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‘THOSE DARN CALIFORNIANS’

le t te r from th e e dItor

a
fter hearing them 
constantly for 
years, the words 

“those darn Californians” 
ring pretty hollow in my 
ears. 

I was born, raised and 
built my career in north-
ern Nevada — a quick 
hop over the mountains 
from america’s Nor Cal 
tech mecca. as the cost of 
living across California sky-
rocketed, those entrepre-
neurial Silicon Valley spirits 
brought their deep pockets 
and economic development 
dollars to Reno. after all, we 
had great expanses of unde-
veloped land and untapped 
resources. To sweeten the 
deal, real estate was relative-
ly cheap. 

and so the early echoes 
of “those darn Californians” 
began. 

They brought their open-air 
malls and tan stucco houses. 
They brought Nordstrom and 
Dillard’s and built a hipster 
midtown district. That small 
town suddenly had a Saks 
Fifth avenue outlet.

and so the old-timers out 
in the hills pulled out their 

pitchforks and “Don’t 
Tread On Me” flags and 
prepared to fight the 
Californian invaders who 
would disrupt their way 
of life. 

Today, I’m hearing simi-
lar echoes around south-
east Idaho. It’s an eerie 
vortex of déjà vu. 

Tech company TSheets 
recently asked Idaho’s best 
business transplants, “Why 
Idaho?” One quote stood out 
to me:

“apex Leaders started in 
2009 in Silicon Valley. By 2012 
we realized we could do our 
work from anywhere in the 
world there was an internet 
connection. after searching 
across the country we decid-
ed Boise would be the perfect 
place to relocate. In this region 
we saw a talented labor pool 
with which we could grow a 
strong team, a place where we 
could have balanced lives with 
incomparable access to the 
outdoors and a place where 
we could start and grow our 
families.”

I’ve heard it before. 
Since my days as a cub 

reporter in Reno, the small 

town has almost doubled in 
size; from 137,000 in 1990 to 
over a quarter million people 
today. and while wild mus-
tangs still roam through my 
childhood neighborhood, 
a new Dillard’s department 
store sits on their old grazing 
grounds. Rents and median 
home prices have explod-
ed, but then again so have 
wages and jobs. The gap 
between the haves and the 
have-nots is widening.

That town now has ev-
erything one of the “haves” 
families could ever want 
— pristine outdoors juxta-
posed against world-class 
shopping and recreation 
surrounded by a booming 
economy. It has everything 
we gripe about missing in 
Pocatello. 

But Southeast Idaho is on 
the brink of incredible eco-
nomic expansion. as these 
California companies start 
announcing Southeast Idaho 
as their new home, it might 
be wise to ask ourselves some 
hard questions before we pull 
out the pitchforks. What price 
are we willing to pay for eco-
nomic prosperity?

SARAH 
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by sarah glenn
For the Journal

LAVA HOT SPRINGS — 
On Memorial Day Weekend, 
Randy Benglan took one look 
at the white-capped rapids 
slapping their way through 
Lava Hot Springs and firmly 
positioned the “closed” sign on 
his summer tubing business. 
The water was just too high 
for this 25-year river rafting 
veteran’s taste. 

“I look at the river every day 
and if I’m not willing to go 
down it, I’m not going to send 
anyone else down either,” Beng-
lan said. 

Across this small water tour-
ism town of 406 people, other 
river-floating businesses fol-
lowed suit. 

“It’s never good when we are 
supposed to open Memorial 
Day and we are just opening 
(June 17),” said Callie Davids, 
owner of TPD Tube Rental. 
“Obviously we’ve lost revenue, 
but as business owners we want 
the safety of our customers to 
come first.”

As Memorial Day launched 
summer’s unofficial kickoff, 
tour buses rolled onto main 
street, filled with tourists eager 
to experience USA Today’s 
No. 1 ranked “Best River for 
Tubing” before heading up to 

Yellowstone National Park. 
And while the hotels, restau-
rants and breathtaking scenery 
got their attention (and their 
dollars), the river tubing busi-
nesses had to turn them away. 

It was another year for the 
record books in the water recre-
ation business — a business that 
is the absolute definition of bal-
ancing risk, reward and profits. 
Delaying opening seemed a wise 
move. Across Idaho on Memo-
rial Day Weekend, three people 
died in water-related accidents 
amid a spattering of near-misses 
for some. In Utah, three people 
died after being swept up in a 
roaring Provo River. 

The Bonneville County 
Sheriff ’s Department issued 
a reminder to the public “to 
be aware of rapidly changing 
water levels in the rivers and 
reservoirs and the dangers that 
could be hidden just below the 
surface. Changing water levels 
could hide or expose objects 
like rocks and logs that may 
not have been visible just a 
short while ago.”

As the warning was issued, 
water in the Willow, Blackfoot 
and Portneuf basins was 148 
percent of its average. 

But as anyone in Idaho 
knows, weather doesn’t last 
forever. 

As temperatures climbed and 

WHITE-CAPPED PROFITS
Water tourism 
grapples with too 
much of a good thing
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summer wore on, veteran river 
floaters knew those white-
capped rapids would calm 
down. 

“July and August, those are 
our big months,” said Lava 
Mayor T. Paul Davids. “June, 
you never know what you are 
going to get.”

The same is true for the 
river tubing business. Both 
Callie and Benglan said they 
get the bulk of their business 
in July. 

The city doesn’t keep much 
more than anecdotal informa-
tion on how blockbuster water 
years contribute to this water 
recreation town’s economy. 
Davids mentioned the tax rev-
enues, but even that was tricky 
to tease accurate tourism data 
out of. 

“During the summer, there 
are more tourists here in Lava 
than the locals,” Davids said 
with a chuckle. “Thousands 
and thousands. And they are 
generally coming from all over 
the world.”

Although Benglan and his 
fellow tubing business op-
erators missed out on about a 
month of business, the boom in 
July will likely make up for it. 

“We like that there’s a lot 
of water for a lot of reasons,” 
Benglan said. “I’m always hop-
ing for a good winter.”

It’s that sweet spot he’s aim-
ing for — not so much water 
that it’s dangerous, but just 
enough to get a great ride. 

“The middle of the spectrum 
for moisture is where you want 
to be,” Benglan said. 

Benglan usually sends tens 
of thousands of water-seekers 
down the river every summer.

“I’d say we get between 
30,000 to 40,000 over the 
course of a summer,” he said. 
“By July, the river will probably 
be decent and people will come 
from all over.”

The promise of a fun river 
ride attracts tourists from all 

over the region, but precious 
few from Southeast Idaho. 

According to data from the 
Idaho Department of Com-
merce, most people who come 
to Southeast Idaho for over-
night trips hail from north-
ern Utah. The top activities 
these people come for include 
swimming, hiking, fishing and 
camping. 

“People come to Lava to 
swim or tube and both prices 
give you a great bang for your 
buck,” Davids said. “People can 
come and enjoy a great day 
without spending hundreds of 
dollars and I think that’s really 
attractive.”

According to businesses 
around town, and Davids, the 
word has gotten out about Lava 
Hot Springs. Davids recalls 
hearing from some that the 
number of tourists coming 
through town in July alone re-
cently broke an annual record. 

“It is growing by leaps and 
bounds,” Davids said. 

“It’s a lot of word of mouth,” 
Benglan said of his customers. 
“Lots of people from the Ogden 
area come every summer. 
There are very few people from 
around here who float the river, 
but we get a good amount of 
people from Idaho Falls.”

The thousands of people and 
their tourist dollars fuel Lava’s 
coffers with a tax specific to the 
town. The Local Option Tax 
takes 3 percent off the price of 
a hotel room or campground 
reservation, 2 percent of the 
sale price of liquor by the drink 
and 2 percent off the sale of 
anything that isn’t groceries, 
building materials or a motor 
vehicle. The tax is in addition 
to any state or federal taxes 
businesses already pay there.

The tubing, hot springs and 
summer recreation are Lava’s 
biggest tourist attractions.

Benglan says the rapids that 
are slapping their way through 
Laval Hot Springs will likely 

settle down once July arrives 
and the farmers around Ches-
terfield start pulling plenty of 
water from the reservoir.

Both Benglan and Callie 
Davids say that a few weeks 
without business isn’t a ma-
jor concern; they get the bulk 
of their customers coming 
through in July anyway. During 
those weeks, business booms. 

“It’s definitely a water town,” 
Callie Davids said. 

Then, once school starts for 

Utah tourists in August, the 
tubing business slows down, 
almost as quickly as it ramped 
up. 

For Benglan, the fickle 
seasonal business isn’t his only 
source of income. He also 
spends his summers selling 
homes as a real estate agent 
around Southeast Idaho. Da-
vids and her family also man-
age the local golf course. 

But regardless of whether 
it’s his real estate business or 

his tube rental outfit, Benglan 
would rather not sell anyone up 
the river. 

“It is pretty rewarding to 
see a family come, to see them 
bring their kids who have never 
done it before,” Benglan said. 
“Kids are nervous at first but 
then they come back with these 
big smiles and they want to do 
it again. And that’s job satisfac-
tion.”

Even if it is only for a few 
weeks.

“It Is pretty 

reWardIng to see 

a famIly come, to 

see them brIng 

theIr kIds Who 

have never done 

It before. kIds are 

nervous at fIrst 

but then they 

come back WIth 

these bIg smIles 

and they Want 

to do It agaIn. 

and that’s Job 

satIsfactIon.”

—Randy Benglan

graphics courtesy of Idaho Department of Commerce
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by sarah glenn
For the Journal

As the summer sun sizzles on otherworldly 
lava flows, more than 200,000 people take in 
the sight. 

Craters of the Moon National Monument 
attracted 255,436 visits in 2016. Park officials 
say all those visitors made an estimated $8.4 
million impact in local economic benefits in 
2015.

In April, the U.S. Department of Interior 
added Craters of the Moon National Monu-
ment and Preserve to its list of monuments 
being reviewed under a presidential executive 
order. The public comment period closed July 
10. A final decision is expected sometime in 
the coming weeks. 

Parks officials aren’t certain what the future 
holds for the monument on the other side of 
the review. 

“We don’t know one way or another what 
could happen,” said Ted Stout, a spokesman at 
Craters of the Moon.

Stout added that they have asked for clarifi-
cations on specifics from the U.S. Department 
of the Interior, but have not heard back yet. 

What locals know for sure is that if the 
tourists dry up, so will the little town of Arco. 

“If you are going to keep a motel in Arco, 
you are going to need Craters of the Moon,” 
said Earl Wright, owner and manager of the 
DK Motel. “About two-thirds of the people we 
get come for Craters of the Moon. Without it, 
Arco would dry up.”

Craters of the Moon covers more than 
700,000 acres of lava rock formations, 
sagebrush steppe grasslands and hunting 
and grazing areas southwest of Arco. The 
area was originally composed of 54,000 acres 
proclaimed as a national monument in 1924. 
The rest was added by President Bill Clinton 
in 2000. 

Stout and many others were surprised that 
Craters of the Moon made the list of parks up 
for review. What surprised him further was 
that the whole 738,000 acres was mentioned 
in the announcement. Twenty-six other U.S. 
monuments on the list only go back to lands 
designated since 1996 in accordance with an 
executive order signed by President Donald 
Trump.

The U.S. Department of the Interior in an 
email to the AP said it was checking on the 
apparent discrepancy but didn’t have an im-
mediate response.

A piece of legislation authored by Rep. 
Mike Simpson in 2002 makes the total elimi-
nation of the monument doubly unlikely. 
In 2002, Simpson helped make more than 
400,000 acres of Craters of the Moon a pre-
serve. Undoing that action would take an act 
of Congress. 

On May 9, Simpson sent a letter to Secre-
tary of the Interior Ryan Zinke urging him to 
“refrain from pursuing changes to Craters of 
the Moon.”

“Craters of the Moon, in its current form, 
adequately suits the diverse interests of Idaho-
ans,” Simpson said in his letter. 

The shakeup comes as advocates continue 
their push to upgrade Craters of the Moon’s 
status. 

In March, the Idaho Senate backed a pro-
posal urging Congress to turn Craters of the 
Moon National Monument into a national 
park.

Currently, Idaho has no national parks 
contained entirely inside its borders.

County officials who surround Craters 
of the Moon have all voiced support for the 
project with hopes that the change will spark 
more tourism in the quiet rural region.

However, the influential Idaho Farm Bu-
reau opposes the measure, arguing that such a 

designation could negatively impact the state’s 
agricultural community.

In a commentary published in April 2015, 
then-Idaho Farm Bureau President Frank 
Priestley argued that the name change didn’t 
bring many benefits and could cause potential 
problems for farmers. 

“Inviting the federal government to make 
management changes at Craters also raises 
red flags,” Priestley said. “One thing we know 
for certain is that federal agencies and regula-
tions go together like watermelon and sticky 
fingers. If we invite a name change, who’s to 
say the Park Service won’t increase the size of 
the monument or reduce the area available for 
off-road vehicles, grazing, hunting or other 
uses that are currently allowed?” 

A May poll by Idaho Politics Weekly found 
that the Idaho Farm Bureau’s opinion might 
be in the minority. The poll, which surveyed 
628 adults from Feb. 16-28, says that 55 per-
cent of Idahoans want Craters to be moved up 
to national park status. Women want the park 
more than do men. Two-thirds of women 
(66 percent) favor the upgrade, while only 59 
percent of men do. 

The poll also looked into how political 
affiliation factored into opinions. Republicans 
favor it, 58-29 percent; Democrats, 78-16 
percent; and independents, 60-29 percent. 
According to Idaho Politics Weekly, the only 
group that doesn’t give more than 50 percent 
support for the change are those who self-
identified that they are “very conservative” 
politically. Forty-six percent of that group 
wants the national park designation, while 
42 percent oppose it. However, the sentiment 
flips with those who said they are “somewhat 
conservative” politically; they favor it greatly, 
63-28 percent — as do moderates and liberals.

“Craters of the Moon welcomes visitors 
from across the country and around the 
world,” said Superintendent Wade Vagias. “We 
are delighted to share the story of this place 
and the experiences it provides. The park also 
serves as a gateway to Idaho for many visitors. 
National park tourism is a significant driver in 
the national economy, returning $10 for every 
$1 invested in the National Park Service, and 
it’s a big factor in our local economy as well. 
We appreciate the partnership and support 
of our neighbors and are glad to be able to 
give back by helping to sustain local busi-
nesses with an estimated $8.4 million in local 
economic benefits in 2015.”

According to a 2016 National Park Service 
report, 629,200 park visitors spent an esti-
mated $30.8 million in local gateway regions 
while visiting National Park Service lands in 
Idaho. These expenditures supported a total 
of 525 jobs, $13.1 million in labor income, 
$21 Million in value added, and $39.7 Million 
in economic output in the Idaho economy, 
the report said. 

Park visitors spent about $2.1 million more 
in 2016 than they did in 2015. Most of this 
money was spent on hotels ($9.4M) with res-
taurant spending coming in second ($6.5M). 

The peer-reviewed visitor spending analysis 
was conducted by economists Catherine 
Cullinane Thomas of the U.S. Geological 
Survey and Lynne Koontz of the National 
Park Service. The report shows $18.4 billion 
of direct spending by 331 million park visitors 
in communities within 60 miles of a national 
park. Nationally, that spending supported 
318,000 jobs with a cumulative benefit to the 
U.S. economy of $34.9 billion.

Associated Press and wire reports contrib-
uted to this article. 

the craters effect
National monument 
has positive impact 
on local economy

vIsItatIon hIghlIghts 
Visitation to the Monument 

in 1925 (the first full year the 
Monument was open) was 
3,349 

Visitation has averaged about 
200,000 per year since the 
mid-1960s with a gradual rise 
to the current level since 2012.
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by sarah glenn
For the Journal

CHUBBUCK — In malls across America 
on a chilly April day, metal gates slowly 
began rattling down at defunct J.C. Penney 
stores. Th at spring, 21 other mall-based 
retailers announced closures. 

Retail analysts went wild. But in Southeast 
Idaho, hardly anyone noticed. Th e J.C. Pen-
ney at the Pine Ridge Mall wasn’t on the list 
of locations the company was going to close. 

In an age when retail is slowly dying, a 
small, old mall in quiet Southeast Idaho has 
managed to grow it’s occupancy rate by al-
most 10 percent in the past two years. About 
90 percent of the mall is now leased. Th e 
former Sears location is still being leased by 
Sears, although it remains unoccupied.

Th e phenomenon is strange. Across 
America, occupancy rates at the average 
American mall are fl at, if they aren’t slightly 
decreasing. Real estate analytics fi rm Reis 
reported that the vacancy rate for regional 
malls (on the scale of Grand Teton or Mall 
of America) was 7.9 percent in Q1 2017, up 
from 7.8 percent in Q4, and up from 7.8 per-
cent in Q1 2016. Th is is down from a cycle 
peak of 9.4 percent in Q3 2011.

“Th e Pine Ridge Mall is able to be suc-
cessful in this economy by redefi ning what 
a shopping mall is; by off ering alternative 
uses such as C-A-L Ranch, Level Up, Jump 
In, Grace Church and others, we provide 
relevant services, experiences, and entertain-
ment that can’t be purchased online,” said 
Drake Taylor, the mall’s general manager. 
“Th ese alternative uses, in turn, contribute to 
our success in bringing more customers to 
our traditional retail merchants.”

Growth at the property has been extensive 
over the past year. From 2016 to now, the 
mall has leased more than 32,000 square feet 
of inside retail space, Taylor said. In addition, 
Deseret Book and clothing retailer rue21 ex-
panded into empty, neighboring storefronts. 
Shoe retailer Shoe Dept. Encore plans to do 
the same when it opens later this year, taking 
up six formerly empty spaces. 

Outparcels on the sprawling 73 acres 
that Pine Ridge owns also added profi table 
square footage to the mall’s books. Th ese 
additions included Hobby Lobby (60,000 
square feet), Discount Tire and a small offi  ce 
strip that includes FedEx, SuperCuts and 
Aspen Dental. 

While the Pine Ridge Mall might be fi lling 
it’s space and bucking a national trend, local 
consumers are still generally unimpressed. 

In an unscientifi c Facebook poll, Journal 
readers overwhelmingly wanted a book store 
and children’s retailer in the mall. 

“I would spend more time at the mall if 
there were a bookstore,” said Bobi Dixon. “I 
have to go to Idaho Falls to go to one, and 
just do the rest of my shopping there since 
I’ve already made the trip.”

“We do not have any children’s clothing,” 
Krystle Vollmer added. “Th at is why I main-
ly go to Idaho Falls and do all my shopping. 
We need a Target, Old Navy, Kohl’s, Carter’s, 
Children’s Place .... just something!”

Retail analysts agree that experience-cen-
tered shopping and stores where people can 
meander increase foot traffi  c. However, the 
retailers themselves are falling on hard times. 

Children’s retailer Th e Children’s Place is 
closing 300 stores by 2020 and refocusing on 
growing e-commerce sales. 

Betty Chen, managing director of Mizuho 
Securities, told Forbes that looking ahead, 
“Alternative sales channels may become 
more critical in the future. Th e Children’s 
Place continues to grow the wholesale 
business with the rollout of a replenishment 
program with Amazon.”

Mall management shares the woes and 
wants of local shoppers. 

“While we cannot comment on nego-
tiations before a deal is done, you can be 
assured that if you know the name of the 
retailers, we have approached them with ag-
gressive deals to get them back to this mar-
ket,” Taylor said. “Many times, the national 
tenants are not expanding or will not return 
to a market they have left .”

survIval In an age of 
changIng retaIl habIts

Today, in the age of e-commerce and 
in-app smartphone shopping, the mall 
experience has changed. Shoppers who 
used to wander the fl uorescent-lit halls of a 
mall now get the same experience from the 
comfort of their own couch - without having 
to move more than a fi nger on their smart 
phone. A host of online reviews and coupon 
comparing has given brick-and-mortar retail 
a run for its money. 

According to Greenstreet Advisor’s 2017 
Retail Sector Outlook report, e-commerce 
market share gains and anchor obsolescence 

remain the key risks for malls in the coming 
years. In addition, apparel, a category that 
was long thought to be immune to e-com-
merce, has been one of the fastest growing 
online businesses over the past few years and 
the pace of growth is expected to continue. 

If malls want to survive, they are going to 
have to get creative, the report says. 

“Better quality malls are adapting and 
introducing ‘internet resistant’ concepts such 
as restaurants, entertainment and services,” 
said Green Street managing director DJ 
Busch. “Mall landlords have been working 
diligently to diversify merchandise mixes 
and reduce exposure to the apparel category. 
Non-traditional mall tenants are opening 
across the quality spectrum.”

At Pine Ridge, an entire wing is leased 
by Level Up, a suite of entertainment and 
experience-based businesses. 

“Most people believe, based on what 
they see in the media, that Amazon and 
online purchases are ‘killing’ shopping cen-
ters and bricks and mortar retail outlets,” 
Taylor said. “Total online purchases equate 
to about 12 percent of retail purchases. 
While this is a signifi cant amount, there 
are other factors that have impacted many 
shopping malls and the retailers that have 
traditionally leased space in them. One 
major infl uence in the shopping environ-
ment is the off -mall retailers that have 
grown signifi cantly in the last 15 years. 
Ross and TJMaxx are good examples. Ross 
has grown to more than 1,500 stores and 
TJ’s parent company TLX now operates 
over 3,800 stores. Much of this business 
was at the expense of mall stores and 
anchors who did not adjust to changing 
shopping patterns. Th ere are many more 
options available today to shoppers.”

So what do mall owners do?
At Pine Ridge Mall, ownership has tran-

sitioned to a more hands-on role in the past 
years. In November 2013, General Growth 
Properties sold the mall to Farmer Hold-
ing Co. for $9.05 Million. Today, the mall is 
still owned by Farmer’s Holding Co. and its 
management group is Capital Real Estate 
Services.

“When it comes down to it, the mall is 
making leaps and strides toward becoming 
what Pocatello really needs,” said Deb-
bie Spoja, owner of Laneige, a bridal and 
formalwear store inside the mall. “Th e new 
owners are amazing to work with and they 

are making great changes to bring in bigger 
name companies.”

Laneige bought out the Tuxedos Now 
business that was just inside the mall’s north-
east entrance in early 2016. In August 2016, 
they expanded and remodeled.

“In most locations, malls are sitting on the 
best real estate in their markets,” Taylor said. 
“Th is gives us the opportunity to adjust to 
changing customer habits and create environ-
ments that are relevant and attract customers 
to our centers today. Much of the growth 
since the great recession has been in fast food 
and fast casual dining. Additionally, centers 
have adjusted by adding alternative uses, such 
as service and entertainment, as well as retail-
ers that would not have been a part of the 
traditional anchor lineup previously. C-A-L 
Ranch is a good example of this.”

can pocatello support a 
thrIvIng mall?

While many across the area long for a 
booming retail oasis, others know that busi-
ness is driven by demand. 

“I think we need to look at the bigger 
picture,” Anita Aguilar said on Facebook. 
“Pocatello doesn’t have the economy to sup-
port a nicer mall. … Pocatello needs to focus 
on bringing in higher paying jobs, then look 
at the mall situation.”

A new forecasting model produced by the 
Idaho Department of Labor projects that the 
statewide population will increase by 15.3 
percent from 2015 to 2025. Th is projection 
estimates that the state population will reach 
approximately 1,907,000 in 2025. Annual 
total population growth in Idaho is now pro-
jected at 1.4 percent — almost three times as 
high as the national growth rate.

However, the Southeast Idaho area is 
projected to grow at an annualized rate of 0.7 
percent through 2025. Th e statewide annual-
ized total is 1.4 percent. 

“We are not yet where we want to be at 
Pine Ridge Mall, but there has been signifi -
cant investment and progress toward the 
goal of off ering a fi rst-class shopping experi-
ence to the Chubbuck/Pocatello market,” 
Taylor said. “Our friends in the market can 
contribute by shopping locally for what is 
available locally. We understand that if a 
product is not available locally, customers 
will go to Idaho Falls. However, we frequent-
ly get comments about options not being 
available here that are, in fact, available in the 

doug lIndley/Idaho state Journal

brick and mortar malls have a tough time competing 
against the internet and online shopping. however, a 
few are still opting for the mall experience. phoebe 
anthon, 14, of declo, is one of the teenagers that is 
shopping at the pine ridge mall with family.

SURVIVING 

IN THE 

INTERNET 

AGE
Pine Ridge Mall 

continues to grow
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Chubbuck/Po-
catello market.”

Some have 
noticed the 
changes the mall 
has made. 

“I actually 
think the mall 
is kinda nice,” 
Samantha 
Williams said 
on Facebook. 
“It’s not overly 
crowded so you 
can take a relax-
ing trip there. 
I do agree the 
lighting needs 
to be updated, 
bathrooms 
need updating, 
food court is 
pretty much 
non-existent, 
and of course 
it’d be nice if we 
could get some 
more people 
renting space 
with stores like 
Victoria Secret, 
a bookstore like 
B&N where 
they have kids 
section and 
most the time 
some type of 
toys they can 
play with while 
you read or take 
a break, kids 
clothing store, 
and maybe an 
Old Navy-type 
of store.”

According 
to Taylor, Pine 
Ridge Mall will 
continue to try. 

by drake taylor
general Manager, Pine Ridge Mall

There are a lot of exciting new things 
happening at Pine Ridge Mall, from the 
small shop merchants, to the department 
stores to all of the dining and entertain-
ment choices. We hope the public percep-
tion of the mall reflects the reality of what 
is going on here. 

We monitor all communication chan-
nels including social media as part of our 
efforts to understand what our custom-
ers are looking for as well as how we can 
serve them better. Here are some common 
complaints that we hear and what we are 
doing to address them:

”Need new tenants.” Victoria’s Secret, 
children’s stores, plus size stores for wom-
en, book stores, Old Navy and Target are 
frequently mentioned. While we cannot 
comment on negotiations before a deal 
is done, you can be assured that if you 
know the name of the retailers, we have 
approached them with aggressive deals to 
get them back to this market. Many times, 
the national tenants are not expanding or 
will not return to a market they have left.

“No options for plus sizes.” a large por-
tion of Maurices’ store and sales is in plus 
size and a significant investment has been 
made expanding rue21 so they can include 
their plus size line.

“Need bigger name stores and more 
selection.” When we are not able to sign 
a national tenant in a certain niche we will 
approach local or regional operators that 
can fill that use. LaNeige Bridal, Wicked 
Cute Boutique and The Lingerie Store are 
examples of this.

”Rent is too high.” When manage-
ment sees a comment similar to this, they 
wonder on what information the com-
ment is based. We have never lost a deal 
due to raising rent. Our leasing team is 
very aggressive on rent and all terms. I 

will be happy to personally discuss rents 
with anyone who wants to rent space but 
thinks our rents are too high. We are more 
than competitive in this market.

”Bring back all of the tenants that were 
once here.” Oftentimes these comments 
mention a tenant that left 10 years ago or 
more. If the tenants that have left, many of 
whom are no longer in business, had been 
successful here, they would still be here. 
For one reason or another, they did not 
attract enough customers to allow them to 
be successful in this market. 

Since the current management group 
purchased the center in 2013 (and while 
experiencing the biggest upheaval in retail 
in recent memory) the Pine Ridge Mall has 
managed to accomplish the following us-
ing significant investment and aggressive 
leasing:
n The Carmike Theater expanded, add-

ing the first “Big D” super-size theater 
screen in the state of Idaho.
n C-a-L Ranch relocated to the vacant 

former Macy’s space in 60,340 sf. This 
produced the merchants most successful 
opening and the store continues to per-
form well.
n Deseret Book relocated to their newly 

constructed store inside the center.
n The old closed Carmike Theater was 

demolished and the site redeveloped to 
include Panera Bread and Red Robin.
n LaNeige Bridal purchased Tuxedos 

Now and signed a new long-term lease. 
LaNeige has added women’s bridal and 
formal options to the Tuxedo operation 
and has been extremely successful and 
continues to grow. 
n Health West assumed the Portneuf 

Medical Center location and has signed a 
long-term lease extension.
n Maurices remodeled its store mid-

lease term as part of a national identity 
update.
n Jump In opened a new children’s 

entertainment experience which has been 
very well received.
n Pro Image Sports opened its new 

store in the center.
n aspen Dental, Supercuts and Fedex 

Office leased new space in a new outpar-
cel building constructed between Red 
Lobster and Wells Fargo.
n rue21 expanded their space so they 

could add their plus size line and have 
seen sales jump by over 40 percent.
n gillie’s Food Stop has opened in the 

food court offering traditional american 
fare.
n Level Up, an entertainment venue 

offering escape Rooms, gaming, laser 
mazes, and Puzzle Me options geared 
more toward our millennial customers, 
opened.
n Payless Shoe Source, Buckle, gNC, 

Zumiez, Pocatello Hearing Center, T-Shirts 
Plus, Samuel’s Jewelers, Pretzelmaker, 
Bath & Body Works and Claire’s all re-
newed inside the center.
n Fanzz is currently under construction, 

building their new store, which will open in 
the next 60 days.
n The Lingerie Company, Chinese Mas-

sage, and pH Beauty will both open new 
locations in the next 30 days.
n Shoe Dept. announced their new en-

core store coming later this year.
We are not yet where we want to be at 

Pine Ridge Mall, but there has been sig-
nificant investment and progress toward 
the goal of offering a first-class shopping 
experience to the Chubbuck/Pocatello 
market. Our friends in the market can 
contribute by shopping locally for what 
is available locally. We understand that if 
a product is not available locally, custom-
ers will go to Idaho Falls. However, we 
frequently get comments about options 
not being available here that are, in fact, 
available in the Chubbuck/Pocatello 
market.

excItIng thIngs goIng on at pIne rIdge mall
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governor appoInts schultZ, 
shIgeta to oIl and gas 
commIssIon

Gov. C.L. “Butch” Otter announced the 
appointments of Payette 
County Commissioner 
Marc Shigeta and Idaho De-
partment of Lands Director 
Tom Schultz to the restruc-
tured Idaho Oil and Gas 
Conservation Commission.

The Oil and Gas Con-
servation Commission 
regulates the exploration, 
drilling and production of 
oil and gas resources on 
private, State and federal 
land in Idaho. The Idaho 
Department of Lands is the 
administrative arm of the 
commission.

Shigeta was selected 
among the three Payette 
County commissioners 
to serve on the OGCC. 
New law requires that one OGCC position 
be filled by a county commissioner from a 
county where oil and gas is being produced 
or has been produced within the past 10 
years. Payette County is the only one to 
which that description applies.

Shigeta has been a Payette County 
commissioner since 2002. He is a third-
generation resident of Payette County and 
a self-employed row crop farmer in New 
Plymouth. Shigeta graduated from New 
Plymouth High School and the University 
of Idaho with a bachelor’s degree in business 
and accounting.

Schultz has been IDL director and secre-
tary to the OGCC since 2011. Schultz previ-
ously worked for the Montana Department 
of Natural Resources and Conservation as 
administrator of the DNRC Trust Lands Divi-
sion as well as administrator for the DNRC 
Water Resources Division. He served in the 
U.S. Air Force as an intercontinental ballistic 
missile launch officer. He holds a bachelor’s 
degree in government from the University 
of Virginia, a master’s degree in political sci-
ence from the University of Wyoming, and a 
master’s degree in forestry from University of 
Montana.

gyglI named plannIng and 
development servIces 
dIrector

The City of Pocatello has a 
new Planning and Devel-
opment Services Director. 
Council members con-
firmed Mayor Brian Blad’s 
appointment of Melanie 
Gygli to the position. Gygli 
will step immediately into 
the role from her current 
position as the Division 
Manager of Neighborhood 
and Community Services. As the director, 
Gygli will oversee the Planning Services and 
Neighborhood and Community Services 
Divisions.

“I’m excited to continue working for my 
community as it moves into the future,” Gygli 
said. “I look forward to working with the 
entire City team as we serve the members of 
the Pocatello community.”

Gygli started with the city’s planning de-
partment in April 1990. She has held a variety 
of positions within the department and has 
been involved in both long-range and current 
planning, as well as managing the city’s Com-
munity Development Block Grant program.

“Melanie is a dedicated city of Pocatello 
employee and is well qualified for the posi-
tion with her many years of experience in 
Pocatello’s unique planning arena,” Blad said. 
“As a Pocatello native, her long-time resi-
dence and commitment to the community 
gives her excellent insight into what works 
well for the community as well as the desire 
to continually improve Pocatello.”

Gygli has a Bachelor of Arts in Anthropol-
ogy from Idaho State University and many 
years of related planning and grant adminis-
tration training.

mark hopkIns Is the neW 
general manager for the 
Idaho rocky mountaIn ranch

The Idaho Rocky Mountain Ranch is 
pleased to announce the hire 
of Mark Hopkins as its new 
general manager. A passion-
ate outdoorsman and ad-
venturer, Hopkins has years 
of experience in adventure-
based resort management 
as well as an accomplished 
background in marketing, 
public relations and design 
as owner of the Portland, 
Oregon based firm Ravenwave Design.

Most recently Hopkins was the general 
manager of the Minam River Lodge, a remote 
hike-in/fly-in lodge located within the Eagle 
Cap Wilderness in Eastern Oregon. He was 
responsible for the overall guest and team 
member experience of the lodge as well as 
overseeing the complex logistics of operat-
ing deep within the wilderness supported via 
Cessna aircraft.

For three years prior, he was an expedition 
leader for Un Cruise Adventures, work-
ing aboard the M/V Safari Endeavour, an 
82-passenger expedition vessel running week 
long luxury wildlife and adventure cruises in 
Southeast Alaska’s Inside Passage and the Sea 
of Cortez in Baja California, Mexico. Hopkins 
was part of the ship’s leadership team that 
designed, implemented and evaluated this 
award-winning, conservation-focused luxury 
travel program. Also, Hopkins was previously 
a resort manager for 15 years of Slickrock 
Adventures, a private island eco-lodge resort 
located in a UNESCO World Heritage Site 
where he managed all staff and guest services 
and was responsible for developing and 
overseeing the adventure sports, marine con-
servation, and sustainable tourism education 
program.

“I’m thrilled to be joining the management 
team at Idaho Rocky Mountain Ranch, with 
it’s incredibly unique western history as well 
as the incredible outdoor adventure sports 
opportunities it offers our guests,” Hopkins 
said. 

Hopkins grew up in Connecticut and 
Vermont camping, hiking and fishing with 
his family in the mountains and coast of New 
England. He graduated from Hobart and 
William Smith Colleges where he studied 
philosophy and religion. While a student, he 
was an active leader in the school’s outdoor 
education program as a trip leader and in-
structor. Hopkins was also a sponsored team 
rider for Burton Snowboards, which led him 
to move west to Jackson followed by years of 
experience as a guide and naturalist through-
out the Rockies, Alaska, Mexico and Belize.

“Mark brings a wealth of customer service 
experience and valuable marketing and 
business development expertise to the ranch,” 
said Lodge Manager Sandra Beckwith. “We’re 
delighted to have him at the helm.”

russ barron named dIrector 
at Idaho health and Welfare 

In June, Gov. C.L. “Butch” Otter an-
nounced the appointment of Russ Barron, 
deputy director and a longtime administrator 
at the Idaho Department of Health and Wel-
fare, to become director of the state’s largest 
agency with the previously 
announced June 30 retire-
ment of Director Richard 
Armstrong.

Barron, who lives in 
Emmett, has been deputy 
director since April 2014, 
overseeing Health and Wel-
fare’s regional directors and 
the divisions of Welfare and 
Family and Community Ser-
vices. He previously was Division of Welfare 
administrator, statewide program manager 
for the Child Support Program, Child Sup-
port policy manager, financial institution 
data match coordinator for the Child Support 
Program, and a self-reliance specialist for the 
Child Support Program.

Before coming to Idaho, Barron worked for 
the Missouri Department of Labor’s Divi-

sion of Employment Security and the Texas 
Department of Human Resources. He has a 
bachelor’s degree in business management 
from Abilene Christian University in Texas, 
and a master’s degree in business administra-
tion from Boise State University.

“Russ has a stellar record of achievement 
and progress throughout his career in state 
government. Most importantly, he has never 
lost sight of the properly limited role of gov-
ernment in the lives of all our citizens, includ-
ing human services recipients,” Gov. Otter 
said. “He has played a central role in helping 
Health and Welfare run better, leaner and 
more responsively for the people it serves – as 
well as taxpayers. I expect him to continue 
that kind of service to the people of Idaho in 
this new and expanded role.”

Barron and his wife Michelle have two sons 
and two daughters.

“It is an honor to be appointed to serve 
Gov. Otter and the State of Idaho as the next 
director of the Department of Health and 
Welfare, whose mission is to promote and 
protect the health and safety of Idahoans,” 
Barron said.

Idaho state polIce change 
of command

Col. Ralph Powell is retiring effective July 2 
after 34 years with the Idaho State Police. He 
will be succeeded as ISP director by Lieuten-
ant Colonel Kedrick “Ked” Wills, who will be 
promoted to colonel in his new role.

“Col. Powell’s career has 
been distinguished by suc-
cess at every level of service 
and command and through-
out ISP’s six operating 
districts,” Gov. C.L. “Butch” 
Otter said. “He is a consum-
mate law enforcement pro-
fessional who has set a high 
standard for his colleagues 
and the men and women 
under his command. In Ked 
Wills, the Idaho State Police 
is getting another energetic 
and engaged director whose 
leadership and commitment 
to the success of the agency’s 
public safety mission is sec-
ond to none. I’m confident 
that he will continue ISP’s 
tradition of excellence.”

Powell began his ISP career in 1983 as a 
state trooper in Pocatello-based Region 5 and 
Boise-based Region 3. He was promoted to 
sergeant in 1987, captain over Coeur d’Alene-
based Region 1 in 1993 and the Boise region 
in 1996, and major in command of Police 
Services and Forensic Services at the ISP’s 
Meridian headquarters in 1999. Powell was 
named ISP Area Operations Commander in 
2010 and rose to the rank of lieutenant colo-
nel and deputy director in 2012. Governor 
Otter appointed him ISP director with the 
rank of colonel in March 2013 after the retire-
ment of Colonel Jerry Russell.

Powell earned an associate’s degree in crim-
inal law from what then was Ricks College 
(now BYU-Idaho), and a bachelor’s degree 
in pre-law from Brigham Young University. 
He received a master’s of public administra-
tion degree in public policy from Boise State 
University, and did post-graduate work at the 
University of Idaho’s College of Law and at 
the FBI National Academy.

He and his wife Julie have five daughters 
and 10 grandchildren.

“It has been my privilege to serve with all 
those that represent the Idaho State Police, 
in every capacity. They are true warriors of 
justice and represent the highest ideals of the 
law enforcement community,” Powell said. “I 
am honored to have had the opportunity to 
serve in Gov. Otter’s Cabinet and work with 
the other agency directors. We have great 
leadership in this State. Idaho remains the 
greatest State to live in and work because of 
its people.”

After brief stints as a patrol officer with 
the Glenns Ferry and Nampa police depart-
ments, Wills became an Idaho State Police 
trooper based in Burley and patrolling the 
east side of south-central Idaho’s Region 4 in 

1996. He was promoted to patrol sergeant in 
Lewiston-based Region 2 in 2002 and became 
headquarters lieutenant in 2004, respon-
sible for the Executive Protection Unit and 
overseeing background investigations for the 
department. Wills was promoted to captain 
and commander of Region 4 in 2006 and to 
major in command of ISP’s Police Services in 
2010. Colonel Powell elevated Wills to lieu-
tenant colonel and ISP deputy director upon 
assuming command in 2013.

The son of retired ISP specialist Rich Wills 
of Glenns Ferry — a former seven-term 
member of the Idaho House of Representa-
tives — Wills has an associate’s degree from 
the College of Southern Idaho in Twin Falls, 
and bachelor’s and master’s degrees in human 
resources development and training from 
Idaho State University. He also is a graduate of 
the Naval Post Graduate Homeland Security 
Executive Leaders Program and the FBI 
National Academy. In addition, Wills is a past 
member of the Kimberly City Council and 
was on the Jerome Chamber of Commerce 
board of directors.

Wills and his wife Johanna have three 
daughters and a son.

“It is an honor to be asked by Gov. Otter 
to follow Col. Powell’s footsteps and lead the 
dedicated and professional men and women 
of one of the finest law enforcement agencies 
in the nation,” Wills said. “I will do my best 
to continue to uphold the high standards that 
have been set by those giants who went before 
us and whose shoulders all of us at ISP are 
standing on today.”

susan sWetnam JoIns Idaho 
communIty foundatIon 
board

POCATELLO – Susan Swetnam of Po-
catello, a retired ISU English professor, widely 
published writer and owner of Balsamroot 
Massage, has joined the Board of Directors at 
the Idaho Community Foundation.

Swetnam has been active on many non-
profit boards and recently 
received the Outstanding 
Achievement in Humani-
ties Award from the Idaho 
Humanities Council, of 
which she is a past board 
member and chair. She has 
also been a panelist for the 
National Endowment for 
the Humanities and board 
member of Silver Sage Girl 
Scout Council.

In her massage practice she specializes 
in work with geriatric clients and she is an 
independent contractor for Heritage Health 
Services for hospice massage.

Swetnam has bachelor’s and master’s 
degrees in English from the University of 
Delaware and a Ph.D. in English from the 
University of Michigan.

governor appoInts roell as 
serve Idaho commIssIoner

Cody Roell of Nampa has been appointed 
by Gov. C.L. “Butch” Ot-
ter as a commissioner for 
Serve Idaho, the Governor’s 
Commission on Service and 
Volunteerism. 

“Mr. Roell has a passion 
for volunteerism and first-
hand knowledge of the im-
portant role volunteers serve 
for nonprofit organizations,” 
said Renee Bade, program 
manager for Serve Idaho. 

Roell recently received a bachelor’s degree 
in marketing from Boise State University and 
serves as the visitor services manager with 
the Idaho Botanical Garden. He is a regu-
lar volunteer with the Idaho chapter of the 
American Red Cross, and is active in Boise 
Young Professionals and in the American 
Public Garden Association. He previously 
served as a youth parks commission member 
on the North Bend Parks Commission in 
North Bend, Washington. 

To learn more about Serve Idaho and 
volunteering, visit the Serve Idaho Facebook 
page or ServeIdaho.gov.
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W
ith the mild days of 
summer stretching in 
front of us, local gar-

deners are hard at work, cultivat-
ing well-known culinary rewards: 
From vine-ripened tomatoes, to 
carrots and cucumbers and tiny 
new potatoes, a personal garden 
plot can provide freshness and 
flavor unmatched by any super-
market. Tending a garden offers 
intangible benefits as well. 

Nancy Goodman, who has been 
gardening since she moved to Idaho in 
1998, considers it to be “a creative art in 
many ways. I find it completely relaxing 
and love being part of nature’s process 
all year round.”

“It seems a natural part of what I 
do,” says Sonja Launspach, a Pocatello 
resident who has gardened all of her 
adult life. “For me, it’s meditative, and 
it gives me a physical break from my 
other work.” 

Anders Johnson, who maintains 
raised beds in most of his yard, grew 
tired of maintaining the “expensive, 
fruitless aesthetics” of a grass lawn in 
our dry desert climate. He gardens 
“to be connected with where our food 
comes from. There’s something marvel-
ous and inspiring watching the process 
of a seed sprouting, growing, then 
reaching the table.” 

The self-sufficiency afforded by gar-
dening is a gratifying bonus.

For the inexperienced, starting a gar-
den can seem unrealistic, unnecessary 
or just plain difficult. After all, farmers 

markets and generous friends 
can supplement our summer 
tables with the colorful produce 
of the season, allowing us to tune 
in to the rhythms of nature and 
enjoy the taste and nutrition of 
locally-grown food. It is also easy 
to be intimidated by neighbors 
with enormous and demanding 
garden plots or to feel discour-
aged by a “yard” that consists of 
only a few squares of concrete. 

If gardening only required showing up, 
then more of us would do it.

Gardening in Southeast Idaho pres-
ents its own challenges. 

As Nancy points out, “Anyone can 
garden in areas with lots of rain. I feel 
very accomplished when gardening 
in a desert climate and short growing 
season.” 

The lack of adequate precipitation 
makes irrigation mandatory, and the 
low humidity calls for moisture preser-
vation techniques, such as mulch cover 
and timed watering. Many find that the 
sudden fluctuations in local tempera-
ture can also cause problems. 

“One day it’s 80 degrees, the next day 
it’s 48. That can confuse plants,” Sonja 
points out. 

“I am for sure guilty of getting over-
zealous when spring rolls around — I 
do it every year — and planting a whole 
bunch of summer-season plants that 
get hit by that last frost or snowstorm,” 
Anders admits. 

Nancy agrees. “This year I learned 
that more plants should be kept indoors 

until late May. Hard frost killed my egg-
plant and new corn and squash plants.” 

With our relatively short growing 
season, it is wise to start plants indoors, 
put them outside only after Memorial 
Day, and stick to varieties that will be 
ready to harvest before the danger of 
fall frosts.

Often, these challenges just make the 
process more interesting for avid local 
gardeners, who pay close attention to 
what works and what doesn’t and strive 
to maximize their harvest each year 
(and enjoy their gardens in the mean-
time). 

This year, Nancy is expanding her 
“gourd tunnel” by reinforcing it with 
cattle fence panels and fence stakes 
from a local ranch store. The tun-
nel saves space by lifting vines off the 
ground, and it can support the weight 
of several bean, squash, and pumpkin 
plants. 

Anders is practicing “self-control” 
by curtailing overcrowding in an effort 
to increase yields. He and his wife also 
planted brussels sprouts and okra for 
the first time and have added more 
flowers to attract pollinators to their 
yard. 

Sonja dug out two new beds this year, 
replaced a few plants she didn’t like, and 
planted new varieties of kale and sum-
mer squash.

If you’re interested in gardening but 
have a brown thumb (or limited time 
and space), start small. Herbs grow 
well in pots, but with a little care, so do 
tomatoes, broccoli, and greens such as 

chard and kale. It’s not too late to get a 
useful harvest this year. Many plants, 
such as radishes, take well to multiple 
plantings in a season. Some varieties of 
carrots, snap peas, kale, and chard do 
better when planted in the fall. Learn all 
you can by reading and asking ques-
tions of more experienced gardeners. 
Gardeners in more forgiving climates 
or areas with richer soil may find that 
nearly every vegetable thrives with 
minimal care, but you will increase your 
chances of success if you seek out plants 
that are adapted to our climate and 
soil, particularly those that can handle 
the extremely dry conditions. For help, 
connect with a regional seed company 
such as Snake River Seeds, which of-
fers varieties uniquely adapted to the 
Intermountain West and encourages 
gardeners to save the seeds from their 
strongest plants, further perfecting the 
variety.

Truly successful gardeners under-
stand that a garden is never really 
finished, and even the most thoughtful 
plans can go awry. 

“Be patient and be prepared to make 
some mistakes,” advises Nancy. 

Conditions are rarely perfect; learning 
to accept uncertainty may be garden-
ing’s greatest gift. 

“This isn’t the 1850s, and you’re not 
placing all of your eggs in this garden 
basket for winter survival,” says Anders. 
“Don’t be afraid to experiment and get 
your hands dirty.”

Janna Graham is the Pocatello Co-Op 
Outreach Coordinator.

R
eforming taxes, both na-
tionally and in Idaho has 
been a major issue of debate 

this year. The last overhaul of the 
U.S. tax code was more than 30 
years ago. Many lawmakers feel 
now is the time to take action to 
comprehensively modernize the 
tax system. However, ideas about 
how to reform taxes vary widely 
and the process for reform is 
fraught with difficulties. The de-
bate also rages on in Idaho about how to 
set the right level of taxation for grocer-
ies, income, and in other areas.

Why reform taxes?
The tax system is suffering from too 

many years of neglect and manipulation. 
It has become too complex, inefficient, 
and confusing. It has many loopholes, 
which promote tax avoidance and tax 
evasion. These inefficiencies have ben-
efitted some individuals and groups over 
others, which hinders economic growth. 
Without a concentrated effort to reform 
the tax code, the problem will get worse

goals of tax reform
When considering comprehensive tax 

reform, it is helpful to consider the ideals 
of a tax system. This can be represented 
by the acronym of the TREES of taxa-
tion.

A tax system should be:
• Transparent: Taxes should be clear 

and easy to understand.

• Revenue Sufficient: The tax 
system should provide for the 
needs of funding government.

• Efficient: The tax system 
should not overburden the 
economy, and should not hinder 
growth.

• Equitable: An individual’s tax 
obligation should be based on the 
ability to pay.

• Simple: It should be as easy as 
possible to pay taxes.

The primary goal of any tax reform 
proposal should be to broaden the base, 
lower the rate, and remove credits and 
exemptions from the tax system. In other 
words, by ensuring the broadest possible 
distribution of taxpayers and eliminat-
ing tax avoidance mechanisms we can 
keep the taxes of each entity as low as 
possible. The Simpson-Bowles Commis-
sion on Fiscal Responsibility and Reform 
cited this goal as a top priority of any 
reform efforts.

plans for tax reform 
Over the past several years, many pro-

posals to reform the U.S. tax code have 
been introduced, including “The Tax 
Reform Act of 2014,” “The Progressive 
Consumption Tax Act,” “The American 
Business Competitiveness Act” and the 
“Simplifying America’s Tax System” plan.

The proposal that seems to have the 
most momentum is the “A Better Way” 
tax reform blueprint, by House Speaker 
Paul Ryan. The blueprint focuses on (1) 

encouraging greater simplicity and fair-
ness, (2) promoting jobs and economic 
growth, and (3) restructuring the IRS to 
make it more responsive to taxpayers.

In Idaho, the Legislature debated sev-
eral proposals for changing the state tax 
system. These included increased taxa-
tion of online sales, increasing fuel taxes, 
reducing corporate and income taxes, 
and eliminating the grocery sales tax.

process for u.s. tax reform
Congress has studied tax reform for 

several years. The next step is for Con-
gress to actually start moving legisla-
tion. Bills are being drafted with specific 
proposals and plans to update the tax 
system. While Republicans control 
Congress and the White House, their 
margins are relatively slim, which means 
leaders will need to reach out to Demo-
crats to build consensus for reform.

challenges to reform
There are many groups and individuals 

who benefit from the current system and 
will resist change. Every tax deduction, 
exemption, and credit has an interest 
group that will fight attempts to remove 
them. In addition, partisanship and poli-
tics will influence any reform attempts. 
For instance, progressive groups will 
argue that the tax system should focus on 
an equitable allocation and an individu-
al’s ability to pay. Conservative groups, 
on the other hand, will resist any reform 
proposals that result in tax increases.

Idaho is a perfect example of why 
tax reform is so difficult to implement. 
One by one, each of the ideas to reform 
or reduce various taxes were set aside. 
Ultimately, the Legislature was only able 
to build enough support to eliminate the 
grocery tax, along with the grocery tax 
credit. Then Governor Otter vetoed the 
bill in an attempt to kill the proposal for 
this year.

What’s next?
The success of comprehensive tax 

reform will depend on whether Congres-
sional leaders are able to overcome oppo-
sition by special interests and implement 
fundamental changes. The window of 
opportunity could be relatively small, 
since we will enter the early stages of the 
2018 midterm elections in the next few 
months. If Speaker Ryan and other lead-
ers aren’t successful this year, it could be 
a long time before tax reform is possible.

In Idaho, the issue of reforming taxes 
remains unresolved. The majority of 
Idahoans oppose the Otter veto of bill 
removing the grocery tax and tax credit. 
The state Supreme Court may address 
the Constitutionality of the timing of the 
veto, but the underlying issue of mod-
ernizing the state’s tax system remains. 
Expect to see more debate and discus-
sion of this issue in the coming months.

Robert Spendlove is Economic and 
Public Policy Officer for Zions Bank. To 
contact Robert, email Robert.Spendlove@
zionsbank.com.

JANNA 

GRAHAM

reformIng taxes
How Congress and Idaho can use the tax 
system to promote economic growth

ROBERT 

SPENDLOVE
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by mountaIn amerIca 
credIt unIon

Most flooding in the United 
States occurs when the weather 
is warmer during the spring, 
summer and fall months—
prime traveling months. Ac-
cording to ustravel.org, in 2016, 
direct spending in the U.S. 
by resident and international 
travelers averaged $2.7 billion 
per day. Given this statistic, the 
last thing you want is for your 
business to close while you cope 
with how to pay for flooding 
damages.

The Federal Emergency Man-
agement Agency (FEMA) has 
estimated that almost 40 percent 
of small businesses never reopen 
after experiencing a disaster. 
Tens of thousands of dollars in 
damage can be caused by just 
a few inches of water. Accord-
ing to FEMA, from 2006–2010, 
the average commercial flood 
insurance claim was just over 
$89,000. Many small business 
owners cannot recover from that 
type of setback. Of those that do, 
only 29 percent are still operat-
ing two years later.

Flood insurance could be 
the protection you need. As we 
enter the summer season, here 
are five things to know about 
commercial flood insurance:

• Most business property 
insurance policies do not cover 
damages resulting from flood-
water.

• Flood insurance is available 
through the National Flood 
Insurance Program (NFIP) and 
is managed by FEMA. Coverage 
can be purchased through your 
commercial insurance agent. 
There is generally a 30-day 
waiting period on new flood 
insurance policies, so now is the 
time to secure this important 
coverage.

• If your business has a mort-
gage from a federally regulated 
or insured lender and is located 
in a high-risk flood area, you are 
required to have flood insur-
ance on the property. Businesses 
located in moderate- or low-risk 
areas are not federally required 
to carry flood insurance but it is 
usually recommended.

• A commercial flood insur-
ance policy covers damages 
resulting from floodwater due to 
snow melt, storm surges, heavy 

or prolonged rain, blocked 
storm drainage systems, broken 
levees or dams, and overflowing 
streams or rivers.

• This type of policy will cover 
damages that occur to the build-
ing and physical contents of that 
building, such as fixtures, equip-
ment, inventory and furniture. It 
will not cover damage to proper-
ty outside of your building (i.e. 
landscaping, septic systems), 
financial loss due to business 
interruption or damage to busi-

ness vehicles. Your insurance 
adviser can provide guidance on 
what coverage you need to fill 
these gaps.

• Flood insurance is afford-
able and it’s easy to add to your 
current insurance portfolio. Just 
contact your commercial insur-
ance agent.

The peace of mind that comes 
with a business insurance policy 
is well worth the expense, even 
if you’re operating a small busi-
ness in a seemingly low-risk 

industry. After all, no one can 
predict the future. One natural 
disaster or burglary could force 
your business to close its doors. 
Luckily, with the right coverage, 
your business will remain on 
track even if the worst should 
happen.

Mountain America Credit 
Union is a full-service financial 
institution committed to putting 
our members’ needs first with 
branches across southern Idaho.

SIX FACTS ABOUT COMMERCIAL 

FLOOD INSURANCE

1584349

TheRight
Choice

FOR ALL YOUR
UNIFORM NEEDS

Tel: (208) 785-3000
www.alsco.com

Alsco provides uniforms, shop towels,
floor mats and restroom services to
business operations of all types and

sizes throughout the world.

SERVICING:

Blackfoot, Idaho Falls, Jackson Hole,
Rexburg & Pocatello
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F
or decades, financial advis-
ers touted the “4-percent 
rule,” a benchmark rate of 

withdrawal designed to insure 
you don’t outlive your retirement 
nest egg. In recent years, however, 
experts have begun to question 
this hard and fast rule, and many 
have cut the rate at which you can 
safely withdraw from your retire-
ment accounts to 3.5 and even 2.8 
percent. So, what has changed? 
Here are a few reasons you might want 
to retire the 4-percent rule:

1. It’s out of date, pt. 1. The 4-per-
cent rule was devised during the 1990s, 
when interest rates were significantly 
higher than they are today. If you’d 
had “safe” investmnts, such as bonds 
and annuities, during that time you 
would have received considerably more 
income and therefore could have with-
drawn more. Today’s low-rate environ-
ment, though, has changed all that. 
In their 2013 academic paper, “The 4 
Percent Rule Is Not Safe in a Low Yield 
World,” researchers Michael Finke, 
Wade Pfau, and David Blanchett deter-

mined that “the success of the 
4-percent rule in the U.S. may be 
an historical anomaly.” In other 
words, the high interest rates of 
decades past may have been the 
exception rather than the rule. In 
any case, low interest rates seem 
to be sticking around for the 
foreseeable future, so the prudent 
thing to do is to factor them into 
your plan for withdrawal.

2. It’s out of date, pt. 2. The 
4-percent rule was designed to make 
sure your nest egg had a good chance 
of lasting 30 years, given a variety of 
market scenarios. Why 30? Because 
three decades was considered to be 
a very long retirement indeed. For 
instance, actuarial statistics from that 
time indicate that in 1970, a 65-year-
old man could expect to live another 13 
years. By 2011, according to the Centers 
for Disease Control, that figure had 
grown to 18 years. Women’s lifespans 
likewise grew over that time period, and 
these days, it’s not inconceivable that 
you could spend longer than 30 years 
in retirement. The fact that Americans 

are living longer is cause for celebration, 
but it also means your withdrawal rate 
needs to be adjusted accordingly.

3. It assumes linear consumption. A 
2015 study by PwC examined the prob-
lem of the “sequence of consumption” 
as it relates to the 4-percent rule. This 
study found that contrary to such draw-
down models, which assume a steady 
rate of withdrawal, retirees commonly 
spend more during the early years of 
retirement. This could be because they 
don’t know how much they can safely 
withdraw or because they’re indulging 
in long-awaited splurges such as expen-
sive travel. In any event, real life rarely 
follows this linear trajectory. And while 
spending dips toward the middle of 
retirement, it picks up again at the end, 
most likely due to healthcare-related 
expenses. This uneven spending pattern 
can spell disaster for retirees who with-
draw too much in the early years, put-
ting a dent in their nest eggs for which 
no bull market can compensate.

The 4-percent rule worked well for 
many years, but unless your portfolio, 
spending patterns, and life expectancy 

closely match those used in the model, 
you could be putting your retirement at 
risk. Don’t automatically accept a one-
size-fits all rate. Instead, ask a financial 
advisor to tailor a withdrawal rate that 
fits your circumstances. As PwC study 
author Anand Rao notes, “the approach 
[to retirement withdrawal] has to be 
much more personalized.”

Jennifer Landon, founder and presi-
dent of Journey Financial Services, is 
an accomplished adviser, educator and 
presenter on financial topics. Landon has 
spent the last decade advising Idaho Falls 
residents on the wealth and retirement 
planning strategies needed to help them 
achieve peace of mind on their retirement 
journey. She is an Investment Advisor 
Representative and a licensed life and 
health insurance professional in the state 
of Idaho. Landon is a member of Ed 
Slott’s Master Elite IRA Advisor Group, 
the National Ethics Association (NEA) 
and the Better Business Bureau. For more 
information about Jennifer Landon and 
Journey Financial Services, please call 
(208) 552-9169 or visit www.JourneyRe-
tirement.com. 

Idaho Wheat commIssIon 
commentary

BOISE — The Idaho Wheat Commis-
sion, in conjunction with U.S. Wheat 
Associates, is disappointed that the 
Trump administration’s proposed FY 
2018 budget eliminates funding for the 
USDA’s Foreign Agricultural Service 
Market Access Program (MAP) and 
Foreign Market Development (FMD) 
program and severely cuts funding for 
food aid programs. These cuts and other 
proposed cuts to the farm safety net 
would be devastating to wheat farmers 
who are already facing severely chal-
lenging economic conditions. 

“These are the wrong proposals at the 
wrong time for the wheat farmers we 
represent,” said U.S. Wheat President 
Alan Tracy. “Agriculture is truly a global 
industry and export demand determines 
the prices U.S. wheat farmers receive. 
Without funding from MAP and FMD, 
we would not be able to continue the 
training, technical assistance and 
service that is needed to promote this 
incredibly complex food crop. Our com-
petitors would swoop in to take those 
markets and the potential effect on 
wheat prices is obvious.” 

In addition, a major econometric 
study led by Texas A&M agricultural 
economists in 2016 on the effectiveness 
of MAP and FMD showed that elimi-
nating these programs would result in 
an annual average loss of $14.7 billion 
in export value, which would hurt al-
most every farmer in the country. 

“About half of Idaho’s wheat crop is 
exported,” said Jerry Brown, Chairman 
of the Idaho Wheat Commission and a 
wheat grower from Soda Springs. “The 
MAP and FMD programs have been 
very beneficial to all wheat growers 
including those from Idaho. We are 
hopeful that the administration will 
realize the amazing return on invest-
ment these programs have given us.” 

Chairman Brown emphasizes that the 
terrific results of these programs merit 
an increase in federal funding, not a 
decrease.

Funding for U.S. food aid programs 
are also threatened. Time-honored U.S. 
food aid programs have been engines of 
peace, food security and local economic 
development in countless countries 
around the world. Wheat from Ameri-
can farmers make up 40 percent of of 
all in-kind food aid and because almost 
all food aid recipients are wheat-import 

dependent, particularly in Africa, wheat 
donations do not distort local markets. 

Wheat is Idaho’s second largest crop, 
with receipts of approximately $600 
million last year. Wheat is grown in 42 
of Idaho’s 44 counties and the economic 
benefits of Idaho’s wheat industry is 
spread throughout the state.

For more information about MAP, 
FMD and the essential role they play 
in building a more productive agri-
cultural economy, please visit www.
AgExportsCount.org.

Idaho wheat growers provide funding 
for U.S. Wheat Associates through their 
check-off dollars. U.S. Wheat’s mission 
is to “develop, maintain, and expand 
international markets to enhance the 
profitability of U.S. wheat producers 
and their customers.” USW activities in 
more than 100 countries are made pos-
sible through producer checkoff dollars 
managed by Idaho and 17 other wheat-
growing states, and through cost-share 
funding provided by USDA’s Foreign 
Agricultural Service.

retIrIng the 4% rule
What is a safe withdrawal rate in retirement?

JENNIFER 

LANDON

IDAHO WHEAT GROWERS DISMAYED BY BUDGET PROPOSAL 

TO ELIMINATE PROGRAMS TO BOOST TRADE DEVELOPMENT

•

•
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Protecting your Western way of life.
TM

275 Tierra Vista Dr. • Pocatello, ID 83201

(208) 232-7914 • www.wcins.com

We only provide insurance to businesses

located here in the west. This focus allows us

to gain a unique understanding of your needs

here in Idaho. It helps us distinguish what’s

important to you, your operation and other

businesses that successfully operate here.

With agents across the state we’re uniquely

qualified to protect the key assets in your life.

We’ve Made It
Our Business
To Successfully
Protect Your
Business.
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FindYourFutureinIdaho...
Idaho Power does more than keep the lights on.

We’re inspired by the spirit of the West, where

big ideas have room to grow. Whether you’re

launching a new business or expanding an existing

one, Idaho Power has the resources to take your

business to the next level:

To learn more, email us at relocate@idahopower.com

or visit our website | idahopower.com/relocate

d urFutu

Today
• Reliable, responsible, fair-priced energy

• Renewable energy programs

• Commercial & industrial energy efficiency
programs & incentives

We’re moving at the speed of business.
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