
Reynold Gehlsen,
an example of how to
run a business and how
to live a life

by Gordon Wolf
Honest, loyal, friendly and genuine.
These are just a few words that have been used to de-

scribe Reynold Gehlsen.
Reynold, one of 10 chil-

dren in a Hayes Town-
ship family, who went on
to serve in the U.S. Navy
and build a success-
ful clothing business in
Denison, died Thursday
at Crawford County Me-
morial Hospital in Deni-
son at age 92.

Along with creating a
successful clothing busi-
ness, he was an example
of caring and ethics that were absorbed by his three
sons, Troy, Brett and Sean, and then by their families.

Troy and Brett followed in their father’s footsteps
and took ownership of Reynold’s Clothing in 2000 and
the former JC Penny building where the business is
located in 2001.

Sean is a chiropractor and lives in Urbandale.
What they have in common is that the character

traits learned from their father have proved invaluable
in their careers and in their personal lives.

Troy said that among the most important ways his
father shaped his life was through example – how to
treat people.

“He taught you how to take care of customers when
they came through the door, and that’s important. He
taught us all the stuff you can’t learn from a book,
which is how to treat people, how to act around people,
how to take care of people,” he added.

“He always treated people how he wanted to be
treated by people.”
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by Dan Mundt
Eric Skoog didn’t plan to stay in

Denison.
When John Skoog and his busi-

ness partner, John Vanosdoll, took
over Cronk’s Restaurant in early
1977, the elder Skoog asked his son
to come help at the restaurant.

Eric Skoog was a student at the
University of Nebraska-Lincoln.

He came to Denison and worked
at Cronk’s that summer.

“I was a fill-in guy and a helped
with a little bit of management,”
Skoog said.

The next year he transferred to
the University of Denver, where he
received a degree in Hotel and Res-
taurant Management in 1979.

Denison wasn’t on Skoog’s list of
destinations at that point.

He went through the manage-
ment program at the Gilbert/Robin-
son restaurant company in Kansas
City and had his eye on an assistant
management position in Sausalito,
California.

“My father called and said they
had lost their manager (at Cronk’s)

and they had gone through two or
three others,” Skoog said.

Vanosdoll knew Skoog’s boss at
Gilbert/Robinson and asked if they
could borrow him for a few months
while they trained another manager.

His boss, Ken Hill, called Skoog
into his office and told him to go
ahead and take the “temporary” job

in Denison.
“It was June 27, 1979,” Skoog

said. “I started working here and
three months went by and pretty
soon it was five months.”

He told his dad, “You aren’t look-
ing very hard because I’m still here.”
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A three-month stay lasts 41 years

Skoogs put Cronk’s up for sale

Eric Skoog poses with his Model A Ford in front of Cronk’s Cafe in this
2005 photo taken by Bruce A. Binning

Each dollar spent
to be matched as a
donation to Crossroads’
pregnancy resource
center

by Gordon Wolf
Crossroads of Crawford County,

a Christian ministry that offers in-
dividualized resources, referral as-
sistance, and creative helping for
family and personal issues, will
run a drive-by style, mix and match
shopping experience for Mother’s
Day outside its office on Timber-
line Drive this Thursday, Friday
and Saturday.

A unique feature of this event is
that each dollar spent on Mother’s
Day gifts will be matched by Heart-
beat International for Crossroads’
pregnancy resource program, as
they have been approved for the
matching grant through their Life
Launch Campaign.

The goal of the Life Launch cam-
paign is for Crossroads to fully equip
and launch a pregnancy resource
and parenting support center.

Heartbeat International is a lead
for a network of pregnancy help or-
ganizations. Its mission is to reach
and rescue as many lives as pos-
sible, around the world.

Through spring 2021, Heartbeat
International will match fundrais-
ing amounts for the Life Launch
campaign at Crossroads, up to
$30,000.

Items for sale are at the Mother’s
Day mix and match event will be
farm-style signs made by Candace
Bral, ceramic cups and travel mugs
made by Maria Velasquez, wooden
door signs made by Debbie Kraus,
and 4-inch annual plants made
available through help from Phil’s
Lawn, Landscaping & Nursery.
Walmart contributed toward ma-
terials and supplies as well. Life
Launch t-shirts will be for sale
during the week.

Selections from Jumpy Monkey’s
line of gourmet coffee will also be
part of the Mother’s Day sale.

Sales of Jumpy Monkey whole
bean and ground coffee are an on-
going fundraiser for Crossroads’
community outreach.

Hours for the drive-by sales
hours are noon-5:30 p.m. on
Thursday, May 7; 9 a.m.-5-:30
p.m. on Friday, May 8; and 9 a.m.-

1 p.m. on Saturday, May 9.
Crossroads of Crawford Coun-

ty is located at 3707 Timberline
Drive east of Denison. To get to
Timberline Drive, travel east of
Denison on Highway 30 and turn
north onto Yellow Smoke Road,
then turn left onto Timberline
Drive, which is located across from
Bohlmann Inc.

Once on Timberline Drive, travel
west and turn around in the circle
drive and then park on the right
side of the street next to the Cross-
roads trailer. A selection of items
for sale will be displayed on tables
in front of the trailer.

In case of rain, photos of items
will be displayed instead, and
those staffing the sale will gather
the selected items from the trailer.

This week’s sale will mark the
first use of Crossroads’ trailer,
which was purchased using grant
funds awarded by Crawford Coun-
ty Community Foundation earlier
this spring.
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Crossroads offers drive-by Mother’s
Day shopping Thursday-SaturdayWESCO’s The Wave

makes the grade
Finalists in United Way
competition

by Dan Mundt
WESCO Industries’ The WAVE was recently selected

as one of three finalists for the United Way’s Civic Busi-
ness Volunteer Awards.

The Civic Business Volunteer Award honors “a com-
munity-minded business that demonstrates sustain-
able and transformational volunteer efforts to create a
culture of community engagement,” according to the
United Way website.

The WAVE is a clubhouse-model day service that
supports WESCO members’ engagement in community
life.

The other finalists were The Accel Group Foundation
of eastern Iowa and Cedar Rapids Bank and Trust.

WAVE stands for Wellness, Acceptance, Voice and
Empowerment.

WESCO members and staff partner to operate The
Wave on a daily basis.

The finalists were chosen on the basis of volunteer-
ing and creating better and healthier communities, said
WESCO Marketing Assistant Manager Sara Woerdehoff.

“We met the standards to be a Civic Business Volun-
teer Award finalist by going above and beyond serving
the community,” she said.

Woerdehoff said she nominated The WAVE without
letting any of the staff or members know about it.

“They’re worth it,” she said. “It’s good to sing about
the unsung heroes.”
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by Gordon Wolf
The number of positive COVID-

19 cases more than tripled over the
weekend, increasing from 24 on
Friday to 78 reported on the state’s
website, coronavirus.iowa.gov, on
Monday.

The reports on the state’s website
are always as of 10 a.m. the day
before.

Asked to comment on what con-
tributed to the increase in posi-
tive cases, Kim Fineran, Crawford
County public health director, said
that as testing becomes more wide-
ly available in the state, she fully
expects to see an increase in cases.

For Friday’s report (on cases as of
10 a.m. on Thursday), 85 tests had
been conducted so far. 10 people
with positive cases had recovered.

For Monday’s report (on cases as
of 10 a.m. on Sunday), the number
of tests had more than doubled and
was up to 180, and the number of
recoveries was 20.

Crawford County has one death
so far, which occurred on April 10.

During Monday’s news confer-
ence, Gov. Kim Reynolds refer-
enced catching up on a backlot in
reporting cases due to the high
volume of tests because of surveil-
lance testing at long-term care fa-
cilities and manufacturing facilities
and the volume of Test Iowa tests
conducted in Des Moines and Wa-
terloo.

She said officials had caught up
over the weekend.

Monday’s statewide results were
the following: 534 new positive
cases, total of 9,703 positive cases,
85% of positive cases from the 22
counties where restrictions remain
in place, 3,441 new negative cases,
total of 47,458 negative cases, 4 ad-
ditional deaths. Reynolds said the
deaths continue to be consistently
among older adults and those with
underlying health conditions, many
of them in long-term care facilities.

Reynolds continued that 57,151
total tests have been taken in Iowa,
which equates to one in every 55
Iowans being tested.

A total of 3,486 Iowans had re-
covered as of Monday’s report, for
a 36 percent recovery rate.

Saturday’s COVID-19 statis-
tics were also higher as the state
catches up on the backlog of tests.
Those numbers are as follows: 757
new positive cases, 3,377 new
negative cases, total of 4,135 tests

Sunday’s figures were 528
new positive cases, 2,932 nega-
tive tests for a total of 3,460 tests
given.

The total number of tests run
last week was 17,098.

Fineran said that four of the
positive cases so far in Crawford
County were or are currently hos-
pitalized. She said she could not
comment where the patients with
positive cases were or are hospital-
ized, either in or out of the county.

Positive COVID-19 cases in county
increase by 54 over weekend

Pictured are staff members of The WAVE. From left,
Tonya Vetter, Stephanie Malone, Hannah Sadler, Stacy
Meggers, Amy Havick, Traci Wright, and Lexus Weltz.


