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By Courteney Jacob
The Country Today

Cars backed up in what was sometimes 
a 30-minute-plus wait might seem like 
something that only happens on congested 
city streets during rush hour.

On the morning of April 4, howev-
er, that scene could be found out in the 
countryside of Chippewa Falls as Blaeser 
Farms held a drive-thru farmers’ market 
and the local community turned out in full 
force to support it.

With an estimated turnout of 200 and 
traffic backed up down the road, Josh 
Blaeser, who farms with his wife, Ashley, 
said the farmers’ market “went really 
well.”

They were “blown away by how sup-
portive everyone was,” Ashley said.

“We were very overwhelmed,” Josh 
said, but in a positive way. “The turnout 
was unbelievable,” he added.

The market consisted of Blaeser Farms, 
which sells grass-fed, grass-finished beef, 
and a few other vendors who came from 
within an approximately 10-mile radius of 
the farm, Josh said.

They worked to make the drive-thru 
market bio-secure and practiced social dis-
tancing, Josh said. Not only did they not 
want to take chances that visitors would 
be potentially be exposed, but they wanted 
to ensure the safety of the farm and other 
vendors as well.

SHOP AND GO
Chippewa Falls farm holds drive-thru farmers’ market

Submitted photos

Blaeser Farms set up a drive-thru farmers’ market on April 4, allowing people to support local vendors while 
still practicing social distancing.

Josh and Ashley Blaeser raise grass-fed beef on their Chippewa 
Falls farm.

By Nate Jackson
The Country Today

Many measures farmers are 
already taking to ensure food 
safety should be sufficient, 
according to University of 
Minnesota Extension officials, 
but farmers can take additional 
steps to help to make interac-
tions with consumers at mar-
kets safer for all involved.

In response to the unfold-
ing COVID-19 pandemic, the 
University of Minnesota Local 
Food College, a distance learn-
ing opportunity for gardeners 
and farmers interested in com-
munity-based food systems, 
hosted an April 7 webinar for 
the small farm and food com-
munities to help work through 
difficult times.

University of Minnesota 
Extension food safety expert 
Annalisa Hultberg said that 
because COVID-19 is a respi-
ratory illness caused by the 
novel coronavirus, it differs 
from many of the food-borne 
illnesses farmers already know 
how to prevent. Bacteria like 
E. coli, listeria and salmonella 
can replicate in their environ-
ment in the right conditions, 
while viruses need a host to 
replicate.

“There is no evidence 
COVID-19 is transmitted 
through food or food packag-
ing,” Hultberg said. “That’s dif-
ferent than a food-borne illness 
that good agricultural practices 
can minimize.”

Hultberg said keeping people 
away from each other and not 
working while sick are the 
primary means for keeping oth-
ers healthy with a respiratory 
illness like COVID-19.

“That table you have at your 
farm that may or may not even 
be touching anything related 
to food could potentially be 
a vector for the disease, but 
it’s probably lower risk level,” 
Hultberg said, noting that the 
virus could live for up to four 
days on stainless steel and 
hard plastic surfaces, but that 
many infectious particles were 
destroyed within a few hours. 
“When people are looking for 
hard-and-fast guidelines about 
how long it lasts on a tote or 
cardboard box, it’s hard to say. 
If there was a lot, it could take 
a number of days.

“That’s why things like 
hand-washing and cleaning and 
sanitizing as a matter of course 
are your best bet.”

Hultberg recommended 
farmers continue common 
practices like testing water, 
washing hands and keeping 
food-contact surfaces and 
frequently touched surfaces 
around the farm cleaned and 
sanitized.

“Farmers have been doing 
those things for years,” she 
said. “I hope no one would 
stop, because if we had some 
sort of a food-borne outbreak 
on top of this, that would not 
be good for our health-care 
system right now.”

On the farm, Hultberg 
acknowledged, there may be 
situations, like in a milking 
parlor or greenhouse, that make 
following social-distancing 
guidelines difficult, but that 
making employees aware of the 
guidelines at least helps keep 
everyone aware of doing their 
best to follow guidelines.

“Social distancing on the 
farm is going to be difficult, 
like it is everywhere else,” 
Hultberg said. 

Farms can 
take steps 
for worker 
health, 
food safety

By Brooke Bechen
The Country Today

Shelly Mayer, executive director 
of the Professional Dairy Produc-
ers, began the first ever broadcast 
of The Dairy Signal on April 7 by 
asking those tuning in to pause for 
a moment and remember all the 
things that helped prepare them for 
the present.

For Mayer, that meant recalling 
her time in 4-H and how at the 
beginning of each meeting, mem-
bers would recite the 4-H pledge, 
pledging their head for clearer 
thinking, their heart to greater loy-
alty, their hands to larger service 
and their health to better living, for 
their club, their community, their 
country and their world.

“Today I’m bringing that pledge 
to you as a subtle reminder of 
leadership, growth and also that 
the strongest things that we have 
are the experiences that we gained 
as we were growing up,” she said. 
“Those (words from the pledge) 
couldn’t be more powerful than 
what they are today.”

Mayer was joined on the broad-
cast by Chad Vincent, CEO of 
Dairy Farmers of Wisconsin, and 
Mark Stephenson, UW-Madison 

director of Dairy Policy Analysis 
and director of Wisconsin’s Center 
for Dairy Profitability, who helped 
address what’s happening in the 
dairy marketplace and what 
farmers, consumers and 
others in the dairy industry 
can do right now mitigate 
impacts.

For Mayer, who is a sixth 
generation dairy farmer, 
one of the hardest things 
about the current situation 
is the loss of milk due to 
farmers being asked to roll 
back production.

“When I hear the words 
of milk loss, and we 
express them in different 
ways, and in the dairy 
industry, we either say 
‘dump’ or ‘dispose’ and 
both those words cut my 
heart,” she said, her voice 
cracking. “Dump and dispose, 
those are words for garbage.

“The loss is the hardest part of 
this with the dairy industry — not 
only the loss of the opportunity to 
fund our families and our futures 
and that opportunity to our busi-
nesses, but it’s that opportunity to 
fulfill that mission that we wake 
up with every day to deliver that 

product to hungry people.”
Vincent has spent 10 years 

working in the dairy industry, 
much of which has been spent on 

the processor side of the in-
dustry and within the retail 
chain. In reference to May-
er’s opening comments, 
Vincent’s background and 
experience in this sector has 
better prepared the Dairy 
Farmers of Wisconsin to 
handle the current situation.

He and his staff at Dairy 
Farmers of Wisconsin have 
been answering questions 
from dairy farmers across 
the state for the past three 
weeks. One of the critical 
questions being asked is 
“What’s going on? What’s 
going on at retail and my 
milk check and demand?”

“They’ve been going to 
grocery stores and they see empty 
shelves and they see an incredi-
ble demand for milk, cheese and 
dairy. Yet their milk check price 
is plummeting and their processor 
may be asking them to reduce their 
production, and in some instances, 
they may even be pouring milk,” 
he said.

Sending the signal: Experts explain 
current dairy situation on first broadcast
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• 25-hp Diesel engine • Standard 4WD, Power Steering &Mid PTO
• Compatible with AutoConnect drive-over mower deck,
iMatch Quick-Hitch, and more than 20 implements!
• 6-year/2,000 hr. Powertrain warranty (whichever comes first)

Offer valid on equipment purchased by April 30, 2020. Some restrictions apply,
see dealer for details. Warranty based on years or hours used, whichever comes
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Considering a test drive? We’re here to welcome you, safely.


