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Nickolas Butler

Butler is the internationally best-selling and prize-winning author of “Shotgun Lovesongs,” “Beneath the Bonfire,” “The Hearts of Men” and “Little 

Faith.” His books have been translated in more than nine languages and optioned by Hollywood for film and TV. His fifth book, “Godspeed” will be 

published by Putnam in 2021. Follow him on Instagram and Twitter at @wiscobutler or  on Facebook or Goodreads.

It might be the last beautiful day of autumn and I’m 
walking through thigh-high fields of prairie grass and 
wilted wildflowers outside Chippewa Falls with my 
friend Jim Murray and his bird-dog, Sadie. A Wiscon-
sin pheasant hunter could not possibly dream of better 
conditions. The sun is bright, the air so warm you might 
consider shedding a jacket, and the grasses are not even 
wet with dew or melted frost. The sort of day that has 
the quality of a photograph — you want to record the 
moment for times ahead when the weather will not be so 
mild, when you might be sick abed, or when the respon-
sibilities of your life do not allow for such wonderful 
frivolity.

Not five minutes into our hunt, Sadie flushes a roost-
er 30 feet ahead of us, and both Jim and I fire nearly 

simultaneously. The bird falls out of the sky and 
Sadie retrieves it.

“Nice shot,” Jim says, though I can’t 
believe that it wasn’t him who really 

dropped the bird. Jim is a retired 
CPA, a former partner at Baker Til-
ly, and one of the kindest, gentlest 
and most thoughtful men you’ll 
ever encounter. He has also served 
as the treasurer of the Chippewa 

Valley Chapter of Pheasants Forever for so long he can 
only define his tenure by demurring “for over 15 years.” 
If he hadn’t been a CPA, it might be easy to imagine him 
as a diplomat or ambassador. His voice is cheerful and 
optimistic but leavened with a dry sense of humor. He 
coaxes the dead bird into the game bag at my back and 
we move on.

My friend Doug Duren, the great Wisconsin conserva-
tionist, calls folks like me “late onset hunters” and that 
feels right and true. For most of my life, hunting did not 
appeal to me. But recently, I’m trying to build time for 
mornings with friends like Jim, and yes, Sadie. The hunt 
has nothing to do with the act of killing an organism, but 
rather, time outdoors, exercise (Jim and I will walk over 
five miles and Sadie will log much more than that), and 
the fellowship. That a hunter might totally downplay or 
disconnect killing and death from the hunt might seem 
antithetical or even oxymoronic, but I suppose there is 
the sense that the pheasant still warm at the small of my 
back in the game bag is as ephemeral as the day, or the 
clouds overhead. Jim, Sadie and I are not chasing blue 
whales or elephants. We are not hunting a charismatic 
creature that is endangered or many decades old. Pheas-
ants are, after all, an exotic species. 

SAWDUST STORIES

The art of eating pheasant

By Gabe Lagarde
The Country Today

As the United States enters the 
2021 holiday season, supply chain 
issues are coming to the fore in Amer-
ican life. For agriculturists across the 
country, breakdowns in the global 
network have been painfully evident 
since the first days of the pandemic.

“We started to see these issues 
when states were shutting down 
businesses, when there were closing 
economies,” said Mark Rhoda-Reis, 
director of the Export and Business 
Development Bureau for the Wiscon-
sin Department of Agriculture, Trade 
and Consumer Protection. “It’s not 
like it’s peaked and it’s falling. It’s 
still peaking.”

“A lot of companies are struggling,” 
he added. “We haven’t reached that 
tipping point yet. They’re resorting to 
raising prices to mitigate these addi-
tional costs and you’re going to see 
that price point for consumers.”

It can be difficult to quantify just 
how ubiquitous and dire supply-chain 
failures are, both here and abroad, but 
a picture is emerging.

A survey by the Agriculture Trans-
portation Coalition, which represents 
exporters, found that, on average, 
22% of foreign agriculture sales were 
being lost as a result of transportation 
challenges.

Nearly half, or 48%, of small 
business owners are experiencing 
severe disruptions in the supply-chain, 
according to a study by the National 
Federation of Independent Business. 
In contrast, only 6% reported they 
were unaffected by supply-chain 
issues.

According to a 2022 study by Third 
Party Logistics conducted this spring, 
83% of shippers reported disruption 
in the supply of key materials this 
year compared to 49% of respondents 
in the 2021 survey that analyzed mar-
ket conditions in 2020.

And disruptions only look to get 
worse in the next few months, as 
Western shoppers order products 
en masse for the upcoming holiday 
season, while the Chinese New Year 
poses a challenge in early 2022.

“We’re really struggling. It’s a 
nightmare and I don’t see it getting 
better any faster. I actually see it 
getting worse,” said Cindy Brown, 
president of Chippewa Valley Bean 
near Menomonie, one of the largest 
bean exporters in the world. 

‘It’s a 
nightmare’

Agribusiness braces 
for shopping rush amid 

supply-chain crisis

By Gabe Lagarde
The Country Today

For the American cranberry grower, there isn’t 
a holiday on the calendar quite like Thanksgiving. 
Whether it’s juice, sauce, stuffing, pie, pudding, 
cookies, or casserole, the cranberry enjoys its high-
est point of popularity during November festivities.

Americans consume 400 million pounds of 
cranberries in a given year and 80 million pounds 
of that, roughly 20%, is eaten on Thanksgiving. 
Based on 2015 studies by KRC Research, no less 
than 96% of households incorporate cranberries 
into their spread when they sit down with friends 
and family during the holiday.

Naturally, in Wisconsin — which has been the 
leading cranberry producer in the United States and 
the world for decades — Thanksgiving cranberry 
sales are a major economic driver for many com-
munities across the state.

“It’s very important. Thanksgiving is the 
majority of our sales every year,” said Nodji Van 
Wychen, proprietor of Wetherby Cranberries Co., a 
multi-generational operations near Warrens. “The 
holiday season, especially Thanksgiving, represents 
a healthy, stable period for cranberry growers and 
demand is only growing each year.”

For Amber Bristow, a fifth-generation farmer 
at Russell Rezin and Son Cranberry Marsh Inc. 
near Warrens, cranberries’ continued popularity is 
grounded in a number of factors.

The consumption of the berry is steeped in 
tradition. Long before Europeans set foot in North 
America, indigenous communities were using 
cranberries as a food staple, dye, medicinal ingredi-
ent and more.

Cranberries gained cultural clout when Marcus 
Urann, Elizabeth Lee and John Makepeace, three 
farmers from Hanson, Massachusetts, invented a 
gelatinous cranberry sauce to preserve surpluses 
of unsold cranberries. They then founded Ocean 
Spray in 1930 to help drive sales.

But there’s a modern wrinkle to the cranber-
ry phenomenon, Bristow said. Cranberries are 
regarded as a super fruit, with some of the strongest 
concentrations of antioxidants in the American 
diet and high nutritional value that helps kidneys, 
lowers blood pressure, improves eyesight and 
more. Younger consumers are keying off this aspect 
in particular.

“Obviously, Thanksgiving is kind of the high-
light of the cranberry season,” said Bristow, whose 
operation directly sends its crop to Ocean Spray. 
“It’s so great to see people battle, like, ‘Which way 
do you prefer it? Homemade or out of the can?’ So 
as long as people are enjoying cranberries around 
the holiday season, that’s all we really care about.”

Bristow and Van Wychen said sales have also 
increased during the pandemic as Americans stayed 
home and discovered new ways to enjoy cranber-
ries. This means that cranberries will likely remain 
a treasured favorite of the holiday for decades to 
come, but it also points to more and more uses for 
the tangy little fruit in other parts of the year.

“Our marketing really took off,” Bristow said. 
“More people are getting into finding different 
ways to consume cranberries outside of the hol-
idays as well. So that’s been really great to see. 
More people are getting excited about cranberries 
again.”

Contact: gabe.lagarde@ecpc.com
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Cranberry marshes enjoy Thanksgiving rush
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A solid crop is predicted for Wisconsin cranberry growers. Wisconsin is the nation’s leading producer 
of cranberries.
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TractorCentral.com
Offer valid on eligible equipment purchased byDecember 31, 2021. Some restrictions
apply, see dealer for details. 1Warranty based on years or hours used, whichever
comes first.2Financing subject to approval by JohnDeere Financial, f.s.b.

Snow Equipment
IN STOCK NOW!

1025R Tractor + Loader & Snowblower:$22,999
• Tractor w/25hp, 3-cylinder diesel engine
• 4WD, Power steering
• 6-yr/2,000 hr. Powertrain warranty1

• 120R Factory Installed Quick-park Loader
(connects & detaches tool-free!)
• 54-in. Quick-hitch snow blower

Payments as
lowas$345/mo,
with 10%down,&
0% for 60mo!²


