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PREMIER BUILDER/DEVELOPER OF THE NORTH SHORE'S FINEST LUXURY-LIVING COMMUNITIES 

Custom Home Building  
Whether you have found your own home-site and are looking for a builder or are 
looking for a lot/home package,  C.P. Berry  Homes can build your dream house! You’ll 
find that attainable luxury is wherever you want it to be in the  north of Boston / North 
Shore area, where we’re recognized as the home builder of choice. 

You’ll get outstanding customer service and craftsmanship from C.P. Berry Homes. We 
will guide you through the entire build process from beginning to end: choosing and 
personalizing your plan, choosing colors and finishes, enhancing your new home with 
selected options, walk-thru inspections  of your new home while it is being built, 
landscaping and hardscaping installation, homeowner orientation, and more. 

With over 1,200 completed new homes around the North Shore, C.P. Berry has the 
experience, know-how and resources to make the process of building a new home 
exciting and enjoyable – not stressful and problematic.   

Call today for a no-obligation consultation and to learn more about C.P. Berry Homes, 
available home sites and more. 

We Buy Land - Single Lots, multi-acre parcel, raw land or with improvements. 

Construction 978.887.1188    Sales 978.807.2954      

 www.CPBerryHomes.com 
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C.P. Berry Homes, known for quality-built, maintenance-free condominium communities and custom-built homes on the 
North Shore, including English Commons at Topsfield, Patton Ridge in Hamilton, Caldwell Farm in Newbury, Fuller Pond 
Village in Middleton, Ipswich Country Club Homes, Bartlett's Reach in Amesbury, and others, has had great interest in its 
newest 55+ community – Rolling Green at Topsfield.   Over 60% of the new homes, have been purchased.   Home prices 
start at $685,000. 

The homes feature, on the first-floor: a master suite, a well-appointed kitchen, a dining area, a living room with fireplace, 
laundry, powder room and access to the attached garage.  On the second-floor: a guest bedroom, full bath and a loft, plus 
generous closet and storage space. The community is designed to have the feel of a traditional New England village, 
including a center common with a gazebo, walking paths and benches. 

Two home designs are offered ranging in size from 2,160 up to 3,450 square feet. The community offers a maintenance-
free lifestyle where all outdoor care is managed by the owners’ association, including snow removal, landscape 
maintenance, building maintenance and more.  

We invite you to visit Rolling Green at Topsfield to tour the Model Homes, which are open Tuesdays through Sundays until 4:30 p.m., or by 
appointment after-hours.  Make the move to maintenance-free living – You’ll be glad that you did. GPS: 470 Boston St., Topsfield, MA 01983 

Sales 978.807.2954  www.CPBerryHomes.com 
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FEATURES

4 ATTENTION GETTER	
Exterior improvements can add instant 
appeal.

7 PERFECT FIT
The best dream homes are ones that are 
attainable.

8 GETTING TO SOLD
Follow these steps to seal the deal with a 
buyer.

10 POWER DROP
Lower interest rates are opening up the 
market.

14 BACKYARD OASIS
Extend the season outside with these 
additions.

16 RETRO RETURN
Wood paneling is enjoying a moment.

18 INTERIOR INSPIRATION
Pro tips for creating a photo-worthy space.

20 BRIGHT IDEAS
The right lighting can set the tone indoors.

22 CREATIVE EDGE 
Artists are adding their imprint to décor, 
furnishings.

FEATURED  
PROPERTIES

11 GEORGETOWN: Meticulous farmhouse colonial 
is complemented by a country club-like backyard.

15 MAGNOLIA: This extraordinary shingle-style 
home sits within a short distance of the beach 
and the village.

17 SALEM: Strongwater Crossing’s colonial-
inspired neighborhood offers a strong sense of 
community.

19 WENHAM: Wenham Pines is North Shore’s latest 
55-plus, luxury townhouse-style development.

To advertise in our biannual HOMES section or our 
weekly Real Estate Marketplace, contact Maria Scheri at 
978-338-2560 or mscheri@northofboston.com.

HOMES Decorating
Renovating
Real Estate

FALL 2019

Neglecting a home’s exterior 
can be a disservice to homeown-
ers, particularly those looking 
to increase the value of their 
homes. 

Curb appeal is important, 
as a home’s appearance can 
greatly affect prospective buyers’ 
perceptions.

Knowing which projects can 
offer the most bang for the remod-
eling buck can help homeowners 
make the right choices when 
improving the exterior of their 
homes.

The following are some areas 
where homeowners can direct 
their focus if their end goal is a 
great-looking home with added 
value, as determined by the 2019 
“Cost vs. Value Report” from 
Remodeling magazine. This 
report compares the average cost 

of 22 remodeling projects with 
the value those projects retain at 
resale across 136 markets.

�� Garage door replacement: Home-
owners can recoup 97.5% of their 
investment on a new garage door. 

This remodel tops the list for good 
looks and value. The average cost 
of $3,611 is for replacing an exist-
ing two-car garage door.

�� Manufactured stone veneer: 
Replacing a portion of vinyl sid-
ing with stone veneer can greatly 
improve curb appeal, adding style 
that can set a home apart. Home-
owners can expect to recoup a 
94.9% return on their investment.

�� Wood deck addition: A wooden 
deck on the rear or side of a home 
enhances homeowners’ ability to 
enjoy the outdoors year-round. A 
wood deck addition recoups 75.6% 
of the cost of homeowners’ initial 
investment.

�� Siding replacement: Not only 
does old or weathered siding look 
unsightly, it can impact the energy 
efficiency of a home. Even though 
a siding replacement project is 

costly — at roughly $16,000 — it 
offers a 75% return and peace of 
mind that the home is being well-
protected from the elements.

�� New entry door: Replacing an 
existing door with a 20-gauge steel 
door complete with clear dual-
pane half-glass panel, jambs and 
an aluminum threshold with com-
posite stop gets homeowners 75% 
of their initial investment back at 
resale. Improving the door isn’t all 
about good looks, either. A door 
that isn’t well-insulated or secure 
can be problematic.

In addition to these improve-
ments, homeowners would be 
wise to focus on some upgraded 
landscaping, an upgraded roof, 
new windows and improved exte-
rior lighting as surefire ways to 
add curb appeal and potential 
value to their homes.

Boost curb appeal with surefire exterior renovations
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Advantage
Local Experts • Worldwide Exposure

Nobody Sells More Real Estate in the World than RE/MAX!

OUTSTANDING AGENTS              OUTSTANDING RESULTS®

Beverly Office
100 Cummings Center • Suite 104F • Beverly, MA 01915 

978-927-9100

Salem Office 
70 Washington Street • Salem, MA 01970 

978-740-2333

www.findahomeinma.com

$1,395,000

Kathy & Terry Sullivan
781-771-9949

SullivanTeam.com

329 Essex St. Salem, Historic Victorian Mansion, circa 1871, in McIntire District 
across from Ropes Mansion. Historically significant, recently restored and renovated 
with new kitchen, baths, systems, exterior and interior; features 4-5 bedrooms, 2.5 
baths, 8 fireplaces, living room, dining room, office, parlor, family room and game 
room. Steps to downtown, harbor, museums, train and ferry to Boston.

$697,000

Blaze Johnson
978-697-7429

BlazeRealEstate.com

18 West Street. MUST BE SEEN TO FULLY APPRECIATE THIS CUSTOM BUILT, 3 spacious 
bedrooms, 2.5 baths. Abundant natural light throughout and open floor plan. Gorgeous renovated, 
redesigned kitchen w/top-of-the-line ss appliances overlooks picturesque backyard and deck. 
This home is perfection for entertaining. Fireplace living room, large dining room, family room 
with additional room for office, play room or sitting area. Half bath and laundry room located on 
first floor. Full basement, 2-car garage.

$609,000
978-852-5077 

gary@listyourproperty.net 
paul@listyourproperty.net

GaryBlattergTeam.com

GaryBlatbergTeam.com presents
9 School Street, Boxford, MA. Impressive Contemporary, 2300 square foot, 7 room/3 
bedroom/2 bathroom (with master bath) with lots of flair. All rooms on the main level 
w/ exception of the 14x20 office on 2nd level. If you seek lots of light, many skylights, 
natural beamed/wooden cathedral ceilings you will love this new to market home.

Sold (over asking price) for $ 425,000
Sold by GaryBlatbergTeam.com

52 Webb St, Salem. Direct waterfront, 2 bdrm, 1285 sf Condo 
located within walking distance to the beach, Pickering Wharf, 
commuter rail, downtown & Salem Common.

$1,228,800

Pam Cote & Associates 
978-808-9345 

pam@pamcote.com

48 Rocky Hill Rd., Essex. Enjoy natural beauty from this 
spacious Acorn designed Contemporary home. SS kitchen 
w/ Viking 6 burner cooktop, pantry, mudroom. 
Close to Routes 22 & 128.

DFrench@bluewatermtg.com 
Direct: 603-758-1669
Cell: 603-582-1596

Danielle French  NMLS # 21699
CMP  |  Senior Loan Officer

Blue Water Mortgage Corp.  NMLS # 1291
7 Merrill Industrial Drive Hampton, NH 03842

978-852-5077 
gary@listyourproperty.net 
paul@listyourproperty.net

GaryBlattergTeam.com
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* For as long as you own your home.
See location for details.

500
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Brandon Pratt
Loan Officer
NMLS# 46922
Office: 617-688-6891

brandon.pratt@myccmortgage.com 

www.northshorehomeloans.com

180 Main Street Unit A

Gloucester, MA 01930

Equal Housing Opportunity. All loans subject to underwriting approval. Certain restrictions apply. Call for details. NMLS3029 
(www.nmlsconsumeraccess.org) CrossCountry Mortgage, Inc. CrossCountry Mortgage, Inc. is a licensed mortgage lender in the Commonwealth 
of Massachusetts. Licensed by the New Hampshire Banking Department. Branch NMLS: 1605090

Michele Cooper
Loan Officer

NMLS# 24546

Office: 978-283-7909

Mobile: 978-290-8593

michele.cooper@myccmortgage.com 

www.capeannmortgagesccm.com 

180 Main Street Suite A

Gloucester, MA 01930
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Constructed from aspira-
tional Instagram feeds and 
reality TV, the dream home 
floats in the imagination 
like a castle in the sky, but 
dissolves in the rain of hard 
numbers.

Chasing the dream can 
lure buyers to overextend 
themselves financially. Or 
the high prices can lead 
first-time homebuyers to 
delay a home purchase — 
and the opportunity to start 
building home equity.

For many homebuyers, 
buying a “good-enough” 
home can be a sounder 
strategy, particularly for 
those most eager to become 
homeowners.

“I’d rather see people buy 
a good-enough home ver-
sus buying a dream home 
and being cash-strapped 
over the next 20 years,” 
said Alyssa Lum, certified 

financial planner and 
founder of Luminate Finan-
cial Planning in Virginia.

Here’s the beauty of a 
good-enough home.

It has the essentials
A good-enough home 

may not have artisan tile or 
stainless-steel appliances, 
but it has the essentials.

Look for a home that’s 
well-maintained, has “good 
bones” and is in a good loca-
tion, said Kelly Roth, a real 
estate agent with Pearson 
Smith Realty in Virginia. 

A well-maintained home 
in a good location will likely 
increase in value and prob-
ably won’t be a money pit.

Buyers tend to home in 
on cosmetic upgrades, Roth 
said, but she advises focus-
ing on basics, like windows, 
the roof, and the heating 
and air conditioning system. 
Then you’re less likely to 
face surprise repairs just to 
make the house functional, 
she said.

If you can’t have it all — 
and most people can’t — list 
the features you want, and 
decide where you’re willing 
to compromise.

Amber Miller, a certi-
fied financial planner with 
The Planning Center in the 
Minneapolis-St. Paul area, 
bought her first home two 
years ago. It has features 
she wanted, such as hard-
wood floors and a sepa-
rate dining area, but isn’t 
flawless.

One of the bathrooms has 
outdated salmon pink tile.

“I thought, well, it’s not 
beautiful, but it’s clean and 
functional,” she said. “This 
isn’t going to be the house 
I’m in forever, but it’s good 
enough for now, and I love 
it.”

It fits your lifestyle
Roth tells of a couple who 

fell in love with a home that 
looked like a dream. 

But the commute to work 
— 90 minutes each way 

— became a nightmare.
“They bought it in August 

and sold it in March,” Roth 
said.

“Good” is personal. A big 
yard could be a must for a 
family with a dog, but a pain 
if you hate yardwork.

And a good home matches 
your timeline. 

It should meet your needs 
for the years you plan to live 
there, which probably isn’t 
forever if it’s a first home, 
Roth said.

It doesn’t squeeze your budget
A good-enough home has 

a reasonable price for your 
budget. 

Lum recommends keep-
ing your debt-to-income 
ratio under 30%. That’s the 
percentage of gross monthly 
income that goes toward 
debt payments, including 
the mortgage.

Lenders will qualify 
buyers with considerably 
higher ratios. But that may 
not leave much for other 

expenses, said Trey Reed, a 
loan officer with MVB Mort-
gage near Washington, D.C.

“Maxing out (debt-to-
income) is something I see 
people do, but not some-
thing I recommend,” Reed 
said.

A good-enough home 
leaves you with enough 
money for other priorities, 
such as saving for retire-
ment and emergencies, and 
for all the costs of owner-
ship in addition to the mort-
gage. That includes home 
insurance, property taxes, 
utilities and maintenance.

Fifty-five percent of 
homeowners — 68% of those 
ages 21-34 — had regrets 
about their preparation 
for the home-buying pro-
cess, according to Bank 
of the West’s 2018 Millen-
nial Study. The top regret 
for all age groups: costly 
maintenance.

Miller said to budget 
about 1% to 3% of the 

home’s value annually for 
maintenance.

It can be transformed
Over time, you can add 

dreamy features.
When shopping for a 

home this year, Jenny and 
Mike Virbickis found a 
beautifully upgraded house 
priced $75,000 more than 
they planned to spend. They 
kept looking and found a 
home that fit their budget.

“I’d rather have a house 
my family can grow into and 
we can fix up to make it our 
own rather than something 
we can’t afford,” Jenny said. 

Their home has space 
for their toddler to play, is 
structurally sound and is 
in the neighborhood they 
wanted. Eventually, they’ll 
make home improvements. 
But for now, it’s perfect.

After a block party in 
their cul-de-sac recently, 
Jenny said, “I came home 
and said, ‘This is where we 
were meant to be.’”

The ‘good-enough’ home may be just perfect
By Barbara Marquand

NERDWALLET
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In recent years, sellers 
have called the shots in 
homebuying negotiations. 
They’ve had plenty of lever-
age, too, thanks to surges 
in buyer demand, tight 
inventory and soaring home 
prices in many top markets 
around the country.

But we all know that the 
housing market is a cyclical 
one. Pricing and demand 
that goes up eventually goes 
down, and the hot summer 
housing market often cools 
by the time winter rears its 
chilly head.

If you’re needing to sell 
a house and can’t wait for 
next year’s warm-weather 
sales surge, you’ll need to 
act fast. To get to the clos-
ing table sooner rather than 
later, sellers may need to 
adjust their expectations 
and approach.

Here are six important 
steps you can take now to 
sell your home before the 
new year is here.

�� 1. Rely on comps — not emo-
tion — to set a realistic asking 
price.

First things first. Experts 
say you’ll want to jump into 
the housing market with a 
realistic asking price that 
has the potential to stick. 
This part can be hard for 
sellers to wrap their heads 
around since many want 
to “test the market” with 
a higher sales price know-
ing they can drop it later. 
This approach, however, is 
a mistake, said Chicago real 
estate agent David Cahill.

“If your home is priced too 
high, it can be very difficult 
to overcome, even when 
you eventually reduce the 
price,” he said.

This is one area where 
you may want to let your 
agent lead the way. Cahill 
said a good real estate agent 
will do a comparative mar-
ket analysis that helps you 
price your home based on 
recent comparable sales in 
your area — not just hopes 
and dreams.

The best agents will even 

go the extra to mile to find 
out the prices of comparable 
homes with a recent or 
pending sale in process, he 
said.

You’re paying your agent 
for professional advice and 
expertise, so when he or she 
suggests a sales price based 
on mountains of research, 
you should listen.

�� 2. Ask your agent for “first 
look” feedback.

Homeowners hoping to 
unload their properties by 
year’s end will need to enter 
the market with their best 
foot forward. This means 
having a house that is easy 
to sell and free of glaring 
problems.

Michael Kelczewski, 
a real estate agent with 
Brandywine Fine Proper-
ties Sotheby’s International 
Realty in the greater Phila-
delphia area, said that you 
should not only ask for real 
estate agent feedback, but 
review all of the agent’s 
notes — both positive and 
critical. It’s also a good idea 
to have your agent gather 

buyer feedback from people 
who tour your property so 
you understand what buyers 
love (and don’t love) about 
your home.

Your real estate agent 
may be able to point out 
defects you’ve overlooked, 
like forgotten windows with 
cracked seals or the fact that 
your teenager has heavy 
metal posters plastered wall 
to wall. Or perhaps he or she 
will remind you that most 
people want to park in their 
garage instead of using it to 
store boxes of photos and old 
clothing.

Consider agent feedback 
carefully, and implement 
suggested changes to poten-
tially avoid losing out on a 
sale due to minor issues.

�� 3. Clean, organize and 
declutter.

It’s possible your agent 
will advise you to take down 
family photos and clear out 
your closets right away, but 
you should make time for a 
major cleanup regardless.

Cahill said you should 
“do everything within your 

budget to ensure your home 
gives a great first impres-
sion.” For example, give 
your front door a fresh coat 
of paint, trim back over-
grown shrubs and keep your 
lawn in tip-top shape.

While your home is on the 
market, the interior should 
also be clean and ready for 
a last-minute showing at all 
times. Cahill said to start 
by removing clutter, getting 
rid of any oversized furni-
ture and taking down busy 
decorations.

“Rent a storage unit if you 
need more space,” he said.

Stay on top of cleanliness 
by taking time to wipe down 
counters, sweep floors and 
touch up bathrooms every 
day. Nobody wants to buy a 
dirty house.

�� 4. Consider hiring a profes-
sional stager.

If you have the cleaning 
part down pat, but need help 
making your home visually 
appealing, you can also con-
sider hiring a professional 
stager, Cahill said. Home 
stagers have furniture, art 

and décor they use to make 
your home feel modern and 
increase your chances at a 
speedy offer — an important 
consideration for anyone, 
but especially if your home 
feels especially dated.

Does staging work? Most 
experts would say it does. 
In fact, a recent study from 
the National Association of 
Realtors showed that 83% of 
buyers’ agents said staging 
helped their clients envision 
living in that specific home. 
Also, 28% of sellers’ agents 
said they staged all of sell-
ing clients’ homes before 
putting them on the market. 
However, 13% reported 
staging homes only if those 
properties were difficult to 
sell otherwise.

�� 5. Spring for professional 
photos and video.

Susan Bozinovic, a Real-
tor with Century 21 Town & 
Country in Troy, Michigan, 
said that this is why quality 
pictures are crucial if you 
hope to achieve a quick sale. 
Hire a photographer to take 
high-quality pictures, and 

consider having your real 
estate agent’s office create a 
marketing video, she said.

Drone photography might 
be an important factor to 
sell a sprawling property 
with land or a ton of outdoor 
features, she said.

Bozinovic also emphasizes 
the importance of social 
media marketing — espe-
cially on Facebook.

If you’re hoping to spread 
the news of your home for 
sale far and wide, it may 
also help to work with a 
real estate agent who has 
knowledge of social media 
marketing and other strate-
gies to get more eyeballs on 
your virtual listing.

�� 6. Get an optional pre-sale 
home inspection.

Never assume your home 
is in perfect physical condi-
tion; take the time to make 
sure. Paying for a home 
inspection upfront is typi-
cally a safe bet. With prior 
knowledge of issues like 
missing shingles on your 
roof or faulty electrical 
work, for example, you can 
buy time to fix these prob-
lems before they become a 
problem.

Cahill also said that hir-
ing a home inspector to 
conduct a thorough inspec-
tion before you list your 
home may “inspire greater 
confidence in your home’s 
condition among potential 
buyers.”

This is true even though 
most savvy buyers will 
likely hire their own 
inspector.

Also note that if you take 
the time to fix big problems 
discovered in an inspection 
before a sale is underway, 
the negotiation process 
could be “short and sweet,” 
Cahill said.

The bottom line
A speedy home sale could 

be in your future if you take 
steps to avoid common prob-
lems that turn off potential 
buyers. This includes mak-
ing sure your home is beau-
tiful and clean, but it also 
means uncovering major 
defects or repair needs 
before someone else does.

6 tips to sell your home before the end of the year
By Holly D. Johnson

BANKRATE.COM

Courtesy photo
Pricing a house right and taking care of both large and small repairs will help position your place for a quicker sale.
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47 Merrimac Street 
Newburyport, MA 01950 
978.462.4430 
JamieDee.Frontiero@NeMoves.com 

The property information herein is derived from various sources that may include, but not be limited to, county records and the Multiple Listing Service, and it may include approximations. Although the information is believed to be accurate, it is not warranted and you should not rely upon it without personal verification. Real estate agents affiliated with 
Coldwell Banker Residential Brokerage are independent contractor sales associates, not employees. ©2019 Coldwell Banker Residential Brokerage. All Rights Reserved. Coldwell Banker Residential Brokerage fully supports the principles of the Fair Housing Act and the Equal Opportunity Act. Owned by a subsidiary of NRT LLC. Coldwell Banker and 
the Coldwell Banker Logo are registered service marks owned by Coldwell Banker Real Estate LLC.  

Jamie Dee  Frontiero | REALTOR® 
# 1 Agent for Coldwell Banker Newburyport 5 Years in a Row! 

Listings Sold along the Northshore 

“My team & I strive to ensure every client experiences a 
well managed & successful real estate transaction.” 

Call or Text Jamie at 603.205.4705 

801 Summer St | Manchester 
Sold in 2018 for $730,000 

15 Ferry Rd | Newburyport 
UAG in 1 Day!  Sold for $715,000 

483 Main St | Amesbury 
UAG in 1 Week!  Sold for $1,865,000 

14 Broad St | Newburyport 
UAG in 1 Day!  Sold for $764,000 

385 Central St | Rowley 
Sold for $618,500 

80B Baldpate Rd | Boxford 
Sold for $1,100,000 

6 Courtney Dr | Newbury-Byfield 
Sold for $796,500 

33 Lenox Rd | Peabody 
Sold for $375,000  (32K Over Asking!) 

123 Cherry St | Wenham 
UAG in 3 Days!  Sold for $487,500 

205 Haverhill Rd | Topsfield 
UAG in 1 Week!  Sold for $657,500 

15 Indian Ridge Rd | West Newbury 
UAG in 1 Day!  Sold for $755,000 

FINAL-1 Sat, Sep 21, 2019 12:28:30 AM
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Enhance your exterior space
• Professional, 

Customer Focused 
Fencing Services 
Since 1989

• Residential &  
Commercial

• Over 30,000 Satisfied 
Customers

• Covering the entire 
North Shore and 
Essex County

• Cash & Carry

Almond Vinyl Cantilever Gate

The Marblehead Duxbury Topper

The Swampscott

FINAL-1 Sat, Sep 21, 2019 12:28:32 AM

Worries about the world 
economy and the shaky 
stock market have given 
homebuyers a windfall.

Home mortgage rates 
have plunged to near his-
toric lows, making it much 
cheaper to finance a prop-
erty purchase.

Long-term home interest 
rates around the country 
averaged just 3.6% at one 
point late this summer — 
close to historic lows — 
according to mortgage giant 
Freddie Mac’s surveys.

That’s down from late 
last year when mortgages 
approached the 5% mark 
and caused a pullback in 
homebuying.

The decline in mortgage 
costs has cut the payments 
on a $300,000, long-term 
home loan by more than 
$200 a month.

“This has been an impor-
tant shot in the arm for 

homebuyers and sellers,” 
said Frank Nothaft, chief 
economist at CoreLogic. 
“Affordability has improved 
compared with a year ago, 
and home sales have picked 
up in most markets.

“We expect home sales for 

the second half of 2019 will 
be up compared to the same 
months a year ago,” he said.

And home refinancing has 
picked up, too, as borrowers 
rush to take advantage of 
the lower mortgage rates.

“Many homeowners who 

bought their homes during 
the last three years, when 
market rates were higher, 
have a financial incentive to 
refinance,” Nothaft said.

Analysts at mortgage 
firm Fannie Mae were pre-
paring for a rush of home 

refinancing late this summer.
“We estimate that 35% of 

outstanding mortgages are 
now ‘in the money,’ mean-
ing borrowers may realize 
significant cost savings by 
refinancing; as such, we 
expect the share of refi-
nance originations to grow 
through the remainder of 
the year,” Fannie Mae senior 
vice president and chief 
economist Doug Duncan 
said in a statement.

“However, while existing 
homeowners may be able to 
enjoy the benefits of lower 
interest rates, many would-
be homeowners, and the 
purchase mortgage market 
generally, remain unable to 
capitalize on the favorable 
rate environment due to the 
chronically limited supply of 
homes available for sale.”

While finance costs are 
lower, home prices in most 
areas of the country are still 
rising to record levels.

“Mortgage rates near 
historic lows provide 

much-needed tailwind in the 
sails of the housing market, 
as they boost buyers’ pur-
chasing power,” said George 
Ratiu, senior economist for 
Realtor.com. “However, as 
the inventory of available 
homes flattens, buyers’ 
main challenge is finding 
the right home.

“The combo of rising 
prices and declining entry-
level inventory is squeezing 
first-time buyers.”

Ratiu said current low 
mortgage rates could actu-
ally lead to fewer sales down 
the line if borrowers are 
reluctant to give up their 
cheap mortgages and move.

“In the short term, we 
expect low mortgage rates 
to give home sales and 
prices an extended runway 
for the second half of the 
year,” he said. “But in the 
long term, increases in 
mortgage refinancing could 
lead to more owners being 
rate-locked into their cur-
rent homes.”

Drop in mortgage rates a boon for homebuyers, refinancing
By Steve Brown

TRIBUNE NEWS SERVICE

Courtesy photo
The decrease in mortgage rates this year is being credited in part with driving up home sales.
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FINAL-1 Sat, Sep 21, 2019 12:28:34 AM

Listing agent Joy Munoz 
of LUX Realty North Shore 
trusts that this meticulous 
farmhouse colonial in 
Georgetown will have you 
feeling as though you are 
on vacation all year long. 
Nestled on nearly 5 bucolic 
acres edged by mature 
trees and beautiful peren-
nials, this arresting home is 
complemented by a country 
club-like backyard complete 
with an in-ground pool and 
covered portico for shade.

“This very comfortable 
home has a wide open and 
versatile floor plan that 
was clearly designed for 
gracious entertaining and 
comfortable living,” says 
the Realtor, who lists it for 
$925,000. “Furthermore, its 
country setting with wildlife 
galore, as well as the land 
that surrounds it, only adds 
to the appeal of this special 
property.”

A welcoming front porch 
helps usher you into a main 
level enhanced by inlaid 
wood floors and a com-
manding staircase with a 
two-story landing above. 
Thoughtfully open, the liv-
ing room is truly striking 
with a vaulted beamed ceil-
ing and a soaring stone fire-
place with a wood-burning 
stove insert.

Just adjacent, the well-
appointed kitchen features 
rich wood cabinets, granite 
countertops, a breakfast 
bar and double wall ovens. 
Should you prefer your 
meals a bit more formal, this 
home also features a spa-
cious dining room with deco-
rative chair rail and built-in 
china cabinet. Enriching this 
level are a guest bedroom 
with a full bath and a cozy 
family room with wall-to-
wall carpeting and French 
doors for privacy.

The gleaming wood floors 
extend to the second level, 
where you will discover a 
somewhat secluded master 
suite sporting a spa-like 
bath with a double vanity 
and jetted tub. Rounding 
off this floor are three more 

bedrooms, two more baths 
and a home office.

Additional features of this 
remarkable home include 
a third-floor exercise space 
with a six-person steam 
room, central air condition-
ing and a three-car garage. 

While its rather sheltered 
location provides a great 
amount of privacy, this 
property is at the same time 
close to Interstate 95 for 
easy commuting.

“The (current) owners have 

spent a lot of time and effort 
in maintaining both the sys-
tems and the overall appear-
ance of this home,” Munoz 
says. “From the moment you 
come up the driveway, you 
get that ‘Ahhhhhh’ effect. 

This is the home you’ve 
been waiting for.”

For more information, or 
to schedule a showing, call 
Joy Munoz at 978-476-6646. 
Additional photos may be 
viewed at luxrealtynorth 
shore.com.

Country setting affords beauty  
and privacy in Georgetown 

By Lillian Shapiro

SPECIAL HOMES CORRESPONDENT

LUX Realty North Shore

AT A GLANCE
�� 5 bedrooms
�� 4 full and 

1 half bath
�� 5,009 

square feet
�� 4.77 acres
�� $925,000

LISTED 
BY

�� Joy Munoz
�� LUX Realty North Shore
�� 978-476-6646
�� luxrealtynorthshore.com

Joy Munoz

Nestled on nearly 5 bucolic acres, this beautiful home is complemented by a country club-like backyard. 

A welcoming front porch helps usher you into the main level of 
this meticulous farmhouse colonial. 

The living room is truly striking, with its vaulted beamed 
ceiling and a soaring stone fireplace with a wood-burning 
stove insert.  



   
 T

H
E

 S
A

L
E

M
 N

E
W

S
 &

 G
L

O
U

C
E

S
T

E
R

 D
A

IL
Y

 T
IM

E
S

  •
 H

O
M

E
S

 •
   

T
u

es
d

ay
, S

ep
te

m
b

er
 2

4,
 2

01
9 

   
 S

12
     ﻿ ﻿S13   T

H
E

 S
A

L
E

M
 N

E
W

S
 &

 G
L

O
U

C
E

S
T

E
R

 D
A

IL
Y

 T
IM

E
S

  • H
O

M
E

S
 •  T

u
esd

ay, S
ep

tem
b

er 24, 2019    

Prides Crossing  978.922.2700  •  Manchester-by-the-Sea  978.526.8555  •  Marblehead  781.631.9800
Gloucester  978.282.1315  •  Beverly  978.922.3683  •  Ipswich  978.356.3444 •  Peabody  781.246.4600

www.jbarrettrealty.com
J Barrett & Company, LLC supports the principles of both the Fair Housing and the Equal Opportunity Acts.

J Barrett & Company is the #1 Real Estate Firm on the North Shore.
We Couldn’t Have Done it Without You!

Let Us Help You Make Your Real Estate Dreams Come True

Anne 
Leblanc-Snyder

Binni 
Hackett

Connor
Mooney

Deb 
Evans

Emily 
McPherson

Iris 
Goldman

Jody 
Curtin

Amy 
Tissera

Akeha 
Hirabayashi

Barbara 
Dempsey

Alison 
Martel

Carol 
Dagle

Cricket 
Sperry

George 
Needham

Amy 
Wallick

Beth 
Buckingham

Alle 
Cutler

Carole 
Cressy

Cate
Belhumeur

Char  
Glessner

Carmel 
Harney

Dan 
Bernal

Dorothy 
Goudie

Jenny 
May

Ana 
Silveria

Dorothy 
Levesque

Daniel 
McInerney

Gretchen 
Berg

Gretchen 
Bradley 

Hilary 
Larson

Holly 
Baldassare

Abby 
Guittarr-Beaulieu

Cleo 
Alexander

Cammy 
Billie

Dianne 
Rao

Donna
Snyder

Gail 
Guittarr

Ann-Marie 
Ciaraldi

Beverly 
Popielski

Christine 
Grammas

Darryl 
Del Torchio

Ed 
Dick

Eddie 
Hagan

Ida 
Doane

Christine 
Moore

Deirdre 
Blake

John 
Adams

Jeanne 
Carpenter

Jennifer
Stevens

Dee 
Penachio

Felicia 
Trupiano

Joel 
Margolis

Jessica 
Pearson-Leary 

Brian 
Marshall

Brian 
Castonguay

Cindy 
Bane

Debbie 
Aminzadeh

Eric 
Cressy

Janet 
Breiter

Joe 
Militello

Ann 
Olivo

Beth 
Hoyos

Christina 
Frost

Daniel 
Meegan

Joan 
Henderson

Holly 
Fabyan

Brian
Carey

Deb 
Vivian

Emily 
Schuparra

Janet 
O’Hara

Jackelyn 
Enslow

Joe
DiSanto

Lori 
Cressy

Tim 
Curtin

Niamh
Callahan

Shelly 
Shuka

Joyce 
Fossa

Joyce 
DiLiegro

Linda 
Szydlo

Lisa 
Soininen

Mimi 
Smith

Sally 
Longnecker

Ted 
Richard

Tammy
Albano

Tammy
Casserly

Marne 
Malloy

Kristin 
Kelly

Michelle 
Bettencourt

Paula 
Polo-Filias

Peggy 
McNamara

Ray  
Gosselin

Mandy 
Sheriff

Tracy 
Orloff

Veronica 
Lujan

Stephanie 
Moio 

Stephen
Pease 

Lynne 
Shanoski

Lynn
D’Avolio

Stephanie 
Curran

Melissa 
Dias Lopes

Meghan 
Guittarr-Nichols

Mia
Guerrera

Michael
D’Avolio

Micah 
Alden-Danforth

Paula 
Gesmundo

Josephine 
Mehm-Baker

Libby 
Culbertson

Lillian 
LoGrasso

Kevin 
Hannaway

Kim
Cordima

Susan 
Santin

Sandy 
Lezon

Sandra  
Warren

Margo 
Maloney

Joseph 
Cipoletta

Laura 
Howard

Susan 
Ayala-Bridge

Nicole 
Sargent

Kyle 
D’Addieco

Maria
Salzillo

Maria
Miara

Tyson 
Lynch

Wendy 
McGrath

Michelle 
Theriault

Sue 
Collins

Richard 
Warren

Rick 
Petralia

Rick 
Marshall

Lynne 
Saporito

Sherri 
Trocchi

Patricia 
McCormick

Laura 
Crowell

Mariam 
Beurekjian

William 
Vaquerano

Michele 
Vivian

Sue 
McGrath

Joyce 
Herman

Lisa 
Wheeler

Tess 
DiMatteo

Mary 
Ciaraldi

Nancy 
MacDowell

Nancy 
Peterson

Maryellen 
Mitchell

Sheila 
MacDonald

Theresa 
Scatterday

Chris
Mooney

ARE YOUR KEY
T O  S U C C E S S

J BARRETT

Source: MLSPIN 1.1.18-12.31.18 Dollar & Side Volume. SF, MF, CC Sales in Beverly, Essex, 
Gloucester, Hamilton, Ipswich, Manchester, Rockport, Salem & Wenham, Massachusettsts

Judy 
Banks

Julie 
Nelson

Justina 
Oliver

Kara
Lawler

Julie 
Fariel

Kathleen 
Militello

Kate 
Richard

Kathleen 
Essler

Kate 
Fabrizio

Karen 
Werner

Julia 
Virden

Judy 
Hanson

Kathy 
Brown

Kathy 
Dagle

Judith 
Muss’ells

Chris
Baker

Brenda 
Canady

Jane  
D’Avolio
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978-381-4224

FREE 
IN-HOME 

CONSULTATIONS 
AVAILABLE!

 SERVICE & INSTALLATION
 DUCTLESS MINI SPLIT SYSTEMS
 HEAT PUMP SYSTEMS
 FURNACES
 SMART THERMOSTATS & CONTROLS

WWW.SEASHORECOMFORTSOLUTIONS.COM 

978-381-4224

FINAL-1 Sat, Sep 21, 2019 12:39:26 AM

For many homeowners, 
the arrival of fall and win-
ter marks an end to time 
spent lounging and dining 
al fresco on the patio. But 
cold air does not necessarily 
mean patio furniture must 
be packed up until flowers 
bloom anew in spring.

In its recent Home Design 
Trends Survey, the Ameri-
can Institute of Architects 
found that people continue 
to enjoy practical features 
that expand the use of 
their homes through heavy 
investment in outdoor living 
spaces. The survey found 
that the popularity of out-
door living spaces increased 
by 72% between 2012 and 
2017, highlighting just how 
much homeowners enjoy 
spending time outdoors.

By taking measures to 
ready outdoor living spaces 
for the colder weather, 
homeowners can enjoy 

these areas of their homes 
even more.

Cover your deck
A covered deck may 

appear to make the space 
less enjoyable during spring 
and summer. However, 
covered decks can protect 
residents from the sun on 
especially hot days while 
also making the space more 
functional in winter. An 
overhead shelter on a deck 
can be outfitted with heat-
ers (and fans to provide a 
cooling effect in summer) 
and allow residents to sit 
outside and watch snow fall 
without getting wet.

Plant the right trees
Coniferous trees pre-

vent wind, which can be 
especially harsh in winter. 
Homeowners who are 
unsure about which direc-
tion wind typically comes 
from can consult a land-
scape architect to determine 

where to plant the trees 
to ensure they’re most 
effective.

Fire up the patio
A fire pit or fireplace can 

warm up an outdoor living 
area, making such a space 
feel cozy even on a cold 
winter night. A patio with a 
built-in fire pit can be more 
of an investment, but such 
an addition can withstand 
winter weather better than 
a stand-alone fire pit, which 
might be vulnerable to 
being tipped over by winter 
winds.

Install lighting
The sun sets early in win-

ter, so homeowners won’t 
be able to rely on natural 
light to illuminate their out-
door living spaces well into 
the evening like they do in 
summer. Heat lamps can be 
used to both warm and illu-
minate a space, serving dual 
functions.

All-season retreat
Keep the enjoyment going outdoors year-round

Courtesy photo
Covering a deck or patio and adding a fire feature are two ways to allow outdoor living spaces 
to transition from summer into fall and winter.



﻿S15   T
H

E
 S

A
L

E
M

 N
E

W
S

 &
 G

L
O

U
C

E
S

T
E

R
 D

A
IL

Y
 T

IM
E

S
  • H

O
M

E
S

 •  T
u

esd
ay, S

ep
tem

b
er 24, 2019    

FINAL-1 Sat, Sep 21, 2019 12:39:27 AM

Rarely found in scenic 
Magnolia, according to 
Realtor Martha Anger of 
Engel & Völkers By the 
Sea, this extraordinary 
shingle-style home within a 
short distance of the beach 
and the village boasts an 
innately private cul-de-sac 
setting on nearly 2 bucolic 
acres. And while it dates 
back to the 1880s and is 
known for once being the 
summer home of Capt. 
Charles G.C. Thornton, 
it has received extensive 
updates focused on 21st-
century proficiency. New 
to market, it is listed for 
$778,000.

“The current owners 
have improved what was 
already a remarkable home 
with numerous updates, 
such as installing a new 
propane-fueled boiler and 
hot water heater, split-type 
air conditioning units in 
the master bedroom and 
kitchen, a whole-house 
water filtration system, 
and new insulation in both 
the basement and the attic. 
They have also replaced 
shingles, painted the entire 
exterior and put in several 
new Andersen windows 
on the second floor,” she 
says. “They’ve buttoned up 
the house, making it more 
energy-efficient.”

Alongside these mod-
ernizations, the home has 
retained its period charm 
thanks to features such as 
original hardwood flooring, 
high-coved ceilings, custom 
built-ins, multiple fireplaces 
and leaded glass. Perhaps 
the greatest nod to its ances-
try, however, is a welcoming 
covered porch ushering you 
into a tremendous proper 
entryway.

From there, find a spa-
cious living room with a 

wall of shelving and window 
seats and a formal dining 
room enhanced by French 
doors and a beautiful, 

yet purposeful buffet. A 
thoughtful open floor plan 
allows for an easy flow to 
the generous eat-in kitchen 

complete with a Sub-Zero 
refrigerator, recessed 
lighting and a large center 
island. Rounding off this 

main floor is a full bath, a 
laundry room and a home 
office with a separate 
entrance.

An en-suite master 
upstairs features a wood-
burning fireplace, a 
walk-in closet, hardwood 
flooring and a luxurious 
bathroom with double 
sinks and a jetted tub. 
Sharing this level are three 
additional bedrooms and 
two full baths.

Outside, the profession-
ally landscaped grounds 
have been designed for low 
maintenance with mag-
nificent perennial gardens, 
specimen trees, natural 
outcroppings and a well-
fed irrigation system. For 
further enjoyment, when 
the weather permits, find a 
sprawling bluestone patio, a 
hot tub and a fire pit.

“This is the ideal spot for 
taking in evening sunsets 
and cool ocean breezes,” 
Anger says. “There should 
be little wonder why there 
is so much interest in Mag-
nolia. This seaside village 
location is tucked away, 
but it is also just moments 
to everything you want, 
including Route 128 for easy 
commuting. This home is a 
‘must see.’”

For more information, 
call Martha Anger at 
781-727-4547.

Magnolia beauty offers  
the best of Cape Ann

By Lillian Shapiro

SPECIAL HOMES CORRESPONDENT

Engel & Völkers By the Sea

AT A GLANCE
�� 10 rooms
�� 5 bedrooms
�� 4 full 

baths
�� 4,067 

square feet 
�� $778,000

LISTED 
BY

�� Martha 
Anger

�� Engel & Völkers By the Sea
�� 781-727-4547
�� marthaanger.com

The professionally landscaped grounds have been smartly designed for low maintenance with magnificent perennial gardens, 
specimen trees, natural outcroppings and a well-fed irrigation system.  

The home has retained its period charm thanks to features 
such as original hardwood flooring, high-coved ceilings, 
custom built-ins, multiple fireplaces and leaded glass. 

Martha Anger 

Located a short distance from the beach, this is the ideal spot 
for taking in evening sunsets and cool ocean breezes. 
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Tel. 978.815.9830
www.salemwoodworking.net

is a custom cabinetry & architectural 
millwork company with more than 35 
years experience that specializes in 

producing high-quality products.

FINAL-1 Sat, Sep 21, 2019 12:39:31 AM

Design trends come and 
go, but some have a funny 
way of resurfacing years 
after they first became 
popular. Homeowners who 
may have been considering 
renovating their home to 
remove a design element 
they believe to be passé 
might want to see if that 
feature has experienced a 
resurgence in popularity. 
In fact, one of the more 
derided home décor trends 
of yesteryear has slowly 
crept back into style, albeit 
in moderation.

Wood paneling is back 
and better than ever, advise 
many design professionals. 
It’s the formerly ugly duck-
ling that filled homes start-
ing in the 1950s, creating 
drab dens and faux-wood 
family rooms.

Paneling had long been 
an element of choice 
because it is relatively 
easy to install and can 
camouflage problem walls 

in a home, like those cov-
ered in boisterous wallpa-
per prints.

Wood paneling reached 
the peak of its popularity in 
the 1970s. Since then, home-
owners have been tearing 
down these faux offend-
ers for years or masking 
them in paint to brighten 
up spaces. However, the 
experts at Apartment 
Therapy report that wood 
paneling in shades of brown 
is making a comeback in 
cozy spots such as dens or 
studies.

The warm tones of wood 
paneling elicit a retro vibe. 
But unlike their fake pre-
decessors, today’s paneled 
walls are being outfitted 
in real wood, making them 
more eco-friendly and styl-
ish than ever before.

Designers have flocked to 
reclaimed wood and veneer 
panelings to incorporate 
them into design elements. 
And while wood paneling 

used to be hung vertically, 
designers now experiment 
with hanging paneling.

Many people no longer 
use paneling to cover an 
entire space. Paneling is 
used sparingly as an accent 
wall or another feature for 
character. Wood walls can 
be stained in a rich mahog-
any to look upscale or be 
weathered and rustic.

Homeowners ready to 
re-embrace wood paneling 
can choose to enhance one 
wall in a room. Think about 
the space above a fireplace 
or a strip of wall behind a 
sitting chair and side table. 
Paneling also can serve as 
a headboard behind a bed 
in a master suite. Painted 
horizontally, paneling 
can add dimension and 
texture to walls, even in a 
bathroom.

Wood paneling is slowly 
making a comeback, prov-
ing that no design trend 
ever truly goes away.

What’s old is new: Wood paneling trending back 

Courtesy photo
Wood paneling can be used to enhance one wall in a room or to add a rustic feel to a bathroom.
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Bringing a modern twist 
to the “old-fashioned” 
neighborhood of yesteryear, 
Salem’s Strongwater Cross-
ing delivers a strong sense 
of community where wide 
sidewalks, street lamps and 
walking trails join young 
families together with their 
retired neighbors. If you hap-
pen to be one of the many 
fascinated homebuyers who 
missed out on the first phase, 
take comfort in knowing that 
you have another chance 
to own here. With delivery 
expected as soon as this fall, 
Phases IV and V will consist 
of 35 luxury homes ranging 
in size between 1,700 and 
2,200 square feet.

Built by esteemed devel-
oper DiBiase Homes, there 
will be six distinct colonial-
inspired styles from which 
to choose. While these 
homes will in no way appear 
“cookie cutter,” all of them 
will feature central air con-
ditioning, 10-by-10-foot rear 
decks, attic storage, two-car 
attached garages, en-suite 
masters with double bowl 
sinks and soaking tubs, 
and family rooms. Gourmet 
kitchens will be appointed 
with white Shaker-style cabi-
nets, GE appliances, granite 
or quartz countertops, and 
large center islands in most 
models. Additionally, each 
home will be enhanced by 
superior finishes and mod-
ern amenities such as gleam-
ing hardwood flooring, gas 
fireplaces, detailed moldings, 
state-of-the-art electronics, 
security systems and intui-
tive climate-control systems.

Select styles will offer 
three bedrooms and two 
baths, while others will 
have four bedrooms and 
two and a half baths. Other 
variations include first-floor 
master suites, formal living 

rooms, walk-out basements 
(finished upon request) and 
vaulted ceilings.

“We opened up 18 homes 
in Phase IV before we 
released them to the market, 
and of those 18, we have 
seven or eight currently 
under reservation. There has 

been a tremendous amount 
of excitement,” Project 
Management and Market-
ing Coordinator Diandra 
DiBiase says. “We have also 
started to release homes in 
Phase V, and already, we 
have eight sold. These new 
homes will be available for 

spring 2020 delivery. Interest 
in these homes is high. The 
sooner a buyer commits, the 
more opportunity he or she 
will have to customize and 
upgrade.”

By the time the commu-
nity’s proposed 10th phase 

is completed, Strongwater 
Crossing will consist of 
131 executive homes. Set 
on over 90 acres of natural 
open space, this beauti-
ful neighborhood is steps 
away from city amenities, 
including the commuter rail, 

eclectic shopping and din-
ing, museums, and all major 
routes. DiBiase Corporation 
is a third-generation family 
business, building quality 
homes for more than 60 
years.

Interested parties are 
urged to visit 71 Marlbor-
ough Road any Saturday 
or Sunday from 11 a.m. to 2 
p.m. For more information, 
or to schedule a private 
viewing, call the Sales Office 
at 781-334-9899.

One more chance to be part of Salem’s 
Strongwater Crossing neighborhood

By Lillian Shapiro

SPECIAL HOMES CORRESPONDENT

DiBiase Homes

AT A GLANCE
�� 3-4 bedrooms
�� 2 or 2.5 baths
�� 1,700-2,200 square feet
�� $629,000-$670,000

BUILT BY
�� DiBiase Homes
�� Sales office: 781-334-9899
�� strongwatercrossing.com

Set on over 90 acres, this beautiful neighborhood is steps away from city amenities, shopping, dining and all major routes. 

Sample photo
Gourmet kitchens will be appointed with white Shaker-style 
cabinets, GE appliances, granite or quartz countertops, and 
large center islands in most models.

Sample photo
Select styles will offer three bedrooms and two baths, while 
others will have four bedrooms and two and a half baths.
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interior design  •  home furnishings  •  spectacular gifts 

52 Railroad Avenue | Hamilton | 978.468.1141 

timelessinteriorsandgifts.com

Visit our shop just minutes away from the full 
furnished model home at Wenham Pines.

FINAL-1 Sat, Sep 21, 2019 12:39:36 AM

Photo spreads in home 
design magazines can be 
awe-inspiring. Quite often, 
homeowners wish they 
could lift the looks right off 
the pages of magazines and 
transform their own homes 
into picture-perfect retreats.

It takes an eye for design 
to pull a room together — 
even with inspiration — and 
make it both functional and 
attractive. 

While hiring an interior 
designer is one way to go, 
homeowners can use some 
of the tricks and techniques 
the designers employ to do 
a remarkably good job of 
improving the interiors of 
their homes without such 
help.

Embrace texture
The colors used in a 

home can add impact, but 
designers often use various 
textures to create aesthetic 
appeal. A single color 
scheme can be enhanced by 
various fabrics. Consider 
a leather sofa made more 

cozy with chenille pillows 
next to a rustic side table. 
Figure out ways to incorpo-
rate a few different textures 
to add depth to the room.

Be careful with color
Many high-end homes 

showcase neutral shades 
that are enhanced by pops 
of color. If you like a rich, 
royal purple, leave room for 
other colors, as well. Add 
touches of purple in vases, 
throw pillows and other 
accessories.

Also, many designers 
work in shades of three for 
room colors. There may be 
one main color for walls; 
another color for larger 
accents, such as couches 
and chairs; and then a third 
color that pops in accesso-
ries such as flowers, pillows 
and collectibles. These can 
be any color, but the most 
muted tends to be the more 
abundant shade.

Add a bit of bling
Glittery items and metal-

lics can add a touch of 

luxury feel to any space. A 
shiny table lamp, mirrors, 
a sparkling chandelier and 
the like are easy ways to 
produce a high-end feel. 
Reflective surfaces also 
will cast light around the 
room, giving the illusion of a 
larger space.

Choose a big statement piece
Many homeowners make 

the mistake of filling a room 
with several small pieces of 
furniture that only contrib-
ute to clutter. Instead, look 
for a statement piece, which 
can be a cabinet, armoire or 
chaise. Mix and match large 
and small elements for a 
sense of balance.

Accessorize with style
Finish the room with 

accessories and flowers. 
When placing and hanging 
knickknacks and wall art, 
odd-numbered groupings 
often look the most cohesive 
and interesting. Experi-
ment with different scales 
and heights for even more 
dimension.

Designer’s touch: Expert tips for photo-worthy interiors 

Courtesy photo
Design professionals say statement pieces, accessories and textures can take a room from 
ordinary to extraordinary.
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Those enamored by the 
promise of maintenance-
free living and simplified 
lifestyle will indeed be 
delighted to hear about the 
North Shore’s latest 55-plus 
community. Privately set off 
Route 1A on over 30 bucolic 
acres, Wenham Pines will 
feature 22 luxury New 
England-style townhouses 
intended for easy homeown-
ership. Developed by Atlan-
tic Tambone and presented 
for sale by Coldwell Banker 
Premier Communities, 
the average price will be 
$1,250,000.

“These homes are being 
thoughtfully and strategi-
cally placed to take full 
advantage of the beautiful 
surroundings and to provide 
maximum privacy. Many of 
the homes will even have 
views of Wenham Lake and 
the adjoining golf course,” 
says Kevin O’Grady, man-
ager of Coldwell Banker 
Premier Communities.

While there will be two 
floor plans from which to 
choose (The Hamilton and 
The Wenham), every home 
will bring open-concept 
designs with red oak 
hardwood floors; recessed 
lighting; oversized, two-car 
garages; expansive decks; 
ceiling speakers; and well-
designed first-floor master 
suites with “his and hers” 
walk-in closets and spa-like 
baths. Gourmet kitchens will 
come complete with high-end 
Bosch and Thermador appli-
ances, premium soft-close 
cabinetry with under-cabinet 
lighting, granite countertops 
and generous center islands.

Formal living rooms with 
soaring cathedral ceilings 
will feature gas fireplaces 
and custom wet bars, 
while dining rooms will 
be enhanced by coffered 

ceilings, crown molding and 
chair rails. In the family 
rooms, expect to see vaulted 
trey ceilings and double 
sliding doors.

Though all of the homes 
will feature two guest bed-
rooms and a shared bath 
on the second level, buyers 
who purchase early enough 

will have the opportunity to 
add another full bath should 
they desire. There will also 
be options for finishing the 
lower level and/or installing 
an elevator.

Because energy efficiency 
and sustainability have been 
made top priorities, the 
homes at Wenham Pines 
are being built with Energy 
Star-rated Andersen win-
dows, certified 95% efficient 
heating systems and tank-
less water heaters. On the 
lengthy list of additional 
amenities, find first-floor 
laundry and powder rooms, 

smart thermostats, Kohler 
plumbing fixtures, security 
systems, and professional 
landscaping with walk-
ing paths that meander 
throughout the community. 
Designed to preserve con-
servation land, Wenham 
Pines will retain over 70% 
open space and existing tree 
vegetation. Furthermore, 
all lawn care, snowplowing, 
exterior painting and rou-
tine exterior home repairs 
will be covered.

“The builder has done 
such a great job with stan-
dard finishes that most 

buyers will find no need to 
upgrade a thing. These are 
going to be truly spectacular 
homes,” Sales Director Jane 
Lane says. “And the loca-
tion, of course, couldn’t be 
more convenient. Wenham 
Pines is within minutes of 
two commuter train sta-
tions, Interstate 95, quaint 
shops and restaurants, and 
beautiful Crane Beach.”

Model homes designed by 
Timeless Interiors of Hamil-
ton are now open. Interested 
parties are urged to come by 
the sales office/design cen-
ter Thursdays through Mon-
days from 11 a.m. to 4 p.m. 
For more information, or to 
schedule an appointment on 
a Tuesday or Wednesday, 
call any of the sales team 
members.

Wenham welcomes luxury townhouse 
community for those 55 and up 

By Lillian Shapiro

SPECIAL HOMES CORRESPONDENT

Coldwell Banker Premier Communities

AT A GLANCE
�� 3 bed- 

rooms
�� 2.5 baths
�� 3,085 

square 
feet (The 
Wenham) 
and 3,235 
square 
feet (The 
Hamilton)

�� Average 
price starts 
at $1,250,000

LISTED 
BY

�� Coldwell 
Banker 
Premier 
Communities

�� Jane 
Lane, Sales 
Director, 
617-921-1342

�� Bob Cuddyer, Sales Agent, 
978-491-1722

�� Jodie Salasny, Sales Agent, 
617-852-4536

�� WenhamPines.com 

Bob Cuddyer

Jodie Salasny

Jane Lane

Privately set over 30 bucolic acres off Route 1A, Wenham Pines will feature 22 luxury, New England-style townhouses intended 
for easy home ownership.
 

Model homes are now open. Interested parties are encouraged 
to visit the sales office/design center Thursdays through 
Mondays from 11 a.m. to 4 p.m. 
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When you shop for a 
new sofa or another piece 
of furniture, it’s not hard 
to envision how it might 
look in your living room. 
And if you’re considering a 
new wall color, you can test 
pretty simply with swatches.

But shopping for lighting 
can be more complicated.

It’s easy to fall in love with 
the design of a light fixture 
or lamp, notes interior 
designer Maggie Griffin, but 
how will it illuminate your 
space? How will it work with 
the lighting you already 
have? And which variety of 
lightbulb will provide the 
kind of light you need?

Three interior design 
experts — Griffin, founder 
of the Atlanta-based Mag-
gie Griffin Design; Jennifer 
Bunsa of Bunsa Studio 
Interiors and co-founder of 
WorkRoom Miami; and Cait-
lin Murray, founder of L.A.’s 
Black Lacquer design — 
offer advice on choosing the 
best lighting for any room, 
and on navigating the range 
of new lightbulbs and LED 
technology.

Get glowing
Although many people 

worry about having enough 
light, the biggest challenge 
is usually avoiding glare, 
Bunsa said. Many houses 
have can lights in the ceiling 
that flood a room with light. 
Make sure those are on a 
dimmer, and then add other 
fixtures and lamps that offer 
a softer glow.

Rather than selecting a 
fixture that functions like 
a spotlight, Bunsa said, “I 
always try to shop for things 
that are more like glowing 
globes that are a little bit 
warmer.”

“Lighting can make you 
uncomfortable if it’s too 
bright,” she said.

Griffin agrees: For a more 

appealing effect, she said, 
you might choose a fixture 
with several bulbs that give 
off softer light, rather than 
just one very bright bulb.

And when choosing 
bulbs, consider their color 
temperature. 

“The goal for really good 
LEDs is to mimic incandes-
cent lighting,” Bunsa said. 
“Incandescent lighting is on 
the warmer side of the Kelvin 
scale — 2700-3000 Kelvin.” 

Bulbs in the 4000K range, 
she said, give very cold light.

“It makes a space feel a lot 
warmer if you go with the 
warmer color temperature,” 
she said.

Frame one area
Lighting can draw atten-

tion to your favorite art or 
furnishings, Griffin said, and 
create a strategic pool of 
light in one part of a room.

For one client, she added 
sconces to the sides of 

kitchen cabinets to provide 
light that’s both practical 
and beautiful around the 
kitchen sink. She also sug-
gests hard-wiring some 

light fixtures into book-
cases to showcase items on 
the shelves and bring an 
extra glow.

Murray takes the same 

approach, using sconces 
to frame certain areas in 
a room and bring a bit of 
intimacy to parts of a large 
room.

Don’t hang too high 
Griffin said people usually 

err on the side of hanging 
lights too high, rather than 
too low.

Sometimes in a living 
room that has a high ceiling, 
“there’s this big, great-look-
ing chandelier,” she said, 
but “it’s hung so high, you 
wonder, ‘What does it actu-
ally illuminate?’”

Instead, aim to hang fix-
tures low enough to “make 
the room feel more cozy and 
intimate,” Griffin said. 

Bunsa said this is especially 
important around dining 
tables and kitchen islands: 

“If it’s a space where 
you’re going to be sitting 
and having a conversa-
tion,” she said, “make sure 
people’s faces are lit” rather 
than having light looming 
above them.

Consider curb appeal
How does your home’s 

lighting appear to those 
approaching your front 
door? Although many 
people focus on privacy and 
might add plantation shut-
ters or blinds to front win-
dows, it’s important to step 
outside and consider the 
effect, Griffin said.

Try placing a table near a 
front window, she said, and 
put a lamp on it that gives a 
warm glow easily seen from 
outside.

Change of style
Using a mix of vintage 

and modern light fixtures 
and lamps can make a room 
more appealing and shake 
up its style, Murray said.

A vintage lamp or fixture 
“adds character and soul 
and makes it feel not so 
cookie-cutter,” she said, 
and rewiring an old piece is 
more environmentally sus-
tainable than buying new.

“Don’t get hung up on 
matching your lights,” Grif-
fin said, “especially if you’re 
doing a renovation or new 
build.”

BRIGHTEN UP
Five ways the right lighting can elevate your home

By Melissa Rayworth

ASSOCIATED PRESS

BRIAN BIEDER/Maggie Griffin via AP
Interior designer Maggie Griffin said that homeowners often hang ceiling fixtures too high, especially over dining tables. It’s 
important that they be low enough to illuminate the room and that overhead light is balanced by light from table lamps. 

ANNA WHITE/Bunsa Studio Interiors via AP
Softly glowing globe lights offer ample light that isn’t harsh or overly bright in this kitchen by 
interior designer Jennifer Bunsa of Bunsa Studio Interiors.
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Get up to a
$1,000 Cash Card!

CALL 1.800.CRANNEY
or visit CranneyCash.com to learn more

To replace your
heating and cooling system

FINAL-1 Sat, Sep 21, 2019 12:39:45 AM
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Hand-crafted is popular 
these days, and many home 
decorators are looking for 
unique textiles and other 
furnishings that feature the 
look of hand-drawn art.

Items like the eclec-
tic, playful wallpapers 
of Brooklyn-based art-
ist Aimee Wilder, who 
designed for brands like 
DwellStudio, Martha Stew-
art and Vans before start-
ing her own studio, are 
earning interest. 

She’s expanded the line 
beyond wallpaper to include 
rugs, pillows, fabrics and 
poufs, and collaborates with 
prominent design brands 
on showroom design and 
installations.

“I’ve been making graphic 
pieces since the early 2000s, 
and I knew I wanted my 
own brand way back then,” 
Wilder said. “I just knew 
that my work was a good 
fit for home textiles, maybe 
filling a hole, since back 
then, most interior stuff was 
pretty traditional or more 
globally inspired.”

In her Eudaimonia collec-
tion, named after a Greek 
word meaning happiness, 
she was interested in explor-
ing how celestial bodies 
influence us. 

The moon’s phases are 
rendered in pastels and 
neutrals in the Earthlight 
pattern, while Pyramid du 
Soleil is named after Mexi-
co’s Pyramid of the Sun in 
Teotihuacan.

Fantastic sea creatures 
make their way to and fro 
across her Mystic Lagoon 
wallpaper, an idea that came 

out of a trek through the 
Scottish Highlands. 

A trip to Indonesia was 
the jumping-off point for 
Bungalow, with exotic fruits 
and flora. And a line draw-
ing Wilder received as a gift 
while collaborating with Los 
Angeles surf brand Mowgli 
Surf inspired her jaunty 
Swell wave print.

Another artist, Anna Bond 
of Winter Park, Florida, 
co-founded Rifle Paper Co., 
known for floral illustra-
tions on stationery, wallpa-
per, home décor and fashion 
accessories. 

Bond’s made a series of 
gouache paintings of des-
tinations around the U.S., 
including Chicago, New 
York and San Francisco.

Betsy Olmsted had 
planned to become a natu-
ralist, but after majoring in 
art, studying in India, and 
getting a master’s degree 
in textile design, she trans-
lated that early passion for 
living things into a career 
as a designer with her own 
studio in Saratoga Springs, 
New York.

In her lighthearted water-
color, gouache and ink 
drawings, a menagerie of 
foxes, hedgehogs, turkeys 
and other woodland crea-
tures share the canvas with 
smatterings of flowers and 
leaves. 

She sells table linens, pil-
lows, wallpaper and fabric 
by the yard. 

One of her unusual wall-
paper patterns: Curio, on 
which glass cloches hold 
mushrooms, coral, antlers 
and moths, all surrounded 
by fungi and flora detailed 
with a delicate touch. It 
resembles a naturalist’s 

notebook writ large, and 
one can imagine it in a 
nursery.

The founders of The Farm-
house Project, artists Shawn 
Lang and Kris Prepelica 
in Hortonville, New York, 
create detailed drawings of 
vegetables and botanicals, 
which are printed on stone-
washed linen table goods. 
The napery has an authen-
tic, historical charm that’s 
right on trend.

Fishs Eddy also offers 
dishtowels illustrated with 
pen-and-ink drawings, such 
as New York City bridges 
and tunnels.

And Brooklyn artist Clau-
dia Pearson, whose work 
has appeared in children’s 
books and The New Yorker, 
has done a collection of tea 
towels available at West Elm 
that feature her quirky take 
on maps of cities all over the 
country.

A graphic 
touch 

The look of hand-drawn 
design is hot in décor

By Kim Cook

ASSOCIATED PRESS

ELIZABETH PEDINOTTI HAYNES/Betsy Olmsted Design Studio via AP
In artist and designer Betsy Olmsted’s wallpaper pattern called Curio, glass cloches hold rendered mushrooms, coral, antlers 
and moths, as well as fungi and flora.

These tea towels by Olmsted feature woodland creatures like hedgehogs and owls.
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225B Merrimac Street Woburn, MA 01801 | Phone: 781.938.1820  | Fax: 781-938-1572
www.gerritystone.com

*CBD Customer Provided Dimensions  |  *Vanities CBD prices are for pick up only. Additional charge for Template & Installation.  |  *CBD vanities will not have sinks mounted- Additional charge $35.00ea | *Prices are subject to change

SALE INCLUDES:

Edge Selections

*VANITY ADD A TOP/CBD PICK UP

ADDITIONAL SERVICES

MINIMUM TEMPLATE & INSTALLATION

• 4 inch backsplash (1¼” thick)
• 1 Set of faucet holes
• 1 Finished sink cutout
• 1 Choice of 3 finished edges

Labor to transform backsplash from 1 1/4” to 3/4”
will be additional charge of $10.00 per linear foot

24” - 38”. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 240.00 
39” - 51”. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 300.00 
52” - 63”. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 360.00 
64” - 75”. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 420.00 
76” - 85”. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 480.00 
86” - UP.. . . . . . . . . . . . . . . . . . . . . . . . . . . Estimate Upon Request

• Choice of any remnant material
 (Up charge for Group D, E and select Engineered Stones)

Additional vanity sink cutout $135.00 
Side Splash $25.00 ea. 
Delivery Charge: With-in 50 mile radius $150.00

24” - 38”...........................$300.00
39” - 51”...........................$400.00
52” - 63”...........................$500.00
64” - 75”...........................$675.00
76” - 85”...........................$875.00
86” - UP .. ..Estimate Upon Request

*

OFFER EXPIRES NOVEMBER 24th, 2019!

FINAL-1 Sat, Sep 21, 2019 12:39:47 AM
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10% OFF
S E L E C T  S T Y L E S

Offer valid on orders placed through  Sept. 29, 2019

● Schrock Trademark Series only
● No cabinet minimum
● Excludes ER orders
● Not valid with any other promotional offer

1959-2019

Celebrating 60 years

M O Y N I H A N L U M B E R . C O M
BEVERLY |  NORTH READING | PLAISTOW, NH

New  
cabinets,  
anyone?
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