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Student exodus
Public health leaders expect 
little change in area COVID-19 
caseload.
See page 2

State Rep. Jay Edwards
Edwards did not run for re-
election to the majority whip 
position in the Ohio House.
See page 3

Collin’s Law
An anti-hazing law passed in the 
Ohio House last week.
See page 3
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A digital piano concert, featuring 
musician Michael Tobar, is 
upcoming.
See page 7

 What’s
happening

TikTok star and Ohio University student Tony Piloseno mixing paint in the basement of a friend’s off -campus house.

Viral Athens 
TikToker 
who lost job at 
Sherwin-Williams 
later scooped 
up by Florida 
company

By Ben Peters
Athens NEWS Associate Editor

A 
local TikTok star, famous 
for paint-mixing videos, 
was fired this past summer 

from his part-time job at the Athens 
Sherwin-Williams store after the 
company discovered he created 
content while on the clock using 
company machinery.

Tony Piloseno, an Ohio Univer-
sity senior studying marketing in 

The College of Business who goes by 
tonesterpaints, amassed more than 
1.3 million followers on the social 
media platform popular among 
Gen Z for its bite-sized videos by 
experimenting with paint mixtures 
that yield gorgeous colors and rich 
textures.

He began creating the videos 
about a year ago while working 
at the East State Street Sherwin-
Williams location, where one of 
his job duties was to mix paint 

colors for customers to help find 
the exact shade they were in search 
of. Piloseno grew inspired by other 
companies that he saw mixing paint 
in their own TikTok videos, and he 
began employing techniques that 
he learned on the job into his own 
creations.

“I tried it out and my videos took 
off almost immediately,” he said in 
an interview.

Piloseno’s success revealed what 
he saw as an opportunity to help 

Sherwin-Williams, the Cleveland-
based paint giant, market its 
products to the younger audiences 
found on TikTok. With the guid-
ance of some OU business profes-
sors he created a presentation that 
he shared with a store manager and 
sales representative who were both 
supportive and helped him contact 
the company’s corporate marketing 
department.

After months of silence, corpo-


