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When serial entrepreneur 
J Erin Hutchinson settled 
in Herbster in 2017, she was 
amazed with the number of 
locals who produce food, 
artisanal products, books, 
artwork and other products.

But local farmers and arts 
and crafts producers along 
the South Shore of Lake 
Superior had no mechanism 
for bringing their wares to 
a larger audience than the 
occasional farmers market. 
Hutchinson’s background in 
launching new businesses 
and keeping 
them afloat 
seemed to 
be a perfect 
fit for the 
small-scale 
entrepre-
neurs in the 
area.

In 
2019, she 
launched 
Bark Point 
Ventures, 
a for-profit 
property 
manage-
ment and home services 
business. That was followed 
by Authentic Superior in 
2000, a non-profit aimed at 
helping creative people turn 
their avocations into paying 
businesses. Now she has 
started a third business — a 
retail outlet to help artisans 
turn their work into cash.

“Ultimately my goal is 
to make it a lot easier to 
thrive as a creative produc-
er in this region by helping 
them to sell more of their 
works,” Hutchinson said. 
“We started off with an on-
line marketplace when the 
pandemic first hit as a way 
for people to get their work 
out there.”

One of the biggest prob-
lems local artisans have is 
marketing their work. The 
creative process is so time 
consuming that they have 
neither the expertise nor 
spare hours to do it them-
selves.

“They would tell me, ‘I 
create wonderful things, 
but I don’t know how to 
get them out there, I don’t 
know how to make people 
aware of them.’” she said.

Another problem is rural 
Bayfield County farm-
ers and artists don’t have 
access to the technology 
needed sell products on-
line. Storing and shipping 
it all is another barrier, 
Hutchinson said.

“These are things that we 
have helped with. Every-
thing we do in our strategic 
planning is around creating 
more opportunities to bring 
more money directly to 
them,” she said.
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Todd Bucher developed 
his fascination with stain-
less steel diners when he 
was a kid, traveling across 
the country on a vacation 
odyssey with his family.

His proclivity for the 
railcar eating emporiums 
led him and wife Nina to 
create the Delta Diner in the 
woods of Bayfield County, 
a business that has attained 
iconic status for visitors and 
locals in its nearly 20 years 
of operation.

The two now are looking 
to step back from the busi-
ness and are trying to sell it.

The Delta Diner story 
really begins on a Bucher 
family vacation when they 
stopped at several diners 
that dotted the landscape 
from through the 1960s. 
Bucher fell in love at the 
early age of 12 with the at-
mosphere he encountered in 
the polished steel and alumi-
num restaurants with their 
lunch counters and stools, 
short-order cooks and 
waitresses with their own 
language for egg orders.

“We were in Pennsylva-
nia somewhere on that trip 
and we stopped in at the 
first stainless steel diner I 
had ever been to, and it just 
kind of blew me away — the 
vibe, the feel. Even at 12 
years old I could sense it,” 
Bucher said. “It was just a 

totally different experience 
for me.”

Later, working in a cor-
porate job, he would travel 
40 miles out of the way to 
visit diners and sit at the 
counter.
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Rachel Carpenter has since 
2014 been creating organically 
sourced skin-care products, 
first in an apartment in Min-
neapolis, then in an organic 
farm outside of Nashville, 
Tenn., and finally, since July, 
in Bayfield.

Carpenter and her husband 
Jon come from a background 
of teaching environmental 
and sustainability education 
at the high school level. She 
said she became interested 
in holistic living more than a 
decade ago, and has devoted 
much of her time to studying 
herbalism and nutrition. She 
came to realize that skin-care 
products made with natural 
ingredients were every bit 

as effective and more benign 
than similar mass-produced 
items formulated with a lot 
of man-made chemicals of 
questionable safety.

Authentic 
Superior 
boosts 
local 
artisans 

If You 
Go

Authentic 
Superior’s 
new store 
is at 15175 
Spruce Tree 
Drive in 
Herbster. Its 
website is 
authentic 
superior.
com

Changing tracks  
Delta Diner owners to sell iconic restaurant 

The Delta Diner, which for the last two decades has been owned by Todd and Nina Bucher, 
is up for sale as the owners approach retirement. (Photo contributed by Todd Bucher)

Delta Diner owners Todd and Nina Bucher have gradually 
built the restaurant to include the Caribbean-themed Tap-
Shack and Taste Budz, a coffee and ice cream shop. (Photo 
contributed by Todd Bucher)

Bayfield woman opens skin-care store 
Good Flower Farm 
aims for sustainable, 
environmental goods 

Good Flower Farm owner Rachel Carpenter formulates all her 
own skin-care products and has now opened a retail store in Bay-
field. (Rick Olivo/staff photo)

If You Go
Good Flower Farm’s retail 

store is at 40 Second St. in Bay-
field. Customers also can buy 
goods online at goodflower-
farm.com.
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