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Commercial Real Estate Services
SALES - LEASING - PROPERTY MANAGEMENT - INVESTMENTS

1754 Hamilton Boulevard
Outstanding 2,873 sf storefront space for
retail or office in Perry Creek Plaza within
a few feet from Bomgaars & Petco &
more! Tenant Improvement Allowance of
$10/sf with a 5 year base lease.

L

1180 S Lewis Boulevard
Easy access to this 4,200 sf space available
on West end of 8,400 sf existing Industrial
Building. There are 2 drive-in doors and
an open shop area. Located on Old Hwy
75 with great visibility from 1-29.

Far = 5Tl ppgp—

FOR LEA

2912 Hamilton Blvd, Ste 102 & 103
Plaza Professional Center, a signature property
just off Hamilton Blvd w/20,000+ VPD. Landlord is
offering tenant improvements with long term lease
on the 1,443 sf & 1,994 sf spaces which can be
combined. Front door parking.

S| g

401 S Lewis Boulevard
Very nice newer building w/high visibility & traffic count. Great
location for retail or office w/plenty of parking for employees
& customers. The landlord is onsite for quick attention.
Space is 1,800 sf that could be expanded to 5,300 sf.
Priced right at $8.00/sf NNN.

1625 Omaha Street
Highly visible half acre corner outlot on
Hamilton Blvd & W 17th St. For sale or
Build to Suit. High traffic, ready for building
with utilities at the site. Concrete lot.

2505 Correctionville Road
Excellently maintained commercial building, ready for a new
or existing business. Formerly a cabinetry shop/business,
it offers 3,680 sf of space consisting of front office/retail,
shop & bathrooms. New plumbing & electric wiring offering
a 3 phase 220 panel, lights & an OH door. New in 2016 are
windows, 2 furnaces & air conditioner.

" B L P salemrealestate.biz | 712-224-4100

701 Pierce Street Suite #100, Sioux City, IA 3

Dick Salem
SIOR, CCIM
Commercial Broker

712.204.2727

Karla Hertz
Associate Commercial Broker

712.251.6861

Todd Nashleanas
Commercial &
Residential Specialist

712.899.6369
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Multiple women hold key leadership roles in tri-state region

erecently ob-
served the 100th
anniversary of

the 19th amendment to
the U.S. Constitution,
which guaranteed women
the right to vote. A cen-
tury later, as the unprec-
edented COVID-19 crisis
drags on and we evaluate
the safest ways to reopen
our economy and return
students to school, we
continue to witness the
emergence of women in
countless key leadership
and crucial decision-
making roles.

For example, after
months of daily coro-
navirus briefings and
completing a delayed leg-
islative session, Gov. Kim
Reynolds continues to
lead Iowa’s charge against
this virus. Recently, Reyn-
olds signed an executive
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Recovery
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of 13 of the
MCGOWAN top busi-
ness leaders
in the State
of Iowa. Joining the CEOs
of Hy-Vee, Principal, and
MidAmerican Energy
on this board is Barbara
Sloniker, executive vice
president of the Siouxland
Chamber of Commerce
and The Siouxland Initia-
tive.

Upon creating the board
and appointing Sloniker,
Reynolds called this group
the “economic tip of the
spear” and asked them “to
analyze and recommend
recovery and growth

—

efforts, looking across the
spectrum of Iowa busi-
nesses and industries and
nonprofit organizations.”
Along-time execu-

tive with the Siouxland
Chamber, Sloniker will
be advocating for literally
thousands of small busi-
nesses and hundreds of

not-for-profits fighting to

bounce back in the wake
of the coronavirus. “I am
looking forward to the
opportunity to work with
successful business lead -
ers from across the state
to propose recommen-
dations to grow Iowa’s
economy in the aftermath
of this pandemic,” Sloni-
ker said.

Joining Reynolds as a
female chief executive of
another Siouxland state is
South Dakota Gov. Kristi
Noem. The two governors

SPACE FOR RENT
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eoad e

Stand Alone Ofﬁce Space and
Business Suites Available Immediately
350 sq. ft. to 10,000 sq. ft.

BOYLE.
COMPANIES
600 Stevens Port Drive, Suite 100
Dakota Dunes, SD 57049
605-217-6000

share the historical dis-
tinction of being the first
women elected to lead
their respective states.
Both Reynolds and Noem
have stood tall nation-
ally while responding to
the coronavirus as the
first-term governors have
charted their own course
and made decisions based
on the evolving conditions
in their own backyards.

Noem earned praise and
made national news re-
cently by declaring, “Not
on my watch,” in response
to the possibility of van-
dalism at Mount Rush-
more, whereas Reynolds
has been working tireless-
ly to support and assist
Iowans in the wake of the
derecho that devastated
large portions of Iowa,
while simultaneously fo-
cusing on the reopening of
schools.

In Washington, DC,
where three of Iowa’s six
federal legislators are now
women, Sen. Joni Ernst
has been fully engaged in
the national response to
the viral pandemic. Ernst,
who is the only woman
ever elected to the U.S.
Senate from Iowa, is also
the first female combat
veteran to serve in the up-
per legislative chamber of
our federal government.

No stranger to challeng-
ing circumstances, prior
to battling COVID-19,
Ernst, a former lieutenant
colonel in the Iowa Army
National Guard, led 150
troops in Operation Iraqi
Freedom. In the war on
the coronavirus, Ernst has
visited Sioux City mul-
tiple times and recently
met with local business
leaders to address the
epidemic and answered
questions ranging from
military preparedness to
the impact on agriculture,
international trade, and

health care.

Making equally sig-
nificant contributions
has been none other than
Siouxland’s own Debi
Durham, who is nearing a
decade of service leading
Iowa’s economic develop-
ment efforts.

Durham, who spent
15 years leading the
Siouxland Chamber
of Commerce and The
Siouxland Initiative, re-
cently returned to her
home community to
record a program specifi-
cally addressing her role
and responsibility in the
battle against the corona-
virus. As the quarantine
and subsequent shut-
down wreaked havoc on
Iowa’s economy, Durham
launched Iowa’s critically
important relief program
and oversaw its growth
from $4 million in finan-
cial assistance for small
businesses to $94 million
to protect the employees
and employers who serve
as the backbone of Iowa’s
economy.

Closer to home, Col.
Stephanie Samenus be-
came the first woman
promoted to vice wing
commander of the 185th
Air Refueling Wing and
was subsequently ap-
pointed to lead the Task
Force West COVID-19
response for Iowa. At the
very same time, state Sen.
Jackie Smith of Sioux City
was casting votes in the
rescheduled legislative
session as the first woman
west of Story County
(Ames) from her political
party to be elected to serve
in the Iowa Senate.

Additionally, Heather
Hennings has effectively
led the United Way of
Siouxland during this epi-
demic by establishing and
overseeing the Siouxland
Recovery Fund, while

simultaneously organiz-
ing and leading regularly
scheduled conference calls
for all regional not-for-
profit organizations. Kim
Wilson, in her capacity as
the spokesperson for the
Joint Information Center
with Woodbury County
Emergency Management,
has communicated con-
sistently and effectively
as the primary informa-
tion source for COVID-19
updates on behalf of lo-
cal hospitals, as well the
Siouxland District Health
Department.

Finally, Jennifer Letch, an
executive with empirical
foods, has served as board
chair of the Siouxland
Chamber of Commerce
and directed the organiza-
tion as it aimed to serve as
the primary communica-
tion liaison for the business
community.

Focused on provid-
ing timely and accurate
information to the tri-
state region, Letch led the
Chamber as it maintained
operations throughout
the pandemic. Moreover,
staffed with seven of the
most capable, creative, and
committed women any
organization could hope
for, the Chamber team has
remained active and ac-
cessible throughout the
crisis.

As we recall the ratifica-
tion of the 19th Amend-
ment in August of 1920,
let us also recognize the
glass-shattering leader-
ship and determined ef-
forts of the many women
who are now leading our
Siouxland states and com-
munities through the
extraordinary challenges
presented by COVID-19.

Chris McGowan is the
president of the Siouxland
Chamber of Commerce ¢
The Siouxland Initiative
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Sabre receives $1.2M for project

DAVE DREESZEN
Business Journal editor

SIOUX CITY | A state board recently ap-
proved nearly $1.2 million in financial in-
centives for Sabre Industries to support the
tower maker’s $25 million expansion project
in Sioux City.

The initiative, which calls for construc-
tion of a galvanizing plant at the company’s
campus in the Southbridge Business Park, is
expected to create 76 new jobs.

The new site will support expansion of
Sabre’s line of towers and poles for the tele-
communications and utilities industries, and
also will be used by third party customers.

At its monthly meeting, the Iowa Econom-
ic Development Authority Board approved a
package of incentives through its High Qual-
ity Jobs program that includes $861,531inin-
vestment tax credits and $321,000 inrefund
of sales, service and use tax for construction
materials.

Of the 76 new jobs, 13 are incented at a
qualifying wage of $23.47 per hour, accord-
ing to IEDA documents.

The state aid is contingent on the city
of Sioux City providing a local match that
includes nearly $5 million in property tax

rebates over 15 years, according to the state
documents.

Site preparation is expected to begin next
month, with construction anticipated for
completion in November 2021.

With the completion of a series of projects,
Sabre consolidated its Sioux City operations
at a150-acre site in the Southbridge Business
Park over 8 years ago.

At the time, Sioux City beat out several
other cities and states for the multi-phase
project, which included more than 530 jobs,
more than doubling the local employment.

Sabre, one of the largest U.S. suppliers
of steel structures for the utility and com-
munications industry, opened its current
galvanizing plant in 2012 and expanded it in
2014. It’s currently running at full capacity,
according to the state documents.

Sabre was founded in 1977 in Sioux City by
Bailey Aalfs as a manufacturer of high-fre-
quency antenna systems. As cellular phone
usage grew in the 1990s, the company be-
gan designing and fabricating towers for the
wireless communication industry

In more recent years, Sabre’s utility busi-
ness has boomed, with the growth of wind
energy farms and electric transmission lines.

Tower maker is building
new $25M plant

Sabre Industries
Steel structures for utility lines are shown at Sabre Industries’ campus in Sioux City in a
2013 file photo. Sabre is moving forward with a $25 million expansion that will create 76 new
jobs.
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OnTheMove

Moss joins Williams &
Company as manager

SIOUX CITY - Williams &
Company PC has announced
the admittance of Corey
Moss as a manager in the
full-service certified public

- accounting
firm. Moss
was part of
the firm in
Williams &
Company’s
Onawa of-
fice from
May 2010 to
August 2013,
and then worked for another
local public accounting firm
until 2020. He joined the
company’s Sioux City of-
fice in July.

A Sioux City native, Moss
became a Certified Public
Accountant in 2011. He is
a member of the American
Institute of Certified Public

Accountants and the Iowa
Society of Certified Public
Accountants.

Moss resides in Sioux
City with his wife, Haley,
and their twins, Bode and
Harper.

Prosser, 0’Brien
take new roles

SIOUX CITY - Bish-
op R. Walker Nickless of
the Diocese of Sioux City
has restructured the du-
ties of staff members Su-
san O’Brien and Dawn
Prosser.

Prosser last month as-
sumed the position of di-
rector of communication,
along with her current
communications duties,
including serving as me-
dia director for The Lumen
newspaper and social media
platforms.

O’Brien will serve as

director of stewardship
and development in order
to fully concentrate on her
role in development for the
diocese. She will continue
to conduct the diocesan
Together as One - Our Di-
ocesan Annual Appeal and
Bishop’s Fundathon cam-
paigns, as well as other di-
ocesan fundraising and de-
velopment efforts.

Warrior names food
manager, chef

SIOUX CITY - John
Sandvick was hired in July
as the new food and bever-
age manager at the Warrior
Hotel in downtown Sioux
City, while Rich Grothaus
was named executive chef.
Sandvick grew up in Sioux
City and studied hotel,
restaurant and institution
management at Iowa State
University.

Sandvick

Grothaus

He has worked in food and
beverage at venues across
the U.S., most recently at
the Las Vegas Convention
Center.

Grothaus attended the
Scottsdale Culinary Insti-
tute. He held leadership
positions in a variety of
kitchens before he returned
to this area to serve as ex-
ecutive chef at the Dakota
Dunes Country Club for six
years. He has also worked at
casinos, hotels and in resort
towns in Towa.

Restoration work at the
historic Warrior Hotel and
the adjacent Davidson
Building is expected to be

complete this year. It will be
the first Marriott Autograph
Collection hotel in the area.

Orr joins United Real
Estate Solutions

SIOUX CITY - United
Real Estate Solutions Inc.
has announced that Kari
Orr has joined its residential
sales team. Orr, a Sioux City
native, graduated from high
school and college in South
Dakota.
She earned
a degree in
exercise sci-
ence from
Black Hills
State Uni-
versity. She
moved back
to Siouxland
and worked as a personal
trainer and in the banking
industry in various roles
before deciding the time was

right to begin her real estate
career.
Orr is licensed in Iowa.

Nelson joins Floyd
Valley Therapies

LE MARS, Iowa - Floyd
Valley Healthcare has an-
nounced the addition of
Megan Nelson to its ther-
apies staff.
Nelsonhas 11
years of hos-
pital experi-
ence with
her including
working in
skilled care,
long-term
care centers,
outpatient, aquatic therapy
and home health. She also
enjoys vestibular rehabili-
tation and women'’s health.

Nelson and her husband,
Rick, have three young chil -
dren.

Nelson

Mike Clausen
HBA President
Contractors Supply

The COVID-19 pandemic has
had a resounding effect on the
way people live — not only in

For example, you may notice now that it seems
like the AC or heater is running all the time, or
fluctuations in temperature as you move from room

» Weatherstripping around windows and doors
to avoid air leakage, which can overwork air
conditioning units;

» WaterSense-labeled fixtures to reduce water

how they interact with those
around them, but potentially in how they view their
homes as well. More time at home may be changing
the way individuals think about how tangible
elements such as increasing their capacity to work
from home, as well as the not-so-tangible elements,
like indoor air quality, noise reduction and overall
home performance.

High-performance homes can provide increased
comfort, improved air quality, reduced noise, and
lower energy and water bills, which can benefit the
health, well-being and finances of you and your
family. Your current home may not provide these
elements, but investing in remodeling or a new home
could ensure they’re incorporated going forward.
Asking the right questions will help ensure you’re
getting the types of features you're looking for in a
remodel or your next new home.

to room throughout the day. Or maybe you’re using
more energy and water during the daytime, so you're
increasingly concerned about how this will affect
your utility bills. And while you’re at it, maybe you’ve
been looking at your kitchen and bathroom cabinets
thinking they could use to be updated. Raising these
types of concerns with a home builder or remodeler
can help them identify the right high-performance
solutions for your current or future home.

Solutions may include:

* Products and building materials to increase energy
efficiency, such as:

* Smart thermostats to help regulate temperature;

* High R-value insulation in floors, walls and
ceilings to retain heat within home;

usage; and

* Appropriately sized heating ventilation and air
conditioning (HVAC) equipment to comfortably
and efficiently heat and cool your home.

* Products and building materials to improve
ventilation and air quality, such as:

* Smart appliances to improve efficiency;

* HVAC systems with sensors and automation to
help regulate circulation; and

* Sustainable building materials that use fewer
chemicals and irritants.

For more information, including answers to specific
questions, call a local Home Builders Association
builder, remodeler or supplier member. You will find
contact information for them at
http://www.siouxlandhba.com/members/.

712-255-3852 | siouxlandhba.com
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Kaushik named
AAP spokesperson

SIOUX CITY - Dr.
Ashlesha Kaushik of
UnityPoint Clinic Pediat-
ric Infectious Disease, has
been appointed as a na-
tional spokesperson for the
American
Academy of
Pediatrics
(AAP), as
well elected
to the Iowa
AAP board
of directors.
Along with
being the
medical director of Pediat -
ric Infectious Diseases and
director of the Antimicro-
bial Stewardship Program
at UnityPoint Health - St.
Luke’s, Kaushik also holds
an academic appointment
by the Stead Family De-
partment of Pediatrics as a
Clinical Assistant Profes-
sor for the University of
Iowa (UI) Carver College
of Medicine.

Dr. Kaushik teachess
resident education through
the Siouxland Medical
Education Foundation
(SMEF), clinical research
and dissemination of spe-
cialized knowledge for the
betterment of patient care.
She began teaching this
program in February 2018
and teaches various aspects

Kaushik

of diagnosis, management
and prevention of infec-
tions afflicting children
and newborns.

Dr. Kaushik is the Ameri-

can Academy of Pediatrics §

(AAP) Iowa Chapter Im-
munization representa-
tive, AAP Iowa Chapter
Champion for Infectious
Diseases and serves on both
its Legislative Committee
and Committee on Immu-
nizations.

In addition to her advo-
cacy with AAP, Dr. Kaushik
is also a nominated mem-
ber of the New York Acad-
emy of Medicine and the
Midwest Society for Pe-
diatric Research, has been
elected as an overseas fel-
low of the Royal Society
of Medicine, UK and was
most recently recognized
as a global health expert by
Sabin Vaccine Institute’s
Immunization Advocates.

Godbersen joins
United Bank hoards

IDA GROVE, Iowa - Owen
C.Bolte, president and CEO
of United Bank of Iowa, has
announced the addition of
Grant Godbersen to both
the Ida Grove Bancshares
Inc. and United Bank of
Iowa board of directors.
Godbersen was elected to
both boards during the an-
nual stockholder meetingsin

June. United
Bank of Iowa
is wholly
owned by
Ida Grove
Bancshares,
which acts
as a holding
company.

He is the vice president of
manufacturing at GOMA-
CO, arole he has held since
1997. GOMACO (Godber-
sen Machine Company) is a
concrete paving technology
company in Ida Grove. He is
also the president of God-
bersen Equipment Com-
pany (GEC), a family-run
business that restores and
sellsused GOMACO equip-
ment.

Godbersen also serves on
the board of directors of the
Association of Equipment
Managers (AEM), anational
organization for manufac-
turers of construction and
agriculture equipment.
Locally, he has served on
the boards of the Ida Grove
Country Club and Rec Cen-
ter.

Current members of the
board for United Bank of
Iowa and Ida Grove Banc-
shares Inc. include Owen
Bolte, Carol Bresnahan,
Alan Cumming, Daniel Dot -
zler, Jack Eggspuehler, Larry
Hultgren, Lance Moore,
Curt Rupert, Kenneth Van
Kekerix and Steve Vohs.

Godbersen

VT Industries founder dies at age 93

SIOUX CITY - The man
who founded VT Indus-
tries in Holstein, Iowa, a
major employer for the Ida
County area, has died at age
93. Roger Clausen, formerly
of Holstein, died Aug. 1 at

a hospital in
r_:___‘ Sp1r1t Lake,
‘f‘ Iowa, near

P his home of
B ™ & okoboji. A

% Q___] celebration
‘ of his life

- was held the
ROGERH. f,]lowing
CLAUSEN ok ata VT

parking lot.

The business was founded
in 1956 with the name Van
Top, with two employees in
a chicken coop to manufac-
ture furniture and laminate
countertops. Today, VT acts
as a direct countertop sup-
plier to Home Depot and
Lowe’s, the two largest home
improvement retailers in the
United States.

In October 2016, the
manufacturer announced
a $21 million expansion of
its corporate headquarters
and door manufacturing

plant on the north edge of
Holstein. That facility has
employed more than 600
people, and company-wide,
there are 1,540 workers at 12
locations, stretching from
California to Quebec, Can-
ada.

VT Industries has com-
pleted three acquisitions
since 2007 to support its
plans for long-term growth
and expansion. Clausen
retired in 1989, and some
members of his family have
key management roles with
the firm today.

BUILD YOUR TEAM!

Participate in our Virtual Career Fair.

The Virtual Career Fair is the easiest and most cost efficient way to connect job

seekers with employers. It's the perfect answer to the virtual handshake. This

well-promoted event will attract candidates from your local market and beyond
who are eager to return to work or to make a fresh start.

¢ Promote your company brand
¢ Showcase your openings
¢ Video chat and interview candidates

FOR MORE INFORMATION, OR TO RESERVE YOUR BOOTH TODAY, GO TO:

GETHIRED.ANYWHERECAREERFAIR.COM

or contact your local Sioux City Journal Recruitment Representative today:

Sioux City Journal

SIOUXCITYJOURNAL.COM

Anywhere
Career Fair
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Lori Bride pulls out a testing sample to
check the color of the coffee beans being
roasted at Jumpy Monkey Coffee Roasting
Co., on Aug. 21 in Sergeant Bluff. The
premium coffee roaster is among the small
businesses featured on a new state website
called Shop lowa.

Jesse Brothers, Sioux City Journal
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Jumpy Monkey among firms featured on new state website

MASON DOCKTER
Business Journal staff writer

SERGEANT BLUFF - Lori and
Mike Bride, co-owners of Jumpy
Monkey Coffee, are proud to
call their product “coffee with a
cause” because they employ in-
dividuals with disabilities.

Jumpy Monkey, a premium
roasting business based in Ser-
geant Bluff, remained in opera-
tion throughout the COVID-19
pandemic, though it’s faced
headwinds, much like other busi-
nesses.

The firm was among the first
small businesses in the state to
sign up for Shop Iowa, a new
website unveiled last month by
the Towa Economic Development
Authority.

Staci Hupp Ballard, the IEDA’s
chief strategic communications
officer, said some smaller busi-
nesses in Iowa historically haven’t
had much of an online presence,
often because of technical or
other barriers. Others may have
already established a web page or
social media accounts, but could
still benefit from a boost in vis-
ibility.

An online presence became al-
together more vital for small busi-
nesses in the time of COVID-19,
which is what spurred IEDA to
develop the website. IEDA part-
nered with Iowa-based Member
Marketplace Inc. to make the
website a reality.

“It’s really giving the small re-
tail businesses, especially those
that didn’t have an online pres-
ence, a way to showcase their
products and their business,”
Ballard said. “It’s been clear to us,
that those small businesses who
have had a strong online pres-
ence, are the one that will really
make it through.

Lori Bride said she hopes Shop
Towaraises Jumpy Monkey’s pub-
lic visibility.

“It’s one more way to get our
name out there. It’s one more
way to say, hey, we’re online, this
is who we are,” Bride said. “We
have to get our name out there.
We’re very appreciative that they
did this?”

Shop Iowa showcases retailers
who sell everything from apparel
and accessories to arts and crafts

and from pet supplies to wedding
items.

Eligible small businesses have
fewer than about 20 employees,
or an annual gross income of less
than $4 million. They also must
be willing to receive and able to
fulfill orders from customers
through the Shop Iowa web-
site, Ballard said. The website is
free for small businesses to use
through June, 2021.

Shoppers on the site can search
by product category, or by com-
munity.

Around the time of Shop Iowa’s
launch, more than 140 small re-
tailers were on the site. Later in
the month, that number grew to
around 200.

“We expect that number to keep
growing,” Ballard said.

The Brides have operated
Jumpy Monkey for about two
years, though the business dates
back roughly 17 years.

Lori Bride said the process of
setting up shop on Shop Iowa
was fairly straightforward. Being
online wasn’t new to Jumpy Mon-
key - they already had a vibrant
website of their own.

“It was very easy,” she said.

Bride and Ballard both said they
have high hopes for the site.

“There’s been a lot of interest
and a lot of excitement around
Shop Iowa,” Ballard said.

Lori Bride shows the color of Kenya coffee
beans before they're roasted at Jumpy
Monkey Coffee Roasting Co., on Aug. 21 in
Sergeant Bluff.

Jesse Brothers photos, Sioux City Journal
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FiberComm

We Connect People!

Internet
Phone
Data Networking

712-224-2020 Fibercomm.net
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53, CERTIFIED TESTING
=7 SERVIGES, INC.

* Geotechnical * Construction QC
* Materials Testing
¢ Construction Observation

Sioux City Storm Lake
712-252-5132 712-213-8378

www.certifiedtestingservices.com

Businésslournal

V{7
\\ Vil
GENESIS Enterprlses. LLC

.- =
A

i At
Machine Covers

Walkway Canopy Shelter Canopy Frame Tent

Products:
o Frame Tents Shades o Custom Tarps
 Hoop Buildings » Machine Covers « Walkway Canopies
» Awnings « Spray Booths « Curtains
« Steel Tubing Frames o Fabric Structures « Emergency Response
« Mobile Livestock « Pallet Covers Shelters

Services:

« Sewing
« Fabric Welding

o Metal Fabrication; cutting, bending, welding, and finishing
« Fasteners: stitching, Velcro, snaps, turn-buttons, and grommets

Customized orders for specialty custom design!
Call With Your Ideas: 402-635-2591 or Toll Free 800-397-1159

P.O Box 100, 105 E. 2nd St., Allen, NE 68710
www.tarpbiz.com

Tl
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Kelly’s Catering has been in business for
10 years + offering catering for weddings, birthdays,
anniversaries, funerals, and business meetings.

712-752-8741

712-548-7320
www.kellysdriveinn.com

Call Ethan Lear to have your business card featured here: 712-293-4324
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Photos courtesy of the
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RibbonCuttings

REAL
ESTATE
GROUP.

SIGNIFICANT MILESTONE

of Commeree

J & M Real Estate Group & Property Management celebrated its five-year anniversary with
an in-person ribbon cutting. Pictured are Sarah Espiritu, Kris Brown, David Struve, Kim Leif,
Terry Leger, Alex Crim, Shane Monahan, Michelle Young and owner, Brandi Jorgensen. J & M
thanked the Siouxland Chamber members for their trust in the company in their property
buying, selling and management around Siouxland.

RushHourConnect

Peoples Bank hosted the July Rush Hour Connect to celebrate the recent renovations at
its Morningside branch. This was the first face-to-face Chamber event since the COVID-19
shut down. While wearing masks and maintaining social distancing guests enjoyed viewing
the gleaming new lobby and offices and savored tasty treats from Aggies and refreshing
beverages. Pictured are staff members Catherine Schneider, Debby Dashner, Mackenzie
Trudeau, Terri Linafelter, Corey Buss, Tim Matasovsky, Rachel Swanson, Aly Schoenherr,
Brittany McKinley, and Kalvery Howley. Peoples Bank offers personal, ag business banking,
along with wealth management and insurance.

'.‘

Don/'t
‘justiface
change,
thrive

LOCAL BUSINESS
STIMULUS PROGRAM

Things have changed for local business owners.
Their customers are looking to do business in new ways,
asking for new services and looking for new
ways to connect every day.

The Sioux City Journal is committed to helping
local businesses succeed. As a result, the we
are matching advertising dollars with our
Local Business Stimulus Program.

LEARN MORE & APPLY ONLINE TODAY AT:

https://bit.ly/scjlocalstimulus

Questions? Contact us today!
712-293-4330 - tsimmons@siouxcityjournal.com

Sioux City Journal

SIOUXCITYJOURNAL.COM
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Area cattle farm gets creative

Wagyu producer turns

to online sales after

restaurant closures
MASON DOCKTER

Business Journal staff writer

ANTHON, Iowa — It was a
tough spring to be in the Wagyu
beef business.

High-end restaurants in New
York City, Chicago and Los An-
geles, which had served the
high-grade beef to diners, shut
their doors suddenly and weren’t
placing orders. So the Feddersen
family had to get creative.

Father-and-son Larry and Brad
Feddersen began “custom-feed-
ing” (or, more simply put, caring
for) Wagyu cattle back in 1996
for a Texas company that owned
the animals. Brad married wife
Shawna in 2006 and she joined
the Feddersen crew, followed lat-
er by children Sophie and Dash.

About three years ago the fam-
ily struck out on their own and
purchased a herd of full-blood-
ed Wagyus, raising them at their
farms in rural Anthon, ITowa (Brad
and Shawna’s farm is less than a
mile east of Larry and Marge’s,
and their operations are largely
integrated). They sold the meat
wholesale to restaurants through
a broker.

Wagyu beef is one of the most
prized meats in all the world —
the famous, and famously ex-

are fed for two years or so before
they reach the market, longer
than other cattle.

Feddersen family members all
share in the work of tending the
animals, and daughter Sophie has
taken to giving the cows flower
names like Lilly, Jasmine, Violet,
Rose and Mary (short for mari-
gold). The Feddersens take great
pride in the quality of the prod-
uct, and the full-blooded nature
of their animals.

The cattle themselves are un-
easy around people — they will
often run away en masse if a
person enters their pen without

i ahorse. The Wagyu are apparent-

ly more comfortable with horses
than people.

The market for Wagyu was
turned upside-down by the coro-

. navirus. The family had shipped

Tim Hynds, Sioux City Journal

Dash and Sophie Feddersen hold bins of frozen steaks Aug. 3 at Feddersen USA Wagyu in rural Anthon, lowa.

black-brown or reddish-haired
breed originates in Japan; the
word Wagyu is a Japanese word,
which loosely translates as “Jap-
anese cattle”

The meat has extremely fine
marbling, a marker of high qual-
ity, and a rich taste. Japan con-
siders the breed a sort of national

pensive, Kobe beef comes from treasure, and exporting live Wa-

Wagyu cattle raised in Japan. The

gyu from the country is banned;

some Wagyu had already made it
to the U.S. before the export ban.

Beef from full-blooded Wa-
gyu is generally graded at “high
prime,” a grade higher than the
USDA’s prime designation, which
denotes an uncommonly high de-
gree of marbling and other grad-
ing factors.

"The grading system for Wagyu
is different, because they grade

so much higher, they’re actually
off the scale of the USDA grad-
ing that takes you up to prime,”
Shawna Feddersen said.

In better days, before COV-
ID-19, Wagyu was a good busi-
ness, if somewhat complicated.
Wagyu cattle take longer to reach
market weight than ordinary cat -
tle because they eat less feed on a
daily basis — usually the animals

out loads of Wagyu in January
and February, but by March, with
upscale restaurants shut down,

* the cattle had nowhere to go.

"We were like, ‘Uh-oh, what
are we going to do?’” Shawna
Feddersen said.

"We didn’t know what to do,”
Brad Feddersen said.

Since they already were inde-
pendent owners and breeders of
the Wagyu, the Feddersens de-
cided to do their own marketing
as well, selling Wagyu online and
shipping it directly to customers.

They established arelationship
with the J.F. O’Neill Packing Co.,
an Omaha meatpacker. The fam-
ily had tolearn about the dizzying
variety of beef cuts.
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”"We’d never done any of that.
We just dealt with live cattle; we
never dealt with the processing
side. Somebody bought them,
and they left, and we never knew
anything else that happened after
that,” Shawna Feddersen said.

"It is so complicated, there’s a
major learning curve on a lot of
the stuff,” she added.

Then they needed a great, big
freezer; usually these are not
cheap. Brad Feddersen put out
a call to a friend, and rather ser-
endipitously, a disused industrial
freezer turned up in Sioux City,
at the abandoned Pizza Hut on
Floyd Boulevard. The freezer
worked and the price was right.

"1 went and looked at it, and I
bought it,” Brad Feddersen said.

Shawna Feddersen has a back-
ground in marketing, though
she’d never made a website. But
she figured it out. The website,
ilovewagyu.com, went live in the
middle of June.

”Shawna did everything her-
self,” Brad said.

The beef is shipped on dry ice
to customers in special insulated
packaging. Shawna already had
experience in shipping, and did
experiments to see how long the
dry ice would keep the beef fro-
zen. Online sales have come in
from as far away as California,
Colorado, Texas and Florida and
as near as Sioux Falls and Sioux
City.

In due course, restaurants
will probably reopen at full ca-
pacity and resume their whole-
sale Wagyu beef orders. But the

Feddersens have had a taste of
selling their product indepen-
dently, straight to the customer,
and they like it.

"It kind of eliminated the mid-
dle man,” Shawna said. “But, on
the flip side of that, it was a lot
easier to just sell all the animals
and get a check and we were
done”

The Feddersens haven’t com-
pletely abandoned the restaurant
side of the business. Woodbury’s
steakhouse — an eatery planned
for the second floor of the War-
rior Hotel that will serve “upscale
rustic American cuisine” and
bills itself as “the place to be and
be seen” — will have the Fedder-

sens’ Wagyu on the menu when =

it opens.

That relationship came about
because of Jerry Peterson, a
Chesterman Co. sales manager
and the proprietor of King Kong
Fireworks in Sioux City. Peterson
is alongtime friend of Brad’s and
aFeddersen customer. He wasre-
cently given a tour of the ongoing
Warrior renovations and recom-
mended the Feddersens’ Wagyu
to management.

"He’s the one who lined us up
with that,” Brad Feddersen said.
“Tt seems like everything now is
meant to be”

Kobe beef is closer to a house-
hold name than Wagyu, though
largely it’s the same product. The
name “Kobe” applies strictly to
an expensive type of Wagyu
beef grown in Japan — similar to
how champagne, in the strictest
sense, refers only to that product

S T S

e

Tim Hynds photos, Sioux City Journal

A yard of cows and their calves are shown Aug. 3 at Feddersen USA Wagyu in rural Anthon, lowa.

which comes from the Cham-
pagne region of France and not
to other sparkling white wines.

The Feddersens are hoping to
raise the profile of Wagyu, to
where the product might be as
recognizable as Kobe. It’s a spe-
cial-occasion sort of meat due to
the price, and their hope is that
people will come to think of Wa-
gyu as a go-to meal for birthdays
or anniversaries.

"People that try it really like it.
So the challenge is getting peo-
ple to try it. Because it is more
expensive,” Shawna Feddersen
said.
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Dash Feddersen holds a frozen Wagyu ribeye steak Aug. 3 at Feddersen
USA Wagyu in rural Anthon, lowa.
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Riverfront gets CAT grant

City awarded
$400,000 grant for

Chris Larsen Park
DOLLYA.BUTZ

Business Journal staff writer

SIOUX CITY - The En-
hance Iowa Board recently
awarded a $400,000 Com-
munity Attraction and
Tourism (CAT) grant to the
first phase of Sioux City’s
Chris Larsen Park Riverfront
development project.

Sioux City was one of 12
Towa communities to re-
ceive more than $3.7 million
in CAT grants for projects.

Phase 1 of the riverfront
development project in-
cludes the construction of
the Stockyard Gardens, a
yoga lawn for outdoor ex-
ercising, outdoor fitness
equipment, a small picnic
shelter and passive lawn
spaces. A pedestrian cross-
ing at Virginia Street will

connect the park to down-
town Sioux City’s entertain-
ment and cultural district.
The total cost for phase 11is
$6,531,855.

Holstein Aquatic Center
received $300,000 to con-
struct a new aquatic center
and $250,000 was awarded
to the Estherville Municipal
Swimming Pool project.

For four years, the com-
mittee system of Sioux City
has sought ways to renovate
the Missouri Riverfront to
provide for more recreation
for local residents and as a
means to draw tourists.

Phase1ofthe 3-phase proj-
ect is expected to be mostly
completed by the fall of 2021.
The entire riverfront devel-
opment project has a current
price tag of $17.4 million and
an end date of fall 2023.

Council members have
asked city staff to look into
the cost of constructing
a pedestrian bridge that
would connect Sioux City’s

Providing Solutions for You!

Dean A. Fankhauser

Cody Farrens

Theresa Rachel

Business Law... we recognize

the challenges that existing

businesses face with issues from

employment to everyday operations,

transactions, contracts and the

wide elements of corporate law.

Call Today!
Nn2-222-1080

riverfront with South Sioux
City. The bridge has been
floated as a potential icon-
ic feature for the project.
Whatever the iconic feature
ends up being, a private fun-
draising campaign will have
to be mounted to pay for it.

The city council in recent
months had split on whether
toapprovea $59,000 consult-
ing agreement with Smith-
Group, Inc. of Madison, Wis-
consin, for design and engi-
neering services for a bridge.

The possibility of hiring
Smith-Group had been ta-
bled by the council on May
18, June 8 and July 6. A July
8 meeting of the Riverfront
Steering Committee re-
sulted in members voting
to endorse the project only
if two things happened - a
pinpointing of how to pay
for the bridge and obtaining
a commitment from South
Sioux City government of-
ficials to financially support
the bridge.

ChamberAnniversaries

The following are observing anniversaries as Siouxland Chamber of Commerce investors.

50 YEARS -1970

MEYER BROTHERS FUNERAL
HOMES - STONE PARK BLVD.

Dale Meyer

Sioux City

SCHEELS ALL SPORTS
Scott Robbins

Sioux City

30YEARS -1990
SKYLINE BAR & CASINO
Joan Christiansen
North Sioux City

15YEARS - 2005

COLLEGE CENTER

CyndiHanson

South Sioux City

10 YEARS - 2010

CASEY’S GENERAL STORE - FLOYD
Daisey Kliment

Sioux City

We Have Your Quality H&H
Flatbed and Cargo Trailers

CASEY’S GENERAL STORE -
HAMILTON

Daisey Kliment

Sioux City

CASEY’S GENERAL STORE - LEWIS
Daisey Kliment

Sioux City

NORTHWESTERN MUTUAL - HINTON
Jan Dehner

Hinton, IA

5YEARS - 2015

DOG & PONY PRODUCTIONS INC.
Mike Gilstrap

Omaha

DR.PEPPER SNAPPLE GROUP
Pam Beveridge

Sioux City

FAMILY 1ST DENTAL OF SOUTH
SIOUX CITY

Teresa Johnson

South Sioux City

HAMPTON INN & SUITES - NORTH
SIOUX CITY

Rashel McCue

North Sioux City

HAMPTON INN & SUITES BY HILTON
- SIoUX CITY

Rashel McCue

Sioux City

KELLER WILLIAMS SIOUXLAND
Kevin Archer

Sioux City

UNITED REAL ESTATE SOLUTIONS -
ANNE DANIELSON

Anne Danielson
Sioux City

Chamberinvestors

ACU-PLUS CHIROPRACTIC
Dr. Sarah Peterson
Dr.Tyler Peterson

South Sioux City
HAMILTON DETAIL

Eric Reyes

Sioux City

REBAH LEIGH’S BOUTIQUE
Angela Menard

Sioux City

MERIDIAN CLINICAL RESEARCH
Jessica Knight

Dakota Dunes

BRITTON HACKE PHOTOGRAPHY
Britton Hacke
Sioux City

VISION CARE CLINIC-P.C. - DR.
JAKEWEBER

Jake Weber

Sioux City

DIVVY, LLC

Stan Sherman
Sioux City
BAIRD - ADAM J DEAN
Adam Dean

Sioux City

. The Home Builders Association
* of Greater Siouxland consists of
‘ quality builders, subcontractors,
and suppliers. If you are thinking
i of building a new home or have
' a remodeling project, please
contact the association for a list
of reputable contractors.

Visit us online at
www.siouxlandhba.com for
a complete list of members

701 Pierce St., Ste. 204
www.ffrlawyers.com

or email us at
hbasooland@siouxlan.net
3900 Stadium Dr., Sioux City, IA
712-255-3852

UZIEEL
2411 3 St, Sioux City | 712-252-4337 | marxtrailer.com
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The bottom line.

Make your business great.

A successful business needs a
sound credit program to meet
short-term challenges and long-
w term goals. We will work with you
- L - to develop a credit program that
¥ is individualized and innovative.
© We have a solution that’s right
y for you.

- Operating Lines of Credit

- EQuipment Financing

- Real Estate Loans

« Interim Construction Loans
- Letters of Credit

- Small Business Loans

| a | | - Cash Management Products

©2018, Great Western Bank

Sioux City: 839 Gordon Dr.
712.522.4430

Find more great locations at
GreatWesternBank.com.

4 Great Western Bank

Making Life Great
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Nathan Connelly

Commercial Associate

712 203 1620

Beau Braunger
CCIM
Senior Associate

712 251 8276

Erin Hoekstra

Commercial Associate PRO FESSIONALLY

712 898 8372 Nic aftacks commercial real estate with the same drive and
enthusiasm as he does life. His full steam ahead and outside

the box thinking ensure the results his clients are looking for.
Colonel Krage Nic is also pursuing his CCIM designation fo strengthen his
SENIORASSOcIate creditability, keep current with industry education, and to
(IS S8 S build a solid network of other real estate professionals.

PHILANTHROPICALLY

Nic L 87 T~ Nic believes strongly in giving back to his community. As head
Madsen 4 * ] A L] coach for the Dakota Valley Youth Wrestling Club, he is able fo share
NAI United Management Y e his passion for wrestling and help shape the lives of area youth.
712 540 6562 | 9" 2 Nic sits on the board for Sioux City Growth Organization (SCGO) as

L S the connect chair.The Connect Committee focuses on connecting
Chris Bogenrief o young professionals with influential leaders within Siouxland.

SIOR, CCIM, MBA
Broker

;712204 6261 o — . R T
. [ - - 3 . i Y .:'_ _f

ALL AGENTS D | S BT iy /AL
LICENSED IN e S Y

IA, NE & SD 1301 3rd St, SC 800 Nebraska St, SC 3240 31st St, SC 711-713 Cunnlngham Dr, SC

20,566 SF 2nd & 3rd floor storage Open concept 2,228 SF office G'eatlfs'des";'%%’gzng °Plt’°|”t:"‘_:g¥! 15-1&7 e New warehouse w/excellent curb appeal, now
parce’ has 3 9, Sl I, EAEN available for lease. 2,400 SF suites are equipped

:psaecrf]ifgr:(Iie;iekus)r/(;?:arighﬂfsjskBOTH :ﬁgc:afi(r:; If::ﬁégﬁfsnzfv :tar;gft Tormer P satiage sie, sorah metal remov i 1 RS D7 e, Bl I,

former PQ salvage site; scrap metal removed, . . .
. s ' X ’ 16’ sidewalls, heavy 3-phase electric service
loading docks, large freight elevator & parking & available signage
heated. All utilities included. ‘ facing Nebraska St.

Individual Members:
V SIOR

ground regraded, underground drainage system o

X . . added, & a 9,000 SF concrete pad added. Easy brought to the space, LED lighting throughout,
Society of Industrial and Office Realtors
\________/

Business Hwy 75 & Interstate 29 access. I and a concrete parking service.
CCIM
Certified Commercial Investment Member 1 [ ] 1 g [ ] 1 g
Buying e Selling ® Leasin NAIUnlted v o

& Property Management

International Council of Shopping Centers
400 Gold Circle, Dakota Dunes, SD 57049 n u

IBBA == Business Brokerage 712 224 2727 www.naiunited.com

International Business Brokers Association




