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Post Register
333 Northgate Mile, Idaho Falls, ID  |  Phone: 208.542.6701  |  www.PostRegister.com

Adams Publishing Group
Adams Publishing Group (APG) is, first and foremost, a family-owned community newspaper 
company.  It was launched in late 2013 by Mark Adams with support from his family.
Since its first acquisition in March 2014, APG has grown quickly, consisting now of 27 daily 
newspapers, more than 100 non-daily newspapers, and a number of other media-related businesses in 
15 states and the District of Columbia. The company currently employs more than 2,300 associates.

Challis  
Messenger

Standard Journal
The Jefferson Star

Bingham News Chronicle

Idaho State Journal

Preston Citizen

Montpelier News-Examiner

The Post Register
Teton Valley 

News

Tremonton Leader The Herald Journal

Post Register advertising delivers your message to Eastern 
Idaho.

Our robust print and digital advertising solutions deliver your 
message with:

Prestige: The newspaper has been in business since 1880 
and is tangible, rich, and respectable.

Trust: Readers trust newspapers more than other 
types of media, including social media.

Target audience: Affluent, engaged readers 
across the region.

	 High engagement: Readers 
are focused on our pages.

Solid ad recall and branding: 
Readers remember ads.

Cutting edge:
Our digital solutions are 
based on state-of-the-
industry technology.

Cover photos: Left/middle by Courtney Hernandez, Idaho Falls Downtown Development 
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Digital Advertising Rates
What we offer
postregister.com: Provides up-to-the-minute local news and 

information about east Idaho. Ads on postregister.com 
are near the content that our users want, increasing 
your ad’s effectiveness.

Reveal Ad 1920x600 with 800x250 mobile unit: Top of page 
exclusive placement; user must scroll down to access 
postregister.com content. $150 per day or $750 per week.

Digital Display Ads 
	 728x90 + 320x50 mobile ad unit
	 300x600 + 300x250 mobile ad unit
	 All digital placements appear on the responsive mobile 

version of postregister.com, $13 CPM/ minimum of 
25,000 impressions per month

Email Blast: Be in their inbox! These readers have opted-in to 
have your message delivered!  Only one e-blast is sent 
to this list per day.  $10 CPM, about $300.

Social Media Marketing: Use all of the powerful tools 
available to create compelling campaigns using 
Facebook, Twitter, and Instagram to reach customers 
in a ‘friendly’ environment.

Audience Extension: Targeted digital ads delivered to your 
ideal customer – not just on our website, but across 
the whole web. Deliver your message as defined 
by geography, age, interests, and more. Geofencing 
offers precision targeting! And, we work directly with 
ad exchanges to cut out the middle man and provide 
more productive campaigns. Detailed reporting 
included! Ask for a custom quote!

Contests: Build your brand by using ours. Let us promote 
and host a contest for you – everything from ugly 
Christmas sweater to favorite movie to cutest pet.  You 
provide a prize and we share the entry emails. Custom 
packages include digital, print and social media 
promotion, and start at $250.

Digital out of home: The impact of outdoor advertising 
with the precision targeting of digital ads. Reach your 
audience with ads shown on screens in public areas. 
Includes digital billboards, gas pumps, screens in 
waiting rooms and more! An effective addition to any 
advertising campaign.

Need additional digital services?
Contact us for more information 

at (208) 542-6701.

Ask for a custom 

proposal to 

target your 

audience!
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Modular Rates 

Display Advertising Rates
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Full Page

Half Page

1/4 
Page

1/16

1/8

Size Specs 13x 8x 6x 4x 1x
Full page

60,000 impressions
9.83” W x 

20” H $960 $1,110 $1,160 $1,210 $1,360

Half page
60,000 impressions

9.83” W x 
“10” H $580 $680 $780 $880 $905

1/4 page
30,000 impressions

4.82” W x 
10” H $315 $365 $405 $495 $545

1/8 page
15,000 impressions

4.82” W x 
5” H $200 $250 $275 $310 $350

1/16 page
7,000 impressions

3.15” W x 
3.5” H $120 $135 $150 $160 $175

Prices per insertion. Prices are net, no agency discounts; Online impressions start within 
7 days of print.

IDAHO
•	Challis Messenger
•	E.I. Business Journal
•	Farm & Ranch
•	Idaho State Journal

•	Jefferson Star
•	The News-Examiner
•	Preston Citizen
•	Rexburg Standard 

Journal

•	Teton Valley News

UTAH
•	Logan Herald
•	Tremonton Leader

Ask your MMAE about advertising in our sister publications! 
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Advertising Options

Insert Pricing

Ask us about custom printing and 
direct mail options!

Starting at $420 for up to 8 pages

Print & Deliver 
Your full color, 2-sided, 8.5” x 11” glossy 
flyer in the Post Register for under 
$1,000! Call for a quote.

• Full run required for all preprints

Front Page Advertising

With over 28,000 daily readers of the Post Register, 
your ad will be the first thing they see!

*Space is extremely limited for Front Page Advertising 
options.  Deadlines for creative are generally two weeks 
prior to publication although ‘rush’ options may be 
possible for an additional fee. 

• Spadea ‘wrap 
around’ ... $1,750

• Front page virtual 
stickers ... $199

• Lowrider  
print ad ... $399 

FRIDAY
NOVEMBER 16TH-19TH

PRE BLACK

Nike
SELECT

FOOTWEAR

20%
OFF

Socks
SELECT

STANCE/SMARTWOOL

20%
OFF

$9999 $11499$ 99
YOUTH

$
ADULT

Rentals
Season

SKI & BOARD

BOULDER GEAR
MEN’S TETON
JACKET

$10999
ORIGINAL MSRP: $225

BOULDER GEAR
WOMEN’S NORSKI
II JACKET

$10999
ORIGINAL MSRP: $210

$

OMEN’S NORSKI

ASSORTED
BEANIES

$999
ORIGINAL MSRP: $40

THE COMFY
ADULT OR
YOUTH HOODIE

$2499
ORIGINAL MSRP: $45

* Assorted
colors

TH HOODIE

COMING
DEC. 13TH TO
IDAHO FALLS!

LIVE AT HERO ARENA
AT THENEW

MOUNTAIN AMERICA
CENTER

Tickets O
n

Sale NO
W!
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DANIEL V. RAMIREZ
dramirez@postregister.com

A Bonneville County man 
has accepted a plea deal on 
federal charges after he was 
indicted by a grand jury for 
unlawful possession of a fire-
arm.

Jesus Manuel Rosas, 45, was 
originally charged in the Sev-
enth Judicial District of Idaho 
on Jan. 8 with felony unlaw-
ful possession of a firearm by 
a convicted felon, felony traf-
ficking methamphetamine, 
and misdemeanor possession 
of drug paraphernalia.

These charges were dis-
missed in favor of the federal 
indictment filed on Feb. 27, 

which focused on the posses-
sion charge.

A motion was filed on Aug. 
28 in which the possession 
of a firearm charge was 
changed to possession 
with intent to distrib-
ute methamphetamine. 
This new charge carries a 
potential punishment of 
up to 20 years with a min-
imum of three years of 
supervised release.

In the sentencing 
memorandum, it states 
the government recom-
mended a sentence of 63 
months.

In the plea agreement, 
Rosas agreed that on Jan. 
8, the Idaho Falls Police 

Department conducted a traf-
fic stop of a pickup truck with 
an obstructed license plate. 
Rosas was the driver of the 

vehicle and his passen-
ger, Wyatt Landon, had 
several warrants for his 
arrest.

According to an 
IFPD press release 
on Jan. 24, Landon 
was wanted for felony 
possession of a con-
trolled substance, fel-
ony flee or attempt 
to elude a police offi-
cer, two misdemean-

ors for possession of drug par-
aphernalia, felony unlaw-
ful possession of a firearm by 
a convicted felon and several 

misdemeanor warrants.
Landon later fled on foot 

while Rosas stayed and was 
detained by officers. Landon 
fired once at officers, and was 
shot four times, wounding 
him in both arms and once 
in a leg and once in the neck. 
Landon was pronounced dead 
after being taken to a local 
hospital.

According to the affida-
vit of Rosas’ arrest, the report-
ing officer noted that Rosas 
seemed afraid to tell him about 
the situation and told the offi-
cer he only gave the other man 
a ride.

CODY ROBERTS
croberts@postregister.com

Cooper Fritz, an aquifer 
recharge program coordina-
tor for the Idaho Department 
of Water Resources, spoke to a 
small crowd Wednesday eve-
ning. He covered the status, 
challenges and future of water 
recharge projects in the local 
region.

“We can take advantage of the 
different recharge opportuni-
ties or the different benefits of 
recharge in different areas,” Fritz 
said. “So, this is a really exciting 
time.”

The event was put on by 
Stand Up for Idaho, an orga-
nization to “advocate for the 
common good, general wel-
fare and well-being, and civic 
betterment for Idaho citizens,” 
according to its website.

Fritz started with a brief 
description of where the aqui-
fer is at. While the bottom of 
the aquifer could be very deep, 
the top is what matters to sur-
face water.

“You have essentially the 
river being the surface expres-
sion of the groundwater table,” 
Fritz said. “And so that’s how 
the river and the aquifer inter-
act. The more water you put 

in the aquifer, the more water 
it delivers to the river. ... The 
more water we have in the aqui-
fer, the more it can squeeze out 
to those streams or to 
those springs.”

By measuring wells, 
and the output to surface 
water, the IDWR knows the top 
of the aquifer is trending lower. 

While levels go up and down 
through wet and dry cycles, they 
are lower than in the past.

Fritz said recharge is having 
a noticeable impact on 
groundwater levels.

“If you look at their 
teacup diagram of res-

ervoir fills, you can see that our 
slope of fill this year is more 

than your average slope, and 
that’s despite the incredibly dry 
and hot October, late Septem-
ber, early November, that we 
had,” Fritz said. “That is, I think, 
recharge water returning and it’s 
filling the reservoir system faster 
than average.”

‘A really exciting time’:
local water recharge coordinator 
talks on status, future of aquifer

Rosas accepts plea deal on federal drug charge

Rosas

LOCAL

More AQUIFER   |   A3

More DEAL   |   A3

LOCAL

DANIEL V. RAMIREZ/ DRAMIREZPOSTREGISTER.COM

People attend a ribbon cutting for the Southfork Aquifer Recharge Basin on Sept. 17, 2024. The basin 
is expected to be able to recharge about 240 acre-feet of water each day.

NEWS RELEASE

BOISE — The Surface 
Water Coalition (SWC) 
has announced the official 
approval of the 2024 Stipulated 
Mitigation Plan entered into 
with nine groundwater dis-
tricts across the Eastern Snake 
Plain Aquifer (ESPA), accord-
ing to a news release sent by the 
coalition late Thursday after-
noon.

Gov. Brad Little’s 2024 Pro-
tecting Idaho Water Sover-
eignty Act directed the senior 
surface water and junior 
groundwater users to meet 
and update the 2016 Stipulated 
Mitigation Plan, which the par-
ties successfully accomplished 
this week.

The coalition’s news release 
said SWC entered into good 
faith negotiations in June for an 
updated mitigation plan with 
the groundwater districts with 
two main objectives:

• To uphold the Idaho Con-
stitution’s prior appropriation 
doctrine of first in time, first in 
right; and

• To protect the health of the 
Eastern Snake Plain Aquifer 
and improve tributary reach 
gains that are vital for the Snake 
River’s water supplies.

New water 
agreement 
officially 
completed

More AGREEMENT   |   A3
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on Jan. 8 with felony unlaw-
ful possession of a firearm by 
a convicted felon, felony traf-
ficking methamphetamine, 
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of drug paraphernalia.

These charges were dis-
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indictment filed on Feb. 27, 

which focused on the posses-
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A motion was filed on Aug. 
28 in which the possession 
of a firearm charge was 
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People attend a ribbon cutting for the Southfork Aquifer Recharge Basin on Sept. 17, 2024. The basin 
is expected to be able to recharge about 240 acre-feet of water each day.
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eignty Act directed the senior 
surface water and junior 
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Mitigation Plan, which the par-
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JA
N

U
A

RY

Restaurant Guide

Publishes in 
Post Register & 

Standard Journal
magazine

Avvy Savvy

Publishes in 
Post Register 

& 
Standard 
Journal

broadsheet

Special Sections

Advertising in special sections is a great way to reach a 
more targeted audience. With our wide variety of sections and 
expanded reach, special sections are a great opportunity to 
reach your target audience at the right time, in the right place. 

Many of these publications are distributed in multiple 
communities. In addition, PDFs of many of these publications 
will be emailed out to our readers and those who have expressed 
an interest in the publication’s topic to ensure they don’t miss it!

JU
N

E

Readers’ Choice
Publishes in 

Post Register

tabloid

FE
BR

U
A

RY

Senior Living
Publishes in

Idaho State Journal, 
Jefferson Star, Post 

Register &
Standard Journal

tabloid

Here Comes the Bride
Publishes in

Idaho State Journal, Jefferson 
Star, Post Register &
Standard Journal

 magazine
M

A
RC

H

Born in 2024
Publishes in 

Post Register

magazine

East Idaho Angler
Publishes in 

 Idaho State Journal, 
Post Register & 

Standard Journal
magazine

Idaho Falls 
Chamber 
Directory
magazine

M
AY

Medical Guide
Publishes in 

Post Register & 
Standard Journal

magazine

Sports Stars
Publishes in 

Jefferson Star & 
Post Register

tabloid

Senior Living
Publishes in

Idaho State Journal, 
Jefferson Star, Post Register 

& Standard Journal

tabloid

Yellowstone 
Tourism Guide
Publishes in Idaho, 

Montana & N. Utah 
papers

magazine

Beer, Wine  
& Food

TBD
magazine

Beer, 
Wine & 
Food

NEW!

A
PR

IL

Spring/Summer 2024 208 Things To Do In Idaho   1

$500

Spring & 
Summer 
Edition  

2024

208 Things To  
Do In Idaho

Publishes in Idaho State 
Journal, Jefferson Star, Post 
Register & Standard Journal

magazine

Southeast 
Idaho Youth 

Report
Distributed to 

schools
tabloid
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D
EC

EM
BE

R
Progress

Publishes in 
Post Register

broadsheet

N
O

V
EM

BE
R

Thanks & Giving
Publishes in

Idaho State Journal, 
Jefferson Star, Post 

Register & Standard 
Journal

tabloid

Kids Matter
Publishes in 

Post Register

tabloid

Veterans
Day

Publishes in 
Post 

Register

broadsheet

Special Sections

Senior Living
Publishes in

Idaho State Journal, 
Jefferson Star, Post 

Register & Standard 
Journal

tabloid

Women of Influence
Publishes in

Idaho State Journal, 
Jefferson Star, Post 

Register & Standard 
Journal
tabloid

JU
LY

Silver Stars
Publishes in

Post Register

tabloid

Fourth of July
Publishes in 

Post Register

Format TBD A
U

G
U

ST Kickoff

Publishes 
in 

Jefferson 
Star 
& 

Post 
Register

broadsheet

Senior Living
Publishes in

Idaho State Journal, 
Jefferson Star, Post Register 

& Standard Journal

tabloid

Faces of Idaho 
Falls Business

Publishes in 
Post Register

magazine

Fair Times
Publishes in

all East Idaho 
papers & N. Utah

tabloid

O
C

TO
BE

R

Medical Guide
Publishes in 

Post Register & 
Standard Journal

magazine

Fall Home
Publishes in

Jefferson Star, Post 
Register & Standard 

Journal

tabloid

Estate 
Planning

Publishes in 
Post Register 

& 
Standard 
Journal

broadsheet

SE
PT

EM
BE

R

208 Things To  
Do In Idaho

Publishes in Idaho State 
Journal, Jefferson Star, Post 
Register & Standard Journal

magazine

Southeast Idaho 
Youth Report
Distributed to 

schools
tabloid
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Special Sections Pricing

Magazines (8x10)
Full E-brite: 

208 Things To Do In Idaho (Spring & Fall)
Full page (7.5” x 9.25”) .......................................$799
1/2 page (7.5” x 4.5”) .......................................... $499
1/4 page (3.5” x 4.5”) ......................................... $349
1/8 page (3.5” x 2.25”).........................................$189

Restaurant Guide
Full page (7.5” x 9.25”):
$500 Cash or Gift Card Trade (33 @ $25 ea.)

E-brite with 4-page gloss cover: 

Born In (Cutest Baby)
Full page (7.5” x 9.25”)........................................$799
1/2 page (7.5” x 4.5”).......................................... $499
1/4 page (3.5” x 4.5”).......................................... $349
1/8 page(3.5” x 2.25”)......................................... $210
Glossy full page 
(Inside front, inside back)............................... $999
Back Cover ......................................................$1,299

East Idaho Angler
Full page (7.5” x 9.25”)........................................$799
1/2 page (7.5” x 4.5”).......................................... $499
1/4 page (3.5” x 4.5”) ......................................... $349
1/8 page(3.5” x 2.25”)......................................... $210
Glossy full page 
(Inside front, inside back)............................... $999
Back Cover ......................................................$1,299

Here Comes the Bride
Full page (7.5” x 9.25”) .......................................$799
1/2 page (7.5” x 4.5”).......................................... $499
1/4 page (3.5” x 4.5”) ......................................... $349
1/8 page(3.5” x 2.25”)......................................... $210
Glossy full page 
(Inside front, inside back)............................... $999
Back Cover ......................................................$1,299

Yellowstone Tourism Guide
Full page (7.5” x 9.25”)........................................$799
1/2 page (7.5” x 4.5”).......................................... $499
1/4 page (3.5” x 4.5”) ......................................... $349
1/8 page(3.5” x 2.25”)......................................... $210
Glossy full page 
(Inside front, inside back)............................... $999
Back Cover ......................................................$1,299

Full Gloss

Chamber Directory.....................Ask for details

Faces of Idaho Falls Business
Full page............................................................$1,350

Medical Guide (Spring & Fall)
Full page (7.5” x 9.25”).....................................$1,400
1/2 page (7.5” x 4.5”).......................................... $895
1/4 page (3.5” x 4.5”) ......................................... $645
Sponsorship: (Back cover, no limit on 
contributed content).................................... $3,500

Tabloid (10x10)
Full E-brite: 

Fair Times
Full page (9.875” x 9.75”)........................................$599
1/2 page (9.875” x 4.7”)............................................$349
1/4 page (4.85” x 4.7”)................................................$199
1/8 page (4.85” x 2.4”)............................................... $119

Fall Home

Full page (9.875” x 9.75”)........................................$599
1/2 page (9.875” x 4.7”)............................................$349
1/4 page (4.85” x 4.7”)................................................$199
1/8 page (4.85” x 2.4”)............................................... $119

Kids Matter
Full page (9.875” x 9.75”)........................................$499
1/2 page (9.875” x 4.7”)............................................$299
Lowrider (9.875” x 2”)................................................ $99
Sponsorship: ........................................Ask for pricing

Readers’ Choice (Best of 2024)
Advertising & Sponsorships .............Ask for pricing

Silver Stars
Full page (9.875” x 9.75”)........................................$999
1/2 page (9.875” x 4.7”)............................................$499
1/4 page (4.85” x 4.7”)...............................................$359
1/8 page (4.85” x 2.4”)...............................................$199
Sponsorship: ........................................Ask for pricing

Sports Stars
Full page (9.875” x 9.75”)........................................ $619
1/2 page (9.875” x 4.7”)............................................$369
1/4 page (4.85” x 4.7”)...............................................$209
1/8 page (4.85” x 2.4”)............................................... $119
Sponsorship: ........................................Ask for pricing

Women of Influence
Full page (9.875” x 9.75”)........................................$999
1/2 page (9.875” x 4.7”)............................................$499
1/4 page (4.85” x 4.7”)...............................................$359
1/8 page (4.85” x 2.4”)...............................................$199
Sponsorship: ........................................Ask for pricing

Southeast Idaho Youth Report
Full page (9.875” x 9.75”)........................................$650
1/2 page (9.875” x 4.7”)............................................$400
1/4 page (4.85” x 4.7”)...............................................$250

E-brite with 4-page gloss cover: 

Senior Living (quarterly edition)
Full page (9.875” x 9.75”)................................... $619
1/2 page (9.875” x 4.7”)......................................$369
1/4 page (4.85” x 4.7”)........................................$209
1/8 page (4.85” x 2.4”)........................................$119
Glossy full page 
(pgs 2, 3, 4 or last 3 pages)............................... $719
Back Cover .........................................................$819
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Special Events

Connect with your audience in a whole 
new way! Be a part of the annual events 
that honor local community members: 

Kids Matter: Shining a light on great kids 
and their involvment in the community.

Merry Makers’ Market: A curated craft 
fair, returning in November for the third 
year.

Readers’ Choice: Highlighting the best 
businesses and people in the community, 
as voted on by our readers.

Silver Stars: Honoring Eastern Idahoans 
55+ for their contributions and 
accomplishments

Sports Stars: A spotlight on some of the 
best local high school athletes.

Women of Influence: Recognizing 
amazing women who make East Idaho 
great.

Contact your advertising representative 
for sponsorships and pricing.

> Ask your advertising rep about special  
discounts for purchasing ads in multiple sections. 

Post Register Advertising
208.542.6701

pradvertising@postregister.com**Special sections deadlines and pricing 
may change. Confirm with your 
Multimedia Advertising Representative.

Special Sections Pricing

Broadsheet
Full E-brite:

Estate Planning
Full page (9.83” x 20”)............................................. $895
1/2 page (9.83” x 10”).............................................. $495
1/4 page (4.8” x 10”)................................................. $295
1/8 page (4.8” x 5”) ................................................... $185
1/16th page (3.15” x 3.5”)..........................................$99

Football Kickoff
Full page (9.83” x 20”)............................................. $895
1/2 page (9.83” x 10”).............................................. $495
1/4 page (4.8” x 10”)................................................. $295
1/8 page (4.8” x 5”) ................................................... $185
1/16th page (3.15” x 3.5”)..........................................$99

Progress
Full page (9.83” x 20”)............................................. $895
1/2 page (9.83” x 10”).............................................. $495
1/4 page (4.8” x 10”)................................................. $295
1/8 page (4.8” x 5”) ................................................... $185
1/16th page (3.15” x 3.5”)..........................................$99

Veterans Day
Full page (9.83” x 20”)............................................. $895
1/2 page (9.83” x 10”).............................................. $495
1/4 page (4.8” x 10”)................................................. $295
1/8 page (4.8” x 5”) ................................................... $185
1/16th page (3.15” x 3.5”)..........................................$99

Contact us

Yearly Advertising

Reach dedicated readers or a new 
audience on a consistent basis with 
these options:

East Idaho Business Journal: Published 
on the last Tuesday of each month, 
spotlights the business community.

Hometown Welcome: Full color direct 
mailer sent out each month to every 
new family that moves to the area, plus 
targeteddigital advertising.

Weekly Escape: Our weekly insert filled 
with local entertainment, puzzles and 
games.
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Welcome Back  
BYU-Idaho Spring
Distributed to BYU-I 

students
pocket magazine
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Sports Stars

tabloid

Upper Valley Focus			  2024

Contact us
> Earlene Poole

208.745.8701 or 208.520.8088  | epoole@jeffersonstarnews.com

> Delane Jordan

208.356.5441, ext. 570018 or 503.679.7854  | djordan@uvsj.com

Special Section Pricing
> Ask your advertising rep about special discounts for purchasing ads in multiple sections. 
**Special sections deadlines and pricing may change. Confirm with your Multimedia Advertising Representative.
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Winter Sports Preview

tabloid

Faces of the 
Upper Valley

 
magazine

Fourth of July

tabloid
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Specs & Deadlines

Terms and Conditions
a. We will be happy to offer new advertisers credit upon 

the approval of a Post Register credit application. Until 
your credit is approved, you may pay for your advertising 
with MasterCard, Discover Card, VISA, American Express, 
cashier’s check or money order. Invoicing via PayPal is also 
available; service fees may apply.

b. Advertising is payable by the 10th of the following month.
c. If for some reason you fail to pay for your advertising within 

60 days of billing, you will incur a FINANCE CHARGE of 
1.5%per month, not to exceed 18% annually, which will be 
added on to the next statement.

d. If an advertiser utilizes an advertising agency, both are 
responsible for payment and completion of all contracts.

General Policy
a. Although every effort will be made to make sure your ad 

runs without errors, some mistakes do occur. If we run your 
ad with a significant error or omission, we will gladly submit 
a letter of correction, but we cannot be held responsible for 
any loss beyond the actual value of the advertising space 
itself. To help ensure that we have your ad correct, we will 
provide a proof at your request. We can FAX ads smaller than 
1/4 page.

b. On multiple run advertising, we will spot check your ad for 
errors on the first day the advertising appears. Please call us 
on the first day if your ad runs incorrectly. We will correct the 
ad for future insertions.

c. To maintain the quality of our paper, from time to time it 
is necessary to revise or reject advertising. If we edit your 
ad, we will do so only with your consent. If we reject your 
ad, we will help you redesign or rewrite your copy at your 
request. The publisher reserves the right to place ‘Paid 
Advertisement’ above any advertisement. Advertisers 
assume all responsibility for content of the advertisement 
they authorize. The Post Register may, in its sole discretion, 
edit, classify, or reject any advertising copy or ad submitted 
by the advertiser.

d. We will make every effort to return your art elements just as 
soon as your schedule is complete. We cannot be responsible 
for advertising materials left in our possession for more than 
30 days.

e. We will try to fulfill position requests whenever you indicate 
a preference, but position is often dictated by press 
requirements, ad size or annual advertising expenditures. 
Please let us know when you have a preference. We will do 
our best to comply. We do not guarantee page or section 
position without 20% premium.

f. For your convenience advertising may be canceled or 
postponed up to 10 a.m. one working day prior to publication. 
Deadline for advertising is three working days prior to 
publication. Cancellations after 10 a.m. will be billed at full 
rate.

 g. According to federal law, discrimination in employment 
or housing ads because of sex, race, religion or disability is 
prohibited.
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Specs & Deadlines
Accepted Formats:

• Acrobat PDF (fonts 100% embedded)
• Adobe InDesign PDF (fonts 100% embedded)
• EPS, TIFF or JPEG files (all fonts outlined or embedded.)

All ad files must be exact print size. No nested files - eps files 
that contain eps files.

Unaccepted Formats:

Mechanical Requirements
ROP - 6 column format: 1.48” column, 20” deep
Classified - 6 column format: 1.08” column, 20” deep
Tabloid - 2 column format: 4.7” column, 9.75” deep

Photographs/Graphics
• Color mode: CMYK, Grayscale or Spot. ABSOLUTELY NO 

RGB IMAGES. Please do not use color images in ads that 
will run grayscale. 

• Resolution 160-200 dpi for photos, no less than 600 for line 
art. Images should be saved at actual size.

If you have questions, please feel free to call 
Creative Services at 208.522.1800 ext. 1177

*Major holiday deadlines vary. Contact your MMAE for details.
**Deadlines are for regular display advertising. Does not apply to Special Sections.

Deadlines
Publication Day	 Ticket/Copy Deadline	 Ads Approved
Tuesday	 Friday at 5 p.m.	 Monday by 5 p.m.
Wednesday	 Monday at 5 p.m.	 Tuesday by 5 p.m.
Thursday e-edition	 Tuesday at 5 p.m.	 Wednesday by 5 p.m.
Friday	 Wednesday at 5 p.m.	 Thursday by 5 p.m.
Saturday	 Thursday at 5 p.m.	 Friday by 5 p.m.
Weekend Escape	 Monday at 5 p.m.	 Tuesday by 5 p.m.

Tabloid

1 col............. 4.7”
2 col..........9.57”

• Microsoft Publisher
• Microsoft Excel

• Corel Draw
• PageMaker

• Microsoft Word/Works
• Microsoft PowerPoint

ROP & Classified
1 col................1.48”
2 col...............3.15”
3 col..............4.82”
4 col..............6.49”
5 col...............8.16”
6 col..............9.83”




