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Post Register advertising not only delivers, 
but delivers better than other forms of 
advertising.
Our print ads, supported by our robust 
digital options, deliver your message with:
Prestige: The newspaper has been in 
business since 1880 and is tangible, rich, 
and respectable.
Trust: Readers trust print more than other 
types of media.
Target audience: Eastern Idaho’s news 

source.
High engagement: Readers are 

focused on our pages.
Solid ad recall and branding: 

Readers remember ads.

Trainees seeking a basic patrol certification at the Peace Officer Standards and Training Academy in Meridian are required to receive only 32 hours of legal training. Only eight of those hours are spent learning the Idaho code that police spend their careers enforcing.
The training is part of broader instruction on legal matters called Law Week. In addition to studying the laws enforced, peace officers learn about court proceedings, search and seizure laws, Miranda rights, traffic laws and use of force. Basic patrol cer-tification requires 514 hours of overall training spread over about 12 weeks.

POST Deputy Division Admin-istrator Rory Olsen said police require several classes of pre-
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Triple the funRead our special section on Breast Cancer,  
CareerFest and ‘In Loving Memory’: INSERTS

S U N D A Y

October 15, 2017

www.postregister.com
Pitch perfectFinding refuge on the soccer field in  Magic Valley A15

What did Tump do?Key questions and answers about Trump’s 
health care move and health insurance B1

NBA preview
Celtics-Cavs best thing going in East Conference A10

PET oF ThE WEEK: Charlie needs a home A14

SNoW BLINd: Snow causes power outages in eastern Idaho A5

John Roark / jroark@postregister.comPaul Scott climbs at the Crank Cave near Firth on 
Sept. 30. Scott said he climbs about three times 
a week.

By JERRy PAINTERjpainter@postregister.com

John Roark / jroark@postregister.comChris Graham poses for a photo at The Edge 
Climbing Gym in Idaho Falls on Wednesday.

I daho and its neighboring Intermountain West 
are home to some of the best rock-climbing sites 
in the world.The state’s tourism website, visitidaho.org, 

says Idaho is home to more than 1,500 climbing 
routes, including the famous City of Rocks and 
its neighbor, Castle Rocks. Locally, popular crags 
include the Heise area, Blackfoot River canyon and 
The Fins, near Howe.The quality and quantity of outdoor opportunities 
from whitewater rafting to mountain biking to skiing 
are attracting adventure-minded recreationists 
from around the world to enjoy the region’s natural 
beauty. It’s no surprise that many of them have 
made eastern Idaho their home.Today we take a look at some of the region’s 
most-skilled rock climbers — rock stars, if you will.

CHRIS GRAHAM
Age: 26
Occupation: Mechanical engineerHow long have you been climbing? Off and on for about 

eight years, regularly for about four.What are your favorite places to climb? Red River Gorge 

(Kentucky), Maple Canyon (Utah). I guess the Gunks (New 

York) too, even though I barely climb 5.9 (moderately easy) 

there.
What got you started? I always climbed trees and buildings 

growing up in Chicago.

What motivates you? I like to think that I’m motivated by 

the challenge of pushing myself, especially the mental game 

of leading at my limit. I enjoy learning about, applying, and 

teaching the technical skills involved in climbing. The feeling 

of moving smoothly and calmly in terrain that used to feel 

impossible is part of it, too. I’d be lying if I said that showing 

off isn’t a factor as well, perhaps more than I’d like.
Worst injury: Broke my fibula and tore up the ligaments in 

my ankle a bit over a month ago bouldering at the gym. Got a 

plate put in, and will be out for the rest of the season.
What other things do you like to do? Really, I like being an 

engineer; I like designing and building things, and learning 

how things work. It seems like a lot of engineers gravitate 

toward climbing.Dream trip: I’d love to spend some time climbing around the 

Mediterranean, perhaps on Kalymnos (Greece) or in the south 

of France.
Advice you would give someone starting out in rock climbing? 

Make a serious effort to understand how the safety systems 

work; not just how to use them, but the underlying principles 

behind them. Also, don’t become complacent; the fact that you 

survived doing something before isn’t proof that it’s safe.
How often do you climb? Normally, I climb about three days 

a week.
How often do you think about climbing? I guess I think about 

climbing at least once a day, probably a lot more.

John Roark / jroark@postregister.comChris Graham poses for a photo at The Edge 
Climbing Gym in Idaho Falls on Wednesday. 

When a passion becomes more than a hobby

Addicted to

rock

Continued Inside: See more profiles of some the region’s most-skilled rock climbers on Page A7

Knowing 
the law 
before 
enforcing the law

n How much are police taught about  the laws they enforce?
By JOHNATHAN HOGANjhogan@postregister.com

n The Pocatello Police Department also came under scrutiny
tRAInInG, Continued on Page A3

The Idaho Falls City Council heard from Boise State Univer-sity management Professor Gundy Kaupins on the topic of police unionization at a Monday work session.
The Idaho Falls Fraternal Order of Police has made a push to unionize the Idaho Falls Police Department following a period of extremely low morale that led to a series of no-confi-

Boise St. 
professor weighs in on police union

n He says addressing  grievances is key to solving problems
By BRyAN CLARKbclark@postregister.com

n  In general, union membership has been declining in the U.S.UnIonS, Continued on Page A4

Kaupins

In Loving Memory
Sunday, Oct. 15, 2017
Post Register Advertising Section

A compilation of obituaries that appeared in the  Post Register in September 2017

CareerFestOctober 199 a.m. - 6 p.m.at Pinecrest Event Center560 E Anderson St, Idaho Falls

Call 542-6767 for more information

Sunday, Oct. 15, 2017
A Post Register special advertising section

Quit job hunting! Find a career!

Eastern Idaho Regional 
Medical Center presents The Pink Pages

Sunday, Oct. 15, 2017

A Post Register special advertising section
eirmc.com/mammogram

Surviving every dayTonkin uses her cancer  
to raise awareness

ENTER TO WIN!

EIRMC is giving away a free  

60 minute massage from  

Out of Sight Massage Therapy 

to one lucky reader. Visit  

eirmc.com/mammogram  

to enter.

Post Register
Coverage Area



2018 Media GuideFarm & Ranch
Contact us
> Doug Norton  |  208.542.6720  |  dnorton@postregister.com

Farm & Ranch
Coverage Area

Eastern Idaho’s trusted 
agricultural news source 

since 1992.

What we offer
• Favorites including local columns, Baxter Black and more.
• Commodity prices and industry data.
• 4H and FFA spotlight.
• Snowfall and water level reports.
• Local, regional, state and national agriculture news.

Published every Friday. 
Deadline is Tuesday prior at noon.

Monthly special focus

333 Northgate Mile, Idaho Falls, ID  |  Phone: 208.522.1800  |  http://www.postregister.com/farm-and-ranch#

Quarterly expanded circulation 
special editions!

January July

February August

March September

April October

May November

June December

Ag Expo War Bonnet 
Roundup

National 
FFA Week Hay & Grain

Idaho Ag Hall 
of Fame Farm

Planting/ 
Irrigation Horses

Youth in  
Agriculture Water

Dairy Month Gift Guide



Let us help you show off your newly- 
constructed retail or office space in the 

Construction Zone. Ask your ad  
representative for details!

2018 Media GuideEastern Idaho Business Report
www.EasternIdahoBusinessReport.com 

Contact us
> Donna Nims  |  208.542.6701  |  dnims@postregister.com
> Krysten Bullock  |  208.542.6715  |  kbullock@postregister.com

EIBR
ad sizes

Half Page 
Horizontal

Full Page Half Page
Vertical

Quarter  
Page 

Eighth  
Page 

Editorial Calendar
Month

January

February

March

April

May

June

July

August

September

October

November

December

Government

Agriculture

Finance/Banking

Real Estate

Healthcare

Tourism/Hospitality

Marketing

Energy

Workforce

Cybersecurity

Buy Local

Human Resources

Lawyers

Co-Ops

Banks/Credit Union

Construction

Property Managers

Event Facilities

Ad Agencies

Women-Owned Biz

Colleges

Internet Providers

Non-Profits

Staffing Agencies

Jan. 10, 2018

Feb. 14, 2018

March 14, 2018

April 11, 2018

May 9, 2018

June 13, 2018

July 11, 2018

Aug. 8, 2018

Sept. 12, 2018

Oct. 10, 2018

Nov. 14, 2018

Dec. 12, 2018

Jan. 17, 2018

Feb. 21, 2018

March 21, 2018

April 18, 2018

May 16, 2018

June 20, 2018

July 18, 2018

Aug. 15, 2018

Sept. 19, 2018

Oct. 17, 2018

Nov. 21, 2018

Dec. 19, 2018

Theme List Ad Deadline Publish Date

Advertise ONLINE
Eastern Idaho Business Report is published at  

www.EasternIdahoBusinessReport.com  
giving readers more ways to see your ad! 
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www.PostRegister.com  |  www.EasternIdahoBusinessReport.com  |  www.PRPreps.com  |  www.JeffersonStarNews.com  |  www.TheShelleyPioneer.com

ALL SITES ARE  
100% RESPONSIVE
Responsive design provides 
optimal viewing and interaction 
experiences across a range of 
devices including computers, 
tablets and smartphones.

Contact us
> Donna Nims  |  208.542.6701  |  dnims@postregister.com What we offer

Banner advertising: Digital display ads placed on our desktop 
and mobile news sites.

Email marketing: Target thousands of customers anywhere 
through email right to their inbox.

More: Have a digital need? Just ask us, we can probably accom-
modate it. 

Native advertising: Bring in customers through an informative 
article format.

Pay-Per-Click advertising: Only pay for actual visits to your web-
site.

Programmatic advertising: Programmatic advertising: Digital 
display ads placed in front of the customers you want. Tar-
get by geography, interests, and more: you can reach any-
where and anyone on the web.

Social media marketing: Use all of the powerful tools available to 
create compelling campaigns using Facebook, Twitter, and 
Instagram to reach customers in a ‘friendly’ environment.

Website design: Let us create a responsive, mobile-friendly web-
site for your business.

Call for pricing and availability!
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134 W Main, Rigby, ID  |  Phone: 208.745.8701  |  Fax: 208.745.8703

Jefferson 
County

Clark County

Editorial Profile: The Jefferson Star is the official newspaper for Jefferson and Clark counties. It began 
publication as a weekly newspaper in 1903. Through news stories, feature articles, local columnists, 
and high school sports, the paper keeps individuals abreast of news and current topics affecting the 
communities of Rigby, Ririe, Terreton, Hamer, Menan, Lewisville, Roberts, Dubois and Mud Lake. 

Distribution: The Jefferson Star prints 1,850 copies and delivers through the mail and newsstands.

Copy Deadlines: All advertising, display and classified, may be mailed to The Jefferson Star or emailed 
to adproduction@jeffersonstarnews.com. Copy should be received by 5 p.m. Friday to ensure place-
ment in Wednesday’s publication. Please call 745-8701 to request extensions or assistance prior to 
the deadline.

Editorial Profile: The Jefferson Star Plus is a weekly publication that gives advertisers almost complete 
coverage of Jefferson County. The publication is a product of the Jefferson Star, and was first 
published in 1989. Rates are based on pick-up from Post Community Newspapers’ other news-
papers. The Star Plus goes to non-subscribers of The Jefferson Star and is distributed to their 
homes each week by the Post Service. 

Distribution: The Star Plus prints more than 6,000 copies which are distributed to non-subscribers of the 
Jefferson Star in Jefferson County. The publication is comprised of advertising, pre-prints and fly-
ers from local grocery stores, department stores and businesses as well as some editorial copy. 

Copy Deadlines: Copy should be received by 5 p.m. on Friday to ensure placement for Wednesday’s 
publication. Last-minute, camera-ready ads can be added early Monday morning. Please call 
208-745-8701 to request last-minute placement or assistance prior to the deadline.

Editorial Profile: The Shelley Pioneer is a 
weekly publication serving northern Bing-
ham County and parts of southern Bon-
neville County since 1905. Through news 
stories, feature articles, local columnists, 
and high school sports, the paper keeps 
individuals abreast of news and cur-
rent topics affecting the communities of 
Shelley, Firth, Basalt, Jameston, Goshen, 
Woodville and Taylor. 

Distribution: The Shelley Pioneer prints 1,250 
copies and delivers through the mail and 
newsstands. 

Copy Deadlines: All advertising, display and 
classified, may be mailed to The Shelley 
Pioneer or emailed to info@theshelley-
pioneer.com. Copy should be received 
by 5 p.m. Friday to ensure placement in 
Wednesday’s publication. Please call 357-
7661 to request extensions or assistance 
prior to the deadline.

PO Box 37  |  134 West Main, Rigby, ID  |  208.745.8701

PO Box 37  |  134 West Main, Rigby, ID  |  208.745.8701

PO Box P  |  650 N. State, Shelley, ID  |  
208.357.7661

Display Advertising Rates All advertising, display and classified, must appear in The Jefferson Star or 
The Shelley Pioneer.

Bingham County
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COMBO
The Jefferson Star |  The Jefferson Star Plus

The Shelley Pioneer
Editorial Profile: Combo refers to the combination of The Jefferson Star, 

The Jefferson Star Plus and The Shelley Pioneer. Through the three 
newspapers, you can reach Jefferson, Clark, Bingham and Bonne-
ville counties.

Distribution: Combo would bring your ad into 9,000 homes.
Copy Deadlines: All advertising, display and classified, may be mailed to 

Post Community Newspapers, PO Box 37, Rigby, ID 83442, or 
emailed to adproduction@jeffersonstarnews.com. Copy should be 
received by 5 p.m. Friday to ensure placement in the upcoming 
week’s three publications. Please call 208-745-8701 or 208-357-
7661 to request extensions or assistance prior to the deadline. 

Guaranteed premium positions: Guaranteed positioning - 20% premium. 
Subject to availability - ask your sales representative.

Color options: For an addition charge you may add one of the eye-catch-
ing spot colors we offer. If you choose to add full color to your ad-
vertisement, you will have available to you any combination of the 
spot colors, as well as the possibility of full-color photographs, lo-
gos, and artwork pertaining to your business. Color can help draw 
attention to, or emphasize your message to potential customers.

Color rates: Add spot color or full color to your advertisement for $40. 
Classified/Business Directory: Classified ads and the Business Directory 

run in The Jefferson Star and The Shelley Pioneer. To ensure place-
ment in these publications, classifieds should be received by noon 
on Monday. 

Flyers: One page flyers will be inserted at the rate of $70 per thousand 
unless otherwise specified. 

Terms & conditions: All advertising is cash with order unless prior credit 
has been established. Charged ads are payable upon receipt of 
invoice. A finance charge of 1.5% per month (18% per annum) with 
a $2 minimum will be added to all accounts not paid in 30 days. 

Proofs: We will provide a proof at your request. We can fax or email ads. 
Tearsheets are sent to all out-of-town advertisers and will be 
supplied to local advertisers upon request. Requests for more than 
one tearsheet must be made when the ad is placed.

Errors: In the event of an error, if the newspaper is at fault, a notice of cor-
rection occupying the same amount of space as the error will be 
printed in the next issue. The newspaper cannot be held respon-
sible for any loss beyond the actual value of the advertising space 
itself. The newspaper must be advised of the error within 7 days.

We gladly accept cash, check Visa, Discover and MasterCard 
 for payment of advertising bills.

Ad dimensions
Camera-ready art 

should be designed to 
conform to the fol-
lowing tabloid dimen-
sions. On ads that do 
not match these size 
requirements, we will 
use our best judgment 
to make the ad fit the 
space purchased

Advertising Terms
Rates effective January 2018

Serving the communities of Jefferson, Clark, North Bingham and Bonneville counties

Full Page
5 col x 16”

Half Page
5 col x 8”

or 
5” x 16”

Quarter 
Page

2 col x 10” 
or 

5” x 8”Eighth Page
2 col x 5” 

or 
5” x 4”
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More Local   |   More Reach   |   More Results

Dominance Identity Impression Branding

Full 3/4 2/3 1/2 1/3 1/4 1/8 1/16 Non-Modular
Broadsheet 118.5” 88” 78” 60” 40” 30” 15” 7”

Post Register $1,210 $1,015 $975 $835 $575 $475 $305 $160 $21.50 PCI
Farm & Ranch $1,210 $1,015 $975 $835 $575 $475 $305 $160 $21.50 PCI

PR Extra $395 $350 $325 $295 $195 $160 $105 $55 $7.50 PCI

Publication Rates

Rates
Br

oa
ds

he
et

ad
 si

ze
s

Full Page
Half Page

1/4 
Page

1/16

1/8

Long Tab Full 1/2 1/4 1/8 Non-Modular
Eastern Idaho Business Report $1,500 $800 $450 $300
Jefferson Star $856 $428 $214 $107 $10.70 PCI
Shelley Pioneer $476 $238 $119 $59.50 $5.95 PCI

Contact us
> Jordan Buys  |  208.542.6724  |  jordanb@postregister.com
> Tom Farrer  |  208.542.6716  |  tfarrer@postregister.com
> Kennedy Lynes  |  208.542.6768  |   klynes@postregister.com

> Sarah Minor  |  208.542.6796  |  sminor@postregister.com
> Donna Nims  |  208.542.6701  |  dnims@postregister.com
> Doug Norton  |  208.542.6720  |  dnorton@postregister.com
> Chris Park  |  208.542.6713  |  cpark@postregister.com

Ask your sales representative about 
discounts for volume or multiple  

publication ad purchases!
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Insert Pricing

More Local   |   More Reach   |   More Results

Contact us
> Sarah Minor  |  208.542.6796  |  sminor@postregister.com

Contact us
> 208.542.6701  |  advertising@postregister.com

Front Page Advertising

With over 60,000 daily readers of the Post 
Register, your ad will be the first thing they see!

*Space is extremely limited for Front Page Advertising options.  Deadlines for 
creative are generally two weeks prior to publication although ‘rush’ options 
may be possible for an additional fee. 

Road tripping in your electric 
car is about to get a little less 
stressful.

The White House announced 
this week that it’s naming 48 
U.S. highways as electric vehicle 
charging corridors — including 
Interstate 15 through eastern 
Idaho and Interstate 84 to Boise.

The routes will cover 25,000 
miles in 35 states. Electric car 
drivers can expect charging sta-
tions within 50 miles along the 

Today marks the end of an era 
for Idaho phone users.

Idahoans will 
start getting used 
to 10-digit dialing 
when placing local 
calls, in prepara-
tion for a second 
area code — 986 
— coming to the 
Gem State in 
August 2017.

The 208 area 
code, introduced in 1947, was 
quite a change for Idahoans who 
were used to dialing a few letters 
and numbers to make a phone 
call.

Sylvia Buerkle, 88, has lived in 
Idaho Falls since 1955 and remem-
bers well the days of wooden wall 
telephones, switchboard operators 
and having only three minutes to 
have a conversation before being 
cut off.

“Possibly because I was raised 
that way, I don’t like to chitchat on 
the phone,” Buerkle said. “I never 
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Time to fall back
Daylight saving time ends Sunday at 2 a.m.  
Don’t forget to set your clocks back one hour! 
 

S A T U R D A Y November 5, 2016www.postregister.com

Never Clinton
Washington state 
elector won’t cast 
vote for Clinton A4

On the cat walk
F&G officer pulls off the road to get 
directions, encounters big cat A4

On to the semis
Unbeaten Skyline  
rolls Emmett, reaches 
semifinals B1

SeASON eNDiNG: Last chance to drive through Yellowstone A4

n A list of major companies has 
agreed to support the corridors

ChArging, Continued on Page A3

n The new area code will only  
be assigned to new numbers

AreA Code, Continued on Page A3

n Local seniors  
reflect on the days 
before area codes

By LINDSEy JOHNSON
ljohnson@postregister.com

Idaho to 
introduce 
second 
area code

Buerkle

‘Charging 
corridor’ 
coming  
to Idaho
n System of electric 
car chargers to make 
traveling easier

By LUKE RAMSETH
lramseth@postregister.com

Many Americans were outraged in 2014 when 
police officers in Missouri responded to dem-
onstrators with a militarized show of force that 
included armored vehicles, combat-style assault 
rifles and gas masks.

The images were more congruent with a war 
zone than the streets of a Midwestern suburb.

For years, the gear had been distributed nation-
wide through the U.S. Department of Defense’s 
1033 program. Some of that equipment has ended 
up in rural eastern Idaho.

A group of University of Idaho researchers studied 
the distribution of the surplus military gear from 2006 
to 2014. The researchers found that, in general, eastern 
Idaho law enforcement obtained surplus gear that is 
more useful to its duties.

Madison and Jefferson counties are among the Idaho 
counties that have received the most equipment through 
the 1033 program. Madison County law enforcement 
received about $338,000 worth of supplies while 
Jefferson County received about $162,000 worth.

Conversely, Bonneville County, the region’s 
most populated county, received $225.42 worth of 
ammunition.

The program’s surplus and used gear is sup-
plied for free to agencies, though sometimes ship-
ping fees are required. Anything from weapons 
and computer equipment to vehicles and first aid 
supplies is available.

BINgham: Five items, all but one being 
ammunition.

BoNNeVIlle: Four items, all but one being 
ammunition.

Butte: One item, listed as a truck utility.

ClaRk: 39 items, including ammunition, 
tools and an office chair, among others.

CusteR: No items received.

FRemoNt: 60 items, all items requested 
were ammunition.

JeFFeRsoN: 648 items, running the gamut 
from speakers, loose-leaf binders, ATVs, a 
podium, paint brushes a garden rake and a 
Humvee.

lemhI: 38 items, all of it being ammunition.

madIsoN: 557 items, ranging from ammu-
nition to flashlights to jackets to Humvees.

tetoN: Nine items, including tools, genera-
tors and other items.

n Regionally, several agencies also acquired  
large vehicles from the 1033 program

geAr, Continued on Page A3

n U I professor provided data  
on government surplus program  
that supplies law enforcement

By TOM HOLM
tholm@postregister.com

Conservative Ideals
PAID THOMPSON FOR STATE REPRESENTATIVE COMMITTEE

STATE REPRESENTATIVE VOTE
NOV. 8

ELECT ST

What other agencies received
The data is not broken down by individual agency, but by county. The equipment requested spans from 2006 to 2014.

BOISE — It’s unlikely Idaho 
lawmakers will do away with 
a special retirement perk for 
certain legislators — even though 
a citizens commission this year 
called for lawmakers to recon-
sider the perk.

House Speaker Scott Bedke 
said Wednesday that, in his view, 
the Idaho Constitution forbids 
lawmakers from taking any 
action on anything having to do 

with their compensation; that’s 
why a special Citizens Committee 
on Legislative Compensation sets 

legislative pay raises every two 
years, and they take effect unless 
lawmakers reject them.

“I think that is in their wheel-
house, and not ours,” Bedke said.

That’s the committee that 
voted in June to “strongly recom-
mend that the Legislature recon-
sider changes to the calculation 
of legislative retirement benefits 
proposed under 2015 House Bill 
100.” That bill, which passed the 
House but never got a hearing in 
the Senate, would have repealed 
the legislative perk.

The provision only affects 
longtime legislators who, late in 
their careers, do brief stints in 
high-paying state jobs. Then, all 
their years of legislative service 
— which now pays about $16,000 
a year — are counted as if they 

were served in the higher-paying 
job, sharply inflating their retire-
ment pension.

A recent example is former 
House Speaker Lawerence 
Denney, now Idaho’s secretary 
of state. If he serves just one 
four-year term in the higher-paid 
job, his lifetime state pension will 
grow seven-fold from the roughly 
$500 a month he was due as a 
nine-term state lawmaker to more 
than $3,600 a month.

The perk has been granted 
and repealed several times over 
the years. Then-Sen. Phil Batt, 
later Idaho’s governor, led a move 
to repeal the special exemption 

BOISE — Two 
Treasure Valley 
lawmakers are 
working on a bill 
to overhaul laws 
police sometimes 
use to seize prop-
erty in drug cases.

The process is 
called civil asset 
forfeiture, and it 
allows police to 
take cash, cars, 
guns and other 
items used in the 
furtherance of 
drug crimes. The 
standard for sei-
zures is the “pre-
ponderance of evi-
dence” standard 
that is used in civil cases, not 
the “beyond a reasonable doubt” 
used in criminal ones.

In some cases, assets have 
been seized even when a person 
is not convicted of or charged 
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Homecoming
Professional musician coming back  
to Idaho, his home state, to perform: B1
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Life of service
Community, family 
man leaves legacy  
of jollity A4

Tragedy averted
Parents disarm their son who  
brought guns to Utah school  C1

Swing of things
Tiger Woods returns 
with mixed bag at Hero 
World Challenge B1
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n Law allows police 
to take cash, cars and 
other items used in 
support of drug crimes

By NATHAN BROWN
Twin Falls Times-News

Bill may 
overhaul 
ID asset 
forfeiture 
policy

Harris

Blackfoot 
top pick for 
veterans 
cemetery

For Americans, 
Trump’s tariffs  

on imports could 
be costly

WASHINGTON (AP) — American con-
sumers and businesses would pay — lit-
erally — if President-elect Donald Trump 
followed through on his campaign pledge 
to slap big taxes on imports from China 
and Mexico.

Trump said during the campaign 
that he’d impose tariffs of 35 percent 
on Mexican imports and 45 percent on 
Chinese imports to protect American jobs 
from unfair foreign competition. Compa-
nies that import those goods would pay the 
tax at the border.

Many of those firms would likely try 
to heap as much of the cost as possible 
on their customers. The result is that 
American consumers could end up paying 
more for foreign-made clothing, tablet 
computers and other electronics.

A 45 percent tariff on Chinese-made 
goods could drive up U.S. retail prices on 
those goods by an average of about 10 
percent, Capital Economics has calculated. 
Consumers would find it hard to escape 
the price squeeze.

“There are few alternative sources for 
the main products the U.S. buys from 
China,” says Mark Williams, Capital Eco-
nomics’ chief Asia economist. He notes, 
for example, that China supplies about 70 
percent of the world’s network equipment, 
cellphones, laptops and tablet computers.

Since Trump’s election, his team 
has de-emphasized the use of tariffs, 
describing them as a potential tool to be 
used to pry concessions from America’s 
trading partners.

“Everybody talks about tariffs as the first 
thing,” Wilbur Ross, an investment banker 
who is Trump’s choice for Commerce sec-
retary, told CNBC on Wednesday. “Tariffs 
are part of the negotiation.”

They would also be risky. Tariffs 

Truth
tariffs

about

n Many analysts say the U.S. should devel-
op more efficient ways to help workers

Tariffs, Continued on Page A3

Rubel

n Hoffman said lawmakers should 
change the law rather than waiting

Bill, Continued on Page A4

State and federal officials have 
recommended that a proposed 
eastern Idaho veterans cemetery 
be located in Blackfoot.

For the last 
four years, the 
Idaho Division 
of Veterans Ser-
vices and the U.S. 
Department of 
Veterans Affairs 
examined more 
than 30 sites in 
the region before 
settling on 38 
acres adjacent to State Hos-
pital South, according to a news 
release.

Blackfoot Mayor Paul Loomis, 
a veteran who served 26 years in 
the U.S. Army Airborne Rangers, 
was excited to hear the news.

“That’s just fabulous,” he said. 
“Blackfoot is a great central loca-
tion for the veterans in Idaho 

n Officials hope to break ground 
on the site as early as September

CemeTery, Continued on Page A4

n Local officials are 
happy with the pick

By BRyAN CLARK
bclark@postregister.com

Loomis

Lawmakers unlikely to repeal retirement perk

Scott Bedke

n Idaho legislators got 1.5 percent 
raises last year and the year before

Perk, Continued on Page A3

n The perk has been 
granted and repealed 
by lawmakers many 
times over the years 

By BETSy Z. RUSSELL
The Spokesman-Review
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Approximately 45% of MEN suffer from vein disease and may not even know it.
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Mad about musicals
The New ‘La La Land’ reminds us of Hollywood’s 
long legacy of song and dance: PARADE
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School assault
Teen pleads guilty  
in Dietrich locker  
room attack A4
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Houses of worship offering sanctuary to 
people who could face deportation D1

Soccer stars
See who made our 
2016 All-Area Boys 
Soccer Team C1

PET of THE WEEk: Hank needs a home A12HACk ADviCE: Risch: Don’t be surprised by hacking: ‘It’s constant’ A5

Post Register file photo

A new mother and her child are transferred to Eastern Idaho Regional Medical 
Center in this December 1986 file photograph.

Forty years ago, Keila Poulsen would see 10 to 15 patients in 
the morning for blood draws at Riverview Hospital’s hematology 
lab.

She would spend the rest of the morning waiting for patients 
and whiling away the downtime by racing wheeled stools with 
her coworkers or launching pennies at the wall.

Decades later — and a giant leap forward in health care tech-
nology — she and the other lab workers are kept hopping all day 
at Eastern Idaho Regional Medical Center. EIRMC will mark its 
30th anniversary on Thursday.

“Now we have a lot of work to do, and it’s very important 
work to keep the hospital running,” Poulsen said.

An Idaho Falls native, Poulsen began working in the lab at 
Riverview Hospital 47 years ago. When the employees moved to 
the new hospital in December 1986, the pace became hectic in 
short order.

Poulsen also supervises the histology section of the lab which 
studies skin tissue.

Now during a typical year the histology portion handles 
around 25,000 cases. Poulsen has far less time to race stools, but 
she relishes the daily challenges and new cases.

“You can have an acute leukemia on one person that doesn’t 
look the same as an acute leukemia on another person,” Poulsen 

30years of care

Some hospital employees have 
been at EIRMC since it opened

Expanding further
• In 1989 Eastern Idaho Regional Medical Center bought 

out a medical center that it turned into the Behavioral Health 
Center.

• The hospital also added 11,600 square feet to its emer-
gency room that year. A year later the hospital added a fixed-
wing airplane and a helicopter to transport critical patients.

• In 1994 the hospital opened its $21 million Women’s 
Service Center. Five years later a $42 million project got 
underway to increase the hospital’s size by 20 percent and ren-
ovate the ER, intensive care unit, heart center, laboratory, phar-
macy and medical imaging area.

• By 2001 the hospital had added an outpatient physical 
therapy clinic and a free standing cancer center. Notably, 
EIRMC installed Idaho’s first pharmacy robot to fill medications 
without errors.

• The hospital opens Idaho’s first multiperson chamber for 
hypberbaric oxygen therapy in 2005.

• In 2007 the hospital was verified by the American College 
of Surgeons as a Level II Trauma Center, one of only three hos-
pitals in the state with that verification.

• By 2013 the Pediatric Intensive Care Unit opened and a 
wealth of other technological advancements and renovations 
had taken place across the hospital.

• This year the outpatient Behavioral Health Clinic opened 
and last year the hospital was the first in the region to open an 
electrophysiology lab.

n Consolidating two hospitals took immense effort and money
EIRMC, Continued on Page A3

By TOM HOLM • tholm@postregister.com

*These statements have not been evaluated by the FDA.These products are not intended to diagnose, treat, cure, or prevent any disease.

For Store Locations visit NaturalGrocers.com

HOTLINEWeekly
November 2016

IDSP1106

All items are available while supplies last.
Offers valid Nov. 6 through Dec. 3, 2016 *Except where noted.

DEPARTMENTBulk

Niman Ranch®

$229
each

ORGANIC
Russet Potatoes

5lb. Bag

ORGANIC
Cranberries
8 oz. Bag

2/$5
each

100%
ORGANIC
PRODUCE

ALWAYS
AFFORDABLE!SM

Ultra
Omega-3

NOW®
Uncured Applewood
Smoked Bacon

$639
12 oz.

EDAP $6.89

$2699
180 sg

EDAP$29.59

Almond
Flour

Walnut
Combos

$499
1 lb. bag

$599
1 lb. bag

$1699
3 lb. bag

Natural Factors®
Grape Seed
Extract

$1229
90 cap

EDAP $14.29
SAVE $2

Applegate®
Breakfast Sausage Links

$349
7 oz.

EDAP $4.49 SAVE $1This periodical is intended to present information we feel is valuable to our customers. Articles are in no way to be
used as a prescription for any specific person or condition; consult a qualified health practitioner for advice. These
articles are either original articles written for our use by doctors and experts in the field of nutrition, or are reprinted
by permission from reputable sources. Articles may be excerpted due to this newsletter’s editorial space limitations.
Pricing and availability may vary by store location. All prices and offers are subject to change. Not responsible for
typographic or photographic errors.

Individual store hours vary,
please contact the store

nearest you for exact times.
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McDonalds

BigWood 4

NOW
OPEN!

*These statements have not been evaluated by the FDA. These products
are not intended to diagnose, treat, cure, or prevent any disease.

All items are available while supplies last. Offers valid November 6 through December 3, 2016

NOW®
XyliWhite Platinum Mint Baking
Soda Toothpaste Gel or XyliWhite
Cinnafresh Toothpaste Gel

Country Life®

Derma-e®

Superior B-12

High Potency
Biotin
5 mg

$899
60 vcap

EDAP $9.99
SAVE $1

$1099
50 loz.

EDAP $11.99
SAVE $1

Firming DMAE
Moisturizer

$1449
2 oz.

EDAP $17.95

$949
4 oz.

EDAP $11.99

Anti Wrinkle
Renewal Cream

Weleda®

$11992.5 oz.

EDAP $15.99 SAVE $4

Skin Food

A unique, ultra-rich whole-body
cream that deeply hydrates,
restores and protects skin
with nourishing plant oils and
extracts.

$1125
Paperback

$2249
Paperback

$349
6.4 oz.

EDAP $4.15

• Spadea ‘wrap 
around’ ... $2,900

• Front page  
stickers ... $899

• Lowrider  
print ad ... $399 

15% OFF
Your Order to Go

Limit one per coupon. Not valid with any 
other offer or on holidays. Expires 11/30/16.

JAPANESE 
HIBACHI

AND SUSHI

2625 S. 25th E.  Ammon, ID  83406
(North end of Edwards Theater Row)  

Tel: 208-523-FUJI (3854) • Fax: 208-523-3855             

OPEN THANKSGIVING DAY

Preprint Advertisement Rates
• Minimum quantity: Sunday – Full run.  Daily – 12,000.
• Zoned Insertion - Target your market by distributing 

your insert to specific areas in Eastern Idaho. 
Choose delivery to subscribers and/or single copy 
sales. Minimum insert distribution is 12,000. Note 
that some carrier routes cross zip code boundaries, 
somewhat affecting the accuracy of delivery within 
a zip code area; all inserts will be distributed as 
accurately as possible. Zoned surcharge of $5 per 
thousand for less than the minimum quantity.

• Expanded run (25K) required on the following days:  
July 8, November 22.

Single sheet ..............$60

1x 13x 39x 52x
4 tab $60 $57 $53 $50
8 tab $62 $60 $58 $56

12 tab $64 $62 $59 $55
16 tab $66 $64 $60 $58
20 tab $68 $65 $61 $59
24 tab $70 $68 $65 $61
28 tab $72 $69 $66 $62
32 tab $74 $70 $69 $65
36 tab $76 $74 $70 $69

40 tab+ $78 $75 $71 $70

Print & Deliver 
Your full color, 

2-sided, 8.5” x 11” 
glossy flyer in the 
Post Register for 
as low as $900! 
Call for a quote.



2018 Media GuideSpecs & Deadlines
Terms and Conditions
a. We will be happy to offer new advertisers credit upon the approval of a Post Register credit applica-

tion. Until your credit is approved, you may pay for your advertising with MasterCard, Discover Card, 
VISA, American Express cashier’s check or money order. 

b. In order to keep our rates the lowest in the region, advertising is payable by the 10th of the following 
month.

c. If for some reason you fail to pay for your advertising within 60 days of billing, you will incur a FI-
NANCE CHARGE of 1.5% per month, not to exceed 18% annually, which will be added on to the 
next statement.

d. If an advertiser utilizes an advertising agency, both are responsible for payment and completion of 
all contracts.

General Policy
a. Although every effort will be made to make sure your ad runs without errors, some mistakes do occur. 

If we run your ad with a significant error or omission, we will gladly submit a letter of correction, but 
we cannot be held responsible for any loss beyond the actual value of the advertising space itself. To 
help ensure that we have your ad correct, we will provide a proof at your request. We can FAX ads 
smaller than 1/4 page.

b. On multiple run advertising, we will spot check your ad for errors on the first day the advertising 
appears. Please call us on the first day if your ad runs incorrectly. We will correct the ad for future 
insertions.

c. To maintain the quality of our paper, from time to time it is necessary to revise or reject advertising. If 
we edit your ad, we will do so only with your consent. If we reject your ad, we will help you redesign 
or rewrite your copy at your request. The publisher reserves the right to place ‘Paid Advertisement’ 
above any advertisement. Advertisers assume all responsibility for content of the advertisement they 
authorize. The Post Register may in its sole discretion edit, classify, or reject any advertising copy or 
ad submitted by the advertiser.

d. We will make every effort to return your art elements just as soon s your schedule is complete. We 
cannot be responsible for advertising materials left in our possession for more than 30 days. 

e. We will try to fulfill position requests whenever you indicate a preference, but position is often dictated 
by press requirements, ad size or annual advertising expenditures. Please let us know when you have 
a preference. We sill do our best to comply. We do not guarantee page or section position without 
20% premium.

f. For your convenience advertising may be canceled or postponed up to 10 a.m. one working day prior 
to publication. Deadline for advertising is three working days prior to publication. Cancellations after 
10 a.m. will be billed at full rate. 

g. According to federal law, discrimination in employment or housing ads because of sex, race, religion 
or disability is prohibited.

Mechanical Requirements
ROP - 6 column format: 1.57” column, 19.75” deep
Classified - 8 column format: 1.21” column, 19.75” deep
Tabloid - 2 column format: 4.7” column, 15.75” deep

Digital File Requirements
Please follow all instructions carefully

When sending any files digitally, please adhere to the following system requirements. We will only 
accept files that follow the media guidelines outlined below and meet our specifications. While we 
process these files to the best of our ability, we cannot guarantee file comparability or font conversion. 

ROP
1 col ..... 1.57”
2 col ... 3.306”
3 col ... 5.042”
4 col ... 6.778”
5 col ... 8.514”
6 col ... 10.25”

Classified
1 col ..... 1.21”
2 col ..... 2.50”
3 col ..... 3.79”
4 col ..... 5.08”
5 col ..... 6.37”
6 col ..... 7.66”
7 col ..... 8.95”
8 col ... 10.25”

Tabloid
1 col ....... 4.7”
2 col ..... 9.57”

File adjustments or corrections will be billed at $50 per hour with a minimum charge of $25. The Post 
Register utilizes Macintosh-based systems.

All artwork/document files MUST be in one of the accepted programs listed.
Computer platform: Macintosh or PC files
Compression Utilities: • Stuff It  • PK Zip  • WinZip
Accepted Data Transfer: • CD/DVD  • Jump Drive

• Email: ad@postregister.com (all ad files) include account name, contact information and run date.
• ftp.postregister.com (login: AdvertisingUpload password: Please call for password)

Accepted Formats:
• Acrobat PDF (fonts 100% embedded
• Adobe InDesign PDF (fonts 100% embedded)
• EPS, TIFF or JPEG files (all fonts outlined or embedded.

All ad files must be exact print size. No nested files - eps files that contain eps files.

Unaccepted Formats:

Photographs/Graphics
• Color mode: CMYK, Grayscale or Spot. ABSOLUTELY NO RGB IMAGES. Please do not use color 

images in ads that will run grayscale. 
• Resolution 160-200 dpi for photos, no less than 600 for line art. Images should be saved at actual size.

Spot Color: The Post Register stocks the following spot color ink:

If you have questions, please feel free to call Creative Services at 208.522.1800 ext. 1174

• Microsoft Publisher
• Microsoft Excel

• Microsoft Word/Works
• Microsoft PowerPoint

• Corel Draw
• PageMaker

Terms and Conditions
a. We will be happy to offer new advertisers credit upon the approval of a Post
Register credit application. Until your credit is approved you may pay for your adver-
tising with Master Card, Discover Card, VISA, cashier’s check or money order.
b. In order to keep our rates the lowest in the region, advertising is payable by the 10th of the following month.
c. If for some reason you fail to pay for your advertising within 60 days of billing, you will incur a FINANCE CHARGE of 1.5% per
month, not to exceed 18% annually, which will be added on the next statement.
d. If an advertiser utilizes an advertising agency, both are responsible for payment and completion of all contracts.

General Policy
a. Although every effort will be made to make sure your ad runs without errors, some mistakes do occur. If we run your ad with a
significant error or omission, we will gladly submit a letter of correction, but we cannot be held responsible for any loss beyond the
actual value of the advertising space itself. To help ensure that we have your ad correct, we will provide a proof at your request.
We can FAX ads smaller than 1/4 page.
b. On multiple run advertising, we will spot check your ad for errors on the first day the advertising appears. Please call us on
the first day if your ad runs incorrectly. We will correct the ad for future insertions.
c. To maintain the quality of our paper, from time to time it is necessary to revise or reject advertising. If we edit your ad, we will
do so only with your consent. If we reject your ad, we will help you redesign or rewrite your copy at your request. The publisher
reserves the right to place ‘Paid Advertisement’ above any advertisement. Advertisers assume all responsibility for content of the
advertisements they authorize. The Post Register may, in its sole discretion, edit, classify, or reject any advertising copy or ad
submitted by the Advertiser.
d. We will make every effort to return your art elements just as soon as your schedule is complete. We cannot be responsible
for advertising materials left in our possession for more than 30 days.
e. We will try to fulfill position requests whenever you indicate a preference, but position is often dictated by press requirements,
ad size or annual advertising expenditures. Please let us know when you have a preference. We will do our best to comply. We
do not guarantee page or section position without 20% premium.
f. For your convenience advertising may be cancelled or postponed up to 10 a.m. one working day prior to publication. Deadline
for advertising is three working days prior to publication. Cancellations after 10 a.m. will be billed at full rate.
g. According to federal law, discrimination in employment or housing ads because of sex, race, religion or disability is prohibited.

Mechanical Requirements
ROP - 6 column format: 1.57” column, 19.75” deep.
Classified - 8 column format: 1.21” column, 19.75” deep.
Tabloid - 5 column format: 1.57” column, 15.50” deep.

Digital File Requirements
Please Follow All Instructions Carefully
When sending any files digitally, please adhere to the following system requirements. We will only accept files that follow the media guidelines outlined
below and meet our specifications. While we process these files to the best of our ability, we cannot guarantee file compatibility or font conversion.
File adjustment or corrections will be billed at $50 per hour with a minimum charge of $25. The Post Register utilizes Macintosh-based systems.

All artwork/document files MUST be in one of the accepted programs listed.

Computer Platform: Macintosh Files or PC Files

Compression Utilities: � Stuff It    �  PK Zip    �  WinZip

Accepted Data Transfer: � CD/DVD   � Jump Drive
� Email: ads@postregister.com (all ad files) Include account name, contact information and run date

Email: digital@postregister.com (images or artwork only) Include account name, contact information and run date
� ftp.postregister.com (login: AdvertisingUpload – password: Please call for password)
� AdSend, WAM-Net or indicated ftp site

Accepted Formats:
� Acrobat PDF (fonts 100% embedded) � EPS, TIFF or JPEG files (all fonts outlined or embedded)
� Adobe InDesign PDF (fonts 100% embedded) All ad files must be exact print size. No nested files – eps files that contain eps files

Unaccepted Formats:
� Microsoft Publisher � Microsoft Word/Works � CorelDraw
� Microsoft Excel � Microsoft PowerPoint � PageMaker

Photographs/Graphics:
� Color Mode: CMYK, Grayscale or Spot ABSOLUTELY NO RGB IMAGES. Please do not use color images in ads that will run grayscale.
� Resolution 160-200 dpi for photos, no less than 600 for line art. Images should be saved at actual size

Spot Color: The Post Register stocks the following spot color ink:

�����SPOT RED Bright Red �����SPOT PURPLE Deep Purple �����SPOT BLUE Reflex Blue
�����SPOT GREEN Bright Green �����SPOT TEAL Deep Teal �����SPOT ORANGE Bright Orange

If you have questions, please feel free to call Creative Services at 208-522-1800 ext. 1174

TABLOID

1 col. – 1.57”
2 col. – 3.306”
3 col. – 5.041”
4 col. – 6.778”
5 col. – 8.514”

CLASSIFIED

1 col. – 1.21”
2 col. – 2.50”
3 col. – 3.79”
4 col. – 5.08”
5 col. – 6.37”
6 col. – 7.66”
7 col. – 8.95”
8 col. – 10.25”

ROP

1 col. – 1.57”
2 col. – 3.306”
3 col. – 5.042”
4 col. – 6.778”
5 col. – 8.514”
6 col. – 10.25”

TO ADVERTISE, CALL YOUR POST REGISTER ADVERTISING REPRESENTATIVE AT (208) 522-1800

*Major holiday deadlines vary. Contact your advertising representative for details.

Deadlines
Publication Date Ticket/Copy Deadline Ads Cleared
Tuesday Thursday at 5 p.m. Monday at 5 p.m.
Wednesday Monday at 10 a.m. Tuesday at 5 p.m.
Thursday Monday at 5 p.m. Wednesday at 5 p.m.
Farm & Ranch Tuesday at 3 p.m. Thursday at noon
Friday Tuesday at 5 p.m. Thursday at 5 p.m.
Sun./Your Life Tuesday at 5 p.m. Thursday at 5 p.m.
Saturday Wednesday at 5 p.m. Friday at 5 p.m.
Sunday Wednesday at 5 p.m. Friday at 5 p.m.
Sun./TV Times Tuesday at 5 p.m. Thursday at 4 p.m.
Sun./PR Extra Tuesday at 5 p.m. Monday at 5 p.m.
  (following week)
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