
20252025
Local Media KitLocal Media Kit

120 W. Front Street • Traverse City, MI 49684
(231) 946-2000 • www.record-eagle.com

EagleRecordTRAVERSE CITY

www.record-eagle.com



120 W. Front Street • Traverse City, MI 49684 • (231) 946-2000 • www.record-eagle.com • Page 2

                                        To always be our customers’ best source for news and information (when and 
how they want it), thereby exceeding their expectations and ensuring a profitable future for all.
Record-Eagle’s Mission:

Total Access
The Record-Eagle’s award-winning content is available on all platforms;
newspaper, smartphone, desktop computer and tablet. Total Access gives readers full 
access to the Record-Eagle’s outstanding suite of digital content, such as breaking 
news, real-time weather, expanded photo galleries and social media commenting. Total 
Access includes the newspaper, all of our digital products and an electronic replica of 
the newspaper (e-Edition).

e-Edition
Cutting-edge yet easy-to-use navigation tools allow you to read the electronic replica of the Record-Eagle (e-Edition)
when you’re away from home, on your mobile device or from your computer at work, whenever and wherever it is convenient for 
you. We have over 9,000 daily readers of our E-Edition.

Advertising available on all platforms
For more information call (231) 933-1465.

Editorial Content
The staff of the Record-Eagle strives to provide the best in reporting to 
readers every day. The newspaper has received many awards for all aspects
of community journalism, and is known for objectively tackling the tough 
issues. The Record-Eagle’s niche publishing division provides lifestyle news for area 
readers and targeted advertising opportunities to businesses. This combination of news 
and information is why the Record-Eagle is the only medium in northern Michigan 
delivering to over 90% of the market. 

Newspaper
The Record-Eagle circulates more than 8,000 daily and more than 11,000 Weekender Edition newspapers across a 7+-county
region. On average, the Record-Eagle reaches over 30,000 readers every day and over 40,000 on the Weekender Edition. Subscribers 
enjoy an early morning delivery, which  is one of the reasons 95% of our subscribers rate our service as good or excellent.

Record-Eagle.com Total Audience
Record-Eagle.com averages over 2 million monthly page views with over 250,000 average monthly unique visitors.  
With consistent growth in site traffic, Record-Eagle.com is the most complete local online news source serving northern Michigan.                                                                         
Source: Google Analytics

Readers
• 58% female / 42% male	 • Median age: 47
• 85% are homeowners	 • 36% have children over 18 living at home
• 57% are college educated with 19% holding advanced degrees
• Outdoor recreation is the #1 entertainment pursuit
• When it comes to news, readers are most interested in local, community news
Sources: Pulse Readership Study & Belden Readership Study
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BY MICHAEL LIVINGSTON
michael.livingston@interlochen.org

MACKINAW CITY — Most of Mackinac Island’s pas-
senger ferries are now owned by the same company.

The Hoffmann Family of Companies announced 
the acquisition of Starline Ferries this week and says 
business will continue as normal.

The Starline vessels rebranded a couple years ago 
under the name “Mackinac Island Ferry Company.” 
While the smiling star logo is on billboards through-
out Mackinaw City, the ferries have since rebranded.

Hoffmann also bought Shepler’s Ferry in 2022 — 
the only other major passenger ferry to the island.

The president of the company’s marine endeavors 
told the Detroit Free Press all jobs will remain. She 
did not disclose the price of the sale.

“We are thrilled to acquire the Mackinac Island 
Ferry Company, further expanding our presence in 
the Mackinac community and marine industry,” said 
Jenny Gezella, president of Hoffmann Marine in a 
press release. “Our commitment to providing first-
class, efficient transportation remains steadfast, and 
we look forward to continuing to serve both residents 
and visitors to this special island.”

The multi-billion dollar company now owns nearly 
50 vessels across seven states.

Hoffman also owns two local newspapers, the 
Mackinac Island Town Crier and St. Ignace News. The 
firm says it’s the largest owner of real estate parcels 
in the Mackinac area.

The firm consists of over 100 global brands, and 
employs 11,000 employees with businesses located in 
30 countries and 400 locations around the world.

Starline was founded in the late 1970s and has 
nearly a dozen ferries in its fleet. It cost $31 for a 
round-trip adult ticket to the island and an addition-
al $17 for a pass to bring your bike.

More than a million people visit the island per 
year, according to the Mackinac Island Tourism 
Bureau.

Ferry business

Record-Eagle/Michael Livingston

A Starline worker keeps watch as a ferry docks 
in Mackinaw City on May 14, 2024.

BY MARDI LINK
mlink@record-eagle.com

TRAVERSE CITY — Holly Dalley opened 
two small bags of National Cherry Fes-
tival pins from years gone by, arranging 
them on the front counter as co-workers 
looked on.

Dalley, with her husband, Peter Dalley, 

manages Wilson Antiques, a fixture on 
Union Street where shoppers will find 
vintage silver, leather purses that might 
have attended Woodstock, Depression-
era glassware and an Aerosmith poster 
from 1978, among other treasures.

This month, there are also cherry-
themed collectibles in the street-side 
window.

Collectible, Dalley said, means emo-
tionally valuable, though not necessarily 
something that would bring a financial 
windfall.

“It’s something that sparks a memory 
for you,” Dalley said, “and they make you 
feel good.”

‘Feel good’ memories
N A T I O N A L  C H E R R Y  F E S T I V A L  S O U V E N I R S

Hoffmann company 
acquires remaining 
Mackinac Island 
ferry company

BY JORDAN TRAVIS
jtravis@record-eagle.com

TRAVERSE CITY — Underground pipes 
that link Traverse City’s water mains to 
its homes, businesses and more may need 
a closer look.

State law aimed at eliminating lead 
pipes in municipal water systems re-
quires the city to submit an inventory of 
its service lines by Oct. 16, city Municipal 
Utilities Director Art Krueger said.

Only one out of several thousand 
remain linked by a lead gooseneck — a 
business at Hall Street and Grandview 

Parkway that doesn’t use its city water 
for drinking.

But Michigan law treats any galvanized 
steel service line formerly connected 
to a lead gooseneck as lead plumbing. 
Recent changes also require munici-
palities to pay to replace any galvanized 

lines, including the privately owned parts 
between the curb stop and building.

Krueger said the city is nearly done with 
a water meter upgrade project, and that’s 
giving contractors a look at what type 

City checks for galvanized service lines
U N D E R G R O U N D  P I P E S

TC progresses on inventory, 
service line replacement

Crowning the Queen

Record-Eagle/Jan-Michael Stump

Tessa Nico of Elk Rapids waves to the audience after being crowned National Cherry Queen during the National 
Cherry Festival Queen’s Coronation on Friday at the Hagerty Center of Northwestern Michigan College in Traverse 
City. For more on the coronation and the Cherry Festival, see Page 6A.

Record-Eagle/Michael Livingston

Visitors’ entrance to Starline Ferry in Mackinaw 
City on May 14, 2024.

Record-Eagle file 
photo/Jan-Michael Stump

Drew Hindman, left, and 
Phoenix Greco of Team 
Elmer’s fill in the hole where 
crews replaced water service 
lines from the house to the 
valve outside a residence 
on Twelfth Street in Traverse 
City’s Central Neighborhood 
on July 13, 2023.

SEE FESt PaGE 2a

SEE CIty PaGE 2a



2025 Market Penetration

176,879161,655
Record-Eagle
North Coast
record-eagle.com 
readership

Population in Market
Data from 2020 US Census Bureau 
including only the Record-Eagle 
and North Coast delivery cities 
within the 5 county area.

Here’s how Here’s how 
we reachwe reach

percent of percent of 
the marketthe market
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www.record-eagle.com

EagleRecordTRAVERSE CITY

91
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Newspaper 
Readers

30,00030,000
North Coast North Coast 

HomesHomes

84,655
record-eagle.com Monthly

Unique Users In-Market
(5-County)

45,000
Newspaper Readers

30,000
North Coast Homes

84,655
record-eagle.com Unique Users

Record-Eagle has been serving Traverse City and the 
surrounding areas since 1858. 

North Coast is a free weekly publication delivered to 
non-subscribers every Saturday. It brings local articles and 
weekly store inserts to homes and businesses in the area.

record-eagle.com gives readers access to breaking 
local and national news, sports scores and our 
award-winning journalism 24 hours a day.

Google Analytics for record-eagle.com from 2023 - 250,000 total 
monthly unique users. 84,4655 monthly unique users are in market 
(based on cities within the 5-County delivery area).

Contact one of our Media Consultants today!
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Linda Greening
Media Consultant

933-1463
lgreening@record-eagle.com

Andrea Sugar
Media Consultant

933-1516
asugar@record-eagle.com

David Lint
Media Consultant

933-1426
dlint@record-eagle.com

Jamie Holmes
Media Consultant

933-1459
jholmes@record-eagle.com



120 W. Front Street • Traverse City, MI 49684 • (231) 946-2000 • www.record-eagle.com • Page 4

2025 Net Advertising Rates
Record-Eagle.com

Website Takeover

Advertiser Exclusive eBlasts: 

Ad specs:
300 x 250 pixels	 320 x 50 pixels	 728 x 90 pixels
300 x 50 pixels	 300 x 600 pixels
File Size: 50k or less. Contact sales representative for special flash ad requirements.

Pricing
$15/cpm	 minimum 30,000 impression buy
$20/cpm	 minimum

Get 8 exclusive high impact positions on the home page
of www.record-eagle.com, plus 2 exclusive ads on our mobile 
app. Only $379 per day

Minimum impressions 10,000. Increases made in increments of 10,000

Total Audience Digital
Reach users across our desktop, tablet & mobile platforms that 
receive an average of over 2 million monthly page views.

Dominate the Record-Eagle Website with this high impact 
advertising opportunity! Average over 50,000 impressions/day!

• Parallax (1920x400 pixels and 800x250 pixels)
• Floorboard (970x90 pixels and 970x30 pixels)
• (2) Banner Ads (728x90 pixels)
• (4) Rectangle Ads (300x250 pixels)
• Mobile Expandable Banner (320x50 pixels and 320x480 pixels)

Sent to over 11,200 opt-in e-newsletter subscribers to pro-
mote your specific message and event! The ideal audience to 
reach of business owners and locals who are heavily engaged 
in our community!

• $399/initial blast
• re-drop to non-openers 3-7 days later
• $100/resend same message
• Will also include automatic re-drop to
   non-openers 3-7 days later

Ad Specs:
580 x 1000 pixels ( JPEG or PNG)



120 W. Front Street • Traverse City, MI 49684 • (231) 946-2000 • www.record-eagle.com • Page 5

2025 Community News Digital

Contact Megan Fuller, 
Advertising Director
at mfuller@record-eagle.com or 
(231) 933-1462 
for additional information

• Customized Addressable Audience Targeting
• GeoFence and Follow
• Keyword Search & Contextual Retargeting
• Category Contextual Retargeting
• Geo-Targeting
• OTT/CTV
• Youtube 
• Postal Databases

• Targeted Email Marketing
• Event Targeting
• Social Media Marketing
• SEM (Search Engine Marketing)
• SEO (Search Engine Optimization)
• Streaming Audio (Podcasts & Music)
• Digital Billboards/Out-of-Home Screens
• And More!

Who We Are:
Community News Digital is a subsidiary of CNHI, LLC, with more than 100 local media properties across 23 states. Our passion has 
always been keeping our local communities informed and entertained while connecting local businesses with their customers through an 
unparalleled digital portfolio, and our team is passionate about strengthening those local connections through digital marketing and all 
that it offers: accountability, affordability and impact.

What We Do:
We start with you. We learn about your specific business goals, and we develop a custom digital marketing plan to help you achieve 
them. Once your campaign is live, then real people - that’s us - monitor and optimize it to make it the best it can be. Whether your goal 
is to build awareness or to generate qualified leads, our team will develop a personalized plan for you to reach your objectives.

Why Choose Us:
CND provides highly targeted digital strategies that will allow you to reach your exact target demographic across the entire internet. 
Your trusted local experts reaching your desired customers, locally and globally.

TYCOMMUN NEWS

D G TAL
■

• State of the Art Technology• State of the Art Technology
• Google Certified Campaign Managers• Google Certified Campaign Managers
• Data-Driven Optimization• Data-Driven Optimization
• High Quality Scores• High Quality Scores
• Professional Creative/Artwork Design• Professional Creative/Artwork Design
• Programmatic Media Buying• Programmatic Media Buying

• Keyword-Level Bidding, Reporting • Keyword-Level Bidding, Reporting 
   and Optimization   and Optimization
• Variable Recency • Variable Recency 
• Total Performance Transparency• Total Performance Transparency
• Unstructured Data• Unstructured Data
• Local Experts in Your Market• Local Experts in Your Market

• Outstanding Customer Service• Outstanding Customer Service
• Local Promotions and Sponsorships• Local Promotions and Sponsorships
• Campaign Optimization• Campaign Optimization
• Creative Services• Creative Services
• Comprehensive Reporting• Comprehensive Reporting
• And More!• And More!

Digital Marking Strategies:
Our team specializes in creating custom digital campaigns tailor-made to meet your business goals and needs.

Targeting based on keyword
 searches across the web

Reach Your Desired B2B or 
B2C Audience-Right in Their 

Email Inboxes

Videos/commercials served 
within streamed content on 

connected devices

Serve your ads at the top of Google 
for relevant keyword searches 

within your market area.

Increase reach, engagements and 
traffic from top social platforms 

with Meta Ads Campaigns

Target Customers at the 
Household Level with Curated 

list or Provided list

Keyword Search Retargeting

Targeted Email Marketing ConnectedTV (Streaming) Paid Search Marketing Social Media Marketing
 Customized Addressable 

Audience Targeting

Contextual Targeting
Targeting based on keywords

embedded in articles and blogs

Site Retargeting
Targeting users who have 

visited your website

GeoFence & Follow
Virtual fences built around 

physical locations that allow you 
to target users who enter them

Event Targeting
GeoFence & Follow during a 

specific date(s) & time



Wed/Weekender
70¢
78¢
95¢

$1.03
$1.13
$1.55
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2025 Net Advertising Rates Continued

Dollar commitment
Our goal is to develop a long-term relationship with you, the advertiser. To encourage annual planning with our media  
consultants, we offer special rates based on your spending level. The more you spend, the more you save!

Retail Display Dollar 
Commitment Level

Classified Display Dollar 
Commitment Level

$75,000+
$50,000
$25,000
$15,000

$5,000
OPEN

Daily
$8.12
$9.28

$11.60
$12.76
$13.92
$19.72

Weekender
$10.44
$11.60
$13.92
$15.08
$16.24
$22.04

$75,000+
$50,000
$25,000
$15,000

$5,000
OPEN

Daily
$4.66
$5.44
$6.99
$7.77
$8.55

$12.44 

$75,000+
$50,000
$25,000
$15,000

$5,000
OPEN

Daily
52¢
60¢
78¢
86¢
95¢

$1.38

$12.76 $15.08Charitable 
event/

Church public 
service rate

Per inch rates*

$7.77 $9.33 $1.0386¢

Per inch rates

Charitable 
event/

Church public 
service rate

Size
Full color	 $125 per ad
Frequency rates do not apply to color.

Charitable event/	 $95 per ad
Church public civic rate

Display Advertising
Frequency Discount Color Rates
Number of runs	 Discount
2 times	 25% off 2nd ad
3-4 times	 45% off 3rd-4th ad
5 times	 70% off 5th ad
Must run the same ad within a 7-day period, 
excludes Weekender Edition.

Exclusive premium positioning on the daily weather
map page. Rate includes full color. 6 col. X 6.5”
You pick the available dates and frequency of your choice.
52x	 $269 per ad
26x	 $329 per ad
12x	 $359 per ad
4x	 $369 per ad
1x	 $419 per ad

Place your full page ad on the wrap that carries our Weekender inserts. 
Rate includes full color. 6 col. (10” x 20”)

Front/Back of Wrap	 $1,199

Buy 2 or more dates and save $100 per date

Weather Page* Wrap Advertising*

1 month
$150/mo.

6 months
$130/mo.

12 months
$100/mo.

Service Directory
Classified contract based
on 30 days per month

Per line rates

Wed/Weekender
$6.22
$6.99
$8.55
$9.33

$10.10
$13.99



2025 Net Advertising Rates Continued

Modular Ads*
Large space print advertising program.

All ads must run within 30 days.
Add 10,000 Digital Impressions on
Record-Eagle.com for just $150/month. 

Advertising deadline: Monday 3 p.m.

Full Page + Free Color
(10” x 19.5”)
	 # Ads	 Price per Ad
	 1x	 $2,059
	 4x	 $1,679

Half Page + Free Color
(10” x 9.75”)
	 # Ads	 Price per Ad
	 1x	 $1,109
	 4x	 $919

Quarter Page + Free Color
(4.95” x 9.75”)
	 # Ads	 Price per Ad
	 1x	 $609
	 4x	 $519

Eighth Page + Free Color
(4.95” x 4.88”)
	 # Ads	 Price per Ad
	 1x	 $349
	 4x	 $299

2 col. x 5” + Free Color
(3.27” x 5”)
	 # Ads	 Price per Ad
	 1x	 $259
	 4x	 $229

 2 col. x 3” + Free Color
(3.27 x 3”)
	 # Ads	 Price per Ad
	 1x	 $189
	 4x	 $169

Full 
Page

Half 
Page

Quarter 
Page

Eighth 
Page

Front Page Section A Banner Ad*

The Ultimate Advertising Position
(10” x 2”)

Daily	 $429 per ad
Weekender	 $429 per ad

Price includes full color.

Front 
Page 

Banner

Section 
Front 

Banner
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Section Front Banner Ads*
Exclusive premium positioning on a variety of section
fronts throughout the week. (10” x 2”)

Daily	 $329 per ad
Weekender	 $329 per ad

Price includes full color.

2x5”

$11.60 per inch including color
$35 cpm insertion cost

North Coast is a weekly publication distributed in a 7+-county region 
to approximately 30,000 non-subscribers every Saturday. North Coast
features columns from award-winning writers, information on 
recreational sports, calendar of events, reader-submitted photos, 
classifieds and inserts.

North Coast - Extended Market Coverage

DateHere

Free

NORTHERN
PEOPLE

WHAT
THIS IS

North Coast is a 

free, weekly publica-

tion of the Traverse 

City Record-Eagle. To 

subscribe to the daily 

newspaper, call 946-

2000 or go to www.

record-eagle.com

CATCH
A WAVE

Saturday, July 6, 2024
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Where to Go For Care
Learn where to go for the timeliest care when you’re sick or injured.  

Visit: munsonhealthcare.org/WhereToGoForCare
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L I B R A R Y  A C T I V I T I E S

BY JOHN SINKEVICS

Special to the Record-Eagle

TRAVERSE CITY — The concept 

of regional music streaming ser-

vices catering to local and regional 

acts has spread to Traverse City.

The Traverse Area District Library 

plans to unfurl its “TADL Waves” 

streaming service later this sum-

mer, focused on music by northern 

Michigan artists.

The district library will accept 

submissions online until July 8, 

with a panel of jurors choosing up 

to 20 of them for what it calls “the 

fi rst wave” of acts featured on the 

targeted streaming platform.

Artists can submit their tracks 

online at waves.tadl.org/submit 

after asserting that they own or 

control all rights to the music and 

that they’ll agree to license the 

songs with TADL.

Josh Denby, TADL’s head of Sight 

and Sound for the Woodmere 

Branch, said the streaming service 

idea was sparked in part by the 

library’s current collection of more 

than 500 CDs by 200-plus local 

artists.
However, the “changing habits” of 

patrons means they’re now mostly 

streaming music.

So, TADL Waves was spawned 

after Denby caught wind of the na-

tional Rabble MUSICat service that 

helps connect listeners to regional 

artists.

Making waves — and music — at the library

Traverse Area District 

Library seeks tracks 

by local artists for new 

streaming service

BEACH READ
BY KAYLA NELSEN

Capital News Service

LANSING — Readers across the Great 

Lakes states and Canada this year will 

participate in a basin-wide book club 

hosted by the Library of the Great Lakes.

From now until September 2025, partici-

pants will read Michigan author Sally Cole-

Misch’s The Best Part of Us and Ontario 

author Joanne Robertson’s children’s book, 

The Water Walker.

The inaugural Great Lakes Great Read 

program is similar to community reading 

programs like Michigan Reads. This time 

the invitation is extended beyond state 

lines to the entire region.

The Best Part of Us (She Writes Press, 

$17.95) takes place on an inland lake near 

Lake Huron and deals with family history, 

heritage and place-based attachment..

Cole-Misch, who lives in Bloomfi eld 

Township, said her background in envi-

ronmental communication taught her that 

story-telling is a powerful educational tool.

Inger Schultz, a co-founder of the 

nonprofi t Library of the Great Lakes, said, 

“We’re working to develop a Great Lakes 

identity.
“We’re asking what it means to live in the 

Great Lakes, how we can connect people to 

the water and to each other,” Schultz said. 

“We’re working to develop a Great Lakes identity.

We’re asking what it means to live in the Great Lakes, how we can connect

people to the water and to each other. Someone in Buffalo could be connected

with someone in Milwaukee because they’re reading the same thing.

It’s one big book club.”

Inger Schultz, a co-founder of the nonprofit Library of the Great Lakes

Join this Great Lakes-wide book club

Record-Eagle file photo/Jan-Michael Stump

Beach-goers sit on the East Grand Traverse Bay beach at East Bay Park on a sunny afternoon in Traverse City.

 Since my wife Saraí and I 

buried our dear friend, Leo, 

we’ve had a cat-shaped 

emptiness in our lives.

Given the sheer scope of his 

presence and personality, it’s a 

colossal void indeed. Cats have 

been a part of my life since 

birth, when the family shared 

our home with Ivy, a calico my 

parents adopted shortly after 

marrying.
But never have I met a cat who 

so perfectly embodied the many, 

often contradictory, feline traits 

— friendly, then aloof, then shy; 

cuddly here, hunting and killing 

small rodents there; talkative 

one moment, taciturn the next. 

Leonidas, as was his full name, 

thoroughly combined intelli-

gence and instinct. His undeni-

able charm won over nearly all 

who met him.

This orange mackerel tabby 

came into our lives and hearts 

after his last owners had a 

change in living arrangements 

that made keeping him impos-

sible. Saraí, then my girlfriend, 

overheard his owner talking 

about bringing the cat to the 

goat farm where they both 

worked. She agreed to take him 

without hesitation.

It was quite the whim. She was 

living in one corner of a house 

shared with a rotating cast of 

coworkers at that point. So 

when she told me she “did the 

madness” — a phrase I continue 

to hear regularly — I was a bit 

concerned.
Saraí’s intuition when it comes 

to animals was, and remains, 

unquestionable. Fluffer, as he 

was then named, despised the 

farm and its cross-eyed manx 

who wouldn’t leave him be. So 

Saraí took Fluffer home, and I 

suggested a rename: Leonidas, 

not only for the fearless Spar-

tan leader but for its actual 

meaning, “son of a lion.” It also 

shortens nicely to Leo.

It should be noted that I found 

Saraí all the more endearing for 

making this impulsive deci-

sion. So big was this avowed dog 

person’s heart that she couldn’t 

bear to think of this cat being 

left at the farm, even before she 

met him.
Cats aren’t fans of change, 

and Leo had a rough transition 

from his home of eight years 

to a brief, miserable stay at the 

farm to the staff house. House-

mates came to despise this loud, 

carrot-hued furball for waking 

everyone up at 3 a.m. for no 

apparent reason — one even 

intoned, “such an evil cat.”

But we refused to believe it, 

frustrated though we got at 

times. Leo soon relaxed with a 

little help from us, and started 

to enjoy the house’s woodsy sur-

roundings. When he needed to 

move into my apartment (soon 

thereafter my and Saraí’s apart-

ment), he adjusted quickly and 

came to love the unkempt fi elds 

around us.
Leo was an indoor-outdoor 

cat when we took him in, and 

while he decidedly preferred the 

former during winter, he never 

stopped asking to go out during 

nicer months. We didn’t have 

the heart to fi ght him, fi guring 

Long live 
Leonidas, the 
orange tabby

J O R D A N 
T R A V I S

Staff reporter

Special to the Record-Eagle/Susan Adams

Author Sally Cole-Misch says her 

background in environmental 

communication taught her that 

storytelling is a powerful educational 

Courtesy photo 

Cover of “The Best Part of Us.”

SEE TRAVIS PAGE 2C

SEE READ PAGE 2C

SEE WAVES PAGE 2C
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BY JOHN SINKEVICS

Special to the Record-Eagle

TRAVERSE CITY — The concept 

of regional music streaming ser-

vices catering to local and regional 

acts has spread to Traverse City.

The Traverse Area District Library 

plans to unfurl its “TADL Waves” 

streaming service later this sum-

mer, focused on music by northern 

Michigan artists.

The district library will accept 

submissions online until July 8, 

with a panel of jurors choosing up 

to 20 of them for what it calls “the 

fi rst wave” of acts featured on the 

targeted streaming platform.

Artists can submit their tracks 

online at waves.tadl.org/submit 

after asserting that they own or 

control all rights to the music and 

that they’ll agree to license the 

songs with TADL.

Josh Denby, TADL’s head of Sight 

and Sound for the Woodmere 

Branch, said the streaming service 

idea was sparked in part by the 

library’s current collection of more 

than 500 CDs by 200-plus local 

artists.
However, the “changing habits” of 

patrons means they’re now mostly 

streaming music.

So, TADL Waves was spawned 

after Denby caught wind of the na-

tional Rabble MUSICat service that 

helps connect listeners to regional 

artists.

Making waves — and music — at the library

Traverse Area District 

Library seeks tracks 

by local artists for new 

streaming service

BEACH READ
BY KAYLA NELSEN

Capital News Service

LANSING — Readers across the Great 

Lakes states and Canada this year will 

participate in a basin-wide book club 

hosted by the Library of the Great Lakes.

From now until September 2025, partici-

pants will read Michigan author Sally Cole-

Misch’s The Best Part of Us and Ontario 

author Joanne Robertson’s children’s book, 

The Water Walker.

The inaugural Great Lakes Great Read 

program is similar to community reading 

programs like Michigan Reads. This time 

the invitation is extended beyond state 

lines to the entire region.

The Best Part of Us (She Writes Press, 

$17.95) takes place on an inland lake near 

Lake Huron and deals with family history, 

heritage and place-based attachment..

Cole-Misch, who lives in Bloomfi eld 

Township, said her background in envi-

ronmental communication taught her that 

story-telling is a powerful educational tool.

Inger Schultz, a co-founder of the 

nonprofi t Library of the Great Lakes, said, 

“We’re working to develop a Great Lakes 

identity.
“We’re asking what it means to live in the 

Great Lakes, how we can connect people to 

the water and to each other,” Schultz said. 

“We’re working to develop a Great Lakes identity.

We’re asking what it means to live in the Great Lakes, how we can connect

people to the water and to each other. Someone in Buffalo could be connected

with someone in Milwaukee because they’re reading the same thing.

It’s one big book club.”

Inger Schultz, a co-founder of the nonprofit Library of the Great Lakes

Join this Great Lakes-wide book club

Record-Eagle file photo/Jan-Michael Stump

Beach-goers sit on the East Grand Traverse Bay beach at East Bay Park on a sunny afternoon in Traverse City.

 Since my wife Saraí and I 

buried our dear friend, Leo, 

we’ve had a cat-shaped 

emptiness in our lives.

Given the sheer scope of his 

presence and personality, it’s a 

colossal void indeed. Cats have 

been a part of my life since 

birth, when the family shared 

our home with Ivy, a calico my 

parents adopted shortly after 

marrying.
But never have I met a cat who 

so perfectly embodied the many, 

often contradictory, feline traits 

— friendly, then aloof, then shy; 

cuddly here, hunting and killing 

small rodents there; talkative 

one moment, taciturn the next. 

Leonidas, as was his full name, 

thoroughly combined intelli-

gence and instinct. His undeni-

able charm won over nearly all 

who met him.

This orange mackerel tabby 

came into our lives and hearts 

after his last owners had a 

change in living arrangements 

that made keeping him impos-

sible. Saraí, then my girlfriend, 

overheard his owner talking 

about bringing the cat to the 

goat farm where they both 

worked. She agreed to take him 

without hesitation.

It was quite the whim. She was 

living in one corner of a house 

shared with a rotating cast of 

coworkers at that point. So 

when she told me she “did the 

madness” — a phrase I continue 

to hear regularly — I was a bit 

concerned.
Saraí’s intuition when it comes 

to animals was, and remains, 

unquestionable. Fluffer, as he 

was then named, despised the 

farm and its cross-eyed manx 

who wouldn’t leave him be. So 

Saraí took Fluffer home, and I 

suggested a rename: Leonidas, 

not only for the fearless Spar-

tan leader but for its actual 

meaning, “son of a lion.” It also 

shortens nicely to Leo.

It should be noted that I found 

Saraí all the more endearing for 

making this impulsive deci-

sion. So big was this avowed dog 

person’s heart that she couldn’t 

bear to think of this cat being 

left at the farm, even before she 

met him.
Cats aren’t fans of change, 

and Leo had a rough transition 

from his home of eight years 

to a brief, miserable stay at the 

farm to the staff house. House-

mates came to despise this loud, 

carrot-hued furball for waking 

everyone up at 3 a.m. for no 

apparent reason — one even 

intoned, “such an evil cat.”

But we refused to believe it, 

frustrated though we got at 

times. Leo soon relaxed with a 

little help from us, and started 

to enjoy the house’s woodsy sur-

roundings. When he needed to 

move into my apartment (soon 

thereafter my and Saraí’s apart-

ment), he adjusted quickly and 

came to love the unkempt fi elds 

around us.
Leo was an indoor-outdoor 

cat when we took him in, and 

while he decidedly preferred the 

former during winter, he never 

stopped asking to go out during 

nicer months. We didn’t have 

the heart to fi ght him, fi guring 

Long live 
Leonidas, the 
orange tabby

J O R D A N 
T R A V I S

Staff reporter

Special to the Record-Eagle/Susan Adams

Author Sally Cole-Misch says her 

background in environmental 

communication taught her that 

storytelling is a powerful educational 

Courtesy photo 

Cover of “The Best Part of Us.”

SEE TRAVIS PAGE 2C

SEE READ PAGE 2C

SEE WAVES PAGE 2C

Yoga sessions
TRAVERSE CITY — Yoga 

and Creativity and Con-

nection is open from 8-10 

a.m. Mondays from July 8 

to Aug. 12. 
Yoga, art and group 

discussion are included. 

Register through great-

lakesworkshops.com.

Cultural week
PETOSKEY — Bay View 

Association will host the 

American Experience 

Week: Cuba Immersion 

from July 8-12. 

New York University Pro-

fessor Ada Ferrer will speak 

on Cuban-American rela-

tions at 10 a.m. July 8-9 in 

Voorhies Hall and at 4 p.m. 

in the large tent. Admission 

is free. 
Other activities include a 

showing of “Cuba and the 

Cameraman” at 7:30 p.m. 

Monday, Armando Gonza-

lez-Perez’s presentation at 

9 a.m. July 8-11 and a cook-

ing class at 1 p.m. July 10. 

Prices vary. To learn more 

and register, visit bayvie-

wassociation.org/american-

experience.

Call for music
TRAVERSE CITY — Tra-

verse Area District Library 

Sight and Sound Depart-

ment is inviting local 

musicians to submit a song 

for TADL Waves, a new 

streaming service.

Jurors will choose up to 

20 musicians to be added to 

the service. The lineup will 

be announced in July, and 

the platform is expected to 

launch in late July or early 

August.
Upload a song until July 

8 at waves.tadl.org/submit. 

For more information, con-

tact meet@tadl.org.

Artisan guild 

meeting
ALDEN — Torch Area 

Artisans Guild will gather 

from 10 a.m. to noon 

Tuesdays in July at Hel-

ena Township Community 

Center. The meeting is 

sponsored by Alden District 

Library. For more details, 

go to taartisansguild@

gmail.com.

Kids playtime 
INTERLOCHEN — Ages 

5 and younger are invited 

to “Play and Learn” at 10 

a.m. Tuesdays in July at 

Interlochen Public Library. 

More information: 231-

276-6767.

2x3”
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2025 Special Sections

JANUARY
Real Estate Guide. . . . . . . . . . . . . . .                Trimmed Tab
National Writers Series. . . . . . . . . .           Standard Tab

FEBRUARY
Real Estate Guide. . . . . . . . . . . . . . .                Trimmed Tab
Young at Heart . . . . . . . . . . . . . . . . .                  Standard Tab

MARCH
Real Estate Guide. . . . . . . . . . . . . . .                Trimmed Tab
Boating & RV. . . . . . . . . . . . . . . . . .                   Standard Tab
Women’s History Month. . . . . . . . .          Trimmed Tab

APRIL
Real Estate Guide. . . . . . . . . . . . . . .                Trimmed Tab
Momentum. . . . . . . . . . . . . . . . . . . .                     Trimmed Tab
Comedy Fest. . . . . . . . . . . . . . . . . . . .                   Quarter Fold

MAY
Real Estate Guide. . . . . . . . . . . . . . .                Trimmed Tab
Young at Heart . . . . . . . . . . . . . . . . .                  Standard Tab
Home & Garden. . . . . . . . . . . . . . . .                 Standard Tab

JUNE
Real Estate Guide. . . . . . . . . . . . . . .                Trimmed Tab
Grand Traverse Scene . . . . . . . . . . .            Trimmed Tab
TC Pit Spitters. . . . . . . . . . . . . . . . . .                   Broadsheet
Senior Shout Out. . . . . . . . . . . . . . .                Standard Tab
Cherry Festival. . . . . . . . . . . . . . . . .                  Trimmed Tab

                      

NATIONAL WRITERS SERIES

Celebrating 13 years and 200+ authors

q Presents Our Amazing 2023 Season One Line-Up! r

A Year-Round Book Festival

Ross Gay • Nina Totenberg • Keith Gave

Alvin Hall  • Geraldine Brooks • Tim Rappleye 

Jeannette Walls •  Chasten Buttigieg • Dan Egan

OH WHAT A LINE-UP!

SEASON ONE 2023

FASTFASTFASTFASTFAST
FRESH

®Freaky
Freaky

1217 E Front St 231.929.2999
1294 W South Airport Rd 231.935.9355

SPECIAL SECTION

SECTION C

2023 PIT SPITTERS

www.record-eagle.com

INSIDE

Fresh face: New Pit Spitters general manager 

brings wealth of experience, talents.
Page 2C

Stars are out: Spitters host All-Star Game.
Page 2C

The passion: Region, team bring players back.
Page 3C

A place to stay: Pit Spitters are housing interns 

for the fi rst time this season.
Page 4C

Tight-knit leadership: Pit Spitters coaches turn 

strong bonds on and off  the fi eld into wins.
Page 5C

Plus: Player profi les, new food and the 2023 

schedule. 

At Bay View Insurance, we are 

committed to providing you with

 top-notch quality service and coverage

 at an affordable price. 

We are locally anchored! 

You can’t go wrong with our high quality 

service and great rates.

20232023

At Bay View Insurance, At Bay View Insurance, 
Relationships Relationships 

Come First. Come First. 

5 Years in a Row!

Call us today! 231-941-2244

A guide for our A guide for our 
Baby Boomer Baby Boomer 

GenerationGeneration

A Must Read if you were born between 1941 and 1965
A Must Read if you were born between 1941 and 1965

Winter 2024Winter 2024
EagleRecordTRAVERSE CITY

Boating, RVs Boating, RVs 
andand  

CampgroundsCampgrounds

2 0 2 42 0 2 4

EagleRecordTRAVERSE CITY

Women’s History Month
Women’s History Month

EagleRecordTRAVERSE CITY

March 2024March 2024

Stories from 
Northern Michigan’s economic engine

Presented by:

MMOMENTUM ’24OMENTUM ’24
EagleRecordTRAVERSE CITY

A guide for our A guide for our 
Baby Boomer Baby Boomer 
GenerationGeneration

A Must Read if you were born between 1941 and 1965
A Must Read if you were born between 1941 and 1965

Spring 2024Spring 2024
EagleRecordTRAVERSE CITY

SceneSceneSUMMER I 2024

Grand Traverse

Mackinac Island  and all its glory
Fairy gardens  
take flight in NoMi

Art Crawl in 
Leelanau County

Pickleball  
for all ages

SUMMER

INSIDE

Sunsational

Spring 2024Spring 2024
EagleRecordTRAVERSE CITY

HH
ardenardenGG
&&
ome ome 

2023 
Senior 

Shout Out

EagleRecordTRAVERSE CITY

SceneSceneSUMMER II 2024

Grand Traverse

Bask on the 'Best beach in northern Michigan' 

Take a hike  
on West Bay's 
Power Island

14-acre elderberry farm grows 
berries, lavender

Beaver Island's 
night sky offers 
cosmic experience

INSIDE
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2025 Special Sections Continued

A guide for our A guide for our 
Baby Boomer Baby Boomer 
GenerationGeneration

A Must Read if you were born between 1941 and 1965

Summer 2024Summer 2024
EagleRecordTRAVERSE CITY

2024
ECONOMIC OUTLOOK

TRAVERSE CONNECT ECONOMIC SUMMIT LUNCHEONNOV. 4 AT 11:45 A.M.

2024 2024 
Influential Influential 
Women of Women of 
Northern Northern 
Michigan Michigan 

Eagle
TRAVERSE CITYRecord

October 2024October 2024

Breast Cancer AwarenessSunday, October 6, 2024

www.record-eagle.com

SUPPLEMENT TO THE RECORD-EAGLE

By Noelle Riley   

At the beginning of this year, Munson Medical Center announced that it started 
allowing patients to schedule mammograms without a referral from their pri-

mary care physicians, making it a more seamless process to get an appointment.
 That means that women can directly call any of Munson’s 11 locations and 
schedule a breast screening for themselves.  “It just really opened up an avenue for people to still take their health into their 
own hands and get this very important screening done without relying on others,” 
said Holly Rose, manager of interventional radiology and mammography depart-
ment at Smith Family Breast Center at Munson in Traverse City. “If we can remove 
a barrier of you having to call your doctor, or get into your doctor, or spend the 
money on that doctor, then we want to assist with that.”  A Record-Eagle article published earlier this year states that the Smith Fam-
ily Breast Center performs roughly 24,000 mammograms a year. It also states that 
40,000 mammograms are done each year at its 11 facilities.  Munson’s new self referral program essentially means that nearly 40,000 patients 

across the region no longer have to make that extra call to their PCP to get their 
annual breast screening.  “We have had patients take advantage of it, and it’s been a positive experience. 
They’ve mentioned, ‘Oh, I heard that I can just call…. and do this at my own con-
venience,’” Rose said.  Many providers still offer referrals, especially if a patient goes in for their annual 
physical. And Munson continues to take referrals from PCPs, but reminds patients 
they can just call themselves, too, Rose said.  “We’re seeing some self referrals, and we’re still seeing orders come in from 
providers,” she said. Anything healthcare providers can do to ensure women 40 and older have annual 
mammograms is a win for Munson and for patients, Rose said, adding that it saves 
lives.
 “Screening is going to be the easiest way to get an early detection of cancer. And 
therefore if you have regular screenings — it is recommended that you get them 
every year — you really decrease your risk from dying of breast cancer,” she said.

In This Issue

FASTFASTFASTFASTFAST
FRESH®

Freaky
Freaky

1217 E Front St 231.929.2999 1294 W South Airport Rd 231.935.9355

You are
 not alone

continued on page 2IGNITE helps survivors achieve lifelong wellbeing

Opening More Avenues for Mammograms

 From screening to diagnosis to treatment and survivorship, no woman is alone on her breast cancer journey. Professional and peer support is available for managing the storm of physical, logistical, financial and emotion-al issues a woman faces when confronted with the disease.

 Breast cancer peer support groups provide emotional sup-port, education and guidance. A nurse navigator facilitates group support meetings at Traverse City’s Cowell Family Cancer Center. The group meets the second Tuesday of the month at the Center and virtually.
 The American Cancer Soci-ety’s Reach to Recovery Program matches a breast cancer patient to a breast cancer survivor who can answer questions from the perspective of having “been there.” The one-to-one program’s trained volunteers address treat-ment, side effects, impact on friends and family, working dur-ing treatment and other issues.  

 The American Cancer Society offers a range of free help as a woman progresses along her breast cancer journey. Assistance may cover medical transporta-tion, help identifying financial resources, places to stay during treatment and other challenges patients face.

 Cowell Family Cancer Center recognizes healing therapies come in many forms. The center hosts a variety of services addressing emotional and spiri-tual healing through integrative therapies, meditation, exercise, nutrition and the arts. Cowell’s Health and Wellness Suite resource center has books and other media covering a variety of wellness topics that patients and caregivers may borrow.

continued on page 2

EagleRecordTRAVERSE CITY

A shoulder to lean on

Community support

By Sally Barber

 Twelve breast cancer survivors and nine area health care providers lift survivorship to the next level in a 12-week pilot program known as IGNITE.  The Munson Healthcare’s Cowell Family Cancer Center initiative launched in September to support survivors’ lifelong wellness through a series of expert-led sessions designed to enhance body, mind and spirit.   IGNITE member Traverse City resident Peggy Burns, 74, is a five-year breast cancer survivor. “Your life changes when you’re diagnosed,” she said. “While going through treatment you’re well cared for and you don’t feel so alone. When finished with treatment your body is still going through changes and you tend to be lost in your cancer, even if it’s survival.” According to the American Cancer Society, the aver-age risk of a woman in the United States developing breast cancer in her life is about 13 percent. Cowell Cen-ter clinical manager Rebecca Gallegos said the Center saw 350 new breast cancer diagnoses this year.   “IGNITE is a survivorship extension program,” 

Gallegos explained. Patients completing treatment are routinely provided information regarding long-term side effects, surveillance follow up and strategies. “We’re see-ing it’s not enough,” she said. “This focuses on patients done with treatment and for overall wellness for optimal outcomes.”
 The program’s foundation consists of six pillars advancing wellbeing. Pillars Integrate movement; Guide nutrition; Navigate goals; Implement sleep; Tackle stressors; and Empower community.

Oncology physician Dr. Yelena Kier leads the new program developed by a team which met weekly over six months.
 “We had a survey sent to breast cancer survivors to identify the specific need in our community,” she said. “So, we had data to move forward.” From the 90 survey respondents, twelve women were selected to create a group consisting of various ages, timelines from diagnosis and healthcare providers. The youngest participant is in her early 40s. All are residents of the greater Traverse City area. Dr. Yelena Kier, M.D.

Women can now schedule screenings without doctor referrals

SceneScene
HOLIDAY 2024

Grand Traverse

Sleigh rides 
across the 
region

Christmas 
songs from  
old to new

Ski resorts offer new lifts, tons 
of fun

Holiday 
shopping in 
Manistee

INSIDE

DREAMING OF A

CHRISTMAS

holly,  jolly

SceneSceneFALL 2024

Grand Traverse

Falling in love 
with Manistee 

River hike 

Creepy Halloween 
Happenings  

in region

Mouth watering Cajun and Creole food in Elk Rapids

Cozy up to 
regional books  

this fall

INSIDE

Record Eagle
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See Don’s

listings

on page 16

Real Estate
N o v e m b e r  2 0 1 4  

N o r t h e r n  M i c h i g a n  G u i d e

Bob and Tia Rieck

Downtown TC Condos

2 BR/2 BA. Office suites and 

commercial space available. 

Built by Socks Construction. 

For details, see page 2 

Finance your dream:

• Construction loans with as little as 5% down*

• Jumbo loans

• Condo financing

Call (231) 929-8462  | LMCU.org/Mortgage

*For well qualified borrowers. LMCU NMLS ID #442967.

Contact Carol Reichard

Mortgage Loan Originator

NMLS ID #563633

(231) 620-2590

Carol.Reichard@LMCU.org

Where memories are made

LMCU 10077 Ad_Traverse City Record Eagel Real Estate Guide.indd   1

7/2/18   2:25 PM

See Don’s

listings

on page 7

Real Estate
N o v e m b e r  2 0 1 8  

N o r t h e r n  M i c h i g a n  G u i d e

  V i s i t  w w w . R e c o r d E a g l e R e a l E s t a t e . c o m

Eagle
RecordTRAVERSE CITY

Crystal Lake, Frankfort. Stunning 

home & guest house. 120’ sandy 

frontage. Near Lake Michigan & golf 

See page 2 for details.

Contact CHRIS. 

Lakefront listings 

are MOVING!

JULY
Real Estate Guide. . . . . . . . . . . . . . .                Trimmed Tab
Grand Traverse Scene . . . . . . . . . . .            Trimmed Tab
Northwestern Michigan Fair . . . . .      Trimmed Tab

AUGUST
Real Estate Guide. . . . . . . . . . . . . . .                Trimmed Tab
Young at Heart . . . . . . . . . . . . . . . . .                  Standard Tab
National Writers Series. . . . . . . . . .           Standard Tab
Leaders of Northern MI . . . . . . . . .          Trimmed Tab

SEPTEMBER
Real Estate Guide. . . . . . . . . . . . . . .                Trimmed Tab
Grand Traverse Scene . . . . . . . . . . .            Trimmed Tab
Home & Garden. . . . . . . . . . . . . . . .                 Standard Tab
Simply the Best. . . . . . . . . . . . . . . . .                  Trimmed Tab

OCTOBER
Real Estate Guide. . . . . . . . . . . . . . .                Trimmed Tab
Breast Cancer Awareness. . . . . . . . . . Broadsheet
Influential Women . . . . . . . . . . . . .              Trimmed Tab

NOVEMBER
Real Estate Guide. . . . . . . . . . . . . . .                Trimmed Tab
Young at Heart . . . . . . . . . . . . . . . . .                  Standard Tab
Economic Outlook. . . . . . . . . . . . . .               Trimmed Tab
Grand Traverse Scene . . . . . . . . . . .            Trimmed Tab
Local Holiday Shopping. . . . . . . . .          Standard Tab

DECEMBER
Real Estate Guide. . . . . . . . . . . . . . .                Trimmed Tab 
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Depth Requirements
Minimum ad depth: 2” with increments of ¼” thereafter. 
Ads more than 18” deep will be floated and billed at 19.5”.

Media Requirements
The Traverse City Record-Eagle gladly accepts electronic ad materials using PDF files 
via email or electronic transfer service (AdSend, Adtransit). PDF files must have all fonts 
embedded, and color PDF ads must be in CMYK format. Credits will not be issued for 
ads submitted incorrectly. Please indicate name of advertiser and date of publication in the 
subject line when emailing ads. 
Files received in non-CMYK color will be converted using our Preflight software. This 
process may result in different shades or colors than desired.
Display ads larger than 6 megabytes should be sent via File Transfer Protocol (ftp). Our 
ftp site is ftp.record-eagle.com User name: tcrguest@record-eagle.com Password: guest2

Ads may be posted to AdTransit or Adsend

Digital Specifications
We use 100-line screen for all half-tones. All line art should be scanned in at 1200 dpi, 
all black and white half-tones should be scanned at 200 dpi and all color art should be 
scanned at 200 dpi. Screened areas should be between 5% and 80%. 
When printing on glossy or coated stock, all line art should be scanned in at 1200 dpi, 
all black and white half-tones should be scanned at 300 dpi and all color art should be 
scanned at 300 dpi. Screened areas should be between 5% and 80%.
If you have questions, please contact Creative Services: (231) 933-1464.

MECHANICAL REQUIREMENTS

Standard Full Page:
6 column (10”) x 19.5” (Retail)
9 column (10”) x 19.5” (Classified)

Tabloid Full Page:
4 column (9.5”) x 11.5”
Double Truck         20.0” x 11.5”

Stitched & Trimmed Tabloid Full Page:
4 column (9”) x 10.5”
Double Truck         19” x 10.5”

Column Width . . . . . . . . . . . .            Retail	 Classified
1 column . . . . . . . . . . . . . . . . .                 1.59”  . . . . . . . . . . . . . . .                1.03”
2 columns  . . . . . . . . . . . . . . . .                3.27”  . . . . . . . . . . . . . . .                2.15”
3 columns  . . . . . . . . . . . . . . . .                4.95”  . . . . . . . . . . . . . . .                3.27
4 columns  . . . . . . . . . . . . . . . .                6.63”  . . . . . . . . . . . . . . .                4.39”
5 columns  . . . . . . . . . . . . . . . .                8.31”  . . . . . . . . . . . . . . .                5.51”
6 columns  . . . . . . . . . . . . . . .               10.00”  . . . . . . . . . . . . . . .                6.63”
7 columns  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                     7.75”
8 columns  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                     8.88”
9 columns  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                    10.00”
Double Truck  . . . . . . . . . . . .            21.00”  . . . . . . . . . . . . . .               21.00”

2025 Mechanical Specs and Deadlines

Publication Deadlines
RECORD-EAGLE DISPLAY DEADLINES
Publication	 Materials Due
Tuesday	 Thursday @ 3 p.m.
Wednesday	 Friday @ 3 p.m.
Thursday	 Monday @ 3 p.m.
Friday	 Tuesday @ 3 p.m.
Weekender	 Wednesday @ 3 p.m.

For special section deadlines, contact your media consultant.
Multiple listing automotive, real estate and group page advertisements,
1 day prior.

RECORD-EAGLE IN-COLUMN CLASSIFIED DEADLINES
Publication	 Materials Due
Monday	 Thursday @ 3 p.m.
Tuesday	 Friday @ 3 p.m.
Wednesday	 Monday @ 3 p.m.
Thursday	 Tuesday @ 3 p.m.
Friday	 Wednesday @ 3 p.m.
Weekender 	 Thursday @ 3 p.m.

For special section deadlines, contact your media consultant.

Advertising Director
Megan Fuller
(231) 933-1462
mfuller@record-eagle.com

Digital Advertising Coordinator
Tyler Stange
(231) 933-1450
tstange@record-eagle.com

Retail Sales Team
Linda Greening
(231) 933-1463
lgreening@record-eagle.com

Jamie Holmes
(231) 933-1459
jholmes@record-eagle.com

Andrea Sugar
(231) 933-1516
asugar@record-eagle.com

David Lint
(231) 933-1426
dlint@record-eagle.com

Classified Sales Team
David Lint
(231) 933-1426
dlint@record-eagle.com

Sales Contacts:
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2025 Preprinted Insert Rates and Requirements

Single
2
4
6
8
10
12
14
16
18
20
22
24
26
28
30
32
34
36

8½” x 11”
4
8
12
16
20
24
28
32
36
40
44
48
52
56
60
64
68
72

$40.00 
$42.65 
$48.00 
$53.40 
$58.75 
$64.15 
$69.50 
$74.90 
$80.25 
$85.65 
$91.00 
$96.40 
$101.75 
$104.00 
$104.00 
$104.00 
$104.00 
$104.00 
$104.00 

$34.25 
$41.71 
$46.93 
$52.19 
$57.41 
$62.67 
$67.89 
$73.15 
$78.37 
$83.63 
$88.85 
$94.12 
$99.33 
$104.00 
$104.00 
$104.00 
$104.00 
$104.00 
$104.00 

$33.50 
$40.77 
$45.85 
$50.98 
$56.06 
$61.19 
$66.28 
$71.41 
$76.49 
$81.62 
$86.70 
$91.83 
$96.91 
$102.04 
$104.00 
$104.00 
$104.00 
$104.00 
$104.00 

$32.75 
$39.83 
$44.78 
$49.77 
$54.72 
$59.71 
$64.66 
$69.66 
$74.61 
$79.60 
$84.55 
$89.55 
$94.49 
$99.49 
$104.00 
$104.00 
$104.00 
$104.00 
$104.00 

$32.00 
$38.89 
$43.70 
$48.56 
$53.38 
$58.24 
$63.05 
$67.91 
$72.73 
$77.59 
$82.40 
$87.26 
$92.08 
$96.94 
$101.75 
$104.00 
$104.00 
$104.00 
$104.00 

$30.50 
$37.00 
$41.55 
$46.14 
$50.69 
$55.28 
$59.83 
$64.42 
$68.96 
$73.55 
$78.10 
$82.69 
$87.24 
$91.83 
$96.38 
$100.97 
$104.00 
$104.00 
$104.00 

$29.00 
$35.12 
$39.40 
$43.72 
$48.00 
$52.32 
$56.60 
$60.92 
$65.20 
$69.52 
$73.80 
$78.12 
$82.40 
$86.72 
$91.00 
$95.32 
$99.60 
$103.92 
$104.00 

$28.25 
$33.18 
$38.33 
$42.51 
$46.66 
$50.84 
$54.99 
$59.17 
$63.32 
$67.50 
$71.65 
$75.84 
$79.98 
$84.17 
$88.31 
$92.50 
$96.64 
$100.83 
$104.00 

STD TAB
Single

Insertion   12x
  

  28x
  

  36x
  
  52x

  
  72x

  
  92x

  
 104x 

Insert Rates  Minimum charge $400 flat rate

• Prices are per thousand. Please ask your media consultant for current seasonal circulation. 
• $400 minimum charge.
• Insert days available: Saturday, Wednesday, Thursday and Friday

Requirements - Pre Printed Inserts
Package and Delivery
• Maximum pallet height: 5’x6’, no more than 2,500 lbs. each
• All pallets should be marked with name and date of insert, skid number, quantity of inserts on skid, and total insert quantity
• Inserts that slip and slide during shipment (such as glossy stocks) should be enclosed with stretch wrap
• Skids should have a minimum of three straps and a protective cardboard or wood top
• Insert bundles should be well jogged and in turns of 8”-10”. This minimum is imperative for efficiency and accurate distribution.

Receiving
• Inserts are received Monday-Friday, 8 a.m. to 5 p.m.
• Deadline for delivering preprints is 3 p.m., seven days prior to insertion
• All preprints must be shipped pre-paid
• Deliver preprints to	 Big Rapids Pioneer Press Printing Facility
	 22405 18 Mile Rd.
	 Big Rapids, MI 49307

Minimum size: 
7 in. x 6 ¼ in.

Width: 7 in. 

Le
ng

th
:

 6
 ¼

 in
.

Maximum size:
12 in. x 11 in.

Width: 12 in. 

Le
ng

th
:

11
 in

.

Insert specifications

Minimum stock thickness .005 inches
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General Information:
Contract & Copy Regulations:
A. CONTRACT — Publisher reserves the right to revise at any time. Contract advertisers will receive 30 days written notification of rate changes and may, with-

out penalty, cancel their contract prior to the new rates becoming effective by providing written cancellation notification to the publisher. Advertiser’s rights 
may not be transferred to or used for the benefit of another. Advertising space contracted cannot be subletted to others.

B. FLOOD, FIRE — In the event of flood, fire, strike or other emergencies beyond the control of either party, contract shall be suspended by agreement and 
neither Record-Eagle or the advertiser held liable for damages.

C. REPRODUCTION RIGHTS — All property rights, including any copyright interest in any advertisements produced for advertisers by the Record-Eagle, 
using art work and/or typography furnished or arranged by us, shall be the property of the Record-Eagle. No such ad or any part thereof may be reproduced 
without the prior written consent of the Record-Eagle.

D. ACCEPTABILITY — Publisher reserves the right to refuse any ad. Publisher will insert the word “advertisement” in any ad that simulates news.
E. ADVERTISING CONTENT — The advertiser and/or advertising agency or agent assumes liability for the content of all advertisements that he authorizes 

for publication, and all claims that arise therefrom against the Record-Eagle.
F. ERRORS — In the event of a typographical error on the part of Record-Eagle, the newspaper’s liability is limited to furnishing a letter to the advertiser 

acknowledging the error, and either re-running only that portion of the ad which was incorrect or giving credit for such portion. The newspaper is responsible 
for the first insertion error only. Make-goods, credits or refunds will not be made to advertisers when position requests are not fulfilled. Proofs are submitted to 
advertisers for correction of typographical errors only. Errors must be brought to the attention of the Account Executive or Ad Director within 24 hours of the 
first publication for allowances to be made. No allowance is made for errors that do not materially affect the value of the advertisement. Publisher shall for no 
reason be liable for more than the value of the actual space occupied by the item in which an error occurred. Likewise, the Publisher assumes no liabilities for 
any omission or failure to publish an ad.

G. FAILURE to fulfill contract commitment may result in short rate.
H. TERMS OF PAYMENT — Billing will be considered correct unless the Controller is notified in writing of any errors within 10 days of billing. Cash or 

check must accompany order unless credit has been approved by the Controller. To open an account, a completed credit application must be submitted to and 
approved by the Controller. Advertiser shall make payment on accounts within the credit terms indicated on advertiser’s statements. Payment is considered past 
due after the 20th of the month. A 1½% per month, 18% APR service charge will be assessed on all past due balances. Advertisers who fail to pay within a 30-
day period will be considered delinquent and will be on a cash-with-copy basis until the delinquent balance has been paid in full. 

I. INDEMNIFICATION — Advertiser agrees to indemnify, defend and hold harmless the Newspaper from all claims (whether valid or invalid, suits, judgments, 
proceedings, losses, damages, costs, and expense of any nature whatsoever, including reasonable attorneys’ fees) for which the Newspaper or any of its affiliates 
may become liable by reason of Newspaper’s publication of Advertiser’s advertising.

J. TAXES — In the event that any federal, state, or local taxes are imposed on the printing of advertising material or on the sale of advertising space, such taxes 
shall be assumed and paid by Advertiser. 

K. JOINT AND SEVERAL LIABILITY — If Advertiser utilizes an agency (“Agency”), Advertiser and Agency shall be jointly and severally liable for comply-
ing with all the terms of the Advertiser’s agreement, including payment for all advertising. 

L. AGENCY COMMISSIONS — Agency Commissions, if any, shall apply to all space charges and adjustments under the Advertiser’s agreement. 
M. NO SEQUENTIAL LIABILITY — The Advertiser’s agreement renders void any statements concerning liability which appear on correspondence from Ad-

vertiser to its agency, and is irrevocable without the written consent of the Newspaper’s Credit Department. It is further agreed the Newspaper does not accept 
advertising orders or space reservations claiming sequential liability. 

N. INCORRECT RATES IN ORDER FORMS — When orders are forwarded by Advertiser or its Agency which contain incorrect rates or conditions, the 
advertising called for will be inserted and charged at the correct rate in force governing such advertising as provided for in the Newspaper’s rate schedule, and 
in accordance with the conditions contained in Advertiser’s agreement. 

Publisher
Paul Heidbreder
(231) 933-1403
pheidbreder@record-eagle.com

Advertising Director
Megan Fuller
(231) 933-1462
mfuller@record-eagle.com

Editor
Rebecca Pierce
(231) 933-1477
rpierce@record-eagle.com

Representative
CNA
319 E. 5th Street
Des Moines, IA 50309
800-227-7636

Personnel Contact:


