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Our audience has never been larger...

...and our reach and products 
have never been greater.
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Welcome...
Today, we deliver more news to more people than at any other point 
in our century-long history. Many readers continue to enjoy the daily 
newspaper delivered to their home. Others prefer continuous updates 
on our website. We also share email newsletters, social media posts 
& video segments. Today, our audience consumes the Kearney Hub’s 
content through multiple channels. 

Our readers have made us the No. 1 source of news in Kearney for a 
reason. Our unmatched reach provides you the opportunity to put 
your business in front of a large, desirable audience. Advertising in the 
Kearney Hub and our growing suite of digital products delivers results. 
That’s why many of Kearney’s most successful businesses have been 
longtime advertisers with us. They earn a return on their investment, 
and they see value in working with a reputable media company that 
shares a proud tradition of supporting the community. 

We look forward to working with you.

KearneyHub.com
Shipping Address: 

13 East 22nd Street, Kearney, NE  68847  

Mailing Address: 
P.O. Box 1988, Kearney, NE  68848

Kearney Hub...........................(308) 237-2152 • 1-800-950-6113
Classified Advertising...........................................(308) 234-2121
Advertising Fax......................................................(308) 233-9736
Editorial Fax...........................................................(308) 233-9745
Publisher/Editor.......................Shon Barenklau (308) 233-9790
Director of Sales............................Lori Guthard (308) 233-9701
Business Manager......................Sally Mangers (308) 233-9781
Circulation Manager................ Cathy Headlee (308) 233-9740
Commercial Printing Sales........John Bates (308) 233-9718
Digital & Classified Lead......Katie Simmons (308) 233-9780

Important Phone Numbers
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Today, our audience consumes 
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content through multiple channels. 



Local Retail Advertising Display Rates
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Annual Bulk Contract Rates

Inches	      Weekday
150......................................... $16.75
300......................................... $15.90
500......................................... $14.75
750......................................... $14.45
1,000...................................... $14.00
2,000...................................... $13.60
3,000...................................... $13.10
4,500...................................... $12.80
5,000...................................... $12.60

Local advertising rates are non-commissionable.

Your investment is based on the 
total number of column inches 
used within your contract year.

More Space...  
More Savings!

	      	           ONE COLOR     TWO COLOR    FULL COLOR

OPEN RATE		  $125	     $185 	 $240

13+ times per year	 $110	     $165	 $220

Color sells 43% Better!
Put it to work for your ads. Your investment is 

based on the standard black and white or 
contract rate, plus these additional charges.

All print ads will receive extra 
exposure on kearneyhub.com with 
social media sharing, searchable 

ad text and a week’s worth of 
exposure for an additional $10! 

Guaranteed Position Rate
If a specific position is imperative to the placement 
of your ad, a position guarantee is available at a 25% 
premium surcharge.

All rates are based on “column inches.”
To figure out the size of an ad, multiply its height 
in inches by the number of columns. EXAMPLE:  2 
columns by 5 inches equals 10 column inches.

Non-Contract Rate....................................$17.25

Frequency Contract Rates
Every Day (24 consecutive insertions).....................$10.20
Every Other Day (24 insertions)................................$10.90
12 Insertions to run within six week period.............$12.00
Weekly (12 insertions, same day each week)..........$12.55

Frequency contract rates do not count toward bulk 
contract rates.  All frequency ads will be online at a 
$5.00 charge/week. 

Church/Non-Profit Rate..........................$13.55
For Qualified organizations and churches

Business Builder Rate.............................$13.55
Business Builder must run same ad for any 3 consecutive days

1.  Minimum depth one inch.

2.  All advertisements charged to the nearest half inch.  
Ads over 19 inches in depth will be billed at 21 inches 
in depth.  

3.  One column is charged for the gutter on double truck 
ads.  Minimum double truck ads size is 130 inches.  

4.  A retail full page measures 6 columns by 21 inches in 
depth.  There are 126 column inches per page.

5.  A classified full page measures 8 columns by 21 inches 
in depth.  There are 168 column inches per page. Ad materials can be e-mailed to prepress@kearneyhub.com

Advertising Size Information

1.59    3.32    5.04   6.75     8.47   10.20

1        2        3         4        5         6

inches

columns

1         2        3        4        5        6        7       8 

inches

columns

1.14     2.4    3.67   4.93   6.19   7.46   8.72   10.0

Retail Column Measurements

Classified Column Measurements

30%Repeat Discount
Repeat discounts apply to 

open and bulk rates on ads that publish within six days of first insertion. 
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Broadsheet Modular Ad Sizes

Double Truck
269.75”
21” x  21.5”

6x2 Strip
12”
10” x 2”

1/12 Page
10”
3.25” x 5”

1/6 Page
20”
6.625” x 5”

1/8 Page
15”
4.9375” x 5”

1/4 Vertical
30.75”
4.9375” x 10.25”

1/4 Horizontal
31.5”
10” x 5.25”

1/3 Horizontal
42”
10.” x 7”

1/3 Vertical
42”
6.625” x 10.5”

1/2 Vertical
62.25
4.9375” x 21.5”

1/2 Horizontal
63”
10” x 10.5”

3/4 Page
93”
10.” x 15.5”

Full Page
124.5”
10.” x 21.5”

Double Truck Strip
26”
21” x 2” 

One Color is red, blue or yellow



Tabloid Modular Sizes
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1/16 Page	 4”	 2.39” x 2.25”

1/8 Horizontal	 7.75”	 5.0625” x 4.875”

Strip	 8”	 10.25” x 2”

1/4 Page	 15.5”	 5.0625” x 4.875”

1/2 Horizontal	 31.25”	 10.25” x 4.875”

1/2 Vertical	 31.25”	 5.0625” x 9.875”

Full Page	 62.25”	 10.25” x  9.875”

Double Truck Strip	 20”	 21.5” x 2”

Double Truck	 124.5”	 21.5” x  9.875”

   MODULAR SIZE                                TOTAL INCHES                          DIMENSIONS / INCHES
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1/16 Page
2.39” x 2.25”

Double Truck
21.5” x 9.875”

Double Truck Strip
21.5” x 2”

1/8 Horizontal
5.0625” x 4.875”

1/4 Page
5.0625” x 4.875”

8”Strip
10.25” x 2”

1/2 Horizontal
10.25” x 4.875”

Full Page
10.25” x 9.875”

1/2 Vertical
5.0625” x 9.875”

Advertising rates 
include personal 
design and 
custom graphics.



Retail Advertising Deadlines
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Electronic File Submission
Electronic deadlines for press-ready files (ads that do not require a 
proof) need to be submitted in an approved Kearney Hub format and 
delivery method by 10:00 a.m. one business day prior to publication.

Re-Plate Correction
A re-plate correction charge of $90 per page is applied when a 
correction must be made on a page after the page has already gone 
to platemaking and the reason for the change is not the fault of the 
newspaper.

Art & Design Services
Art & Design Services (non-Hub published ads)
One-hour minimum.......................................................................................$25/hour

Monday	 Thursday (4:00 p.m.)	 Friday (3:00 p.m.)

Tuesday	 Friday (Noon)	 Monday (3:00 p.m.)

Wednesday	 Monday (Noon)	 Tuesday (3:00 p.m.)

Thursday	 Tuesday (Noon)	 Wednesday (3:00 p.m.)

Friday	 Wednesday (Noon)	 Thursday (3:00 p.m.)

Saturday	 Thursday (Noon)	 Friday (3:00 p.m.)

		

    PUBLICATION DAY                 RESERVATION / MATERIALS                  APPROVAL DEADLINE

Daily Display Ads

Weekly Products

Print to Web
The Kearney Hub publishes all print ads online in our Print 
Ads section on kearneyhub.com. Your ads will be clickable, 
sharable and printable to visitors of our website.

This designated section on kearneyhub.com allows consumers 
to browse through the display advertisements that published in 
the Kearney Hub.  Our “Print to Web” technology lengthens the  
shelf-life of your print ad for an additional 7 days.  The content 
from your print ad is searchable from our local website.

Your advertising 
message can publish 
in as short as 2 business days.

   For Maximum Impact
The Pulse is a weekly publication distributed every 
Tuesday to over 4,700 non-subscriber households.  
A combination of the Hub and Pulse advertising 
provides you with non-duplicated coverage of the 
Kearney area.

Hub Pickup Rate................. $3.75 per column inch
Shopper Only Rate............. $8.00 per column inch

pulse
Bravo

Publication Day                       Deadline
Monday................................................ Thursday, 5 PM

Tuesday..................................................... Friday, Noon

Weekly Pulse........................................ Thursday, Noon

Wednesday.............................................Monday, Noon

Thursday................................................ Tuesday, Noon

Thursday, Bravo ....................................Monday, Noon

Friday................................................ Wednesday, Noon

Saturday........................................... Wednesday, 5 PM

Saturday, Section C.............................. Tuesday, Noon

Saturday Auction Grouping............ Wednesday, 10 AM  

Holiday Deadlines:  Special schedules are published prior to
effective deadlines.  Watch the Hub for details.

Display Advertising Deadlines



A plethora of products
that bring results...

The Hub has extensive offerings of digital promotional tools that 
bring measurable results in today’s on-line marketing arena. We have 
a portfolio of products that can not only reach consumers locally on 
kearneyhub.com, we can target consumers by behavior on nationally-
branded websites. We can even drill down and reach potential 
customers electronically in the parking lot of your competitor! 

We don’t sell advertising, we offer digital placement 
solutions.

Beginning with simple digital “Run of Site” campaigns, you will get an 
overview of the remarkable targeting we can accomplish using proven 
digital placement techniques.

In addition to targeting specific geographic areas and behaviors, the 
Hub can construct and deliver full service marketing plans with the help 
of our partner, Amplified.  This can be for Google Ads and social media 
or traditional billboard and radio.
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With an average of 
2,848,938 page views per 
month in 2020, 
kearneyhub.com is the 
flagship news website for 
central Nebraska.



Display Ads - Run of Site (ROS)
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Digital Rates (CPM)
Priced on a per-impression basis.
	 Open Rate (100k impressions or less).............................$12.00
	 Contract Rate (More than 100k impressions)............. $10.00

Enhancements
	 Time of day targeting.............................................................$3.00
	 Section targeting......................................................................$2.00
		  News / Sports / Homepage / Obits / Real Estate
	 Targeting.......................................................................................$3.00

Size availability and platforms
	 ROS Desktop
	 	 	 728x90 Leaderboard
	 	 	 300x250 Medium Rectangle

	 ROS Mobile
	 	 	 320x50 Banner
	 	 	 300x250 Medium Rectangle

Maximum file size – 50 kb (GIF, JPG); 70kb (HTML5). Animation is limited to 15 
seconds. Third party ad tags have to be tested.

Benefits of publishing on  
kearneyhub.com
	 	 Wide reach
	 	 Educated, affluent audience
	 	 Perfect for branding and reaching a local/regional audience
	 	 Local content that keeps readers engaged

Recommended minimum of 25k impressions per week based on current 
website traffic. Impression levels based on 30 days or less, subject to 
availability. 
ROS to standard IAB 300x250, 728x90 and 320x50 unless specified.

Online advertising is about delivering useful content at just 
the precise moment a buyer needs it.

kearneyhub.com  Monthly Snapshot

Daily average over the last 30 days between 
2/7/2021-3/9/2021
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High Impact Positions

High impact digital ads on kearneyhub.com
deliver greater recall and brand recognition than other 

display ads. Consumers believe high impact ads are worth 
the interruption to their browsing experience because of 

the information and educational value they share.

	 	 Up to 100,000 impressions........................... $25 cpm
	 	 Over 100,000 impressions............................. $20 cpm
	 	 Section Targeting..............................................+$4 cpm
	 	 Add Video........................................................ +$10 cpm

Desktop dimensions.................................................. 1920x600
Mobile dimensions........................................................ 800x250
Desktop dimensions with video..........................1000x400
Mobile dimensions with video............................... 800x250

Accepted formats: JPG, GIF and PNG
Maximum file size – 150 kb. Third party ad tags have to be tested.

Accepted video formats: MP4 or link to video that has 
capabilities to be embedded.

Exit Intent Interstitial

This space appears as users perform the act of going to exit the 
page. Then the pop-up appears, and the user must exit the ad.  
This space gets the best click-thru rate out of all the spaces on 
our website!

	 	 Up to 100,000 impressions........................... $25 cpm
	 	 Over 100,000 impressions............................. $20 cpm
	 	 Section Targeting..............................................+$4 cpm
	 	 Add Video........................................................ +$10 cpm

	 Desktop and Mobile dimensions........................ 800x600
	 Video only dimensions.............................................. 800x600
	 Video/static image combo dimensions.......... 800x600 
	 Static image live area is 800x150,  video placement on top 
	 only.
	
	 Accepted formats: JPG, GIF and PNG
	 Maximum file size – 150 kb. Third party ad tags have to be tested.
 

Accepted video formats: MP4 or link to video that has 
capabilities to be embedded.

Reveal
This is a large, top-of-page unit that users scroll past to see content.  
This ad launches seamlessly rather than intruding and it is known for 
driving higher response rates than standard display ads. It stands out 
and captures audience attention. Available on home page, section 
fronts and article pages of kearneyhub.com.



High Impact Positions

Float Bar
This ad is anchored to the bottom of the user’s screen and 
follows the user as they scroll (includes a close button).

	 	 Up to 100,000 impressions........................... $20 cpm
	 	 Over 100,000 impressions............................. $15 cpm
	 	 Section Targeting..............................................+$3 cpm

	 Desktop dimensions.....................................................1170x70
	 Mobile dimensions.........................................................480x50
	 Accepted formats: JPG, GIF and PNG
	 Maximum file size – 150 kb. Third party ad tags have to be tested.

Premium positioning, large real estate 
plus more clicks equals engagement.

Other High Impact Options
970x250 Marquee (desktop only)
970x250 Marquee with Video (desktop only,  static image 525x250, 
embedded video must be on the right of the image.)
300x600 Large Rectangle (desktop and mobile)
300x600 Large Rectangle with Video (desktop and mobile.  
static image 300x430,  embedded video may be top or bottom, no middle 
placement accomodated.)

	 	 Up to 100,000 impressions........................... $15 cpm
	 	 Over 100,000 impressions............................. $12 cpm
	 	 Section Targeting..............................................+$3 cpm
	 	 Add Video............................................................+$5 cpm

Accepted formats: JPG, GIF and PNG
Maximum file size – 150 kb. Third party ad tags have to be tested.

Accepted video formats: MP4 or link to video that has 
capabilities to be embedded.

These two ad types offer premium positioning plus a large, dominant 
space for your advertising message.
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STATIC IMAGE
 525x250

VIDEO 
445x250

File total dimensions 970x250
Maximum file size 150 kb.

VIDEO 
300x170

STATIC 
IMAGE

300x430

VIDEO 
300x170

STATIC 
IMAGE

300x430

File total dimensions 300x600
Maximum file size 150 kb.

OR

In-Banner 
Specifications
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Content and Audience Targeting

Beneficial for you      
Stories are presented with the same look and 
feel as our editorial content, allowing your 
message to be integrated seamlessly into our 
website to allow greater engagement. 
Articles are labeled clearly as Sponsored 
Content for transparency to our readers.

We use data & research
Kearney Hub Sponsored Content 
strategically connects your brand with 
topical and shareable content to our 
audience--your customers.
We can create content for you
Speak with your Advertising 
Representative regarding content 
creation rates. 

Sponsored content looks, acts, reads and feels like a news story on kearneyhub.com. 
It puts the reader’s interests first, providing useful information, entertainment, and 
helpful tips, and positions the advertiser as the expert.

*

**

No. of Articles Cost Per Article  
(paid each time article runs)

Total Cost

1 $689 $689
3 $639 $1,917
6 $589 $3,534
12 $539 $6,468

Investment  
Opportunity

Client Add-Ons

Quizzes
No. of Questions Total Cost
20 $199
15 $159
10 $119
5 $79

Additional digital retail 
products can be purchased 

at a 12/mo contract rate. 

Each Article Includes:

40k ROS banner impressions on  
	 kearneyhub.com during a 14-day run

Static banner on content page

No competitive advertising on your page

Social Media Boost on the Kearney Hub 		
	 Facebook Page

Article + 2 photos

The Power of  
kearneyhub.com

Avg. Monthly Page Views 2.3 million
Unique Visitors 332,209
Video Views 139,632
Avg. Session Duration 1:48

* Source: Google analytics. Monthly average from 
Sept. 2020 - Mar. 2021

Desktop & Mobile Only



Targeted Email Blasts
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Email blasts are 20 
times more effective 
than direct mail.

All Targeted Emails 
are custom quoted.

Reach loyal, opted-in subscribers  
of our marketing database
	 	 Effective tool for delivering results with strong ROI
	 	 Great for building relationships 
	 	 Ideal for creating brand awareness
	 	 Informs readers of your products, services or special offers
	 	 Email blasts are delivered at 7:00 a.m. and 7:00 p.m.

EMAIL BLASTS

                 1X SEND                               4X SEND                           6X SEND                       12X SEND            

       $275	                $250	                     $225                      $200	

Targeted email blasts have the same promotional benefits.  But with 
over 300 targeting categories and selections, we can tailor the right  
audience for you to reach for your business, event or promotion.

Targeting selections include...
	 	 Age	 	 Lifestyles and interests
	 	 Gender	 	 Children
	 	 Income	 	 Ethnicity
	 	 Marital status	 	 Geography
	 	 Home ownership	 	 Job title

Email Blasts



Email Newsletters

Two banner positions (top & bottom) 
are available on each email 
newsletter 

Subscribers who are engaged with our news content are more likely to 
interact with advertising.  And advertisers who are associated with news 
content are considered more trustworthy by readers.  Our 
audience consists of educated, high income consumers.  The 
subscribers who receive our email newsletters are “opt-in” subscribers 
which means that they have chosen exactly what they want to receive.  
They are loyal, community focused consumers.

Please contact us for the most up-to-date subscriber numbers for each list.

Email newsletter content and 
frequency

Daily Headlines..................................................................every morning
Obituary Updates.............................................................every morning
Breaking News....................................................................... as it happens
In Case You Missed It........................................................every Tuesday

Size availability and pricing
Marquee (970x550)...............................................................$100/Month
Superleader (970x250)......................................................... $50/Month
Maximum file size – 150 kb (GIF, JPG). Third party ad tags have to be tested.
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Top Newsletter Sponsorship

Bottom Newsletter Sponsorship

Newsletter subscribers 
engaged with news content 
are more likely to interact 
with advertising.



When viewers click a video, they do so because 
they’re actively engaged in the upcoming topic. 
But before their video plays, their attention is 
focused on whatever occupies the player – your 
message!

Acceptable formats include WMV, MP4, and VAST tags. File sizes should not exceed 3 MB. Preferred bitrate - 600 kbps. Preferred resolution 640x480. Digital video pre-roll ads are subject for review 
and approval based on size of media and must adhere to the Kearney Hub’s digital advertising guidelines. Some exclusions apply.

Local Video Pre-Roll Advertising
Your video advertising message appears before the Hub’s video  
content.  These “skip-free” commercials can be up to 30-seconds in 
length.  Videos hold the attention of your audience creating a high level 
of engagement and giving your message maximum impact.

Pre-Roll Advertising............................................................................. $25.00 CPM
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Local Video Advertising

The Hub can write, 
produce and edit 

video content at an 
extremely affordable 

rate.   
 

We have available  
voice-over talent and  

we can achieve a 
quality product using 

still images or 
pictures, too.
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Quizzes or contests can 
be used to advertise your 
brand, interact with your 
audience and collect data.

Quizzes and contests are ideal for...
	 	 Building your email database
	 	 Mass promotions for services and prizes
	 	 Engaging your customers

Quizzes & Contests
Package and promotions contain:
	 	 Run-of-site impressions on kearneyhub.com
		  for the contest / quiz promotion
	 	 Up to four (4) quarter page, full color print ads  
		  in the Kearney Hub for contest promotion
	 	 Up to two (2) email blasts for contest promotion to 
		  kearneyhub.com email subscribers
	 	 Social media touts to Kearney Hub followers
	 	 Contest / quiz set-up and administration of website
	 	 Opt-in email addresses and data collection opportunity (custom contests 
and quizzes only)

	  

Quizzes & Contests

Sponsorships starting at $250 
for shared contests and $1,500 
for corporate contests.



Digital Services
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Amplified Digital, in partnership with the Kearney Hub, is a full-service advertising agency, focused on digital 
marketing.  As a Premier Google Partner, our team of Digital Marketing Experts 

 focus on creating effective and impactful media solutions to grow your business.

Audience

	 Reach your best - or most profitable - 
	 audience through targeting techniques 
	 with display, native, video, and social ads.  
	 You and your rep discuss the audience 	
	 charactersitics and geography, and we’ll 	
	 find the best ways to reach them!

Streaming

	 Engage audiences in new and unique ways 
	 as they go about their daily lives through 
	 streaming services like audio, YouTube and CTV.

Location

	 Reach specific people based on where they 
	 are or where they have been in the past with 
	 1:1 accuracy through location targeted 
	 solutions like IP and Mobile Location Targeting.

Search

	 Drive bottom funnel conversions such as 
	 leads form fills, information requests, and 
	 ecommerce sales while displaying your 
	 website in paid positions across top 
	 search engines.

Email

	 Reach your target audience right in
	 their inbox through Targeted Email 
	 solutions. Resend to non-openers through 
	 pre-defined campaign settings or build 
	 unique drip campaigns to meet your goals.

Websites

	 An informative and responsive website is 
	 the foundation of a solid online presence. 
	 Our team builds custom websites, (not 
	 templated) that can grow with your 
	 company as you grow.  Once built, our 
	 services include hosting, maintenance and 
	 Google Analytics.

Reputation/Social

	 Your online presence includes both 
	 what you say about yourself, as well as 
	 what your customers are saying 
	 about you. Our Social and Reputation 
	 Management programs help companies 	
	 like yours create and maintain an effective 	
	 online presence.

All marketing plans and solutions are custom quoted.
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Digital Ad Specifications

Leaderboard
	 	 Desktop: 728x90 top and bottom positions
	 	 Leaderboard max. weight 40k (JPG, GIF), 50k (HTML5)
	 	 Marquee maximum weight - 150k
	 	 Animation available for up to 15 seconds

Medium Rectangle
	 	 Desktop and mobile: 300x250
	 	 Desktop positions:  On right rail or in-story article
	 	 JPG, GIF:  maximum weight 40k
	 	 HTML5:  maximum weight 50k
	 	 Animation available for up to 15 seconds
	 	 Embedded video option available. 
		    Live area for static image is 300x80 entire image must be 
		    300x250.  Accepted video format is MP4, or a link to video 
		    capabable to be embedded.

Reveal
	 	 Desktop: 1920x600 Video: 1000x400
	 	 Mobile Companion:  (with or without video) 800x250 
	 	 JPG, GIF, PNG:  maximum weight 150k
	 	 Third party ad tags have to be tested
	 	 Embedded video option available. Accepted video format MP4 
	        or a link to video with capabality to be embedded.

Float Bar
	 	 Desktop: 1170x70
	 	 Mobile Companion: 480x50
	 	 JPG, GIF, PNG:  maximum weight 150k
	 	 Third party ad tags have to be tested



Digital Ad Specifications
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Email Blast
	 	 Desktop recommend size:  600x900
	 	 Compatible with mobile devices
	 	 JPG, GIF, PNG, HTML
	 	 HTML files need to be supplied in advance for testing

Email Newsletter
Banner Ad
	 	 Desktop and mobile: 970x250 or 970x550
	 	 JPG, GIF:  maximum weight 40k
	 	 HTML5:  maximum weight 50k

Targeted Ad Units
	 	 Dimensions: 300x250, 728x90, 300x50,  
		  300x600, 320x50 & 160x600
	 	 Can be companion for leaderboard
	 	 Positions: in-page and adhesive footer
	 	 Targeted max. weight 40k (JPG, GIF), 50k (HTML5)
	 	 Limited animation available in GIF format

Exit Intent Interstitial
	 	 Dimensions for Desktop and Mobile: 800x600
	 	 JPG, GIF, PNG:  maximum weight 150k
	 	 Embedded video option available. Accepted video format MP4 
	        or a link to video with capabality to be embedded.

Super Leader
	 	 Desktop: Superleader: 970x250
	 	 Desktop: Large Rectangle: 300x600 
	 	 Super Leader max. weight 40k (JPG, GIF), 50k (HTML5)
	 	 Limited animation available in GIF format
	 	 Embedded video option available. 
		    Live area for static image is 525x250 (for 970x250) and 300x430 
	   	   (for 300x600).  Video embedding option available on the right 
		    side only of 970x250 size and top or bottom of 300x600 size.  
		    No middle video placement.  Must submit entire size not just live 
		    area. Accepted video format is MP4, or a link to video capabable 
		    to be embedded.

Video Pre-Roll
	 	 Dimensions:  400x300 or larger, actual player 
		  size varies in a live environment
	 	 Max video length: 15 seconds
	 	 Acceptable formats: mp4, HLS video assets
	 	 Frame rate of 30 FPS and bitrate of 600 kbps
	 	 Resolution: 640x480 (preferred)
	 	 Preferred tags:  VAST, VPAID, JS VPAID



Print & Distribute Rates

Flyer Rates 8.5” x 11”
Prices based on cost-per-thousand (CPM)
Special Printing Orders
Prices for services other than those listed are available upon request 
through your account executive:

•  Perforating  
•  Bleeds  
•  Larger or smaller sizes  
•  Orders exceeding 200,000  
•  Other ideas you may have 

Deadlines
Materials are due 3 weeks in advance of insertion date. See your account 
executive for exact deadline dates. Deadlines may vary upon the 
complexity of your project.

•  �Minimum order of 5,000 households per insertion.
•  �3% spoilage will be added to all orders.
•  �All Print and Distribute orders must be distributed within 90 days of 

printing.
•  �All Print and Distribute orders are payable in advance unless credit has 

been established with the credit department.

ST
A

N
D

A
R

D

  QTY.                            70# GLOSS                   100# GLOSS

5,000	 $73.30	 $78.79
10,000	 $50.02	 $53.91
20,000	 $42.35	 $48.22
30,000	 $36.54	 $41.59
50,000	 $27.87	 $37.00
75,000	 $29.29	 $35.42
100,000	 $24.43	 $32.44

SINGLE SHEET INSERT
8-3/8” x 10-7/8” finished size

20
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  QTY.                            70# GLOSS              

5,000	 $80.58	
10,000	 $57.11	
20,000	 $48.89	
30,000	 $41.93	
50,000	 $31.19	
75,000	 $29.29	
100,000	 $27.36	

ST
A

N
D

A
R

D

  QTY.                            70# GLOSS                    

5,000	 $148.81	
10,000	 $113.53	
20,000	 $90.38	
30,000	 $77.99	
50,000	 $65.69	
75,000	 $52.12	
100,000	 $49.03	

4 PAGE INSERT
Folded to 8-3/8” x 10-7/8” finished size

JU
M

B
O

  QTY.                            70# GLOSS              

5,000	 $178.57	
10,000	 $136.23	
20,000	 $108.37	
30,000	 $93.59	
50,000	 $78.82	
75,000	 $61.33	
100,000	 $57.69	

ST
A

N
D

A
R

D

  QTY.                            50# GLOSS                   70# GLOSS

5,000	 $271.89	 $283.74
10,000	 $169.33	 $178.46
20,000	 $137.28	 $146.59
30,000	 $112.74	 $121.03
50,000	 $100.24	 $108.42
75,000	 $97.06	 $105.07
100,000	 $92.21	 $100.20

8 PAGE INSERT
8-3/8” x 10-7/8” finished size

JU
M

B
O

  QTY.                            50# GLOSS                   70# GLOSS

5,000	 $277.66	 $296.21
10,000	 $188.99	 $173.95
20,000	 $155.92	 $141.58
30,000	 $129.67	 $116.69
50,000	 $116.93	 $104.26
75,000	 $113.43	 $100.84
100,000	 $108.40	 $96.07

Folded to 9-1/2” x 10-7/8” finished size9-1/2” x 10-7/8” finished size Folded 9-1/2” x 10-7/8” finished size
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32
36

$46
$48
$50
$52
$55
$62
$70
$78
$86
$92

$49		
$51	
$54	
$59	
$67	
$73	
$77
$87
$95
$99

$54		
$57	
$60	
$65	
$71	
$76	
$86	
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$71	
$77	
$83	
$93	
$101	
$108	
$112	
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16	
18	

Tab Pgs. 
Single Sheet

Broadsheet 
 Pgs.

Figuring Preprint Sizes
Preprinted inserts will be measured as they are unfolded for the reader 
to read. Unique pages will be counted accordingly.

Second Piece Discounts
A discount of 50% will be applied to separate and additional preprints 
distributed to subscribers on the same day. The discount applies to the 
preprints with the lower cost and will be taken off the applicable rate 
card rate.  The second preprint must fall within the same zip codes as 
the first preprint order. The preprint receiving the discount must be 
distributed to a minimum of 5,000 households per insertion.

Preprint Zoning
Occasionally our advertisers prefer to distribute their inserts in selected 
areas.  We can accommodate these requests on any distribution of 
2,000 or more pieces. A 20% surcharge will be added to the full run 
distribution rates for all zoned inserts. To insure proper distribution of 
a zoned preprint, please add a 2% overrun to your quantity.

Blow-ins, Stitch-ins and Preprint Wrap-
arounds
Whenever any of the above products are added to a preprinted 
insert and they measure 1/2 or less than the page size of the rest of 
the preprint, it will be charged at 1/2 the page price. If it exceeds a 
measurement of 1/2 page it will be counted as a full page. 

Preprint Specifications
Uncoated Paper / Minimum Caliper:  0.0048
Coated Paper / Minimum Caliper:  0.0039

Standard / Tab Insert Sizes: 
	 Fold Edge: 	 Maximum 11”	 Minimum 7”
	 Cut Edge:	 Maximum 11”	 Minimum 5.5”
	 Flyer Sizes: 	 Maximum 11” x 11”	 Minimum 5.5” x 8.5” 

Special insert orders such as envelopes, consumer sample 
packets, coupon packets, perforated cards, etc.

a.	 The advertiser agrees to accept any unanticipated extra costs  
	 that may be incurred in handling these special supplements.

b.	 It would be to the advertiser’s benefit to contact us for packing  
	 directions on this type of material. Good packing results in good  
	 distribution.

c.	 Any preprinted insert which does not meet above requirements  
	 must be submitted in quantities of 150 for machine testing prior  
	 to order acceptance.

Preprint Spoilage Requirements
Pallets & Shrink Wrapped
	 	 Normal Insert	 2%
		  60# Paper Flyer	 3%
		  High Gloss Flyer	 4%
		  Paper sacks or Bags	 4%

Boxed, Tied, Banded or 1/4 Folded
	 	 Normal Insert	 3%
		  60# Paper Flyer	 4%
		  High Gloss Flyer	 5%
		  Paper sacks or Bags	 5%

Preprint: Specifications and Deadlines
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    SIZE                                 SURFACE AREA MEASUREMENTS

Broadsheet Size	 181 square inches and larger 

Tab Size	 80-180 square inches

Mini-Tab/Flexi	 79 square inches or less

Flyers	 Single sheets no larger than 11” x 11”

Paper Bags	 priced by weight

Advertising Insertion 
Deadlines
NOTE: Holiday deadlines will be advanced. 
Contact your account executive for holiday 
schedules.

Shipping Address:
Kearney Hub

13 E 22nd Street
Kearney, NE 68847

Monday	 Fri., 11:30 a.m., 10 days in advance	 Fri., 7:00 p.m., 10 days in advance

Tuesday	 Mon., 11:30 a.m., 8 days in advance	 Mon., 7:00 p.m., 8 days in advance

Wednesday	 Mon., 11:30 a.m., 9 days in advance	 Thu., 7:00 p.m., 6 days in advance

Thursday	 Tue., 11:30 a.m., 9 days in advance	 Thu., 7:00 p.m., 7 days in advance

Friday	 Wed., 11:30 a.m., 9 days in advance	 Fri., 7:00 p.m., 7 days in advance

Saturday	 Wed., 11:30 a.m., 10 days in advance	 Fri., 7:00 p.m., 8 days in advance

           INSERTION DAY                       RESERVATIONS NO LATER THAN                                  DELIVERY NO LATER THAN



Preprint: Specifications and Deadlines
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Packing
1.	 Skidded preprinted supplements should be stacked on solid 

base non-returnable skids or pallets (pallets preferred).  Total 
height of loaded skids should not exceed 48” from the floor.

	 Skids that exceed 50” from the floor will need to be 
re-stacked in order to be inserted and a fee of $100 per 
skid will be assessed.

2.	 All sections must be well jogged, brick-stacked and banded 
(except where contained in cartons).  Cartons must be used 
for envelope supplements or inserts containing partial 
pages or attachments.  Cartons must be fully packed or 
dunnaged internally. The printer should place them in rows in 
a cardboard box with a divider between the rows. All pieces 
must be turned one way in a row.  If more than one layer is 
to be used, there should be a cardboard separator on top of 
each layer.

3.	 Solid skid tops should conform in size with the base of the 
skid.

4.	 Product should be so stacked that it does not protrude 
beyond the limits of the skid.  This practice will help to 
minimize damage from bands or truck walls.

5.	 Inserts must be banded on skids or pallets and protected 
from the weather.  A protective cover should be placed on 
the skid before stacking, and another before topping.  This 
would prevent, to some extent, damp and curled sections 
which we occasionally  encounter due to green lumber and 
weather conditions during shipment.  We also recommend 
that a sheet of cardboard be used on about every third row. 
This helps to keep the supplements flat.

6.	 The folded edges of supplements should be protected from 
damage at all times.  One such way, in the case of a skidded 
product, is to turn all folded edges toward the center of the 
skid.

7.	 In banding skids, the bands should be tight but not to 
the extent of pulling down and bending the top turn of 
supplements or pulling loose the flooring of the skid.

8.	 Skids are not to be double-decked in a truck.  These will not 
be accepted.  Turning pallets on a truck to accommodate 
extra pallets in the shipment is an unsafe practice for our 
dock workers.  Skids and pallets must be pointing toward the 
door of the trailer so fork lifts can be easily rolled under them.

9.	 Sections absolutely must not be tied together in bundles 
with rope, string, wire or rubber bands.

10.	 Skid or Pallet Requirements
		  a. 	 Maximum height (from the floor) . . . . .      48”
		  b. 	 Height (skid) . . . . . . . . . . . . . . . . .                 minimum 4”
			   (pallet) . . . . . . . . . . . . . . . . . . .                   minimum 6-1/2”
			   (skid or pallet)  . . . . . . . . . .           maximum 8-1/2”
		  c. 	 Width . . . .   minimum 20-1/2”/maximum 42”
		  d. 	 Length . . . . . . . . . . . . . . . . . . . . .                     maximum 48”
		  e. Max Weight . . . . . . . . . . . . . . . . . . . . . .                      2,000 lbs.

Preprint Shipping and Delivery
Shipping
	 Kearney Hub
	  13 E 22nd Street 
	  Kearney, NE 68847

Contact
	 John Bates (Production Operations Manager): 308-233-9718

Receiving Hours
	 Monday - Friday 10 a.m.- 5:00 p.m.

Identification
a.	 Each skid or pallet must display insertion date, quantity and 

advertiser name of that skid or pallet.
b.	Each skid must have the supplement displayed or “flagged” on 

two sides.
c.	 Sampling, testing or A/B split insert sections require special care. 

Contact the Kearney Hub for details.

Notification
	 Please advise your Kearney Hub representative with the name and 

telephone number of the printer and shipping line, as soon as the 
reservation is placed. This will help us trace missing shipments and 
avoid missing insertions. 

To Ensure Full Distribution
a.	 All supplements are to be delivered to reach MHC docks no more 

than 17 days before or less than 9 days prior to date of publication.
b.	It will be the printer’s responsibility to select the method of 

shipping and carrier that will insure the supplements arriving at 
their destination at the proper time.

Bill of Lading Must Include the Following:
a.	 The total print order
b.	The number of parts per skid
c	 The total number of skids
d.	The name of the advertiser
e	 The publication date
f.	 The name of the publication (Kearney Hub)
g.	Gross and tare weight

Early Deliveries
	 Early deliveries (more than 17 days prior to insertion), if accepted, 

shall incur a storage charge of $10.00/skid/day.
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High Impact Products

Front Page and Section Front Advertising
Includes front page positions on page 1A, Sports, 
Occasions, Local, Food & Ag Business
This is a great opportunity to brand your business in these prime 
advertising locations!  The front page position is 6 columns by 2 inches 
and publishes at the bottom of the front page or section front in full 
color. They also publish on kearneyhub.com for 7 days.

•	 Print to Web is an additional $10 per week

	 7 day advanced space reservation required for 1A.

•	 7 day advanced space reservation required on Occassions, Ag Business 
and Food fronts, Wednesday through Friday and Sunday.

	 Subject to rules of acceptance. All front page ads apply toward the fulfillment of 	
	 front page frequency contract and regular Dollar Volume Contract.

Daily Front Page		  $245	 $265	 $350 

Daily Section Front	 $160	 $180	 $220

                     
ONE AD 

PER WEEK
52 WEEKS

ONE AD 
EVERY OTHER 

WEEK
26 WEEKS

ONE TIME 
RATE

Weekend Section C Page Advertising 
8” Ad with Full Color

•	 Print to Web is an additional $10 per week

Weekend Sect. C 	 $99	     $110    	      $120

                     
52 WEEK  

COMMITMENT
PER DAY

26 WEEK  
COMMITMENT

PER DAY

ONE
 TIME 
 RUN
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Vote for
Ashley Homestore

Go to 
go.kearneyhub.com/best 21 

to vote.

1215 Allen Dr.
Grand Island • 308-398-4004

1000 S Dewey St.
North Platte • 308-225-6212

4318 2nd Ave.
Kearney • 308-234-2404

Best
FurnitureStore!

•Interior Doors & Trim  •Exterior Doors  •Windows   
•Blinds  •Backsplash  •Tile   •Carpet  •Hardwood  

•Laminate  •Luxury Vinyl Tile  •Cabinets  •Countertops 
•Onyx Vanity Tops  •Onyx Showers

Inspired INTERIORS 
BEGIN HERE

Vote for Us!
BEST OF 
KEARNEY 2021 
GO.KEARNEYHUB.COM/BEST 21

Kearney Location • 5804 W. 2nd Ave. • Kearney, NE
308-338-8110 • www.cmhdistributing.com

/ S 2

FAITH

The world is too 
busy. It is pretty 
clear when we look 
around that the 

world is tense, chaotic and 
violent. People are more 
polarized right now than 
they have been in quite 
some time.

Although history is 
riddled with times of 
heightened tension, anxiety 
and sometimes war, is this 
what God intended when he 
created the world? What is 
causing this? The constant 
need to be on the go, to be 

watching 
something 
on television, 
to be reading 
social media, 
to be trav-
eling, to be 
shopping or 
adding more 
and more 
things to our 
life. No won-

der we all feel stressed. 
People are all over the 

board about the pandemic. 
One fruit during the shut-
down was that we couldn’t 
do those things. It was an 
opportunity to refl ect on our 
lives. Where is God in rela-
tion to me? Can I see Him 
relating to my family? What 
is the nature of relationship 
in my own life — with God, 
my spouse, my kids, my 
community? 

I fear that we have missed 
this opportunity. Rather than 
going deep in prayer, we 
just waited on the surface 
for things to open up. Rather 
than asking the tough ques-
tions of “Where am I?” and 
“Where am I going?” we 
just zoned out. 

This time of year, as we 

prepare for the passion of 
Jesus Christ, offers another 
chance. We have an oppor-
tunity to go deep in our 
relationship with God. As we 
heard on Ash Wednesday, 
“Remember that you are 
dust, and unto dust you shall 
return.” We realize that we do 
turn away from God and rely 
on the world too much. That 
is evident in how busy people 
seem to be, or think they are. 

God is calling us out of 
a life of sin, a life which is 
reliant on ourselves or the 
world rather than on the 
life of God. He is calling us 
into a divine and intimate 
relationship with Himself. 
Through this relationship 
we have both the inheritance 
given to us by Christ of 
Eternal Life and the grace to 
live out our baptismal call to 
make disciples of all nations. 

Do not let this time go to 
waste. It is a time to turn 
to the Lord and commit to 
a life of discipleship. The 
world needs to slow down 
and walk humbly with God. 
The world needs disciples to 
show it how to do just that. 
God bless.

Father Neil Hock serves the 
Newman Center at the University of 
Nebraska at Kearney.

NEAL 
HOCK

Pastor’s Pen

Pandemic 
offers time for 
deep prayer, 

reflection
Rather than going 

deep in prayer, we just 
waited on the surface 
for things to open up. 
Rather than asking 

the tough questions of 
“Where am I?” and 
“Where am I going?” 
we just zoned out. By BOB SMIETANA

Religion News Service

NASHVILLE, Tenn. — 
For nearly three decades, 
Beth Moore has been the 
very model of a modern 
Southern Baptist.

She loves Jesus and the 
Bible and has dedicated 
her life to teaching others 
why they need both of them 
in their lives. Millions of 
evangelical Christian women 
have read her Bible stud-
ies and fl ocked to hear her 
speak at stadium-style events 
where Moore delves deeply 
into biblical passages.

Moore’s outsize infl u-
ence and role in teaching 
the Bible always have 
made some evangelical 
power brokers uneasy, 
because of their belief only 
men should be allowed to 
preach.

But Moore was above 
reproach, supporting South-
ern Baptist teaching that 
limits the offi ce of pastor to 
men alone and cheerlead-
ing for the missions and 
evangelistic work that the 
denomination holds dear.

“She has been a stalwart 
for the Word of God, never 
compromising,” former 
Lifeway Christian Resourc-

es President Thom Rainer 
said in 2015, during a 
celebration at the Tennessee 
Performing Arts Center 
in Nashville that honored 
20 years of partnership 
between the Southern 
Baptist publishing house 
and Moore. “And when all 
is said and done, the impact 
of Beth Moore can only 

be measured in eternity’s 
grasp.”

Then along came Donald 
Trump.

Moore’s criticism of the 
45th president’s abusive 
behavior toward women 
and her advocacy for sexual 
abuse victims turned her 
from a beloved icon to a 
pariah in the denomination 

she loved all her life.
“Wake up, Sleepers, to 

what women have dealt with 
all along in environments of 
gross entitlement & power,” 
Moore once wrote about 
Trump, riffi ng on a passage 
from the New Testament 
Book of Ephesians.

Because of her oppo-
sition to Trump and her 
outspokenness in confront-
ing sexism and nationalism 
in the evangelical world, 
Moore has been labeled as 
“liberal” and “woke” and 
even as being a heretic for 
daring to give a message 
during a Sunday morning 
church service.

Finally, Moore had had 
enough. She told Reli-
gion News Service in an 
interview March 5 that she 
is “no longer a Southern 
Baptist.”

“I am still a Baptist, but I 
can no longer identify with 
Southern Baptists,” Moore 
said in the phone interview. 

Moore told RNS that she 
recently ended her longtime 
publishing partnership with 
Nashville-based Lifeway 
Christian. While Lifeway 
still will distribute her 
books, it no longer will 
publish them or administer 
her live events. 

Beth Moore, famed Bible teacher, 
quits Southern Baptists

CHEF EDERIQUE Goudia, 
39, of Detroit heats pasta 
as she creates a broccoli 
pesto as part of creating 
meals for Make Food Not 
Waste in the kitchen of the 
Jefferson Avenue Presby-
terian Church. Goudia is 
waiting for construction on 
a building to move into 
what will be her restaurant 
Gabriel Hall in the West 
Village area of Detroit.

FROM 
CHURCH TO 
RESTAURANT

Mandi Wright, Detroit Free Press

Emily McFarlan Miller, Religion News Service via Associated Press fi le

BETH MOORE addresses a summit on sexual abuse 
and misconduct at Wheaton College, Dec. 13, 2018, in 
Wheaton, Ill. Bible study teacher Beth Moore has been 
beloved among Southern Baptists for years, packing out 
stadiums and selling millions of books. But when Moore 
began to criticize Trump and call out sexism, racism and 
abuse in the church, she became a pariah. Now Moore 
has left the nation’s largest Protestant denomination, say-
ing she no longer can identify as Southern Baptist. 
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LOTS AVAILABLE IN THESE 
GREAT SUBDIVISIONS! 

Arbor Hills 
Golfside Estates

Westridge Estates
Prairie Acres

Castle Ridge
Woodward Estates
Parkview Estates
CALL FOR DETAILS!

Kylee 
Delehant

201-0041

Kerri 
Pearson

440-5617

MEET OUR REALTORS

Scott 
Anderson
440-4444

Sara Rector
Farm/Ranch
293-0220

Matt 
Meister

440-5663

Valerie 
Stroup

627-5452

Andrea 
Southwell
293-0770

Mardi 
Pallas

440-1302

Jillian
Epley 

293-7566

Megan 
Mitchell

440-9896

Steve Linden
Farm/Ranch
627-6869

Betty 
Warren

233-4453

Amber 
Otto

991-9910

Tia 
Stratton

627-8279

Barb 
Petersen
627-7350

Susan 
Gierhan

440-9768

Marlene 
Bader

233-4068

Jamie 
Bollwitt

440-7676

Kris 
Shoemaker
233-4590

Kelsey 
Janssen

293-5536

Tom 
McCarty

293-0007

Kelli 
Rucker

224-6591

4503 2nd Ave., Kearney NE

www.ColdwellBankerKearney.com

308.236.5466
Featured Listings

New Listings

608 & 610 Court St-Gibbon • $210,000

Visit Our 
24Hr Open 
Houses at 

coldwellbankerkearney.com

3316 L Ave • $327,900

4 Bed, 3½ Bath, 2 Car Attached Garage
Fenced in Yard, Shed, Nice Patio
Landscaping & Curbing
NE Location, Close to School

New!

1310 11th Ave • $184,500

3 Bed, 2 Bath, 
Single Car Attached Garage
U/G Sprinklers
Fenced in Beautiful Yard

New!

6111 P Ave 8 $294,900

Cute 3 Bed, 2 Bath Home. 
Fenced Yard, UGS. 
Call today!

New!

1602-1610 E. 45th St • $51,900-54,000 126 East Lawn • $42,500

2120 Central Ave • $250,000
COMMERCIAL

LOTS FOR SALE

PENDING

109 E. 52nd St., Suite 1 • Kearney, NE
308-338-1090 • Fax 1-888-865-3369www.kearneyrealty.net

Visit our website for all other listings
KEARNEY REALTYL.L.C.

 Nicole Straka
440-1386

 Denise Eloe 
238-1155

Looking to Sell 
Your House?  

Call us today and put our 
experience to work for you!

We have several residential building lots/acreages 
ranging from $39,900 - $85,000

5pointsbank.com

Five Points Bank real estate lending team
strives to make getting a home loan simple.

Let us help you with your home
fi nancing needs today!

1809 W. 39th St. | 2501 Central Ave.
308-234-6171

• Competitve rates everyday
• Free pre-qualifi cations
• Full array of loan products including:
 • Conventional Loans- up to 30 years fi xed rates
 • VA Loans
 • Construction Loans
 • Home Equity Loans
 • Home Equity Line of Credit (HELOC)
 • Nebraska Energy Loans
 • NIFA First-Time Home Buyer Loans
  • Home Buyer Assistance
  • Grant funds available*
         *See Loan Offi cer for details Shelly L. Kile

Assistant Vice President
NMLS #1560883

PUBLISHER’S NOTICE
All real estate advertising in this 

newspaper is subject to the Fair 
Housing Act, which makes it illegal 
to advertise “any preference, lim-
itation or discrimination based on 
race, color, religion, sex, handicap, 
familial status or national origin, 
or an intention to make any such 
preference, limitation or discrim-
ination”. Familial status includes 
children under the age of 18 living 
with parents or legal custodians, 
pregnant women and people secur-
ing custody of children under 18. 

This newspaper will not know-
ingly accept any advertising for 
real estate which is in violation of 
the law. Our readers are hereby 
informed that all dwellings adver-
tised in this newspaper are available 
on an equal opportunity basis. 

To complain of discrimination, 
call HUD toll-free at 1-800-669-
9777. The toll free telephone num-
ber for the hearing impaired is 
1-800-927-9275.

BRAMER
AUCTION & REALTY

(308) 233-1669
kenebramer@gmail.com

Ken Bramer: Broker/Auctioneer • 204 E. Jefferson Ave, Amherst, NE

INVESTMENT OPPORTUNITY!

Irrigated Farmland 
with Sandpit For Sale 

Buffalo County
At the corner of 

Coal Chute RD & Optic RD.
Easy access, great location!

  100.13 Acres +/-for Online Auctions.
Farm Machinery, Vehicles,
Cattle Equipment & Tools! 

Call Ken for details!

TAKING CONSIGNMENTS

UPCOMING AUCTIONS!

SATURDAY, APRIL 10TH  - 9:00 A.M.
Antiques, Collectibles, Furniture & Tools

Location: Phelps Co. Fairgrounds • 1308 2nd St., Holdrege, NE

WEDNESDAY, MARCH 31ST  - 10:00 A.M.
ONLINE AUCTION w/HiBid.com

Cattle Equipment, Farm Machinery, Dimensional Lumber & Building Supplies
Location: South Side of Hwy 40, Amherst, NE

HOME AND ABOUT

Lee Reich via Associated Press

CUTTING BACK the single 
stem of this ponytail palm to 
prevent it from growing too 
tall has coaxed it to send 
new stems all along the 
remaining trunk. 

By LEE REICH 
Associated Press

No matter that winter 
winds and snow still come 
and go in much of the 
country. The sun’s earlier 
rising and higher climb into 
the sky let us know that 
spring is on the way. Even 
houseplants indoors feel the 
changing season.

Take a closer look at the 
stems of your houseplants. 
Any young, new leaves? 
Swelling buds? Inside their 
pots, roots likewise might 
be awakening. All of this 
makes today, tomorrow or 
sometime soon a good time 
for repotting and pruning.

How tall is too tall?
The most obvious reason 

to prune a houseplant’s 
stems is to keep the plant 
manageable. For example, 
growing in the ground in a 
tropical climate, branches 
of weeping fi g, a famil-
iar houseplant, will reach 
skyward and spread as 
high and wide as a sugar 
maple’s. Indoors, at the 
very least, your ceilings 
limit the desired height of 
a houseplant. For looks, 
you might want to keep the 
plant smaller, perhaps much, 
much smaller.

When pruning the stems 
of a houseplant, the goal is 
to reduce its size without 
giving it a hacked-back 
look. For a plant with many 
stems, such as a weeping 
fi g, a few severe cuts usually 
gives better results than 
many small cuts. Trace one 
of the tallest stems down to 
its origin, and cut it off right 
there. Perhaps do this with 
another tall stem too. 

After one or more drastic 
cuts have lowered the plant, 
go back over the plant to 
make some smaller cuts. Cut 
back any dead or diseased 
stems, and any that look 
gawky or out of place.

There are houseplants, 
such as dracaena and 
ponytail palm, that naturally 
sport only one or very few 

stems. These rarely need 
pruning; when they do, 
it’s because they’ve fi nally 
grown too tall. Lop back the 
stem to lower than the fi nal 
desired height. New growth 
will appear near the cut, per-
haps even a couple of new 
stems. If you want to keep 
the plant single-stemmed, 
remove all but one of the 
emerging stems.

Check below ground also
Pruning the stems of a 

houseplant is just the fi rst 
step. After a few years, 
depending on how fast a 
plant grows, roots will fi ll 
a pot until they have no 
room left to grow. Roots 
attempting to escape out the 
drainage hole of a pot is one 
indication of overcrowding.

More telling is to have a 
look at the root ball itself. 
Slide the root ball out of 
the pot. If it’s a large plant, 
the easiest way to do this 
is to fi rst tip the pot on its 

As spring nears, 
houseplants feel it too 

and can get unruly

side. Are the roots cramped 
together and circling around 
and around the outside edge 
of the root ball?

If the roots are over-
crowded, you could just 
move the plant to a larger 
pot. Of course, then it will 
grow even bigger, which 
may or may not be your 
wish.

If the plant is to go back 
into its old home, root 
pruning is needed. Stand the 
plant upright and — brutal 
as it might seem — slice off 
the outer edge of soil and 
roots all around the root 
ball. The bigger the root 
ball, the more you can slice 
off.

Stand the plant back in its 
old pot and pack new pot-
ting soil in the gaps between 
the shorn root ball and the 
container. Use a stick or 
your fi ngers to fi rmly press 
it in place.

Water the plant, and it’s 
ready for spring.

Not for every plant
No need to prune and repot 

every houseplant every year. 
Many grow very slowly, 
so this treatment might be 
needed only every few years. 
And some plants — clivia 
and amaryllis, for example — 
grow in clumps rather than 
skyward-shooting stems, and 
actually do better with their 
roots cramped in their pots.

When pruning the 
stems of a house-
plant, the goal is 
to reduce its size 
without giving it a 
hacked-back look. 
There is no need to 

prune and repot every 
houseplant every 

year. LANDMARK DESIGNS
FOR A STUDY PLAN, send 
$25 to Landmark Designs, 
P.O. Box 5625, Eugene, 
OR 97405. Specify the 
code TKH68 and the plan 
name and number Blossom 
408-15. Order or search for 
home plans online at 
ldiplans.com, or call 800-
562-1151.

Q: Hi Ed. My mother 
is getting on in age 

and I help out the best I 
can. She needs a new toilet 
seat and I told the family 
to leave it up to me. I don’t 
want to mess this favor up, 
so what do I need to think 
about before starting this 
job? Jim, New York state

A: Sometimes, removal 
of the old toilet seat 

can be the toughest part 
of the job. So, check the 
condition of the old toilet 
seat bolts to assess if they 
have corrosion issues or 
if access to the bolts may 
not be standard. Consult a 
plumber if you think the 
job may be above your skill 

level.
As far as 

choosing 
a good 
replace-
ment seat, 
keep a few 
basics in 
mind:

■ Color 
— If other 
than a 

white toilet, take a photo 
or color sample if possi-
ble to the supply house to 
best match up the existing 
toilet color.

■ Sizing — Toilet bowls 
and toilet seats usually 
come in two sizes, get 
the one to fi t your toilet. 

“Elongated” seats look 
egg-shaped, the shorter 
“round-front” seats look 
circle shaped.

■ Features — If you 
really want to impress your 
family, include some nice 
features with the new seat. 
Slow-closing hinges, non-
slip rubber bumpers and 
even built-in night lights 
really can show your mom 
she has a bright thinking 
son!

Master Contractor/Plumber Ed 
Del Grande is known internation-
ally as the author of the book “Ed 
Del Grande’s House Call,” the host 
of TV and Internet shows, and a 
LEED green associate. Visit ed-
delgrande.com or write eadelg@
cs.com. Always consult local 
contractors and codes.

Sit down: Toilet seats have options

ED 
DEL GRANDE
Ed the Plumber

 EMERSON PLACE is a community for  
 individuals 62 years of age or older, and 
 handicapped/disabled regardless of age.

Knudson Management Co., Inc.

600 East 23rd Street
Kearney NE 68847

 308-237-3221  •  TDD 711
knudsoncompany.com

EVERYTHING YOU NEED
UNDER ONE ROOF:

• One-bedroom units 
• Handicapped accessible units 
• All utilities paid • Affordable rent
• HUD assistance available
• Social activities 
• Maintenance free
PETS WELCOME

HEARING LOSS
CAN CHANGE YOUR MIND.

(And not for the better)

www.entphysiciansofkearney.com
615 West 39th St., Kearney • 308-865-2277 or 800-846-6404

Adrienne Thomalla, MS, CCC-A
Tessa DeLaet, Au.D., CCC-A

Nikki Plummer, Au.D., CCC-A

Untreated hearing loss deprives the brain 
of important sound stimuli.  This has been 

linked to irreversible brain deterioration.

Keep your mind sharp.  Ask about 
getting your hearing tested today!

Quality Products and Quality Service
& Ranchwear

2116 Central Ave., Kearney
“The Bricks” • 236-5751

MON-THUR 10-5:30 • FRI 10-5 • SAT 10-4:30
“Downtown Proud & Service To Boot”
www.redmansshoesboots.com

STEEN ENJOYS 
HIS ARIAT 

WESTERN BOOTS, 
SOFT AND 

SAFETY TOE! 

“Like Us” 
on Facebook

Steen Kendle, Hawthorne Jewelry

Steen is the only 

Bench Jeweler in Kearney!

T JOYSSTEEN ENJ YSSTEEN ENJOYSSTEEN ENJOSTEEN ENJ YSSTTEEN ENJOYS
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Alex Boyer Morrone, Red Light Management, courtesy

COUNTRY SINGER Parker McCollum will stop at the Viaero Center 
for a concert at 7 p.m. Friday. The show, Red Dirt on the River 7, also 
will include performances by saddle bronc rider turned neo-traditional 
country musician Chance Williams and the James Lee Band. Tickets 
start at $30.

McCollum means 
the country he sings

KEARNEY — A singer/song-
writer, multi-instrumentalist, and 
dedicated road warrior, Parker 
McCollum began building a 
following in his native Texas with 
his 2015 release, “The Limestone 
Kid.”

The album track, “Meet You 
in the Middle,” became a hit on 
Texas’ regional radio chart — no 
small feat for an independent, 
22-year-old musician — but it 
was the album’s widely acclaimed 
follow-up, “Probably Wrong,” 
that helped Parker fi nd national 
success.

McCollum will headline Red 
Dirt on the River 7, the annu-
al concert at Viaero Center at 
7 p.m. Friday. The show also 
features Chance Williams and 
the James Lee Band. Tickets are 
$30-$65.

Born in Conroe, Texas, and 
currently based in Austin, the 
28-year-old entrepreneurially spir-
ited artist bridges the gap between 
Texas’ homegrown music scene 
and Nashville’s country-industry 
headquarters. His songwriting, 
which has been hailed by The 
Austin Chronicle for “carrying 

on the traditions of Texas music 
without pretension or referring 
to pickup trucks,” earned him 
a publishing deal with Warner/
Chappell Nashville in May 2018 
and a recording deal with Univer-
sal Music Group Nashville in June 
2019.

“I wanted to be a successful 
country musician and a good 
songwriter, and I understood the 
path I needed to take to get there,” 
McCollum said. “It all comes 
down to respect — respecting 
country music, respecting those 
who came before you and respect-
ing your opportunities. At a young 
age, I realized how important it 
was to be genuine, honest and 

respectful, and to outwork every-
body.”

McCollum just released his new 
EP, “Hollywood Gold,” which 
the singer named after a horse his 
grandfather owned decades ago.

“Hollywood Gold” includes 
McCollum’s debut single, “Pretty 
Heart,” which already has cracked 
Top 10 on the country radio 
chart averaging almost 4 million 
streams a week and recently was 
certifi ed Gold. McCollum has 
been named an Artist to Watch 
by Rolling Stone, Billboard, 
SiriusXM, CMT and more with 
American Songwriter noting, “The 
Texas native teeters on the edge of 
next-level super stardom, taking 
cues from rule breakers like Chris 
Stapleton and Kacey Musgraves.”

The musician infuses a certain 
amount of intensity to his music 
— for a good reason.

“If I’m going to sing these 
songs every night, I’ve gotta mean 
the things I’m singing about,” said 
the 28 year-old, whose busy tour 
schedule has found him playing an 
average of 140 shows annually for 
more than half a decade. “I can’t 
fake it.”

WHEN AND WHERE
What: Red Dirt on the 

River 7 with headliner 
Parker McCollum

When: 7 p.m. Friday
Where: Viaero Center, 

609 Platte Road
Admission: $30-$65
Contact: 308-338-8011; 

KearneyEvents.net

Great Location.
Great People.

Great Value.
Join Us! 208 E. 48th Street, Kearney

Near Hilltop Mall

55+ ACTIVE 
RENTAL 

COMMUNITY

Artistic 
Rendering 
of Remodel or visit

RegencyofKearney.com
for additional information

CALL
FOR A
TOUR  (308) 237-2204

Conrad Neverve
718 3rd Ave

308-236-2088

A friend suggested 
putting horse manure on my 

strawberries   I’m never doing 
that again, I’m going back 

to whipped cream!!
Call 234-4858CCCCC llllll 223344 448855888

We Service
All Brands!

SUMMIT HEATING & 
AIR CONDITIONING

2003 F Avenue, Kearney
Since 1977

Need Service on 
Your Furnace?

308-708-7671
5915 2nd Ave Suite 3

Kearney, NE
www.hottubprosne.com

Hot Tub Pros...
The Pros You Know.

J • C • L
ARRAM AUTO DETAILING

FREE ENGINE 
CLEANING 

with a complete detail
Good Thru March 2021

1824 Central Ave.
Kearney, NE

308-236-6647
308-440-2023

Honoring a Lifetime
PALMER 

BROTHERS 
GRANITE CO.

Since 1919

215 West Avenue • Downtown Holdrege • Just North of the Depot
www.palmerbrothersgranite.com • 308-995-4477
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Like puzzles? Then you’ll love sudoku. 
This mind-bending puzzle will have you hooked from the moment you square 

off, so sharpen your pencil and put your sudoku savvy to the test!

Here’s how 
it works: 
Sudoku 

puzzles are 
formatted as 
a 9x9 grid 

broken down 
into nine 3x3 

boxes. To 
solve a sudo-
ku, the num-

bers 1 through 
9 must fill 

each column, 
row and box. 
You can fig-
ure out the 

order in which 
the numbers 
will appear 

by using the 
numeric clues 
already pro-
vided in the 

boxes. 
See solution, 

page 4.

CELEBRITY CIPHER by Luis Campos

Bravo Advertising 
8” Ad with Full Color

Bravo 	 $99	     $110    	      $120

                     
52 WEEK  

COMMITMENT
PER DAY

26 WEEK  
COMMITMENT

PER DAY
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Classifieds and Legals

Classified Display Rates.....................$13.85

Classified Frequency Contract Rates
Every day (24 consecutive insertions).....................$8.70
Every other day (24 insertions)................................$9.80
Weekly (12 insertions same day each week)........$10.55

30% Repeat Discount
On any 8 inches or larger ad that publishes
within six days of first insertion. Repeat
discounts apply to open and bulk rates.

Ready to Take Your 
Recruitment to the Next Level?

MaxRecruit™
Easy job distribution and 
optimization across top job 
aggregators

Niche Networks
Increase your visibility to the best candidates 
with our specialty job board networks

Performance Product Line
Find Highly engaged talent quickly and 
simply by getting your jobs on the most 
recognized online destination sites.

Publication Day                       Deadline
Monday..................................................... Friday, 5 PM

Tuesday - Friday........ 3:00 PM the day before publication

Saturday.................................................. Friday, 11 AM

Shopping Link...................................... Thursday, 3 PM 

Please call 308-234-2121 for special package rates 

Line Ad Deadlines



Electronic Ad Submission and
Printing Specifications
Adobe Acrobat PDF - Preferred Format
Non-digital ad materials (hard copies) will have to be scanned, which 
may result in a loss of quality. 

Electronic Ad Delivery Options
	 Dropbox – email prepress@kearneyhub.com for access
	 Email – electronic files, contact your sales person (5MB or less)

Print  and Color Specifications 
	 •	 CMYK profile - SWOP Newsprint
	 •	 220-260% total ink density
	 •	 7-15% dot gain
	 •	 200 d.p.i. for newsprint printing
	 •	 300 d.p.i. for gloss and 
		  magazine production

	 Avoid using rich black 4 color black) except when appropriate.  

A.	 Retail advertising rates apply to businesses located within the 
Kearney Hub circulation area. The business must have a permanent 
location (12‐month lease or own building) where the products or 
services are purchased from that location.

B.	 The publisher shall not be liable for slight changes or typographical 
errors that do not lessen the value of an advertisement. The 
publisher’s liability for other errors or omissions in connection with 
an advertisement is strictly limited to the first published insertion 
and not to exceed the cost of the ad.

C.	 The advertiser and/or advertising agency agrees to defend 
and indemnify the publisher against any and all liability, loss or 
expenses arising from claims of libel, unfair competition, unfair 
trade practices, infringement of trademarks, copyrights, trade 
names, patents or proprietary rights or violation of rights of privacy 
resulting from the publication of the advertiser’s advertisement.

D.	 Any advertising agency establishing credit and placing advertising 
with the Kearney Hub shall be liable for payment of all media 
invoices.

E.	 In the event of any direct tax or levy being applied to advertising, 
this tax or levy will become an additional charge to the advertiser, 
over and above the rates mentioned herein.

F.	 Publisher reserves the right to revise rate or rates on any accepted 
contract or order at any time upon 30 days written notice. During a 
period of 14 days after receiving such written notice, the advertiser 
may cancel or alter the agreement without penalty. This option 
excludes contracts expiring concurrent with any revision in rates.

G.	 The subject matter, form, size, wording, illustration and typography 
of all advertising is subject to the approval of the publisher. The 
Kearney Hub reserves the right to revise or reject any advertisement 
which may be deemed objectionable, whether by subject matter, 
graphics, phraseology or setup. No objectionable medical, personal, 
matrimonial, clairvoyant or palmistry advertising accepted; no oil, 
mining, stock promotions or financial advertising other than those 
of securities of known value will be accepted. 

H.	 Advertising set solid or in reading matter type, or advertising which 
simulates editorial content, or advertising that is deemed political, 
must carry the word “Advertisement” over every two columns in 
width.

I.	 Key letters, numbers, codes and symbols inserted in coupons or text 
of advertisements are at the risk of the advertiser, unless when part 

of the mechanical or reproduction materials are furnished by the 
advertiser.

J.	 Position requests – Advertisers can request specific sections or 
pages. We will make every effort to satisfy the advertiser’s request, 
but we do not guarantee ad position and will not credit advertising 
as a result of ad placement.

K.	 All advertising is payable in advance , unless credit has been 
established with the Credit Department. It is agreed that where 
monthly credit is granted, payment terms are net 25 days from the 
date of the invoice. Past due accounts will be subject to contract 
cancellation.

L.	 Retail rates are not commissionable, and there is no cash discount.

M.	 Copy and indemnification. Advertiser shall indemnify and save 
the Kearney Hub harmless from any loss or expense resulting from 
claims or suits based on the contents of the copy submitted to the 
Kearney Hub. The Kearney Hub owns all right, title and interest 
(including copyright) to any article, content or creative work 
(including advertising or marketing materials) prepared or created 
by the Kearney Hub, its employees, contractors or representatives 
(collectively, the “Work Product”), The Work Product may not be 
used or published in any manner without The Kearney Hub’s prior 
written permission other than in a publication owned by the 
Kearney Hub.

N.	 The Kearney Hub must be notified of any discrepancies in the 
customer statement within 60 days of the statement for credit to be 
issued.

O.	 All political advertising, as well as any advertising of political nature, 
will require advance payment and will contain a disclaimer within 
the ad identifying who, or what organization is paying for the ad.

P.	 Advertising contracts must be in writing and signed by the Kearney 
Hub and the advertiser before they are effective. Contracts will 
become effective the first of the calendar month and contracted 
volume levels will be associated with rates contained within the 
most current rate card. 

Q.	 When a proof of an ad is submitted to an advertiser, the advertiser 
assumes responsibility for any errors not marked on the proof. 
Claims for adjustment must be made within seven (7) days of 
publication and credit, when allowable, will apply to the first 
insertion only. The newspaper will not be liable for failure to publish 
an ad.

General Information, Contract and Copy Regulations
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