
Since 1986 our country has 
celebrated Martin Luther King, Jr. 
on the third Monday in January. 

This federal holiday reminds us 
of ongoing injustices and that 

nonviolence can still promote 
change. For many Ameri-
cans, this is a day of ser-
vice to honor Dr. King’s 
legacy. He famously said, 
“Life’s most persistent 
and urgent question is 
‘What are you doing 
for others?’” Dennis 
Beale has an answer.

I first knew Den-
nis as my student 
at UW-Eau Claire 
in 2010 then later 

as a colleague. Now this husband 
and father of two young children 
provides mentoring, public speak-
ing and consulting as part of his 
new business, Power of Perception. 
Dennis partners with local school 
districts to work with 60 Eau 
Claire and over 20 Chippewa Falls 
students.

That power of “perception” is 
twofold: How these African-Amer-
ican and biracial 6th through 12th 
graders see themselves (P.O.P. 
helps them realize they can achieve 
any future they imagine) and how 
Chippewa Valley residents view 
students of color (P.O.P. develops 
“cultural competency” in staff). 
Students meet with mentors, now 

virtually, which provides a space 
to be themselves and to receive 
guidance, sometimes on how to 
turn negative experiences into posi-
tive outcomes. As one presentation 
professed, “Let your haters be your 
motivators.”

The science of “implicit bias” 
shows how all of us have preju-
dices that influence the automatic 
ways in which our brains pro-
cess information, often based on 
unconscious stereotypes. White is 
preferred to black or brown, young 
to old, thin to heavy, able-bodied 
to frail. The list goes on. We are all 
susceptible.
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By Nate Jackson
The Country Today

On the heels of a State of the State ad-
dress in which he promised efforts to help 
strengthen the state’s rural communities, 
Wisconsin Gov. Tony Evers told the state’s 
dairy farmers he looks forward to growing 
and expanding Wisconsin’s dairy industry.

“A strong dairy industry means a strong 
Wisconsin economy, strong communities 
and a strong future for the people in our 
state,” Evers said Jan. 21 at Dairy Strong, 
the Dairy Business Association’s annual 
conference, which was held 
virtually Jan. 19-21.

During his State of the 
State address in early Jan-
uary, Evers announced the 
state is declaring 2021 “The 
Year of Broadband Access” 
and nearly quadrupling the 
state’s investment in ef-
forts to improve broadband 
access. Evers’ upcoming 
budget will call for investing about $150 
million in the state’s broadband expansion 
grant program and another roughly $40 mil-
lion in helping low income families afford 
high-speed internet.

Evers said there will be more budget 
announcements over the course of the next 
month or so.

“I can tell you right now, our priorities 
haven’t changed,” Evers said. “If anything 
this past year has only further highlighted 
the importance of our shared goals for our 
state.

“What you’re going to see is we’re still 
prioritizing investing in good schools, good 
roads and good health care for Wisconsin-
ites.”

Evers said the budget will take into ac-
count the work of the Governor’s Blue Rib-
bon Commission on Rural Prosperity and 
the Taskforce on Climate Change. The cli-
mate change taskforce outlined 55 solutions 
to tackling climate change in Wisconsin 
including partnering with and empowering 
farmers, to address pollution and advanced 
better conservation practices, he said.

“I’ve said all along that our farmers and 
our producers are some of the most avid 
supporters we have as it relates to clean 
land, clean air and clean water because 
you know the value of our state’s natural 
resources firsthand,” Evers said. “I look 
forward to continuing to work with the ag 
community further these goals.

“We have a lot of work to do to get it 
done in this new year, but I know Wisconsin 
is up to the task.”

Evers thanked farmers for their work 
during the ongoing COVID-19 pandemic to 
ensure Wisconsinites and Americans across 
the country can put food on the table, while 
implementing new health precautions into 
their operations.

Evers: Dairy’s 
strength key 
to economy

Evers

Changing lives daily

Patti See

See is an award-winning author whose work has appeared in Brevity, Salon Magazine, The Wisconsin 

Academy Review, The Southwest Review, HipMama, Inside HigherEd and many other magazines, journals 

and anthologies. She wrote the blog “Our Long Goodbye: One Family’s Experiences with Alzheimer’s Dis-

ease” which has been read in more than 100 countries, and she is a frequent contributor to “Wisconsin 

Life” on Wisconsin Public Radio. She lives in Lake Hallie with her husband, writer Bruce Taylor.
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By Courteney Jacob
The Country Today

There are plenty of cheesy — both in the 
literal and figurative senses — puns to be made 
as Valentine’s Day approaches, and Dairy 
Farmers of Wisconsin is availing themselves of 
that opportunity to promote Wisconsin cheese 
— and then give it away.

“Wisconsin Cheese officially 
declares cheese as the univer-
sal love language of 2021,” a 
statement from the organization 
reads. “With a stinky 2020 that 
had us feeling bleu, there’s 
no cheddar way to celebrate 
a gouda Valentine’s Day than 
by sending a complimentary 
heart-shaped box of Wisconsin 
Cheese.”

To fulfill that statement, 500 nominated 
recipients will indeed receive a personalized 
Valentine’s Day-themed box of Wisconsin 
Cheese, sponsored by DFW, come February.

The limited-edition boxes, valued at about 
$100 each, will feature five specialty Wiscon-
sin cheeses packaged in a keepsake heart-
shaped box with cheese-themed cover art 
designed by nationally recognized illustrator 
Libby VanderPloeg. To personalize the box, 
the nominator can add the nominee’s name 
and one of three greetings — each one imbued 
with its own share of cheese-centric wordplay. 
Nominators are also asked to share why they’re 
nominating the person they are.

Nominators can choose to enter friends, 

family, significant others, coworkers or whoev-
er else they may think would enjoy the prize. 
Following the nomination period and random 
drawing for winners, boxes will be sent out so 
that they will be received by Valentine’s Day.

“People are excited,” Chief Marketing 
Officer for Wisconsin Cheese and Senior Vice 
President for DFW Suzanne Fanning said, not-
ing that as of mid-last week, thousands of en-

tries had already been received. 
“It’s an unexpected twist” on the 
traditional Valentine’s Day gifts 
like chocolate and flowers.

The promotion is also a “more 
inclusive” way to celebrate the 
Valentine’s Day holiday and is 
suitable for celebrating a wide 
variety of relationship statuses, 
Fanning said. For people on 

some specific diets, cheese can also prove to be 
a “wonderful, quirky solution,” she said.

By giving away the boxes of cheese, Dairy 
Farmers of Wisconsin hopes to show cheese 
lovers everywhere that “Wisconsin gets them” 
and that “we understand cheese is your love 
language” because it’s theirs, too, Fanning 
said.

“We are a state that’s completely obsessed 
with cheese,” she said.

Recipients aren’t the only ones who are able 
to get enjoyment out of the promotion either, 
though. The companies making the cheese that 
goes inside the boxes are able to find some 
benefit as well.

CHEESY  
EXPRESSIONS OF LOVE

Dairy Farmers 
of Wisconsin 

promotes cheese 
with Valentine’s 
Day giveaway
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Five hundred recipients will receive a keepsake heart-shaped box complete with five Wiscon-
sin specialty cheeses and a custom cheese-themed greeting.
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apply, see dealer for details. 1Warranty based on years or hours used, whichever
comes first. 2 Financing subject to approval by JohnDeere Financial

TractorCentral.com

2021 3025E Tractor, Loader and 72” Snow blade: $21,999

Save o
ver

$5,00
0!

• 25 hp 3-Cylinder engine • 2-Stage Hydro Transmission
• 4-Wheel drive • Power Steering
• 6-Year/2000 hour Powertrain Warranty1

Compatible with iMatch™ Quick Hitch and more than 20
easy to swap implements, to tackle every job on your list!


