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Casa Grande Valley Newspapers Inc. is a privately owned and operated 
newspaper and commercial printing company located in Casa Grande, 
Arizona. It publishes a daily newspaper, five weekly/semi-weekly 
newspapers and five specialty publications. www.trivalleycentral.com 
is the company’s online version of its newspapers.

Its flagship daily newspaper, the Casa Grande Dispatch, is 
published Tuesday through Sunday mornings. The Dispatch 
turned 100 years old in January 2012, and is Casa Grande’s oldest 
business in operation. Founded in 1912 by Evans T. Richardson, the 
newspaper was purchased by Ruth and Donovan M. Kramer Sr. in 
1962, and CGVNI is one of the area’s largest employers.

The Florence Reminder & Blade-Tribune, the company’s oldest 
newspaper, has been part of the fabric of Florence since 1892. In the 
late 1800s, the newspaper’s publisher, Thomas F. Weedin, was one 
of the newspapermen credited with exposing James Addison Reavis, 
the self-styled “Baron of Arizona,” and his fraudulent claim to a large 
Spanish land grant in southern Arizona. Weedin also ran for governor in 
Arizona’s first year of statehood.

The Coolidge Examiner was first published in 1930 – 15 years before the 
city of Coolidge incorporated. An excerpt from the 1980 Arizona Newspapers 
Association directory states, “History says the first copy off the press was 
placed in the hands of former President [Calvin] Coolidge at the dedication of 
Coolidge Dam, the second copy was presented to Charles Stauffer, publisher of 
the Arizona Republican in Phoenix, and that the third was given to the much-
celebrated comedian-commentator Will Rogers of Oklahoma.”

Founded in 1947 by W.O. Wildman, the Eloy Enterprise has been Eloy’s voice in 
the community ever since.

The Kramer family purchased the newspapers in Eloy, Florence and Coolidge 
in 1967, 1970 and 1971, respectively, and over the next few decades purchased 
and consolidated the two newspapers in Arizona City, and started the Maricopa 

Monitor. They also own 
the White Mountain 
Independent and 
www.wmicentral.com, 
covering Show Low, Pinetop-Lakeside, 
Springerville, St. Johns and Snowflake. The Arizona 
Newspapers Association named Donovan M. Kramer Sr. 
a Master Editor-Publisher in 1976 and inducted him into the Arizona 
Newspapers Hall of Fame in 1998. He continued as editor and publisher of 

the Dispatch and company president until his death in 2009. Ruth Kramer is now 
company president, and Donovan Kramer Jr. and Kara K. Cooper are co-publishers of
the company’s publications.

The Wampum Saver provides advertisers added value by covering the market with a shopper 
format. Non-duplicating with the Casa Grande Dispatch reaches 41,000+ homes.

 The TV Roundup is the company’s weekly television 
tabloid distributed each Saturday in the Casa Grande 
Dispatch. It contains broadcast, cable and satellite 
channels for Phoenix and the Casa Grande Valley as  

             well as plenty of local advertising.

Each month, Realtors and affiliated businesses “reach out” through the Pinal Real Estate Buyers’ 
Guide, which is distributed to 120+ locations in the Tri-Valley area and available online at 
www.trivalleycentral.com

Pinal Ways, the company’s countywide quarterly magazine, features people, places and events – 
often with a historical flavor.

The Diner’s Daily, a restaurant tabletop publication, is distributed in restaurants in Casa Grande 
every day.

www.trivalleycentral.com is the market’s leader for local news and advertising. Each month it attracts 
over 144,000 visitors and generates 5.4 million ad impressions – a perfect opportunity for local 
businesses to advertise online. www.copamonitor.com was started in the fall of 2013 to give followers 
up-to-date breaking news for the Maricopa area.

This historic billboard sign was recently renovated for 
our downtown Casa Grande facility.

Two-sided sign along 2nd St.
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Drivers heading westbound on Battaglia Drive should expect 

brief delays over the coming months as Pinal County crews 

work to widen the road and construct a new turn lane to the 

IGA/Post Office complex.Driver patience urged during 
Battaglia turn lane project

Reported byKAYNE CRISON
Last week the Pinal Coun-

ty Public Works Department 

began work on widening the 

pavement along Battaglia 

Drive between South Del 

Rio Road and South Kashmir 

Road. 
Westbound Battaglia Drive 

from Del Rio to Kashmir 

will remain closed during 

the project. Drivers heading 

westbound on Battaglia Drive, 

towards home, the Food Town 

IGA, Angel’s Complete Nutri-

tion or the Arizona City Post 

Office will have to follow 

the detour signs which will 

lead them south down Del 

Rio to Heather Lane, then 

west along Heather to Kash-

mir Drive, then north back to 

Battaglia Drive. Motorists can 

either continue west on Batta-

glia Drive, or head east to get 

to the Post Office, Angel’s 

Complete Nutrition and/or the 

Food Town IGA.The road way improvement 

project, expected to last until 

March 12, 2014, includes wid-

ening Battaglia Drive as well 

as the construction of a south-

bound turn lane for vehicle 

access to the Arizona City 

Post Office and IGA parking 

lot.
Motorists are advised to 

Pinal County had originally announced the tentative comple-

tion date of the project as Jan. 28, 2014. Information posted 

along Battaglia Drive indicates an anticipated completion 

date of March 12, 2014. 

Over 50 attend AC Chamber’s Christmas Mixer

Reported byKAYNE CRISON
Over 50 people attended the 

Arizona City Chamber of Com-

merce Annual Christmas Mixer 

at Duffer’s Restaurant last week 

Dec. 12. As always, the Cham-

ber’s best attended mixer was 

sponsored by Bob Jewell, owner 

of Affordable Movers.
Attendees of the Annual 

Christmas Mixer were asked 

to bring either a children’s gift 

or two cans of non-perishable 

food to be donated to local food 

banks and other charitable orga-

nizations. Attendees donated a 

number of toys and scores of 

food items.The evening’s meal featured 

a choice of chicken cordon bleu 

or slow roasted beef with borde-

laise sauce, each served with a 

double baked potato, green bean 

almondine and a tossed dinner 

salad. For dessert attendees had 

the choice of red velvet cake, 

carrot cake or tiramisue cake.
Several new members were 

welcomed to the AC Cham-

ber including the Arizona City 

Citizen’s League. In a related 

issue, the Arizona City Citizen’s 

League is now headed by JoAnne 

Wazsak, following the resigna-

tion of co-founder Janet Lopas, 

who had served as Vice-Presi-

dent of the organization.
Attendees of last week’s mixer 

also enjoyed a cornucopia of 

raffle prizes which included gift 

baskets, gift certificates, candies, 

cookies and the like as well as a 

Residents ask, ‘What can we do for Arizona City?’

Staff Reports
Neighbors in the south east 

area of Arizona City have taken 

the “bull by the horns” or more 

simply “weeds by the rake” and 

have been cleaning up the area 

south of Monaco Boulevard, 

north of Milligan Road, east of 

Sunland Gin Road and west of 

Overfield Road for the past three 

years. This community group, 

which has grown to about 35 

people, has cleaned more than 

130 lots in their area. They focus 

on places that are un-kept lots 

and overgrown… pickup litter 

that has blown in and deposit 

it in their own garbage cans, 

trim trees clear of the ground, 

remove tumbleweeds and cut 

lower branches of creosote 

brush.  A burn permit is pur-

chased and the group burns all 

the old vegetation.  The purposes are multiple.  Of 

course neighbors appreciate the 

visual improvement. The area is 

more presentable to those look-

ing to move here. By clearing 

away brush, it makes it harder 

for burglars to hide and reduces 

places for undesirable critters so 

they are not attracted to homes, 

i.e. coyotes, skunks, rattlesnakes 

and scorpions. By removing 

weeds there is a reduction in 

the number of crickets, which 

attract the undesirable insects. 
Three of the group’s organiz-

ers purchased a tractor with a 

leveling blade and front bucket 

to use when the moisture level is 

right. When weather permits, the 

group works on Tuesdays morn-

ings from between 8-9 a.m. until 

noon. In addition to enhancing 

our Arizona City community, 

the group, who is a mix of local 

citizens and snow birds, has 

developed some great friend-

ships!  
This article was submitted by 

Ken and JoAnne Parsons.

COP Program to hold breakfast fundraiser

By KAYNE CRISON
The Arizona City Citizens 

on Patrol (COP) Program will 

be hosting a Pancake Breakfast 

Fundraiser  in cooperation with 

the Arizona City Moose Lodge. 

Everyone is invited to the 

benefit event, to be held Satur-

day Jan. 11 from 9 a.m. until 12 

noon at the Arizona City Moose 

Lodge (14220 S Calera Road) 

behind and south of the Arizona 

City Fire Station.The menu will consist of two 

pancakes, scrambled eggs, sau-

sage or bacon, coffee, milk or 

orange juice for $5.00 for adults 

and $2.50 for children under 10 

years of age.

The COP Program is an 

all-volunteer organization that 

patrols the neighborhoods and 

businesses of the Arizona City 

community. These volunteers 

aid crime prevention by being 

the “eyes and ears” for the 

Pinal County Sheriff’s Office.  

They do so by patrolling your 

neighborhoods, being visible to 

the community, observing and 

reporting suspicious activities 

to the Pinal County Sheriff’s 

Office. 
Through fundraising we are 

able to purchase appropriate 

uniform items and equipment 

for our volunteers, which are not 

always provided by the Sheriff’s 

Office.
There will be a booth to 

provide COP information and 

answer questions if you think 

you might be interested in join-

ing the “Citizens on Patrol” 

Program. They are currently 

collecting items for a Raffle. 

The COP will also be accept-

ing contributions. COP is an 

affiliate of the Arizona Public 

Safety Foundation, Inc., a 501 

(c) 3 non-profit corporation 

which means all donations are 

tax deductible.  For more information, or 

if you have questions, contact 

Gene Briddle, AC C.O.P. Pro-

gram Manger at 520-243-0036.Toltec Head Start enrollment openStaff Reports
Toltec Head Start is now 

accepting applications for the 

school year 2013-2014 for 

Toltec as well as Arizona City 

residents. Head Start is a preschool pro-

gram for children ages 3-5 years 

old who income qualify, for 

families whose child has dis-

ability or other special needs. 

Head Start does not provide 

transportation.Applicants must bring the 

following items with them when 

they fill out applications: birth 

certificate, up-to-date immuni-

zation record, proof of income 

for the past 12 months. 
For additional information 

about the Head Start program 

or to complete an application 

please contact Toltec Head Start 

at 3720 North Marsh Street, in 

Toltec, or call 520-466-4036.

ACFD recall effort continues
By KAYNE CRISON

The recall of Arizona City 

Fire District Governing Board 

members Bill Bailey, Betty 

Harding and James Leary has 

slowed for the holiday season.  

It will pick up again in January 

and February.  Signatures must 

be turned in before the end of 

February. “The lesson to be learned from 

the firing of our qualified fire 

chief, Paul Sabel, by Bill Bailey, 

Betty Harding, and James Leary, 

is that if citizens are not con-

sistently involved in their local 

government,” said John Trainor 

of the recall effort, “elected offi-

cials and people who have their 

own agendas and personal con-

nections will prevail.”“We trusted too much that 

our new board would understand 

common expectations and could 

be left alone to conduct the busi-

ness of the district. We were 

wrong to do so?” Trainor asks. 
What are these expectations? 

According to Trainor and Ed 

Hill, who also heads the recall 

effort, “We have the right to 

expect responsible conduct in 

the public interest from elected 

public officials.”We also have the right to 

expect of governing board mem-

bers that they will first meet 

their fiduciary responsibility to 

the district and the taxpayers 

by thoroughly considering both 

cost and benefit when major 

changes are proposed. We have 

the right to expect that board 

members will understand that 

their authority does not extend to 

each member acting separately, 

but is present only when the 

board meets in public as a group. 

We have the right to expect that 

board members understand the 

difference between setting poli-

cy and managing the district.  It 

is not the job of the board or any 

member of the board to manage see Recall, page 6

see Detour, page 3

Staff photo by Kayne Crison

Over 50 people attended the Chamber’s Annual Christmas 

Mixer, sponsored by Bob Jewell of Affordable movers. Several 

new Chamber members were welcomed, including the Arizona 

City Citizen’s League.

see Chamber, page 7
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First of all, I would like to wish 

each and every one of you in Dis-

trict 1 a very happy holiday sea-

son. Let’s hope 2014 is prosperous 

for all of us.

Reflecting on 2013, I can say 

it has been a very interesting year 

for Pinal County. We began the 

year welcoming four new supervi-

sors to Pinal County. I sit as the 

only Democrat on this board and 

the dynamics of governing has 

changed a bit since the beginning 

of the year. My relationship with 

my fellow supervisors has been 

quite cordial. At the end of the 

day, we vote as to what we think 

is in best interest for our constitu-

ents and our county.

Looking at our financial situa-

tion for the county in the upcom-

ing year, the picture is not as rosy as I would like to see it. In a 

recent report to the supervisors, our Budget Director Jason Konrad 

said we are looking at a structural deficit of nearly $48 million 

when the fiscal year ends in June 2014.

We have a few ways of dealing with this situation. We can cut 

more services and employees from Pinal County government, 

we could put off a tax cut for one year or we can use “rainy day 

funds.” If we do cut from the budget, it will have to be very well 

planned. Since the recession began in 2007, Pinal County has cut 

several millions from the budget and has seen a loss of, or reduc-

tion in services to our residents.

When it comes to the economy in Pinal County, it almost 

resembles what is happening nationwide. New housing permits are 

starting to make a noticeable jump, especially in the central part of 

the county. While that is a very positive sign, we must remember 

that our economy cannot just be based on housing construction. It 

is too easy to be lulled into a false sense of security when the times 

are good.
Economic development is a very high priority for the Board of 

Supervisors. Our Economic Development Director, Tim Kanavel 

reports that there are positive signs out there for businesses looking 

at Pinal County to locate their operations.

Our focus is to bring high-paying jobs in such fields as medical, 

manufacturing and technology to the county. We are also looking 

at tourism as another field we would like to see more of in Pinal 

County.
As for District 1, in the near future we will be seeing the San 

Carlos Apache Indian Community setting up a casino near Dud-

leyville. This project will help to provide jobs to the area residents 

and bring tourism to eastern Pinal County.

We are still holding out hope that the land swap for Resolution 

Copper in Superior will be approved by Congress in 2014. This is 

a project that my friend David Snider would call “a game changer.” 

This land swap has both Democratic and Republican support in 

the House of Representatives. We are looking to urge our Senators 

John McCain and Jeff Flake to help push this project through.

I am pleased to report that our Animal Care and Control Depart-

ment has worked very hard at reducing the euthanasia rate in their 

shelter. In fact, they have dropped the rate by over 80 percent. The 

director’s goal is to become a no-kill shelter in the future. If you 

have room in your home, please consider going to our shelter and 

adopting a homeless animal. You can see our list of available ani-

mals at www.petharbor.com.

Again, my wishes for a very happy holiday season to each and 

every one of you in District 1. May you and your family have a 

safe and prosperous 2014.
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BY PETE RIOS

Pinal County Supervisor District 1

An 1800s Christmas

Everyone loves a traditional Christmas, but at 

the History Hub, the concept goes way back, all 

the way to the 1800s.
Page TVD1, Tri-Valley Dispatch

Rosie on the holidays

You might still be able to arrange one or two 

big fixes — things like having all the carpets 

cleaned or having the fireplace chimney swept. 

Page TVD11, Tri-Valley Dispatch

Health: smoking motivation

Parents can do many things to help their teens 

quit smoking. First and foremost, if you smoke, 

stop.   Page TVD2, Tri-Valley Dispatch

Identity of 1 fire 

victim certain

Supervisor reflects on 2013, looks ahead

Merry Christmas

The body of a popular Casa 

Grande surgeon whose home was 

destroyed by fire Friday has been 

positively identified.

Dr. Joyce Bonenberger, who 

shared the home with her hus-

band, Dennis Brough, and their 

11-year old son, Trevor, was 

confirmed Monday as one of the 

victims.
Three bodies were discovered 

Friday morning in the home, 

north of Casa Grande on North 

Henness Road near Paseo Del 

Sol. 
The county medical examiner 

has not yet made a positive iden-

tification of the other two bodies, 

said Joe Pyritz, public informa-

tion officer for Pinal County.

“We have located dental 

records on Dennis and Trevor 

but neither have been identified,” 

Pyritz said.

Investigators are still trying 

to determine the cause and man-

ner of death, Pyritz said. That 

process could take as long as 90 

days, he said.

Neighbors began calling 911 

around 6:36 Friday morning, 

reporting that three people and 

a dog were believed to be in the 

home. They described the fire 

as having started in the garage 

and spreading through the house, 

according to 911 reports.

Neighbors tried to kick in a 

door and yell to the residents 

inside in an attempt to save them 

but heard no response, the report 

stated.
At some point during a 911 

call, neighbors reported seeing 

the roof collapse and the fire 

intensified.

The private Regional Fire and 

Rescue Department responded to 

the fire and was assisted by the 

Casa Grande, Eloy and Gila River 

fire departments.

By the time fire crews arrived 

at the home, it was fully engulfed 

in flames, according to reports.

The bodies of one adult and 

one child were later found in two 

bedrooms. A second adult body, 

of a man, was found in the garage, 

the Pinal County Sheriff’s Office 

said.
Investigators are still not sure 

what started the fire or where it 

originated, said Barbara Rice, 

Casa Grande fire marshal and 

one of the investigators on the 

case. The process of trying to 

determine a cause could take 

weeks, she said.

“There was a great deal of 

damage,” Rice said.

Investigators have sent evi-

dence to a forensic lab and are 

waiting for results, she said.

Bonenberger was chief of sur-

gery at Casa Grande Regional 

Medical Center and had been on 

staff at the hospital since 1999.

Eloy PD brings 

Christmas joy

BY MELISSA ST. AUDE

Casa Grande Dispatch

Pete Rios

Race cars, Barbie dolls, stockings filled with goodies, footballs, 

board games, books, stuffed animals, action figures and plenty of 

other toys have no problem filling up a table Dec. 12 at Elite Shutters 

and Blinds, 5251 N. Robson Blvd. in Eloy.

Employees of Elite Shutters and Blinds, as well as a plethora of 

other community members, donated the dozens of toys pictured to 

the Eloy Police Department (EPD) so EPD staff can surprise needy 

children this holiday season with a brand new Christmas gift to call 

their own. Officials from the EPD organize the Christmas toy give-

away every year.

Pictured from left to right: Executive Director of the Eloy Cham-

ber of Commerce Belinda Akes and Elite Shutters and Blinds staff 

members Michelle German, Dave German and Trisha Sieberg.

According to Akes, the next Chamber of Commerce event is Jan. 

24 at Robson Ranch to honor businesses and individuals who have 

donated time and effort to the city of Eloy.

Elite Shutters and Blinds will be playing host to the Feb. 19 cham-

ber mixer, which takes place the third Wednesday of every month 

from 5:30-7 p.m.

Elite Shutters and Blinds has three locations including Eloy, Flor-

ence and Goodyear, and can be reached via telephone at (520) 374-

2235 or online at www.eliteshuttersandblinds.com.

The 14th Annual Eloy Electric Light 

Parade, sponsored by APS and the city 

of Eloy Parks & Recreation Department, 

brought out 28 different floats this year, 

including Santa Clause who rode in his 

sleigh and closed out the parade.

Starting at 4 p.m., carnival rides, games, 

and food vendors awaited the many Eloy 

residents who all gathered at Main Street 

Park to celebrate Christmas in Eloy.

Hot chocolate, snacks and other treats 

were available for sale for the enjoyment 

of all as well as a hot bowl of the tradi-

tional Mexican soup, menudo, which is often 

served at celebrations.

The tree lighting ceremony began at 6:30 

p.m. with Mayor Nagy addressing the crowd. 

Children from the Eloy Parks & Recreation’s 

after school program entertained the crowd 

with Christmas Carols. Then the lights were 

turned off for the lighting of the Christmas 

tree in Main Street Park.

After a short delay, the floats and parade 

entries made their way down Main Street. 

The large crowd lined Main Street to enjoy a 

variety of brightly lit floats from local com-

panies and groups.

Parade floats and organizations: 

APS

David Yankus/Enterprise

Electric Light Parade kicks off holidays

Staff Reports

Enterprise staff photos

—PARADE, page 8

New member added,  see page 3
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north of Milligan Road, east of 

Sunland Gin Road and west of 

Overfield Road for the past three 

years. This community group, 

which has grown to about 35 

people, has cleaned more than 

130 lots in their area. They focus 

on places that are un-kept lots 

and overgrown… pickup litter 

that has blown in and deposit 

it in their own garbage cans, 

brush.  A burn permit is pur-

chased and the group burns all 

the old vegetation.  The purposes are multiple.  Of 

course neighbors appreciate the 

visual improvement. The area is 

more presentable to those look-

ing to move here. By clearing 

away brush, it makes it harder 

for burglars to hide and reduces 

places for undesirable critters so 

they are not attracted to homes, 

i.e. coyotes, skunks, rattlesnakes 

and scorpions. By removing 

weeds there is a reduction in 

attract the undesirable insects. 
Three of the group’s organiz-

ers purchased a tractor with a 

leveling blade and front bucket 

to use when the moisture level is 

right. When weather permits, the 

group works on Tuesdays morn-

ings from between 8-9 a.m. until 

noon. In addition to enhancing 

our Arizona City community, 

the group, who is a mix of local 

citizens and snow birds, has 

developed some great friend-

ships!  
This article was submitted by 

Ken and JoAnne Parsons.
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Eloy PD brings 

Christmas joy

An 1800s Christmas
Everyone loves a traditional Christmas, but at 

the History Hub, the concept goes way back, all 

the way to the 1800s.
Page TVD1, Tri-Valley Dispatch

Rosie on the holidays
You might still be able to arrange one or two 

big fixes — things like having all the carpets 

cleaned or having the fireplace chimney swept. 

Page TVD11, Tri-Valley Dispatch

Health: smoking motivation

Parents can do many things to help their teens 

quit smoking. First and foremost, if you smoke, 

stop.  

 Page TVD2, Tri-Valley Dispatch
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Letters to Santa

Florenceon film‘Everybody is very 
complex and has a story 
to tell,’ director says as 
she readies documentary 
for release in early 2014

By DANIEL DULLUM
Staff Writer

The term “labor of love” is 

more than applicable when it 

comes to film director Andrea 

Scott’s documentary about the 

town of Florence. With most of the creative work 

completed, all that remained was 

finding a fitting title to express 

those sentiments.“I found great inspiration in 

John Swearengin’s book, ‘Good 

Men, Bad Men, Law Men and 

a Few Rowdy Ladies,’ which 

chronicles the wild west history 

of the town,” Scott said by tele-

phone from her Brooklyn, N.Y., 

base. “The slightly-shortened 

title of the film is a loving hom-

age to this book.”Scott made her first trip to 

Florence in December 2010, 

returned in 2011 and will be 

back again before completing 

the editing process on “Good 

Men, Bad Men & A Few Rowdy 

Ladies,” now in post production 

and scheduled for an early 2014 

release.Scott’s curiosity about Flor-

ence was sparked by photo-

graphs taken by a friend who 

passed through years ago on 

vacation. 

“The first thing that struck me 

about Florence was what strikes 

most people when they hear 

about Florence, is that it’s this 

small town with nine prisons,” 

Scott said. “I found that beyond 

the prisons, there is a really rich 

community.“What drew me was this rich, 

vibrant community in the shad-

ows of all these prisons. I won-

dered how these prisons affect 

this place, and the people who 

live there.”As for an impetus to go ahead 

with the project, Scott thinks 

many people are fascinated with 

the fact that Florence is a prison 

town.
“For me, that was definitely 

something that drew me to Flor-

ence, but it’s not what kept me 

there,” Scott said. “What kept 

me in town was all of the color-

ful people and the rich west-

ern history and how that infuses 

everybody and everything. The 

film looks at the town and how 

the presence of the prisons affect 

it, but in a really indirect way.

“Our film making style was 

to come to town, get to know 

people and embed ourselves in 

town, that we weren’t just drop-

LET IT SNOW — The Johnson Utilities float brings its own winter wonderland in the town’s Holiday Light Parade on 

Dec. 6. More parade photos below and inside.

By MARK COWLING
Editor

The town of Florence is once 

again studying the possibility 

of buying Johnson Utilities, the 

water and wastewater provider 

in Anthem and San Tan Valley.

Existing town of Florence 

utility customers should not 

notice any changes in service or 

rates, the town said.
The town previously con-

sidered purchasing Johnson 

Utilities in 2007 but ultimately 

rejected the deal. At that time, 

it was “the height of the econo-

my,” and the Town Council and 

others questioned if predictions 

of future growth were realistic, 

Assistant Town Manager Jess 

Knudson said Monday.
The town decided to give the 

purchase another look late this 

summer, in the midst of evaluat-

ing growth in the Anthem area, 

so that Florence citizens could 

have one water provider, the 

town said in an announcement.

The town first looked at 

the possibility of buying just 

the portion of the system that 

serves Florence residents. But 

the town concluded Johnson 

Utilities’ water and sewer plants 

are an integrated system that 

work together and are unable to 

be purchased in part, Knudson 
Owning the entire Johnson 

Utilities system will give the 

town greater influence in its 

planning area beyond the town 

limits and increase the town’s 

ability to attract businesses to 

the area, Knudson said.
Analysis started last month 

when the town hired several 

consultants to help conduct a 

detailed inspection, including 

an engineering assessment and 

financial analysis. Knudson said 

the town continues to perform 

its analysis and due diligence of 

the company and he could not 

state a purchase price Monday.

However, the town’s news 

release said the purchase price 

is lower than Queen Creek’s 

purchase of H2O water com-

pany earlier this year, based on 

a per-connection cost.Includes southern
town limitsThe town’s purchase will 

include all water and wastewa-

ter infrastructure, facilities, and 

equipment owned by Johnson 

Utilities and Southwest Envi-

ronmental Utilities.Southwest Environmental 

Utilities is the future water and 

wastewater provider for George 

Johnson’s Florence Ranch devel-

opment in the southern town 

limits.
In February, by a vote of 5-2, 

the Town Council voted to con-

vey the town’s rights to provide 

water south of the CAP canal to 

Johnson.Johnson had told the council 

that he needed the water rights 

to develop his Florence Ranch 

— a community of 6,000 homes, 

a dude ranch and destination 

boutique spa — on 1,112 acres 

at the intersection of Arizona 79 

and Florence-Kelvin Highway. 

Since then, Johnson has begun 

to put in some utility infrastruc-

ture for his future development, 

Knudson said.But if the town buys the utili-

ties, the town will maintain the 

water rights, Knudson said. 

He said the council’s action in 

February to relinquish water 

rights to Johnson does not work 

against the town in negotiating a 

deal today. Nor does it mean a 

higher purchase price, Knudson 

said.
Johnson Utilities serves more 

than 53,000 connections. One 

home can have two connections 

— one for water, one for sewer. 

Some have only water. Owner 

George Johnson, reached by 

phone Monday, said he preferred 

to leave the publicity pertaining 

to the possible deal to the town 

of Florence.There are no immediate plans 

to change the rates charged to 

existing Johnson Utilities cus-

tomers. The town would not 

consider the purchase of the 

utility system if it meant that 

rates would be increased for the 

existing Johnson Utilities’ cus-

tomers in the next 18 months, 

the town’s announcement said. 

If the town completes the pur-

chase, the town will conduct a 

full rate study to make a deter-

mination on future rates, the 

town’s announcement said.
Johnson Utilities customers 

pay higher rates than customers 

of the town of Florence’s utili-

ties. The town will likely look 

to combine the Johnson Utilities 

systems with the town of Flor-

ence utilities over the long term, 

Knudson said.The town will be concluding 

its information collection and 

analysis of the possible purchase 

of the utility company in the 

upcoming weeks. More detailed 

information will be released 

to the public at that time, the 

town’s announcement said.

Mark Cowling/Florence Reminder

Florence again ponders
buying Johnson Utilities

Mia Chapman, Lucas Oil short course racer, rides in the Dec. 6 Holiday Light 

Parade.

More routine duties handled by volunteers
By MARK COWLING
Editor

They’re at nearly all of Florence’s public events, 

keeping an eye out for anything amiss. You’ve prob-

ably also seen them directing traffic or keeping an eye 

on school crosswalks.
Without a second glance, you might assume they’re 

cops. But if you look closer you see they’re actually 

police volunteers.“I think this program is integral to life in this com-

munity and nobody knows about it,” volunteer Kent 

Milroy said.Now numbering around 45, the local Volunteers in 

Police Service (VIPS) outnumber the town’s sworn 

officers. They serve as the eyes and ears for the police 

New director is out meeting her members
By SUSAN RANDALL
Staff Writer

Judy Hughes has been exec-

utive director of the Greater 

Florence Chamber of Com-

merce since Dec. 1. She said 

her first task is to visit every 

chamber member’s business.

“I just started last week,” 

she said, “so I would like you 

to tell them that if the busi-

nesses have not met me yet, 

they will very soon, because 

I plan on going to each and 

every one of them.”
Judy Hughes

Mark Cowling/Florence Reminder

— VIPS, Page 9

— Film, Page 9

— Chamber director, Page 12

business in operation. Founded in 1912 by Evans T. Richardson, the 

newspaper, has been part of the fabric of Florence since 1892. In the 

of the newspapermen credited with exposing James Addison Reavis, 
the self-styled “Baron of Arizona,” and his fraudulent claim to a large 
Spanish land grant in southern Arizona. Weedin also ran for governor in 

Merry Christmas Christmas joy
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Maricopa Rams head football 

coach and district athletic direc-

tor Cory Nenaber is set to leave 

the school at the end of the 

school year and take the head 

coaching job at his alma mater, 

Tempe Corona Del Sol.

Corona athletic director Dan 

Nero couldn’t confirm the hir-

ing as of Wednesday afternoon, 

but did say Nenaber was one of 

the candidates the school had 

brought in for an interview on 

Monday. Sources tell the Moni-

tor that Nenaber, who was wide-

ly considered a top target for the 

school following the in-season 

dismissal of Tom Joseph, was 

offered the job shortly after his 

interview.
Nenaber was the longest-ten-

ured football coach in nearly 

two decades at Maricopa High, 

coaching the team for four sea-

sons and presiding over the dis-

trict’s athletics program (includ-

ing at the two MUSD middle 

schools) for the past two years.

He returned to Maricopa to the 

state playoffs for the first time in 

five years last season and guided 

the team to a 5-5 record this 

year (3-2 in Division III, Sec-

tion 5), despite having a number 

of younger players at some key 

skill positions. Each one of the 

losses Maricopa sustained was 

to a playoff team – the combined 

regular season record of those 

teams was 44-6.

Nenaber spent the day Wednes-

Rams’ Nenaber leaving MHS for Corona Del Sol

One of school’s top athletes also 

to depart in unrelated decision

Maricopa head 

football coach 

Cory Nenaber 

is leaving the 

program at the 

end of the school 

year to take the 

head coaching 

job at his alma 

mater, Tempe 

Corona Del Sol.

Brian Wright/

Maricopa Monitor
By ADAM GAUB

Managing Editor

@agaub

— Nenaber, Page 9

LEFFLER MAKES IT OFFICIAL

Air monitor 
location issues 

cause for alarm

Donuts dunked at grand opening
Howard Waggner/Maricopa Monitor

With the help of his mother, Marilyn, Maricopa Fire Chief Brady Leffler secures his badge following the official swearing-in ceremony at the 

Maricopa City Council’s regular meeting Tuesday night. Leffler is the third chief in the department’s history under City control.

Who needs a ribbon cutting when you 

can dunk donuts instead?

That’s exactly what city and tribal 

leaders did as part of the grand open-

ing of Dunkin’ Donuts inside Harrah’s 

Ak-Chin Casino and Resort Thursday 

morning.
Tribal Council member Terry Enos 

was on hand, along with Mayor Chris-

tian Price, City of Maricopa council 

members Peggy Chapados and Bridger 

Kimball, and leaders from the Maricopa 

Chamber of Commerce, joined Harrah’s 

officials in taking the official plunge 

amidst cheers from the small crowd.

Harrah’s employees offered trays of 

donut holes to visitors as they waited in 

the growing line to place an order.

Maria Hernandez accepted a choco-

late glazed donut and anxiously waited 

Sarah Ruf/Maricopa Monitor

Dunkin Donuts opened its first Maricopa location inside the Harrah’s Ak-Chin Casino and Resort 

on Thursday morning with a donut dunking by local dignitaries, including (from left) general 

manager Robert Livingston, Ak-Chin Tribal Council member Terry Enos, and Maricopa City 

Council members Bridger Kimball and Peg Chapados.

— Dunkin’, Page 3Photo courtesy of City of Maricopa

The air quality monitor at the Cowtown location, which is set on 

private land owned by El Dorado Holdings south of the city of 

Maricopa, is at the center of a debate on how to best comply with 

regulations as part of a non-attainment plan for air quality.

Farmers have been known 

to say the unpleasant smell 

coming from cows in a com-

munity is the smell of money. 

But in this case, some of the 

physical elements tied to that 

smell could end up costing the 

City of Maricopa millions of 

dollars.
An air quality monitor in 

the Cowtown section of Mari-

copa was designated “nonat-

tainment” by the Environmen-

tal Protection Agency on July 

2, 2012 for its PM10 readings, 

although the designation was 

due to readings that came over 

the course of several years pri-

or to that. Maricopa achieved 

“attainment” for its other cat-

egory of air quality – PM2.5 

– about four months ago.

The 10 and 2.5 numbers 

refer to the size, in diameter, 

of dust particles measured by 

the monitors.

What’s upsetting for City 

leaders is they are basically 

handcuffed when it comes to 

doing something about the 

Cowtown monitor, which is 

located in the middle of a 

cattle feedlot. Because the 

City doesn’t have an air qual-

ity department, that authority 

goes to Pinal County.

At Tuesday night’s City 

Council meeting, the Arizona 

Department of Environmental 

Quality made a presentation, 

and mayor Christian Price 

expressed frustration at the 

City’s inability to help itself 

in a situation that could cause 

massive damage to Maricopa.

Trevor Baggiore, air qual-

ity deputy director at ADEQ, 

told the council that failure to 

submit an adequate air quality 

plan to the EPA could result in 

sanctions including the freez-

ing of federal funds related to 

any highway projects.

Maricopa’s biggest long-

term project is building an 

overpass on Arizona 347 to 

divert traffic above the Union 

Pacific Railroad tracks near 

the Maricopa-Casa Grande 

Highway. The project carries 

a $65 million price tag, some-

thing the City cannot afford 

without significant federal 

funding.
A State Implementation 

Plan to show PM10 attainment 

is due to the EPA by Jan. 2.

If the Cowtown monitor is 

moved, the City could lose its 

Clean Data Finding, or its num-

By BRIAN WRIGHT

News Editor

@BrianWright05

By SARAH RUF
Staff Writer

@sarah_ruf

— Air quality, Page 8
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LEFFLER MAKES IT OFFICIAL

BY JOEY CHENOWETH
Editor

Over the past few years, book-

cases in classrooms throughout 

the five Coolidge schools have 

been filled from side to side and 

top to bottom thanks to the tire-

less efforts of one donor.
Dr. Andd Becker, a retired ELL 

and English teacher, has delivered 

2,000 books to 27 K-12 teach-

ers at West and Heartland Ranch 

Elementary, Hohokam Middle 

School, Coolidge High School 

and Imagine Schools. Alone, that 

number seems hard to believe. 

But since 2011, the total number 

of books Becker has donated to 

these schools has been 9,500.
Becker said this passion for 

providing young people with 

books dates back to her very early 

years.
“I feel it’s my mission,” Becker 

said. “I think it started when I was 

a kid and my mother told me she 

grew up in a house with no books. 

So you can say it’s my mother 

who always motivates me.”
Becker has an acute sense of 

what kids want to read. For kin-

dergarteners and first graders, big 

board books are a big hit, while 

second and third grader can’t get 

enough of chapter book series 

like The Magic Treehouse and 

Percy Jackson.“My favorite books to get are 

ones in a series because it makes 

them want to keep reading,” 

Becker said.

Instilling a love for reading is 

the main goal of Becker’s dona-

tions, since once that passion is 

there, the kids won’t need to be 

told to read; they’ll just want 

to. So in addition to the books, 

Becker also finds accessories that 

will enhance the reading experi-

ence. For instance, she donated a 

CD of dolphin sounds to go with 

a book on dolphins. She utilizes 

stores like the Salvation Army to 

make these purchases.
And especially during the holi-

day season, the way kids receive 

the books is important to Becker. 

That’s why she individually wraps 

every book before giving them to 

the teachers, letting the kids open 

them up.Sam Riggs, a fourth grade 

teacher at Imagine who has been 

receiving books from Becker for 

three years, said his kids get very 

excited when the books come in. 

He has been able to establish his 

own library where his students 

can check out a book to take 

home.
“When I first started, all I had 

was a modest little bookshelf,” 

Riggs said. “But now I have two 

real bookshelves made out of 

metal that are five feet tall. My 

selection has grown quite a bit 

thanks to her.”Riggs said he has noticed an 

increase in the students’ interest 

in reading since the books have 

been flowing in.“It helps increase the kids’ 

enjoyment of reading because 

there’s a nice selection,” Riggs 

said. “There’s a good chance that 

there’s going to be a book there 

that matches their interests.
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Everyone loves a traditional 

Christmas, but at the History 

Hub, the concept goes way back, 

all the way to the 1800s.
Page TVD1, Tri-Valley Dispatch

Rosie on the holidaysYou might still be able to 

arrange one or two big fixes 

— things like having all the 

carpets cleaned or having the 

fireplace chimney swept. 
Page TVD11, Tri-Valley Dispatch

Health: smoking motivationParents can do many things 

to help their teens quit smok-

ing. First and foremost, if you 

smoke, stop.   Page TVD2, Tri-Valley Dispatch

Early DeadlinesThe Coolidge Exam-
iner’s deadlines for ads, 
classifieds and letters 
have been moved up to 
Dec. 19 for the Christ-
mas issue and Dec. 26 
for the New Year’s Day 
issue. Contact 723-5441 

CandlelightThe Coolidge Chris-
tian Church will have a 
Christmas Eve candle-
light and song service 
beginning at 6 p.m. at 
their location on 190 N. 
4th St.

Food DriveFrom Nov. 18 through 
Dec. 20, Napa Day Auto 
Supply and Florence 
Auto Supply will be col-
lecting non-perishable 
foods at their stores. All 
proceeds remain local.Sing-A-LongNew Hope Commu-

nity Church’s Christian 
Women’s Council will 
be hosting a Christmas 
Carol Sing-A-Long at 
the church on Dec. 21 
at 3 p.m. Everyone is 
welcome to join them at 
707 S. Main St.

1800s Christmas
A special event por-

trays Christmas the way 
it could have been in the 
1800s, when the first 
occasion was celebrated 
in Florence. The event, 
which takes place at the 
History Hub on 301 N. 
Main St. in Florence, 
will have live music and 
food.

ServiceThe Community 
Christian Church of 
Valley Farms will be 
having a Christmas Eve 
service at 6:30 p.m. at 
11334 Vah Ki Inn Rod. 
Call 723-2952 for more 
info.

Adult CenterThe Adult Cen-
ter will be holding a 
Healthchoice Medicare 
presentation at 12 p.m. 
on Dec. 18. All seniors 
welcome.

Live NativitySt. Michael’s Episco-
pal Church will present 
its annual live nativity 
on Dec. 20 from 6 to 
8 p.m. The church is 
located on 800 W. Vah 
Ki Inn Rd.

Fly-In
The first fly-in at the 

Coolidge Municipal 
Airport in 2014 will 
take place on Jan. 4 
beginning at 8 a.m.Arvel BirdThe Coolidge Per-

forming Arts Center 
will resume events with 
a special concert from 
Celtic-Native American 
fusion artist Arvel Bird 
on Jan. 10 from 7 to 10 
p.m. Call 520-370-8132 
for more info.
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Now Covering San Tan Valley

Sons of Orpheus   Perform  — News,          Page 3

Centennial Quilt Returns— News, Page 4

Housing rehab reaches big milestone
Before

After

BY JOEY CHENOWETH
Editor

For the 40th time in the past 

five years, a brand new addition to 

Coolidge neighborhoods has wel-

comed in its homeowners thanks to 

the city’s housing rehabilitation pro-

gram.
City officials, contractors, and 

homeowners Kathy and Paul Lesch-

ner cut the ribbon for the house, 

located on Harding Avenue in the 

heart of Coolidge. Event attendees 

were given the opportunity to tour 

the rooms, which still had that new-

house smell, and see before-and-after 

pictures of the property. What they 

saw was a house that needed major 

repairs transform into one that looks 

brand new.The goal of the rehabilitation pro-

gram is to remove major safety haz-

ards from Coolidge homes that are a 

threat to both homeowners and those 

around the property. The Leschners’ 

One donor, thousands of books for Coolidge kids

Staff photo by Joey Chenoweth

Imagine students Hana Whipple and Sierra Blackburn stand next to a bookshelf in Sam 

Riggs’ classroom filled with the book donations from Andd Becker.

Coolidge’s Santa Letters Arrive

CUSD adds 10 propane- fueled buses

Sons of  Perform
— News       Page

— Propane Buses, Page 3

BY ROBBY GAL
Staff Writer

As a number of school dis-

tricts across the United States are 

switching their buses from diesel to 

propane, Coolidge Unified School 

District becomes the first in Pinal 

County to make the switch.
On Wednesday, Superinten-

dent Charie Wallace and Michael 

Schmitt, director of plant opera-

tions, gave the governing board 

their reasons for the recommenda-

tion. Prior to the agenda item the 

board received an update on bond 

expenditures that will allow the 

district to purchase the buses at 

a total of $1.3 million while still 

saving money.The board approved the switch 

to propane, which will now have 

the 10 propane buses replacing 

all but three of the existing buses 

in the CUSD fleet. The district 

has a few newer diesel buses that 

they will keep, in addition to the 

propane fleet.Wallace told the board that 

CUSD will be joining the bigger 

school district in the state, such as 

Mesa Public Schools, in making 

the switch. “Propane is now kind of becom-

ing the alternative fuel of choice 

for school districts,” Wallace said. 

For starters, Wallace told the 

board that a propane bus costs 

approximately $1,400 less than a 

diesel bus. And currently the cost 

Staff photo by Joey Chenoweth

Two youngsters tell Santa what they want for Christmas during the Coolidge Parks and Recreation depart-

ment’s Christmas in the Park. See what hundreds of Coolidge’s kids from kindergarten through second grade 

want this holiday season in their unedited letters to Santa on pages 7-10.

CG Family Helps Needy— Religion, Page 6

CHS Sports Roundup— Sports, Page 12

— House Rehab, Page 3
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Coolidge Dam, the second copy was presented to Charles Stauffer, publisher of 

Founded in 1947 by W.O. Wildman, the Eloy Enterprise has been Eloy’s voice in 
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Air monitor 
location issues 

cause for alarm

Farmers have been known 

to say the unpleasant smell 

coming from cows in a com-

munity is the smell of money. 

But in this case, some of the 

physical elements tied to that 
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Mr. and Mrs. Claus keep pace with crowd

By RODNEY HAAS 

Staff Writer 

With Christmas Eve fast approach-

ing, it’s a safe bet that Santa Claus 

and his elves are working overtime at 

the North Pole — checking the lists 

twice and making sure the informa-

tion is up to date. 

But living in a fast-paced world 
w i t h 
e m a i l , 
Twit ter, 
F a c e -
b o o k , 
i n s t a n t 
messag-
ing, text 

messages and other social media 

outlets can keep Santa up all night 

with the ever-changing wish lists of 

children. 
That’s where George Fisher comes 

in. 
Fisher is an Eloy Robson Ranch 

resident who spends 11 months of the 

year enjoying retirement and travel-

ing with his wife of 53 years. But, 

he spends the month of December as 

and say to me, ‘You really are Santa 

Claus!’ — if the little kids believe it 

then that’s what it’s all about. That’s 

what Christmas is all about.” 

But while the sightings of Santa 

Claus are up this time of year, the 

one thing that makes Fisher stand 

out among the others is that he was 

specially trained. 

Fisher, 75, has spent the past 50 

years as Santa and attended work-

shops where he learned everything 

from how to properly pick up a child 

to knowing the reindeer. 

He starts off every appearance with 

the same question to the kids, “Have 

you gotten all your letters sent?” 

This, according to Fisher, alerts the 
Oscar Perez/Dispatch photos

Top, Mr. and Mrs. Claus visit with children at a holiday celebration 

earlier this month at The Garnet. Above, Mrs. and Mr. Claus, portrayed by 

Kathleen Wyman and George Fisher, take a quick break for this picture.

Search for perfect Christmas tree takes time

By CHRISTINA SAMPSON

Staff Writer

It was early one Saturday  after-

noon and the customers who trickled 

into the Valley View Trees lot were 

searching for the perfect Christmas 

tree.
Some had scoped out the big box 

stores first, but everyone this reporter 
spoke to 
f o u n d 
just what 
they were 
look ing 
for in the 
lot next 

to the Chevron Discovery Market 

on East Florence Boulevard in Casa 

Grande
Of course, when it comes to Christ-

mas trees, “perfect” means different 

things to different people.

For the Moncivaiz family from 

Arizona City, a 7-foot-tall grande fir 

tree met their needs. 

“It’s got to be full,” Mario Mon-

civaiz said as the tree was strapped to 

the roof of his Dodge Stratus. “The 

fragrance is most important.”

Mario’s wife, Teresa, and his 

mother, Carol Moncivaiz, were eager 

to get home and start trimming the 

tree.
“We’re going to trim it right now,” 

Mario said. “The kids, they’re excit-

ed, they’re waiting for this.”

Best friends Sara Massaro and 

Anna Mines picked out a slightly 

smaller 6-foot-6-inch Douglas fir tree 

for Massaro. The two women go tree 

shopping together every year.

“It’s just us and the kids, so we 

help each other decorate,” Mines 

said.

They knew exactly what they were 

looking for. Mines said a good tree 

would have “no holes, no dry spots” 

and Massaro was looking for “full-

ness, bush.”
And only a real tree would do.

“I was raised with a fake tree, and 

it was the same tree every year,” Mas-

saro said. 

Now, as an adult, Massaro said 

with the exception of one year, she’s 

had a real tree every Christmas.

Massaro and Mines also planned 

to spend the day trimming the tree.

“I’ll probably start decorating it 

right away,” Massaro said.

Steven King/Dispatch

The David Miller 

family searches 

for a Christmas 

tree at the Valley 

View Trees lot 

on East Florence 

Boulevard earlier 

this month. 
The Millers 
eventually 
settled on a 
tree and drove 

home with it that 

afternoon.

Stories of 
the season

Stories of 
the season

— Claus, Page 11A

— Tree, Page 11A

Gunfire 
hits US 
military 
aircraft 
4 wounded in helping 

citizens exit S. Sudan

By JASON STRAZIUSO

Associated Press

NAIROBI, Kenya — Gunfire hit three 

U.S. military aircraft trying to evacuate 

American citizens in a remote region of 

South Sudan that on Saturday became 

a battleground between the country’s 

military and renegade troops, officials 

said. Four U.S. service members were 

wounded in the attack in the same region 

where gunfire downed a U.N. helicopter 

the day before. 

The U.S. military aircraft were about 

to land in Bor, the capital of the state of 

Jonglei and scene of some of the nation’s 

worst violence over the last week, when 

they were hit. The military said the four 

wounded troops were in stable condi-

tion.
The U.S. military said three CV-22 

Ospreys — the kind of aircraft that can 

fly like a helicopter and plane — were 

“participating in a mission to evacu-

ate American citizens in Bor.” A South 

Sudan official said violence against civil-

ians there has resulted in bodies “sprin-

kled all over town.”  

“After receiving fire from the ground 

while approaching the site, the aircraft 

diverted to an airfield outside the country 

and aborted the mission,” the statement 

said. “The injured troops are being treat-

ed for their wounds.” It was not known 

how many U.S. civilians are in Bor.

After the aircraft took incoming fire, 

they turned around and flew to Entebbe, 

Uganda. From there the service members 

were flown to Nairobi, Kenya aboard a 

U.S. Air Force C-17 for medical treat-

ment, the statement said. 

Lockerbie 
memories 
stirred 25 
years later
By ERIC TUCKER AND SYLVIA HUI

Associated Press

ARLINGTON, Va. — Families of 

some of the 270 people who died in an 

airliner bombing 25 years ago gathered 

for memorial services Saturday in the 

United States and Britain, honoring vic-

tims of a terror attack that killed dozens 

of American college students and created 

instant havoc in the Scottish town where 

wreckage of the plane rained down.

Bagpipes played and wreaths were 

laid in the Scottish town of Lockerbie 

and mourners gathered for a moment of 

silence at London’s Westminster Abbey, 

while U.S. Attorney General Eric Hold-

er told victims’ relatives at Arlington 

National Cemetery that they should take 

comfort in their unity even if time cannot 

erase their loss.

“We keep calling for change, and 

fighting for justice, on behalf of those no 

longer with us.  We rededicate ourselves 

— Gunfire, Page 11A

— Lockerbie, Page 11A

in 1967, 1970 and 1971, respectively, and over the next few decades purchased 
and consolidated the two newspapers in Arizona City, and started the Maricopa 

covering Show Low, Pinetop-Lakeside, 

Coolidge Dam, the second copy was presented to Charles Stauffer, publisher of 

Founded in 1947 by W.O. Wildman, the Eloy Enterprise has been Eloy’s voice in 
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TIME

Mr. and Mrs. Claus keep pace with crowd

By RODNEY HAAS 

Staff Writer 
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Housing rehab reaches big milestone
For the 40th time in the past 

five years, a brand new addition to 

Coolidge neighborhoods has wel-

comed in its homeowners thanks to 

the city’s housing rehabilitation pro-

gram.

were given the opportunity to tour 

the rooms, which still had that new-

house smell, and see before-and-after 

pictures of the property. What they 

saw was a house that needed major 

repairs transform into one that looks 

brand new.The goal of the rehabilitation pro-
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TV that twinkles

Michelle, Faith and 
Andrew Blount as 
seen in “The Great 
Christmas Light Fight”

Scheduling Note: Direct TV (E denotes Eastern feed - shows will air 3 hours earlier)

Sunday

ABC 
The Sound of Music

Julie Andrews stars as Maria, a young 

woman who leaves a convent to be-

come a governess in the classic “The 

Sound of Music,” airing Sunday, Dec. 

22, on ABC.

Friday

CBS
Undercover Boss

Find out how being on the show has 

changed the lives of some of the most 

memorable employees in a special 

edition of “Undercover Boss,” airing 

Friday, Dec. 27, on CBS.

Wednesday

Fox
Dragons: Gift of the Night 

Fury
Fox has a special Christmas treat for 

youngsters with a presentation of 

“Dragons: Gift of the Night Fury,” airing 

Wednesday, Dec. 25 on Fox.

Monitor. They also own 
the White Mountain 
Independent and 
www.wmicentral.com, 
covering Show Low, Pinetop-Lakeside, 
Springerville, St. Johns and Snowflake. The Arizona 
Newspapers Association named Donovan M. Kramer Sr. 
a Master Editor-Publisher in 1976 and inducted him into the Arizona 
Newspapers Hall of Fame in 1998. He continued as editor and publisher of 

The Wampum Saver provides advertisers added value by covering the market with a shopper 
format. Non-duplicating with the Casa Grande Dispatch reaches 41,000+ homes.

The TV Roundup is the company’s weekly television 
tabloid distributed each Saturday in the Casa Grande 

John Mitchell photo

John Mitchell photo
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1.	 Personnel ________________________
	 Ruth A. Kramer
	 President

	 Donovan M. Kramer Jr.
	 Co-Publisher/Managing Editor

	 Kara K. Cooper
	 Co-Publisher/Advertising Director

	 Brian Kramer
	 Online Development & Circulation Director

	 Donovan M. Kramer Sr.
	 Editor and Publisher 1963-2009

2.	 Representative _ ________________
Statewide Rep:

Arizona Newspapers Association
1001 N. Central Ave., Suite 670 Phoenix, AZ 85004-1947

(602) 261-7655 - FAX (602) 261-7525

3.	 Commission & Cash Discounts ____
Prompt Discount Payment Only
All contract advertisers who pay their bill in full by the 10th of the following month will 
receive a 5% discount from their regular contract rate. 5% discount is the responsibil-
ity of the advertiser to deduct and is not retroactive.

4.	 Policy _ ____________________________
A. All accounts are due and payable cash with copy unless approval has been granted by 
Casa Grande Valley Newspapers Inc. (CGVNI) Credit Department for monthly billing. All 
monthly billing accounts are due and payable upon receipt. Past due balances are subject 
to 2% per month service charge. All past due accounts will be subject to suspension of 
advertising unless satisfactory arrangements are made with Casa Grande Valley Newspa-
pers Inc. Credit Department.
B. Advertiser agrees to accept as correct the statements rendered by Casa Grande Valley 
Newspapers Inc. both as to the amount of space and the rate billed, unless the Advertiser 
shall notify the company in writing that the statement is incorrect within ten days from the 
delivery of such statement.
C. Cash with copy is required on all open-rate advertising.
D. The consequences of the failure of the Advertiser to make payments herein provided, 
or for breach of any other provision of this contract, Casa Grande Valley Newspapers Inc. 
places this contract with an Attorney or Collection Agency for collection, or for any reason, 
Advertiser agrees to pay, in addition to any sums found due, the amount of the collection 
costs paid by Casa Grande Valley Newspapers Inc. to any outside collection Agency or 
Attorney. Contract rates apply only if the agreed space is used by advertiser. If advertiser 
fails to perform according to the terms of his contract the Company may cancel advertiser’s 
contract and recharge all advertising used from the date of the contract until the date of 
cancellation at the open rate.
     The Company reserves the right to cancel advertising contracts at any time upon default 
by advertiser in the payment of bills.
E. CGVNI, in establishing its rate structure, has eliminated consequential damages as a 
factor. Therefore, its liability shall not exceed the charge for the space actually occupied by 
the item in which the error is made.
F. The Company shall not be responsible for typographical errors except to cancel the 
charge or to run a make good ad for such portion of an advertisement as may have been 
rendered valueless by such typographical error. No responsibility is assumed for more than 
one incorrect insertion of any advertisement. Advertiser must notify the Company within 24 
hours if a mistake appears in an ad in order to receive credit. Company will furnish adver-

tiser with a letter of correction and publish a correction in next possible issue. Liability for 
error shall not exceed the cost of the space in which the error or omission occurred.
G. A column inch charge will be assessed on ads ordered by the Advertiser, set by CGVNI 
and cancelled before publication.
H. Changes from original copy, once composed, will be charged on per unit basis. A unit 
is a line of type of a single face, size and measure, or removal or change of illustration or 
border. Copy to come, grocery produce excepted, will be charged 1/2 the line charge.
I. CGVNI reserves the right to revise its advertising rates, terms and/or conditions at any 
time upon thirty days’ notice in writing. Advertisers may cancel their contract without adjust-
ment charge at any date upon which new and higher rates or new terms and/or conditions 
are made effective, provided, however, that all other conditions of the contract are fully 
performed.
J. LOCAL RATE applies to all businesses located within the Casa Grande Valley. Local 
rates may be used by manufacturers and distributors to list their dealers. However, only 
dealer’s name, address and phone number may be listed. No individual dealer’s logos or 
trademark may be used. Manufacturers may advertise only products they manufacture or 
distribute in dealer listing ads.
     All local rates are NET and non-commissionable. ASSOCIATION RATE may be used 
by a recognized or incorporated association which operates under a set of by-laws to pro-
mote an idea, occasion, or united sales effort. This rate will apply to a group of individual 
ads under a common heading or a cooperative ad that advertises a like product, service 
or promotion.
K. The publishers of CGVNI reserve the right to revise or reject, in whole or in part, 
any advertisement in their respective newspapers.
L. All display advertisements more than 19 inches in depth must run full column depth 
of page.
M. Advertising in newspapers may be one inch shorter than columns wide. Example 
2 col. x 1” ad, 3 col. x 2” ad, etc. Ads measuring over 19 inches in depth will be charged at 
full depth of 21½ inches. Other charges may be added to cover extra costs of production 
to advertising.
N. Advertisements to occupy more than one page may be 10” to 17” or full page depth. Ads 
9 and 11 columns wide may be flush left or right, gutter being charged as two-thirds.
O. Advertising laid out in pyramid style must occupy a minimum of 56 column inches and 
must descend from right to left.
P. Advertisements simulating news matter will be plainly marked “Advertisement” in small 
caps at top of ad. Regular news type faces are not available for advertisements.
Q. The advertiser assumes all liability for statements contained in advertisements printed 
by Casa Grande Valley Newspapers Inc. and agrees to save CGVNI harmless for any claim 
that may be brought against CGVNI by reason of the publication of such advertisements 
and to reimburse CGVNI for any amount paid by CGVNI in settlement of any such claim 
or in satisfaction of any judgment obtained thereon, and to pay all necessary expenses, 
including reasonable attorney’s fees, incurred by CGVNI in defense or settlement of any 
such claim. This includes but is not limited to, claims for libel, copyright infringement and 
trademark infringement.
R. Requests for special positions will be considered and honored in order of receipt of 
request; however, CGVNI does not guarantee position and no credits will be allowed based 
on dissatisfaction with position of an advertisement. No advertisement will be run upside 
down.
S. All political advertising whether endorsing a candidate, issue, etc., should contain the 
words Paid Political Advertisement at the top of the ad. The bottom of the ad should 
contain Paid for by the Candidate or paid for by a candidate’s committee. If the ad is 
paid for by a committee that does not include the candidate’s name or is an issue or is a 
Political Action Committee that is not incorporated, then three names should be included. 
If the ad is paid for by a business or individual, that information should be clearly stated 
at the bottom of the ad. Publisher reserves the right to refuse copy it feels not consistent 
with its policy or in accordance with approved newspaper or business practices or contrary 
to public standards of decency. All political advertising must be paid in advance at open 
rate unless terms of a contract can be met. See Political Advertising Policy sheet for ad-
ditional policies.
T. CGVNI reserves the right to copyright any advertising produced by the company for 
an advertiser.
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ADVERTISING RATES____________________________
Casa Grande is a dynamic, involved community, a modern city with rural 
heritage and old-fashioned values. Its economic base is a mix of retail trade, factory 
outlet shopping, manufacturing and agriculture.

Founded in 1879, Casa Grande was named for the famous Hohokam Indian Ruins, 20 
miles to the northeast. Midway between Phoenix and Tucson, the city has grown to be 
the largest community in Western Pinal County since its incorporation in 1915.

Casa Grande is strategically located at the intersection of two interstate highways (I-8 
and I-10), in an area known as Arizona’s Golden Corridor.

Once dependent on agriculture and mining, the community has evolved into a diversified 

full-service area with manufacturing, retail trade, government and tourist-related 
employment. Pinal County is comprised of designated Enterprise Zones. Its industries 
include Frito-Lay, Abbott Laboratories/Ross Products, Monsanto, Franklin Foods, 
Ehrmann Arizona Dairy, Wal-Mart Distribution Center, Cardinal Glass and Bull Moose 
Tube. PhoenixMart sourcing center and Sam’s Club are making Casa Grande their 
home, too. Additionally, firms such as Hexcel provide a strong manufacturing base.

Casa Grande is known as a “Community First” hometown, and is a forward-thinking city 
yet one that has retained its small-town charm.

Casa Grande’s location, its mild climate and scenic attractions, make it attractive 
to tourists and winter visitors. Population in-city is approximately 33,000.

5. ROP Rates ____________________________________________________
Casa Grande Dispatch       Published Tuesday through Sunday mornings _____
Rates in 5A through 5E subject to 1.8% city sales tax.

A. National Rate_______________
$14.17 per column inch
15% agency discount allowed for camera-ready copy. 12% discount if not camera-ready.

B. Local Open Rate____________
$12.47 per column inch

C. Weekly Minimum
    Contract Rates_____________
COLUMN INCHES		  13 wk.	 26 wk.	 52 wk.

	 1 Inch/Week	...................................	  10.81	 10.47	 10.11
	 4 Inches/Week	...................................	  10.14	 9.63	 9.16
	 8 Inches/Week	...................................	  9.49	 9.15	 8.69
	 16 Inches/Week	...................................	  9.23	 8.87	 8.52
	 25 Inches/Week	...................................	  8.95	 8.60	 8.21
	 37 Inches/Week	...................................	  8.64	 8.48	 7.92
	 57 Inches/Week	...................................	  8.47	 8.05	 7.78
	 75 Inches/Week	...................................	  8.31	 7.85	 7.52
	 129 Inches/Week	...................................	  7.89	 7.60	 7.30
	272 Inches/Week (Double Truck) ................		 7.44	 7.28	 6.79

Contract advertisers with current accounts are eligible for 5% discount
when paid by 10th of month. See Item 3, Page 1 for complete details.

D.	 Monthly Earned Rate
    With Contract_ _____________
Rates based on number of inches used each month, with a minimum of 15 inches per 
month for a year, in the Dispatch. Advertiser must pay by 15th of month following and have 
paid up account to receive discounts. Advertiser must pay by the 10th of month following 
to get additional 5% discount. Rate not designed for use by accounts that can’t pay within 
terms.

	 15 to 37 col. inches	..........................................................	  9.58
	 38 to 74 col. inches	..........................................................	  8.61
	 75 to 112 col. inches	..........................................................	  8.47
	 113 to 149 col. inches	..........................................................	  8.28
	 150 to 187 col. inches	..........................................................	  8.20
	 188 to 299 col. inches	..........................................................	  7.88
	 300 to 374 col. inches	..........................................................	  7.78
             375 	 col. inches & over	..........................................................	  7.52

An additional discount of 4¢ per col. inch will be allowed for every additional 750 inches 
used during a calendar month up to 7,500 col. inches.

Contract advertisers with current accounts are eligible for 5% discount when paid 
by 10th of month. See Item 3, Page 1 for complete details.

BULK RATE 

Bulk rates are calculated by taking the total number inches for the year (700” minimum), di-
viding this total by 12 months to get the average for the month and finding the range on the 
Monthly Earned Rates With Contract above. Pickups don’t count toward contract commitment.

REPEAT RATE - NO COPY CHANGE
All contract advertisers who repeat an advertisement within a 7-day period without copy 
change will receive the Dispatch pickup rate of $5.25 per inch on the second and subse-
quent insertion. The first insertion will be charged at contract rate. Advertisement must be a 
minimum of 3 inches or a combination of 3 inches. Repeat rate inches do not count toward 
contract fulfillment or accrual. Advertisers can pick up an ad in the same publication more 
than once at pickup rate as long as a contract rate ad ran within the week.

Contract advertisers running earlier in the week at contract rate, a second run within the 
week at $5.25 pci and a third run on Sunday can get a $4 pci pickup rate.

E.	 Monthly Earned Rate
    Without Contract_ __________
Rates determined by total column inches in calendar month. No contract required. 
Discounts for local (have a business within the Casa Grande Valley) retail or service 
establishments dealing directly with the public. Advertisers must pay by 15th of month 
following and have paid up account to receive discount. Not for political use. Rate not 
designed for use by accounts that can’t pay within terms.
	 	 Earned Rate Per Col. In.
	 15 to 37 col. inches	..........................................................	  10.49
	 38 to 74 col. inches	..........................................................	  9.50
	 75 to 112 col. inches	..........................................................	  9.31
	 113 to 149 col. inches	..........................................................	  9.16
	 150 to 187 col. inches	..........................................................	  9.00
	 188 to 299 col. inches	..........................................................	  8.61
	 300 to 374 col. inches	..........................................................	  8.45
	 375  col. inches & over 	..........................................................	  8.20

NON-PROFIT ORGANIZATIONS

10% Discount off local open rate with cash with copy to local churches and non-profit 
organizations (within the Casa Grande Valley).

Oscar Perez photo
Poppies at Picacho Peak in full bloom in the spring.
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 6. Group Combination Rates _____________________________________

 Tri-Valley Dispatch
Each week Casa Grande Valley Newspapers Inc. publishes a section common to four 
of the newspapers in the group. Editorially the section covers subjects of interest to the 
people of the Casa Grande, Santa Cruz and Gila Valleys. Published as a supplement to 
the Wednesday Casa Grande Dispatch, the Coolidge Examiner, the Florence Reminder 
& Blade-Tribune, and the Eloy Enterprise. The Tri-Valley Dispatch has a total circulation of 
more than 14,000.

Add 1.8% tax to 6A, B, C, D, E

 A. National Rate ______________
$23.41 per column inch
15% agency discount for camera-ready copy. 12% discount if not camera-ready.

B. Local Open Rate ___________
$18.55 per column inch

C. Weekly Minimum
    Contract Rates ____________
COLUMN INCHES   13 wk. 26 wk. 52 wk.

 1 Inch/Week ................................... 13.37 12.88 12.42
 4 Inches/Week ................................... 10.84 10.37 9.89
 8 Inches/Week ................................... 10.37 9.94 9.46
 16 Inches/Week ................................... 10.27 9.80 9.33
 25 Inches/Week ................................... 10.15 9.69 9.23
 37 Inches/Week ................................... 10.08 9.61 9.15
 57 Inches/Week ................................... 9.95 9.48 9.01
 75 Inches/Week ................................... 9.83 9.39 8.94
 129 Inches/Week ................................... 9.77 9.28 8.81
 272 Inches/Week (Double Truck) ................  9.50 8.85 8.25

Contract advertisers in any of the six Casa Grande Valley Newspapers may place their 
weekly ad in the Tri-Valley Dispatch for an additional 4.87 premium per column inch.

D.  Monthly Earned Rate
     With Contract _____________
Rates based on number of inches used each month, with a minimum of 15 inches per 
month for a year, in the Tri-Valley Dispatch. Advertiser must pay by 15th of month following 
and have paid up account to receive discounts. Advertiser must pay by the 10th of month 
following to get additional 5% discount. Rate not designed for use by accounts that can’t 
pay within terms.

 15 to 37 col. inches .......................................................... 14.45
 38 to 74 col. inches .......................................................... 13.48
 75 to 112 col. inches .......................................................... 13.34
 113 to 149 col. inches .......................................................... 13.15
 150 to 187 col. inches .......................................................... 13.07
 188 to 299 col. inches .......................................................... 12.75

 300 to 374 col. inches .......................................................... 12.65
 375 col. inches & over .......................................................... 12.39

E.  Monthly Earned Rate
    Without Contract __________
Rates determined by total column inches in calendar month. No contract required.
Discounts for local (have a business within the Casa Grande Valley) retail or service estab-
lishments dealing directly with the public. Advertiser must pay by 15th of month following 
and have paid up account to receive discount. Not for political use. Rate not designed for 

use by accounts that can’t pay within terms.

 Earned Rate Per Col. In.
 15 to 37 col. inches .......................................................... 15.68

 38 to 74 col. inches .......................................................... 15.54
 75 to 112 col. inches .......................................................... 14.99
 113 to 149 col. inches .......................................................... 14.10
 150 to 187 col. inches .......................................................... 13.29

 188 to 299 col. inches .......................................................... 12.65
 300 to 374 col. inches .......................................................... 11.84
 375 col. inches & over  .......................................................... 10.95

BULK RATE 

Bulk rates are calculated by taking the total number inches for the year (700” minimum), 
dividing this total by 12 months to get the average for the month and finding the range 
on the Monthly Earned Rates With Contract above. Pickups don’t count toward contract 
commitment.

 F. Combination Rates ________

 For contract advertisers, ads that are published in 2 or more newspapers or the Wampum, 
owned and published by Casa Grande Valley Newspapers Inc. without change in copy or 

layout, the combination rate will be charged. Contract advertiser will be charged contract 

rate for their local paper plus combination rates listed below.

 Casa Grande Daily Dispatch . . . . . . . . . . . . . . . . . . . . . . . .7.84

Coolidge Examiner  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.13
Eloy Enterprise  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.68
Florence Reminder & Blade-Tribune . . . . . . . . . . . . . . . . . 3.89
Maricopa Monitor . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.25 . . . . . . 3rd Tuesday 6.20

Arizona City Independent/Edition  . . . . . . . . . . . . . . . . . . . 3.40

Tri-Valley Dispatch . . . . Newspaper rate + 4.87 premium pci.
Wampum Saver . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10.00

 For new ads in newspapers or the Wampum, contract advertisers will receive a courtesy 

crossover when an advertiser runs in a publication other than the one where they have a 
contract. Other publication rates available on request.

Steven King photo

 
 Pederson Memorial Honors Couple, 

Fallen City of Casa Grande Employees
Ed Pederson, a former Casa Grande city manager, and his wife 

Lillian were honored by their family with a memorial in front of 

City Hall. Names of city employees who have died on the job are 

etched in glass plates on the structure.

 • CASA GRANDE DISPATCH
 Daily, Tuesday through Sunday mornings
• COOLIDGE EXAMINER
 Weekly, Wednesday
• ELOY ENTERPRISE
 Weekly, Thursday
• FLORENCE REMINDER AND 
 BLADE-TRIBUNE
 Weekly, Thursday
• TRI-VALLEY DISPATCH
 Weekly Area News & Advertising
 Section Common to All Four
 Newspapers Listed Above

 • MARICOPA MONITOR
 Tuesday & Friday

• ARIZONA CITY INDEPENDENT/EDITION
 Weekly, Wednesday

• WAMPUM SAVER 
 Weekly TMC. Covering the Casa Grande
  Valley. Non-duplicating with the Casa 
 Grande Dispatch.

 NEWSPAPERS
 Contract Advertisers

Combination Rates
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Casa Grande Valley Newspapers Inc.
Coolidge, halfway between Phoenix and Tucson, is the commercial center of 
Arizona’s cotton industry. In 1925, after construction of the Coolidge Dam transformed 
the flat desert into rich farm and ranch land, R.J. Jones laid out an 80-acre site to found 
the city. The city’s name honors the U.S. President who dedicated Coolidge Dam in 
1930.

Incorporated in 1945, the city now covers nine square miles and has more than 12,000 
residents. The Casa Grande Ruins National Monument, and the warm dry winter 
climate, make it an ideal tourist and retirement center. Hundreds of thousands of visitors 
stop to see the Ruins in Coolidge annually.

From Coolidge’s founding until the early 1950s, the economy was mainly dependent on 
agriculture, and, to a lesser extent, mining. Growth was relatively steady until the late 
1940s. As water use reached an optimum and mechanical equipment replaced farm-
workers, it leveled off. The Coolidge economy diversified as manufacturers located in 
and near the city, employment increased in mines in eastern Pinal County, and greater 
emphasis was placed on winter tourism.

Coolidge is in the major growth corridor between Phoenix and Tucson. Today, it is a 
regional trade and service center for agricultural producers, providing equipment, 

supplies and personal services for farm families. Community efforts and the addition of 
manufacturing plants have provided jobs.

Government agencies, such as the Arizona Training Program, Central Arizona College, 
the Arizona State Prison and the County Courthouse are also major sources of jobs.

Casa Grande Ruins National Monument is a four-story Indian pueblo built around 1350 
A.D. by the Hohokam Indians of the Gila Valley on a 472-acre site. Picacho Peak, a state 
park 26 miles south of Coolidge, encompasses 3,400 acres and displays dense stands 
of saguaro cactus, as well as many examples of desert vegetation. Hiking, camping and 
nature study are popular all year round.

Within a short drive from Coolidge are the Gila River Indian Community, with picturesque 
villages, Catholic missions and an Arts and Crafts Center; the Tohono O’odham Nation, 
with basketry and handicraft items; Pinal Pioneer Parkway, one of the state’s most 
beautiful scenic drives; and numerous lakes, with excellent fishing and water-based 
activities.

Coolidge offers special programs for winter visitors. November through April are filled 
with activities such as potlucks, tours and festivals.

Coolidge Examiner        Published Weekly on Wednesdays____________________________________
Add 3% city sales tax to rates in 6G through 6K

G. National Rate_______________
$7.84 per column inch
15% agency discount allowed for camera-ready copy. 12% discount if not camera-ready.

H. Local Open Rate____________
$6.56 per column inch

I.  Weekly Minimum
   Contract Rates______________
COLUMN INCHES	 13 wk.	 26 wk.	 52 wk.

	 1 Inch/Week	     ...................................	 5.56	 5.35	 5.08
	 4 Inches/Week	...................................	  5.35	 5.09	 4.86
	 8 Inches/Week	...................................	  4.73	 4.65	 4.42
	 15 Inches/Week	...................................	  4.68	 4.42	 4.20
	 24 Inches/Week	...................................	  4.42	 4.20	 3.99
	 32 Inches/Week	...................................	  4.20	 3.99	 3.77
	 45 Inches/Week	...................................	  3.97	 3.77	 3.59
	 57 Inches/Week	...................................	  3.78	 3.56	 3.33
	 129 Inches/Week	...................................	  3.61	 3.40	 3.18
	
Contract advertisers with current accounts are eligible for 5% discount when paid by 10th 
of month. See Item 3, Page 1 for complete details.

J. Monthly Earned Rate
    With Contract_ _____________
Rates based on number of inches used each month, with a minimum of 15 inches per 
month for a year, in the Examiner. Advertiser must pay by 15th of month following and 
have paid up account to receive discounts. Advertiser must pay by the 10th of month 
following to get additional 5% discount. Rate not designed for use by accounts that can’t 
pay within terms.
	 Earned Rate
	 Per Col. In.
	 15 to 37 col. inches	..........................................................	  5.09
	 38 to 74 col. inches	..........................................................	  4.86
	 75 to 112 col. inches	..........................................................	  4.58
	 113 to 149 col. inches	..........................................................	  4.37
	 150 to 187 col. inches	..........................................................	  4.17
             	 Over 188 col. inches	..........................................................	  3.99

Contract advertisers with current accounts are eligible for 5% discount when paid by 10th 
of month. See Item 3, Page 1 for complete details.

BULK RATE 
Bulk rates are calculated by taking the total number inches for the year (700” minimum), 
dividing this total by 12 months to get the average for the month and finding the range 
on the Monthly Earned Rates With Contract above. Pickups don’t count toward contract 
commitment.

All weekly contracts can pick up into the Casa Grande Dispatch within a week at $7.84 for 
the first Dispatch insertion and $5.25 for the second within a week. 3” minimum. Runs into 
the Tri-Valley Dispatch are weekly rate plus $4.87 premium.

K. Monthly Earned Rate
    Without Contract_ __________
Rates determined by total column inches in calendar month. No contract required. Dis-
counts for local (have a business within the Casa Grande Valley) retail or service establish-
ments dealing directly with the public. Not for political use. Advertiser must pay by 15th of 
month following and have paid up account to receive discount. Rates not designed for use 
by accounts that can’t pay within terms.
	  Earned Rate
	 Per Col. In.
	 15 to 37 col. inches	..........................................................	  5.56
	 38 to 74 col. inches	..........................................................	  5.30
	 75 to 112 col. inches	..........................................................	  5.01
	 113 to 149 col. inches	..........................................................	  4.76
	 150 to 187 col. inches	..........................................................	  4.56
             	 Over 188 col. inches	..........................................................	  4.35

NON-PROFIT ORGANIZATIONS
10% Discount off local open rate with cash with copy to local churches and non-profit 
organizations (within the Casa Grande Valley).

John Mitchell photo
Springtime in the Casa Grande Valley.
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Casa Grande Valley Newspapers Inc.
Eloy is an agricultural/travel/commercial center located along the growth corridor 
between Phoenix and Tucson. In 1902, the Southern Pacific Railroad built a switch 
about 6 miles west of Picacho, which may have been named for the acronym of “East 
Line of Yuma.”

In 1918, W.L. Bernard, J.E. Meyer and John Alsdorf purchased the east half of the 
Eloy section and drilled a well. They subdivided the land and called it Cotton City. They 
also bought land west of Eloy and divided it into tracts for raising cotton. In 1919 an 
application was made for a post office, but the name Cotton City was rejected in favor of 
Eloy. The Pinal County community incorporated in 1949.

Eloy lies in the Santa Cruz Basin, one of the state’s most fertile agricultural areas. More 
than 100,000 acres in the valley are irrigatable, producing cotton, grains, vegetables and 
citrus. Cattle ranching is also important to the area.

Eloy, which is midway between Phoenix and Tucson on Interstate 10, is a stopping place 
for travelers on the highway which stretches from Florida to California. Its location on the 

main line of the Union Pacific Railroad, and on I-10 near the junction with 
I-8, makes it attractively situated for industries where transportation is a key factor. 
Industries in Eloy include HASA of Arizona, Owens Corning, Schuff Steel, Otto Plastics 
Arizona, LLC, San Juan Pools, and ELRUS Aggregate Systems. Population is more 
than 11,000.

Skydive Arizona, one of the largest skydiving centers in the nation, is at Eloy Municipal 
Airport. The elevation is 1,568 feet. Picacho Peak is the site of the only Civil War battle 
in Arizona. The battle is re-enacted each spring. Mt. Newman and the rest of the Picacho 
Mountains offer a beautiful panorama to the east of Eloy. The Sawtooth Mountains have 
a very distinctive profile to the south and west. There are abundant facilities for tourists 
and residents alike at Picacho Peak State Park and the surrounding area. Another point 
of historic interest is the Casa Grande Ruins National Monument, 15 miles north of Eloy. 
There is abundant dove and quail hunting in season, as well as bird watching for many 
rare species.

Water enthusiasts enjoy several man-made lakes to the northeast, where they can fish, 
swim and water ski nearly all year.

Eloy Enterprise         Published Weekly on Thursdays___________________________________________
Add 3% city sales tax to rates in 6L through 6P

L. National Rate_______________
$7.13 per column inch
15% agency discount allowed for camera-ready copy. 12% discount if not camera-ready.

M. Local Open Rate_ __________
$6.15 per column inch

N. Weekly Minimum
    Contract Rates_____________
COLUMN INCHES		  13 wk.	 26 wk.	 52 wk.

	 1 Inch/Week	      ...................................	 5.09	 4.99	 4.70
	 4 Inches/Week	...................................	  4.86	 4.62	 4.40
	 8 Inches/Week	...................................	  4.42	 4.20	 3.99
	 15 Inches/Week	...................................	  4.20	 3.97	 3.77
	 24 Inches/Week	...................................	  3.99	 3.78	 3.56
	 32 Inches/Week	...................................	  3.83	 3.64	 3.35
	 45 Inches/Week	...................................	  3.63	 3.33	 3.10
	 57 Inches/Week	...................................	  3.37	 3.19	 2.85
	 129 Inches/Week	...................................	  3.20	 3.03	 2.72

Contract advertisers with current accounts are eligible for 5% discount when paid by 10th 
of month. See Item 3, Page 1 for complete details.

O. Monthly Earned Rate
    With Contract_ _____________
Rates based on number of inches used each month, with a minimum of 15 inches per 
month for a year, in the Enterprise. Advertiser must pay by 15th of month following and 
have paid up account to receive discounts. Advertiser must pay by the 10th of month fol-
lowing to get additional 5% discount. Rate not designed for use by accounts that can’t pay 
within terms.

	 Earned Rate
	 Per Col. In.
	 15 to 37 col. inches	..........................................................	  4.67
	 38 to 74 col. inches	..........................................................	  4.42
	 75 to 112 col. inches	..........................................................	  3.99
	 113 to 149 col. inches	..........................................................	  3.95
	 150 to 187 col. inches	..........................................................	  3.81
             	 Over 188 col. inches	..........................................................	  3.64

Contract advertisers with current accounts are eligible for 5% discount when paid 
by 10th of month. See Item 3, Page 1 for complete details.

BULK RATE 
Bulk rates are calculated by taking the total number inches for the year (700” minimum), 
dividing this total by 12 months to get the average for the month and finding the range 
on the Monthly Earned Rates With Contract above. Pickups don’t count toward contract 
commitment.

P. Monthly Earned Rate
   Without Contract____________
Rates determined by total column inches in calendar month. No contract required. Dis-
counts for local (have a business within Casa Grande Valley) retail or service establish-
ments dealing directly with the public. Not for political use. Advertiser must pay by 15th of 
month following and have paid up account to receive discount. Rate not designed for use 
by accounts that can’t pay within terms.
	  Earned Rate
	 Per Col. In.
	 15 to 37 col. inches	..........................................................	  5.07
	 38 to 74 col. inches	..........................................................	  4.84
	 75 to 112 col. inches	..........................................................	  4.37
	 113 to 149 col. inches	..........................................................	  4.29
	 150 to 187 col. inches	..........................................................	  4.14
             	 Over 188 col. inches	..........................................................	  3.96

NON-PROFIT ORGANIZATIONS
10% Discount off local open rate with cash with copy to local churches and non-profit 
organizations (within the Casa Grande Valley).

All weekly contracts can pick up into the Casa Grande Dispatch within a week at $7.84 for 
the first Dispatch insertion and $5.25 for the second within a week. 3” minimum. Runs into 
the Tri-Valley Dispatch are weekly rate plus $4.87 premium.

Steven King photo

Irrigation water is vital for farmers in the Casa Grande Valley.
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Casa Grande Valley Newspapers Inc.
Florence is in Pinal County midway between Phoenix and Tucson. Colonel Levi 
Ruggles, an Indian Agent, staked and platted the town in 1866. Sources cite different 
origins for the town’s name, but all agree it was someone’s sister or daughter. By the 
1920s, the area had become the agricultural center of the county.

The Florence business district is still on Main Street and, aside from the obvious 
improvements, downtown remains much as it must have been in the 1880s. Both 
visitors and residents appreciate the diversity of the community. Florence offers the 
convenience and lifestyle available in a small western community, yet is only 45 minutes 
away from the Phoenix and Tucson Metropolitan areas. Incorporated in 1908, Florence, 
at an elevation of 1,493 feet, has been the county seat since its formation in 1875.

Florence is home to both the Pinal County government complex and two Arizona State 
Prison complexes. Agricultural products from the area include cotton, cattle, grains and 
grapes.

In January 1987, Florence was selected for inclusion in the Main Street Program 
sponsored by the National Trust for Historic Preservation. This public/private partnership 
program assists businesses in design and promotion, with the ultimate goal of economic 
revitalization for the central business district.

Because of the year-round sunshine and ideal climate, Florence is the perfect place for 
the retired and is seeing solid growth. It is excellent for those seeking warm, clean air for 
health purposes. Population is more than 25,000.

As the fifth oldest town in the state, downtown Florence has been designated an official 
“Historic District.” It is said Florence has more buildings listed on the National Register 
than any other town in Arizona. Some of the notable historic sites are the first and 
second county courthouses, both completely different in architectural style. The first was 
built in 1877 and is open to the public as McFarland State Park. The second was built 
in 1891 of American-Victorian architecture and is still in use today. The historic Clarke 
House now houses the Florence newspaper.

Florence Reminder & Blade-Tribune        Published Weekly on Thursdays________________
Add 2% city sales tax to rates in 6Q through 6U

Q. National Rate_______________
$7.13 per column inch
15% agency discount allowed for camera-ready copy. 12% discount if not camera-ready.

R. Local Open Rate____________
$6.25 per column inch

S. Weekly Minimum
    Contract Rates_____________
COLUMN INCHES		  13 wk.	 26 wk.	 52 wk.

	 1 Inch/Week	     ...................................	 5.26	 5.02	 4.78
	 4 Inches/Week	...................................	  5.02	 4.78	 4.56
	 8 Inches/Week	...................................	  4.57	 4.35	 4.11
	 15 Inches/Week	...................................	  4.37	 4.11	 3.90
	 24 Inches/Week	...................................	  4.11	 3.90	 3.68
	 32 Inches/Week	...................................	  3.90	 3.68	 3.47
	 45 Inches/Week	...................................	  3.67	 3.47	 3.27
	 57 Inches/Week	...................................	  3.48	 3.27	 3.02
	 129 Inches/Week	...................................	  3.30	 3.09	 2.87	

Contract advertisers with current accounts are eligible for 5% discount when paid 
by 10th of month. See Item 3, Page 1 for complete details.

T. Monthly Earned Rate
   With Contract_______________
Rates based on number of inches used each month, with a minimum of 15 inches per 
month for a year, in the Reminder. Advertiser must pay by 15th of month following and 
have paid up account to receive discounts. Advertiser must pay by the 10th of month 
following to get additional 5% discount. Rate not designed for use by accounts that can’t 
pay within terms.
		  Earned Rate
		  Per Col. In.
	 15 to 37 col. inches	..........................................................	  4.78
	 38 to 74 col. inches	..........................................................	  4.56
	 75 to 112 col. inches	..........................................................	  4.28
	 113 to 149 col. inches	..........................................................	  4.06
	 150 to 187 col. inches	..........................................................	  3.88
             	 Over 188 col. inches 	..........................................................	  3.68

Contract advertisers with current accounts are eligible for 5% discount when paid 
by 10th of month. See Item 3, Page 1 for complete details.

BULK RATE 
Bulk rates are calculated by taking the total number inches for the year (700” minimum), 
dividing this total by 12 months to get the average for the month and finding the range 
on the Monthly Earned Rates With Contract above. Pickups don’t count toward contract 
commitment.

U. Monthly Earned Rate
    Without Contract	
Rates determined by total column inches in calendar month. No contract required. Dis-
counts for local (have a business within the Casa Grande Valley) retail or service establish-
ments dealing directly with the public. Not for political use. Advertiser must pay by 15th of 
month following and have paid up account to receive discount. Rate not designed for use 
by accounts that can’t pay within terms.
	  Earned Rate
	 Per Col. In.
	 15 to 37 col. inches	..........................................................	  5.26
	 38 to 74 col. inches	..........................................................	  5.00
	 75 to 112 col. inches	..........................................................	  4.71
	 113 to 149 col. inches	..........................................................	  4.44
	 150 to 187 col. inches	..........................................................	  4.26
             	 Over 188 col. inches	..........................................................	  4.05

NON-PROFIT ORGANIZATIONS
10% Discount off local open rate with cash with copy to local churches and non-profit 
organizations (within the Casa Grande Valley).

Steven King photo

A crop duster makes his way through the early morning sky.

Proposal Notes ___________________________________________________________________________________________

_______________________________________________________________________________________________________

_______________________________________________________________________________________________________



–7–

Casa Grande Valley Newspapers Inc.
 Maricopa is 16 miles south of Interstate 10 in western Pinal County. Over the last 
150 years, its location has changed three times. Its first site was Maricopa Wells, about 
10 miles northwest, a trading center for stagecoaches passing through the Southwest. 
The Civil War ended the mail lines and a new railroad a few miles south was the death 
knell for Maricopa Wells. Maricopaville, 3.5 miles south, was born when a junction was 
needed to connect the Southern Pacific Railroad linking Yuma and Tucson with a branch 
line to Phoenix. When Tempe wanted to be on the railroad line in 1887, Maricopaville was 
moved to Maricopa’s current location.

Maricopa is quickly growing as South Mountain residential developments brim over 
into its rich agricultural valley. Although Maricopa’s businesses and industries have 
traditionally been geared toward farming and ranching, its economic base has been 
diversifying through companies such as Volkswagen and Nissan, both of which have 
proving grounds in the area. Harrah’s Ak-Chin Casino also contributes to the economy.

With the addition of the I-10 Maricopa Rd. exit, housing developments, such as Rancho 
El Dorado changed the face of Maricopa forever. The town was incorporated in 2003. 
With families moving in from the suburbs of Phoenix, this rural area experienced positive 
growth with new schools. The population has jumped to 46,000.

 Maricopa Monitor         Published Weekly on Tuesdays ________________________________________
                                                                                                                                            
Add 2% city sales tax to rates in 6V through 6Z.

 V. National Rate _______________
 $14.24 per column inch $11.34 per column inch
15% agency discount allowed for camera-ready copy. 12% discount if not camera-ready.

W. Local Open Rate ____________
 $12.10 per column inch $9.98 per column inch

X. Weekly Minimum
    Contract Rates _____________
COLUMN INCHES 13 wk. 26 wk. 52 wk.

 1 Inch/Week ................................... 10.09 8.65 9.77 8.38 9.47 8.09
 4 Inches/Week ................................... 9.75 8.11 9.45 7.70 9.13 7.33
 8 Inches/Week ................................... 9.02 7.59 8.71 7.32 8.41 6.95
 16 Inches/Week ................................... 8.80 7.38 8.50 7.10 8.21 6.82
 25 Inches/Week ................................... 8.52 7.16 8.24 6.88 7.97 6.57
 37 Inches/Week ................................... 8.34 6.91 8.07 6.78 7.82 6.34
 57 Inches/Week ................................... 8.18 6.78 7.89 6.44 7.60 6.22
 75 Inches/Week ................................... 7.97 6.65 7.63 6.28 7.32 6.02
 129 Inches/Week ................................... 7.66 6.31 7.35 6.08 7.03 5.84
 272 Inches/Week (Double Truck).............. 7.39 5.95 7.07 5.82 6.79 5.43

Contract advertisers with current accounts are eligible for 5% discount when paid 
by 10th of month. See Item 3, Page 1 for complete details.

Y. Monthly Earned Rate
   With Contract ______________
Rates based on number of inches used each month, with a minimum of 15 inches per 
month for a year, in the Monitor. Advertiser must pay by 15th of month following and have 
paid up account to receive discounts. Advertiser must pay by the 10th of month following 
to get additional 5% discount. Rate not designed for use by accounts that can’t pay within 
terms.
 Earned Rate
 Per Col. In.

 15 to 37 col. inches .................................. 10.57 7.66

 38 to 74 col. inches .................................. 9.62 6.89
 75 to 112 col. inches .................................. 9.28 6.78
 113 to 149 col. inches .................................. 9.05 6.62

 150 to 187 col. inches .................................. 8.64 6.56
               188 to 299 col. inches .................................. 8.41 6.30
               300 to 374 col. inches .................................. 7.98 6.22
                 Over 375 col. inches .................................. 7.80 6.02

Contract advertisers with current accounts are eligible for 5% discount when paid 
by 10th of month. See Item 3, Page 1 for complete details.

BULK RATE 

Bulk rates are calculated by taking the total number inches for the year (700” minimum), 
dividing this total by 12 months to get the average for the month and finding the range 
on the Monthly Earned Rates With Contract above. Pickups don’t count toward contract 

commitment.

Other publication contract advertisers can pick up into the Maricopa Monitor:

$6.20 per column inch $5.25 per column inch

Z. Monthly Earned Rate
   Without Contract ___________
Rates determined by total column inches in calendar month. No contract required. Dis-
counts for local (have a business within the Casa Grande Valley) retail or service 
establishments dealing directly with the public. Not for political use. Advertiser must 
pay by 15th of month following and have paid up account to receive discount. Rate not 
designed for use by accounts that can’t pay within terms.
 Earned Rate
 Per Col. In.

 15 to 37 col. inches .................................. 11.11 8.39
 38 to 74 col. inches .................................. 10.73 7.60
 75 to 112 col. inches .................................. 10.44 7.45
 113 to 149 col. inches .................................. 10.07 7.33
 150 to 187 col. inches .................................. 9.79 7.20
               188 to 299 col. inches .................................. 9.35 6.89
               300 to 374 col. inches .................................. 9.08 6.76
                 Over 375 col. inches .................................. 8.81 6.56

NON-PROFIT ORGANIZATIONS
10% Discount off local open rate with cash with copy to local churches and non-profit 
organizations (within the Casa Grande Valley).

 Once a month, the 3rd Tuesday, the Maricopa Monitor 

is mailed to every household in Maricopa. Circulation 
is 21,000! Rates above are highlighted in yellow for the 
special Tuesday mailing.

MARICOPA MONITOR CHURCH PAGE RATE

Published each Tuesday

FORMAT: 1.83” x 1.5”                                  per box $4.90

13-week minimum

MARICOPA MONITOR SERVICE DIRECTORY

This business card directory is for service-oriented businesses. 

Available in a 13-week, 26-week or a 52-week program and 

includes a spot color (our choice).

FORMAT: 2 col. x 2” (3.79” x 2”)

RATES: 

 Open Rate $50 per 2 col. x 2” each week 
  ($49.02 plus 2% tax)
 13-week contract $40 per 2 col. x 2” each week 

  ($39.22 plus 2% tax)

 26-week contract $36 per 2 col. x 2” each week 
  ($35.29 plus 2% tax)
 52-week contract $32 per 2 col. x 2” each week 

  ($31.37 plus 2% tax)
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Casa Grande Valley Newspapers Inc.
Arizona City is a planned community at the midpoint of the Phoenix-Tucson 
corridor, one of the more rapidly developing areas of the state.

Surrounded by productive agricultural land, Arizona City has both industrial and 
commercially zoned areas, along with such amenities as a 48-acre lake, an 18-hole golf 
course and several parks. The community, which was established in 1960, is 54 miles 
from Tucson and 56 miles from Phoenix. It is in south-central Pinal County. The town 
has an elevation of 1,505 feet and is currently still unincorporated. Year-round population 
is more than 10,000.

Arizona City lies in the Santa Cruz Basin, a fertile agricultural area. More than 150 square 
miles in the valley are irrigated and produce cotton, jojoba beans, grains, vegetables and 
citrus. Cattle ranching is also very important to the area’s economy.

Arizona City’s location on Interstate 10 between Phoenix and Tucson lends its residents 

metropolitan convenience while maintaining a rural atmosphere. Also, its proximity to 
the junction of I-8 and I-10 makes it attractive to industries where transportation is a 
key factor.

Presently, M.C. Davis Electronics, producers of electronic components, calls Arizona 
City home.

A 48-acre man-made lake is available for sailing and fishing. Several large lakes, many 
with full-service marinas where one can enjoy fishing, swimming and boating, are within 
a short scenic drive to the north and northeast.

Rock hounds will enjoy the selection of distinctive agates that can be found at the Agate 
Fields just south of Arizona City.

Directly west of Arizona City is the northeast corner of the sprawling Tohono O’odham 
Nation.

Arizona City Independent/Edition   Published Weekly on Wednesdays____________________
No tax added to 6AA through 6EE.

AA. National Rate_ ____________
$6.11 per column inch
15% agency discount allowed for camera-ready copy. 12% discount if not camera-ready.

BB. Local Open Rate___________
$5.18 per column inch

CC. Weekly Minimum
      Contract Rates____________
COLUMN INCHES	 13 wk.	 26 wk.	 52 wk.

	 1 Inch/Week	      ...................................	 4.75	 4.56	 4.33
	 4 Inches/Week	...................................	  4.56	 4.34	 4.15
	 8 Inches/Week	...................................	  4.04	 3.97	 3.77
	 15 Inches/Week	...................................	  4.00	 3.77	 3.59
	 24 Inches/Week	...................................	  3.77	 3.59	 3.40
	 32 Inches/Week	...................................	  3.59	 3.40	 3.22
	 45 Inches/Week	...................................	  3.39	 3.22	 3.06
	 57 Inches/Week	...................................	  3.23	 3.05	 2.84
	 80 Inches/Week	...................................	  3.08	 2.91	 2.71	

Contract advertisers with current accounts are eligible for 5% discount when paid 
by 10th of month. See Item 3, Page 1 for complete details.

DD. Monthly Earned Rate
      With Contract_ ____________
Rates based on number of inches used each month, with a minimum of 15 inches per 
month for a year, in the Independent/Edition. Advertiser must pay by 15th of month fol-
lowing and have paid up account to receive discounts. Advertiser must pay by the 10th of 
month following to get additional 5% discount. Rate not designed for use by accounts that 
can’t pay within terms.
	 Earned Rate
	 Per Col. In.
	 15 to 37 col. inches	..........................................................	  4.34
	 38 to 74 col. inches	..........................................................	  4.15
	 75 to 112 col. inches	..........................................................	  3.91
	 113 to 149 col. inches	..........................................................	  3.74
	 150 to 187 col. inches	..........................................................	  3.55
             	 Over 188 col. inches	..........................................................	  3.40

Contract advertisers with current accounts are eligible for 5% discount when paid 
by 10th of month. See Item 3, Page 1 for complete details.

BULK RATE 
Bulk rates are calculated by taking the total number inches for the year (700” minimum), 
dividing this total by 12 months to get the average for the month and finding the range 
on the Monthly Earned Rates With Contract above. Pickups don’t count toward contract 
commitment.

EE. Monthly Earned Rate
      Without Contract__________
Rates determined by total column inches in calendar month. No contract required. Dis-
counts for local (have a business within the Casa Grande Valley) retail or service 
establishments dealing directly with the public. Not for political use. Advertiser must 
pay by 15th of month following and have paid up account to receive discount. Rate not 
designed for use by accounts that can’t pay within terms.
	 Earned Rate
	 Per Col. In.
	 15 to 37 col. inches	.......................................................... 	 4.75
	 38 to 74 col. inches	..........................................................	  4.53
	 75 to 112 col. inches	..........................................................	  4.28
	 113 to 149 col. inches	..........................................................	  4.06
	 150 to 187 col. inches	..........................................................	  3.89
             	 Over 188 col. inches	..........................................................	  3.72

NON-PROFIT ORGANIZATIONS
10% Discount off local open rate with cash with copy to local churches and non-profit 
organizations (within the Casa Grande Valley).

Proposal Notes ___________________________________________________________________________________________

_______________________________________________________________________________________________________

Oscar Perez photo

A rainbow covers a cotton crop after a summer rain.
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 Wampum Saver       Published Weekly on  Tuesdays ___________________________________________

 FF.

SaverSaver  Now Delivered to All of Casa Grande, 
Arizona City, Eloy, Coolidge and 

P .O . Boxes in Florence .
Non-Duplicating with the Casa Grande 
Dispatch. 41,000+ Circulation Weekly.

National Rate   
$17.75 

15% agency discount allowed for camera-ready copy . 12% discount if not camera-ready .

Local Open Rate   
$15 (4” minimum ad size)

Weekly Minimum Contract Rates
 13 Week  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $14 pci
 26 Week  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $13 pci
 52 Week  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $12 pci

Contracts do not require a size commitment although 4” minimum applies .

Contract advertisers with current accounts are eligible for 5% discount when paid by 10th 
of month . Advertisers are responsible for taking discounts when paying bill .

Premium Pages/Locations
Front Cover – 4 size choices – all in process color
 5 col . x 13½”  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $800
       (ad will be placed under Wampum Saver top flag/header – 
         smaller ads will run to the left and below this ad)
 6 col . x 13½”  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $960
 6 col . x 6”  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $426.60
       (will run underneath 5 col . x 13½” and 6 col . x 13½”)
 6 col . x 19”  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $1,200
       (this ad is the entire front page excluding top flag/header)
Any advertiser that commits to a full page will receive 
process color at no additional charge  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $1,290
 (No contract required .)
Wrap – 4”x21½” front and back ad that overlaps front page in 
process color . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $2,000
 (Not available week 3 .)
Entire Wrap – 4”x21½” front and back wrap plus pages inside back 
and back in process color  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $4,785
Coupons – Week 3 – 2 sided on front wrap in process color  . . . . . . . . . . . . . . . . . . . .$400 each
 (Only 10 available .) 4” wide x 17⁄8” tall

Wampum Plus 

Runs week 4 . 18” increments, 
 
 Open Rate  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $15 pci
 3x  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $14 pci
 6x  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $13 pci
 12x  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $12 pci

Add $75 for process color to each ad . Sizes 6 col . x 3”, 6 col . x 6”, etc . 

Ads can be rebuilt and run in the Casa Grande Dispatch within 7 days for $7 .84 pci black 
and white or in process color by adding Dispatch color rates .

Insert Rates
     Single Sheets             7-above/yr . . . . . .$30m           Non-contract open rate . . . . . .$40m
 Weight  48+/yr   25-47x/yr  7-24x/yr 1-6x/yr
  .5 oz . and below $39m $45m $51m $60m
  .6 to 1 oz . $46m $53m $61m $70m
 1 .1–1 .5 oz . $67m $77m $88m $101m

Inserts weighing more than 1 .5 ounces will be quoted on an individual basis . Any U .S . 
Postal rate increases after 1-21-14 will be added to the above rates . See Mechanical 
Specifications on page 14 for size and paper requirements .

Process or Spot Color Rate    $75 page

Pickup Rates Within a Week
 Ads from other publications within a 7-day period $10 pci

NON-PROFIT ORGANIZATIONS
10% Discount off local open rate with cash with copy to local churches and non-profit 
organizations (within the Casa Grande Valley) .

Crossover Rates
Advertisers committing to a minimum weekly-sized ad in the Wampum, can create new 
ads in the paid publications at that contract level . Pickup ads can be rerun within 7 days 
at pickup rates .

Classified Word Ads
Classified word ads are available at $4 per line, approximately 5 words per line, 3 line mini-
mum . 1”, 2”, 3” classifieds are available under classifications for $20 per inch .

Add 1 .8% tax to all rates .

 Non-Duplicating TMC – Wampum Saver Distribution – April ‘14 Numbers

 Zone City Zip Code Free Distribution Paid Distribution Total
_____________________________________________________________

 1 Casa Grande 85122 13,565 6,055 19,620
   85193 1,148 146 1,294
   85194 2,158 559 2,717
   85130 2,095  2,095

     Zone Total 25,726_____________________________________________________________
 2 Coolidge 85128 5,441 572 6,013
  Florence 85132 1,943 225 2,168

     Zone Total 8,181_____________________________________________________________
 3 AZ City 85123 2,000 605 2,605
  Eloy 85131 3,769 752 4,521

     Zone Total 7,126_____________________________________________________________
     Total Distribution 41,033

 Steven King photo

 Some of the rodeo spills spectators see during the Annual Cowboy 
& Indian Days in February.
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Front Cover
Cover advertiser may choose to have a house front, a special interior room or landscape/yard amenity pictured on the front cover. 

Delivered throughout the Casa Grande Valley, White Mountains and the East Valley – and each month the Pinal Real Estate Buyers' Guide/ 

White Mountain Realty Guide is 100% online at TriValleyCentral.com and WMICentral.com, at no additional charge and ads with websites are 

hyperlinked.

Other Pinal Real Estate Buyers’ Guide/White Mountain Realty Guide Features:
Printed on 80-lb. gloss in process color. Pinal Real Estate Buyers' Guide contracts allow advertisers to receive special newspaper pickup 

and reduced rates for new ads in the Dispatch and Tri-Valley Dispatch. Advertisers submitting print-ready ads can receive a 10% discount on 

ad and color rates.

Rates
Front cover – photos must be taken by our photographer or be of agency quality – bleed image: 6.5”x9.5”

3 levels of pricing from which to choose:
1. Cover + 1/4 page  process color ad $428.00
2. Cover + 1/2 page process color ad $467.50
3. Cover + 1 page process color ad $561.00

Inside front cover – $370.00.  Process color, bleed size: 6.25” x 9.25”, trim size: 6” x 9”,  live image area: 5.5” x 8.5”

Pinal Real Estate Buyers’ Guide and White Mountain Realty Guide 
Now in One Monthly Print Publication to Reach Buyers in the 

Casa Grande Valley, White Mountains and East Valley
Now Online at TriValleyCentral.com and WMICentral.com to Reach Buyers From Anywhere

Published by Casa Grande Valley Newspapers Inc. Add 1.8% to 

above rates. No For Sale By Owner Advertisements. Advertisers 

must be licensed.   

ads@trivalleycentral.com                                                    

Residential & Commercial Property

Buyers’ Guide
Phone (520) 426-3814

Fax (520) 836-8522

Designed for these business types to target customers needing their services:

FREE

Properties 
& Services

PINAL
September 2015

Serving Casa Grande, Coolidge, Eloy, Florence, Arizona City,

Maricopa, Stanfield, Queen Creek, San Tan Valley & Southeast Valley

Check us out online at TriValleyCentral.com • Muchos Negocios Hablan Español

Published By Casa Grande Valley Newspapers Inc., Casa Grande, Arizona

In This Issue...Realtors • Home Improvement • Financial Services • Property Management

Rancho Val Vista2263 N. Trekell Rd.Casa Grande, AZ 85122
520.509.1372www.ranchovalvista.comCasa Grande's Newest 55+ Active Adult Community

Bringing Buyers and Sellers Together for the Past 25 Years

See Our Ad On Page 2
See Our Ad On Page 2
See Our Ad On Page 2

A New Take On Ownership!
A New Take On Ownership!

Premium positions can be reserved by any advertiser just 

once during a year unless no other advertiser has reserved 

it by the 10th of the preceding month.

Contract advertisers can receive a 5% discount off these rates as long as they pay 

by 10th of following month with approved credit.

Special Dispatch Rates For Pinal Real Estate Buyers' Guide Contract 

Advertisers Pick up in the Casa Grande Dispatch in black and white within that 

next month: $5.25 pci for fi rst pickup, $5.25 for the second pickup and $4.00 pci 

for a Sunday pickup if ad has run two other times during the week. Add $4.87 

pci premium for Tri-Valley Dispatch pickups. Normal color rates apply based on 

publication.

Want to create a new ad in the Casa Grande Dispatch? Contract advertisers will 

receive a $7.84 pci rate for the Casa Grande Dispatch then $5.25 pci for pickup ads 

within 7 days. 

Deadline: Space and copy to your sales rep is due the 20th of the month preceding cover 
date. Our goal is to be printed and begin distribution on the 1st of each month.

Inside pages  Process Color
Size     1-month 3-month 6-month  12-month

Full Page: bleed size: 6.25”x 9.25”, trim size: 6”x 9”,  live image area: 5.5”x 8.5”  $346.00 $329.00 $311.00 $294.00
1/2 Page: Horizontal: 5.5”x 4.125”  Vertical: 2.7”x 8.5”    $208.00 $198.00 $187.00 $177.00
1/4 Page: 2.7”x 4.125”     $139.00 $132.00 $126.00 $118.00
1-1/2 Pages     $470.00 $446.00 $424.00 $399.00
2+ Pages/per page     $262.00 $249.00 $236.00 $222.00

• Realtors®

•  Commercial Real Estate
• Property Management
• Lenders

•  Home Improvement Companies
• Apartment Complexes
• Appraisers
• RV Parks

• Title Companies
• Storage Facilities
• Insurance Agencies
• Moving Companies

Now Delivered to 
the White Mountains 
and East Valley, too!

NEW FORMAT 
All Gloss
All Color
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Casa Grande Valley Newspapers Inc.
HH. State &
       Local Taxes________________
All display rates quoted on this card are net, excluding national rates. City Sales Tax will 
be added. Above rates are subject to addition of any other City, State or Federal Tax which 
may, during the life of this rate card, be applied to Newspaper advertising.

II.   Composition, Kill
       Charges and
       Service Charges_ __________
Changes from original copy will be charged at $60 an hour after the first proof. Copy to 
come, kills or cancellation: ads ordered, set by CGVNI, subject to hourly composing rate. 
Past due balances are subject to 2% monthly service charges.

7.  Color Rates_________________
Color is available daily according to demand. Special colored ink must be ordered with 
seven days notice. Color ads have 24 hour earlier deadline. Availability of color will be 
subject to press capacity and prior commitment. Earliest reservations will receive first con-
sideration. Final acceptance will depend on available press capacity after closing time for 
advertising for day of publication.

CASA GRANDE DISPATCH
	 1 color. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $140
	 Process color (3 colors) . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .   $420

	 5% cash prompt payment discount applies for contract advertisers.

TRI-VALLEY DISPATCH
	 1 color. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $140
	 Process color (3 colors) . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .   $420

	 5% cash prompt payment discount applies for contract advertisers.

WEEKLIES. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  $100 per color per page

8.  Special ROP
    Emphasis Sections_________
Themes and dates available upon request.

9.  Split Run - N/A______________

10.   Special Services___________

A.  Proofs_____________________
at publisher’s discretion may be delivered to the advertiser’s place of business for all 
ads 10 inches or more, providing all copy has been submitted by deadline. All other ads 
less than 10” submitted by deadline are available for proofing at CGVNI. Ads can also be 
emailed or faxed.

B. Tearsheets: Must Be
    Requested In Advance_ _____
The number of tearsheets will be determined by the nature and need of the business. Af-
fidavits of publication will be furnished free of charge when copies of papers in which the 
advertisements appeared have been depleted.

C. Veloxes_ ___________________
of completed ads for other reproduction purposes will be charged based on size by 
commercial printing.

D. Reverse Veloxes_ ___________
Cost based on size.

E. Artwork____________________
Illustrating minimum charge $11.00 ($33.00 per hour).

F.  Photography
    Minimum__________________
$6.00 plus tax per location. All photos, even ones for real estate ads, are subject to the $6 
charge if our staff goes outside the office to another location to take photos.

11. Special Days
     Pages Features____________
Contact your CGVNI Sales Representative for information.

12. ROP Make
     Up Requirements__________

A. Freestanding
    ROP Sections______________
(4 pages or more) must have folio at top of each page.

B. Standard
    Metro Page: ________________
In all the paid newspapers, advertising may be one inch shorter than columns wide. Ex-
ample 2 col. x 1” ad, 3 col. x 2” ad, etc. Ads measuring over 19 inches in depth will be 
charged at full depth of 211/2 inches.

Please observe width and depth measurements carefully.

C. Standard Tabloid Page:
    (with News) _______________
Some Tabloid Sections measure Full-Page (5-col.) 10-13/16” wide by 16” deep. Center-
spread (Double Truck) measures 22-7/8” wide by 16” deep.

Steven King photo

A model takes the runway during the Western Clothing Fashion 
Show at a Cowboy & Indian Days event.
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Casa Grande Valley Newspapers Inc.
13. Contract & Copy Regulations__________________________________
A. The rates listed apply only to display advertising. Rates for classified word ads are 
available upon request.

B. Contracts may be accepted from an individual advertiser or may be drawn to include 
subsidiaries.

C. Advertisers signing space contracts will be billed at rates on current effective rate 
card and rebilled at higher rate if contract is not fulfilled. Upon publication of the number 
of contracted column inches denoted in this agreement, the next lowest applicable rate 
becomes effective, providing that all other terms and conditions of this contract have 
been met.

D. Advertisements measured from cut-off rule to cut-off rule.

E. “The publishers of Casa Grande Valley Newspapers Inc. reserve the right to revise or 

reject, in whole or in part, any advertisement in their respective newspaper.”

F. Daily national rates are commissionable by 15 percent to advertising agencies. Camera 
ready copy must be provided.

G. Liability for errors in advertisements shall not exceed the cost of space occupied by 
the error. CGVNI will provide a letter of correction if it has failed to correct errors clearly 
marked by the advertiser on returned proofs. CGVNI will not be liable for non-insertion of 
any advertisement beyond the amount prepaid for such advertisement.

H. Every effort will be made to meet reasonable position requests. Failure to meet posi-
tion requests will not constitute cause for adjustment, refund or rerun.

I. Materials submitted should be to size and reproduction quality. 200 DPI resolution 
screen is preferred for black & white ads.

14.  Closing Times_____________
DEADLINES

Casa Grande Dispatch
Publishing	 Space	 Copy
Date	 __Reservation__	 ___Deadline___
Tuesday	 Fri., Noon	 Fri., 4 p.m.
Wampum Saver	 Tues., Noon	 Tues., 4 p.m.
Maricopa Tuesday	 Thurs., Noon	 Thurs., 4 p.m.
Tri-Valley Dispatch and all
   combination insertions,
   including all weeklies	 Fri., Noon	 Fri., 4 p.m.
Wednesday Reg. Dispatch	 Mon., Noon	 Mon. 2 p.m.
Thursday	 Tues., Noon	 Tues., 4 p.m.
Friday	 Wed., Noon	 Wed., 4 p.m.
Maricopa Friday	 Tues., Noon	 Tues., 4 p.m.
Saturday	 Wed., 4 p.m.	 Thurs., Noon
Sunday	 Wed., 4 p.m.	 Thurs., Noon

24 hours additional for proof, color or double truck ads. Special sections: earlier deadlines 
will be announced by advertising department.

AD CANCELLATIONS AND SIZE CHANGES

CGVNI will not accept or be responsible for ad cancellations, ad size and ad copy changes 
or corrections after deadlines listed above.

15.  Mechanical
      Measurements_ ___________
(Offset)

6 COL. NEWSPAPERS MEASURE

			   OVERALL	 OVERALL
			   COLUMN IN	 COLUMN IN
			   PICAS	 INCHES
1 Column	 ....................................................	 11	 1.83
2 Column	 ....................................................	 22p9	 3.79
3 Column	 ....................................................	 34p6	 5.75
4 Column	 ....................................................	 46p3	 7.70
5 Column	 ....................................................	 58p	 9.66
6 Column	 ....................................................	 69p9	 11.625

DOUBLE TRUCK MEASURES

9 Column	 ....................................................	 96p11	 16.15	
11 Column	 ....................................................	 120p5	 20.07	
13 Column	 ....................................................	 144p0	 24	

INCLUDES GUTTER

(13 column) TRUCKS measure 21½”. Advertisements to occupy more than one page may 
be 10” to 17” or full page depth. Ads 9 and 11 columns wide may be flush left or right, 
center column being charged as two-thirds column. Full 13 column x 21½” TRUCKS will 
be charged at 272 inches, tab doubletrucks 11x16 at 171 inches.

15. (Cont.) ___________________
STANDARD TABLOID MEASURES

with News (Refer to 12C)

			   OVERALL	 OVERALL
			   COLUMN IN	 COLUMN IN
			   PICAS	 INCHES
1 Column	 ................................................... 	 11p6	 1.9167
2 Column	 ................................................... 	 24p0	 4
3 Column	 ................................................... 	 36p6	 6.0833
4 Column	 ................................................... 	 49p0	 8.1667
5 Column	 ................................................... 	 61p6	 10.25
	11 Col. DOUBLE TRUCK................................ 	 129p0	 21.5

16. Special
     Classification Rates________
NOT AVAILABLE

17. Classified Rates_ __________
Refer to CGVNI Classified Rate Card.

18. Sunday
     Color Comics_ ____________
Ad spots available each week.

19. Magazine_ ________________
Pinal Ways Magazine - Our quarterly magazine serving the growing communities of Pinal 
County, Arizona.

Postal Zip Codes In Trade Area
ARIZONA CITY. . . . . . . . . . . . . . . . . . . . . . .                        85123
BAPCHULE. . . . . . . . . . . . . . . . . . . . . . . . . .                           85121
CASA GRANDE . . . . .    85122, 85130, 85193, 85194
COOLIDGE. . . . . . . . . . . . . . . . . . . . . . . . . .                           85128

ELOY. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                85131
FLORENCE. . . . . . . . . . . . . . . . . . . . . . . . . .                           85132
MARICOPA. . . . . . . . . . . . . . . . .                  85138 and 85139
PICACHO . . . . . . . . . . . . . . . . . . . . . . . . . . .                            85141

SACATON. . . . . . . . . . . . . . . . . . . . . . . . . . .                            85147
SAN TAN VALLEY. . . . . . . . . . . . . . . . . . . . .                      85143
STANFIELD. . . . . . . . . . . . . . . . . . . . . . . . . .                           85172
TOLTEC. . . . . . . . . . . . . . . . . . . . . . . . . . . . .                              85131
VALLEY FARMS. . . . . . . . . . . . . . . . . . . . . .                       85191
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Circulation Trends

2009 2010 2011 2012 2013

Home Delivery 5,682 6,064 5,608 5,546 5,675

Single Copy 2,080 2,047 2,000 1,849 1,819

Total Avg Paid 7,762 8,111 7,806 7,674 7,862

Total Avg Circulation 8,565 8,226 8,759 8,999 8,942

Casa Grande Dispatch Total 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Paid 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Total Avg 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Casa Grande Dispatch Total Average Paid Circulation

7,762

8,111

7,806
7,674

7,862

6,000

6,500

7,000

7,500

8,000

8,500

2009 2010 2011 2012 2013

Casa Grande Dispatch Total Average Circulation

8,565
8,226

8,759
8,999 8,942

7,000

7,500

8,000

8,500

9,000

9,500

2009 2010 2011 2012 2013

20. Circulation__________________________________________________________________________

Circulation Trends

2009 2010 2011 2012 2013

Home Delivery 5,682 6,064 5,608 5,546 5,675

Single Copy 2,080 2,047 2,000 1,849 1,819

Total Avg Paid 7,762 8,111 7,806 7,674 7,862

Total Avg Circulation 8,565 8,226 8,759 8,999 8,942
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John Mitchell photos

Bees and butterflies are 
welcome guests each 
spring during blooming 
season.
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21. Pre-Printed Insert Rates & Specifications_______________________

A.  Newspaper Insert Rates_ ___________

Add city sales tax to above rates. All prices net to CGVNI and due upon receipt.

Newspaper Distribution – April ‘14 Numbers

Casa Grande Dispatch. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  10,107

Coolidge Examiner. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 1,661

Eloy Enterprise. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  759

Florence Reminder & Blade-Tribune. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 1,508

Tri-Valley Dispatch. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 14,035

Maricopa Monitor . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 1,640

    3rd Tuesday saturation mailing. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 22,000

Arizona City Independent/Edition. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  462

B. Wampum Insert Rates_______
    Single Sheets             7-above/yr......$30m           Non-contract open rate......$40m
	 Weight	  48+/yr	   25-47x/yr	  7-24x/yr	 1-6x/yr
	. 5 oz. and below	 $39m	 $45m	 $51m	 $60m
	. 6 to 1 oz.	 $46m	 $53m	 $61m	 $70m
	 1.1–1.5 oz.	 $67m	 $77m	 $88m	 $101m

Inserts weighing more than 1.5 ounces will be quoted on an individual basis. Any U.S. 
Postal rate increases after 1-21-14 will be added to the above rates. See Mechanical 
Specifications on page 14 for size and paper requirements.

Add city sales tax to above rates. All prices net to CGVNI and due upon receipt.

Non-Duplicating TMC – Wampum Saver Distribution – April ‘14 Numbers

	 Zone	 City	 Zip Code	 Free Distribution	 Paid Distribution	 Total________________________________________________________________
	 1	 Casa Grande	 85122	 13,565	 6,055	 19,620
			   85193	 1,148	 146	 1,294
			   85194	 2,158	 559	 2,717
			   85130	 2,095		  2,095

					     Zone Total	 25,726________________________________________________________________
	 2	 Coolidge	 85128	 5,441	 572	 6,013
		  Florence	 85132	 1,943	 225	 2,168

					     Zone Total	 8,181________________________________________________________________
	 3	 AZ City	 85123	 2,000	 605	 2,605
		  Eloy	 85131	 3,769	 752	 4,521

					     Zone Total	 7,126________________________________________________________________
					     Total Distribution	 41,033

  Inserts can be puchased for all 3 zones or zones 1, 2 or 3.

Insert Specifications/Requirements
SHIPMENTS: Skids should carry identification tags indicating name of advertiser, edition 
and date of insertion (if known), total copies per skid, total number of skids in shipment and 
total number of inserts shipped.

PACKING REQUIREMENTS: Skidded pre-prints should be stacked on a solid base non-
returnable skid or pallet. 
Inserts should not be stacked higher than five feet with a maximum weight of 2,000 pounds 
per skid. The inserts should be stacked in consistent turns, be well stacked, banded and 
cross tied. Cartons must be fully packaged. Damaged skids and cartons accepted at ad-
vertiser/shipper risk. All advertisers will be notified of damaged material received within 
24 hours. Insert delivery reservation dates should be made the Wednesday prior to actual 
insert. Premium rates apply for split distribution or other custom services.

Pre-prints for newspaper products must be half-folded (11 x 12½ or less). Pre-prints for 
the Arizona City Independent/Edition must be quarter-folded (8½ x 11 or less). All 4 page 
tabs/2 standards must be quarter-folded for any publication.

SINGLE SHEET: Single sheet inserts must  be printed on 60# (.0045) or heavier weight 
paper. Often lighter weight or high gloss paper will not feed on inserting machine. Such 
paper will be subject to being 1/2-folded down to appropriate size. 

SHIPPING INFORMATION DEADLINES
DELIVERY: All inserts are to be delivered prepaid to Casa Grande Valley Newspapers Inc., 
218 West Second St., Casa Grande, AZ 85122. Inserts should be delivered not later than 
5 calendar days prior to date of insertion into the assigned publication. Delivery accepted 
8 A.M. to 5 P.M. Mondays through Fridays.

Inserts for the Wampum need to arrive at our facility by 5 p.m. the Wednesday prior 
to publication.

Mechanical Specifications 

MAXIMUM SIZE: 	 12½” long (along the folded edge)
	 11” wide (perpendicular to folded edge)
MINIMUM SIZE: 	 5” x 7”; this includes all single sheets, cards, envelopes
	 and quarter-folded products. No magazine-type section 

should be smaller than minimum size.
MAXIMUM THICKNESS: 	 1/4” maximum thickness. Standard broadsheet inserts 

printed on 27.7-lb. newsprint should be limited to 96 
pages.

MINIMUM THICKNESS: 	. 0045” minimum thickness for single-sheets/cards /
envelopes. Standard broadsheet inserts printed on 27.7-
lb. newsprint should be 6 pages minimum. Inserts of less 
than 6 pages may need to be quarter-folded for insertion. 
Standard tabloid-page inserts printed on 27.7-lb. stock 
should be a minimum of 8 pages. Inserts of less than 8 
pages may need to be quarter-folded for insertion.

Inserts following the above specifications will not be folded.

All inserts not following the above specifications and requirements will be subject to ad-
ditional folding charges.
FOLDING
Single Sheet: 1¢ each
1/4 fold: 1.5¢ each
Minimum folding charge: $35

Out-of-Spec Inserts
Inserts with the following characteristics may pose problems for machine insertion. Please 
check with your sales representative and arrange to test these inserts for production capa-
bility and additional fees before placing an insertion order.
• Non-rectangular; tri-fold; or die-cut, special-shape inserts. Accordion folds cannot be ac-
commodated.
• Inserts of inconsistent thickness (non-uniform thickness or a lump in an insert, pre-stuffed 
inserts).
• Objects such as keys, coins, CDs, etc., attached to any page of an insert; sachets con-
taining scented objects; liquids or shampoos; polybags; paper bags; product samples.

Some of these out-of-spec inserts may be accepted as product samples and  may be hand 
inserted in the field by carriers at an additional cost.

POLYBAGS/NEWSBAGS FROM ADVERTISERS (bags for or with product samples)
If use of polybags for daily publications is approved by the publisher, the bag size should 
be 21” x 8”. The thickness of the bag material must not be less than 1.5 mil. Bags with 
product samples must be checked with publisher’s representatives and should be tested 
prior to acceptance. If preprinted bags vary from these specifications slightly, please check 
with publisher.

SIZE	 1-6	 7-20	 21-35	 36-47	 48 & above
	 Frequency	 Frequency	 Frequency	 Frequency	 Insert Combo

Single Sheet Flyer   ........	 47.50	 36.75	 35.00	 33.75	 32.00
  4 Page Tab/2 Std.   ........	 53.50	 46.00	 43.75	 41.00	 39.50
  8 Page Tab/4 Std.   ........	 54.50	 50.75	 48.75	 46.50	 43.75
12 Page Tab/6 Std.   ........	 55.50	 53.50	 50.75	 48.50	 46.50
16 Page Tab/8 Std.   ........	 59.50	 56.00	 53.50	 52.00	 49.75
20 Page Tab/10 Std. ........	 65.50	 58.00	 55.50	 53.50	 51.50



Focus your advertising on part of the approximately 
$250 billion yearly in retail sales in Pinal County.

Each week Casa Grande Valley Newspapers Inc. can deliver your advertising, covering an area 
of more than 140 miles from east to west and 70 miles from north to south.

This vital area contains over 250,000 busy people engaged in such diverse occupations as 
farming, cattle ranching and feeding, food processing, distribution, laboratory technology, 
manufacturing and tourism. They also provide the retail and service facilities for one of Arizona’s 
fastest-growing populations. 

Our group offers an ideal opportunity to focus your advertising on a particular section or to 
blanket the market.
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“In time you learn to let your hands 
flow freely.” 

— JOCELYN QUINTERO
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Local Weather
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Index

At the Williamson Valley 
Trailhead, there’s no sign of any 
damage from last summer’s Doce 
Fire.

Health: puffy eyes
As the fat disappears, the 

skin under the eyes becomes 
like a sail without wind to fill 
it out.

Planting table 
grapes

If you are thinking about 
planting table grapes for a 
backyard harvest, now is a 
good time to choose the site, 
build a trellis and get ready to 
plant in the new year.
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week’s issue:

Over 5 dozen women jump for 
massive skydiving record in Eloy  

Associated Press 
Dozens of female skydivers 

gathered in Eloy at Skydive Arizo-
na last Saturday as they attempted 
to break the world record for an 
all-female mass-formation jump. 

The spokeswoman for the U.S. 
Parachute Association, Nancy 
Koreen, says a total of 63 women 
made up the formation, all of 
them flying upside down with 
their heads down. 

The previous record was 
a 41-woman formation set in 

November 2010 at Skydive Ari-
zona. 

From 18 years of age on up, 
people all over the country can 
find out more about skydiving 
and find a drop zone in their area 
by visiting the U.S. Parachute 
Association’s website at www.
uspa.org. 

Founded in 1946, the United 
States Parachute Association is 
a nonprofit association dedicated 
to the promotion of safe skydiv-
ing nationwide, establishing strict 

Hundreds attend open house for local business
By KAYNE CRISON

At least two- to three hundred 
locals stopped by the open house 
and grand re-opening celebration 
last Saturday, Nov. 30, for Ari-
zona City Automotive Repair at 
10887 Battaglia Drive. The free 
event began around noon and 
featured free food and drinks, 
live music by local three-piece 
band, “86’d” and raffle drawings 
throughout the day. 

Crowds of people enjoyed 
touring the full service auto 
repair shop, and were amazed 
by how big the facility, owned 
by Dave Titus, actually is. There 
were several cool cars on dis-
play in the various hangar bays, 
including a dune buggy. sand 
rail, hot rods, and two race cars.

Arizona City Automotive 
Repair first opened in 2001. It 
was owned by James Puckett 
along with co-owner and repair 
technician David Titus. The busi-
ness was originally located on 
Sunland Gin Road near Monaco 
Boulevard.

PCAO beefs up prosecution of armed offenders
By LANDO VOYLES
Pinal County Attorney

If you believe 
you’re entitled 
to the right to 
lawfully carry a 
gun in Arizona, 
you’re right. If 
you believe that 
you’re entitled 
to protect your-

self when faced with imminent 
serious physical injury, you’re 
right. But, if you believe that 
you’re entitled to shoot at a 
deputy or officer, you’ve got 
another think coming! While we 
live in the west, this is not the 
“Wild, Wild West.”

Pamela Williams, 65 of Pinal 
County, was convicted on Friday, 

Nov. 1, for aggravated assault on 
a police officer, after shooting at 
a PCSO Deputy. The sentencing 
for shooting at law enforcement 
ranges from a presumptive 10.5 
to 21 years in Arizona.

In total, with an additional 
charge of marijuana, Williams 
faces up to 23 years in Arizona 
Department of Corrections. Pre-
viously, an individual in a case 
such as this might have received 
only probation.

The case began four days into 
my term serving as your County 
Attorney, on Jan. 4, 2013, when 
Pinal County Sheriff’s Deputies 
responded to a dispute between 
neighbors near Saddlebrooke.

One of the neighbors was 
the defendant Pamela Wil-

liams and as one of the deputies 
approached her home to protect 
the peace of the community and 
to ensure the neighbor dispute 
did not escalate, he heard two 
gunshots and saw a muzzle flash 
of a gunshot from the property. 
The defendant only stopped fir-
ing because the gun jammed.

In the end, the jury in this 
case sent a message which is 
that Pinal County cares about 
the safety of our Sheriff’s depu-
ties and police officers, who 
protect our Pinal families. Ari-
zona deserves the protection of 
the law and law enforcement 
should not face the danger of 
gunshots when they walk up to 
investigate crimes or protect the 

AC TRIAD to meet Friday

Pinal’s Rx drug 
abuse program 
touts successes

Staff Reports
The Arizona Criminal Justice 

Commission joined Pinal County 
Sheriff Paul Babeu, Pinal County 
Attorney Lando Voyles, Arizona 
Substance Abuse Partnership 
and the Pinal County Substance 
Abuse Council last week to cele-
brate the first year of the Arizona 
Prescription Drug Misuse and 
Abuse Initiative in Pinal County 
and to share statistics regarding 
the success of the program.

Attempting to address issues 
with prescription drug abuse, 

By KAYNE CRISON 
The Ari-

zona City 
TRIAD will 
hold its reg-
ular monthly 
meeting this 
Friday, Dec.  
6, at 9:30 

a.m. in the conference room at 
the Arizona City Fire Station, 
14022 Sunland Gin Road.

The TRIAD is a program that 
was designed in cooperation 
with the Sheriff’s Office, local 
police departments, the Pinal 
County Attorney’s Office, Pinal/
Gila Council for Senior Citizens 
and the senior citizens in the 
local communities. It is designed 
to prevent the victimization of 
seniors and to improve their 
quality of life. Local TRIADs 
are established throughout the 
county to work on senior issues 
which exists in each area.

TRIAD also works in partner-
ship with other senior groups 
including Retired and Senior 
Volunteer Program (RSVP), the 
Pinal-Gila Council for Senior 
Citizens (the Area Agency on 
Aging) and health providers 
such as SMILE.

The Arizona City TRIAD, one 
of nine chapters in Pinal County, 
is a free program for community 
seniors jointly sponsored by the 
Pinal County Sheriff’s Office 

and the Pinal County Attorney’s 
Office. TRIAD’s goals are to 
build a safer and more senior 
friendly community by helping 
seniors develop various safety, 
awareness, fraud and exploita-
tion education, home security 
and other safety and education-
al programs. TRIAD provides 
a seemingly endless array of 
valuable services, informa-
tional programs and life-saving 
resources to seniors and other 
members of the community.

Volunteers Needed
The Arizona City TRIAD 

is seeking volunteers to help 
assist local seniors and serve 
on any one of its various pro-
grams. AC TRIAD chairman 
Don Fox says there are plenty 
of volunteer opportunities with 
various TRIAD programs and 
services. The number of hours 
required can vary depending on 
the amount of time an interested 
individual has available.

Currently, the Arizona City 
TRIAD offers a wide range 
of services/programs for local 
seniors. Volunteers are always 
needed to assist with these ser-
vices and programs.

Home Alone Kit – Volunteers 
will install a pendant system in 
the home that can be activated 
for an emergency call in case 
the person is unable to reach the 

Staff photos by Kayne Crison
Arizona City Automotive Repair, now located on Battaglia 
Drive, held an open house and grand re-opening ceremony 
last weekend. The free event featured free food and drinks, live 
music by local three-piece band, “86’d,” and raffle drawings 
throughout the day. 

Puckett sold the business to 
Titus a couple years ago. From 
that point Titus began expand-
ing the business, until July 2012 

when he decided to move to 
the current facility, a much larg-
er, 12,000 square-foot facility 
on Battaglia Drive, just east of 
Lamb Road.

Titus, whose birthday just hap-
pened to be last Saturday, Nov. 
30, now boasts a dozen employ-
ees at Arizona City Automotive 
Repair which features several 
repair/service bays, two auto 
body paint booths, a metal fabri-
cation department and more.

In addition to general auto-
motive repair on all makes and 
models, AC Automotive Repair 
offers service on foreign cars, 
trucks, SUVs, tractors, industrial 
vehicles, recreational vehicles 
(RVs) and buses. They offer auto 
body paint and dent repair, tire 
service, exhaust system service, 
engine and transmission ser-
vice, computer diagnostics, front 

Staff photo by Kayne Crison
Jolly old St. Nick himself flew in to Arizona City in style (via 
Native Air helicopter) last Monday night for the annual tree 
lighting and goodie bag giveaway at the Arizona City Fire 
Station. Following a holiday vocal performance by the third 
graders of Arizona City Elementary School, Santa Claus vis-
ited with the throngs of Arizona City children and gave each 
a goodie filled treat bag.

see Open House, page 6

see Voyles, page 2see Prescription, page 11

see TRIAD, page 6

These are just two of several impressive automobiles on display 
during last weekend’s open house at Arizona City Automotive. 
At left is a 1929 Chevrolet Sedan. Next to it is a work-in-prog-
ress 1920 Dodge “Rat Rod.” 

Santa pays a visit to AC tots Over 5 dozen women jump for 
massive skydiving record in Eloy  

November 2010 at Skydive Ari-

From 18 years of age on up, 
people all over the country can 
find out more about skydiving 
and find a drop zone in their area 
by visiting the U.S. Parachute 
Association’s website at www.

Founded in 1946, the United 
States Parachute Association is 
a nonprofit association dedicated 
to the promotion of safe skydiv-
ing nationwide, establishing strict 
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To Advertise (520) 426-3814
To Subscribe (520) 423-8685

Casa Grande Valley Newspapers Inc.
Part of Kramer Publications Serving Pinal County and the White Mountains of Arizona

P.O. Box 15002, Casa Grande, Arizona 85130-5002
 General Office and Printing Quotes (520) 836-7461 Advertising (520) 426-3814 
 200 W. 2nd St. 408 N. Sacaton St.

1998 Winner of the Arizona Newspapers Association Daily Newspaper of the Year Award
2004 Tied for First Place Non-Daily Newspaper of the Year  — Coolidge Examiner

2014 Winner of The Associated Press Arizona Member of the Year Award  — CG Dispatch

Coolidge Examiner
Published each Wednesday

Maricopa Monitor
Published each Tuesday and Friday

Arizona City Independent
In Consolidation with the Arizona City Edition

Published each Wednesday

Pinal Ways Magazine
Quarterly Magazine Focusing on the Lifestyles

and History of the Growing Communities of
Pinal County, Arizona

Diner’s Daily
Casa Grande’s Daily Tabletop Advertising Medium

CopaMonitor.com
Maricopa’s New Website

Eloy Enterprise
Published each Thursday

Tri-Valley Dispatch
A News and Advertising Section 

Common to 4 of Our Newspapers

Pinal Real Estate Buyers’ Guide
Residential and Commercial
Property Monthly Publication

Casa Grande Dispatch TV Roundup
Weekly TV Supplement in the

Saturday Casa Grande Dispatch

Commercial Printing
Sheet-fed and Web Press Printing,

Full Service Bindery. Presses Include
Heidelberg Printmaster 74.

Casa Grande
A CENTURY OF PROGRESS

History from the pages of your local newspaper
1912-2011

Interested in the history of Casa Grande?
Then you’ll want to read

Call (520) 836-7461

Plus shipping

Includes 
tax

$10
Mon. - Fri. 7 am - 5:15 pm, 

Sat. 8 am - noon

Ruth A. Kramer
President

Donovan M. Kramer Jr.
Co-Publisher/Managing Editor

Kara K. Cooper
Co-Publisher/Advertising Director

Brian Kramer
Online Development 

& Circulation Director

Donovan M. Kramer Sr.
Editor and Publisher 1963-2009

Casa Grande Dispatch 
Tuesday through Sunday mornings

Pinal County’s Daily Newspaper
Serving Pinal County For 

More Than A Century
Florence Reminder 
& Blade-Tribune

Pinal County’s County Seat Newspaper
Published each Thursday

TriValleyCentral.com
Casa Grande Valley Newspapers Inc. 

Web Edition

Coming soon: 

PhoenixMart 

International Wholesale 

Sourcing Center.

Wampum Saver
Now Direct Mailed to All of Casa Grande, Arizona City, 

Coolidge, Eloy and P.O. Boxes in Florence Each Tuesday, 
non-duplicating with the Casa Grande Dispatch




