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In Business Madison is mailed directly to businesses throughout the entire 
9-county area of the Capital Region. In Business Madison's distribution 
list of 7,200 consists of CEOs, business owners, top managers responsible 
for purchasing decisions and professionals in higher education, economic 
development, health care, insurance, construction, finance and other 
related industries.

The Capital Region’s Resource for  
Business News and Community Engagement

MEMBER

In Business Madison is the only media outlet serving Wisconsin’s Capital Region that offers a 
top-level business audience with maximized exposure through the power of three. We don't just 
offer multimedia marketing channels; we deliver a proven, integrated strategy that amplifies your 
message and boosts your bottom line. 

The Power of Three 
How we leverage a powerful combination of digital, print, and events to deliver your message to the  
right people, at the right time. 

1.	 Digital: Your Constant Presence. 
Your business leadership audience lives online. A consistent digital presence is non-negotiable  
for building authority and driving research. Our digital channels ensure your brand is always  
top-of-mind. 
89% of B2B buyers research products online before making a purchase. 

2.	Print: Cutting Through the Noise. 
While digital channels are everywhere, print provides a premium and lasting experience that breaks 
through "digital fatigue". Our high-quality print publications offer a tangible, lasting impression. 
94% of businesses are using print marketing to overcome digital fatigue. 

3.	Events: Building Trust and Relationships. 
In-person interaction is the key to building lasting trust with decision-makers. Our exclusive events 
offer a unique opportunity for face-to-face engagement. 
Businesses that combine event promotion with digital data see a 47% higher ROI. 

The Power of Three Audience 
Our highly engaged audience is curated to give your business direct access to the most influential 
leaders in Wisconsin’s Capital Region. They are defined by the very principles that drive our 
publication: 

Influence: Our readers are top-level executives, CEOs, and business owners who shape the 
direction of their companies and industries. They aren't just part of the conversation—they lead it. 

Income: In Business Madison's audience consists of high-net-worth individuals and key decision-
makers with significant purchasing power, both for their businesses and for their personal lives. 

Impact: This is an audience of doers. They are the innovators, philanthropists, and community 
leaders who drive meaningful change in the region.  

By targeting this exclusive group, you will avoid wasted impressions  
and speaks directly to the business leaders who matter most. 

OUR AUDIENCE

AUDITED DIRECT MAIL DISTRIBUTION 
In Business Madison is the  
only business publication in  

the region to have an  
audited, direct-mail  

circulation audience.  

OVER 52,000  
READERS PER ISSUE!

Over 27,000 print readership with  
an average of 3.8 consumers per  

issue, plus 25,000 digital edition views. 

INFLUENCE

11%

Other

13%

Marketing
& Sales

Executive Leaders

76%

CONNECTING BUSINESS & PEOPLE

INCOME

11%

$300,000+

43%
$150,001- 
$300,000

37%
$75,001- 
$150,000

9%

UNDER 
$75,000
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3 	 EVENT PARTNERSHIPS 
Align your business with the innovators and 
influencers shaping the local economy through 
curated event sponsorships that deliver maximum 
regional exposure. 

» Choose from 6 different events.

» �Access to an elite audience with contact 
information. 

» Recognition before, during, and after the event. 

» On stage presence with select sponsorships. 

The Power of Integrated Marketing
Our business executive audience makes decisions based on data. Our integrated "Power of Three"  
approach is backed by research showing its superior effectiveness and ROI. 

Increased Effectiveness: Integrated campaigns are 31% more effective at building brands than 
non-integrated campaigns.

Boosted ROI: For every channel you add, you can improve your ROI and effectiveness  
by up to 35%.

Higher Customer Spend: Customers who interact with a brand across multiple channels 
spend three to four times more than those who only engage on a single channel.

1	 DIGITAL MEDIA PARTNERSHIPS  
Digital media partnership on our website, email newsletter, and premium logo 
positioning offers a powerful and cost-effective way to elevate your brand, build awareness, and drive customer engagement across 
our trusted digital platforms. Our subscribers are made up of decision makers, CEOs, business owners and upper management within 
our 9-county region. By advertising in our digital portfolio, you can increase your frequency of messages and introduce time sensitive 
messages quickly. 

2	 PRINT MEDIA PARTNERSHIPS
In Business Madison advertising and editorial content reaches both business decision-makers  
and high-income consumers who make up a significant portion of In Business Madison's audience. 

How we accomplish this:  
» Continuous Brand Exposure: Benefit from 12 months of continuous brand reinforcement.  

» Prominent Print Presence: Pick the ad size that fits you best! Full-page, half-page, and premium positions available! 

» �Thought Leadership Spotlight: Showcase innovations, success stories, and provide valuable thought leadership and direct  
reader engagement.  

» �Special Publications: Power 100, Corporate Giving Guide and Book of Lists. Enhance your marketing plan by adding one or all of 
our special publications. Use these publications to celebrate a milestone year, champion innovation in your industry, and share your 
unique giving story to inspire others.  

2026 POWER OF 3 PARTNERSHIP

digital

print events
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In Business Madison offers a variety of premium advertorial options 
to showcase your brand’s expertise and leadership.. 

» �Trade Secret & Spotlight: High-impact, two-page featured 
advertorials available in any issue (limited to four per issue).  

» �Company Profiles: Targeted single-page advertorials that can  
be seamlessly integrated into any issue throughout the year. 

» �Digital Integration: Maximize your reach by repurposing print 
advertorials as digital content.

2026 EDITORIAL & PLANNING CALENDAR

January February March April May

JANUARY 2026 [$4.95]

+
 �Ubicept pursues ‘the vision thing’ 

  Excellence abounds at  
Business of the Year Awards 

  State video game industry  
looks to power up

A BLUEPRINT 
FOR SUCCESS
Madison College’s new Construction & Remodeling 
Facility helps students build skills and meet 
workforce demand

Page 18

Madison College instructor Sandra Thistle, graduate Rogers 
Senteza, student Stephani Dalbesio and contractor Tony Trapp

+
 �Madison Public Market  

readies for March opening 

  ABA President Michelle Behnke 
raises the Bar

  Despite hurdles, business is  
sweet for local chocolatiers

MAKING  
A SCENE
ETC’s innovations light up  
the world’s best known stages

Page 16

FEBRUARY 2026 [$4.95]

Bob Tollefson, Sarah Danke and Dennis Varian 
of Electronic Theatre Controls (ETC)

Cleared  
for takeoff
Mark Papko pilots the 
airport at a key time

Page 22

MARCH  2 0 26
VOL . 49 / NO. 3

•  Otto Dilba monkeys with pizza

•  Agrace’s approach to dementia 
care takes a village

•  Housing and data center issues 
explored at RECS

Plus

Issue Price�
$8.95

Poynette Village President  
Diana Kaschinske and  
developer Randy Alexander

Reimagining
workforce housing
Point Gardens takes root in Poynette

•  Banker Wire explores  
new markets

•  Sun Vault Roofing offers  
array of options

•  Culture of excellence at  
World Cheese Championships

Plus

A P R I L  2 0 2 6
VOL . 49 / NO. 4

Issue Price�
$8.95

Page 20

+
 �Solopreneurs  

bootstrap success
  Smart Cleaning Solutions  

brings the shine
  Health insurance  

denials debated

May 2025 [$3.95]

CLASS ACT
Meet our 2025 Forty Under 40 honorees.
Page 18

Editorial & 
Industry Features

January 
Coverage:
IB Madison Business  
of the Year Awards
Development Roundup
Small Local Businesses

Monthly 
Departments:
The Business Report
Executives on 
 the Move
Executive Q&A
Startup/Company 
Profile 
Leadership Insight
Open Mic
By the Numbers

March  
Coverage:
IB Madison 
Real Estate & 
Construction 
Symposium
Women of Influence

Monthly 
Departments:
The Business Report
Executives on  
the Move
Executive Q&A
Startup/Company 
Profile 
Leadership Insight
Open Mic
By the Numbers

May  
Coverage:
Financial Services
IB Madison 40 Under 
40 Class Announced

Advertising Sections  
& Special Publications 
*�Denotes IB Madison special publication

Milestones 
Bankers Directory

Construction & 
Development 
Roundtable

Events
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F or five decades, Urban Land Interests (ULI) has played a pivotal role 
in transforming Madison’s downtown. From building innovative office 
and apartment spaces to preserving the city’s architectural heritage, 

ULI has helped shape the vibrant urban environment we know today. 
However, that wasn’t always the case.

When Brad Binkowski and Tom Neujahr founded ULI in 1974, the 
city center was in decline. Residents and businesses were moving to 
the suburbs, and by 5 p.m., downtown streets were empty. Neujahr 
and Binkowski saw an opportunity to revitalize downtown Madison by 
investing in it and creating spaces where people could live, work, and 
play. 

ULI’s efforts to preserve, rehabilitate, and breathe new life 
into many of Madison’s historic buildings, combined with major new 
developments, have been instrumental in bringing energy, life, and 
activity to downtown. There have been many twists and turns over 
the years, including the recent COVID-19 pandemic, but downtown 
Madison is once again a bustling hub of activity where people come to 
work, eat, socialize, and relax with friends.

Projects of the scale and magnitude that ULI has been a part 
of work best when effective partnerships are created with neighbors, 
lenders, the City of Madison, tenants, and contractors. “We build each 
project with great attention to detail,” states Binkowski. “Each project 
is designed and built to stand the test of time and to make the Madi-
son community a better place.”

“And it’s not just about attractive spaces,” adds Neujahr. “After ev-
ery lease is signed, the real work begins — ensuring that tenants can 
thrive in their spaces for years to come. We’ve always seen property 
management as a natural extension of development. We believe it’s 
our responsibility to make sure our buildings continue to serve the 
community long after they’re built.”

ULI’s flexible, modern office spaces have helped companies like 
Last Lock attract top talent and stay connected to Madison’s vibrant 
business community.

“As a growing tech firm, it’s essential that our office space fosters 
collaboration, creativity, and innovation,” says Jack Ryan, CEO of Last 
Lock. “ULI has provided us with exactly that — an environment where 
our team can thrive.” 

“Being in the heart of downtown Madison means we are connected 
to the energy of the city,” Ryan adds, “and ULI has made sure that our 
space evolves with us as we continue to grow.”

As ULI looks ahead to the next 50 years, the company remains 
committed to investing in and sustaining innovative spaces that serve 
businesses and residents. Current president Bob Bruni acknowledges 
the critical role that ULI’s team has played in the company’s success.

“Our success over the past 50 years has been driven by the 
extraordinary people who work here and their dedication to our 
mission,” says Bruni. “We’re excited to continue creating spaces where 
Madison can thrive.”

As ULI celebrates this milestone, the company extends a heartfelt 
thank you to the Madison community for its ongoing support. “Your 
trust and partnership have made our success possible,” Bruni notes, 
“and we look forward to serving Madison for many years to come.” 

CELEBRATING 50 YEARS OF COMMITMENT: 
ULI’S LEGACY IN DOWNTOWN MADISON

The employees of Urban Land Interests are celebrating 50 years of commitment to rejuvenating downtown Madison as a place to live, work, and play.

SPOTLIGHT | URBAN LAND INTERESTS
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CONTACT:
Urban Land Interests 
608-251-0706 
uli.com
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*As of March 01, 2025. As a firm providing wealth management services to clients, UBS Financial Services Inc. offers investment advisory services in its capacity as an 
SEC-registered investment adviser and brokerage services in its capacity as an SEC-registered broker-dealer. Investment advisory services and brokerage services are separate 
and distinct, differ in material ways and are governed by different laws and separate arrangements. It is important that you understand the ways in which we conduct 
business, and that you carefully read the agreements and disclosures that we provide to you about the products or services we offer. For more information, please review the 
client relationship summary provided at ubs.com/relationshipsummary, or ask your UBS Financial Advisor for a copy. Certified Financial Planner Board of Standards, Inc. 
owns the certification marks CFP® and Certified finanCial PlannerTM in the US. For designation disclosures, visit ubs.com/us/en/designation-disclosures. © UBS 2025. All rights 
reserved. UBS Financial Services Inc. is a subsidiary of UBS Group AG. Member FINRA/SIPC. VIP_04302025-1     Exp.: 05/31/2026

advisors.ubs.com/burishgroup

Women tend to retire earlier and live longer
61% of women retire earlier than planned compared to 50% of men.1 In addition, women on average live longer than men; 
around five years globally.2 This means their wealth plans need to support them for a longer lifespan.

Take the next step in your financial journey and find out how you can invest like a woman. Scan the QR code to visit our 
website and start the conversation about your financial plan.

Relationships with $1 million or more are well-served by our capabilities.

Over $6.2 billion in local assets under management.*

Invest like a woman
Why women need to invest differently

The Burish Group
UBS Financial Services Inc.
8020 Excelsior Drive, Suite 400
Madison, WI 53717
608-821-3712
burishgroup@ubs.com 

1 Women & Retirement Security: Digesting the data, 2022, Goldman Sachs Asset Management.
2 Why do women live longer than men?, Saloni Dattani and Lucas Rodés-Guirao, 2023.

Anna Burish, CAP®

First Vice President–
Wealth Management
Financial Advisor 
608-824-6121

Judi Martinez, CFP®, ChFC® 
Director
Financial Advisor 
608-824-6116

Tasha Bremel 
Vice President–
Wealth Management 
Financial Advisor
608-824-6117
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Unconventional investments, such as infrastructure, can boost diversification and reduce the volatility of the portfolio.

L ike an unwelcome guest who’s already 
overstayed a visit, inflation is refusing 
to pack up and leave investors to enjoy 

the stable prices that defined most of the 
previous three decades.

In the United States, inflation peaked 
at over 9% in 2022, then fell over the next 
two years, eventually reaching 2.4% in 
September 2024 — within striking distance 
of the Federal Reserve’s goal of 2% infla-
tion. And then the slow descent from the 
inflationary heights stopped and changed 
course. As of February, consumer prices 
were higher by 2.8% over the previous 12 
months.

Investors have questioned whether the 
Federal Reserve’s decision to cut inter-
est rates by a percentage point late last 
year — before the 2% target was attained 
and while the economy was still running 
hot — risked repeating the mistakes of the 
inflation-wracked 1970s. Early in the de-

cade, an oil-price shock compelled the Fed 
to ease monetary policy to rescue a flailing 
economy, only to see inflation spring back 
to life after a second energy shock in 1979. 
Eventually, Fed Chair Paul Volcker’s tough 
love approach to fighting runaway prices 
stuffed the inflationary genie back in a 
bottle, but not without first breaking a lot 
of glass.

Few economists expect anything close 
to the double-digit inflations of the 1970s 
in coming years, or that benchmark rates 
will need to move much higher from 
current levels to keep price rises rea-
sonably contained. Still, the specter of 
“stagflation lite” — the toxic combination of 
higher-than-normal inflation and slow-
er-than-normal growth — is lurking.

Meanwhile, investors may feel like a 
deer in the headlights, unsure of which 
way to turn: Is the recent correction in 
stocks a buying opportunity or a harbinger 

of further weakness that would throw 
their portfolios into reverse? No one can 
say for sure, but the Burish Group at UBS 
has decades of experience in construct-
ing investment portfolios that take such 
uncertainty into account. And if there were 
ever a case to be made for maximizing 
diversification as a partial remedy for un-
certainty, the higher inflation regime of the 
post-COVID tariff-plus world would seem 
to qualify.  
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SHIFTING INTO REVERSE
The “last mile” of the inflation fight is not going as planned. What does that mean 
for investors?

CONTACT:
Andy Burish
Managing Director -  
The Burish Group 
UBS Financial Services Inc.

Andrew.Burish@UBS.com
608-831-4282

Andrew Burish is a Financial Advisor with UBS Financial Services Inc. a subsidiary of UBS Group AG. Member FINRA/SIPC in 8020 Excelsior Drive, Madison, Wisconsin. The information contained in this article is not a solicitation to purchase or sell invest-
ments. Any information presented is general in nature and not intended to provide individually tailored investment advice. The information and data presented may be deemed reliable; however, their accuracy and completeness is not guaranteed by UBS Financial 
Services Inc. The strategies and/or investments referenced may not be suitable for all investors as the appropriateness of a particular investment or strategy will depend on an investor's individual circumstances and objectives.  Investing involves risks and there 
is always the potential of losing money when you invest. The views expressed herein are those of the author and may not necessarily reflect the views of UBS Financial Services Inc.

Diversification does not guarantee a profit or protect against a loss in a declining financial market.

As a firm providing wealth management services to clients, UBS Financial Services Inc. offers investment advisory services in its capacity as an SEC-registered investment adviser and brokerage services in its capacity as an SEC-registered broker-dealer. 
Investment advisory services and brokerage services are separate and distinct, differ in material ways and are governed by different laws and separate arrangements. It is important that you understand the ways in which we conduct business, and that you 
carefully read the agreements and disclosures that we provide to you about the products or services we offer. For more information, please review client relationship summary provided at ubs.com/relationshipsummary, or ask your UBS Financial Advisor for a 
copy. Approved 4/28/2025; Expiration 4/30/2026; IS2500544

1https://www.bls.gov/charts/consumer-price-index/consumer-price-index-by-category-line-chart.htm
2https://www.stlouisfed.org/publications/regional-economist/january-2005/volckers-handling-of-the-great-inflation-taught-us-much

TRADE SECRETS THE BURISH GROUP
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Women tend to retire earlier and live longer
61% of women retire earlier than planned compared to 50% of men.1 In addition, women on average live longer than men; 
around five years globally.2 This means their wealth plans need to support them for a longer lifespan.

Take the next step in your financial journey and find out how you can invest like a woman. Scan the QR code to visit our 
website and start the conversation about your financial plan.

Relationships with $1 million or more are well-served by our capabilities.

Over $6.2 billion in local assets under management.*

Invest like a woman
Why women need to invest differently

The Burish Group
UBS Financial Services Inc.
8020 Excelsior Drive, Suite 400
Madison, WI 53717
608-821-3712
burishgroup@ubs.com 

1 Women & Retirement Security: Digesting the data, 2022, Goldman Sachs Asset Management.
2 Why do women live longer than men?, Saloni Dattani and Lucas Rodés-Guirao, 2023.
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For 25 years, Oak Bank has been more than a bank — we’ve been a trusted partner for growing 
Dane County businesses. From start-ups to thriving enterprises, we’ve helped our clients 
grow... and grow... and grow. Where will your business be in 5, 10 or 25 years? If growth is your 
goal, we’re ready to help you get there.

We take the time to understand our client’s unique goals and challenges, building real rela-
tionships that go far beyond transactions. Our personalized approach means no one-size-fits-all 
solutions. Instead, you’ll get expert advice and tailored support from people who know your 
name, your story and your vision.

Our lenders, treasury management team and personal bankers work as one to provide a 
seamless experience that’s built around you. When you call Oak Bank, you get a real person — 
no menus, no bots, no nonsense.

While big banks grow more impersonal through mergers and call centers, Oak Bank 
remains deeply rooted in Dane County, committed to building community one business at a 
time. Stop by for a warm cup of coffee, a freshly baked cookie and the exceptional service you 
deserve.

OUR MISSION 

Oak Bank builds lasting partnerships with 

businesses throughout Dane County. We’re 

dedicated to helping every client succeed by 

offering unique solutions, personalized service 

and trusted guidance. Our commitment to 

giving back runs deep, as we proudly support 

over 135 local non-profits each year to help 

strengthen the communities where we work 

and live.

Oak Bank grew out of a need for a bank with strong roots in the community. Now, over two decades later, they offer personalized banking services to customers, from personal banking to home 
loans and services for businesses.

SPONSORED CONTENTOAK BANK PROFILE

Oak Bank 
5951 McKee Road, Suite 100
Fitchburg, WI 53719
www.oak.bank

CONTACT:
Terry Taylor 
President

ttaylor@oak.bank
608.205.5520
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September Issue:
IB Madison 
Power 100
In Business Madison 
profiles 100 of our area’s 
most influential business 
and community leaders  
in this annual publication. 

November Issue:
IB Madison 
Guide to 
Giving
The Guide to Giving 
recognizes nonprofits for 
their impact on Wisconsin's 
Capital Region and their 
service to making our 
community a better place.

December Issue:
IB Madison  
Book of Lists
The Book of Lists includes 
information on hundreds 
of local companies ranked 
across more than 30 
categories and features 
the anticipated Executive 
Choice Awards.

2026 EDITORIAL & PLANNING CALENDAR

June July August September October November December

+  �Harvard Business School spotlights Epic Systems
  Brenda DeVita leads APT into a new season
  Old Fashioned perseverance at Mock & Co.

JUNE 2025 [$3.95]

THE NEW BAYVIEW
Madison development prioritizes resident voices in redesign

Page 20

June  
Coverage:
IB Madison  
40 Under 40
Higher Education

July  
Coverage:
Technology & 
Biotechnology

August 
Coverage:
IB Madison Executive 
Excellence 
Professional Services

Monthly 
Departments:
The Business Report
Executives on  
the Move
Executive Q&A
Startup/Company 
Profile 
Leadership Insight
Open Mic
By the Numbers

October 
Coverage:
IB Madison  
Exec Connect & 
Power 100
Wisconsin  
Agriculture & Energy

November 
Coverage:
IB Madison Health 
Care Summit & 
Health Care Heroes
Entertainment,   
Tourism, & 
Hospitality

December 
Coverage:
Capital Region  
Health Care

Wealth Managers 
Directory

Human Resource 
Guide

Real Estate & 
Commercial Space 
Guide
*�IB Madison  
Power 100

*�IB Madison  
Guide to Giving

*�IB Madison  
Book of Lists

+
  AI on the RISE at UW 

 Business sours at Yodelay

  Leadership advice from  
an Infamous Mother

JULY 2025 [$3.95]

New courts and tournaments make 
Madison a pickler’s paradise

Page 22

PickleBOOM!

+
 �SSM Health grows its footprint
  IB Madison honors the best in tech and finance
 State tourism booms

AUGUST 2025 [$3.95]

TAKING IDEAS  
TO MARKET 
After a century investing in innovation, 
Wisconsin Alumni Research Foundation  
looks to the future

Page 30

The 2025 IB Madison Power 100INSIDE

SEPTEMBER 2025 [$3.95]

GROWING AT  
A KWIK CLIP 
CEO Scott Zietlow leads Kwik Trip 
in its 60th year, as the company  
continues to rapidly expand

Page 22

+
 �Axio BioPharma focuses on  

efficiency in drug manufacturing
  Big ideas for Reindahl Park’s 

Imagination Center
  Wisconsin Public Media  

faces funding challenges

OCTOBER 2025 [$3.95]

+
 �Entrepreneurs target elder care 

  UW Computer, Data & Information 
Sciences debuts its new digs

  Zodica scents make cents

HEATED 
DEBATE
AI data centers complicate 
climate change progress

Page 26

Bryan Chan, founder and CEO  
of SupraNet Communications

NOVEMBER 2025 [$4.95]

+
 �What’s up with ESOPs?
  Coliseum refresh in the works
  Health Care Summit explores AI

POWERING UP 
THE MIDWEST
Led by Wisconsin companies, fusion  
energy could fuel economic boom

Page 24

Cary Forest, co-founder and chief scientific 
officer and Kieran Furlong, co-founder and  
CEO of Realta Fusion

DECEMBER 2025 [$4.95]

+
 �Erica Mullins takes  

the reins at Strang 

  Phoenix-Aid’s new 
 approach to wound care

  Sips and sustainability  
at Wonderstate Coffee

WOMEN’S SPORTS  
GET DOWN TO  
BUSINESS
Local companies look to female  
athletes and teams to boost their brands

Page 26

UW Badgers volleyball player  
Grace Egan and Jones Dairy 
Farm’s Lisa Caras

A SUPPLEMENT TO

NOVEMBER  2025

SPONSORED BY

MADISON
GUIDE TO GIVING
SERVING WISCONSIN’S CAPITAL REGION 2025-2026

A SUPPLEMENT TO

DECEMBER  2025

MADISON
SERVING WISCONSIN’S CAPITAL REGION

[$7.95]

BOOK OF LISTS 
2 0 2 6

IBMADISON.COM 41

SEPTEMBER 2025 [$3.95]

2025
MEET THE LEADERS MOVING 
WISCONSIN FORWARD

PRESENTING SPONSOR MAJOR SPONSORS

BUSINESSBUSINESS

SPECIAL PUBLICATIONS

HEALTH CARE
&&
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Dedicated Email 
» �Targeted Reach: Sent to In Business Madison's exclusive newsletter audience, which is comprised 

of decision-makers, CEOs, business owners, and upper management within the 9-county region. 

» �Direct Communication: Ensure your business is the exclusive focus of the reader’s inbox. This 
personalized format eliminates competition, allowing you to deliver a comprehensive message — 
whether it’s a deep dive into your services or a time-sensitive call to action. 

» �High-Value Audience: Includes high-networth individuals with significant purchasing power 
for both their businesses and personal lives. Reach customers who are able to make purchasing 
decisions. 

» �Exclusivity: Limited to four dedicated emails per month. This is a premium opportunity to get 
undivided attention from the audience. 

Limited to (4) monthly | $1,800 per email

Co-Branded Social Media Advertising
Target our In Business Madison audience of executive leaders with your company 
message across our social media channels.

» �Your message is co-branded and posted on our trusted In Business Madison  
social media accounts.

» �We automatically optimize your social media placements and your creative  
to get you the highest quality response possible. 

2025CLASS O
F 

MAJOR S
PONSO

R

SUPPO
RTING

 SPON
SORS

2026 Digital Partner Program
Our digital media partnership offers a powerful and cost-effective way to elevate your brand, build awareness, and drive customer engagement across our 
digital platforms. Position yourself as one of the most important companies in Wisconsin's Capital Region. Prominent ad units help your message stand out 
while your logo appears continually on our website, emails and print magazine for continual branding. 

Website Display Ads  +  eNewsletter  +  Premium Logo Positioning
» 30,000 display ad impressions 
» Large format display ads on website

° Premium placed banner ad: 970 x 250 px

° Side bar ad: 300 x 250 px
» �Display ad featured in email newsletter (2x day) 
» �110,00 views of your logo 
» Logo placement on website, email newsletter and print magazine

Limited to (10) monthly advertisers | $2,100 per month (Earned media rates available) 

Digital Rates 

1 Month 3 Months
$2,100 per month $1,900 per month

6 Months 12 Months
$1,700 per month $1,500 per month

2026 DIGITAL OFFERINGS
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Event Details Presenting 
Partner

Major  
Partner

Supporting 
Partner

REAL ESTATE &
CONSTRUCTION
S Y M P O S I U M

Local industry experts discuss trends in 
commercial real estate, development, and 
construction, as well as offer insight into upcoming 
and ongoing construction projects throughout the 
Wisconsin Capital Region.

250+ attendees

9 am. – 12 pm. Breakfast, panel discussion,  
& industry exhibit booths.

SOLD $8,000 $5,000

Annual awards event honoring the Wisconsin 
Capital Region's emerging talent.

300+ attendees

Cocktail reception, networking, & awards 
ceremony

$11,000 $8,000 $5,000

Annual awards event honoring top executives  
in two select industry categories.

300+ attendees

Cocktail reception, networking, & awards 
ceremony

SOLD $8,000 $5,000

For over 20 years, In Business Madison has 
brought together Wisconsin's Capital Region most 
influential business and community leaders for an 
invitation-only networking opportunity. Featuring 
the IB Madison 2026 Power 100 honorees. 

300+ attendees

Cocktail reception & networking

$11,000 $8,000 $5,000

Panel discussion includes local experts discussing 
opportunities and challenges facing the health 
care industry.

Health Care Heroes awards program recognizes 
health care professionals who have provided 
exemplary services to patients in the Wisconsin 
Capital Region.

200+ attendees

Breakfast, panel discussion, & awards ceremony

SOLD $8,000 $5,000

BUSINESSBUSINESS

Our annual Business of the Year Awards celebrates 
the Capital Region's successful organizations 
and influential executives honoring finalists and 
winners across several business categories. 
This event includes the Executive Hall of Fame 
inductions.

300+ attendees

Cocktail reception, networking, dinner, & awards 
ceremony

SOLD $8,000 $5,000

2026 EVENT PARTNERSHIP OPPORTUNITIES
D
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The mission of In Business Madison is to 
deliver insightful, credible business journalism 
and community events that inform, engage and 
empower decision-makers in Wisconsin’s Capital 
Region by spotlighting the companies, leaders 
and trends shaping the local economy.

2026 PRINT RATES & SPECS

Magazine Advertising

AD SIZES
PDF files only. All files must be final, color corrected, hi-resolution (300 ppi) 
CMYK. Fonts must be embedded. All text, photos and logos must be inside 
the Live Matter Area. Full-page ads must include a bleed of 1/8" on all 
sides and crop marks.

QUESTIONS 
If you have questions about creating or submitting your ad, contact our 
Lead Designer Jess Carter at jess.carter@ibmadison.com.

The 2025 IB Madison Power 100

INSIDE

SEPTEMBER 2025 [$3.95]

GROWING AT  

A KWIK CLIP 

CEO Scott Zietlow leads Kwik Trip 

in its 60th year, as the company  

continues to rapidly expand

Page 22

+
 �Axio BioPharma focuses on  

efficiency in drug manufacturing

  Big ideas for Reindahl Park’s 

Imagination Center

  Wisconsin Public Media  

faces funding challenges

OCTOBER 2025 [$3.95]

+
 �Entrepreneurs target elder care 

  UW Computer, Data & Information 

Sciences debuts its new digs

  Zodica scents make cents

HEATED 

DEBATE

AI data centers complicate 

climate change progress

Page 26

Bryan Chan, founder and CEO  

of SupraNet Communications

SHARIN
G  

THE WE
ALTH

+
  New heights for Quarra Stone 

  Nydia Martinez champions 

Latino workers

  Mystery to Me turns the page

The O
wn It p

rogram
 tackle

s 

dispar
ities in

 homeowne
rship

Page 20

February 2025 [$3.95]

+
 �Harvar

d Busin
ess Sch

ool spo
tlights 

Epic Sy
stems

  Brenda 
DeVita 

leads A
PT into

 a new 
season

  Old Fash
ioned p

ersever
ance at

 Mock &
 Co.

JUNE 2025 [$3.95]

THE NEW BAYVIEW

Madison
 devel

opment pr
ioritize

s resid
ent vo

ices in
 redes

ign

Page 20

Lauded L
eaders

Bob Gor
such, Am

y Suppl
e, Julie 

Bogle, 
and Bo

b Sorge
 chosen

  

for IB M
adison’

s Hall o
f Fame

Page 21

+
  Businesses of the Year

  Projects Debuting in 2025 

 Whole Trees Grows Up

January 2025 [$3.95]

1/3
Square

4.75" x 4.75"

1/6 Horizontal
4.75" x 2.25"

1/2
Horizontal

7.25" x 4.75"

1/6
Vert.
2.25" x 
 4.75"

Full Page
with out bleed

7.25" x 9.6875"

Full Page
with bleed

8.5" x 11"
Trim: 8.375" x 10.875"

Live Matter Area:  
7.875" x 10.375"

BE SURE TO INCLUDE  
BLEED AND CROP MARKS  
ON ALL FULL-PAGE ADS

Ad Size 1x 3x 6x 9x 12x
Inside Front Cover $ 8,000 $7,500 $7,000 $6,500 $6,000

Inside Front Cover Gate Fold $10,500 — — — —

Back Cover $ 8,800 $8,300 $7,800 $7,300 $6,800

Inside Back Cover $  7,500 $7,000 $6,600 $6,200 $5,800

Full Page $ 5,700 $5,300 $4,900 $4,600 $4,300

1/2 Horizontal $ 3,700 $3,500 $3,300 $2,900 $2,500

1/3 Square $ 2,900 $2,700 $2,500 $2,300 $2,000

1/6 Vertical or Horizontal $  1,600 $1,500 $1,200 $1,000 $   900

All rates listed are GROSS rates. Add 10% premium position charge for guaranteed placement on a specific page.


