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After completing a survey of 300 unvaccinated Idahoans, there is now clear guidance on how best to communicate about the vaccine from both a strategic and tactical perspective.  Below are some key findings from that research.

STRATEGIC COMMUNICATIONS RECOMMENDATIONS
· Many people describe themselves as not getting the vaccine because they want to “wait and see how things go.” This relates to the belief that not enough time has passed for us to confidently know the long-term impact of the COVID vaccine.
· This means that many people will decide, in their own time to get the vaccine and need to be reminded of how many people have been successfully vaccinated and how rare adverse reactions have been. 
· Related, many people indicated they wanted to wait around a year to see how things were going.  There are potential “triggers” upcoming, including that many people will have had the vaccine for over a year by later in 2021.

· Most unvaccinated Idahoans are not concerned about getting COVID and as a result, do not need to be convinced of the vaccine’s effectiveness, but rather its safety.  Everyone needs to constantly be communicating safety and a lack of adverse reactions.
· Even those most likely to get the vaccine still believe that side effects, beyond the expected soreness, fever and fatigue, are common among those who get vaccinated.
· This skepticism about safety and concerns about side effects was exacerbated immediately following the brief pause of the Johnson & Johnson vaccine.

· Some safety related messages that have tested well in the research:
· “These vaccines are very safe. All COVID vaccines distributed in Idaho have been rigorously tested on tens of thousands of Americans before they were approved.  This is well established science that can be trusted.”
· “It’s been over a year since the vaccines have come out and there have been no long-term side effects for anyone who has taken it.  You’ve waited long enough.  Once you’re ready, the vaccine will be waiting for you at the pharmacy.”
· “While the pandemic appears to be over here in Idaho, in places like India and Brazil, COVID is still raging and creating new and deadlier strains that are being brought to America.  In fact, there has a 700% increase of this deadlier and more contagious strain in the United States over the past few weeks. All of the COVID vaccines here in the United States are effective in protecting you from these international variants.”
· It was clearly proven that the Johnson & Johnson vaccine was safe and posed almost no risk to anyone.  In fact, none of the vaccines being used in the United States has caused any serious side effects.

· Of the 6 messages tested with unvaccinated Idahoans, including messages on safety, testing, risk of more deadly strains, and the benefit of no longer having to wear a mask, the potential for a cash prize in a lottery tested the lowest with only 19% of respondents saying it made them more likely to get a vaccine.
· Focusing on safety and convivence – through time off work and availability at pharmacies – rather than financial incentives, appears to be the better route for communications.


TACTICAL RECOMMENDATIONS
· Convenience, more than privacy, is the overwhelming preference among unvaccinated Idahoans, so, perhaps unsurprisingly, pharmacies are the preferred location for receiving the vaccine when the time comes.

· Many unvaccinated Idahoans have spouses/partners and children who have or will get vaccinated. Leveraging back to school doctor visits to promote family vaccinations could be a great opportunity to increase uptake rates.

· Some of those most likely to be vaccinated in the future say they just haven’t had the time to take off of work.  Time off of work for these people means both for the appointment and a potential day off to recover from second shot side effects.
· Employers should be offering time off to any employee who wants to get vaccinated but is worried about missing work. 

· Doctors, nurses and other health officials are by far the most trusted messengers, which is important, not only for public communications, but especially for selling the vaccine to patients during all visits and appointments.
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