, he 

instead lined up a row of dodgeballs dur-

ing Wednesday’s practice. Afterward, the 

Govs went out to Buffalo Wild Wings to 

eat as a team.

“At this time in the season, there is that 

lull,” Windle told The Daily Times. “It’s 

almost like the weight of the world is on 

you because you’ve been going so long. 

Sometimes, you just need to refresh and 

have some fun.”

The result was a William Blount team 

that looked like its normal self, getting back 

to the defensive intensity that it prides 

itself on while also getting a hot-shooting 

night from Matthew Clemmer in a 56-50 

Mid-dual mistakes 

cost Maryville 

wrestling at state

BY TROY PROVOST-HERON

troy.provost-heron@thedailytimes.com

FRANKLIN — Jarod Walker and Can-

non Johnson could not avoid the falls 

that Dobyns-Bennett needed to upend 

Maryville in the opening round of the 

Class AA State Dual Championship, but 

Maryville coach Alex Cate felt like nei-

ther should have been in that position to 

begin with.

A string of matches that the Rebels felt 

could have gone differently in the middle 

of the dual instead resulted in pins for the 

Indians, leading to a 39-38 defeat Saturday 

inside the Williamson County Agricultural 

Exposition Park. The Rebels were elimi-

nated from the tournament with a 40-35 

loss to Nolensville in its next dual.

“We left a lot of points on board that 

we needed to collect to win that match,” 

Cate told The Daily Times. “Dobyns-Ben-

nett needed to wrestle a certain way and 

get a certain number of bonus points and 

swing matches, and they did. There were 

a couple of matches that I feel could have 

gone either way and those matches favored 

them in that dual.

“It came down to the end there, but there 

was a lot that happened along the way, start-

ing at the beginning. Those are the hard 

ones to lose because you feel like there 

was a little more that we could have done.”

Carter scores 33, 

Alcoa boys still 

fall to Highlanders

BY TYLER WOMBLES

tyler.wombles@thedailytimes.com

GATLINBURG — Jahvin Carter did all 

he could.

Alcoa’s sophomore standout had the type 

of night Friday that high school players 

yearn for, scoring 33 points and nailing 

a whopping six 3-pointers. Gatlinburg-

Pittman’s defense had no answer for him.

Unfortunately for the Tornadoes, the 

Highlanders had an answer for the team as 

a whole. Alcoa couldn’t translate Carter’s 

individual success into a victory, dropping 

a District 2-2A bout with Gatlinburg-Pit-

tman, 88-69.

“When you come into tonight’s game plan 

of what you need to do to win on the road, 

I didn’t feel like we did it,” Alcoa coach 

Ryan Collins told The Daily Times. “When 

you don’t do it and you’re not together on 

it, you lose.”

The Tornadoes (11-14, 6-1 District 2-2A) 

had previously been on a hot streak; they 

entered Friday’s game having won five of 

their last six games.

All of those wins were over district 

foes and came before Alcoa lost to Ful-

ton, a non-district opponent, on the road 

MEN’S SEC BASKETBALL

No. 22 TENNESSEE 81, 

South Carolina 57

SEE VOLS, 5B

SEE WRESTLING, 2B

BOYS DISTRICT 2-2A BASKETBALL

GATLINBURG-PITTMAN 88, Alcoa 69

SEE ALCOA, 3B

SCOTT KELLER | THE DAILY TIMES

MARYVILLE’S CARSON JONES (12) loses the handle, then regains control, on a drive through 

Governor defenders. William Blount took the district win, 56-50, on Friday at Marvin L. 

Boring Gymnasium.

BOYS DISTRICT 4-4A BASKETBALL

WILLIAM BLOUNT 56, Maryville 50

Back to fundamentals

SEE FUN, 3B
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DEAR ABBY: My best friend, 
“Sophie,” just became engaged 

to her longtime boyfriend, “Bri-

an.” I want to be happy for her, 

but he doesn’t deserve her. She 

knows it, but she won’t leave.
My problem is, I may very well 

be asked to be maid of honor 

at her wedding, and I dread the 
idea of 
having 
to write 
a speech 
about their 
relation-
ship. How 
do I write 
a speech 
when I 
have noth-
ing good to 
say about 
it?

I know 
Sophie 

will expect something heartfelt 

since she’s my close friend. I get 

anxious just thinking about it. 

Please give me some advice. — 

RELUCTANT FRIEND IN INDIANA
DEAR RELUCTANT FRIEND: When 

you write your speech, start by 

saying how long you and Sophie 

have been friends and how close 

the two of you are. Share a cou-

ple of anecdotes about what a 

caring, loyal, fun friend Sophie 

is, and state how lucky “Brian” 

is to be marrying her. Then toast 

the happy couple, wish them a 

lifetime of happiness together 

(even if you feel it won’t turn out 

that way) and “drop the mic.” 

You do not have to sing Brian’s 

praises if you feel he doesn’t 

deserve it. That privilege should 

belong to the best man.
DEAR ABBY: My wife and I 

have friends — a married cou-

ple — we socialize with every 

few weeks. “Charles” is kind-

hearted, pleasant and enjoy-
able, always with a good balance 

between speaking and listening 

during conversations. His wife, 

“Claire,” on the other hand, isn’t 

interested in hearing about our 

lives.
When we try to initiate a con-

versation, Claire cuts us off and 

switches the subject to a non-

related, self-centered topic. She 

also interrupts Charles while 

he’s talking. She goes on and on 

describing at length the minu-

tiae of her activities and, worse, 

the lives of her friends (who we 

don’t know or have any inter-

est in). We no longer enjoy her 

company, but we hate to lose the 

connection with Charles. Any 

suggestions? — BORED IN MISSOURI

DEAR BORED: It may be time for 

you and Charles to see each oth-

er without wives in tow — for 

lunch or a sporting event. That 

way you will be off the hook 

having to tolerate Claire, and 

your wife won’t have to put up 

with her because she can social-

ize with friends whose company 

she enjoys. I don’t have a crystal 

ball, but I have a strong hunch 

you and your wife won’t be the 

first to do this.
DEAR ABBY: I met a very nice 

guy while I was at a bar. Because 

I was slightly drunk, he drove 

me home. We exchanged num-

bers and, since then, we have 

been out once. I’m pretty sure 

we will be going out again. The 

problem is I have no idea what 

his name is! We didn’t exchange 

social media contacts. I feel 
awkward asking his name now. 

Any suggestions? — UNKNOWN IN 

THE WEST
DEAR UNKNOWN: Yes. The next 

time he gets in touch, ask him 

for the correct SPELLING of his 

first and last names “to enter 

into your contact list.” It may 

manage to get you off the hook 

without embarrassing yourself, 

unless his name is John Smith.

DEAR ABBY is written by Abigail Van 

Buren, also known as Jeanne Phil-

lips, and was founded by her mother, 

Pauline Phillips. Contact Dear Abby 

at www.DearAbby.com or P.O. Box 

69440, Los Angeles, CA 90069.

Best friend 
feels uneasy as 
wedding bells 

approach
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BY JOHN BEIFUSS

The Commercial Appeal

MEMPHIS — When news 

services reported earlier this 

month that 33 members of 
Congress had signed a letter 

nominating 95-year-old Texas 

schoolteacher and activist 
Opal Lee for the 2022 Nobel 

Peace Prize, a Memphis wom-

an had special reason to cel-

ebrate.
“This is amazing to my 

soul,” said Alice Faye Duncan. 

“Do you realize that my book 

is the first official biography 

that has been published about 

her life?”
Released in January, Dun-

can’s “Opal Lee and What It 

Means To Be Free: The True 

Story of the Grandmother of 

Juneteenth” is a 32-page pic-

ture book that recounts the 

hard-fought end of slavery 
in the U.S. and Lee’s struggle 

to have the effort recognized 

with a federal holiday.
According to a review in 

Booklist, the journal of the 
American Library Associa-
tion, Duncan’s tome — filled 

with colorful, painterly 
illustrations by Ohio artist 
Keturah A. Bobo — presents 

“a joyous account of June-
teenth’s meaning that doesn’t 

overlook the harsher aspects 

of history or the work that is 

yet to be done.”
As Opal Lee says in the 

book: “Juneteenth is freedom 

rising. And freedom is for 
everyone.”

“Opal Lee” is Duncan’s 13th 

book for young readers since 

the career Memphis public 

schools teacher and librarian 

sold her book “Willie Jerome” 

— about a boy who fills his 

neighborhood with music 
from his be-bop trumpet — 

to the major publishing firm 

Macmillan close to 30 years 

ago.
Another book, “Miss Viola 

and Uncle Ed Lee,” about a 
little boy who plays match-
maker, was purchased soon 

after.
“I thought, ‘If I sold these 

books to major New York 
publishers, that means I have 

the gift, and I will not be 
working in schools for three 

decades,‘” said Duncan, 54.
But she soon learned that 

making a living by writing 
children’s books was not as 

easy as one, two, three, or 
even one fish, two fish, red 
fish, blue fish.

“At some point I resigned 

myself to the idea that I was 

going to spend my life work-

ing,” she said. “But here is the 

beautiful thing about teach-

ing school: You get off at 3 
o’clock, and you have every 

weekend to yourself. This 
writing career has been three 

decades of rejection, sweet-

heart, but I’m writing cre-
atively on every day the good 

Lord makes available to me.”

‘THE ROAD TO CRITICAL 
THINKING IS BOOKS’

After a fast start followed 

by a slow stretch, Duncan 
lately has found more accep-

tance than rejection. Pub-
lished by Thomas Nelson, a 

subsidiary of HarperCollins, 

“Opal Lee” is only one of two 

picture books from Duncan 

that debuted in January. The 

other, with illustrations by 
Charly Palmer, is “Evicted! 
The Struggle for the Right 
to Vote,” from Calkins Creek 

Books.
Built around the real-life 

stories of some of its partici-

pants, “Evicted!” revisits Fay-

ette County, Tennessee, in 

the early 1960s, when Black 

sharecroppers launched a 
“Tent City” protest move-
ment after being evicted by 

white landowners, who were 

punishing them for register-

ing to vote.
As her latest works demon-

strate, Duncan’s books spot-

light African-American char-

acters and are drawn from 
Black history or inspired by 

the traditions of Black family 

and community life.
“A Song for Gwendolyn 

Brooks” introduces young 
readers to the first Black poet 

to win the Pulitzer Prize. Told 

in dialect, “Honey Baby Sugar 

Child” expresses a mother’s 

love for her child. “Memphis, 

Martin, and the Mountaintop: 

The Sanitation Strike of 1968¦ 

is self-explanatory. (Duncan’s 

website, alicefayeduncan.
com, includes downloadable 

lesson plans for most of her 

books.)
“Because I teach school, I 

know the curriculum, and I 

see the gaps in the curricu-
lum,” she said. “I’m talking 
to children and asking if they 

know why Dr. King came to 

Memphis, and year after year 

the only thing they knew was 

that he was killed on the bal-

cony.
“I also see what children 

may need for affirmation and 

empathy.”
Duncan feels such books are 

especially necessary in the 

Memphis author chronicles Black history for children

CHRISTINE TANNOUS | THE COMMERCIAL APPEAL VIA AP

ALICE FAYE DUNCAN POSES with her books Feb. 9 at her home in Memphis.

CHRISTINE TANNOUS | THE COMMERCIAL APPEAL VIA AP

ALICE FAYE DUNCAN IS the author of children’s books, many of which have a civil rights theme Feb. 9 at her 

home in Memphis.

Preserved for posterity

‘This writing career 
has been three 
decades of rejection, 
sweetheart, but I’m 
writing creatively on 
every day the good 
Lord makes available 
to me.’
Alice Faye Duncan

SEE HISTORY, 9A

LIFE LIFE LIFE 
LU T H E RA N  C H U RC H  M I N I ST RY  H A S  M O R E  T H A N  6 0 0  QU I LTS  TO  I TS  C R E D I T. 4 B

FRIDAY, FEBRUARY 4, 2022 

    THE DAILY TIMES    1B

DEAR ABBY: My wife and I have 

been married for 40 years. Fif-

teen years ago, she was diag-

nosed with cancer and given 18 

months to live. Well, she is still 

around. Because of the illness 

and experimental medications, 

she was bedridden, and her 

dementia grew steadily worse. 

Left with no other options 
because of problems with 
insurance, I placed her into a 

nursing facility six years ago.

I am still at an age at which I 

have, I hope, many active years 

ahead of me. I visit her often, 

but I have a need for compan-

ionship that she obviously can 

no longer fulfill. I’m friends 

with a few women (usually 

friends of friends), and from 

time to time have the urge to 

become closer. I go out to din-

ners, music venues, art shows, 

etc.
I am torn about whether to 

live my remaining days in lone-

liness or pursue the possibili-

ties. Is it wrong to want com-
panion-
ship in 
my situ-
ation? At 
what point 
should I 
explain 
my situa-
tion with-
out scar-
ing off a 
nice lady 
friend? 
Your opin-
ion would 
be helpful 

to me as another perspective. — 

ANONYMOUS, OF COURSE
DEAR ANONYMOUS: What hap-

pened to your wife is unfor-

tunate, and you both have my 

sympathy. Wanting and need-

ing companionship are normal. 

It is important to ask yourself: 

If the situation were reversed 

and YOU were in a nursing 

home suffering from demen-

tia, to what extent would you 

want your wife to go on with 

HER life? Whatever you decide 

after that, it is crucial you not 

forget you have a responsibility 

to make sure she is being well 

cared for. This means visiting 

her often to ensure it, because 

dementia patients do bet-
ter when they know someone 

loves them.
As to how to explain to wom-

en that you are married, well, 

the ones who are friends of 

friends already know that. 
And those you meet who don’t 

know should be told during 

the course of your first serious 

conversation. It’s the honorable 

thing to do.
DEAR ABBY: I got married six 

months ago to an awesome guy. 

Now we’re expecting. Although 

I don’t want the child, I am try-

ing hard to want it. But I keep 

coming back to overwhelming 

regret, because it is too soon. I 

know this means the world to 

him. Truly, he is amazing, but 

his light is my doom.
I need time away from him 

to see how I feel. We are never 

apart, and it’s making me irri-

table, like I have nothing of my 

own anymore. HE’S ALWAYS 

THERE. I suppose it is a good 

thing, but I can’t breathe. What 

do I do? I feel like an awful 
wife and person now. What if 

the baby comes and I turn into 

some evil mom? — NEUROTIC IN 

NEVADA
DEAR NEUROTIC: Healthy rela-

tionships, marriage included, 

are all about honest communi-

cation. 
Tell your amazing hus-

band you need time alone to 

recharge and process your 
thoughts. Was he this way 
before you were married, or 

could it be because you are 

pregnant and, in his eyes, “vul-

nerable”?
You are not an awful person 

for needing alone time, and it 

won’t make you an evil mom, 

so calm your fears. You may 

just need respite, which you 

won’t receive until you make it 

known. Because, I assume, you 

are seeing your OB-GYN regu-

larly, it is important you discuss 

the emotions you are experi-

encing with them. You may 

be suffering from depression, 

which some pregnant women 

do. Your feelings may also be 

normal, considering your preg-

nancy was not planned.

CONTACT DEAR Abby at 
www.DearAbby.com or P.O. Box 

69440, Los Angeles, CA 90069.

BY MELANIE TUCKER

melt@thedailytimes.com

Wednesday was the month-

ly meeting of the Alcoa High 

School Alumni Organization 

and the room was filled, but 

focus was immediately turned 

to one senior adult sitting in 

the back.
Nelda Sue French Kidd was 

asked to come forward. At the 

front of the room was a delec-

table chocolate cake with her 

name on it.
Tracey Cooper stood before 

the crowd and announced that 

Kidd will be celebrating her 

90th birthday on Feb. 6. Coo-

per then read a proclamation 

issued by Alcoa Mayor Clint 

Abbott. Cooper is a member 

of the Alcoa City Commission. 

Two other members, Vaughn 

Belcher and Tanya Martin, 
were also present.

Cooper spoke of the impor-

tance of valuing seniors in our 

communities and what great 

resources they can be. She then 

inducted Kidd into an exclusive 

club.
“You are now an exclusive 

member of the Blessed and 

Highly Favored 90 and Over 

Club,” Cooper told Kidd.
The recognition was a sur-

prise for Kidd, who was sur-

rounded by fellow Alcoa gradu-

ates. She is a member of the 

Class of 1950, one that had its 

firsts.
“It was the first class from 

Alcoa High School that had 

a senior trip to Washington, 

D.C. and it held the first prom,” 

Cooper said. 
She asked Kidd if she still had 

her prom dress.
“I didn’t go to the prom,” Kidd 

explained. “Baptists didn’t 
dance.”

Born in 1932, Kidd grew up 

on Remsen Street in Alcoa and 

attended all 12 grades in Alcoa. 

Her first school was Spring-

brook Elementary.
Cathy Lyle Ecker, a member of 

the AHS Class of 1968, present-

ed Kidd with a remembrance 

book full of photos from Kidd’s 

time in school. Kidd’s husband, 

Ralph Kidd, also graduated 

from Alcoa. The couple met in 

second grade.
Ecker also began selling left-

over AHS annuals from mul-

tiple years because Kidd had 

ended up with so many, along 

with another alumni. It’s been a 

wonderful project, Ecker said. 

And she still has some of the 

books.
These fellow AHS graduates 

were celebrating more than 

Kidd’s milestone birthday. She 

is one of the founders of this 

organization which allows all 

AHS graduates to come togeth-

er and fellowship each month. 

Ralph Kidd and David Duggan 

are the other founders. Ralph 

(AHS Class of 1950) passed 

away in 2001. Duggan is a mem-

ber of the AHS Class of 1975.
Kidd was born and raised in 

Alcoa and she and Ralph raised 

four children — Debbie, Susan, 

Karen and Robbie. All went to 

Alcoa schools and all are edu-

cators. She has nine grandchil-

dren and five great-grandchil-

dren.
After her youngest child 

entered kindergarten, Kidd 

went back to school, becoming 

a paraprofessional for 15 years 

at Alcoa Middle and Alcoa Ele-

mentary schools.
“I was never sure what your 

job title was,” Cooper told 
Kidd. “I just knew you did 
everything.”

It was in 1996 that the Kidds 

and Duggan started the AHS 

Alumni Organization. Kidd said 

she wanted a group that could 

enjoy each other’s company. 

She said Alcoa has been such 

a great community to live and 

work in.
“I don’t think I’ve missed a 

meeting since the beginning 

unless I was on vacation,” she 

said. The meetings are held the 

first Wednesday of each month 

at Shoney’s on Alcoa Highway.

There are about 100 dues-
paying members. Steve Hodson 

serves as board president with 

Susan Clarke as vice-president. 

Secretary is Charlotte Dennison 

and treasurer is David Nichols.

Her dedication to this organi-

zation is a strong commitment, 

Cooper told the crowd. Kidd 

has held every position within 

the alumni association with the 

exception of program chair. In 

2015 she was awarded the Alcoa 

City Schools Foundation’s Leg-

acy of Service Award.
As she got congratulatory 

hugs and well-wishes for her 

90th birthday, Kidd expressed 

her gratitude. She said she was 

totally surprised at being the 

center of attention.
When asked if she feels 90, 

Kidd smiled and said “on some 

days.”
On this day, she also felt spe-

cial, she added.

Man wonders how to mention wife as he begins dating
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RESPECT AND ADMIRATION
Alcoa High alums 
honor Kidd for her 
90th, commitment 
to community

TOM SHERLIN | THE DAILY TIMES

NELDA KIDD, WHO TURNS 90 on Feb. 6, 

was honored by the Alcoa High School 

Alumni Organization on Wednesday. 

She spent some time looking at pho-

tos in the yearbook from her time at 

AHS.

TOM SHERLIN | THE DAILY TIMES

NELDA KIDD ENJOYS GATHERING with other Alcoa High School graduates each month. On Wednesday, the group acknowl-

edged her 90th birthday. On the table next to her is her senior photo from 1950.

TOM SHERLIN | THE DAILY TIMES

NELDA KIDD LISTENS AS Alcoa City 

Commissioner Tracey Cooper reads a 

proclamation honoring her 90th birth-

day at the Alcoa High School Alumni 

Organization meeting. In the middle 

is Cathy Lyle Ecker.

‘(The class of 1950)
was the first class 
from Alcoa High School 
that had a senior trip 
to Washington, D.C. 
and it held the first 
prom. I didn’t go to 
the prom. Baptists 
didn’t dance.’
Nelda Sue French Kidd
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BY STEVE WILDSMITH

stevedailytimes@gmail.com

In one of the most famous 

lines from “Romeo and Juliet,” 

Shakespeare once asked, 

“What’s in a name?”

The full quote, according to 

scholars, is meant to convey 

that the name itself is simply 

a label: “That which we call a 

rose, by any other name would 

smell as sweet.” In declaring 

it, Juliet dismisses the feud 

between her family, the Capu-

lets, and that of Romeo’s, the 

Montagues.
Names and labels, however, 

have received renewed inter-

est these days, specifically as 

they apply to pronouns. It’s not 

uncommon for professional 

emails and resumes to include 

preferred pronouns, and the 

decision by some to refer to 

themselves as pronouns that 

contradict their biologically 

defined sexual characteristics 

is the latest kettle set to boil on 

the long-simmering cultural 

war fire.
It’s a topic that’s front and 

center in a new documentary, 

“Proper Pronouns,” that will 

be screened online next week 

and in-person later this month 

at the Clayton Center for the 

Arts, when filmmakers who put 

together a look at transgender 

ministers in the South, and the 

ways in which they self-identify 

echo broader conversations tak-

ing place nationwide, come to 

Maryville for a post-screening 

question-and-answer session.

“For me, I think so often when 

we approach stories like this, 

we have a tendency to ‘other,’ 

to make people and issues like 

that seem like something exot-

ic,” Manie Robinson, the docu-

mentary’s co-producer, told 

The Daily Times recently. “Our 

film is not an essay film. It’s not 

an investigative report. It’s not 

a sermon. It’s just a window — 

it’s holding up a mirror to the 

rest of the world to let them see 

that there are a lot of similari-

ties between the people in our 

film and themselves.

“I think we often have a ten-

dency to silo ourselves, to put 

ourselves in these boxes and 

have no interaction with oth-

ers outside of it. But what we 

want people to take away from 

(the documentary) is that these 

individuals are human. They go 

through similar adversity, and 

at the end of the day, the things 

that make us different aren’t as 

important as the things that we 

have in common.”

The tendency to focus on 

those differences instead of 

similarities is at the heart of the 

documentary’s creation as well 

as its subject matter. Director 

and co-producer Meg Daniels 

got her start as a photojournal-

ist, but growing up Catholic in 

Upstate New York, the intersec-

tion of religion and sexuality 

planted seeds that would even-

tually germinate into “Proper 

Pronouns.”
“My parents and all my par-

ents’ friends raised us to love 

everyone,” she told The Daily 

Times. “‘Love thy neighbor’ 

meant something different 

there than it does here, and 

when I had family members 

and friends over the course of 

my lifetime come out as gay, 

it was a struggle. Not for me; 

my generation is very different 

than my parents’ generation, 

but for them, there were a lot 

of tears.
“My best friend’s parents, 

when she came out, there was 

distance, and they wouldn’t 

speak to her for a long time. 

Eventually love prevailed and 

religion did not, because she 

was their child, but when I 

moved (to the South), it was the 

exact opposite, and that broke 

my heart.”
Her journey to the comple-

tion of “Proper Pronouns” actu-

ally began as another project: A 

documentary on the journey of 

a friend’s daughter as he tran-

sitioned from female to male. 

It was a project as part of her 

studies at the Wake Forest 

University graduate school’s 

Documentary Film Program, 

but when her subjects decided 

against moving forward, she 

wanted to continue to explore 

topics related to the transgen-

der community, she said.

“I had done so much work and 

learned all of these terms, and 

so I decided with my profes-

sor that I still wanted to pur-

sue this,” she said. “I felt like 

the trans community needed to 

be better represented, because 

violence against the commu-

nity is prominent, and it’s also 

something that is becoming 

more and more accepted as we 

move through life.”

In 2017, she met Liam Hooper, 

a gender theorist and theologi-

cal activist who was the first 

trans graduate of the Wake 

Forest School of Divinity. His 

relationship to a college with 

deep Baptist ties and subse-

quent navigation of life in the 

conservative South became a 

10-minute short film, and it was 

then that Daniels and Robinson 

decided to join forces as film 

school graduate students.

“My background is in sports, 

and I went on the two-year plan 

for sports storytelling,” Rob-

inson said. “When we initially 

started talking as partners, we 

considered doing a story I had 

pitched in class on former foot-

ball players, but we ran into 

some roadblocks very early in 

the process. She had this proj-

ect with Liam, and we thought, 

you know, we could continue 

this story and involve these 

other great people.”

The number of ordained trans 

ministers in the United States 

is small — roughly 30, accord-

ing to the filmmakers — but six 

live in North Carolina. Daniels 

and Robinson were especially 

drawn to the story of Dawn Fly-

nn, a 61-year-old publicly outed 

by a hairdresser who subse-

quently lost her pastoral license 

and ministry and spiraled into 

a period of despair before 

deciding to fully transition and 

reclaim her life. In telling the 

stories of Flynn, Hooper, Mykal 

Shannon and Debra Hopkins, 

Daniels experienced something 

of a personal spiritual transfor-

mation herself, she added.

“I left Catholicism a long time 

ago, and I consider myself athe-

ist, so I was to try to learn about 

religion in a way I didn’t under-

stand because what the minis-

ters talk about in their sermons 

is so different than what I grew 

up with,” she said. “They really 

talk about ‘love thy neighbor’ 

in ways I never understood. It 

was said in church, but I would 

see those who would leave and 

couldn’t love the person next to 

them if their belief systems and 

their body parts didn’t conform 

to what they were raised with 

religiously.
“Where does that stem from? 

That’s from upbringing. We all 

have belief systems formed the 

moment we’re born, but that 

doesn’t mean they can’t change. 

We change throughout our 

lives, but it all comes back to 

that concept of love thy neigh-

bor. Is it religion we’re coming 

back to when we want the nice, 

clean-cut pronoun, or is it cul-

ture? They’re often intertwined, 

and these ministers really 

helped me see and learn about 

religion.”
Examining ways that deeply 

held religious beliefs are often 

barriers to understanding, Rob-

inson said, opened the flood-

gates to deeper conversations 

about privilege. It’s a term 

that’s bandied about in dia-

logue surrounding race, gender 

and sex, and those who have it 

often bristle when it’s pointed 

out, Robinson said. In the case 

of the subjects of “Proper Pro-

nouns,” it’s boiled down to sim-

ple choices that the majority 

make without a second thought.

“Our characters have to be 

aware of where they go to the 

restroom, and that’s something 

those in the majority don’t have 

to think about that much, if at 

all,” he said. “That’s what privi-

lege is — you have the privilege 

to exist without thinking about 

it, and when you sit in your 

privilege and don’t acknowl-

edge it, that’s the very defini-

tion of privilege. Once you 

become aware of it, you have 

to act accordingly, and that’s 

where we fall short.

“It comes down to effort. Any 

time there’s change against the 

grain, whether it’s big change 

or small change, if it requires 

effort on an individual’s part, 

it’s going to be met with oppo-

sition. Think about the simple 

inconvenience of wearing a 

mask and how combative that 

has become. Using proper pro-

nouns, whether it’s he or she 

or they, is a simple effort, but 

it requires an individual to be 

thoughtful. And some people 

are so stuck in their ways that 

because it makes no sense to 

them, they feel they don’t need 

to adhere to it. The anxiety that 

it may cause someone else is 

secondary to their own incon-

venience.”
Again, the filmmakers cau-

tion, “Proper Pronouns” isn’t 

designed to bludgeon viewers 

with an agenda or guilt them 

into discarding convictions. 

It is, however, meant to chal-

lenge preconceptions, provoke 

thoughts and shed light on indi-

viduals whose identity is out-

side of the wheelhouse of heter-

onormative comfort. Documen-

tary filmmaking is meant to do 

just that, Daniels said, and she 

believes “Proper Pronouns” can 

foster understanding between 

disparate opinions on all sides 

of the aisle.
“They don’t have to over-

haul their belief systems. If 

they want to, that’s great, but I 

would hope they just walk away 

thinking about who they are,” 

she said. “I would love a viewer 

to hold a mirror in front of their 

own faces and say, ‘Who am I to 

say X? Who am I to say Y?’ And 

just maybe, someone leaving 

the documentary as an LGBTQ 

person can walk away thinking 

about who they are as a person 

in terms of religion. Because 

it’s all about humanity and all 

that we have in common rather 

than all the differences that we 

have.”

PRIVILEGE AND ‘PROPER PRONOUNS’

Clayton Center documentary examines like through the lens of trans ministers
COURTESY OF “PROPER PRONOUNS”

FOUR TRANS MINISTERS OF North Carolina — Mykal Shannon, Dawn Flynn, Liam Hooper and Debra Hopkins — are the subject of the documentary “Proper Pronouns.”

“PROPER PRONOUNS”

PRESENTED BY: The Southern Circuit Tour of Independent Filmmakers 

presents STREAMING: Sunday, Feb. 6 through Wednesday, Feb. 9

HOW MUCH: Free to view

REGISTER TO WATCH: https://watch.eventive.org/southerncircuit/

play/611c1c209b02680070998475

IN PERSON: 7 p.m. Feb. 15

WHERE: Clayton Center for the Arts, 502 E. Lamar Alexander Parkway, 

on the Maryville College campus

HOW MUCH: Free  |  CALL: 865-981-8590

ONLINE: www.properpronounsfilm.com

COURTESY OF “PROPER PRONOUNS”

MYKAL SHANNON IS ONE of four transgender ministers at the heart of the 

documentary “Proper Pronouns,” which will be screened Feb. 15 at the 

Clayton Center for the Arts in Maryville.
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Breezy with a 
few showers
High 61 I Low 30

BY TYLER WOMBLES
tyler.wombles@thedailytimes.com

It wasn’t exactly polar, but doz-ens of locals took a plunge into Townsend’s river waters this week-end to celebrate the new year.The 2022 Polar Bear Plunge, an annual event in which participants jump into a natural body of water on New Year’s Day, took place Saturday at the Townsend WYE area. While the ideal Polar Bear Plunge features cold water in wintry conditions, this year’s group got a reprieve because of the warm weather, though some still cried out about the cold once they entered the water.Coordinators have held the event locally for around 18 years, 

BY LINDA BRADEN ALBERT
Daily Times Correspondent

Knowing you are donat-ing to a worthwhile cause is reward enough in itself, but one fortunate donor to the Empty Pantry Fund during its 12 Days of Christmas Giving online fundraiser is receiving an unexpected blessing: a piece of jewelry valued at $1,000.
Empty Pantry Fund Pres-ident Lon Fox announces today that Tracy Neal has been randomly selected as the winner of the jew-elry, an aquamarine and diamond pendant set in 14 karat yellow gold with an 18-inch rope link chain, also in 14 karat yellow gold, donated by Lamon Jew-elers in Maryville. The pendant and chain were offered as an incentive for online donations to the Empty Pantry Fund dur-ing 12 Days of Christmas Giving, a nontraditional fundraiser which ran Dec. 14 through Christmas Day.“The 12 Days of Christ-mas Giving fundraising campaign encouraged individuals to like our Facebook page, visit our website and make dona-tions via Paypal,” Fox said. “Each day an announce-ment that included a brief story about the Empty Pantry Fund was sent out via social media, or indi-viduals could access a new story on our website, emp-typantryfund.com.”

Fox said Neal should call The Daily Times at 865-981-1100 to set up a time to pick up the gift and have a photograph made.
The fundraiser brought in $4,069.
“I was tickled to death with the number of online 

donations,” Fox said.

DONATIONS
B A L A N C E  F O R W A R D : $141,163.41

• Mimi Bristow, $100
• Jackie and Norman Newton, $100
• Viola Whitehead, $50
• Anonymous, $50
• In memory of John and Bes-sie O’Dell and Asbury and Walcie Gay by Smokey Ridge Apiaries owners, Coley and Judy O’Dell, $200

• Wayne and Sara Clatterbuck, $180
• In memory of Ellie, $50
• In memory of John W. Barlow, $200
• Anonymous, $100
• Bob and Pat Carroll, $100
• God’s Glory given by Ronald and Bobbie Hubbard, $100
• Merry Christmas by Donna Jen-kins, $30
• Elton and Patsy Jones, $100• In memory of Doris Caldwell, $250

• In memory of Tom Evans, $100• Gerald and Mercedes St. Clair, $25

Coolest party ever

Revelers dive into warmer waters for Polar Bear Plunge

SCOTT KELLER | THE DAILY TIMES

BAYLOR BRANNING, 15, HURRIES back to shore after a dip in the Little River. Saturday’s Polar Bear Plunge saw warm weather 

but the water was still uncomfortably cold.

SCOTT KELLER | THE DAILY TIMES
POLAR BEAR PLUNGER PRESTON Farabow (Center), who dressed well for the occasion, 
poses for the video shot by co-organizer Phil Colclough. A large and energetic crowd 
gathered for the New Year’s Day event Saturday at the Townsend WYE.

Empty Pantry Fund 
announces 12 Days 
of Christmas winner

MORE INFORMATION
The Empty Pantry 

Fund distributes food 
baskets to needy 
Blount County fami-
lies at Christmas. For 
updates, go to Face-
book.com/TheEmpty-
PantryFund. To sup-
port EPF, you can:

DONATE (CHECK): Mail 
to the Empty Pantry 
Fund, c/o The Daily 
Times, 307 E. Harper 
Ave., Maryville, TN 
37804; or bring it to 
The Daily Times recep-
tion desk.

DONATE (WEB): Visit 
www.emptypantry 
fund.com to donate via 
Paypal.

BY ASHLEY DEPEW
ashley.depew@thedailytimes.com

Military personnel, retired vet-erans, family and friends of the family gathered around 93-year-old George “Tiger” Jones on Dec. 30 to commemorate the veteran for his decades of service.Jones, who was diagnosed with coronary heart disease and suf-fers from dementia, said it was a day he’ll always remember.Lt. Col. Travers Hurst of the 134th Air Refueling Wing of the Tennessee Air Nation-al Guard gave a short speech and presented Jones a plaque assembled with his photograph, medals, stationed locations and other highlights from his 

military career.
Additionally, Command Chief Mike Johnson of the 134th pre-sented Jones a challenge coin as a memento of his high rank.“It’s a continuation of his his-tory with the unit and the people now who have the job that he had for 30-something years,” Jones’s son, Elton Jones said.

“So we pulled together this reception in commemoration of his 41 years of service,” he con-tinued. “It’s just an opportunity to kind of say, ‘Goodbye,’ and say, ‘thank you for your years of service at the base.’”In an interview with The Daily Times, he recounted how his father transitioned through decades of service.

Shortly after the conclusion of World War II, Elton said his father joined the Army Air Corps in 1947, which became its own branch, the U.S. Air Force, later that year.
That’s also when he acquired the nickname, “Tiger.”When he enlisted, Elton said, his father weighed 89 pounds and “had to binge on bananas to get up to 90 pounds to reach the minimum weight requirement for post-WWII Army Air Corps.”“At the time he enlisted,” Elton continued, “there was (a) heavy-weight boxer known as Tiger Jones. The obvious disparity between Tiger’s and George’s 

Decades of service: 93-year-old veteran accepts coin and plaque

ASHLEY DEPEW | DAILY TIMES
LT. COL. TRAVERS HURST of the 134th Air Refueling Wing presented George “Tiger” Jones a framed collection of his medals and summation of his 41 years of military service on Thursday, Dec. 30, in his Louisville home.
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