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• Ashley Homestore
• Baublit's Jewelers
• Crenwelge GMC
• Culver's
• Fairy Moon Emporium
• Five Star Rental

• Gibson's Discount Center
• Home - Simple Goods
• Ken Stoepel Ford
• Kerr County Federal Credit Union
• Kerrville Clock Company
• Kerrville Ranch & Pet Center

• KPUB
• MG Builders
• Moore's Home Furnishings
• Museum of Western Art
• River's Edge Gallery
• Ronnie Bock’s Kerrville RV

• Secor Equipment Company
• Troy Faust Motor Co.
• Wine-O-Bout it

The Hill Country Community Journal and the following local businesses remind you to shop locally
and we all win:

Kerrville City Manager Mark McDaniel greets
the crowd along the route of the Holiday

Lighted Parade.
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by Tammy Prout
It’s Christmas time, and you know what that means …
Yes, there will be shopping; yes, there will be parties; and yes there will be presents.
But it is also the time of year to be even more mindful to “Keep it in Kerrville.”
Statistics show that most retail businesses will collect as much as 40 percent of their entire rev-
enue for the year during the holiday season, making it even more important to
do your Christmas shopping at home, rather than hitting the interstate.
This is our ninth year to publish this special section. It serves as a reminder
for our readers and as a gift guide as well from our advertisers.
In 2010, when I decided to create this campaign, it was right after the economic
downturn and stock market crash. Some of my nearest and dearest friends were
struggling in ways they never had before.
I wanted to do something meaningful and “Keep it in Kerrville” was born.
I have been so proud to hear from our readers who offer “thanks” for the effort.
They have told me that the reminder really helped them to organize their shop-
ping trips and lists and get everything they could in town before shopping online
or in San Antonio. Moreover, they reported that most of everything on their list
could, indeed, be purchased at a local retailer.
I think if we make a conscious effort, we can really make a difference in our
own community.
The dollars we spend at Christmas equate to revenue for the city, jobs for your
friends and neighbors and funding for city and county infrastructure projects.
The truth is, the money you spend in Kerrville most likely ends up in a local
resident’s hands and provides Christmas cheer for that family, too.
So this Christmas, let’s shop at home.
While the interstate might seem appealing for holiday shopping, the reasons for staying in Ker-
rville are overwhelming and –  when broken down – very compelling.
Statistics on a national level might seem detached from our everyday life; however, on a local
level, the same theories still apply with regard to necessary revenues to sustain local retailers,
making projections of holiday spending more personal.
According to the National Credit Council, the average spending per person during the holidays
is $983.

If this number is accurate, and there are more than 30,000 adults in Kerr County (according to
the U.S. Census Bureau), then an estimated $25 million will be spent by Kerrville residents during
the holiday season. For every dollar spent in Kerrville, 2 cents remains here. The city will receive
1.5 cents and the county will receive .50 cents from the state comptroller’s office from sales tax
proceeds.

You do the math. If Kerrville residents spend $25 million during the holidays,
and all of the dollars are spent here, that equates to an approximate $375,000
paycheck to the city and a $125,000 addition to the county budget.
Studies also show that residents of small towns tend to do as much as 50 per-
cent of their Christmas shopping in the nearest big city.
If this is indeed the case, then we are choosing to funnel $250,000 into the
operation budget of another city, instead of our own.
When we buy locally, we can immediately notice a trickle-down effect. For
every item you buy in Kerrville, not only does the money parlay into sales tax
revenue, but it helps insure a job for a local resident. In turn, the business owner
will then need to restock that item, helping secure someone’s job down the
line.
Every purchase we make locally has an impact three or four levels beyond
the transaction made at the time of purchase.
It’s very easy to jump on the interstate and head to The Rim, for example,
because we think they have a huge selection. The reality is that most anything
we need is right here, and if a retailer does not have it in stock, they will be
glad to order it.
I’ve even noticed places like Walgreens and Wal-Mart now carry gift cards

for places like American Eagle and Forever 21, very popular clothing stores.
Shopping this way might require a little more planning than we normally do, but the impact on
our community can be incredible.
Make a promise to yourself to pause, plan and shop in Kerrville. Once you have bought all you
can here, then look elsewhere. You will be proud of your effort and your neighbors will be grate-
ful.
On behalf of our entire staff at the Hill Country Community Journal, we hope you have a won-
derful holiday season, but remember when spending your money … “KEEP IT IN KERRVILLE.”

You can make a huge difference 
by shopping locally this season
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A new firefighter costs $54,500 per year, including salary and benefits.  It takes
$5,450,000 per year in taxable sales to pay for the position.  This equates to

$454,167 per month in taxable sales, or $18.50 per month per capita.

Merchants in downtown Kerrville
are hoping area residents and their
visitors will remember to “Keep it in
Kerrville” when planning their
Christmas shopping and the options
are plentiful and exciting.
We’ve highlighted only a few for
our readers as a sampling, but we
promise a trip downtown will be a
successful one for local shoppers.

Baublit’s Jewelers
Dayton Baublit has owned Baublit’s
Jewelers at 719 Water St. for 42 years,
following in his father’s footsteps, the
previous owner. It’s been in down-
town Kerrville for almost 50 years, he
said.
The usual store hours are Monday
through Friday 9 a.m. to 5:30 p.m.
and he and his staff will be open to
greet customers on the Dec. 12
“Ladies’ Night Out” downtown. The
store can be reached at 257-8317.
He is offering a holiday sale on Bel
Air watches; and has some antique
and pocket watches for sale this holi-
day at 20 percent off.
Some custom jewelry orders require
ordering and waiting for the pieces to
be delivered, so advance planning
might be required.
The staff does provide gift certifi-
cates if requested; and Baublit said he
has one of the few businesses in town
that still offers “layaway.”
Baublit said his services include
being one of the few watch and jew-
elry repair sites in Kerr County.

Fairy Moon Emporium
The Fairy Moon Emporium Of
Eclectic Treasures at 227 Earl Garrett

St. in downtown Kerrville prides it-
self on offering a variety of “artists’
creations, antiques, Retro, weird stuff
and cool junk.”
There are some items that would in-
terest youngsters (such as rocks), but
they have mostly “adult” wares.
Christy Chancy and Pamela Palmer
opened this business a year and eight
months ago; and their normal busi-
ness hours are 9 a.m.-5:30 p.m. Tues-
day through Friday, and 10 a.m.-6
p.m. on Saturdays.
They will be open extra evening
hours on Dec. 12 for “Ladies’ Night
Out;” but before that, they are offer-
ing a drawing on Nov. 30, of a special
gift basket.
The shop is a collection of “booths”
leased by a variety of area artists, col-
lectors and businessmen and women.
And the gift basket to be given away
has an item from each of the current
“booth owners.”
Several of the “artist/collectors”
offer handmade jewelry, but Palmer
makes vintage jewelry and an item
from her inventory also is included.
She has been asking customers to
sign small tags to enter the gift basket
contest.
The store can be contacted at (830)
995-5627; or by sending a message to
thefairymoonemporium@gmail.com.
The store can provide gift certifi-
cates that can be used store-wide; and
artists can be commissioned to create
unique painted and jewelry items.

Home – Simple Goods
The “Home – Simple Goods” home
furnishings and décor store and inte-
rior design service is located at 223
Earl Garrett. Christina Atkinson is the
owner and Cynthia Lacy is her de-

signer.
Contact can be made at 895-HOME
(4663); or visit the website at
www.simplegoods.com. Store hours
are Tuesday-Saturday, 10 a.m.-6 p.m.
They sell furniture, home furnish-
ings and décor, including home
styling and installation; offering both

custom ordering and selling items off
the floor. In general their home items
are casual / modern.
They have options for homeowners’
special needs, as they work with more
than 100 vendors. And they can pro-
vide gift certificates.
Visit the store downtown periodi-

cally as they often have sales events
going on.

LulaBelle’s Pirates & Pretties
LulaBelle’s Pirates & Pretties at 826
Water St. has a dual business in this
site with Mustard Seed Mercantile.
Owner Lucy Pearson works with Jen-
nifer Imel; and they have been in this

location for almost five years.
Their usual hours are painted on
their front door as “10-ish-5:30 p.m.
Monday-Friday /10-ish-5 p.m. Satur-
day.”

Shopping downtown will pay off
By BONNIE ARNOLD

Staff Writer

See DOWNTOWN, Page 6C

Photo by Bonnie Arnold
PAMELA PALMER, co-owner of The Fairy Moon Emporium with Christy
Chancy, displays a gift basket full of items from the eclectic treasures in each
of the leased booths. The winner’s name will be drawn Nov. 30 from recent cus-
tomers’ entry slips.

Photo by Bonnie Arnold
DAYTON BAUBLIT has some men’s watches in his jew-
elry store that would make great Christmas gifts, as well
as some antique and vintage pocket watches on sale for
the season.



They specialize in children’s cloth-
ing and gifts; with clothing sizes
spanning infants to about 6 for girls,
and 10-12 for boys.
Pearson said she’s been the only tar-
geted children’s boutique in Kerrville
since she opened. Now as a grandpar-
ent, she’s planning to retire to much
shorter hours as of Feb. 1, and close

this store.
In the meantime she will be holding
some Christmas sales, likely in the
morning hours, not late afternoons.
And they always gift-wrap their cus-
tomers’ purchases.
Customers with requests or ques-
tions can call her at 792-5852; or
email mustardseedjen@gmail.com.

PAX Coffee & Goods
The coffeehouse at 203-205 Earl
Garrett St. used to be two store
spaces, now combined to offer a cof-
fee bar, tea, salads, sandwiches,

bagels, homemade pastries and cook-
ies; and seating both inside and on the
sidewalk for customers. 
They are open Monday through
Saturday 6:30 a.m.-7 p.m., and Sun-
day 6 a.m.-7 p.m., according to
Heather McClung, owner.
Some of the customers take advan-
tage of a phone app called “Chow
Now” and order items online in ad-
vance, then come to the coffeehouse
to pick up their food and/or drink.
They also carry possible Christmas
gifts of retail coffee from around the

world, plus t-shirts, tank tops, hats
and tumblers, for fans of the shop.
This time of year, many items may in-
clude the Christmas tastes and aromas
of pumpkin and spices, such as gin-
gersnap cookies.
The website for the coffeeshop is
paxcoffeeandgoods.com.

Wine-O-Bout-It
This wine-tasting room has been
open at 215 Earl Garrett since June
2018, and is a joint business with a re-
tail store behind it called Palate
Thyme.

The owner is Lorene Olgin, with
Susan Michelson as general manager.
Contact information is (830) 955-
5299 by phone and wineoboutit17
@gmail.com. Business hours are
Tuesday-Saturday, with hours 2-7
p.m. on Tuesday and Wednesday, and
12 noon to 8 p.m. on Thursday-Sat-
urday.
In the tasting room with its casual
and relaxed atmosphere, they stock
their wine selection with Texas wines
and domestic and craft beers, offered
to adult customers including families.

One choice is a “wine flight,” a
serving board with five smaller
glasses for 1-ounce “pours” and the
opportunity to taste five different
wines.
Olgin said adults can buy the wine,
and bring in food from outside. There
is no kitchen in the business, but they
have other drinks and snacks in the
other part of the store.
The wine tasting room and store can

Downtown
CONTINUED FROM PAGE 5C
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A dollar spent at a locally owned store is usually spent
6 to 15 times before it leaves the community.

Photo by Bonnie Arnold

ALBERT GARCIA prepares a coffee order for a cus-
tomer at PAX Coffee & Goods. The shop also offers
homemade baked goods; and orders can be placed
through an app online.

Photo by Bonnie Arnold

LUCY PEARSON shows off two of the Christmas-themed children’s clothing
items she has in LulaBelle’s Pirates & Pretties for the Christmas season. 

Photo by Bonnie Arnold

CYNTHIA LACY is the designer in Home – Simple Goods down-
town, working with clients on furnishings, including home styling and
décor. They offer custom orders, and sell items off the store floor.

See DOWNTOWN, Page 7C
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For every $100 you spend in Kerrville, $1.50 is distributed
back to the city and 50¢ is distributed to the county.

be rented for parties.
They offer gift cards; and other
items such as t-shirts, other specialty-
food items such as salsa, handbags
and weekenders,” Swig”-brand drink
containers, soap, candles, lotions and
kitchen towels with entertaining say-
ings printed on them.

Wolfmueller’s Books
Wolfmueller’s Books at 229 Earl
Garrett is owned by Jon and Sandy
Wolfmueller; and the locally owned
bookstore can be reached at 257-
7323.
The website for the bookstore is

wolfmuellersbooks.com.
This local treasure trove of books of
all kinds, from children to adults, but
especially Texas and local history
books, is open Monday through Sat-
urday 9 a.m. to 5 p.m.
The shop is two floors (yes, it has a
basement) of about 30,000 titles for
the everyday reader or the serious col-
lector. 
Categories include Texana, Western
Americana, Civil War, Texas birds
and flowers, cookbooks, and general
fiction (with lots of signed copies). 
Most of the books are used; some
are rare; and they carry some new ti-
tles.
They can provide gift certificates as
gifts for others; and sometimes order
books and other items for customers

that are delivered to the store later for
pick-up.
They plan a special event on Thurs-
day, Dec. 5 from 4-6 p.m. when au-
thor Stephen Harrigan will be visiting
this bookstore for a book-signing and
visits with local residents.
Harrigan’s new book is “Big Won-
derful Thing – a new History of
Texas.”
Area residents can reserve a copy of
the book by calling 257-7323.
They also buy books “one book or
your entire collection,” according to
their business card.
They’ve been located at this address
for more than 15 years, but started this
downtown store years before that in
the Pampell’s building at the corner
of Water and Sidney Baker streets.

Photo by Bonnie Arnold

DALTON FOWLER, waiter at Wine-O-Bout It, displays one option for a group to enjoy the Texas wines
the business features, a “wine flight” that includes the buyer’s choices of five different wines, and 1-
ounce “pours” of each wine.

Downtown
CONTINUED FROM PAGE 6C

Photo by Brandy McCoy

RILEY RUSS is angelic as she rides along the Lighted Holiday Parade route on the First United Methodist
Church float Saturday night.
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Shopping local creates new investment and jobs, and 
attracts more retail that we do not have today.

Photo by Brandy McCoy

THE KERRVILLE STATE HOSPITAL float was a hit, and was awarded first place in the nonprofit category of entries in the City of Kerrville’s annual Lighted Holiday Parade held Saturday evening, followed by
the Community Tree Lighting Ceremony.
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Shopping online is convenient, but did you know that the sales tax you pay on each item purchased
online goes to the state you purchased it from? It does not stay here. So, a little research might help
you discover that the item you are buying might be available locally. Check before you click.

Photos by Brandy McCoy

KATIE AND GUSTAVO WIESOLEK (at left) are dressed warm and festive in matching holiday sweaters as they prepare to watch the parade with their dog “Princess.” At right, the Tivy High School marching
band performs for the crowd as they walk the parade. The Antler Band won first place in the marching band catagory.
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Every one cent on the City’s tax rate equates to $153,000
per year.  Taxes could be reduced by this amount if we 

generated another $15,300,000 per year in taxable sales
locally.  This equates to $1,275,000 per month in taxable

sales, or $52 per month per capita.

Photos by Brandy McCoy

AS IS TRADITION, Santa Claus (at left) was escorted to the Kerr County Courthouse in time for the Community Tree Lighting Ceremony by the Kerrville Fire Department at the end of the parade. At right, the
Schreiner University choir sings carols prior to the tree-lighting.
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Follow the dollar: Spend $5 at the store. That $5 ends up in someone’s pay-
check. That person spends it at the gas pump, which is then given as change
to someone else, who spends it on lunch. It becomes a tip to the waiter, who
then deposits in it the offering plate at church ...

Money spent in town is recycled to our friends and neighbors.

Photos by Brandy McCoy

THESE ENTHUSIASTIC BOYS (at left) channeled their holiday spirit as they rode on the Fighting Chance Academy parade float. At right, Peyton Ives pulls Tommy and Wayland Barfknecht along the parade
route as part of the Peterson Health Hospice & Home Health parade entry.
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More activity at the new Sports Complex, holiday events, and local promotions 
encourages more local sales.  These are dollars coming into our community

from elsewhere, paid by visitors.

Photos by Brandy McCoy

MEMBERS OF THE LEADERSHIP KERR COUNTY Class No. 35 (at left) take in the excitement of riding in the parade. At right, Meg Ellisor, Kendall Young and Tommy Cook (from left) enjoy the festivities with
friends.
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For every $100 in con-
sumer spending with
a local firm, $68  re-
mains in the local

economy. That same
$100 spent with a

chain firm results in
only $43 remaining in
the local  community,
for a difference of $25

per $100!
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