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I rarely sing Facebook’s praises. On a
social level, no pun intended, I’ve had a
love/hate relationship with the social
media platform. 

Two years ago when I finally swapped
my beloved flip phone for a smartphone,
I swiftly discovered how easy it was to
access Facebook. My productivity took a
hit as I found myself mindlessly scrolling
through newsfeeds of pictures and posts
of acquaintances’ milestones –vacations,
meals, pets, babies, honeymoons and
anniversaries. 

But on the professional front
Facebook has been great. As an editor
(and also reporter, photographer, and
social media specialist) of a small week-
ly newspaper, I’ve found it a powerful
tool in increasing readership and engag-
ing readers. 

When I started in August, a Facebook
page had already been created by my
predecessor. Unfortunately the number
of visitors remained stagnant sine the
posts had not been refreshed in a while. 

At the same time, a separate challenge
was finding the right pace and balance
of news for a weekly. I’d previously
worked at daily newspapers and monthly
magazines. 

What would I do with breaking news
events such as fires, major accidents, a

shooting or a last-minute press confer-
ence? The website wasn’t very robust,
and the majority of our readers were
steadfastly loyal to the print newspaper.
That is wonderful for our publishing
company, but didn’t entirely solve the
puzzle of how to handle breaking news
and increase readership. Little did I
realize that the solution at least in part
was with Facebook. 

I started making it a habit to post at
least one item a day, whether it be an
event, a photo or a short news piece.
Not only did I get the satisfaction of
reaching readers instantly, but I could
see how many people I reached instantly.
The most successful posts generated
dozens upon dozens of likes, and com-
ments and even better “shares.” 

In no other platform could I so rapid-
ly see how powerful information is.
Posting a piece of information could
ignite anger, frustration and at its best
bring the community together.

Posts that ignited a large amount of
likes and shares were as follows: 

• A major story in Parlier, the city that
I cover, are problems with the school
district. Last July the Fresno County
grand jury report was released and high-
lighted excessive spending habits and
other transgressions. I subsequently
broke several stories related to the
grand jury report and posted the meat of
the scoops on Facebook, and printed the
lengthier versions in the print edition. 

• Crime stories do very well on

Facebook.
A post
about a
driver in a
truck that
attempted
to lure
two boys
in the
vehicle,
and the
boys
declining
and taking
a photo of the truck as it pulled away,
received nearly 12,000 people and 139
shares. 

In some ways the Facebook reader-
ship reflects the overall readership. 

One reader wrote, “Great job boys!
Praise God nothing happened and boys
knew what to do. Parents continue to
talk to your children about what to do in
these situations.” 

• “Do good” and “feel good” stories
are also popular with readers. A story
about school children who make peanut
butter and jelly sandwiches to feed the
homeless in the city was also popular
with readers. 

Despite the overall success, an uptick
of some 300 plus readers on Facebook
(as of last count on Nov. 20 there were
1,388 likes), I am still careful to make
sure that there is a healthy balance of
stories on both Facebook and print to
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