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By Keon L. Gilbert, Dr. PH, MA, 
MPA, 
Associate Professor, Saint Louis 
University, College for Public Health 
and Social Justice  

The Barbershop Tour has become a 
signature program of the 100 Black Men 
of Metropolitan St. Louis over the last 
ten years. The Tour began with providing 
health screenings in a few barbershops 
in mostly North City St. Louis and North 
County focusing mainly on blood pres-
sure screenings. High blood pressure 
(hypertension) is one of the most prev-
alent and severe causes of premature 
disability and deaths from heart attack, 
stroke, end-stage renal disease in black 
communities compared to other racial 
and ethnic groups in the United States. 
In the St. Louis region, deaths from heart 
disease are most prevalent in the North 
City and North County areas. For black 
men, they are 30% more likely to die 
from heart disease compared to white 
men. This is why the Tour has continued 
to focus its efforts throughout the years 
and has expanded to barbershops in South 

The Barbershop Tour: Providing 
pathways to better health in St. Louis

City and St. Charles. The barbershop 
Tour as described by Leroy Shumpert Jr., 
President of the 100, “is a health initiative 
targeting high-risk populations providing 
them with free blood pressure screenings, 
health information about risks for chronic 
disease, prostate cancer awareness and 
HIV/AIDS Education. The goal is to 
inform participants how important it is to 
monitor their blood pressure, which can 
prevent heart attacks and strokes, along 
with the need for routine visits with their 
physician”.

This very important function follows 
a long-tradition found within barbershops 
where topics such as health, religion, 
family, politics and relationships are dis-
cussed openly and freely. The Barbershop 
Tour provides an opportunity for nursing 
students from the University of Missouri-
St. Louis College of Nursing, according 
to Dr. Sheila Grigsby, faculty member 
who supervises nursing students as they, 
“learn first-hand about providing health 
care in a community-setting to understand 
a range of risk factors that prevent some 
people from accessing and using health 
care services”. These “real life experienc-

es allow for a richer practice experience 
that builds their clinical skills allowing 
them to work with a diverse group of 
patients throughout their career”.  

Over the last four years the Tour has 
further expanded to include public health 
students from Saint Louis University’s 
College for Public Health and Social 
Justice. These students work under 
the auspices of two faculty members, 
Dr. Keon L. Gilbert and Dr. Stephanie 
McClure to teach students how to engage 
communities in community-based health 
initiatives. Public health students conduct 
health assessments and encourage partici-
pants to find healthful behavior strategies 
that will work for them in their homes, 
neighborhoods, with their spouse fam-
ily members and friends, that will help 
them to lower their risk for hypertension 
or help them to manage it if they have 
been diagnosed. The Tour tries to “reach 
people where they are, where people 
may not have easy access to health care 
services” according to Lennie Harrison 
who for the last nine years has been ran 
the Health and Wellness Division at the 
100 Black Men. He reminds those of us 

involved in the Tour that the barbershops 
are “pillars of the community in com-
munities that have seen many social and 
economic changes over several decades”. 
Some of the barbershops where the Tour 
takes place have been around for more 
than 50-years such as Sportsman’s and 
Kirk’s Diplomat. The legacy of these bar-
bershops underscores how important it is 
for community-based health interventions 
to include barbershops and to have part-
ners such as SLU, UMSL and the City 
Department of Health. With these part-
ners, the Tour is able to reach individuals, 
families and communities similar to the 
reach of church-based health programs.

The Tour relies on the steady flow 
of men and women who come into bar-
bershops for services for them and their 
families and we engage them in conver-
sations about their health and offer health 
screenings to increase their awareness 
about health risks for heart disease, dia-
betes, sexually transmitted infections and 
cancers. This year’s Tour runs through 
the weekends of March and April and 
with over 20 barbershops participating. 
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