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Rural Prince Edward Island is a great place to live, but it
has a problem. Our population is dramatically aging. In the
early 1970s the average age was 24. Now it’s 47. It doesn’t
take a rocket scientist to figure out this trend will have a
major impact on what services we provide, how we provide
them and who pays how much. 

That’s the business side of our issue. 
The personal side is Canadians have a long history of

being a welcoming society. Our new federal government
delivered on a promise to bring 25,000 Syrian refugees to
the country. 

It took a few months, but in mid-March, the eastern part
of PEI welcomed the first Syrian family to the region thanks
to a $35,000 sponsorship from the Rotary Club and a small
army of volunteers ready to help.

In large centres one family may not sound like much. But
in rural PEI it is. We wanted to recognize the arrival with a
front page that would both surprise and welcome because
we must be a welcoming community if we want to grow. 

The decision was made to go with a simple, but highly
symbolic photo of an Island lighthouse; after all, we are all
sons and daughters of immigrants. No stories appeared  – a
first in our 53-year history. Text was used sparingly. And as a
capper we included the Arabic word for Welcome. 

The front page was overwhelmingly received including
being shared hundreds of times on social media. People told
me how it literally brought them to tears. That speaks to
both the power of print and the power of the message. 

Paul MacNeill can be contacted at paul@peicanada.com.
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