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Introducing...
Topsfield’s newest 55+ community

Rolling Green at Topshield

Another maintenance-free community from C.P. Berry Homes

Rolling Green offers 3 home designs from 2,160 up to 3,450 square feet. New construction built to the highest standards, including:
Energy Star certification for economical energy costs, custom cabinetry, hardwood flooring, granite counter tops, s.s. appliances, etc.
All homes offer first floor living, including master bedroom suite, kitchen, dining, living room, powder room, laundry and direct
access to attached garage. Center common with gazebo, benches, walking paths, plus professional landscaping throughout.

Tour the Model Homes, select your new home and prepare for maintenance-free living in 2018. Home prices starting in the
$600,000's.

Model Homes open Tuesday thru Sunday 12-noon to 5 pm.
www.CPBerryHomes.com * 978-807-2954

? C.P BERRY GPS: 470 Boston St., Topsfield, MA 01983
Hames Broker participation welcome.




ROLLING GREEN

—AT TOPSFIELD =

Discover the Quality Details Found in
C.P. Berry Homes at Rolling Green

The homes at Rolling Green at Topsfield are not only beautiful and inviting, the
construction of the homes is done at the highest-standards by C.P. Berry Homes.
Much of what we do is “behind the walls” that you do not see, however, adds to
the comfort and safety of our residents. Some of those features include:

*  HVAC - The heating and air conditioning system is a high performance,
95% efficient, 2 Stage Variable Speed Gas Furnace, forced hot air system by
American Standard. The air conditioning system by American Standard is a
SEER 14 high efficiency Energy Star qualified system. High Efficiency
Ultravation 5-inch thick MERV 11 rated air cleaners are used on all systems.
Each finished floor is individually zoned with mechanical dampers. Top
quality American Standard programmable thermostats are used in each of
the zones. To ensure proper humidity during the dry Winter season, each
home is fitted with an American Standard central humidifier which adds
moisture to the forced hot air system, making it more comfortable at a lower
temperature setting.

e Fire Sprinkler System — All homes at Rolling Green are designed to
provide a superior fire safety system utilizing an Active Iire Protection
System (Fire Sprinklers) and a Passive I'ire Protection System (a central fire
alarm system). Both systems are operating 24/7 and respond immediately
when it is most critical. About 90% of residential fires can be controlled by
only one sprinkler head. Each head operates individually minimizing water
damage in case of a fire. All sprinkler heads in finished living areas are
recessed and unobtrusive. Beyond safety, the sprinkler system also benefits
the home owner by increasing the value of the home and decreasing
msurance costs. Each system is maintained by the Association.

. Security & Fire Alarm System — All homes are hard-wired to a central

panel with smoke and carbon monoxide detectors as well as a security
system with door and window contacts. The Association fee includes
monitoring the fire safety and security features of the system.

C.P BERRY
Homes

www.CPBerryHomes.com * 978-807-2954

All of C.P. Berry Homes at Rolling Green are built to the strict guidelines of the
EPA/DOE’s ENERGY STAR® program and arc ENERGY STAR® certified.
To earn the Energy Star Certification, each of our homes are inspected and
tested by an independent Home Energy Rater (HERS Rater). Energy Star
qualified homes offer the peace-of-mind that the home has been designed and
built to be truly energy efficient, designed for our specific climate conditions and
has undergone numerous inspections by the independent Energy Star Rater to
ensure that the highest standards are met.

*  Design - Certification begins with the proper design and sizing of the
heating and cooling equipment and the ductwork. All components, including
the HVAC equipment, windows, doors, insulation details and other
equipment are checked to make sure they meet the Energy Star high
performance requirements.

*  Once the HVAC system is installed, before sheetrock, the duct system is air
tested by the HERS Rater for leakage.

*  The building thermal envelope is then evaluated by the Energy Star Rater to
ensure that the insulation is properly installed and air sealing of the building
is done properly.

*  Finally, when the home is completed a blower door test is conducted to
evaluate air leakage of the entire house. Because the homes are so tight, we
incorporate mechanical ventilation programmed to allow for air exchange
according to ASHRAE 62.2 and Energy Star requirements to ensure our
homes are healthy homes.
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Premier Moving Solutions

e Packing by professionally trained packers
e Supplying all of the packing material
e nferfacing with the movers/haulers
e Supervising the Move
e Setting up your new home
e Removing boxes and packing materials
e Coordinate with Estate Sale Experts
and Clean Out Companies

10 Atlantic Avenue, Suite 25, Marblehead, MA 01945
www.womenonthemovellc.com

Telephone: 781-631-7588




SPRING 2018

FEATURES

6 GET READY

Tips for buying a home in a seller’s market.

10 CONDO VS. TOWN HOUSE |

Learn what sets these residences apart.

10 BEFORE YOU SPEND

A primer for first-time real estate investors. =

12 PICTURE PERFECT

Boosting curb appeal starts with
a green lawn.

12 MAKE AN IMPRESSION

Create a showplace worthy of sale.

18 LOOK FORWARD

Survive a home renovation with ease.

18 FORTHE BETTER

Tackle repairs and updates that create
healthier homes.

22 SPRING 2018 DECOR

Trend indicates happy and relaxed refuge.

24 HITTHE DECK

Expand your living space to the outdoors.

26 CLEAN IT UP

A look at 2018's top kitchen trends.

30 KNOW BEFORE
IT GROWS

How to read a nursery plant tag.

12

30 TOOLS FOR SUCCESS

Stock up on gardening essentials.

30 LETIT FLOW

Water features take landscapes to next
level.

To our readers

We New Englanders are a hardy
bunch. We prove it every single win-
ter. Despite our apparent gluttony for |
punishment, we endure because we , ‘
know what’s coming next: warmer |
temperatures, longer days, Red Sox '
games, and the highly anticipated
spring real estate market.

While so many of us were hibernat-
ing, imminent sellers were prepping
their homes and motivated realtors
were strategizing for their busy sea-
son. In this issue of Homes, I invite you to explore a
diverse sampling of North Shore properties for sale. As
you go from bucolic woodlands, to chic downtowns, to
sandy shores, I guarantee you will enjoy the ride.

As always, I thank you for reading.

Lillian Shapiro

LILLIAN SHAPIRO
Director of Real Estate Advertising

FEATURED PROPERTIES

8.... BEVERLY: MJP Properties introduces new construction.

9....DANVERS: Brand-new condominium affords style,
convenience.

14..GLOUCESTER: Not 1, not 2, but 3 sensational
new waterfront offerings.

15..HAMILTON: Stunning home has definite equestrian
flavor.

20..HAMILTON: Pride of ownership shines through
on estate.

271 ..HAMILTON: Stately colonial is more than
its name implies.

25..PEABODY: Rare waterside living along
Brown’s Pond.

27 ..SWAMPSCOTT: New residential community
is all about the lifestyle.

28..WENHAM: New subdivision boasts estate-like setting.
29..WENHAM: Colonial brings all the bells and whistles.
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Buying a home
in a seller’s market

The real estate market can be
difficult to navigate for both buy-
ers and sellers.

First-time buyers can easily
become overwhelmed as they
search for homes, while sellers
hoping to get the best price for
their homes might be frustrated
if offers are slow to come in or fall
short of their asking prices.

If met with an underwhelm-
ing market, many sellers can
pull their homes off the market
and wait until it becomes more
advantageous to sell.

But buyers, particularly those
shopping in a seller’s market,
may not have that flexibility.

Buying in a seller’s market can
be competitive and frustrating,
but buyers can employ various
strategies to survive such mar-
kets and land the homes of their
dreams.

Here are a few strategies to
help:

m Stick to your budget. Lenders
will indicate to prospective buy-
ers how much they’re willing
to lend them, and that figure is
typically considerably more than
buyers are willing to borrow. In a
seller’s market, bidding wars can
quickly drive up prices, but buy-
ers should stick to their budgets
so they are not house poor after
buying. Sticking to a budget can
be difficult in a seller’s market,
but such patience will likely pay
off in the long run.

m Be ready to compromise. Unless
they have unlimited budgets,
buyers often must compromise
when purchasing a home. That’s
especially true in a seller’s mar-
ket with limited inventory. Buy-
ers who need to buy a home
must identify their needs versus
their wants and recognize the
likelihood that they will have to
compromise.

m Work with real estate agents.

Some buyers may be tempted
to go it alone, searching for
and ultimately buying homes
without the help of real estate
agents. That can be a fool-
ish move in a seller’s market
where competition is high and
inventory quickly disappears
from the market. Veteran real
estate agents have worked in
buyer’s and seller’s markets,
and buyers can use that expe-
rience to their advantage. In
addition, real estate agents
likely have access to inven-
tory before homes appear on
popular real estate websites,
giving buyers working with
them a leg up in competitive
markets.

Buying a home in a seller’s
market can be fast-moving and
very competitive.

But there are ways to ensure
that buyers still find great homes
at great prices in such markets.

Let Align help you get pre-approved for a mortgage so you can make
a great offer when you find the home of your dreams. Speak with an
Align Home Financing Consultant today.

+ Expert guidance

+ Credit review o

£xlign

Connecting all your banking needs

(800) 942-9575
AlignCU.com

+ Personalized savings plan

+ Free same day pre-approvals
+ Customized loan options

+ Local decision-making

NMLS ID 423280

WILMINGTON




Andersen

ARCHITECTURAL
COLLECTION

E-SERIES

WINDOWS & DOORS

We narrowed your options down to unlimited.

With custom colors, dynamic shapes and sizes, and unlimited design options, E-Series windows and
doors make it possible to create the home you’ve always imagined. Follow your inspiration, express
you own unique style and set your home apart with the Architectural Collection. Only from Andersen.

“Andersen” and all other marks where denoted are trademarks of Andersen Corporation.
©2017 Andersen Corporation. All rights reserved. MS1703_0407

ANA
M

MOYNIHAN LUMBER 82 River Street 164 Chestnut Street 12 Old Road
978-927-0032 978-664-3310 603-382-1535

BEVERLY NORTH READING PLAISTOW, NH

www.moynihanlumber.com
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MJP Properties introduces new

By LILLIAN SHAPIRO
DIRECTOR OF REAL ESTATE
ADVERTISING

Well-known throughout
the North Shore for his vast
experience in quality new
construction and his exten-
sive portfolio of historic ren-
ovations, Michael Panzero,
president of MJP Properties,
is excited to present his lat-
est offering. Ideally located in
the heart of Beverly’s desir-
able Centerville neighbor-
hood, this stately farmhouse
colonial sits majestically
on more than-3 acres abut-
ted by a nature sanctuary
and restricted conservation
land. Listed for $739,900, this
“move-in ready” home is rep-
resented by local well-known
Coldwell Banker Residential
Brokerage brokers Michael
McNiff and Kevin Pietrini.

Spanning 2,800 square feet
of luxurious living space, this
home offers everything that
today’s buyer is seeking,
including the much sought-
after open-concept dining
and living areas,-accord-
ing to the listing agents.
Preceded by a welcoming
two-story foyer, this stun-
ning space is enhanced by a
superior trim package com-
prised of chair rails, crown
moldings, raised panel-
ing, hardwood floors, and a
gas fireplace. The designer
kitchen is thoughtfully and
beautifully appointed with
floor-to-ceiling cabinets,
recessed lighting, quartz
countertops, a tiled back-
splash, stainless-steel appli-
ances, and a center island for
additional seating.

On the second floor, find a
total of four bedrooms and
two full baths including the
private en suite master fea-
turing an expansive closet,
an oversized tiled shower,
a double bowl vanity, and a

Coldwell Banker Residential Brokerage

Beverly construction

AT A GLANCE:

m4
bedrooms
m 22 baths
m 2,800
square feet
m $739900

LISTED
BY

| Michael
McNiff,
978-590-9062
m Kevin
Pietrini,
978-578-4316
m Coldwell
Banker
Residential
Brokerage
m www.Cold-
wellBankerHomes.com

Kevin Pietrini

secluded lavatory closet. A |*
walk-out basement with a |
host of windows for natural
light provides the possibil- [
ity of additional recreational
space in the future. Other
notable amenities include a
composite front porch and
rear deck, a first-floor half
bath with laundry, a two-
car garage, and central air
conditioning.

“The availability of newly
built homes is very limited
in this marketplace, espe-
cially at this price point,”
says McNiff. “When the
market compares new con-
struction to older homes, the
new homes usually win out.
Unfortunately, the supply
just doesn’t always meet the
demand, so when we see a
high-quality opportunity like
this one, we know it won’t be
around for long.”

To schedule a viewing of
this home, or for additional
information, call Michael Boasting an open-concept main level, this space is further enhanced by a
McNiff at 978-590-9062 or superior trim package featuring chair rails, crown moldings, raised paneling,
Kevin Pietrini at 978-578-4376. hardwood floors, and a gas fireplace.

A private en suite master with a large
closet, oversized tiled shower and a double
vanity shares the second level with three

additional bedrooms and a second full bath.



By LILLIAN SHAPIRO
DIRECTOR OF REAL ESTATE
ADVERTISING

Idyllically located
within steps to down-
town Danvers, this
“like-new construction”
condominium is custom
fit for the first time home-
buyer, empty nester or
downsizer. One of three
units in a building that
was quite literally taken
down to the studs, this
luxury top-floor penthouse

with tall ceilings brings a [~

thoughtful sweeping floor
plan with beautiful fea-
tures and an attractive
price tag to match. Listed
for just $325,000, it is pre-
sented by Pamela Spiros of
Coldwell Banker Residen-
tial Brokerage.

Spanning more than
1,000 square feet over
one convenient level, this
home has been tastefully
appointed with hardwood
floors, recessed lighting,
and the finest of fixtures
throughout. Entertaining
is a snap, thanks to the
wide-open concept design
where the living and din-
ing areas blend seamlessly.
The chef’s kitchen is both
eye-catching and well-
equipped with stainless-
steel appliances including
a gas stove, generous white
cabinetry, granite counter-
tops, and decorative pen-
dant lights.

This lovely home also
offers two bedrooms
including a master, both
furnished with Berber-
style wall-to-wall carpeting

Coldwell Banker Residential Brokerage

Brand-new Danvers condominium
affords style, convenience

- 4

\

fixtures.

In the kitchen, find stainless-steel appliances, generous white cabinets with granite countertops, and decorative pendant light

=
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This luxury penthouse unit features a wide-open floor plan
with tall ceilings, hardwood floors and recessed lighting.

and ample closets. An with glass doors, and plank
oversized full bath is quite ceramic flooring.

splendid, enriched by a A little more behind the
granite vanity, an attrac- scenes, this condominium
tively tiled tub/shower home also boasts all new

The oversized bathroom is quite spa-like with a granite-
topped vanity, a tiled tub/shower with glass doors, and a plank
ceramic floor.

electrical, plumbing, gas
heating systems, a new
roof, stress-free vinyl sid-
ing, deeded parking in
the private driveway, and

a common outdoor space
for seasonal enjoyment.
It also has all new win-
dows and is fully insulated
for the utmost in energy

AT A GLANCE

W 5rooms

m 2 bedrooms
m 1full bath
m 1,080 square feet
m $325,000

LISTED
BY

m Pamela
Spiros

m 978-808-
6022

m Coldwell
Banker Resi-
dential Brokerage

m www.ColdwellBankerHomes.
com

Pam Spiros

efficiency. Additionally,
within the building there is
a fire suppression unit and
a full basement with stor-
age and laundry hook up.

Perhaps most appealing
of all is the easy lifestyle
this condominium liv-
ing can provide. Reason-
able monthly association
dues of just $235 covers
your water, sewer, master
insurance, trash removal,
and exterior maintenance
including landscaping and
the ever-dreaded snow
removal. This home is also
convenient to shopping,
fine dining, and all major
routes for commuting.

“This is a stunning offer-
ing that is so close to all
that Danvers has to offer.
I can’t imagine that it will
be on the market for long,”
says Spiros.

For more information or
to schedule a viewing of
this residence, call Pamela
Spiros at 978-808-6022.
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CONDO VS. TOWN HOUSE LIVING:

Individuals have many options
when seeking places to call home.
Among those options are condomini-
ums and town houses. While quite
similar, condos and townhouses are
different. Learning what sets these
residences apart can help people find
the right fit for them.

Condominiums

Condos are private residences
owned by an individual or family in
a private building. According to Real-
tor.com, condos are similar to apart-
ments. However, instead of paying
rent, condo dwellers own the space.
Condos share common areas, such
as pools, recreation rooms, gyms and
outdoors spaces.

People may be attracted to condos
because there is very little mainte-
nance involved. Condos can be in
large buildings similar to apartment
buildings, and living spaces may
be confined to one floor. High-rise
condominiums may resemble sky-
scrapers, and it’s wise to note that
a condo owner shares ownership
of the land, the roof, the staircases,
and the exterior of the condominium
complexes. The only thing the condo
owner may own outright is his or
her individual living space.

WHAT TO KNOW

Condo owners typically rely on main-
tenance companies and other contrac-
tors to handle the repairs and upkeep
of the spaces outside the interior of
one’s specific condo. Residents typi-
cally pay condominium fees to a condo
board to manage and cover these
expenses. Because of the multiperson
ownership, condos place strict restric-
tions on what can and can’t be done to
the property.

Town houses

Town houses are usually multi- [
leveled attached properties. Town

houses may fall within a row of ¥

other homes or be an end unit

where only one side is attached.

Many people are drawn to town ¢

houses because of their various lev-
els and architectural styles. Some
also feel that town houses provide

more of a traditional home feel than | '

condominiums. Town houses may

come with a small parcel of land, a ”

driveway or a private garage.
Although there may be some com-
munity amenities accessible to own-
ers of town houses, such amenities
are rare. However, because town
house communities do not handle
as much maintenance — exterior
repair and roof maintenance may be

the responsibility of the town house
owner — homeowners association
fees tend to be less expensive than
those incurred by condo owners.
Town house owners typically take
ownership of the home, the roof and

the land that lies below it. However,
both town house and condo own-
ers are urged to read the bylaws of
their communities, which should
specifically list responsibilities of
the owner versus the homeowners

association or condo board.
Condos and town houses have
similarities and differences, but
both can be ideal places to live for
those who desire help with mainte-
nance and worry-free living.

A primer for first-time real estate investors

Real estate can be a good investment that
helps build wealth and secure a financial
future. According to Investopedia, average
20-year returns in commercial real estate
hover around 9.5 percent, while residential
and diversified real estate average returns
of 10.6 percent.

Such figures may seem too good to ignore
for many prospective real estate investors. But
investing in real estate can be risky, and it’s
important that first-time investors consider a
host of factors before deciding to delve into the
real estate market.

Current finances

Real estate can potentially yield big returns,
but these may only materialize after investors
spend ample amounts of money refurbishing
or even maintaining their investment proper-
ties. Prospective investors without the capital
on hand to finance repairs or routine main-
tenance may find it difficult to make their

properties appealing
to potential tenants,
which can make it
harder to meet mort-
gage payments. Pro-
spective investors
who already have
sizable debts, be it
consumer debt or
existing mortgage

payments, may want |,
to pay down those |
debts before invest- E

ing in real estate.

Down payments
According to Wells Fargo, mortgage insur-
ance does not cover investment property,

their investments
in real estate. Inves-
tors should not just
make sure they can
meet that 20 percent
requirement, but also
ensure they have
enough capital left
after making their
down payments to
address any repairs
that need to be made.
If not, they might have
trouble attracting

renters willing to pay enough in rent.
Interest rates
Prospective real estate investors may be sur-

and loans typically require a minimum prised to learn that investment property loans
down payment of 20 percent of the value of are often subject to higher interest rates than
the property. So prospective investors can- those for homebuyers borrowing to purchase
not count on mortgage insurance to finance a primary residence, says Quicken Loans and

other lenders. Investors should not count

on getting the same or better interest rates

for their investment properties that they did

when buying the homes they currently live in.
Financial reserves

Some lenders may require that prospec-
tive investors have sizable financial reserves
before they will lend them money to invest in
real estate. Some may require that borrow-
ers have several months’ worth of reserves
to finance both their personal lives and their
investments. If a 20 percent down payment
would make that impossible, then prospec-
tive investors may want to wait a little longer
to invest and save more money until their
financial reserves would prove more accept-
able to lenders.

Investing in real estate can yield big
returns. But first-time investors should
know that such investments are vastly dif-
ferent than investing in a home for oneself.
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Boosting curb appeal starts with a green lawn

Returns on home improvement
projects vary. In its annual “Cost vs.

Value Report,” Remodeling maga- [

zine notes the projects that yield
the best returns on investment in
a given year.

But a host of factors, includ-

ing the type of market (buyer’s or

seller’s) and the region where the
home is being sold, ultimately com-
bine to determine if homeowners’
investments in home improvement

projects will provide the returns §

they were hoping for.

Though there’s no way of guaran- |

teeing a home improvement project
will yield a great return, real estate
professionals often cite improving
curb appeal as an excellent way
to attract prospective buyers and
potentially get the asking price or
more when selling the home.
Improving curb appeal makes
even more sense in today’s real
estate market, when many people
do their own searching via real
estate websites such as Trulia or
Zillow. When using such sites, buy-
ers will likely be less inclined to

click on a listing if exterior photos of
the property are not eye-catching.

Various projects, including tend-
ing to lawns and gardens, can
improve curb appeal. An added ben-
efit to focusing on landscaping to
improve curb appeal is it promotes
spending time outdoors in spring
and summer.

Here are some tips to capture the

attention of buyers:
Maintain a lush green lawn

Lawns that fall into disrepair may
not give buyers a correct impres-
sion about how homeowners main-
tained their homes. Lawns with
multiple dead spots and grass that
appears more brown than green
may lead many buyers to assume
that the home’s interior was equally

ill-cared-for.

Maintaining lush green lawns
is not as difficult as it may seem.
Applying fertilizer and aerating at
the appropriate times of year can
promote strong roots and healthy
soil, making it easier for grass
to survive harsh conditions like
drought. When watering in sum-
mer, do so in early morning or
evening so as little water is lost to
evaporation as possible.

Address brown patch

Even well-maintained lawns can
fall victims to brown spots. Accord-
ing to lawn care professionals,
lawns in regions with hot tempera-
tures and high humidity can be
infected with brown patch, a com-
mon lawn disease that is caused by
fungus, which can produce circular
areas of brown, dead grass sur-
rounded by narrow, dark rings.
Pennsylvania State University’s Col-
lege of Agricultural Sciences notes
that removing dew that collects on
grass leaves each morning, which
can be accomplished by mowing
or dragging a water hose across

affected areas, can be an effective
way to reduce brown patch.

Homeowners without much lawn
care experience can consult profes-
sional landscapers to address the
issue. But those looking to sell their
properties should note that buyers
often walk the grounds of homes
they are considering buying. So
addressing any issues on the lawn
should be a priority for sellers.

Limit dogs to certain spots

Dog owners may want to let their
pets roam free in their yards. But
homeowners about to put their
properties up for sale may want to
confine their four-legged friends to
certain areas. That’s because dog
urine can be high in nitrogen. Nitro-
gen itself is not harmful to lawns, but
in high concentrations it can contrib-
ute to yellow or brown spots. Also,
highly acidic dog urine may even
adversely affect pH levels in the soil.

Curb appeal can go a long way
toward helping homeowners sell
their homes, and a lush lawn can
be used to catch the eye of prospec-
tive buyers.

MAKING AN IMPRESSION

Create a showplace worthy of sale

The sentiment “don’t judge a book
by its cover” can be applied to many
situations. When it comes to selling
their homes, homeowners should
remember this adage as they pre-
pare their homes for prospective
buyers.

Statista indicates that there were
560,000 houses sold in the United
States in 2016. Homeowners who
want to make their properties stand
out can take the following steps.

Depersonalize the home

Homeowners fill their spaces with
family photos, heirlooms, personal
interests and other conversation
pieces. Prospective buyers may not be
able to see past personal belongings
and may even be distracted by them.

For example, buyers who have
strong beliefs about animal wel-
fare may not buy a home displaying
hunting trophies. Remove personal-
ized items where possible, replacing
them with generic items.

Improve the exterior
HGTYV says that curb appeal is

crucial to making a strong first
impression. A messy or lackluster
landscape can turn buyers away
even before they reach the front
door. Mow the lawn, and make sure
shrubbery has been trimmed. Sea-
sonal potted flowers and plants can
help make the house look polished.
Repair cracks or damaged walkways,
and consider a fresh coat of paint on
trim around windows and doors.
Pressure-wash siding if necessary.
Put things in storage

Rent a storage unit to house items
that can make a home appear clut-
tered. Clean out closets and cabi-
nets, so that when buyers “snoop”
during appointments or open
houses, they see orderly storage
areas. If closets are brimming with
stuff, buyers may assume the house
doesn’t have enough storage space
and move on.

Make it light and bright

Open up all of the drapes and
blinds, and turn on overhead lights
so the house is well-lit. Add table

lamps or other fixtures to especially
dim rooms.
Create a hotel experience

Forbes suggests making bathrooms
look like a spas.

Stack a few pretty washcloths
tied with ribbon, add some scented
candles and faux plants, and buy
bathmats and towels in coordinat-
ing tones.

Remove extraneous items from
kitchen counters, and replace them
with vases of flowers. Also, set up din-
ing spaces as if one were sitting down
to a meal, and ensure appliances are
sparkling clean.

Use common ‘scents’

Skip the fish, bacon or other aro-
matic meals for a few days, as such
foods can leave lingering aromas.
Baked goods, vanilla and cinnamon
might make for more appealing
scents.

Making a home sell fast involves
preparation and the knowledge that
buyers are often greatly influenced
by their first impressions.
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Ginger has 30+ years of sales experience and has been
a top producer with Coldwell Banker since the day she
began. She received “Rookie of the Year” award her first
year, and has been receiving professional achievement
| awards ever since.

Her extraordinary energy combined with her intense
passion for Cape Ann makes her the success that she is.

She owned and operated a fumiture and interior design
business and has tremendous talent for knowing what
needs to be done for the home to present itself properly.

Her formal education and experience as a social worker,
enables her to understand clients needs and how to best
help them when they are buying or selling their home.

She believes that every price point, and every person,
deserves her utmost care & attention.

If you are considering BUYING or SELLING your home,
Ginger is the person to call!

. GINGER ATTAYA
Realtor
078.281.5557

ginger.attaya@nemoves.com

Notintended as a scickation fyour property s aready broker. Red
Ownedbyastbsidery of NRT LLC. Codwel Barker 2 erkerL

owned by Coldwel Barker Real Estate LLC.

ouse on Al

coLbweLL
BANKER O

RESIDENTIAL BROKERAGE

85 Eastern Avenue
Gloucester, MA 01930
ColdwellBankerHomes.com

As a life-long resident of Gloucester, it has been a great
privilege to enjoy the beauty and character of our special
community.

| have spent over 30 years listing and selling homes on P
Cape Ann in all styles, price ranges and locations. My e
thorough knowledge, skill and passion for this business
has enabled me to provide superior service to all of my
buyers and sellers.

| pride myself on integrity and honesty in all my
transactions with my clients and | make great effort to
anticipate, understand and care for their needs. My goal
is to make every transaction as smooth as possible.

| am honored to have had the wonderful opportunity to
help and serve my clients over the past many years with
what is often their biggest financial investment.

Please contact me if | can be of assistance with any of
your real estate needs.

NANCY GOODICK
Realtor &
978.985.6080

nancy.goodick@nemoves.com

afficted wih Coldwel Barker Residentia Brokerage are independent conractor agerts and arenot employees of the Company. ©2018 Caldwel Banker Residental Brckerage. Al Rights Reserved. Coldwel Barker Residential Brokerage fully supports the principes of e Fair Housing Act and the Equal Oppartuniy Act
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Not 1,

Coldwell Banker Residential Brokerage

not 2, but 3 sensational new =

waterfront offerings in Gloucester

By LILLIAN SHAPIRO
DIRECTOR OF REAL ESTATE
ADVERTISING

This commanding
Gloucester residence on
Western Avenue has under-
gone an absolutely astound-
ing transformation. In less
than one year’s time, the
waterfront property was
converted from a dated
three-family to three gor-
geous condominiums. Boast-
ing mesmerizing views
of Gloucester Harbor, the
Blynman Canal and beyond,
these stunning, move-in-
ready condos are on the
market just in time for sum-
mer living.

“This building was lan-
guishing for a while but
aside from its age, every-
thing was there,” says list-
ing agent Kelly Blagden of
Coldwell Banker Residential
Brokerage. “Originally built
in 1866, it was sited with an
eye to the ocean with views
so outstanding that you feel
as though you are right on
top of the harbor. When the
(project) designer saw it, she
knew she had found her per-
fect condo conversion and
very quickly got to work on
what would be very extensive
renovations.

Each two-bedroom unit
boasts a wonderful open floor
plan, with spacious living
and dining areas enriched
by custom moldings, upscale
lighting and hardwood floors.
Designer kitchens, deliber-
ately positioned to best enjoy
the view, are well-furnished
with Energy Star Samsung
stainless-steel appliances,
decorative backsplashes,
granite countertops, and
center islands. All three of
the homes also feature walls
of oversized windows, in-unit
laundries, locked as well as
common storage in the base-
ment, custom tiled baths,
private outdoor spaces, and

AT A GLANCE

H 3new
condomin-
ium units

| 2 bed-
rooms, 1
bath each

m 960-985
square feet
m $589,000-
$599,000

LISTED BY

m Kelly Blagden

m 978-7171-71791

m Coldwell Banker Residential
Brokerage

m www.ColdwellBankerHomes.
com

Kelly Blagden

two deeded tandem parking
spaces.

While Units 1 and 2 are
very similar, Unit 3 varies
slightly. In this third floor
“penthouse,” find a cathe- [
dral ceilinged living room
with ceiling fan and Palladian
window, a slightly enhanced
kitchen with built-in wine
cooler and pantry, and a
secluded courtyard with
views of the canal.

Ranging in size between
960 and 985 square feet,
these homes are priced from
$589,000 for Unit 3 to $599,000
for Units 1 or 2. Close to the
area’s finest beaches, these [
homes are also in proxim- [
ity to eclectic downtown §
Gloucester and Route 128 for
easy commuting.

“This project was done as
though the designer herself
was going to live here. Every
detail has been tailored to
seaside living,” says Blag-
den. “Imagine sitting on
your deck or in your little
yard, watching the boats, the
ships, the parade of sails, and
the Fourth of July fireworks.
This very special property is
an ocean lover’s dream and

i

Blynman Canal and beyond.

L e (rl,(u 21 \"\T " / \| % B -
These gorgeous new homes enjoy views of Gloucester Harbor, the

i v,
L

Built in 1866, this waterfront property has been expertly
converted to three, two-bedroom luxury condominiums.

a once-in-a-lifetime oppor-
tunity for the person who
wants to enjoy every minute
of their life.”

For more information on

these brand-new condomini-

ums, call Realtor Kelly Blag- N . . =
den at 978-771-7791 or visit In all three of the designer kitchens, find Energy Star Samsung

www.ColdwellBankerHomes. Stainless-steel appliances, decorative backsplashes, granite
com. countertops and center islands.




By LILLIAN SHAPIRO
DIRECTOR OF REAL ESTATE
ADVERTISING

Fashioned after The House
of the Seven Gables and
homes of that period, this
custom-built English-style
colonial seems as though it
were plucked from the pages
of a history book. And if its
awe-inspiring facade doesn’t
pull you in, its location surely
will. Superbly sited on 4.8-
plus acres fronting Hamil-
ton’s Chebacco Lake, this
outstanding home overlooks
450-feet of direct waterfront.
Listed for $1,395,000 by Diane
Zanni of By the Sea Sotheby’s
International Realty, this is
quite unlike anything you’ll
see on the market today.

“The owner himself
designed this home and did
most of the work, but before
he started he went to Eng-
land specifically to study the
architecture and the various
chimney structures because
making it authentic was par-
amount to the project,” says
Zanni. “This is a rock-solid
house with the finest grade

By the Sea Sotheby'’s International Realty

Hamilton stunner with
definite equestrian flavor

of quality craftsmanship. It g 3
is upscale casual living at its [&§

very best.”
Amazing foliage com-

prised of majestic trees and [}

flowering bushes surround

the home to set the stage for |
what awaits inside. As those 3
well-versed in this struc-

tural design would expect,

the home is chockfull of tra- §

ditional features such as a
marble foyer, beamed ceil-
ings, leaded glass windows
and wood flooring. Both
the living room and dining
room are generously sized
and are enhanced by origi-
nal wood-burning fireplaces
and decorative trims. The
dining room is heightened

Designed by the owner himself, this remarkable home was

built to resemble the English homes of a much earlier time.

further by a convenient wet
bar and a glass slider to
a large deck for seasonal
entertaining.

When the weather is not
conducive to alfresco dining,

the gourmet kitchen with
cherry cabinetry, granite
counters, a center island, and
an indoor grill is sure to suf-
fice. This arresting main floor
is rounded off by a half bath,

AT A GLANCE

| 11rooms

m 4 bedrooms
m 32 baths
m 5fireplaces
m 5700
square feet

LISTED
BY

m Diane
Zanni

W By the Sea
Sotheby's
International
Realty

W 617-529-8844

m www.bytheseassir.com

Diane Zanni

the fabulous bonus of an au
pair or guest apartment with
cathedral ceilings.

The horse lover or all-
around nature enthusiast
will take delight in knowing
that this property is not only

%l within minutes to the Myo-

i“w\*» »

!“. l ‘gnﬁﬁ;unwnnu T

The home is filled with period appropriate details such as
beamed ceilings, wood flooring, and leaded glass windows.

a convenient laundry room,
and a private office.

Four bedrooms grace the
upper level including the fire-
placed master with a walk-in
closet and a marble en suite

bath, well-appointed with
a double vanity, whirlpool
soaking tub, and a separate
stall shower. Completing this
space is a second full bath, a
charming sitting area, and

pia- Hunt Club and-Essex
County Trail Associa-
tion-trails, but it also brings
with it a two-stall barn with a
permit for six horses.

“This is a very tranquil set-
ting that offers a boat dock,
a koi pond and even an arte-
sian well,” says Zanni. “Right
at your doorstep you have

| equestrian trails, swimming,

fishing, kayaking, hiking,
canoeing, mountain biking,
and cross-country skiing in
the winter. This is truly a
vacation lifestyle.”

This remarkable offering
is shown by appointment.
For additional information,
or to schedule a private
showing, call Diane Zanni
at 617-529-8844. For a video
tour, visit iplayerhd.com/
player/video/c75¢75f1-417e-
45f4-98e7-396b0c3661f5/
share.
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Let Us Help You Make Your Real Estate Dreams Come True
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J Barrett & Company is the #1 Real Estate Firm on the North Shore.
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] Barrett & Company, LLC supports the principles of both the Fair Housing and the Equal Opportunity Acts.
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Surviving a home renovation with ease :

Homeowners invest large
sums into improving their
homes to make them more
comfortable living spaces or
to increase their odds of sell-
ing quickly. The Remodeling
Futures Program at the Joint
Center for Housing Studies of
Harvard University predicted
U.S. spending on home reno-
vations and repairs to peak
at $327 billion in 2017.

Whether one is doing a |
large renovation or a small |

remodel, life may be turned
upside down during the proj-
ect. Furniture may be moved
out of the room, walls may
be demolished, water or
electricity may be turned off,
and appliances may be miss-
ing or not hooked up. Home
improvements often drum up
dust and disarray. Such proj-
ects can try the patience of
any homeowner, and things
may get worse before they
get better.

Even though remodeling
can be taxing, the end result
is often worth it. Here’s
how to look forward to the
silver lining and come out
unscathed.

Discuss the project
before it starts
All family members should

= =1 B
.

\\ -

be in agreement before
the first hammer is swung.
Decide on as many details
as you can ahead of time and
have a firm plan in place.
Establish backup choices for
tiles or color schemes in case
the items you want are out of
stock. Trying to make deci-
sions under duress may result
in bad choices.
Do one project at a time

It’s tempting to want to

improve as much as possible

at once to maximize motiva-
tion and renovation materi-
als. However, having no place
in which to escape the mess
can elevate stress levels. Do
not think about renovating
kitchens and bathrooms all
at once, or you will not have
any working fixtures for
tasks like washing up.
Have everything in place

Before demolition even
begins, have building mate-
rials bought and stored,

contractors and subcontrac-
tors lined up, and see what
you can do to minimize the
time workers need to spend
in your home.
Expect delays

In a world where things
move at lightning speeds,
renovations have not gotten
the memo. Home projects
take lots of time and will
likely take longer if you are
doing the work yourself in
your free time. Build lots of

Planning, patience and an understanding of what the project
entails can make home improvements easier to survive.

extra time into the project
so you are not disappointed
when delays happen — even
when you’ve done your best
to avoid them.
Plan an escape zone

Construction environ-
ments can be messy, loud,
smelly and a host of other
unsavory adjectives. The
chaos that ensues when life
is turned upside down can be

overwhelming, particularly
for the person who spends
the most time in the home
while work is being done.

Build escape moments
into the plan and make sure
everyone else at home is on
board.

During the real grind of
the project, a night or two
at a hotel may be a welcome
respite.

Tackle repairs and updates that create healthier homes

Home renovation projects
are done for several reasons,
whether to update styles,
repair damaged or broken
items, or achieve more living
space. More than ever before,
homeowners are choosing
improvement projects geared
toward making their homes
healthier.

Establishing a healthy
home means different things
to different people. For exam-
ple, to an environmentalist,
a healthy home may incor-
porate eco-friendly or green
products. To those with young
children or mobility-impaired
seniors, a healthy home may
be one free from potential
hazards. Others may view a
healthy home as one that alle-
viates allergies.

The World Health Organi-
zation says inadequate hous-
ing conditions, such as poor
ventilation, radon, urban pol-
lution and moisture issues,
can contribute to many pre-
ventable diseases and inju-
ries — especially respiratory
problems, nervous system
disorders, cardiovascular
diseases and cancer. Fur-
thermore, the U.S. Environ-
mental Protection Agency
ranks indoor air quality as a
top five environmental risk
to public health. EPA studies
have found that indoor air
pollution levels were roughly
two to five times greater than
outdoor pollution levels.

People interested in mak-
ing their homes healthier can
embrace these renovations

and lifestyle changes.
Be aware of materials

Toxic PBDEs, which are
chemicals used as flame
retardants on furniture fab-
rics produced prior to 2006,
can send toxins into the air.
Some manufacturers may
still use these flame retar-
dants in new forms, but with
similar risks. Before purchas-
ing furniture, ask if a product
is treated, and select natu-
rally fire-resistant materials
like wool and cotton.

Lighten up

Lighting is often under-
appreciated but can have a
dramatic impact on whether
a home feels inviting, warm
and/or uplifting. Experiment
with different types of bulbs
and lighting fixtures to turn

Incorporating sunlight, a
natural bactericide, into

home renovation projects is a
healthy — and cheerful - idea.

drab and dreary environ-
ments into brighter places.
Lighting may improve mood

and productivity.
Let the sun shine in

Modify window treatments
to let more sunlight into the
house. There is evidence
that the sun, particularly
UV light, is a potent bacte-
ricide. The Sunlight Insti-
tute advises that there’s no
harm in letting natural sun-
light do its work, as bacteria

_| within-8-feet of low-intensity

UV light can be killed in 10
minutes.
Inspect wood-burning appliances
A study published in the
American Journal of Respi-
ratory Cell and Molecular
Biology has found regular
inhalation of wood smoke
limits immune activity and
function, and anyone who
burns wood indoors should

be aware of these potential
health risks. Ensuring proper
ventilation of smoke and rou-
tinely cleaning the chimney
can help cut down on particu-
late matter.
Turn to nontoxic products

Always opt for nontoxic,
natural products when clean-
ing in and around the house.

Declutter the home

A cluttered, hectic space
can affect emotions and men-
tal state, never mind attract-
ing dust and making a home
harder to clean. Spending
time in spaces that do not
elicit stressful feelings is
healthier and can help resi-
dents rest and recharge.

Making a home healthier
can be on the list of this
year’s renovation plans.




Quality Care. Compassionate

Caregivers. Seamless Transitions

LLahey Health Continuing Care provides the care you need in the setting that’s best for you, including
your own home. By helping individuals and families feel more comfortable, we help create more
successful recoveries and higher qualities of life. When needed, we will help you and your loved
ones navigate your care, and you will have access to state-of-the-art Lahey Health facilities.

Learn more at LaheyHealth.org/ContinuingCare

978.712.1300
g4 LaheyHealth
Continuing Care

‘HERRICK

88888888

‘Housk

A Residence of Comfort and Warmth

The Herrick House has been enriching the lives of seniors since 1994,
and is the North Shore’s most trusted assisted living community. Living
at The Herrick House creates opportunities to socialize and participate
in a variety of entertaining, educational, and spiritual wellness
programs. Enjoy our restaurant-style dining, inviting common areas
and our beautifully landscaped grounds.

» 24 hour on site licensed nursing staff

« SPECTRUM Memory Care Community

» Professional, caring and compassionate staft

« Convenient short-term, respite care and long-term stay options

Conveniently located on the campus of Beverly Hospital and
a member of Lahey Health Continuing Care.
Call 978-922-1999 to schedule a personal visit.

g4 LaheyHealth

89 Herrick St. Beverly « theherrickhouse.org ¥ Continuing Care
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Pride of ownership shines

By LILLIAN SHAPIRO
DIRECTOR OF REAL ESTATE
ADVERTISING

A country estate in the
truest sense of the word, this
Hamilton property, set on-4
private acres, is a nature
lover’s dream, complete with
a heated in-ground pool, a
three-stall barn, and access
to trails for horseback riding,
hiking, and cross-country
skiing. For those who pre-
fer their leisure time spent
inside, fear not, for this
striking home is filled with
gorgeous rooms in which to
entertain or simply unwind.
On the market for $1,195,000,
it is brought to you by John
and Cindy Farrell of Cold-
well Banker Residential
Brokerage.

Built in 1972 as a cape-style
home, it was expanded and
renovated by the current
owners who transformed it
into a spacious custom colo-
nial. The very practical main
level with hardwood floor-
ing boasts a wide variety of
spaces sure to fit any mood,
including a skylit living
room with impressive floor-
to-ceiling granite fireplace
and exposed beams, a large
formal dining room, a home
office, a large screened porch
with ceiling fan, and a fabu-
lous family room with custom
built-ins and French doors to
a beautifully appointed sun-
room with a cedar ceiling and
walls of glass. Rounding off
this floor is a full bath and a
kitchen that is well-equipped
with generous maple cabi-
nets and stainless-steel appli-
ances including a six-burner
gas stove.

“This home has an excel-
lent floor plan with lots of
flexibility,” says John Farrell.
“Depending on need or taste,
any of these rooms could be

Coldwell Banker Residential Brokerage

on Hamilton estate

Cindy and John Farrell
AT A GLANCE

| 12 rooms

| 5 bedrooms

m 4 full baths

W 3,658 square feet
m $1195,000

LISTED BY

| John and Cindy Farrell

W 978-578-5203

W 978-468-4180

m www.BostonNorthRealEstate.
com

repurposed. The office, for
example, would also work
well as a music room or den,
while the family room is
large enough to use as a pro-
jection/media room.”

This versatility contin-
ues to a second level where
one or more of five freshly
painted and carpeted bed-
rooms might be used in a

number of different ways. |

Should you need accom-

modations for an au pair |!

or the occasional overnight
visitor, or perhaps just a
secluded oasis for yourself,
one of these rooms with its
own full bath is intention-
ally located on the opposite
side of the house for the
utmost in privacy. On the
other end, find the remain-
ing bedrooms including the
splendid master suite featur-
ing two walk-in closets with
custom drawers and shelv-
ing, recessed lighting, and
French doors to a secluded

o

Originally a 1970s cape, this home was expanded and renovated into a beautiful custom colonial with 3,658 square feet of
living space.

5 f .”{ =20
This gorgeous sunroom, with a cedar ceiling and multiple sets
of French doors, is encased in walls of glass to afford the best
views of the stunning backdrop.
sitting room.

Recently shingled and
painted, this residence also
brings a tiled lower level
wine room, central air con-
ditioning, a generous deck, a
stone patio, and a pool-side

* 3

The grounds of this property are exquisite and feature an
in-ground pool with cabana, a three-stall horse barn, a large
deck, and a stone patio.
cabana. and out.”

“This is the ideal home There will be an open
in which to entertain with house on Sunday, May 20
plenty of room for guests,” from noon to 2 p.m., at 200
says John Farrell. “It is Sagamore St. This remark-
clearly a house that was able offering is also shown
built to enjoy both indoors by appointment. For more

information, call John Far-
rell at 978-578-5203 or Cindy
Farrell at 978-468-4180. Addi-
tional photos can be seen
by visiting bostonnorthre-
alestate.com/200-sagamore-
street-hamilton-ma.




By LILLIAN SHAPIRO
DIRECTOR OF REAL ESTATE
ADVERTISING

This neoclassical Federal
revival in pastoral Hamilton
is handsome, well-appointed,
and idyllically surrounded
by the plush woodlands of
Bradley Palmer Park, a sce-

nic conservation-protected | .

equestrian facility. The home
is close to Pingree School,
too. So whether you are an
outdoorsman or one who pre-
fers to admire your surround-
ings from the inside out, this
stunning home could be
just what you’re looking for,
according to Coldwell Banker

Residential Brokerage real- | 7

tor Peter Dorsey, who co-lists
this property with fellow real-
tor Mary Wood.

“Although this house was
built in 1990, it has a great
number of antique origins
throughout that makes it a
very exciting property,” says
Dorsey. “Italianate and Greek
revival embellishments along
with the Federal-like arrange-
ment of the windows on the
front door let visitors know
right from the start that
this is no ordinary center-
entrance colonial.”

The elegant front hall is
also quite reminiscent of a
more historic home, with its
sweeping staircase, crystal
chandelier, high ceilings, and
period-like double closets
built to mirror the exterior.
One step down and you are
ushered into the spacious
front-to-back living room
boasting a fireplace, crown
moldings, oak floors, and
a French door leading to a
finely crafted library com-
plete with cherry paneling, a
wood-burning fireplace and
built-in bookshelves. A tre-
mendous family room with
cathedral ceiling is further
highlighted by a floor-to-
ceiling fireplace and an over-
sized Palladian window with

This glass encased sunroom is simply divine, featuring a brick The bucolic surroundings include the woodlands of Bradley

fireplace and a slate floor.

bucolic views of paddocks in
the distance.

The large open kitchen is
well-appointed with gener-
ous wood cabinetry includ-
ing a desk area, granite

Coldwell Banker Residential Brokerage

Stately Hamilton colonial:
More than its name implies

A - &
et v?l

Despite having been built in 1990, this neoclassical Federal revival boasts many antique elements throughout its 10 rooms.

countertops, recessed light-
ing, and easy access to a spec-
tacular sunroom encased in
glass, and featuring a strik-
ing brick fireplace and slate
floor. Should you choose to

AT A GLANCE

m 10 rooms
W 3 bed-
rooms (5
bedroom
septic)

m 2'/2 baths
W 3243
square feet | ;
m $795,000

LISTED Mary Wood
BY

W Peter
Dorsey,
978-340-0661
| Mary
Wood,
978-337-9592
m Coldwell
Banker Resi-
dential Brokerage

m www.ColdwellBankerHomes.
com

Peter Dorsey

be re-fashioned into a fourth
bedroom, suggests Dorsey. Of
these bedrooms, the owner’s
room, with its tall tray ceiling,
large walk-in closet, and luxu-
rious bath with soaking tub
and separate shower, is located

N at the other end of the house

Palmer State Park, a protected equestrian facility, and Pingree
School’s playing fields, as seen from the large picture window
in the family room.

formally entertain, there is The second floor brings
also a proper dining room three bedrooms, two full
enriched by decorative wain- baths, and a “closet” space
scoting and crown moldings. large enough that it could

/| for the utmost in privacy.

Among the additional
features of this home is an
enormous basement for a
potential play room, a heated
two-car garage, and a profes-

sionally landscaped parcel.

“This home draws heavily
on the classic architectural

I elements. They really went

above and beyond what was
needed when this home was
built,” says Dorsey. “Recently
repriced at $795,000, there
is very little on the market
today that offers this level
of style, condition and excep-
tional location.”

For more information on
this sensational property, call
Peter Dorsey at 978-340-0661
or Mary Wood at 978-337-9592
or visit 572highland.com.
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A happy
and relaxed

Mixing styles is a hot trend now in decor. Designer Amy Sklar incorporates her love for bold floral prints “that feel modern, refu e
but wink to the classics” in the chairs in this living space. “The profile of this particular chair is very traditional,” she says,
"so adding a poppy pattern here makes it feel much more current, timeless and fun."”

We're experts merry maids
at fmdmg dirt’s

M@ WAY BACK HERE

UNDER HERE

RIGHT HERE
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call wow for a FREE ESTIMATE

Cape Ann/Beverly/Newburyport
978-283-5600
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By Kmm Cook
ASSOCIATED PRESS

he biggest trend

in decor may be

that there isn’t

a big seasonal

shift in style any-
more. In an era of democratic
design, there’s a relaxed
approach to home decorating
that has put the notion of “in”
or “out” on a back burner. We
can decorate our homes more
freely.

There are furnishings,
palettes and materials in
the spotlight, to be sure. But
we’re more inclined to deco-
rate in a personal and emo-
tional way, making home a
happy refuge in an uncertain
world.

Warm and welcoming

“Cozy seems to be the
buzzword for 2018,” said Joan
Craig, partner at Lichten
Craig in Manhattan. “Every
client this year has told us
they want their home to be
soft, warm, relaxed, luxuri-
ous ... and easy.”

Craig said that for a few
years now clients have
wanted high-performance
fabrics that can survive kids,
pets and wine.

“This is still the case,
but now these textiles also
have to be incredibly lush
and soft,” she said. “We’ve
started doing indoor/out-
door fabrics mixed with the
most delicious mohairs and
alpacas, combined with tex-

Amy Bartlam/Amy Sklar Design via AP

Designer Amy Sklar tucks a smartly decorated nook under these stairs - the perfect little
hideaway for reading or a quiet phone chat. The fabric, by Raoul Textiles, is called Elephant
Leaf. Sklar had it backed to use as wallpaper as well. It is also used for the living room drapery
- a decorating trick being seen more and more as a way to tie spaces together.

tured chenilles and weaves.” |

Miami-based designer
Phyllis Taylor said her epon-
ymous firm is getting many
requests for ethanol-based
fireplaces, which are eas-
ily retrofitted into homes

because they don’t require |

venting. Taylor’s team is
using the fireplaces as
room dividers, and situating
them in master baths, din-
ing rooms and on television
walls.

“These fireplaces are a
luxurious focal point, giving
a space an unexpected touch
of coziness and glamour.”

Farmhouse sinks, like
Stone Forest’s hammered-
copper version, meld relaxed
rusticity with modernity.

Eclectic decor is part of
this trend, too — a curated
mélange of whatever makes
your inner decorator’s heart
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Crane & Canopy via AP

Fresh, energetic hues such as coral and red are part of a vibrant palette this spring, along with
bold patterns. Crane & Canopy's Nova Clementina duvet set and Brushstrokes throw pillow pick

up both trends.

beat. Pieces from differ-
ent eras, travel souvenirs,
favorite finds — the shelter
magazines have embraced
eclecticism for its ease and
personality.

Quiet color palettes are
part of this aesthetic. Think
muted sugar hues, deep lim-
pid blues and fog.

Hastings Tile & Bath’s new
collection features handmade

subway tiles with names like
Duck Egg, Snow and Cloud.
“We think greige is mak-
ing a re-emergence in 2018,”
said Los Angeles-based light-
ing, furniture and product
designer Brendan Ravenhill.
“A mix of gray and beige, the
color brings warmth to wood
and whitewashed spaces.”
Melissa Lewis of Lewis
Giannoulias Interiors in

Chicago said there’s a new
way to tweak the perenni-
ally popular combo of gray
and white: Envelop the space.
“Take the warm neutrals
and paint them on everything
— doors, trim, walls, etc. The
unilateral color makes any
space feel much more refined
and welcoming,” she said.
That refinement is also
being reinforced with

touches of drama and tex-
ture, said Charlotte Dunagan
of Dunagan/Diverio Design
Group in Coral Gables, Flor-
ida. The firm is using matte
black accessories, light fix-
tures and decorative hard-
ware in many of its projects.
Warm woods like walnut and
warm paint colors generate
an ambiance she calls “clas-
sic modern.”

“Bold materials and tex-
tures offset by relaxing
neutrals create the ‘2018
equilibrium,” she said.

Playing with pattern
and color

While many designers are
embracing calm and quiet,
others are excited about the
proliferation of imaginative,
interesting patterns, shapes
and textures. It’s a trend that
allows personalities to shine.

“I think people are less
afraid to use pattern in big-
ger spaces,” L.A. designer
Amy Sklar said. “Patterned
tiles for kitchen backsplashes
and bathrooms are going
strong, and I've also been
using patterned runners for
stairways and hallways. It’s a
fun way to add a little person-
ality without overwhelming
the space.”

Bonnie Saland of the Los
Angeles-based design studio
Philomela has done a fabric
collection based on rocks and
minerals, as well as batik-
style abstracts.

“We're enjoying the layer-
ing of pattern on textured
ground, increasingly offering
wallpapers on grass cloth,”
she said.

Pronounced weaves, knits
and channeling are in soft
accessory and upholstered
furniture collections at many
retailers this spring, includ-
ing jaysonhome.com, inmod.
com and target.com.

Los Angeles designer
Raun Thorp sees red coming
back, in new versions and
applications.

Pantone’s new palette has
several vibrant hues, like
Cherry Tomato, a zingy red;
Meadowlark, a bracing yel-
low; and their color of the
year, Ultra Violet.

Thorp is interested in
avant-garde Italian patterns
now, too.

“Cole & Son has some
amazing Fornasetti wall cov-
erings that will completely

transform a room in unex-
pected ways,” he said. “Sur-
real pattern is so appropriate
in these surreal times.”

Floral and garden patterns
are cropping up everywhere,
especially exaggerated ones.
“The wackier the better,”
Thorp said.

Dutch designer Ellie Cash-
man has drawn inspiration
from her country’s art mas-
ters, creating oversize floral
papers that look like they’'ve
been plucked from a moonlit
garden.

And British firm Graham &
Brown has collaborated with
musician Brian Eno on a con-
temporary flower wallpaper
full of kinetic energy.

It's that '70s show

Midcentury modern still
has legs. So does the hybrid
style known as transitional.
But interior design’s relation-
ship with fashion and glam-
our has placed new focus on
the 70s and ’80s.

The look may not seem
quite as au courant to those
who grew up in the era, but
the young and daring will
find Jonathan Adler’s new
pieces chic and fun.

Inspired by Studio 54, the
famed ’70s-era New York
nightspot, the seating in the
Bacharach collection com-
bines velvet upholstery and
brushed brass bases. And
in Adler’s Ultra collection,
mineral-hued velvet or black-
and-white printed upholstery
dresses up an array of seat-
ing that blends Italian mod-
ernism and futurism.

Another feature of this
’70s style? A palette of happy
hues like daffodil, gumball
pink, acid green and sKky.

You'll see lots of kicky pop
art prints on textiles and
wallpaper. Fab’s got One
Bella Casa’s Eyelita throw
pillow, with a cartoon eye
repeated on vivid green.
Here, too, is the trippy,
candy-colored geometric
print of LiLiPi’s Pop pillow.

So here we go, 2018. Some
of us are ready to cozy up
with Netflix and a faux
fur throw in a quiet room
wrapped in milk chocolate
paint. Others want to enliven
our space with a madcap
array of fun prints, a gold
chandelier and the tunes
turned up.

This year, it’s all good.
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Warm weather often gives
rise to thoughts about spend-
ing time in the great outdoors.
Decks can expand outdoor liv-
ing spaces, making them pop-
ular home additions. However,
when it comes time to map-
ping out a deck building plan,
individuals may be unsure as
to which deck material will
meet their needs. Wood and
composite decks are among
the most popular choices
today, and the popularity of
aluminum is growing steadily.

Wood

Wood is a versatile and
attractive decking mate-
rial. According to the wood
resource Real Cedar, some
people think that wood is
too expensive and requires
too much maintenance. In
fact, domestic softwoods
can be very cost-effective

HIT THE DECK

EXPAND YOUR HORIZONS OUTDOORS

L4

decking options. According

to Remodeling magazine’s
“Cost vs. Value Report,”
wood decks retain consider-
able resale value.

In terms of maintenance,
choosing a rot-resistant
wood can result in less main-
tenance. Durable woods
include cedar and redwood.
Popular Mechanics says that
both species contain tan-
nins and oils that make them
naturally resistant to decay,
rot and voracious insects.
Periodic cleaning and inspec-
tion/repairs will be needed,
but wood can be much more
durable than people may
think.

Composite

Composite decking and
its close cousin, plastic lum-
ber, are some of the fastest-
growing decking materials
on the market. Many prod-
ucts are made from polyeth-
ylene or polyvinyl chloride.
Some composites will be
composed of recycled plastic
and wood fibers to create a
weather- and stain-resistant
material that doesn’t warp,
rot or splinter. Composite
manufacturers continually
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experiment with manufac-
turing processes to dupli-
cate the look of natural wood
grain.

Homeowners are often
drawn to composite deck-
ing because such decks
require little maintenance.
These decks do not need
to be sanded, stained or
refinished. However, mold
and mildew can grow
in shady, damp areas,
S0 homeowners must
realize that these prod-
ucts are not completely

maintenance-free.
Aluminum
Although aluminum decks
are not seen that often, there
are reasons why this deck-
ing material is becoming
more popular. According to
LockDry, a manufacturer of
aluminum decking materi-
als, power-coated aluminum
does not need to be replaced
due to rotting, cracking or
warped boards. Most planks
have interlocking edges that
create gap-free, watertight
decks. Aluminum also has

the advantage of being a
very strong but lightweight
material.

Some people may think
that aluminum decks would
be hot underfoot, but the
material actually stays cooler
in the sun because of its heat-
dissipation properties. For
those who have green goals
in mind, aluminum is totally
recyclable.

Various decking materials
can meet the look, price point
and maintenance level that
homeowners desire.




Laer Realty Partners

Rare waterside living along

Peabody’s Brown’s Pond

By LILLIAN SHAPIRO
DIRECTOR OF
REAL ESTATE ADVERTISING

This may come as the
ultimate tease, but a listing
such as this one deserves
to be celebrated — even
if it is under agreement.
The truth is, waterfront
property is quite uncom-
mon in Peabody according
to Marie Bishop of Laer
Realty Partners, so when
one does come along, it |
doesn’t stick around.

“After multiple bids that |4

all exceeded asking price,
I am happy to say that we
have an accepted offer
from a very excited buyer,”
says Bishop. “This house

on Brown’s Pond is one of |

those that we as realtors
refer to as ‘not a drive-by.’
While its location is obvi-

ously fantastic, until you |
get in you can’t possibly |

fully appreciate it. As they

say, you must never judge | ‘

a book by its cover.”

This charming brick- According to the realtor, this home has one of the best frontages on Brown's Pond, complete

faced raised ranch was with its own sandy beach.

completely renovated less
than five years ago by the
seller, who happened to |
have been born and raised
here. The seemingly end-
less list of updates is high- |
lighted by the spectacular
chef’s kitchen featuring
ceiling-high custom cabi-
nets, granite countertops,
stainless-steel appliances,
recessed and pendant
lighting, and a breakfast
bar with comfortable seat-
ing for three. Just behind,
find a cozy sitting or din-
ing room enhanced by a
brick fireplace. A small

step down brings you to Newly added to the house, this gorgeous family room features a vaulted ceiling, wall-to-wall

the newly added family carpeting and double French doors that lead to a tremendous mahogany deck.
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The renovated kitchen is spectacular with tall cabinets,
granite countertops, stainless-steel appliances, and a sizeable

breakfast bar.

room — a truly striking
space boasting a vaulted
ceiling, wall-to-wall car-
peting, transom windows
and double French doors
to a tremendous mahog-
any deck. Rounding off

| this level are three bed-
= rooms with refinished
| hardwood floors and a full

bath.

For the craftsman or
aspiring woodworker, the
finished basement with
work shop is a dream come
true. For others who prefer
their leisure time spent
more relaxed, this lower
level with full bath also
brings a large carpeted
space with a wood-burning
fireplace, ideal for a second
family room, playroom,
teen suite, or in-home gym.

“This home has one

of the greatest frontages
| with one of the few sandy
| beach spots on the pond,”

says Bishop. “Imagine sit-
ting in your living room
overlooking a serene pond
with swans drifting by or
going out to fish from your

AT A GLANCE

W 3 bedrooms
m 2 full baths
m 1711 square feet
m Finished
basement

LISTED
BY

m Marie
Bishop
m Laer 1,
Realty Marie Bish
Partners

m 978-766-3533

m www.LaerRealty.com
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very own backyard. What a
wonderful thing to be able
to spend your down time in
a comfortable home with
a vacation atmosphere.
It just goes to show that
you-can have it all — you
just need to go out and look
for it.”

For information on how
Marie Bishop can assist
you in your home buying
or selling as well, call the
seasoned professional at
978-766-3533.



CLEANIT UP

By PAT SETTER- principal designer of the
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TRIBUNE NEWS SERVICE

The biggest trend in |

kitchen remodels is tidiness,
according to Houzz’s survey
of more than 1,700 home-
owners who use the site
nationwide and are either
planning a remodel, are in
the middle of one or have
just completed an update.
The 2018 Houzz Kitchen
Trends Study found that for
75 percent of the homeown-
ers, decluttering their coun-
ters was the No. 1 priority.
That was followed by 66
percent who wanted to put
things away and 49 percent
who focused on recycling.
For their new Kkitchens,
homeowners wanted pullout
waste bins, utensil and dish
organizers, and wine bars.
Even microwaves are get-
ting put away, said Tara
Ryan, president and CEO of
the design firm Ryan Young
Interiors. The appliances are
being built into lower cabinets
with a pullout drawer design.
The trend in tidiness
translates into making stor-

age a priority in today’s §

kitchen function. Sixty-
three percent of those sur-

A look at 2018's top kitchen trends

Nikki Klugh Design Group.

“You will still see white
cabinetry, as it works well
with stainless appliances
and the current gray tones
for walls, tiles and color

| palette-driven elements.
1 However, gray tones will be

replaced with a stronger,
darker gray, going toward
black. You will see black

= stainless steel in coming

months as well as black with
gold-accented plumbing fix-
tures. On the more expres-
sive side, be on the lookout
for painted cabinets in all
colors — anything from a
more stately navy blue to a
bright, modern orange.”
For countertops, engi-
neered quartz has become

| the favorite material as

granite continues to decline

| in popularity. Counters are

the most common major
upgrade and the most com-

=¥ mon “splurged on” item,

according to the survey.
And when it comes to tech-
nology in the kitchen, fewer
homeowners are install-
ing televisions, while more
are adding voice-activated
home assistants and smart
appliances that are voice-

veyed chose storage as the ABOVE: Islands have become an essential part of today's kitchens, with L-shaped ones and those incorporating additional controlled or wirelessly
No. 1 function concern, fol- storage space especially popular. BELOW: A return to wood cabinetry is among the trends being seen in kitchen remodels, with ac"Elvate(,i. ) )
lowed by space planning (38 homeowners seeking exotic woods with intricate and interesting grain patterns and warmer, deeper wood tones. Chef’s kitchens are in

percent), entertaining (32
percent) and cleanliness (32
percent).

For additional storage
and countertop space, 39
percent of homeowners are
adding islands. Islands have
become an essential part of
the kitchen, which might be
one reason why homeowners
now prefer L-shaped Kkitch-
ens to U-shaped ones. (Gal-
ley and single-wall kitchens
are also gaining ground.)

Oversized light fixtures
above the island to create a
focal point are becoming an
increasingly popular design
trend, Ryan said.

According to the Houzz
survey, homeowners prefer

transitional or contempo-
rary styles and Shaker cab-
inets in their kitchens,
although European cabinets

with sleeker finishes are |

trending, Ryan said. And
white continues to rule for
backsplashes, countertops
and wall finishes, according
to the study.

“The kitchen trends I'm
seeing in 2018 are a return
to wood cabinetry. I see
them in exotic woods with
intricate and interesting
grain patterns to warmer,
deeper wood stains over
muted, uniformed grain
patterns,” said Nikki Klugh,

demand, and we see no end
in sight to this trend. Buyers
want choices to customize
their space with appliances,

| countertops, backsplashes,
| lighting and recycle stations

under cabinets,” said Van-
essa Linn, vice president of
sales and marketing, Shea
Homes San Diego.

For most homeowners
taking the Houzz survey,
renovating the kitchen is
a major undertaking: 86
percent hired professional
help, and the cost for a
200-square-foot or larger
kitchen averaged $42,000.
(A major remodel of a
smaller kitchen was about
$25,800.)




community is all about the

By LILLIAN SHAPIRO
DIRECTOR OF REAL ESTATE
ADVERTISING

Brand-new to town, Avery
at Swampscott is a virtual
“dream-come-true” for the
empty-nester, the first-time
homebuyer, or that person

who is simply in search of

low-maintenance, easy liv-
ing. Located just minutes
from Vinnin Square and
downtown Salem, this devel-
opment of 42 condominium
homes, by local builder DiBi-
ase Homes, is marketed by
Sagan Harborside Sotheby’s
International Realty.

“This property is all about
convenience and lifestyle,”
says Realtor Dick McKin-
ley. “Luxurious and sen-
sible amenities offered here
appeal to homeowners of
any age group — things like
heated garage spaces, easy
one-level floor plans, and
elevatored buildings.”

The two-bedroom, two-bath
units at Avery at Swampscott
will be a mix of six differ-
ent generous designs span-
ning 1,018 to 1,500 square
feet, with prices ranging
from-$386,900 to $549,900.
Though the layouts will vary
slightly, each home will bring
gourmet kitchens with cus-
tom maple cabinetry, quartz
countertops, tiled back-

Sagan Harborside Sotheby’s International Realty

Swampscott’s newest residential
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Additional amenities at Avery at Swampscott will include in-unit washers and dryers, central air, walk-in closets in the
masters, and covered parking and/or heated garage spaces.

splashes, and GE stainless- |

steel appliances.

All baths will be high-end
with thoughtful appoint-
ments such as custom cabi-
nets, designer accessories,
and frameless glass showers
in the master suites. Living
and dining areas are to be
well-appointed with recessed
lighting, stylish chandeliers,
and engineered hardwood
flooring. Other features of
these homes include in-unit
washers and dryers, walk-in

Wide-open living and dining areas will be well-appointed, with
recessed lighting and engineered wood flooring.

closets in the masters, cen-
tral air conditioning, and
tankless on-demand hot
water systems. Most con-
dominiums will also offer
private balconies or patios.

Additionally, each home in
this pet-friendly community
will enjoy covered parking
and/or heated garage spaces,
and shared patio spots fur-
nished with barbecue grills

Each condominium home will fea

ture gourmet kitchens

with custom maple cabinetry, quartz countertops, tiled
backsplashes, and GE stainless-steel appliances.

and even a fire pit for sea-
sonal gatherings.

With two-thirds of the
homes in Building 1 already
reserved, McKinley said-they

are now taking-reserva-
tions-for the second building
and already-have three units
under contract. “We can
accommodate move-in dates

lifestyle

AT A GLANCE:

m 42 brand-new condominium
homes

m 2 bedroom, 2 bath

m 1,018 t0 1,500 square feet

| Single level

m 3 elevatored buildings

m $386,900-8549,900

LISTED BY

m Sagan Harborside Sotheby's
International Realty

W 617-763-0415

W sales@livingavery.com

® www.livingavery.com

from June through the end
of the year, with Building 3
being targeted for early next
year,” he said. He also urges
those buyers interested in
choosing custom-design fea-
tures to act quickly.

“This is already proving
to be a very well-received
project and there should be
very little doubt as to why,”
says the realtor. “What you
have here is the best of both
worlds. You have easy, low-
maintenance living paired
with an ideal location that

| is convenient to restaurants,

shopping, the commuter rail,
and the ocean. This is care-
free living at its best.”
DiBiase Homes is a sec-
ond-generation, family-
owned business. For more

4 than 50 years,-the busi-
" | ness-has constructed top-
| rated, single-family homes

and condominiums through-
out Massachusetts and
Florida.

The model is now open
at 441 Essex-St., Thursday
from 4:30 to 6:30 p.m., Friday,
Saturday and Sunday from
12:30-3:30 p.m., or by appoint-
ment. For additional infor-
mation, call 978-501-9887 or
email sales@livingavery.com.
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Nestled in a 26-acre forest, Spring Hill Farm is a premium
17-lot subdivision adjacent to walking trails and abutting Long

By LILLIAN SHAPIRO
DIRECTOR OF REAL ESTATE
ADVERTISING

In real estate, there are
very few things more excit-
ing than new construction.
Introducing Spring Hill Farm,
Wenham’s 17-lot premium
subdivision, attractively nes-
tled in a 26-acre forest adja-
cent to walking trails and
abutting Long Hill. Although
this project is just rolling out
now, realtors Michael McNiff
and Kevin Pietrini of Cold-
well Banker Residential Bro-
kerage are already seeing a
great amount of interest.

“We are very excited to
offer these high-quality
homes and have already
begun initiating the process,”
says McNiff. “This is a won-
derful and rare opportunity to
get into one of the few estate
properties left on the North
Shore, where homeowners
can enjoy the close friend-
ships within a neighbor-
hood, yet retain the privacy
afforded by these estate-size
lots. It is a beautiful piece of
land with rolling hills, large
oak trees and stone wall bor-
ders located conveniently off
of Dodge’s Row.”

While every 3,000 to 4,000+
home in this new subdivision

AT A GLANCE

| 17 new homes to be built
W 4-5 bedrooms

W 2-3 baths
m 3,000-
4,000+
square feet
m Start-
ing at
$1,000,000+

LISTED
BY

m Michael
McNIiff,
978-590-9062
| Kevin
Pietrini,
978-578-4376
m Coldwell
Banker
Residential i
Brokerage . .
m wnw Cold- Michael McNiff

wellBankerHomes.com

will be of the same superior
quality, there will be a vari-
ety of styles from which to
choose including traditional
Williamsburg Colonials
and more contemporary
designs. Lot sizes will also
vary, ranging between 1 and
6 acres. Prices will start at

Coldwell Banker Residential Brokerage

Wenham'’s newest subdivision
boasts estate-like setting

space.

\
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All of the four- to five-bedroom designs will come standard with Andersen windows, wood shingle and stone facades, gourmet
kitchens, gas fireplaces, and central air conditioning.

$1,000,000-plus.

Each four- to five-bedroom,
two- to three-bath home will
come standard with Ander-
sen windows, wood shingle
and stone facades, gourmet
quartz or granite Kitchens,
designer baths, gas fire-
places, central air condition-
ing, hardwood floors, two
or three car garages, pro-
fessional landscaping, and
composite decking. For the
pragmatic buyer looking for

structural alterations, McNiff
urges interested parties to
act soon, as these modifica-
tions need to be made early
on in the process.

“Market studies indicate
that today’s buyer is look-
ing for variations of the
traditional ‘open concept’
design,” he says. “Most want
uncluttered spaces that are
conducive to entertaining,
some want first-floor master
suites, others want finished

lower levels. The beauty of
new construction is that you
have the ability to customize
to your own style.”

Presented by Spring Hill
Estates, these beautiful new
residences are being built by
Dartmouth Partners, LLC —
developers of more than 3,000
homes throughout New Eng-
land, including projects in
Beverly, Danvers, Hamilton,
Manchester, Mashpee and
Nantucket.

Homes are scheduled to
break ground by mid-sum-
mer, with anticipated occu-
pancy by the beginning of
2019. The opening of the on-
site sales office is predicted
for later this month, though
the realtors have already
begun taking reservations.
Interested parties should
call Michael McNiff at 978-
590-9062 or Kevin Pietrini
at 978-578-4376 for more
information.
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Wenham colonial brings
all the bells and whistles

By LILLIAN SHAPIRO
DIRECTOR OF REAL ESTATE
ADVERTISING

There is simply no denying
the grandeur of this spectacu-
lar custom colonial. Sited on

2.77 private acres in Wen- |

ham’s beautiful Tucker Estate
neighborhood, the home has
an irrefutable majestic pres-
ence on the street. Listed for
$1,425,000, this once-in-a-life-
time opportunity is proudly
presented by John and Cindy
Farrell of Coldwell Banker
Residential Brokerage.

“The building of this home
in 2003 was attentively man-
aged, with all of the details
carefully considered by
incorporating features of
homes the owners had built
and lived in before. All this
resulted in an exceptional
place to call home,” says
John Farrell.

Fronted by a large circular
drive, the welcoming entrance
ushers you into a spectacular
two-story foyer with hardwood
floors and a grand staircase
with an open landing above.
Step through French doors
on either side to find well-
appointed formal spaces that
include an elegant living room
with crown moldings and
recessed lighting, and a very
sophisticated dining room
enhanced by classic wainscot-
ing and large windows.

The fully furnished maple
kitchen features granite
countertops, stainless-steel
appliances, a generous din-
ing area with views of the
deck and sprawling back-
yard, and a breakfast bar and
center island with pendant
lighting and ample seating
for four. Smartly designed
for easy entertaining, the
kitchen opens thoughtfully to
a perfectly sized family room
with beamed ceilings and
comfortable wall-to-wall car-
peting. Furnished with a gas
fireplace flanked by custom

<

Added just a few years ago, this spectacular sunroom features a glass ceiling and walls of wind

OoWSs.

sts wall-to-wall carpeting, an exposed
beam ceiling, and a gas fireplace flanked by red birch

The family room boa

red birch cabinetry, this is
the room that the Farrells
refer to as the “true heart of
the home.” An extraordinary
sunroom added a few years
ago is absolutely glorious,
boasting walls of glass and a

ceiling to match.

While this home offers
definitive en suite bedrooms
on the second floor, a total of
six flexible rooms afford mul-
tiple options for dedicated
private office space on both

breakfast bar, center island and a generous dining area with

views of the yard.

levels, according to John Far-
rell. One of these bedrooms
is the glorious master suite.
Featuring a soaring vaulted
ceiling, recessed lighting and
a gas fireplace, its tremendous
private bath is made lavish by

double sinks, a soaking tub,
and a separate walk-in shower.

Also on this second level,
find a full laundry room with
sink, a large cedar closet,
and a wall of dramatic built-
in cabinetry. For additional

Cindy and John Farrell
AT A GLANCE

| 11rooms

m 5 bedrooms

m 42 baths

W 4968 square feet
m $1.425,000

LISTED BY

m John and Cindy Farrell

m 978-578-5203

m 978-468-4180

m www.BostonNorthRealEstate.
com

storage, there is also a
walk-up attic and a partially
finished lower level with
potential for additional liv-
ing space.

While the list of amenities
is a long one, other enhance-
ments include a convenient
first-floor mudroom, central
vacuum and air conditioning,
security system, a three-car
garage, an outdoor shower,

| and wiring for indoor and

outdoor speakers.
Located in West Wenham,

| this notable property affords

quick access to Routes 1, 95
and 128, the commuter rail
station, and downtown.

An open house is sched-
uled for Sunday, May 20 from
noon to 2 p.m., at 49 William
Fairfield Drive. Call John Far-
rell at 978-578-5203 or Cindy
Farrell at 978-468-4180 to
schedule an appointment to
view this home at another
time. For additional pho-
tos and an extensive list of
details, visit bostonnorthre-
alestate.com/49-william-fair-
field-drive-wenham-ma.
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How to read a nursery plant tag

Shopping for new plants
for a home can be an excit-
ing undertaking. Nurseries
and garden centers are often
home to dozens of types of
plant species that come in
various colors, leaf varia-
tions and sizes. Such variety
can make choosing plants
more fun while also making
the process of buying plants
a bit complicated, especially
for novices. Thankfully, plant
tags can help consumers
make informed decisions.

Understanding how to read
plant tags is key to making
good choices. Such labels
contain a lot of information,
but once a person knows how
to decode that data, he or she
is well on the way to choosing

the right plants.
Common name

The common name of the ;

plant tends to be the most
noticeable word or words on
the tag. This is the name the

“77 cultivar is the variation on

plant is referred to outside of [

scientific circles. Most plants §

have one or more common
names in addition to their
botanical name.
Scientific (botanical) name

Scientific names are also
known as the Latin names of
the plant. Such names will be
written in italics on the tag
and are usually one or two
words. The scientific name
includes the genus (group)
and the species of the plant.

Cultivar
A plant tag may further

Nursery tags offer the key to
what plants to place where in
your garden.

describe the type of plant
by including the cultivar. A

the species. It may describe
a size or color variation. The

s cultivar is listed in single

quotations by the scientific
name.
Sun requirements
The tag should list how
much sun exposure the plant
requires to thrive. It may be

'| anywhere from full sun to
- full shade.

Height and spread

The label frequently
includes the maximum
growing height and width
the plant should reach when
mature. This gives garden-
ers an understanding of just
how much room the plant
will take up in the garden
and how to space plants in a

landscape.
Water needs

How much water the plant
requires may be featured on
the tag, as well. This helps
gardeners know if they need
soil to be damp or relatively
dry.

Hardiness or zone

Tags that list zones will
describe the coldest zone in
which the plant can exist.
Otherwise, it will give a
range. Many annuals will not
list a hardiness zone because
they are not expected to last
beyond one season.

Perennial or annual

The tag should designate
the plant as an annual or
perennial. Annuals are not
expected to last through the

winter and will need to be
replanted the following year.
Perennials can over-winter
and will regenerate year
after year.

Tags also may list infor-
mation such as special care
needs, drought tolerance,
uses for the plant, and when
the plant blooms. Some plant
labels will inform gardeners
if the plants were produced
organically or without GMO
practices. Trademark infor-
mation also may be included.

Plant tags provide impor-
tant information for selecting
and growing plants. When
noted, tags help gardeners
make the right selections
and keep plants as healthy
as possible.

Water features take
Iandscapes to next level

1 Rather than fighting with
Il the landscape, homeowners
| can adapt it. An area of the

Many homeowners aspire
to make their homes appear
as beautiful and welcom-
ing as possible. Exterior
renovations may be high on
homeowners’ to-do lists, and
landscaping is oftentimes
a key component of those
projects.

When planning gardens,

homeowners may benefit by |

considering more than just
flowers and shrubs while
giving thought to other
elements that can breathe
vitality into their landscape
designs. Water features can
do just that, as such fea-
tures provide more than just
visual appeal.

m Aesthetic appeal: Water
elements stand out against
the greenery and foliage and
can be used to create focal
points around the garden
or yard. A single fountain
can draw the eye, while a
trickling stream or waterfall
can deliver water to various
spots in the landscape.

m Soothing sound: Rain

Water features, such as ponds or waterfalls, can add an
attractive touch to garden landscapes.

drops on a rooftop or
waves lapping on a shore-
line elicit feelings of har-
mony and relaxation.
Water features can bring
that gentle sound close to
home, further enhancing
the ambiance.

m Added texture: Water has
its own unique and fluid tex-
ture that can provide stark
contrast to blades of grass or
the hard lines of architectural
elements, such as pergolas

or retaining walls. A pond or
fountain can soften lines.

m Enhance the natural eco-
system: Water features can
attract wildlife to a prop-
erty. Birds may visit to take
a quick sip, and dragonflies
are sure to dart and hover
over the shimmering ripples.
Inviting natural wildlife to
the yard can add hours of
entertainment by enjoying
the animals and insects.

® Remedy problem areas:

yard prone to soggy con-
ditions or flooding can be
transformed into a pond or
waterfall to work with natu-
ral surroundings.

m Foster a passion: Many peo-
ple turn to water features so
they can explore the hobby of
nurturing an outdoor aquar-
ium. Koi ponds are relatively
easy to install and maintain,
and the vibrant fish add visual
appeal.

m A personal touch: Water
features are as unique as
the homeowners who cre-
ate them. To set landscaping
apart from neighbors’-prop-
erties, homeowners can add
fountains, ponds or flow-
ing water elements to their
yards. Decorative water
features also can be melded
with pools and spas to help
these man-made recre-
ational areas seem like they
were carved right out of the

natural landscape.

Having the right tools at hand will help maintain gardens all

season long.

Stock

up on

gardening essentials

Gardening attracts new
devotees year after year.
While baby boomers may
spend more on garden-
ing than any other demo-
graphic, even millennials
are getting on the gardening
bandwagon.

When it comes to outfitting
a gardening shed, gardeners
will not want to be without
certain tools and gear.

Digging shovel: A rounded-
blade digging shovel is
needed to plant shrubs and
trees as well as to excavate
areas in a landscape.

Rake: A rake can be used
to clear the ground, remove
thatch and leaves from a lawn

and level soil in a garden bed.

Hand tools: Hand tools, such
as a hand fork and trowel,
are essential for small dig-
ging jobs, especially when
working with flower pots or
containers.

Edging spade: This flat-
blade shovel is handy to
have around because of its
versatility. Edging spades
can slice turf, edge gardens
and cut through roots.

Pruners: Sharpened pruners
can cut through stems and
branches effortlessly.

Hose: Choose a high-quality
hose that is lightweight and
durable, as hoses will always
be necessary.
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*Sale Ends June 30th

SALE INCLUDES: ADDITIONAL SERVICES
® Choice of any remnant material Additional vanity sink cutout $135.00
(Up charge for Group D, E and select Engineered Stones) Side Splash $25.00 ea.
® 4 inch backsplash (1%" thick) Delivery Charge: With-in 50 mile radius $150.00
* 1 Set of faucet holes Labor to transform backsplash from 1 1/4" to 3/4"

¢ 1 Finished sink cutout

will be additional charge of $10.00 per linear foot
® 1 Choice of 3 finished edges

MINIMUM TEMPLATE & INSTALLATION

Edge Selections 24" - 38" $ 240.00
‘ ' ' 39" BT $300.00
Eased  3/@Radius 14" Bevel S 930000

*VANITY ADD ATOP/CBD PICK UP T 6" = B $ 480.00
86" -UP.......oooiiiiiiii Estimate Upon Request

%Ar 1 PREMIUM QUALITY
- MANUFACTURtINIGSQ}} VITREOUS CHINA SINKS

Model: VCU 1913WH  Model: VCU 1613WH  Model: VCU 1512WH

24" - 38" e, $300.00 $95.95 $69.95 $69.95
L L $400.00 18— Y — s
52" =63 e $500.00 — T e—
64" - 75" e, $675.00

76" -85, $875.00

86" - UP .. ..Estimate Upon Request

P
GerﬂtY\ﬂ(/\Stone 225B Merrimac Street Woburn, MA 01801 | Phone: 781.938.1820 | www.gerritystone.com

Fine Stone . Precision Design

*CBD Customer Provided Dimensions | *Vanities CBD prices are for pick up only. Addtional charge for Template & Installation. | *CBD vanities will not have sinks mounted- Additional change
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When it comes to longevity in the real estate business, Coldwell Banker prevails overall. No
other company comes close to the rich history & experience in residential real estate!

If you’re thinking of buying or selling a home, now is a great time. We have the knowledge,

ane  tools and technology to work with you! Contact us for more information!

Webster
Branch
Manager

COLDWELLBANKERHOMES.COM

50 Dodge Street, Beverly 978.927.1111 @Eﬁﬁ!g“?ﬁec')TECTION

Real estate agents affiliated with Coldwell Banker Residential Brokerage are independent contractor sales associates and are not employees of Coldwell Banker Residential Brokerage. ©2018 Coldwell Banker Residential Brokerage. All Rights Amer‘,'i'g‘a';
Reserved. Coldwell Banker Residential Brokerage fully supports the principles of the Fair Housing Act and the Equal Opportunity Act. Operated by a subsidiary of NRT LLC. Coldwell Banker® and the Coldwell Banker logo are registered service marks Home Shield

owned by Coldwell Banker Real Estate LLC.
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