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Post Register advertising delivers your message to 
Eastern Idaho.
Our robust print and digital advertising solutions 
deliver your message with:
Prestige: The newspaper has been in business since 
1880 and is tangible, rich, and respectable.

Trust: Readers trust newspapers more than 
other types of media, including social media.

Target audience: Affluent, engaged readers 
across the region.

High engagement: Readers are focused 
on our pages.

Solid ad recall and 
branding: Readers 

remember ads.

Vol. 88, No. 16

47 24

Mostly cloudy
PAGE A2

HIGH     LOW

TODAY’S WEATHER

INSIDE
BREAKFAST BRIEFING . . . . . . A2CLASSIFIEDS  . . . . . . . . . . . . . . .  B3

COMICS  . . . . . . . . . . . . . . . . . . . .  B8COMMENTARY . . . . . . . . . . . . . A5GAMES . . . . . . . . . . . . . . . . . . . . .  B9

OBITUARIES . . . . . . . . . . . . . . . . A6TICKET  . . . . . . . . . . . . . . . . . . . . .  B1SPORTS  . . . . . . . . . . . . . . . . . . . . A8

GOING SOLARHells Canyon Winery flips the solar switch  PAGE C1

SECOND ACTSTales of reinvention abound in Oscars race  PAGE B1

POSTREGISTER.COM

$1.50

FRIDAY, NOVEMBER 16, 2018

PLEASE SCAN CORRECT DAY OF WEEK 

 

Z|xgBDJBIy11111lz[  

Z|xgBDJBIy22222kzU 
Z|xgBDJBIy33333tz] 

Z|xgBDJBIy44444sz\ 
Z|xgBDJBIy55555rzu 

Z|xgBDJBIy77777pzY 

SUNDAY 
$1.50 

MONDAY 
50 cents 

TUESDAY 
50 cents 

WEDNESDAY 50 cents 

THURSDAY 50 cents 

FRIDAY 
 50 cents 

SATURDAY  50 cents Z|xgBDJ
BIy888

88oX 
<<

 $
1.

50
 T

H
AN

KS
G

IV
IN

G
 

D
AY

 O
N

LY
 

Z|xgBDJBIy66666qzZ  

By RYAN SUPPErsuppe@postregister.com
For the sixth year in a row, Idaho Na-

tional Laboratory exceeded its goal to 
work with small businesses, spending 
nearly $235 million or 59.1 percent of 
its total business with small businesses.INL contracts with small businesses for office supplies, fuels and information 

technology equipment, construction services and other services in research areas, an INL news release said.“We very much value our partnership 
with so many innovative Idaho business-
es,” INL’s chief financial officer Dennis Newby said in the release. “We are fortu-
nate to work with high-caliber businesses 
across Idaho that support our needs.”The Department of Energy’s national 
annual procurement standard for small 
businesses is 51 percent. INL surpassed 
that standard in the 2018 fiscal year, which ended Sept. 30, spending 59.1 percent of contracted goods and ser-vices purchases with small businesses.The lab has met all of the DOE’s standards for the past six years. New procurement goals are negotiated with 

the DOE each year.INL spent 37.4 percent of its con-tracts with Idaho businesses. Its goal for the fiscal year was 30 percent.Between February 2005 and Septem-
ber 2018, INL spent $1.66 billion with 
Idaho small businesses. The majority 
of those contracts, $1.04 billion, were 
with eastern Idaho businesses.Small businesses are defined by U.S. 
Small Business Administration regula-
tions, which are based on either com-pany revenue or employment num-bers, according to INL’s small business 

program manager Stacey Francis.Typically, to qualify, a small business 
will have about 500 or fewer employees 
or a three-year average revenue around 
$7 million to $36.5 million, Francis said.“It is a win-win when we have local 
businesses able to supply us with what 
we need,” Francis said in the release. “We recognize the benefit of partner-ing with small business for ease of use, 

the level of expertise available and exceptional customer service.”

By JERRY PAINTERjpainter@postregister.com

The U.S. Forest Service will hold four public meetings later this year in Idaho to present amend-ments to its sage grouse recovery plans.
The proposed plan with recent amendments and a draft environmen-tal impact statement covers five western states: Colorado, Idaho, Nevada, Wyoming and Utah.“What we’ve done is that we began to imple-ment the plan in 2015 and we discovered some tweaks and things that we could do to improve them based on learning 

by doing, and we want the public to come in and learn about what we are doing in an informal setting,” said John Shivik, National Sage Grouse Co-ordinator with the Forest Service.
Here’s the schedule for the local meetings:

■ Challis, Dec. 17, from 5 p.m. to 7 p.m., Challis Community Center, 411 Clinic Road;
■ Idaho Falls, Dec. 18, from 5 p.m. to 7 p.m., Caribou-Targhee Forest Headquarters Office, 1405 Hollipark Drive.Shivik said he and local Forest Service represen-tatives will be on hand at meetings, which also will feature information-

al posters on different aspects of the plan and proposed changes. There also will be information on how the public can comment on the plan.In 2015, several western states ironed out a collaborative plan involving dozens of stakeholders focusing on landscape-scale conserva-tion of sage grouse. The hope was to keep the bird from being declared an endangered species and having mandatory land use limitations imposed.“This is one of the reasons for this effort, to make certain that our plans are as complemen-tary as possible to the (Bureau of Land Manage-

ment) and the individual states,” Shivik said. “So we are doing everything we can. The Forest Service has different authorities and missions (from) these oth-er agencies but we all want to be on the same page on a landscape scale.”

He said the big three threats to sage grouse are wildfires, invasive species and development.“We have a number of components in the plan that address these threats and help us man-age the land in regard to 

these threats,” he said. “I’m hoping that as we hold tight and protect lands and protect the habitat, we’ll have con-tinued sage grouse and won’t have any need to list them (as an endan-gered species).”
Public comment is open until Jan. 3. Com-ments will be considered and the revised plan published by late Febru-ary, Shivik said. The plan will go through another objection process for 60 days.

“Hopefully, somewhere between May and July, we’ll have everything wrapped up and ready to start implementing,” he said.

Forest Service seeks input in on changes to sage grouse plan 

GETTY IMAGES

A male sage grouse struts in front of a group of females during 

springtime mating ritual.

INL spent $235 million with small businesses in previous fiscal year

COURTESY IDAHO NATIONAL LABORATORY
Idaho National Laboratory spent nearly 
$235 million or 59.1 percent of its total busi-
ness with small businesses in the previous 
fiscal year.

Idaho Falls students learn computer hacking — with permission

HACKING
AND IT’S OK

By BRENNEN KAUFFMANbkauffman@postregister.com
The idea of 16-year-old students breaking into computer systems and finding secret files may sound like a horrifying scandal. But under the eyes of two teachers in the basement of the University of Idaho-Idaho Falls, finding secret files was the goal.For the last two days, Idaho Falls School District 91’s Computer Science class has taken trips to the computer lab at the university to take part in a controlled hacking competition. This event was the first time in the program’s three years that the students traveled off campus to gain more practical experience with computer systems by completing challenges in a “Capture the Flag” event.

PHOTOS BY JOHN ROARK | POST REGISTER

Top: Shawn Singh and Chayse Kidd, both students in the Career-Technical 

Education’s computer science class, take part in a “capture the flag” computer sci-

ence/cyber game at the University of Idaho’s Idaho Falls campus on Thursday.

Above: Code is seen on a monitor as students in the Career-Technical Education’s 

computer science class take part in a “capture the flag” computer science/cyber 

game at the University of Idaho’s Idaho Falls campus on Thursday.

More HACKING  |  A3
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Bingham News Chronicle
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The Post Register

Adams Publishing Group
Adams Publishing Group (APG) is, first and foremost, a family-owned community newspaper 
company.  It was launched in late 2013 by Mark Adams with support from his family.
Since its first acquisition in March 2014, APG has grown quickly, consisting now of 27 daily 
newspapers, more than 100 non-daily newspapers, and a number of other media-related businesses in 
15 states and the District of Columbia. The company currently employs more than 2,300 associates.
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“It is so hard to find the right media to 
advertise your business.  There’s no tracking, 
it’s hard to calculate results and sometimes 
you feel like you are throwing your money 
away ... well, that’s how I felt until recently...
my company now uses a new way of 
advertising, offered by the Post Register.  
We get a a great mix of media, my favorite 
being geo-fencing.  The tracking is amazing 
and my rep Chris is readily available to go 
over results, answer questions and make 
suggestions.  It’s really easy.......they work up 
the ads and do all the work.  Every month 
we evaluate the results and adjust when 
needed.  In 22 years of being in business 
we’ve done a lot of advertising... .I finally 
feel confident with my purchase.  You don’t 
have to be a “techy” to figure it out.  Chris, 
his team and the Post Register take care 
of everything.  If your business is due for a 
“change” in advertising...give them a call.”

Sincerely,
Deena Goody
Owner/operator
Blast Off! LLC

What we offer
postregister.com: Provides up-to-the-minute local news and 

information about east Idaho. Ads on postregister.com 
are near the content that our users want, increasing 
your ad’s effectiveness.

“Reveal Ad” 1920x600 with 800x250 mobile unit: Top of page 
exclusive placement; user must scroll down to access 
postregister.com content. $150 per day or $750 per week.

Digital Display Ads 
	 728x90 + 320x50 mobile ad unit
	 300x600 + 300x250 mobile ad unit
	 All digital placements appear on the responsive 

mobile version of postregister.com, $13 CPM/ 
minimum of 25,000 impressions per month

Email blast: Be in their inbox! These readers have opted-in to 
have your message delivered!  Only one e-blast is sent 
to this list per day.  $250 reaches about 25,000 readers.

Social media marketing: Use all of the powerful tools 
available to create compelling campaigns using 
Facebook, Twitter, and Instagram to reach customers 
in a ‘friendly’ environment.

Website design: Let us create a responsive, mobile-friendly 
website for your business.

Ad Messenger: Mobile Ad Messenger is THE easiest and 
most effective tool for local advertisers to engage with 
consumers on mobile to drive traffic to stores, services 
and events. Starting at $500 for 50,000 impressions.

More Local   |   More Reach   |   More Results
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Audience Extension: Targeted digital ads delivered 
to your ideal customer – not just on our 
website, but across the whole web. Deliver 
your message as defined by geography, 
age, interests, and more. Geofencing offers 
precision targeting! And, we work directly with 
ad exchanges to cut out the middle man and 
provide more productive campaigns. Detailed 
reporting included! Ask for a custom quote!

Contests: Build your brand by using ours. Let 
us promote and host a contest for you – 
everything from ugly Christmas sweater to 
favorite movie to cutest pet.  You provide a 
prize and we share the entry emails. Custom 
packages include digital, print and social 
media promotion, and start at $250.

Digital out of home: The impact of outdoor 
advertising with the precision targeting of 
digital ads. Reach your audience with ads 
shown on screens in public areas. Includes 
digital billboards, gas pumps, screens in 
waiting rooms and more! An effective addition 
to any advertising campaign.

Need additional digital services?
Contact us for more 

information at 208-542-6701.

More Local   |   More Reach   |   More Results

• Contests, surveys & quizzes
• Email marketing
• Digital out of home
• Geofencing
• Local news websites
• Native advertising
• Online video advertising
• Search engine marketing
• Search engine optimization
• Social media marketing
• Virtual events
• Website development
• And more!

Ask for a custom 
proposal to target 

your audience!
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Modular Rates 

Display Advertising Rates
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Full Page
Half Page

1/4 
Page

1/16

1/8

Contact us
> Tom Farrer  |  208.542.6716  |  tfarrer@postregister.com
> Lindsay Hackett   |  208.542.6724   |   lhackett@postregister.com
> Donna Nims  |  208.542.6701  |  dnims@postregister.com

> Karissa Potter  |  208-542-6796  |  kpotter@postregister.com
> Sadie Trujillo  |  208-542-6713  |  strujillo@postregister.com

Size Specs 13x 8x 6x 4x 1x
Full page

60,000 impressions
9.83” W x 

20” H $960 $1,110 $1,160 $1,210 $1,360

Half page
60,000 impressions

9.83” W x 
“10” H $580 $680 $780 $880 $905

1/4 page
30,000 impressions

4.82” W x 
10” H $315 $365 $405 $495 $545

1/8 page
15,000 impressions

4.82” W x 
5” H $200 $250 $275 $310 $350

1/16 page
7,000 impressions

3.15” W x 
3.5” H $120 $135 $150 $160 $175

Prices per insertion. Prices are net, no agency discounts,. Online impressions run within 7 days of print.

IDAHO
• Challis Messenger

• E.I. Business Journal
• Farm & Ranch

• Idaho State Journal

• Jefferson Star
• Montpelier News-Examiner

• Preston Citizen
• Standard Journal

• Teton Valley News

UTAH
• Logan Herald

• Tremonton Leader

Ask your MMAE about advertising in our sister publications! 
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Contact us
> Donna Nims  |  208.542.6701  |  dnims@postregister.com

Contact us
> 208.542.6701

Front Page Advertising

Ask us about custom printing and 
direct mail options!

With over 60,000 daily readers of the Post Register, 
your ad will be the first thing they see!

*Space is extremely limited for Front Page 
Advertising options.  Deadlines for creative are 
generally two weeks prior to publication although 
‘rush’ options may be possible for an additional fee. 

www.MountainViewHospital.org/GoPink

Digital Mammogram
($65 for regular screening with implants)

45$
DURINGTHE MONTH OF OCTOBER

A Physician Owned Hospital an Affiliate of Mountain View Hospital

EARLY DETECTION SAVES LIVES
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By RYAN SUPPE

rsuppe@postregister.com

A new mural in down-
town Idaho Falls is drawing 
criticism from members of 
the deaf community and 
their supporters because 
the painting — which was 
done by a local artist who 
is not hearing impaired — 
incorrectly used American 
Sign Language.

The mural — titled “Look 
and Listen” and commis-
sioned by the American 
Civil Liberties Union of 
Idaho in partnership with 

the Idaho Falls Downtown 
Development Corporation 
— is meant to depict four 
signs in American Sign 
Language but the signs were 
illustrated incorrectly.

Many members of the 
deaf community responded 
this week to a Downtown 
Development Corpora-
tion Facebook post of the 
mural, saying members of 
the deaf community should 
have been consulted on the 
project.

As of Thursday after-
noon, more than 170 Face-
book users had comment-
ed on the social media post. 

Most of the comments 
expressed disappointment, 
anger or confusion in 
response to the mural. Oth-
ers said they appreciate the 
intent of the mural — that 
communication with and 
understanding of margin-
alized groups are important 
— and acknowledged the 
freedom of the artist to 
illustrate that message.

Ricky Taylor, 44, of Po-
catello, a deaf video blogger 
who is fluent in ASL, said 
in a text message that 
the signs depicted in the 
mural are not ASL and that 
he considers the project 

cultural appropriation.
Taylor said the mural is 

“absolutely cringeworthy” 
and an attempt to translate 

the sign language results in 
“gibberish.”

“This is cultural appro-
priation, using (a) hear-

ing artist to gain some 
kind of inspiration porn 
on Deaf ’s natural lan-
guage — American Sign 
Language,” Taylor said.

Kelly Sheridan, a local 
landscape artist and art 
teacher, painted the mural. 
The ACLU of Idaho and 
the Downtown Develop-
ment Corporation accepted 
her mural proposal from 
a field of more than 40 
applicants, according to 
Downtown Development 
Corporation’s executive 
director Catherine Smith.

By JOHNATHAN HOGAN

jhogan@postregister.com

Idaho Falls Police Department officials 
sat down Monday with the Idaho Falls 
City Council to discuss increases in gang 
activity in the city.

Chief Bryce Johnson attended the work 
session with three officers, including Sgt. 
Jessica Marley, who heads the department’s 
gang unit.

The police depart-
ment estimates there 
are nearly 600 people in 
Idaho Falls associated 
with gangs, with the 
gangs ranging in size 
from less than 10 to 
more than 200. Many 
of those gangs focus 
their membership 
around a specific ethnic 
group, though some allow other races to 
increase their numbers. The exception is 
white supremacist gangs, which number 
around 60 people in the city.

According to Marley, the gang unit 
is about more than making arrests and 
catching criminals. Each officer has an 
understanding of the social structure that’s 
built between or within the gangs. Arrest-
ing those who commit violent crimes and 
sell drugs is part of the job, but so is talking 
to the gangs and diffusing tense situations 
before they become more violent.

“They resolve conflict, and I’ve seen 
Officer (Jose) Abreo and Officer (Corey) 
Sato do that with rival gangs,” Marley said. 
She added that sometimes the unit also 
reduces tension between the gangs and law 
enforcement.

Education plays a key role as the unit 
educates schools, religious organizations 
and other groups working with teens to 
head off recruitment efforts.

Abreo said the gang unit was formed 
last year after police became more aware 
of growing gang activity and gang graffiti. 
Other law enforcement officers informed 
the Idaho Falls Police Department gangs 
were moving into the area, drawn by the 
same economic forces that have spurred 
growth in the city.

“It wasn’t as big of an issue when I first 
started serving as mayor,” Idaho Falls May-
or Rebecca Casper said.

By NATHAN BROWN

nbrown@postregister.com

Since the 1970s, the Republican 
candidates for statewide office have 
spent late October touring Idaho 
together by bus.

On Wednesday they passed 
through much of eastern Idaho, start-
ing and ending the day in Idaho Falls 
and making stops in Jefferson, Teton 
and Madison counties.

RIGBY
The first stop of the morning was 

at Broulim’s in Rigby. Dick Broulim, 
the owner of the local grocery store 
chain, has contributed to several 
Republican candidates over the years 
and gave to gubernatorial candidate 
and current Lt. Gov. Brad Little this 
year.

The candidates and their staffers 
headed up to the grocery store’s sec-
ond floor. A couple of people were 
waiting for them, including Rod 
Furniss, the Republican District 35B 
House candidate. He beat Republi-
can incumbent Karey Hanks in the 
May primary and is facing Dem-
ocrat Jerry Browne in the general 
election.

Furniss, whose district if he wins 
will cover Butte, Clark, Jefferson and 
Fremont counties, rode along on the 
bus tour Tuesday when they visited 
the main towns in his rural district. 

He recounted how they got a big 
crowd in Ashton, a city of fewer than 
1,200 people.

“I was impressed with the people 
that cared,” said Furniss, who had a 
Brad Little sticker on his blazer. “Brad 
really brings out those kind of people. 
He’s down to earth.”

John Erickson of Lewisville sat 
down for a while with Little, who is 
running against Democrat Paulette 

Jordan to succeed retiring Republican 
Gov. C.L. “Butch” Otter.

“He’s just like me,” Erickson said. 
“He’s a cow man, a sheep man. He can 
do everything. ... Some people you 
attract to and some people you don’t.”

Erickson, who is 77, spent 50 years 
as the GOP’s local legislative district 
chairman.

Idaho GOP nominees travel 
together in campaign push

IFPD discusses rise 
in gang activity 
with city council

Johnson

More GANGS  |  A3

New downtown mural gets thumbs-down from deaf community

RYAN SUPPE/RSUPPEPOSTREGISTER.COM

A new mural in downtown Idaho Falls is drawing criticism from 
the deaf community and their supporters.

More MURAL  |  A3

PHOTOS BY JOHN ROARK | POST REGISTER

Above: Lieutenant governor and current gubernatorial candidate Brad Little talks with 
a colleague between stops during the GOP Bus Tour on Wednesday.
Top: Harley Wilcox, chairman of the Teton County Republican Party, listens as lieutenant 
governor and Republican gubernatorial candidate Brad Little speaks about his campaign 
for governor during the GOP Bus Tour on Wednesday.

TEAMWORK 

TOUR

More TOUR  |  A3

FRIENDS,
I care about all of you, will listen to all of you, and will be your voice
in Boise to passionately support issues of importance to all Idahoans:

n Medicaid expansion

n Increased funding for education and especially early education,
which pays for itself seven-fold

n Quality jobs for all Idahoans

n Protection of our public lands
from private ownership.

PAID BY PAT TUCKER FOR IDAHO—CARRIE CROM, TREASURER VOTE NOVEMBER 6
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By JERRY PAINTER

jpainter@postregister.com

A young falcon circled 
around a sagebrush and 
cheatgrass field south of Arco 
on Thursday when a few sage 
grouse burst from the ground. 
The chase was on. The falcon 
closed the gap and hit one 
of the grouse, but not hard 
enough to do any damage and 
the grouse flew away.

“That was exciting,” a by-
stander said. “The falcon was 
not high enough to hit the 
bird hard enough.”

Watching a falcon close on 
a game bird is quite a sight. 
Peregrine falcons are the 
world’s fastest birds with some 
having been clocked at more 
than 220 miles per hour. 

This weekend, a couple of 
dozen falconers gathered in 
Arco for the Idaho Falcon-
ers Association’s annual fall 
meetup. They gathered in the 
morning for breakfast at Pick-
le’s Place to talk shop and ex-
change notes on where to hunt, 
then headed out to various 
places to test their birds against 
rabbits, grouse and waterfowl.

In the case of the unsuc-
cessful falcon, the owner was 
pleased with what he saw.

“He’s just a young bird,” 
said Rick Guritzky of Weston. 
“They get beat, beat and 
beat until they figure it out. 
It’s good for them. I like his 
enthusiasm. It shows he’s 
enjoying it.”

The gathering of Idaho 
falconers takes place every 
fall in the Arco area and this 
year’s was organized by Idaho 
Falls falconer Stephen Buffat. 
The casual affair sees people 
from across the West sharing 
meals and swapping gear. Ida-
ho Falconers president Brad 
Smoot lives in Arco, mostly 
for the area’s opportunities to 
fly his birds.

“I met my wife out on the 
desert hawkin’ grouse,” he 
said. “It’s a lifestyle for us.”

Smoot said he changed 
careers from a construction 
manager to a nurse at the 
Arco hospital “so I could do 
this.”

While falconers are a small 
group — Smoot estimates 
perhaps 150 active in the 
state and about 5,000 nation-
wide — they are passionate. 
Many also run bird dogs to 
aid their birds’ success. The 
falconers’ birds take the place 
of a gun for a typical hunter, 
but instead of putting the 
gun away at the end of the 
season, birds must be cared 
for year-round.

By CALLEY HAIR

The Columbian

VANCOUVER, 
Wash. — Consignment 
stores traditionally sell 
gently used items. But 
on a recent afternoon 
at Spanky’s Legend-
ary Consignment on 
Southeast Mill Plain 
Boulevard, the racks 
were flush with brand-
new clothes: 24 pairs of 
one-size-fits-all leggings, 
35 dresses, a handful of 
skirts on the clearance 
rack.

These days it’s not 
an unusual sight, said 
Spanky’s owner, Rachel 
Phillips. Never-worn 
pieces from LuLaRoe, 
a multilevel marketing 
company that sells soft, 
comfortable clothing 
designed to fit all body 

types, are being con-
signed to the store in 
huge batches. Cut from 
stretchy material, the 
garment brand is known 
for its geometric and flo-
ral-patterned leggings, 
printed T-shirts and 
modestly cut dresses.

“There’s a lot of local 
vendors, mostly women, 
who have gotten into the 
business of sending Lu-
LaRoe,” Phillips said. “It 
hasn’t turned out the way 
they thought it would.”

LuLaRoe gig leaves vendors with 
clothes they’re unable to sell

NATHAN HOWARD/THE COLUMBIAN

Julie Beckwith poses for a photo in her Vancouver, Wash., 
home on Tuesday afternoon. Beckwith was a vendor for 
LuLaRoe clothing from October 2015 to February 2017.

Idaho falconry: Hunting with 
beak, talons and feathers

PHOTOS BY JOHN ROARK | POST REGISTER

Above: Kenley Christensen pre-
pares to put his gyr peregrine 
hybrid falcon away after flying it 
to hunt a rooster pheasant during 
the annual Idaho Falconers 
Association meet-up in Arco on 
Friday. “My middle school princi-
pal had a goshawk and I thought 
it was cool,” said Christensen, a 
falconer by trade. “My parents 
thought it was a fad and 30 years 
later I’m making a living doing it.” 
The group wasn’t able to find any 
grouse to hunt on Friday so they 
used pheasants for training.

Stephen Buffat’s gyr peregrine falcon hybrid keeps his foot on a rooster pheasant it brought down during the 
annual Idaho Falconers Association meet-up in Arco on Friday. The group wasn’t able to find any grouse to 
hunt on Friday so they used pheasants for training.

SEE A PHOTO GATHERING 

OF THE FALCONERS AND 

THEIR BIRDS

Post Register photojour-
nalist John Roark has a photo 
gallery from his day with the 
falconers online at postregis-
ter.com.

More FALCONRY  |  A7

More LULAROE  |  A4

Eastern Idaho Regional 

Medical Center presents 

The Pink Pages

Sunday, Oct. 28, 2018
A Post Register special advertising section

eirmc.com/mammogram

Tough 
as nails
Belinda faces  

cancer head on

CHRIS BRONSON | IDAHO PRESS

Madison celebrates after defeating Skyview in the 5A State Championship match on Saturday 
in Tampa.Read more about this game and other game on A14.

Madison wins State
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The Ammon City 
Council took the next 
steps to pay for the 
expansion of its fiber 
network.

In two resolutions 
passed on Thursday 
night, the council voted 
to approve the report 
on the second Local 
Improvement District 
(LID) for the fiber 
network, set a date for a 
public hearing about the 
district, and entered an 

engagement deal to fund 
the network with a new 
bond.

LID No. 2 was created 
in July 2017 as the next 
set of locations for the 
expansion of the city’s 
fiber system. The three 
neighborhoods in the 
new district are Cotton-
wood Hills, Founders 
Pointe and Eagle Pointe. 
The city engineers re-
ported that 206 residents 
in the district already 
have chosen to have the 
fiber installed in their 
homes and the report 
provides the best esti-

mate of the project’s cost 
and current state.

Technology Direc-
tor Bruce Patterson 
explained that those 
neighborhoods were 
chosen because it makes 
the expansion of the 
fiber network easier for 
areas that don’t currently 
border the network.

“For us to get fiber 
there, we have to get 
fiber to another, clos-
er neighborhood and 
expand it out to the next 
one,” Patterson said.

POST REGISTER

David Hansen, 47, formerly of 
Idaho Falls, was indicted Thursday 
by a federal grand jury in Boise on 17 
counts of wire fraud and six counts of 
tax fraud.

U.S. Attorney Bart M. Davis an-
nounced the indict-
ments in a Friday 
news release.

Hansen was the 
90 percent owner 
and chief executive 
officer of Yellow-
stone Partners 
LLC, an investment 
management firm 
headquartered in 
Idaho Falls.

In March 2017, the Post Register 
reported that FBI agents had raid-
ed the Idaho Falls headquarters of 
Yellowstone Partners, an established 
investment adviser with satellite offices 
around the West and more than $850 
million in assets under management. 
The raid, which previously had been 
unreported in the media, took place in 
November 2016.

During the FBI raid agents spent 
several hours seizing computer files 
and other records, the Post Register 
reported.

Thursday’s indictment alleges that 
from 2008 to 2016, Hansen systemati-
cally and intentionally overbilled many 
of his clients’ accounts. “He personally 
submitted fraudulent billing requests 
to a brokerage firm, and he also direct-
ed certain of his employees to do the 
same,” the U.S. Attorney’s news release 
said.

The fraudulent billings resulted 
in the transfer to Hansen and Yel-
lowstone Partners of client funds in 
amounts far in excess of what was 
allowed for under the management 
agreements. It’s estimated Han-
sen defrauded his clients of at least 
$9,448,941 through his overbilling 
scheme, the release said.

Ammon sets public hearing date as new fiber district advances

Former owner and 
CEO of Yellowstone 
Partners investment 
firm indicted for fraud

POST REGISTER FILE PHOTO

The sign outside the Yellowstone Partners LLC 
office in Idaho Falls is seen in this 2017 photo.

By RYAN SUPPE

rsuppe@postregister.com

How much cash gets gobbled up 
on the average Thanksgiving meal? 
This year, not quite so much.

The average cost of a Thanksgiving 
meal is at its lowest level since 2010, 
according to a new survey by the 
American Farm Bureau Federation.

A survey of grocery store prices 
of traditional Thanksgiving dishes 
found that the average cost of a meal 
for 10 people is $48.90, a 22-cent 
decrease from 2017.

This is the third straight year the 
average has decreased, according to 
an Idaho Farm Bureau news release.

The survey shows that retail food 
prices have been relatively flat in re-
cent years, according to Farm Bureau 
Federation president Bryan Searle.

While farmers and ranchers are 
struggling with commodity prices, 
the decrease in the cost of an aver-
age Thanksgiving meal shows that 
consumers benefit from lower retail 
food prices, Searle said in the news 
release.

“American farmers are really good 
at what they do: producing a large 
amount of food at very reasonable 
prices,” Searle said in the news re-
lease. “The U.S. agricultural industry 
continues to ensure Americans can 
enjoy an abundant, safe and afford-
able supply of food.”

One hundred sixty-six volunteer 
shoppers from 37 states checked 
grocery store prices for turkey, stuff-

ing, sweet potatoes, rolls with butter, 
peas, cranberries, a vegetable tray, 
pumpkin pie with whipped cream, 
coffee and milk.

The shoppers noted the best 
possible prices, without including 
discounted items.

Their results showed that a 
16-pound turkey costs on average 
$21.71, a 67-cent decrease from last 
year. A gallon of milk is $2.92, down 
7 cents. A 3-pound bag of sweet 
potatoes is $3.39, down 13 cents. A 
1-pound bag of green peas is $1.47, 
down 6 cents. And a dozen rolls is 
$2.25, down 1 cent.

A few items saw price increases. 
Twelve ounces of cranberries is 
now $2.65, a 22-cent increase. A 
30-ounce pumpkin pie mix is $3.33, 

up 12 cents. And a 14-ounce pack-
age of cubed bread stuffing is $2.87, 
up 6 cents.

Fred Meyer in Idaho Falls was 
bustling with Thanksgiving dinner 
shoppers on Friday afternoon. Fred 
Meyer sells Kroger frozen turkeys 
for $1.49 per pound, or $23.84 for a 
16-ounce turkey. The cost of a tur-
key decreases to 49 cents per pound 
when a shopper spends $50 or more.

Albertson’s on 17th Street has a 
similar promotion that decreases 
the cost of a turkey to 45 cents per 
pound when a shopper spends at 
least $25. Alberston’s turkeys typical-
ly cost $1.69 per pound, or $27.04 
for a 16-pound turkey.

Cost of Thanksgiving dinner decreases for third straight year

POST REGISTER FILE

Bruce Patterson serves as the Technology Director for Ammon.

TRIMMING 
THE TURKEY

“To be 
honest, the 
meal is quite 
traditional 
so I don’t 
pay much 
attention to 
the cost.”
— Linda Manning,

Arco

More THANKSGIVING  |  A3
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*These statements have not been evaluated by the FDA.These products are not intended to diagnose, treat, cure, or prevent any disease.

For Store Locations visit NaturalGrocers.com

HOTLINEWeekly
November 2016

IDSP1106

All items are available while supplies last.
Offers valid Nov. 6 through Dec. 3, 2016 *Except where noted.

DEPARTMENTBulk

Niman Ranch®

$229
each

ORGANIC
Russet Potatoes

5lb. Bag

ORGANIC
Cranberries
8 oz. Bag

2/$5
each

100%
ORGANIC
PRODUCE

ALWAYS
AFFORDABLE!SM

Ultra
Omega-3

NOW®
Uncured Applewood
Smoked Bacon

$639
12 oz.

EDAP $6.89

$2699
180 sg

EDAP$29.59

Almond
Flour

Walnut
Combos

$499
1 lb. bag

$599
1 lb. bag

$1699
3 lb. bag

Natural Factors®
Grape Seed
Extract

$1229
90 cap

EDAP $14.29
SAVE $2

Applegate®
Breakfast Sausage Links

$349
7 oz.

EDAP $4.49 SAVE $1This periodical is intended to present information we feel is valuable to our customers. Articles are in no way to be
used as a prescription for any specific person or condition; consult a qualified health practitioner for advice. These
articles are either original articles written for our use by doctors and experts in the field of nutrition, or are reprinted
by permission from reputable sources. Articles may be excerpted due to this newsletter’s editorial space limitations.
Pricing and availability may vary by store location. All prices and offers are subject to change. Not responsible for
typographic or photographic errors.

Individual store hours vary,
please contact the store

nearest you for exact times.

Printed on
minimum 10%
post consumer
recycled fiber
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Coeur d’Alene

208-665-4590
222WNeider Ave

N
G

ov
er

n
m

en
tW

ay

W Neider Ave

95

90

HAILEY

N
M
ai
n
S
t

Empty Saddle Rd

McKercherBlvd

710 N MAIN STREET

McDonalds

BigWood 4

NOW
OPEN!

*These statements have not been evaluated by the FDA. These products
are not intended to diagnose, treat, cure, or prevent any disease.

All items are available while supplies last. Offers valid November 6 through December 3, 2016

NOW®
XyliWhite Platinum Mint Baking
Soda Toothpaste Gel or XyliWhite
Cinnafresh Toothpaste Gel

Country Life®

Derma-e®

Superior B-12

High Potency
Biotin
5 mg

$899
60 vcap

EDAP $9.99
SAVE $1

$1099
50 loz.

EDAP $11.99
SAVE $1

Firming DMAE
Moisturizer

$1449
2 oz.

EDAP $17.95

$949
4 oz.

EDAP $11.99

Anti Wrinkle
Renewal Cream

Weleda®

$11992.5 oz.

EDAP $15.99 SAVE $4

Skin Food

A unique, ultra-rich whole-body
cream that deeply hydrates,
restores and protects skin
with nourishing plant oils and
extracts.

$1125
Paperback

$2249
Paperback

$349
6.4 oz.

EDAP $4.15

• Spadea ‘wrap 
around’ ... $2,900

• Front page  
stickers ... $899

• Lowrider  
print ad ... $399 

15% OFF
Your Order to Go

Limit one per coupon. Not valid with any 
other offer or on holidays. Expires 11/30/16.

JAPANESE 
HIBACHI

AND SUSHI

2625 S. 25th E.  Ammon, ID  83406
(North end of Edwards Theater Row)  

Tel: 208-523-FUJI (3854) • Fax: 208-523-3855             

OPEN THANKSGIVING DAY

Single sheet..................$60

1x 13x 39x 52x
4 tab $60 $57 $53 $50
8 tab $62 $60 $58 $56
12 tab $64 $62 $59 $55
16 tab $66 $64 $60 $58
20 tab $68 $65 $61 $59
24 tab $70 $68 $65 $61
28 tab $72 $69 $66 $62
32 tab $74 $70 $69 $65
36 tab $76 $74 $70 $69

40 tab+ $78 $75 $71 $70

Print & Deliver 
Your full color, 

2-sided, 8.5” x 11” 
glossy flyer in the 
Post Register for 
under $1,000! Call 
for a quote.

• Full run required for all preprints

Front page of 
Outdoors and Smart 
Living sections also 

available ... $299 each



2022 Media GuideSpecial Sections
More Local   |   More Reach   |   More Results

Contact us
> Donna Nims  |  208.542.6701  |  dnims@postregister.com

Special Section Pricing
> Ask your advertising rep about special discounts for purchasing 

ads in multiple sections. Special sections deadlines and 
pricing may change. Confirm with your Multimedia Advertising 
Representative.

Advertising in special sections is a great way 
to reach a more targeted audience. With our wide 
variety of sections and expanded reach, special 
sections are a great opportunity to reach your target 
audience at the right time, in the right place. 

Many of these publications are distributed 
in multiple communities. They are also carefully 
timed to reach the right audience. For example, 
Here Comes the Bride comes out right before the 
East Idaho Bridal Fair, and East Idaho Angler comes 
out right before the East Idaho Fly Tying Expo. In 
addition, PDFs of many of these publications will be 
emailed out to an additional 10,000 people who have 
expressed an interest in the publication’s topic. 

Don’t miss this opportunity to get your ad in the 
right hands at the right time.

       Glossy magazine
Full page (7.5” x 9.25”): ........................... $895
1/2 page (7.5” x 4.5”): .............................. $495
1/4 page (3.5” x 4.5”): ..............................$295
1/8 page (3.5” x 2.25”): ............................ $155

       Medical Guide
Full page (7.5” x 9.25”): .........................$1,350
1/2 page (7.5” x 4.5”): .............................. $845
1/4 page (3.5” x 4.5”): ............................. $595
1/8 page (3.5” x 2.25”):............................ $300

Broadsheet on newsprint
Full page (9.83” x 20”): ...................................$875
1/2 page (9.83” x 10”): ................................... $475
1/4 page (4.8” x 10”): ......................................$275
1/8 page (4.8” x 5”): ........................................$145

Short tab on newsprint
Full page (9.875” x 9.75”): ...................... $599
1/2 page (9.875” x 4.7”): ......................... $349
1/4 page (4.85” x 4.7”): ............................$189
1/8 page (4.85” x 2.4”):...............................$99
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RYEstate 
Planning
Deadline: 

Jan. 17

Post Register: 
Jan. 30

Standard 
Journal:  
Feb. 1

broadsheet

Restaurant Guide
Deadline: Jan. 5

Post Register: Jan. 23
Standard Journal: Jan. 25

glossy magazine

Senior Living
Deadline: Feb. 2
Post Register &  

Idaho State Journal: Feb. 20
Standard Journal: Feb. 22

Jefferson Star: Feb. 23
short tab

2021 Restaurant Guide   |   1

2021

Senior LivingEast Idaho

February 2021

NNews ews CChroniclehronicle
BinghamBingham

Estate Planning 2021   •   1

Estate Planning
2021

A special advertising supplement

Sponsored by the 
Eastern Idaho Estate Planning Council

Secure your future and your  
family’s with an estate plan

Here Comes the Bride   •   1

2021

Here Comes  
the Bride

Deadline: Jan. 26
PR: Feb. 13
SJ: Feb. 15

glossy magazine
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Spring 2021 Welcome Back BYU-Idaho 1WELCOME
BACK

Spring 2021
BYU-IDAHO

Welcome Back  
BYU-Idaho

Deadline: March 31
Standard Journal:  

April 15
glossy pocket magazine

Chamber Magazine
Deadline: April 14
Standard Journal:  

April 29 
glossy magazine

RECREATION | SCHOOLS | BUSINESSES | EVENTS

REXBURG AREA
BUSINESS DIRECTORY

2021 Business Directory Magazine.indd   1 4/6/21   11:23 AM
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www.PostRegister.com East Idaho Angler Spring 2021   •  1

2021

East Idaho Angler
Deadline: March 9

Post Register: March 27
Standard Journal: 

March 29
glossy magazine

Born in 2020
Deadline: 
March 7

Post Register: 
March 27

glossy magazine

Spring Sports 
Preview
Deadline:  
March 10

SJ: March 25
short tab

Easter  
Coloring Book

Deadline: March 30
Standard Journal: 

March 18
short tab

www.PostRegister.com Born in 2020 March 28, 2021  •  1

March 28, 2021

Sponsored by

Sports PreviewSports PreviewSPRING

Friday, March 26, 2021

www.RexburgStandardJournal.com Easter Coloring Book Spring 2020   •   1

Easter 
Coloring Book

Friday, March 27, 2020
Special advertising supplement

JU
LY

Fourth of July
Deadline: June 20
Standard Journal: 

July 1
short tab

July 2021
Watch the parade on  

Facebook LIVE! at 10 a.m., 
brought to you by Westmark 

and the Standard Journal! Idaho  
International 
Summerfest

Deadline: 
June 29

Standard 
Journal:  

July 8

broadsheet

Pioneer 
Days

Deadline: 
July 13

Standard 
Journal:  
July 22

broadsheet

Post Register Summerfest Friday, July 5, 2019   •   1

2019

July 8-13, 2019
idahosummerfest.com

Schedule  
of events,

page 2

Meet the  
performers,

page 4

Map of  
Rexburg,

page 6

Pioneer Days2021

July 19-24  •  St. Anthony

Silver Stars
Deadline: July 19

Post Register:  
July 29

short tab

Our Town
Deadline: July 13

Standard Journal: July 29
glossy magazine

POST REGISTER

2021

Sponsored by

Presented by

www.RexburgStandardJournal.com Our Town 2021   |   1

Our Town
2021

M
AY

JU
N

E

101 Things to do in Idaho Spring/Summer 2021   •   1

to do in

Eastern and Central Idaho Edition

Spring/Summer 2021

Spring/Summer 2021   |   1

Medical GuideEastern 
Idaho

Spring/Summer 2021

Dr. Peterson Dr. Peterson 
transforms transforms 

surgery in Idaho surgery in Idaho 
with the  with the  

Mako systemMako system

Sponsored by

www.PostRegister.com Best of 2021 Wednesday, June 30, 2021   •   1

ReadeRs'
choice

b e s t  o f  2 0 2 1

aWaRds

July 2021

SPONSORED BY

www.JeffersonStarNews.com Sports Stars Awards Wednesday, May 26, 2021   •   1

2021

®

May 2021 Sports Stars 1

2021

®

101 Things to do in Idaho
Deadline: May 11

Post Register: May 29
Standard Journal: May 31

magazine

Medical Guide
Deadline: May 4

Post Register: May 22
Standard Journal: May 24

glossy magazine

Best of 2022
Deadline: June 8

Post Register: 
June 26
short tab

Sports Stars
Deadline: May 11

Post Register: 
May 25
short tab

Sports Stars
Deadline: May 18

Standard  
Journal: May 31

short tab

Senior Living
Deadline: April 20

Post Register &  
Idaho State Journal: May 8
Standard Journal: May 10

Jefferson Star: May 11
short tab

 East Idaho Senior Living May 2021   •   1

Senior LivingEast Idaho

May 2021

NNews ews CChroniclehronicle
BinghamBingham
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Kickoff
Deadline: 

Aug. 9

Post  
Register:  
Aug. 19

broadsheet

KICKOFF
Friday, August 27, 2021

of the
Changing
GUARD

Senior Living
Deadline: August 3

Post Register &  
Idaho State Journal: Aug. 21

Standard Journal: Aug. 23
Jefferson Star: Aug. 24

short tab

 East Idaho Senior Living August 2021   •   1

Senior LivingEast Idaho

August 2021

NNews ews CChroniclehronicle
BinghamBingham

Fall Sports  
Preview

Deadline: Aug. 22
Standard Journal: 

Sept. 2
short tab

www.RexburgStandardJournal.com Fall Sports Preview 2021 Friday, Sept. 3, 2021   •   1

Sports PreviewFALL
Friday, September 3, 2021 WELCOME

BACK
Fall 2021

BYU-IDAHO

Visit us at uvsj.com and 
follow us on Facebook!

Welcome Back  
BYU-Idaho

Deadline: Aug. 24
Standard Journal:  

Sept. 9
glossy pocket magazine

Fall/Winter 2021   •   1

to do in

Eastern and Central Idaho Edition

Fall/Winter 2021

101 Things to do in Idaho
Deadline: Sept. 7

Post Register: Sept. 25
Standard Journal: Sept. 27

magazine
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Ski Club
Deadline: 

Oct. 24
Post Register: 

Nov. 6
short tab

Holiday Catalog
Deadline: Nov. 1

Post Register: Nov. 24
Standard Journal: Nov. 25

glossy magazine

MAGAZINE
2020-2021

Medical GuideEastern 
Idaho

Fall/Winter 2020

Sponsored by

Diabetes
Thousands of Idahoans have 
diabetes and don’t know it

Medical Guide
Deadline: Oct. 5

Post Register: Oct. 23
Standard Journal: Oct. 26

glossy magazine

Progress
Deadline: 

Oct. 17

Standard 
Journal:  
Oct. 25

broadsheet

Senior Living
Deadline: Nov. 7
Post Register &  

Idaho State Journal: Nov. 27
Standard Journal: Nov. 29

Jefferson Star: Nov. 30
short tab

 East Idaho Senior Living November 2020   •   1

Senior LivingEast Idaho

November 2020

NNews ews CChroniclehronicle
BinghamBingham

November 2020  •  1

At Home
Christmas

AT

NNews ews CChroniclehronicle
BinghamBingham

A season for 
small business

Shop small this 
holiday season with 
these local retailers

Gifts to make social 
distancing easier

Five ways to make 
gift cards more 

personal

Have a healthy 
holiday shopping 

experience

D
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R

2022 Calendar
Deadline: Dec. 8 

Post Register: 
Dec. 25

Standard Journal: 
Dec. 27

glossy

2020
East Idaho Images Calendar

Winter Sports  
Preview

Deadline: Nov. 14
Standard Journal: 

Dec. 2
short tab

www.RexburgStandardJournal.com Winter Sports Preview Friday, Dec. 4, 2020  •  1

Sports PreviewWINTER
Friday, December 4, 2020

Progress
Deadline: 

Dec. 8
Post Register: 

Dec. 26
broadsheet

www.PostRegister.com Progress Sunday, December 27, 2020   •   1

Progress
A look back at a decade of  

growth in Idaho Falls and Ammon



2022 Media GuideSpecial Sections
More Local   |   More Reach   |   More Results

2022 Media GuideSpecs & Deadlines
Terms and Conditions
a. We will be happy to offer new advertisers credit upon the 

approval of a Post Register credit application. Until your 
credit is approved, you may pay for your advertising with 
MasterCard, Discover Card, VISA, American Express cashier’s 
check or money order.

b. Advertising is payable by the 10th of the following month.
c. If for some reason you fail to pay for your advertising within 

60 days of billing, you will incur a FINANCE CHARGE of 
1.5%per month, not to exceed 18% annually, which will be 
added on to the next statement.

d. If an advertiser utilizes an advertising agency, both are 
responsible for payment and completion of all contracts.

General Policy
a. Although every effort will be made to make sure your ad 

runs without errors, some mistakes do occur. If we run your 
ad with a significant error or omission, we will gladly submit 
a letter of correction, but we cannot be held responsible for 
any loss beyond the actual value of the advertising space 
itself. To help ensure that we have your ad correct, we will 
provide a proof at your request. We can FAX ads smaller than 
1/4 page.

b. On multiple run advertising, we will spot check your ad for 
errors on the first day the advertising appears. Please call us 
on the first day if your ad runs incorrectly. We will correct the 
ad for future insertions.

c. To maintain the quality of our paper, from time to time it 
is necessary to revise or reject advertising. If we edit your 
ad, we will do so only with your consent. If we reject your 

ad, we will help you redesign or rewrite your copy at your 
request. The publisher reserves the right to place ‘Paid 
Advertisement’ above any advertisement. Advertisers 
assume all responsibility for content of the advertisement 
they authorize. The Post Register may in its sole discretion 
edit, classify, or reject any advertising copy or ad submitted 
by the advertiser.

d. We will make every effort to return your art elements just as 
soon s your schedule is complete. We cannot be responsible 
for advertising materials left in our possession for more than 
30 days.

e. We will try to fulfill position requests whenever you indicate 
a preference, but position is often dictated by press 
requirements, ad size or annual advertising expenditures. 
Please let us know when you have a preference. We sill do 
our best to comply. We do not guarantee page or section 
position without 20% premium.

f. For your convenience advertising may be canceled or 
postponed up to 10 a.m. one working day prior to publication. 
Deadline for advertising is three working days prior to 
publication. Cancellations after 10 a.m. will be billed at full 
rate.

 g. According to federal law, discrimination in employment 
or housing ads because of sex, race, religion or disability is 
prohibited.
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2022 Media GuideSpecs & Deadlines
Accepted Formats:

• Acrobat PDF (fonts 100% embedded)
• Adobe InDesign PDF (fonts 100% embedded)
• EPS, TIFF or JPEG files (all fonts outlined or embedded.

All ad files must be exact print size. No nested files - eps files 
that contain eps files.

Unaccepted Formats:

Mechanical Requirements
ROP - 6 column format: 1.48” column, 20” deep
Classified - 8 column format: 1.08” column, 20” deep
Tabloid - 2 column format: 4.7” column, 9.75” deep

Photographs/Graphics
• Color mode: CMYK, Grayscale or Spot. ABSOLUTELY NO 

RGB IMAGES. Please do not use color images in ads that 
will run grayscale. 

• Resolution 160-200 dpi for photos, no less than 600 for line 
art. Images should be saved at actual size.

If you have questions, please feel free to call 
Creative Services at 208.522.1800 ext. 1177

*Major holiday deadlines vary. Contact your MMAE for details.

Deadlines
Publication Date	 Ticket/Copy Deadline	 Ads Cleared
Tuesday	 Friday at 5 p.m.	 Monday at 5 p.m.
Wednesday	 Monday at 5 p.m.	 Tuesday at 5 p.m.
Thursday e-edition	 Tuesday at 5 p.m.	 Wednesday at 5 p.m.
Friday	 Wednesday at 5 p.m.	 Thursday at 5 p.m.
Sunday	 Thursday at 5 p.m.	 Friday at 5 p.m.
Sun./Lazy Sunday	 Monday at 5 p.m.	 Tuesday at 5 p.m.
		  (following week)

More Local   |   More Reach   |   More Results

Tabloid
1 col............. 4.7”
2 col..........9.57”

• Microsoft Publisher
• Microsoft Excel

• Corel Draw
• PageMaker

• Microsoft Word/Works
• Microsoft PowerPoint

ROP & Classified
1 col................1.48”
2 col...............3.15”
3 col..............4.82”
4 col..............6.49”
5 col...............8.16”
6 col..............9.83”


