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E.L. Designs

ED LEVIN STUDIO

Timco<®Jewelers

and Goldsmiths
59 Center Street, Downtown Rutland
802-773-3377 timcojewelers.com

Visit Timco Jewelers and the
Timco Gallery in Downtown Rutland.
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T his is a special time of year. The
gift of giving brings out the best in
people. We strive to be generous and
thoughtful to those we care about.

The magic of the holiday season is the
whole package, one might say: lights and
candles; music; cards; traditional meals and
cookies; and piles of presents and smiles.

But it also is about purchasing the perfect
gift for someone. We take great pride in a
special present, one in which much effort or
thought went into it. Those are the gifts we
do not find in catalogs. They are the ones that
cross our paths in town, on Main Street, or
close by.

Here in Vermont we are blessed to live
among so many creative people. And we are
equally blessed to have locally owned busi-
nesses — some of them having been around
for generations — to help us find that perfect
gift. By supporting local businesses, you
are investing in your community by put-
ting your hard-earned money into the your
economy — the one that supports you, your
kids and family, your neighbors and friends.
When someone opens their own business,
they hire local people, pay local taxes, and
source goods locally. When you shop local,
you expand opportunity for others in your
community.
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Simply put: Compared to chain stores,
locally owned businesses recycle a larger
share of their revenue back into the local
economy, enriching the whole community.

Locally owned businesses build strong
communities by sustaining vibrant town cen-
ters, linking neighbors in a web of economic
and social relationships, and contributing to
local causes.

That’s what we all want. We want our Ver-
mont downtowns to succeed and thrive.

Here are a few tips to make your shopping
local experience that much better.

First, plan for it. Make the local shops in
town your go-to every year. Make it part of
the routine, your lifestyle. (And don’t just
wait for the holidays; visit often and show
your support by showing up.) Create your list
and build it around what’s available in your
community.

Second, interact with the merchants and
their staff. Find out what is going on in their
business. It might help you in your decision-
making, or lead you to buy a different gift for
someone else you know. Shopping does not
have to be a chore. It can be a social experi-
ence (even in COVID).

Third, if you do not find something you
think a person would like, buy a gift cer-
tificate. It puts money into the hands of the

Rutland Herald Small Business Saturday 2021

3

( —y - —

merchants for the holiday season, and it
allows the recipient of the gift to buy what
they would like from the shop or restau-

rant. It also guarantees foot traffic into the
establishment in the future, perhaps at a time
when consuming is less brisk. In fact, gift
certificates from a business is the easiest of
all gifts: merchants happy; purchaser happy;
recipient happy; less wrapping; more time for
enjoying the season.

Fourth, ask for recommendations. Don’t
hesitate to reach out to local merchants to
brainstorm gift ideas. If they do not have
exactly what you want, chances are they can
get it; or they may be able to provide a better
option for you. Again, a little planning and a
little chatting will yield better gift choices.

And lastly, don’t just thank the local mer-
chants who helped you, go back for birthdays
and special occasions, where you can con-
tinue your support throughout the entire year.

The holiday season is the one time of year
where you can guarantee your support by
showing up to shop local. But remember that
what your business community has to offer is
the real gift to us all.

And all you have to do is show up with
your gift list.

~ Steven Pappas, editor

PHOTO BY JEB WALLACE-BRO[M
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he most compelling, perhaps,
T is to put your money where

your home is. Help grow your
community by shopping local and
give the hard-working small business

owners in your town the opportu-
nity to flourish after the pandemic.

Your Money Stays Local
Shopping local is another way to

love your neighbor this holiday season.

The American Independent Business
Alliance says that each dollar you
spend locally triples in value to the
local economy. Locally owned busi-
nesses generally buy supplies from

A

other locally owned businesses. Their
staffs eat out in the community and
usually live where they work, pumping
more money into the local economy.
Local business also invests in
the community and, most impor-
tantly, nonprofit organizations. The
National Technical Reports Library
has produced data that shows local
nonprofits receive 350% more
money from its local small business
neighbors than from out-of-town and
larger corporate retailers. Among
those nonprofits are community
shelters, fundraisers and other com-
munity partners.

Shoppzng Local Matters

Environmentally Friendly
When you shop locally made goods
in local shops, you are shrinking your
carbon footprint because your purchase
doesn’t have to be transported very
far for sale. Locally owned businesses
may also be expending fewer resources
than their larger, national or multina-
tional competitors.

Business Built on Service
Because local businesses are staffed
by your friends and neighbors, it’s
likely that they may offer better cus-
tomer service than larger counterparts.
Also, small businesses generally have

y 4
4
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ood reasons to shop local this holiday season.

to work harder to get you in the door
and benefit more from you referring
others, meaning it pays for them to
treat their customers right.

Small businesses offer goods and
services tailored to their communities,
rather than trying to shoehorn one
area into a larger, national plan. This
means the products they offer are
more likely to work for you and your
family. If you do have an issue with
your purchase, local businesses may
be more likely to make it right for you
than national competitors, who have
to rely on broad policies to fit a range
of scenarios.
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What the best small
businesses do

By Melissa Erickson
More Content Now

Americans embrace an entrepreneurial
spirit. About 10 percent of the labor force
— or more than 15 million people — work
for themselves, according to the Bureau for
Labor Statistics. Successful small-business
owners create jobs and economic opportu-
nity while avoiding mistakes and seizing
innovation and the future.

Right state of mind

“Entrepreneurship is a wonderful mind-
set and skillset to develop, no matter what
you do, but understand that it is not easy,’
said Bill Aulet, managing director of the
Martin Trust Center for MIT Entrepreneur-
ship and senior lecturer at the Massachu-
setts Institute of Technology Sloan School
of Management. “It is a craft, not a science
or an art, that needs to be mastered through
acquiring the right mindset, studying it,
applying the knowledge in practice to
build capability through apprenticeships,
and finally, through learning how to be a
productive part of a community.

“Once you have done this, which is
not easy and takes time and effort, you
will control your own destiny to be a job
creator, not a job seeker. You will be able to
build great things — organizations, offer-
ings — that change your environment and
hopefully the world, but you have to have
the ability to fight through some downturns.
In entrepreneurship, like life but even more
so, the elevator does not always go up. It
will often go down with great speed, and
you have to be ready for and embrace the
ride as well as the end result,” Aulet said.

Be passionate

“I have been engaged with hundreds of
entrepreneurs throughout my career, and
the common thread to successful entre-
preneurs is passion,” said Marc Compeau,
instructor of consumer and organizational
studies in the School of Business, Clarkson
University, Potsdam, New York. “If you are
passionate about what you’re building, your
venture around you will be fine.

“No matter how well-crafted the plan or
how well-funded the idea, roadblocks and
challenges will arise almost daily, particu-
larly in the early days. Passion will get you
through each one. Passion will make you
fight. Passion will make you find a solution
when others can’t see one, and passion will
inspire those you are leading to give you
their very best.”

Avoid assuming

One of the biggest mistakes an entre-
preneur can make is assuming there is a
market.

“Just because you love (insert new
gadget, pop-up store or phone app idea
here), doesn’t mean enough people will love
it to make your idea a profitable venture,”
Compeau said. “Prove the demand exists;
better yet, let the market tell you what the
problem is and solve it for them — just do it
in an area that you’re passionate about.”

Find what’s ripe
for disruption

In addition to the technology sector,
opportunity to disrupt the market is every-
where.

“If you had said ‘taxis” will be a mul-
tibillion-dollar opportunity 10 years ago,
people would have laughed, but it is today,”
Aulet said. “That being said, one that I find
interesting is food distribution. Did you
know that 40 percent of the food we grow
goes to waste in a country where two-thirds
of the people are overweight or obese? Yet
food scarcity is a problem elsewhere in the
world. Food needs to be healthier and more
effectively delivered to the right places.
This represents a compelling social and
economic opportunity, but it is not unique.”

“I would be chasing something that can’t
be sold on the internet,” said Compeau,
who thinks health care is ready for innova-
tion. “T wonder about the potential return
of hometown, small-niche market shops on
Main Street that provide a sense of com-
munity. I speculate, hope, that millennials
are looking for that, and they are beginning
to settle into hometowns that will profit on
their busy lives.”

Jones’ Donuts & Bakery

? I Invites you into our bakery to experience some of the finest
donuts and bakery products this area has to offer. Let us
make your holiday or special event a little easier.

Special Pies, Pastry, Bread and Roll

orders are now being accepted
Let us take care of you

802-773-7810

Open 5am to noon ® Wednesday thru Sunday
23 West Street ® Rutland, VT 05071

Visa, Mastercard, Discover Accepted

Fresh Holiday Arrangements
Something for Everyone!
FOR ALL OCCASIONS EVERY DAY!
200 Main St., Poultney, VT |

802.287.4094
www.evervdayflowers.net
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HOLIDAY SHOPPING IDEAS

New Books, Bookstore Loyalty
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Purchases for a Year)

:BOOKSTORE

BRANDON, VERMONT

802.465.8009 <

8 CONANT SQUARE

WWW.THEBOOKSTOREVT.COM
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Support

LOCAL
ARTS,

Communzh‘)ﬁ |

the arm by browsing th
this holiday seas

eep an eye out for local sure and funding they need to grow town or ornaments with other your list. Hop in the car and make
K arts and crafts shows, or, if their businesses. Make sure to share local references. These make a day of shopping, with stops at the
you’re part of an organiza- posts of your gift (after you give it, great gifts, too, even if the recipi- local coffee shops and eateries for
tion that can, consider hosting of course) on social media to give ent doesn’t live in your town. refreshment. You just might discover
one yourself for the holidays. them an additional boost. It’s a great way to personalize your new favorite store, right in your
a gift and make sure family and own back yard.

Exposure Get Locally Festive friends think of you when they’re Another way to shop local is to
Many talented artists that are just Add some local flair to your decorating their own tree. browse online stores like Etsy and
getting started creating can’t afford holiday decor by shopping local filter the results by geographic loca-
their own storefronts. They may artisans’ holiday collections. You Shopping Local tion. That way, you can find artisans
partner with local businesses to can often find ornaments that Outside Your Town in your town that may not go to craft
showcase their art or they may join are great ways to commemorate Chances are, a short day trip away fairs or have enough money for their
craft fairs around the region. Shop a special time or place. Think is another adorable town full of own storefront yet. It may save you

local and give these artists the expo- decorated sea shells from a beach quirky gifts that will fit anyone on on shipping, too.
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How local businesses

GIVE BACK
TO THEIR
COMMUNITIES

Business Administration and the
U.S. Census Bureau’s Annual Survey
of Entrepreneurs says that small busi-

mall businesses are booming.
Information from the Small

nesses, or firms with fewer than 500

workers, accounted for 99.7 of busi-
nesses in 2016, the most recent year

for data. Firms with fewer than 100

workers accounted for 98.2 percent of
companies. In Canada, 97.9 percent

of businesses were small as of 2017,
with more than half concentrated in

the Ontario and Quebec provinces.
Thanks to their influence and

reach, small businesses have the

potential to impact local communi-
ties in numerous ways.

* Small businesses employ local resi-
dents. The Statistics Canada Labour
Force Survey indicates companies
with fewer than 100 employees
employed 69.7 of the population

in 2017. According to the SBA’s
Office of Advocacy, small busi-
nesses accounted for 61.8 percent
of net new jobs in the United States
between 1993 and 2016.

¢ Small businesses are innovative.

The SBA notes that small busi-
nesses represent about 96 percent
of employer firms in high-patenting
manufacturing industries. That sug-
gests that small businesses are full
of new ideas.

* Small businesses support local char-
ities. Many local businesses give to
charity, particularly local chari-

(/////////////////////////////////////

ties. Some donate money while
others may offer their professional
services or event spaces, each of
which can be particularly helpful to
local communities.

¢ Small businesses contribute to
community identity. Small busi-
nesses contribute to the charm
and character of a town or city.
Many local businesses make up
the fabric of Main Street, and
towns are known and loved for
the businesses that have endured.

* Small businesses help the environ-
ment. Shopping locally means
consumers do not have to travel
far to get their goods and services.
The United States Environmen-
tal Protection Agency’s research
report on walkable downtown
centers found small businesses
encourage walking and cycling,
helping to reduce air pollution
from vehicles.

* Small businesses keep money in
communities. Local businesses
keep disposable income and tax
money within their communities.
Business tax money remains local
and can support schools, roads and
municipal services.

Local small businesses are the life
force that keeps cities and towns
prosperous and humming along. Such
establishments help build a sense of
community and forge lasting relation-
ships.

Phoenix Books

delivers holiday joy!
IN STORE, ONLINE, & RIGHT TO YOUR DOOR!

VERMONTALMANAC

STORIES FROM & FOR THE LAND | VOLUME 11
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I Could Hardly Keep from Laughing:

An Illustrated Collection of Vermont Humor

e Call us to order by phone or for
personalized recommendations

e Great selection for all a

ges:

Puzzles, games, toys, cards, & more!

e Free gift wrapping

e Curbside pick-up available

e Gift cards available
* Free shipping over $30

e Same day local delivery

www.phoen

>8 .
hoenix

-
7

/r : > o

B O O K S
2 Center Street, Rutland, VT ¢ 802.855.8078

ixbooks.biz
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Right between Black
Friday and Cyber Monday
— two of the largest shop-
- ping days of the year — is
Small Business Saturday.

t was first celebrated in 2010 to call atten-
I tion to small businesses and draw crowds
to shop unique products and services.
American Express, part of a partnership that
established Small Business Saturday, says that in
2020, Americans spent at estimated $19.8 billion
at independent retailers and restaurants. And that
was during a pandemic.

Shopping Tips for Small
Business Saturday

Look for special deals, both online and in store.
A popular trend among small business owners is
to offer steep discounts on gift cards or certifi-
cates, which are just the right size for those people
that you never know what to get. Also look for
small businesses that are teaming up with nearby
eateries or cafes. For instance, one may offer a
deal if you present a receipt from the other.

Remember that small businesses doesn’t just
mean gifts and crafts. Small businesses can mean
your landscaper, house painter or other tradesper-
son, t0o. Also consider book shops, boutiques,
__service providers, gyms and more. Look into
buying services in advance for friends and family
members, such as yard services in the spring or
. ten yoga classes. Buying in advance makes a great
- gift and really helps the small business owner,
who gets to hold onto and use the cash well in
advance of providing the services.

Branch Out

Remember to shop in your town, but don’t be
afraid to branch out a little and hit small busi-
nesses that are just a road trip away. Browse social
media or the newspaper and find nearby busi-
nesses that you may not have even heard of previ-
ously. Look at this Small Business Saturday as an
opportunity to get out of the (big) box and try out
some shops and services that are a little off the
beaten path. If you’re traveling to shop, remember
~ to get gas out of town and grab a bite to eat.
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History of
SMALL BUSINESS

Entrepreneurship and working hard is
at the core of American identity, even
from the earliest days of the nation.

ere’s a history of

H American small business.
17th and 18th Centuries

This is the time of the pioneer
who blazed trails and overcame
hardships to carve a life out of
the American wilderness. Most
colonists in the New World were
small farmers who scraped out a
living and produced many of their
own goods, including beer, clothing,
soap, furniture and more. What they
couldn’t make, they traded for.

19th Century

As the American experiment
pushed west, so did the farmers and
ranchers and, eventually, the mer-
chants and factories. Cities grew up
and so did the professional classes.
With the growth of industry came
a wave of independent merchants,
traders and, then, the bookkeepers,
managers and white color workers.
Specialized trades also flourished,
and the Industrial Revolution
brought a whole new class of them
to American shores.

© ADOBE STOCK

modern corporation gained great
influence as consumers grew
increasingly sophisticated and afflu-
ent. Smaller businesses often aimed
to be larger ones, and mergers and
buyouts grew more common.

21st Century

The modern American economy
includes a wide array of businesses
from the sole proprietorship to
behemoth companies employing
millions. Like the Industrial Revolu-
tion did in its day, today’s techno-
logical revolution is changing the
way Americans work. More people
are working remotely and more are
working as subcontractors for larger
enterprises, changing the face of
small business in America.

20th Century

American businesses continue to
grow in both scale and complexity,
and government intervention in the
form of busting monopolies and
then, during the Great Depression,
relief and employment, increased.
In the wake of World War 11, the

(/////////////////////////////////////

COME VISIT
OUR GIFT SHOP!

* VT Made Gifts * Great Selection of Maple Products

IF YOUR FAMILY CAN'T TRAVEL TO
YOU FOR THE HOLIDAYS,

SEND A TASTE OF VT TO THEM.
GIFT BASKETS * SYRUP * GIFT CERTIFICATES

Restaurant & Gift Shop
Rt. 4 Mendon, VT - 802-773-7832

wall | T
'A-!r_ _.___‘* 5 . ;i__ .’ .
p 1

Ve - 5 ] .
“The store with:lots“of
._ “Clastfor alittle cash™
Featuring furniture, antiques, collectibles and much

more. New and gently used items for your home.

2580 Franklin St. (Rt.7), Brandon, VT (across and a little north of Otter Valley HS)
802-465-8161 or 802-355-3310 * Hours: MWT 9-5, Friday 9-6, Sat. 9-5, Sun. 12-5

VERMONT
FARMERS
MARKET

shop-eat-enjoy
Christmas Holiday Fair
at the Holiday Inn-Rutland, VT

Saturday, December 11th
9am-4pm

Shop local this holiday and
find something special for
gveryone on your gift list!

Free Admission!
Free Parking!

KED TREATS-MAPLE PRODUCTS
HONEY-CBD-HOLIDAY DECOR
JEWELRY-UNIQUE ARTISAN CRAFTS
AND MUCH MORE!

vtfarmersmarket.org@E

’ Winter
Farmers Mkt
Every Saturday
10am-2pm
251 West St
Rutland

B
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Indie

Margins are thin for independent
bookstores in the best of years, but the
pandemic didn’t do them any favors.

he American Association of

Publishing noted that bookstore

sales dropped around 30% in
August 2020, and that’s with many
local bookstores offering new services,
such as to-your-doorstep delivery.

Some stores started to offer direct
ordering and delivery during the
pandemic, and those services are more
than likely here to stay. Search for local
booksellers in your neighborhood and
use those instead of ordering from a
multinational corporation. If you’re not
sure about the tastes of the readers in
your life, grab a gift card and let them
pick out whatever they want.

IndieBound has a ZIP code search
to let you find local booksellers with
certain titles in stock. Bookshop allows
you to select a local seller to take your
order or buy the book and put your
money into a pool distributed among
member shops. Either way, your local
booksellers benefit.

Many local bookshops host events

like author signings (great, personal-
ized holiday gift right there), restau-
rant partnerships and charity drives
during the holiday season. Visit
during one of those, have a great time,
support a great cause and maybe pick
up a few gifts as well.

Independent bookshops are more
likely to showcase and carry books by
local authors and on local subjects. So if
you’re looking for gifts for someone that
loves their hometown, look no further
than the hometown’s local bookshop.

If you’re clueless, the shop’s staff can
usually give you some great recommen-
dations.

Most bookshops — but especially
indie bookshops — are more than just
books. You can get games, puzzles,
great local apparel, housewares, tote
bags and more. Bookshops are also full
of great stocking stuffers, such as pens,
stationery sets, bookmarks and more.
You can also find your holiday cards
there, often with a great local bent that
will make your holiday cards this year
something special.

© ADOBE STOCK
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GIFT CERTIFICATES
AVAILABLE

Hair ® Tanning
Nails  Waxing

HAIR DESIGN

By Judy B

773-1155

BY THE NUMBERS

Small businesses offer service that is
unparalleled by larger big box stores. There’s
also an economic benefit to shopping local,
especially when you look at the big picture.

ere are some numbers
H about shopping local this
year from Fundera.

Small businesses generate $68 of local
economic return for every $100 spent.
Meanwhile, spending the same $100 at a
national chain only nets $43.

More than $9.3 billion would be directly
returned to the U.S. economy if every family
spent $10 a month at a local business.

Businesses with fewer than 500
employees account for 99.7% of all U.S.
employers.

Small businesses donate 250% more
than large businesses to community causes.
More than half of polled small businesses
plan on donating to charity. When you shop
local, you’re putting money back into your
community through charitable causes, too.

Small businesses employ 58.9 million
people.

Local business generates 70% more local
economic activity per square foot than big-
box retailers.

More than a quarter of small business
owners are immigrants.

Around half — 48% — of the overall
growth of U.S. business ownership can be
attributed to immigrant business owners.

About a quarter of local businesses close
because of low sales or limited cash flow.

The majority, around 65%, of
Americans’ shopping budgets are
spent in store.

Seventy-three percent of searchers trust
a local business more because of positive
reviews.

Sixty-five million local businesses have a
Facebook page, but only 4 million are using
Facebook advertising.

Sixty-one percent of shoppers say they
shop locally because of a unique product
selection.

Fifty-six percent of workers at locally
owned businesses have high commitment
scores.

Minnesota is ranked the best large state
for local businesses.

South Dakota is the best small state for
local businesses.

Pittsburgh is the best metropolitan area
for local businesses.

Small Business Saturday
SATURDAY, NOV. 27
Support your friends and neighbors
and shop local!

Brandon’s wildly popular shopping, ‘*
dining and socializing
Moonlight Madness Week!
MONDAY, DEC. 6 - FRIDAY, DEC. 10
Big Discounts ¢ Win $100 In Brandon Bucks!
Check With Businesses For Holiday Hours

BRANDON

1. Unspoiled. Unfo

e/ More tnformatlon at

MCNEIL & REEDY

OF U .
U D EF 10
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AND A OR
» f
\’tWiCkS UR A B J
MCNEILiREEW . . A .
R
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81 MERCHANTS ROW
RUTLAND, VT. 05701
g 802.773.7760

= SHOP ONLINE AT

ety WWW.MCNEILANDREEDY.COM
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Need a gift idea? Give a
newspaper

subscription

NEW SUBSCRIBER HOME DELIVERY

3 Months for $25

* Offers valid through December 23, 2021 for new customers only — have not received delivery in the
last 60 days and in deliverable areas determined by the Rutland Herald. At the end of the introductory
period, service will continue at our regular rate. For current subscribers our regular rate would apply.

To setup your subscription please contact customer service
customerservices@rutlandherald.com e 802-747-6128

Rutland Herald | 77 Grove Street, Suite 102, Rutland, VT | www.rutlandherald.com | 802-747-6121



