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The Express News Group publishes four weekly newspapers — The Southampton Press 

Eastern and Western Editions, The East Hampton Press and The Sag Harbor Express — blanketing 

the oceanfront and bayfront communities on the South Fork of Long Island, commonly referred 

to as “the Hamptons.” Combined, The Southampton Press and The Sag Harbor Express offer the 

largest paid circulation in the Hamptons, and the company’s website, 27east.com, welcomes 

roughly 200,000 monthly visitors who read an average of 750,000 page views per month. 

The Express News Group also publishes The Express Magazine, which comes out eight 

times per year, monthly from April through November, covering a wide range of topics of interest 

to both the permanent and transient populations across the North and South Forks of Long 

Island. The company's Dining and Open for Business magazines are definitive guides to East 

End business.

The heart of our coverage area is the Hamptons, a world-famous resort area with a 

resident population of more than 80,000 plus some 60,000 second-home residents. The area 

includes the communities of Westhampton, Hampton Bays, Southampton, Bridgehampton, Sag 

Harbor, East Hampton and Montauk, to name a few.

Our focus is on community. From local government and politics to arts, entertainment, 

sports and real estate, The Express News Group provides comprehensive coverage of 

everything going on in the diverse neighborhoods that make up the East End of Long Island. 

THE-EXPRESS
MAGAZINE



Our print editions have:
• 18,000 copies distributed each week

	 Over 400 newsstand locations

	 6,000 print subscribers

	 3,000 digital subscribers

Our websites, 27east.com, Southamptonpress.com,  
Easthamptonpress.com and Sagharborexpress.com receive more than:
•	200,000 visitors per month

•	750,000 page views per month

The Express Magazines is:
•	Distributed at more than 300 locations on the North and South Forks

We also have:
•	25,000 subscribers to our email newsletters

•	20,000 Facebook followers

•	16,000 Instagram followers

200+ Awards
In the past five years, The Express News Group has received more than 200 awards from the New York 

Press Association, the National Newspaper Association and the Press Club of Long Island for coverage  

of local news, breaking news, sports, features, the arts as well as use of social media, podcasts,  

graphic illustration, ad design and photography.



POPULAR 
AD SIZES

1/16 Page
3.7222” x 4”or 

1.7768” x 8”

1/32 Page
3.7222” x 2”or 

1.7768” x 4”

1/64 Page
3.7222” x 1” or 

1.7768” x 2” 

1/8 Page
3.7222” x 8”
5.6667” x 5”

1/4 Page
7.6111” x 8”

1/4 Page
5.6667” x 10”

1/3 Page
7.6111” x 10”

1/4 Page 
11.5” x 5”

� 1/01/2026

DEADLINES
Materials due for ad production: Friday, 4 p.m.

Real Estate Section: Friday, 4 p.m.
All Other Sections: Monday, 1 p.m.
Ad Copy Deadline: Monday, 1.p.m.

CONTACT SALES OFFICE

Phone: 631-287-1100

Email: ads@expressnewsgroup.com

1/2 Page 
5.6667” x 21”

1/2 Page 
7.6111” x 15”

1/2 Page 
11.5” x 10”

Full Page 
11.5” x 21”



Display Advertising
Specifications

column widths

page size information

popular ad sizes*
		  Columns Wide	 Inches Wide
	 Ad Size	 X Inches Deep	 X Inches Deep
	 Full Page	 6 col.	X	 21”	 11.5”	X	21”
	 1/2 Page (H)	 6 col.	X	 10”	 11.5”	X	10”
	 1/2 Page (S)	 4 col.	X	 15”	 7.6111”	X	15”
	 1/3 Page (S)	 4 col.	X	 10”	 7.6111”	X	10”
	 1/4 Page (V)	 3 col.	X	 10”	 5.6667”	X	10”
	 1/4 Page (H)	 6 col.	X	 5”	 11.5”	X	5”
	 1/4 Page (S)	 4 col.	X	 8”	 7.6111”	X	8”
	 1/8 Page (V)	 2 col.	X	 8”	 3.7222”	X	8”
	 1/8 Page (H)	 3 col.	X	 5”	 5.6667”	X	5”
	 1/16 Page (V)	 1 col.	X	 8”	 1.7768”	X	8”
	 1/16 Page (S)	 2 col.	X	 4”	 3.7222”	X	4”
	 1/32 Page (V)	 1 col.	X	 4”	 1.7768”	X	4”
	 1/32 Page (H)	 2 col.	X	 2”	 3.7222”	X	2”
	 1/64 Page (H)	 2 col.	X	 1”	 3.7222” 	X	1”
	 1/64 Page (S)	 1 col.	X	 2”	 1.7768”	X	2”

(S) = Square (H) = Horizontal (V) = Vertical

*We offer other ad sizes, but not all column/inch  
combinations are available. Please call for alternate sizes.

Columns Inches Picas
1 	 1.7768” 10p7.93

2 	 3.7222” 22p4

3 	 5.6667” 34p0

4 	 7.6111” 45p8

5 ------------------ 5 column ads not available

6 	 11.5” 69p0

Double Truck 	 24.25” 145p6

Page Depth 21”

Columns per page 6

Column width - inches 1.7778”

Column width - picas 10p7.93

Total column inches per page 126”

MECHANICAL 
SPECIFICATIONS

� 1/01/2026

DESIGN REQUIREMENTS

•	All ads run inside an unbroken 1 pt. border.

•	Reverses and reversed type may not exceed 33% of the ad area.

•	We reserve the right to shade ads that exceed this amount.

PRODUCTION PROOFS

•	Proofs will be furnished on request provided material is submitted  
by 12 p.m. on Friday preceding date of publication.

SUBMITTING DIGITAL FILES

•	Our email servers will accept only the following types of attachments; 
pdf, tif, doc, xls, text, zip, or sit. To send other types of files  please 
use a compression program that will create a ZIP (PC) or SIT 
(MAC) file.

•	We encourage you to send us all digital ads in a PDF format. To   
ensure the best possible output, create your PDF file to meet the  
PDF/1Xa standard. This is a standard setting included with Adobe 
Acrobat products.

•	Avoid using True Type fonts. Adobe Type fonts reproduce the best.

•	Photos should be sized correctly for the ad and the resolution should 
be 300 pixels per inch.

•	Photos should be formatted to CMYK for print, rather than RGB.

TERMS & CONDITIONS

•	All advertising is payable in advance until credit has been established 
with our billing department.

•	Finance charges of 1.5% per month will be levied on all unpaid  
balances of 30 days or greater.

•	All insertions require a signed insertion order.

•	A signed contract is required for discount rate eligibility.

IN CASE OF ERRORS

•	In the event of a typographical error or wrong insertion, we will run a 
corrected advertisement, or issue a credit, for that portion of the ad 
that may have been rendered valueless by the error.

•	Advertisers shall notify us of such an error in time for correction 
before the second insertion.

DEADLINES

•	Materials due for ad production: Friday, 4 p.m.

•	Real Estate and Arts Sections: Friday, 4 p.m.

•	All Other Sections: Monday, 1 p.m.

•	Ad Copy Deadline: Monday, 1 p.m.

CONTACT SALES OFFICE

•	Phone: 631-287-1100

•	Email: ads@expressnewsgroup.com



SINGLE-NEWSPAPER RATES
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Rates effective 1/1/2026 and subject to change without notice.
Display advertising rates are per insertion & non-commissionable.

DEADLINES
Materials deadline for all production:  

Friday, 4 p.m.
Real Estate Section: Friday, 4 p.m.
All Other Sections: Monday, 1 p.m.
Ad Copy Deadline: Monday, 3 p.m.

CONTACT SALES OFFICE
Tel: 631-287-1100

Email: ads@expressnewsgroup.com

Distribution Area

THE SOUTHAMPTON PRESS EASTERN EDITION
DISCOUNT RATES FOR YEARLY CONTRACT

Sizes
1 week 

only
2 weeks 
in a row

13 ads or  
2 pgs. total

26 ads or
4 pgs. total

52 ads or
6 pgs. total

Full Page $2,939 $2,498 $2,154 $1,847 $1,698
1/2 $1,645 $1,399 $1,209 $1,026 $880

1/3 $1,158 $986 $833 $707 $594

1/4 $941 $800 $623 $531 $450
1/8 $463 $394 $330 $285 $242

1/16 $261 $222 $184 $151 $125
1/32 $145 $124 $101 $87 $67
1/64 $85 $74 $57 $47 $40

THE SOUTHAMPTON PRESS WESTERN EDITION         
DISCOUNT RATES FOR YEARLY CONTRACT

 
Sizes

1 week 
only

2 weeks 
in a row

13 ads or  
2 pgs. total

26 ads or
4 pgs. total

52 ads or
6 pgs. total

Full Page $2,466 $2,096 $1,772 $1,414 $1,196
1/2 $1,396 $1,186 $1,017 $912 $703
1/3 $1,018 $865 $706 $609 $466
1/4 $799 $679 $530 $456 $353
1/8 $404 $344 $279 $240 $181

1/16 $231 $197 $152 $131 $98
1/32 $124 $106 $83 $74 $56
1/64 $80 $68 $47 $43 $34

THE SAG HARBOR EXPRESS         
DISCOUNT RATES FOR YEARLY CONTRACT

 
Sizes

1 week 
only

6 times 13 ads or  
2 pgs. total

26 ads or
4 pgs. total

52 ads or
6 pgs. total

Full Page $2,785 $2,377 $1,972 $1,745 $1,437
1/2 $1,391 $1,198 $990 $877 $734
1/3 $1,018 $865 $706 $609 $466
1/4 $696 $605 $500 $438 $368
1/8 $348 $302 $250 $219 $189

1/16 $185 $160 $132 $116 $96
1/32 $92 $79 $67 $58 $48

THE EAST HAMPTON PRESS    (COST PER AD)
DISCOUNT RATES FOR YEARLY CONTRACT

 
Sizes

1 week 
only

2 weeks 
in a row

13 ads or  
2 pgs. total

26 ads or
4 pgs. total

52 ads or
6 pgs. total

Full Page $2,403 $2,042 $1,645 $1,355 $1,160
1 /2 $1,355 $1,151 $953 $785 $671
1/3 $847 $719 $618 $507 $435
1 /4 $677 $576 $495 $407 $349
1 /8 $340 $289 $246 $210 $173

1 /16 $183 $155 $134 $97 $85
1 /32 $96 $82 $72 $64 $49
1 /64 $63 $54 $42 $35 $29

ADD COLOR: $200 for full or 1/2; $100 for 1/3 or 1/4; $75 for 1/8 or 1/16

ADD COLOR: $225 for full; $150 for 1/2; $75 for 1/3 or 1/4; $50 for 1/8; $25 for 1/16 and smaller

ADD COLOR: $225 for full; $150 for 1/2; $75 for 1/3 or 1/4; $50 for 1/8; $25 for 1/16 and smaller

ADD COLOR: $225 for full; $150 for 1/2; $75 for 1/3 or 1/4; $50 for 1/8; $25 for 1/16 and smaller
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MULTI-NEWSPAPER RATES

ANY 2 NEWSPAPERS           (COST PER AD)
DISCOUNT RATES FOR YEARLY CONTRACT

Sizes
1 week 

only
2 weeks 
in a row

13 ads or  
2 pgs. total

26 ads or
4 pgs. total

52 ads or
6 pgs. total

Full Page $4,349 $3,697 $3,121 $2,503 $2,161

1 /2 $2,980 $2,533 $1,778 $1,408 $1,250

1/3 $1,777 $1,509 $1,222 $1,052 $838

1 /4 $1,333 $1,134 $923 $792 $642

1 /8 $683 $581 $489 $420 $337

1 /16 $386 $329 $262 $228 $173

1 /32 $207 $176 $140 $123 $88

1 /64 $114 $96 $77 $63 $49

ANY 3 NEWSPAPERS           (COST PER AD)
DISCOUNT RATES FOR YEARLY CONTRACT

Sizes  
1 week 

only
2 weeks in 

a row
13 ads or  

2 pgs. total
26 ads or

4 pgs. total
52 ads or

6 pgs. total

Full Page $6,753 $5,740 $4,766 $3,856 $3,322

1 /2 $4,334 $3,684 $2,732 $2,192 $1,923

1/3 $2,622 $2,230 $1,839 $1,559 $1,273

1 /4 $2,102 $1,709 $1,417 $1,199 $989

1 /8 $1,022 $869 $735 $630 $510

1 /16 $569 $485 $395 $326 $259

1 /32 $304 $258 $212 $187 $137

1 /64 $176 $150 $119 $98 $79

ALL 4 NEWSPAPERS           (COST PER AD)
DISCOUNT RATES FOR YEARLY CONTRACT

Sizes  
1 week 

only
2 weeks in 

a row
13 ads or  

2 pgs. total
26 ads or

4 pgs. total
52 ads or

6 pgs. total

Full Page $9,003 $7,654 $6,355 $5,141 $4,429

1 /2 $5,779 $4,912 $3,642 $2,923 $2,563

1/3 $3,496 $2,973 $2,453 $2,079 $1,697

1 /4 $2,683 $2,279 $1,890 $1,599 $1,319

1 /8 $1,363 $1,158 $980 $840 $681

1 /16 $759 $647 $527 $435 $345

1 /32 $405 $344 $283 $249 $183

1 /64 $234 $200 $159 $131 $105

ADD COLOR: $400 for full; $275 for 1/2; $150 for 1/3 or 1/4; $100 for 1/8th;  
$50 for 1/16 and smaller ads.

ADD COLOR: $450 for full; $350 for 1/2; $225 for 1/3 or 1/4; $150 for 1/8th;  
$75 for 1/16 and smaller ads.

ADD COLOR: $500 for full or 1/2; $400 for 1/3 or 1/4; $300 for 1/8th; $200 for 1/16 
and $100 for smaller ads.

1/1/2026

Rates effective 1/1/2026 and subject to change without notice.
Display advertising rates are per insertion & non-commissionable.

TERMS & CONDITIONS

•	All advertising is payable in advance  
until credit has been established with  
our billing department.

•	Finance charges of 1.5% per month  
will be levied on all unpaid balances  
of 30 days or greater.

•	All insertions require a signed insertion 
order.

•	A signed contract is required for discount 
rate eligibility.

IN CASE OF ERRORS

•	In the event of a typographical error or 
wrong insertion, we will run a corrected  
advertisement, or issue a credit, for that 
portion of the ad that may have been  
rendered valueless by the error.

•	Advertisers shall notify us of such an  
error in time for correction before the  
second insertion.

DEADLINES
•	Materials deadline for all production:  

Friday, Noon
•	All Other Sections: Monday, 1 p.m.
•	Ad Copy Deadline: Monday, 1 p.m.

CONTACT SALES OFFICE
•	Phone: 631-287-1100
•	Email: ads@expressnewsgroup.com

EAST HAMPTON, NEW YORK 

              THURSDAY, OCTOBER 2, 2025 

27EAST.COM

FREE! TAKE ONE WITH 
FREE! TAKE ONE WITH YOU!YOU!

FOLK FLUX: 

Rare footage brings the 

spirit of Newport’s golden 

era to life on screen. B1
HARVEST: 

Bonac football defeats Wyandanch, 

50-10, in homecoming rout.  

A15

Police A4
Obituaries A9

Editorials A10 Sports A15
Arts & Living B1

Classifieds B10 Puzzles B8 Recent Sales R3

FACING FEAR: 

Bees, and a bunch of kids, 

help this beekeeper find  

her courage. R1

BY JACK MOTZ

Almost three months have 

passed since East Hampton Town 

elected to allow Christopher Win-

kler’s commercial fishing slip to 

lapse.
But the boat remains, and the 

fisherman is looking to return to 

work in the coming months.

A federal judge sentenced Win-

kler, 65, to 30 months in prison in 

July 2024, after he was convicted 

of falsifying records to sell fluke 

and black sea bass in quantities 

exceeding the legal limit. At the 

time, the federal government said 

Winkler had illegally harvested 

between $750,000 and $900,000 

of fish. 
In March, East Hampton Town 

Harbormaster Timothy Treadwell 

informed Winkler that he would 

not renew the commercial slip 

BY MICHAEL WRIGHT

On a Wednesday in March 1978, 

the second day of spring, Edward 

Kenney, a civilian U.S. Air Force 

employee, had been enjoying his 

lunch in his car in the parking lot 

of the east overlook just off Route 

27 in Montauk State Park, when 

he sparked a murder investiga-

tion that may only now, 47 years 

later, have its best chance at being 

solved. 
Kenney was 48 at the time, rais-

ing his family in Amagansett, and 

had worked in the administra-

tion office of the Air Force base 

Camp Hero, a mile to the east, for 

22 years. 

On most days, he would leave 

the confines of the bleak military 

building on the base and drive to 

the overlook, which in those days 

had sweeping views of Long Is-

land Sound, Lake Montauk and 

the Atlantic, to have his lunch. 

When he was done eating that 

day, he strolled over to the gar-

bage can at the south end of the 

parking lot. As he pitched his 

sandwich wrapper into the trash 

and turned to walk back to his 

car, something caught his eye. 

“I saw two pink things,” Kenney 

recalled on Tuesday.

“It was her fluffy pink slippers.” 

He’s 95 now but says he remem-

bers that day — the day he dis-

covered the body of the woman 

who is still known only as “Mon-

tauk Mary” — like it was yester-

day. 
“I went over and took a peek. 

She was lying there in this ditch 

just at the edge of the parking 

lot,” he said by phone from his 

home in Florida. “I only got close 

enough that I could tell it was a 

woman, and she wasn’t moving. I 

assumed she was dead. 

“I got in my car and drove back 

to the base and told my com-

mander, and he called the police.” 

BY JACK MOTZ

The owner of Montauk Airport 

has applied to subdivide his land 

into four residential lots and over 

20 acres of open space — a move 

that would entail closure of the 

airport.
It being a preliminary proposal, 

many of the details of the appli-

cation remain in flux — including 

what it might look like down the 

road, as the application did not in-

clude building plans.

Montauk Airport is situated on 

two separate parcels, totaling just 

over 36 acres. Surrounding the 

properties are hundreds of acres 

of wetlands and wildlife habitat. 

The property currently consists of 

a terminal building, a runway and 

three hangars.

If the owner gets his way, though, 

the airport could become four res-

idential lots — between 3.2 and 

4.8 acres each — and 21.4 acres 

of open space. The latter is con-

sistent with the town code, which 

would require the owner to pre-

serve at least 50 percent of the total 

Richie Lia was an East Hampton Town Police detective in 1978 and one of the first officers to respond to the 

scene when the body of the still unidentified woman referred to as Montauk Mary was discovered near an over-

look off Route 27 between downtown and the lighthouse.  

MICHAEL WRIGHT

LocaL InvestIgators HeLp

Keep coLd case aLIve

For 47 years, Montauk Mary has remained on their minds

Despite Prison Sentence,

Boat Remains in Slip

Montauk
Airport May
Be Closing
Subdivision plan submitted to town

East Hampton senior James Corwin leads the Bonack-

ers onto the field at Hon. Fred W. Thiele, Jr. Recreational 

Facility at Stephen Hands Path in Wainscott on Friday 

night, in what was a 50-10 victory over Wyandanch. 

Right, Homecoming king and queen Griffin Beckmann 

and Vicky Chen were announced at halftime, along 

with the rest of the Homecoming court. For a story on 

the football game, go to Page A15; more photos can be 

found at 27east.com. 
MARIANNE BARNETT PHOTOS

A Homecoming 

Victory Worthy 
Of Royalty

The sun gets ready to set on Montauk Airport on Monday evening. The 

owner has pitched the East Hampton Town Planning Board on subdivid-

ing the property into four residential lots, plus open space. The process 

is in its preliminary phases.  

JACK MOTZ

See CASE, Page A6

See BOAT, Page A9

See AIRPORT, Page A9

TitleInsurance.com  |  NewYorkTitle.com
The premier title company of the Hamptons, locally owned and operated by experienced and attentive professionals.

DO YOU TRUST THE TITLE COMPANY INSURING YOUR HAMPTONS REAL ESTATE?

(631) 537-4400

2510 Montauk Highway, Bridgehampton

A newly created sketch of Mon-

tauk Mary.

WESTERN EDITION

Police A4 Obituaries A9 Editorials A12 Sports C1 Arts & Living B1 Classifieds B9 Puzzles B6 Recent Sales R5

27east.com 

                     THURSDAY, OCTOBER 23, 2025 

$2.00

RETREAT: 
Esha Soni brings 
her fashion 
eye home to 
Montauk. R1

WORTH IT: 
Hampton Bays 
football earns its first 
win of the season over 
Port Jefferson. C1

FOWL PLAY: 
HTC dives into 
what’s woke in ‘The 
Thanksgiving Play.’ 
B1

TitleInsurance.com  |  NewYorkTitle.com

The premier title company of the Hamptons, locally owned and operated by experienced and attentive professionals.

DO YOU TRUST THE TITLE COMPANY INSURING YOUR HAMPTONS REAL ESTATE?

(631) 537-44002510 Montauk Highway, Bridgehampton

BY MICHAEL WRIGHT
This year’s Town Board election got off to an undeniably unorth-odox start. 

After one of the two council seats due to be on the ballot this fall was vacated prematurely when Tommy John Schiavoni was elect-ed to the New York State Assem-bly, the town scheduled a special election to fill the seat for the re-maining eight months of his term. The town Republican Party nominated former Councilman Rick Martel to run in the special election and then join incumbent Councilwoman Cyndi McNamara on the fall ballot for the general election. The Democratic Party nominated Hampton Bays attor-ney John Leonard for the special election and Willa Bernstein to be his running mate for the two seats on the fall ballot. But shortly after Leonard lost the special election to Martel in March, both he and Bernstein — along with the Republican Par-ty’s supervisor candidate, Patrick O’Connor — unceremoniously withdrew from the race for the general election. The Democratic Party replaced them with just one candidate, Tom Neely, who will 

join Supervisor Maria Moore on the Democratic line. The Repub-licans have no candidate for su-pervisor on the ballot at all. And Neely’s name will be on the Democratic Party line only — Martel and McNamara will be on the Republican and Conservative party lines — even though he was also endorsed by the left-leaning Working Families Party. But two registered members of the Working Families Party — Ieshia Galicia and Andrew Smith — forced a primary for the party line and succeeded in knocking Neely off the line. Democrats and the leaders of the Working Families Party accused the pair of being pawns in a “party raiding” scheme orchestrated by McNamara and town Highway Superintendent Charlie McArdle, who circulated their nominating petitions, and said that Galicia and Smith had no intention of working toward winning election. Indeed, the two have mounted no public campaign. 
But their names remain on the ballot — beneath the three candi-dates who have made clear they would like to be elected: 

School
Bond
Votes

Coming
Tuesday
Westhampton Beach plans total $30 million 

BY DESIRÉE KEEGAN
Westhampton Beach School District 

residents will be asked to vote on two 
separate bond propositions on Tuesday, 
October 28.

The first proposition on the ballot would 
approve $13 million in districtwide work. 
The bond would replace debt expiring 
from a 2005 bond, so it would come at no 
additional cost to taxpayers. The fund-
ing would cover the replacement of high 
school tennis courts, a high school chiller 
upgrade, security enhancements — in-
cluding parking lot lighting, and the in-
stallation of a double-locked security 
vestibule in each school building — and 
asphalt, sidewalk and curb improvements.

“They are all high-priority projects 
throughout the district,” Superintendent 
of Schools Dr. Carolyn Probst said during 
an August 18 Board of Education meeting.

The 2005 bond paid for a middle school 
music wing extension, a middle school 
gymnasium and ventilation, drainage, 
sanitary sewage system and landscaping 
work across the campus.A second proposition on the ballot could 

greenlight a $17 million capital improve-
ment bond that would provide for cooling 
of all instructional spaces in the middle 
and high schools and cooling of the high 

The crowd at the ‘No Kings” demonstration in Hamp-ton Bays on Saturday. The peaceful public demonstra-tions against Trump ad-ministration policies took place in big cities and small towns across the nation on Saturday. MARION BODEN PHOTOS

‘No 
Kings’
Is the

Message

cards with his title and contact information that his handler and owner, hospital volunteer Eric Weston, had made for him. Pa-tients who receive a visit from Cooper during their stay at South-

ampton Hospital are given a busi-ness card as a kind of receipt. On the back of the cards, it says “you received a dose of joy on _____,” with room to write down the date.Cooper is part of a robust ther-

apy dog program at the hospital, and is one of seven certified ther-apy dogs that visit the hospital on a regular basis. Because the 

“Dog-tor” Cooper, with his owner, Eric Weston, as well as Robin Page, Stony Brook Southampton Hospital’s direc-

tor of patient experience and volunteer services. Cooper is part of the hospital’s pet therapy program.  CAILIN RILEY

In The 
hospITal?
see The

‘Dog-Tor’

BY CAILIN RILEY

T he first thing you notice when you meet Cooper Weston is how he stares so intently into your eyes. It feels like a silent invitation to slow down and take a deep breath, like he’s trying to communicate that he’s here just for you, to listen, to be by your side.
There’s no way of knowing if that’s actually what he’s trying to convey. 

That’s because Cooper is a dog.But it’s not a stretch to assume that could be exactly what’s going on inside his canine brain. It’s what he does for a living, after all.Every Tuesday, the 8-year-old poodle/golden retriever mix clocks in at Stony Brook South-ampton Hospital, for a weekly shift in which he is known, to his “co-workers,” and patients, as “Dogtor Cooper Weston.” He even has official business 

Two seats, with three — or five? — candidates

Musical ChairsOn the Town Board

See TOWN, Page A18

See COOPER, Page A6

See SCHOOL, Page A6

Cooper is just part of a popular program

DEVELOPER PITCHES 40-UNIT AFFORDABLE HOUSING COMPLEX IN FLANDERS PAGE A10 
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OUI, CHEF!:  

La Goulue Sur Mer brings a dash of chaos and a side of 
style to the East End. B1

FIRECRACKER: 
Over 350 participants  
compete in pair of   
Southampton Village races. C1

EASTERN EDITION

MOSTLY: 
Lily Pond Lane resident 
shares the history of her 
family’s storied estate. R1
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FORMER
TRUSTEE

FILES
FORMAL
CLAIM

Robin Brown raisesthreat of lawsuit
BY CAILIN RILEY

Former Southampton Village Board 
member Robin Brown — who lost her 
seat on the board to challenger Rob Co-
burn during last month’s election — has 
written a letter to Mayor Bill Manger and 
the rest of the board to lodge a formal complaint against the Southampton Village Ethics Board and ask the Village Board to investigate her claims and potentially “im-plement corrective actions.”

She warned of “the potential for signifi-cant legal and financial consequences, 
including claims for unlawful discrim-
ination defamation, libel, or failure to 
prevent reputational harm.”In December, the Ethics Board ruled 

that Brown violated the ethics code 
when she attended a Metropolitan 
Opera benefit in New York City in May 
2024 alongside her husband and other 
guests — notably, Southampton Vil-
lage resident Peter Marino, a world-re-
nowned architect and owner of the 
Peter Marino Foundation art collection 
on Jobs Lane, who reportedly provided 
the tickets.

Her attendance at the event — specifi-
cally, the allegation that she did not have 
to purchase tickets to attend — was one 
of eight ethics complaints brought to 
the board’s attention by Southampton 
Village resident David Rung, who has 
been an outspoken critic of the village 
administration. An additional ethics 
complaint, not brought by Rung, was re-
lated to Brown’s attendance at a Peconic 
Baykeeper fundraising event in August, 
where, again, she was alleged to have 
not purchased a ticket. The Ethics Board 
ruled that there was an ethics code vio-
lation related to that event as well.

BY CAILIN RILEY

O ver the years, common knowledge and accepted ideas about the best ways to care for common household pets like dogs and cats have evolved. Practices that were once consid-ered acceptable — dogs living outside 24/7, cats being declawed — are now widely understood to be outdated. 
But there is one animal that still suffers under the weight of mis-conceptions: the bunny.While rabbits are not quite as ubiquitous in family homes as 

dogs and cats, and are technical-ly classified as “exotic” pets, they are not as rare as some other pets. But ideas about the best ways to care for them and provide them with the kinds of food and liv-ing environments they need to thrive, have not advanced in the ways they should.Krystin Koerner is trying to change that.
Koerner is the communi-ty outreach coordinator for the Southampton Animal Shelter Foundation, dedicating much of her time and energy to making life better for all kinds of animals 

who are looking for their forever homes. But for much of her life, she’s had a soft spot for bunnies.She got her first rabbit almost 10 years ago, and almost immedi-ately got involved with rabbit res-cue, quickly learning about the kind of care rabbits need, and the reasons why they are so fre-quently abandoned or given up to shelters. 
Her love of rabbits and under-standing of what they need to thrive and be loving, enjoyable pets actually led to her joining 

An ‘Exotic’ PEt thAt’s REAllyJust AnothER cuddly oPtionSouthampton shelter worker makes it her cause to get bunnies adopted

Andes is one of three young bunnies available for adoption at 

the Southampton Animal Shelter. 
 CAILIN RILEY

The Southampton July Fourth parade was held on Friday morning and did not disappoint, with a lineup of floats, music and much more. This year’s grand marshal was Robert 

Ross. Parade judges were Manny and Danae Escobar. More photos, Page A17 

 DANA SHAW

Patriotism on Parade

Hope Reese with her new book, “The Women Are Not Fine,” in Budapest, Hungary.  
COURTESY HOPE REESE

A Life BuiLt on BooksSouthampton native, a lifelong reader, is now a published author 
BY MICHELLE TRAURING

I n the old, abandoned Jewish ghetto of Budapest, there lies the remains of what was once a thriving cultural center — home to the tens of thousands of Jews who were deported during World War II.
Out of the dilapidated, decay-ing buildings — and one of the darkest periods of Hungarian his-tory — came new life. The crum-bling, graffiti-covered walls now house ruin bars, or romkocsma, a host of eclectic social spaces filled with mismatched furniture, plants, even cars and bathtubs sawn in half repurposed as seat-ing, underneath canopies of twinkling fairy lights. And there, in the cacophony of 

sights, sounds and smells, a man told journalist Hope Reese one of the wildest stories she’s ever heard.
She had landed in Budapest some weeks earlier, leaving be-hind her childhood home in Southampton, her profession-al home in Louisville, Kentucky — where she taught journalism at the nearby Indiana Universi-

ty Southeast — in favor of some-thing new.
And so, that is how she came to find herself at an open mic night, among a welcoming group of strangers, and then a ruin bar, where a Hungarian man told her that, decades earlier, his grand-mother had poisoned his grand-father.

She was ultimately unsuccess-ful, he’d said, and went to prison — but she wasn’t the only woman with this idea. In fact, many had come before her and they had all, notoriously, finished the job.The incredible true story of one of the deadliest poisoning epi-demics of the 20th century sits at the heart of Reese’s first book, 

See SASF, Page A6
See VILLAGE, Page A9

See REESE, Page A12

TitleInsurance.com  |  NewYorkTitle.com

The premier title company of the Hamptons, locally owned and operated by experienced and attentive professionals.

DO YOU TRUST THE TITLE COMPANY INSURING YOUR HAMPTONS REAL ESTATE?

(631) 537-44002510 Montauk Highway, Bridgehampton

Robin Brown

WHEREARE THEY
NOW

BY HOPE HAMILTON

E
lyce Arons met Kate 

Spade when the two 

were just 18 years old, 

both freshmen at the 

University of Kansas.

Arons said they became best 

friends immediately.

An exploration of that friend-

ship is the subject of Arons’s 

new book, “We Might Just 

Make It After All: My Best 

Friendship with Kate Spade,” 

which was published on June 

17. Arons will hold two events 

on the East End this summer 

celebrating the book’s release.

The first is a “sip and shop” 

at Frances Valentine’s Sag Har-

bor store on July 5. On August 

10, Arons will be in discussion 

with Simon Doonan at The 

Church in Sag Harbor.

Though this is Arons’s first 

book, Spade and Arons were 

both journalism majors — in-

spired by the TV character 

played by Mary Tyler Moore.

“When I was growing up, 

women didn’t just go out and 

get a job in a men’s industry,” 

Arons said in a recent inter-

view. “It was highly unusual 

rately mapping out the outline 

of the redoubt, which measured 

50 feet by 50 feet from its exte-

rior walls and was surrounded 

by sharpened stakes protruding 

into deep ditches.

Despite its fearsome appear-

ance, that fort was overrun by a 

small force of patriots early on 

May 24, 1777, in what is com-

monly known as Meigs’ Raid, 

or the Battle of Sag Harbor. It 

marked the Americans’ first vic-

tory on Long Island since the 

British had driven General 

George Washington’s army from 
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Since 1859

Thursday, July 3

Mostly Sunny;  

Afternoon Thunder
Temps in the mid 80s

Friday, July 4
Sunny

Temps in the low 80s

Saturday, July 5

Mostly Sunny
Temps in the high 70s

Sunday, July 6

Mostly Sunny
Temps in the mid 80s

The Hometown Newspaper of

LAUREN CHATTMAN

‘Amity Island’? 
It’s Actually
Right Here 

Wainscott was the actual 

 model for the seaside

setting for ‘Jaws.’ 

> Page A2 

New Eatery 
Will Be a

Family Affair  
A Southampton chef 

 gets his dream kitchen

with help from cousin. 

> Page A11 

Moving People 
Back and Forth
For 200 Years 
The ownership of the 

 South Ferry goes back

to the 18th century. 

> Page A16

Weekend Weather
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On the Screen

Sag Harbor Cinema 

Showing This Week: 

Jurassic World Rebirth (PG-13)

F1 The Movie (PG-13)

Materialists (R)

Million Dollar Mermaid (NR)

Pollock (Q&A, R)

The Sugarland Express (PG)

sagharborcinema.org

Cinematic
The work of 

production designer 

Mark Friedberg 

goes on view. pg. B1

Prounis 
Go inside a Cape 

Cod-style home with 

midcentury design 

inspiration. pg. R1

Southampton

Nation
Seeks  
A Break
With
Town
A call to remove

Shinnecock seal

from Town Hall
BY MICHAEL WRIGHT

Shinnecock Nation leaders said 

this week they will no longer work 

with the Town of Southampton 

in any official capacity going for-

ward, in the wake of the now 

seven-month dispute over the 

nation’s use of its land in Hamp-

ton Bays for development proj-

ects that do not conform to town 

zoning rules — which one tribal 

official called “basically an act of 

war” against the tribe. 

“We are no longer going to 

participate in this town,” Lance 

Gumbs, the vice chairman of the 

Shinnecock Nation Council of 

Trustees, told the Southampton 

Town Board last week. “It has be-

come abundantly clear to the na-

tion that we are not respected as 

a government [and] as a nation, 

and we no longer want to deal 

with the hypocrisy.”

He reiterated a demand by trib-

al leaders that the town remove 

the Shinnecock Nation seal from 

the People’s Room in Town Hall, 

where it hangs with the seals of 

See TOWN, Page A6

Sag Harbor

Len Strozier of Omega Mapping and Randy Croxton of the Sag Harbor Historical Museum used ground- 

penetrating radar to help pinpoint the location of a British Revolutionary War fort.  STEPHEN J. KOTZ

See FORT, Page A8

Mapping 
Outline
Of A Piece
Of History

BY STEPHEN J. KOTZ

Randy Croxton has a good view 

of the Old Burying Ground next 

to the Old Whalers’ Church from 

a window at the top of the stairs 

in his home on the corner of 

Madison and Latham streets in 

Sag Harbor.
From that window, he can see 

clearly what he calls his “obses-

sion”: the outlines of the small 

British fort, or redoubt, that cov-

ered much of the hilltop from 

1777, shortly after the British oc-

cupied Long Island, until 1783, 

when the Treaty of Paris was 

signed and the war finally ended.

Although the dips and rises 

he sees so easily are difficult for 

most people to readily make out 

on the grassy hillside, Croxton, 

with the aid of ground penetrat-

ing radar, has succeeded in accu-

Pierson graduates at commencement on June 28. Graduation, Page C1  

DANA SHAWFaces of the Future

See FRIENDS, Page A19

Co-founder of Kate Spade and Franc-

es Valentine Elyce Arons.  ADAM WARD

Remembering a Special Partnership, 

Both in Friendship and Business

All-Stars
Sag Harbor 

battles in District 

36 Tournament. 

pg. C10



REAL ESTATE ADVERTISING

SALES OFFICE
Phone: 631-287-1100     ads@expressnewsgroup.com

You’re not just marketing a home, 
you’re building a brand.

No advertising vehicle builds your brand 
better than Residence, the Hamptons’ 
premier real estate home and design 

weekly. As a separate section in both editions of  

The Southampton Press, The Sag Harbor Express 

and The East Hampton Press, your clients now get 

four times the exposure at one low price.

Marketing high-end properties demands high-

end media, and no other advertising vehicle 

delivers the same quality readership and blanket 

coverage of the entire Hamptons market from 

Westhampton Beach to Montauk.

Let
Build Your Brand

4-PUB BUY 
ALL ADS INCLUDE COLOR!

Full Page 11.5” w x 21” h  $2,402 

1 /2 Page (H) 11.5” w x 10” h  $1,529 

1 /2 Page (V) 7.6111” w x 15” h   $1,529

1 /4 Page (V) 5.6667” w x 10” h  $758

1 /4 Page (S) 7.6111” w x 8” h  $758

1 /8 Page (V) 3.7222” w x 8” h  $423

1 /8 Page (S) 5.6667” w x 5” h $423



SALES OFFICE
Phone: 631-287-1100     ads@expressnewsgroup.com

Let
Build Your Brand

You’re not just marketing a business, 
you’re building a brand.

ARTS & LIVING ADVERTISING

ARTS   LIVING

No other media company captures the Hamptons’ 
arts and lifestyle scene like The Express News 
Group, with a weekly Arts & Living section 

inside both editions of The Southampton Press, The Sag 
Harbor Express and The East Hampton Press. This award-
winning section gives you four times the exposure of other 
publications at one low price.

The East End is a year-round community with world-
class fine art galleries, theater and live music, along 
with incredible restaurants, food and wine and lifestyle. 
No other advertising vehicle delivered the same quality 
readership and blanket coverage of the entire Hamptons 
market from Westhampton Beach to Montauk.

4-PUB BUY 
ALL ADS INCLUDE COLOR!

Full Page 11.5” w x 21” h  $2,402 

1 /2 Page (H) 11.5” w x 10” h  $1,529 

1 /2 Page (V) 7.6111” w x 15” h   $1,529

1 /4 Page (V) 5.6667” w x 10” h  $758

1 /4 Page (S) 7.6111” w x 8” h  $758

1 /8 Page (V) 3.7222” w x 8” h  $423

1 /8 Page (S) 5.6667” w x 5” h $423



Reach potential employees with the largest 
circulation of any newspaper group in the Hamptons, 

AND the most popular website on the East End. 

CLASSIFIED DISPLAY HELP WANTED 
PRINT & ONLINE ADVERTISING

SALES OFFICE
Phone: 631-287-1100

ads@expressnewsgroup.com
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TO OUR READERS AND ADVERTISERS:

The Express News Group Does NOT Accept Discriminatory Real Estate or Employment Advertisements

FAIR HOUSING NOTICE. Federal, New York State, and local laws 
collectively prohibit discrimination because of race, color, national 
origin, sex, religion, familial status, disability, marital status, sexual 
orientation, age, military status, gender identity, veteran status, 
status as a victim of domestic violence, and source of income in 
connection with the sale or rental of residential real estate. The 
Express News Group does not knowingly accept advertising in 
violation of these laws. If you have a question regarding housing 
discrimination, call Long Island Housing Services, Inc. at (631) 567-
5111. Long Island Housing Services, Inc. is the Fair Housing Agency 
for Nassau and Suffolk Counties.

All employment advertising in this newspaper is subject to section 
296 of the human rights law which makes it illegal to advertise any 
preference, limitation, or discrimination based on race, color, creed, 
national origin, disability, marital status, sex, age, or arrest conviction 
record, or an intention to make any such preference, limitation or 
discrimination. Title 29, U.S. Code, Chap. 630, excludes the Federal 
Gov’t. from the age discrimination provisions. This newspaper will 
not knowingly accept any advertising for employment which is in 
violation of the law. Our readers are informed that employment 
offerings advertised in this newspaper are available on an equal 
opportunity basis.

ATTENTION HOMEOWNERS:

YOU MAY *QUALIFY THROUGH 

NEW 2024 RELIEF PROGRAMS

HELP IS AVAILABLE EVEN IF YOU COULD PAY CASH

Qualify Today:  (800) 736-9629
or visit NYImprovementFund.com to see if you *qualify

Do you need a Roof, Windows, Siding and Help paying
for it?

Do you need  & Help paying
for it?

Approved applications will have the work completed by a quality repair crew provided by: HOMEOWNER FUNDING.

*

 *qualify you!

*qualify!

27east.com

PLACE

YOUR AD

ONLINE:

LAWN CARE SPECIALIST WANT-
ED-- We are seeking an experi-
enced Lawn Care Specialist to join
our team. Ideal candidates must
be proficient in lawn care services,
including fertilization and Plant
Health Care treatments. Have
experience with Tick and Mosquito
applications. Possess a valid
Pesticide Applicator/Technician
Certification. Headquarters in East
Hampton, NY. Salary range is $23-
$25 depending of experience. To
apply, please contact us at 631-
658-9300 or
office.eastendtree@gmail.com

LANDSCAPING

KITCHEN HELP-- Part time or full
time. Contact Mike, 631-653-8071.

FOOD & DRINK

SENIOR ELECTRICAL PROJECT
MANAGER for East End Electrical
Contractor. Seeking highly skilled
Electrician to lead and oversee
complex projects with strong lead-
ership skills, ability to motivate
team members and having excel-
lent organizational skills.
Familiarity with QuickBooks, Excel
and blueprint reading a must. Full
time, year round, Benefits and pen-
sion. Starting $100,000+. Please
call 631-872-7200.

BUILDING TRADES

HELP WANTED

2007 CADILLAC ESCALADE
ESV--   Great family car, leather
seats and entertainment TV.
Excellent condition. Well main-
tained, mostly used in the sum-
mers. 85,000 original miles.
$12,750. Please call 631-512-
7931.

CARS & TRUCKS

AUTOMOTIVE

Call us at 631-283-4100 to place your ad.

CLASSIFIEDS
LARGEST CIRCULATION on the South Fork IN PRINT and ONLINE

If they’re in THE HAMPTONS, they’ll SEE YOUR AD!

®

With one call, reach the readers of ALL these award-winning publications

AUTOMOTIVE BOOKEEPER/
ACCOUNTS PAYABLE-- Job
Title: Accounts Payable
Location: Southampton, NY. Job
Type: Full-time. Salary: $25 to
$28. Job Overview: We are a
leading automotive dealership in
Southampton, NY, seeking a
detail-oriented and proactive
Accounts Payable Clerk to join
our accounting team. This posi-
tion will be responsible for han-
dling day-to-day financial trans-
actions, ensuring timely and
accurate processing of payables
and supporting the finance
department in maintaining
financial records. Key
Responsibilities: Accounts
Payable Process and review all
invoices for appropriate docu-
mentation and approval.
Prepare and issue payments via
check, ACH, wire transfer, or
other methods as required.
Reconcile accounts payable
transactions and resolve dis-
crepancies. Maintain vendor
relationships and respond to
inquiries regarding payment sta-
tus. Ensure compliance with
internal controls and accounting
policies. Qualifications: High
school diploma or equivalent
required; Associate’s or
Bachelor’s degree in
Accounting, Finance, or related
field preferred. 2+ years of expe-
rience in accounts payable and
receivable or similar accounting
role. Proficient in Microsoft
Excel and accounting software.
Strong attention to detail and
organizational skills. Excellent
communication skills and ability
to work with vendors, cus-
tomers, and internal teams.
Knowledge of basic accounting
principles and practices. Ability
to work independently and man-
age time effectively in a fast-
paced environment. Benefits:
Health, dental, and vision insur-
ance. Retirement plan (401(k)).
Paid time off (PTO) and holi-
days. Contact Jennifer Rogers
631-204-2561
JenniferRogers@sixsigmaauto.
com

PROFESSIONAL

HELP WANTED

CLASSIFIED

DEADLINE

1PM

MONDAY

LET THE COMMUNITY KNOW
WITH A FREE AD IN THE PRESS

LOST
A PET?

DIRECTOR OF MARKETING AND
COMMUNICATIONS-- Bay Street
Theater is seeking a Director of
Marketing & Communications to
develop and execute comprehen-
sive marketing strategies. This role
is responsible for managing all
aspects of press and marketing for
the Theater and its programming,
including branding and public rela-
tions. Reports to the Executive
Director. This role requires adept
managerial skills, strong data
analysis, and experience working
with theatrical or similar organiza-
tions, non-profit institutions a plus.
7+ years managerial experience in
a similar role, strong copywriting
and storytelling skills. Established
relationships with advertising
agencies, PR firms, and local
design and media professionals is
a plus. A higher education degree
in Business, Marketing, or
Communications is also a plus.
$80K-$100K salary range. For
complete job descriptiopn visit:
baystreet.org/page/careers/

DENTAL OFFICE ASSISTANT-- East
Hampton. Part time. Will train
motivated person with good com-
munication skills, bi-lingual a plus.
Salary $20+ depending on experi-
ence. Leave message, 631-283-
4033.

“A good newspaper is a 

nation talking to itself.” 

—Arthur Miller

CALISSA, IN WATER MILL, NY is
seeking a highly experienced and
detail-oriented Bookkeeper/Office
Manager to join our team. This is
an onsite, full-time position, requir-
ing availability Monday-Friday.
Experience as a bookkeeper for a
restaurant or retail store is a must.
In addition to overseeing book-
keeping and office management
for Calissa, the candidate will also
take on financial and administra-
tive responsibilities for a new retail
store set to open later this year.
This dual role offers an exciting
opportunity to contribute to the
success of both our restaurant and
our upcoming venture.
Qualifications: Proven experience
as a bookkeeper for a restaurant or
retail store (required). Proficiency
in accounting software (e.g.,
QuickBooks) and Microsoft Office
Suite. Strong organizational skills
and exceptional attention to detail.
Ability to manage multiple priori-
ties in a fast-paced environment.
Benefits: Competitive salary based
on experience: $65,000-$72,000
per year. Paid time off. Health
insurance coverage. Immediate
opening available. Email resume
to:
Careers@CalissaHamptons.com

PROFESSIONAL

HELP WANTED

Citarella.com/careers  •  631-283-6600 Ext. 6208 • Equal Opportunity Employer

THE�ULTIMATE�GOURMET�MARKET

citarella.com/careers
and complete an

employment application.

Citarella is looking for passionate and talented individuals to join our
East Hampton, Bridgehampton, and Southampton teams.

TIME

9:00 AM - 12:00 PM

EVERY TUESDAY

Southampton Market
20 Hampton Road,

Southampton, NY 11968

EVERY THURSDAY

East Hampton Market
2 Pantigo Road

East Hampton, NY 11937

WE OFFER YOU

Full Time Year-Round Employment, plus Competitive Wages, Employee Discounts, Paid Time Off,
Medical, Dental and Vision Insurance & 401K Retirement Savings with Company Match

Stop by and apply or attend
our weekly open house.g!

SEASONAL &

YEAR-ROUND POSITIONS

PLEASE�VISIT:

PROPERTY MANAGEMENT/Real
Estate Office in Southampton
Village is looking for an office
administrator. Responsibilities
include but are not limited to
answering phones, filing, customer
service and general office work.
Knowledge of QuickBooks Desktop
a plus to assist with accounts
receivable and payable. Office
located in beautiful Southampton
Village. Hours: M-F, 9-3; Salary:
$20-$30/hour. Email sandy@mor
leypm.com your cover letter and
resume.

PERSONAL ASSISTANT-- Author, not-
for-profit. Social media, organizer.
Part time. Sag Harbor. Call/text:
646-789-2525.

OFFICE ADMIN/RECEPTIONIST
WANTED-- Family-owned self stor-
age facility and commercial prop-
erty management office seeking
an office administrator to join our
team. If you're organized, motivat-
ed and enjoy helping customers,
this is the role for you.
Responsibilities include: providing
exceptional customer service,
managing billing, leasing and
accounting tasks. Qualifications:
computer skills and a willingness
to learn our software, excellent
customer service and communica-
tion abilities. Monday through
Friday, 8-4, compensation starts
at $25 ++ based on experience.
Email resume to peconicplaza
llc@gmail.com

NOW HIRING
for

OFFICE
Sag Harbor Books

$30/Hour
info@sagsouthbooks.com

MORLEY PROPERTY MANAGE-
MENT, INC is seeking a full-time
Property Manager to oversee
local Co-op, Condominium and
Homeowner Associations. Duties
include Contractor/Vendor coor-
dination, maintenance issues,
fiscal oversight, and homeowner
concerns. Must be comfortable
with high email volume, financial
oversight and administrative
tasks. Employment package
includes Competitive salary,
retirement, and health benefits.
Job Type: Full-time Pay:
$60,000-$85,000 per year
(based on experience) Benefits:
401(k) matching; Health insur-
ance; Life insurance; Paid time
off. Schedule: Monday to Friday,
On call. Office Location:
Southampton. If interested,
please email resume to
eric@morleypm.com

PROFESSIONAL

HELP WANTED

844-919-1682

BIG WIRELESS COVERAGE, 
WITHOUT BIG WIRELESS COST.

© 2024 Consumer Cellular Inc. Terms and Conditions subject to change.  Plans shown above include $5 credit for AutoPay and E-billing. Taxes and other fees apply. Credit approval required for new 
service. Cellular service is not available in all areas and is subject to system limitations.

Plans start at just $20/month.
Switch & Save Today

Digital Subscription

Get Started Today!

27east.com
Full access to 27east.com
Full access to newspaper

and photo archive

NOW HIRING!
Booksellers

Sag Harbor Books
$25/Hour

info@sagsouthbooks.com

RETAIL

SURGICAL ASSISTANT-- Estab-
lished dental surgical specialty
office seeking a full-time surgical
assistant, some front desk duties
included. Experience preferred, but
willing to train the right person.
Salary range $22 and up depend-
ing on experience. Individual health
insurance. Retirement plan avail-
able. Text 631-644-0247.

SOUTHAMPTON MEDICAL OFFICE
FRONT DESK PERSON NEEDED

1/2-Full time hours. Salary range
$18-$21 hourly. Forward resume to
h e n n e s s e y d e r m a t o l
ogy@gmail.com or call Practice
Manager at 212-677-5555.

631.283.4100

YOUR AD HERE

SENIOR DIRECTOR OF ADVANCE-
MENT & MAJOR GIFTS-- Bay
Street Theater is excited to be
launching a search for a Senior
Director of Advancement & Major
Gifts, a new leader dedicated to
relationship building, revenue
strategies, and sustainability of the
organization. The Senior Director
will identify and cultivate donors
and create and execute year-round
giving campaigns. $100K + For a
complete job description please go
here:
https://www.baystreet.org/page/
careers/

SENIOR ACCOUNT CLERK--
Employment Vacancy Southamp-
ton Union Free School District
(UFSD). Senior Account Clerk: Civil
Service. Provisional Appointment.
Starting Salary: $53,464 or higher
commensurate with experience in
title. Benefits: 401(k) matching,
Dental/ Health/ Vision Insurance,
Paid Time Off, NYS Retirement
System. Posting #010725-01.
Applicants can apply via email at
e m p l oy m e n t @ s o u t h a m p t o n
schools.org. Apply by January 23,
2025.

PROFESSIONAL

HELP WANTED

SOUTHAMPTON
Estate Sales by Yasemin

4 Spinnaker Way
January 16/17/18
Thursday, 11-4

Friday/ Saturday, 10-3
Pool table, Air hockey, Sleeper
sofa, Beds, Dining table/ chairs,
Outdoor teak, Women’s clothes
and shoes, and more.

ENGLISH COUNTRY
EVERYTHING MUST GO!

FURNITURE, SOFAS, AND ART
53 NORTH SEA ROAD

631-204-0428

YARD SALES

WE BUY BOOKS!
Sag Harbor Books

Collections, Libraries, Estates
Storage Units, All Types!

Call or Email
631-725-8425

info@sagsouthbooks.com
www.sagsouthbooks.com

SELLING YOUR FIREARMS OR
ANY VALUABLES-- Single Piece
or Entire Collections. Liquidation
Consultant Discreet. Private.
Safe. (Suff Dealer Lic
#50705SH/ NYS Dealer Lic
DG2637) Confidential. In Home
Consultations. Email me direct-
ly: jon@campsitesportshop.com

BOOKS & RECORDS WANTED!
Black Cat Books makes house
calls to purchase large collections.
Immediate payment and pick up.
blackcatbooks@yahoo.com
631-725-8654

WANTED TO BUY

MERCHANDISE

ELECTRONICS INSTALLER
Full Time, Year Round
Immediate Openings

Several positions available
Car Stereo/ Home Audio

Will Train
$20-$35/hr based on

experience
Clean NYS Driver’s License

Required
Call 631-723-6915;
Email Resume 

marineinstall@optonline.net

GENERAL

HELP WANTED

®

	 1 Week	 4 Weeks	 13 Weeks	 26 Weeks	 39 Weeks	 52 Weeks

Classified Anchor	 $126	 $121	 $117	 $111	 $104	 $98
(300x250 px) – Unlimited Rotation
Appears in rotation at the top right of the classified pages.

All Help Wanted & Recruitment ads must have the salary range listed per the New York Department of Labor.

* Add $50 for color
* Larger sizes available upon request.

ALL 4 NEWSPAPERS (COST PER AD)

Sizes  1 week 2-3 weeks 4+ weeks

1 /4 $1,319 $1,185 $1,074

1 /8 $681 $614 $557

1 /16 $345 $307 $287

1 /32 $183 $165 $156

* Add $50 for color
* Larger sizes available upon request.



THE 2024 NEW YORK PRESS ASSOCIATION MAGAZINE OF THE YEAR! 

631.287.1100
ads@expressnewsgroup.com

FESTIVAL
SEPTEMBER 17

THE OCTOBER ISSUE
OCTOBER 8

THE HOLIDAY BOOK
NOVEMBER 19

THE SEPTEMBER ISSUE
AUGUST 20

THE SUMMER BOOK
MAY 21

THE AUGUST ISSUE
JULY 23

THE MAY ISSUE
APRIL 16

THE-EXPRESS
MAGAZINE

DINING 
July 9

With more than 100 pages of restaurants, menus and 
catering information, Dining 2025 is the Hampton’s 

premier food and entertainment magazine.

OPEN FOR BUSINESS
April 2

This is an essential resource to any Hamptons 
household.  Each listing has company information and 

a summary of the services provided.

E-Editions Available
For Every Issue

2026 
SCHEDULE

PLUS! OUR 27EAST BUSINESS MAGAZINES!

Publishes April through November



Publications from

631.287.1100 • ads@expressnewsgroup.com

CONTRACT

Cash Check Visa Mastercard Amex

Advertiser

Billing Address

Advertiser’s Signature

Phone Number Email

Method of
Payment:

Total CC# Exp. CVV#

THE SUMMER BOOK
Sales Deadline: April 29

Pub Date:
MAY 21

Size: _____________

MAGAZINESUMMER 2025

THE EXPRESS

The 
SUMMER 

BOOK
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FESTIVAL
Sales Deadline: August 26

Pub Date:
SEPTEMBER 17

Special Section:
EAST END FESTIVALS

Size: _____________

MAGAZINESEPTEMBER 2025

THE EXPRESS
FESTIVAL

PARADES

MUSIC
CRAFTS

SEAFOOD

BOATS

BEER & WINE

CHOWDER

CONTESTS
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THE OCTOBER ISSUE
Sales Deadline: September 16

Pub Date:
OCTOBER 8

Special Section:
FALL HARVEST

Size: _____________

THE AUGUST ISSUE
Sales Deadline: July 1

Pub Date:
JULY 23

Special Section:
SUMMER HARVEST

Size: _____________

THE HOLIDAY BOOK
Sales Deadline: October 23

Pub Date:
NOVEMBER 19

Size: _____________

MAGAZINEHOLIDAY 2025

THE EXPRESS

The HOLIDAY BOOK

MAGAZINEMAGAZINE
THE EXPRESS

The HOLIDAY BOOK

HOLIDAY 2025HOLIDAY 2025HOLIDAY 2025HOLIDAY 2025

THE EXPRESS
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THE SEPTEMBER ISSUE
Sales Deadline: July 29

Pub Date:
AUGUST 20

Special Section:
HOME & GARDEN

Size: _____________

THE MAY ISSUE
Sales Deadline: March 25

Pub Date:
APRIL 16

Special Section:
HOME & GARDEN

Size: _____________

DISCOUNT PACKAGES

3 Magazines
Save 6%

5 Magazines
Save 9%

7 Magazines
Save 12%

Price
Per Ad

$1,917
$935
$599
$342

Page
Size

DT
Full
1/2
1/4

Price
Per Ad

$1,855
$905
$580
$331

Page
Size

DT
Full
1/2
1/4

Price
Per Ad

$1,794
$876
$561
$320

Page
Size

DT
Full
1/2
1/4

SPECS / SIZES / PRICES

Two Page Spread (*Bleed)

Two Page Spread

Full Page (*Bleed)

Full Page Color

Half Page Horizontal Color

Half Page Vertical Color

Quarter Page Color

16.75”

15.75”

8.5”

7.5”

7.5”

3.7”

3.7”

11”

9.75”

11”

9.75”

4.8”

9.75”

4.8”

$2,039

$2,039

$995

$995

$637

$637

$364

W H

*Bleed ads include a .25” bleed on every side. No text or important imagery within .625” of final trim size 

Files should be delivered as high res CMYK PDFs. Images rendered at 300 dpi. Ad design services are available at no 
extra charge. Covers and premium positions are available upon request.

2026 EXPRESS MAGAZINE SCHEDULE



This is an essential resource to any Hamptons household. Every ad 
includes company information and a summary of the services provided. 
Face and name recognition along with word-of-mouth marketing make 
this the perfect advertising option for businesses across the East End.

Share Your Business Story And Profile With  
55,000 Readers In OPEN FOR BUSINESS, 

The Definitive Who’s Who 
Source For Local Businesses 

On The South Fork.

For BusinesS

OO PP EE NN
For BusinesS

ADVERTISING INQUIRIES 
ads@expressnewsgroup.com |  631-287-1100

SALES DEADLINE: WEDNESDAY, MARCH 4, 2026

OPEN FOR BUSINESS will be distributed as an insert  
to The East Hampton Press, The Sag Harbor Express  
and The Southampton Press Eastern & Western editions on  

APRIL 2, 2026.

PRESS RUN 25,000

ALL ADS WILL BE IN COLOR
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OPEN FOR BUSINESSOPEN FOR BUSINESSProfiles of the people and companies that make up the East End

SPRING 2025

®

AN EXPRESS NEWS GROUP PUBLICATION

	 Ad Size	     Open Rate	   Contract Rate

Full Page:	 7.5” x 9.75”	    $1,047	   $932
1/2 Page (H):	 7.5” x 4.8”	    $729	   $593
1/2 Page (V): 	 3.7 x 9.75”	    $729	   $593
1/4 Page (V):	 3.7” x 4.8”	    $384	   $339

APRIL 2, 2026



DINING 
IS THE EAST END’S PREMIER DINING GUIDE 

Distributed on both the North and South Forks, there is no better vehicle to showcase your restaurant  
or entertainment services to residents and visitors all season long. 

CONTACT US NOW FOR SPACE RESERVATIONS

ADVERTISING 
DEADLINE: 

WEDNESDAY, 
JUNE 10, 2026

	     Ad Size	          Open Rate	   Contract Rate

Full Page:	    7.25” x 9.75”     $644	       $554
2 Page Spread:	   15.75” x 9.75”    $987 	       $882

With more than 100 pages of restaurants, menus and catering information, Dining 
2026, is the Hamptons’ premier food and entertainment magazine. 27east Dining 
is inserted in The East Hampton Press and for subscribers of The Southampton 
Press Eastern and Western editions and The Sag Harbor Express with additional 
copies available at strategic locations on both forks all summer long.

ads@expressnewsgroup.com  •  631-287-1100
INCLUDES
COLORCOLOR

ON NEWSSTANDS: JULY 9



750,000 
MONTHLY PAGE VIEWS

200,000 
MONTHLY VISITORS

The Hamptons most popular website.

THE-EXPRESS
MAGAZINE



DIGITAL ADVERTISING RATES

	 1 Week	 4 Weeks	 13 Weeks	 26 Weeks	 39 Weeks	 52 Weeks

Homepage Leader						      $395
(970x250 px) – Rotation of 10

Appears in rotation on top of homepage of 27east.com and landing homepages for The Southampton 
Press, The East Hampton Press and The Sag Harbor Express. *52-week commitment required.

Homepage Top Anchor	 $304	 $295	 $287	 $270	 $256	 $240
(300x250 px) – Rotation of 8

Appears in rotation on top right of homepage of 27east.com and landing pages for The Southampton 
Press, The East Hampton Press and The Sag Harbor Express. 

Section Leader	 $157	 $146	 $142	 $135	 $128	 $122
(970x250 px) – Rotation of 12
Appears in rotation across all sections except Homepage, News, Police and Real Estate.

Section Anchor	 $116	 $112	 $109	 $103	 $97	 $91
(300x250 px) – Rotation of 12
Appears in rotation across all sections except Homepage, News, Police and Real Estate.

Classified Anchor	 $126	 $121	 $117	 $111	 $104	 $98
(300x250 px) – Unlimited Rotation
Appears in rotation at the top right of the classified pages.

Arts Article Anchor	 $145	 $141	 $137	 $129	 $122	 $115
(300x250px) – Unlimited Rotation
Appears in rotation inside the text and near the top of all arts articles.

Sports Article Anchor	 $145	 $141	 $137	 $129	 $122	 $115
(300x250px) – Unlimited Rotation
Appears in rotation inside the text and near the top of all arts articles.

Run of Site	 $88	 $86	 $84	 $79	 $75	 $71
(300x250px) – Unlimited Rotation
Appears in rotation throughout the site, including inside the text of most articles.

27east.com

Questions? Call 631-287-1100 or email ads@expressnewsgroup.com� 01/01/2026



1 Week 4 Weeks 13 Weeks 26 Weeks 39 Weeks 52 Weeks

Real Estate Leader $205 $199 $193 $187 $176 $166
(300x250 px) – Rotation of 7
Appears in rotation at the top of all pages in Residence section. 

Real Estate Anchor $184 $179 $174 $165 $156 $148
(300x250 px) – Rotation of 7
Appears in rotation on the top right of all pages in Residence section. 

Real Estate Article $90 $87 $84 $79 $75 $71
Anchor (300x250 px) – Unlimited Rotation
Appears in rotation inside the text and near the top of all real estate articles.

Residence

1 Week 4 Weeks 13 Weeks 26 Weeks 39 Weeks 52 Weeks

News Leader $287 $270 $256
(970x250 px) – Rotation of 12

Appears in rotation at the top of news pages for The Southampton Press, The East Hampton Press and The 
Sag Harbor Express. *26, 39 or 52-week commitment required.

News Anchor $178 $173 $168 $159
(300x250 px) – Rotation of 12

Appears in rotation on the top right of news pages for The Southampton Press, The East Hampton Press and  The 
Sag Harbor Express. *13, 26,39 or 52-week commitment required.

News Article Anchor $131 $127 $123 $116 $110 $104
(300x250 px) – Unlimited Rotation
Appears in rotation inside the text and near the top of all news articles.

News Sections
THE SOUTHAMPTON PRESS • THE EAST HAMPTON PRESS • THE SAG HARBOR EXPRESS

Homepage 
WEEKLY 
SPECIAL

Includes the 27east homepage and main 
landing pages for The Southampton Press, 
The East Hampton Press and The Sag Harbor 
Express. Two week maximum. $400

(660x80 px)

DIGITAL ADVERTISING RATES

Questions? Call 631-287-1100 or email ads@expressnewsgroup.com� 01/01/2026



Questions? Call 631-287-1100 or email ads@expressnewsgroup.com� 01/01/2026

THIS WEEKEND 
IN THE HAMPTONS

THIS WEEK’S

NEWS

	 1 Wk	 4 Wks	 13 Wks	 26 Wks	 39 Wks	 52 Wks

E-Blast Square Anchor	 $72	 $70	 $68	 $65	 $62	 $58
(300x250 px) 
Readers will encounter your business as they scroll through the newsletter content.
This Weekend in the Hamptons - 12 sold per week. This Week’s News - 8 sold per week

Horizontal Banner 

(660x160 px)

$200 per week

This Weekend in the Hamptons

This Week’s News

Reach 25,000 opt-in subscribers alongside the 
top event listings in the Hamptons for the weekend 
ahead. Live music, theater, special events and the 
season’s best activities are spotlighted from the online 
calendar at 27east.com, the Hamptons’ most popular 
destination for event listings. Top banner and square 
anchor banners available. Comes out every Thursday.

Two separate emails, one focused on East Hampton 
and Southampton towns, the other on Sag Harbor, 
with the week’s most important news, arts, sports and 
residence stories. Share your advertising message with 
25,000 opt-in subscribers next to the most important 
news in the Hamptons. Banner and square anchor 
ads available. Comes out every Friday.


