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Meet the Paulsons
 

And Find Out Why They Love
Georgia’s Wild Coast

“With its homage to Grant Wood’s American Gothic, this cover 
updates the classic painting with one of America’s better known 

DC insiders. American Gothic’s unspoken story of middle America 
working the land has been deftly twisted by showcasing a well-known 

and very wealthy power couple who love to watch over the land.”
MAGS 2013 GAMMA Winner, Best Single Cover
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WHY GOLDEN ISLES 
MAGAZINE?

Golden Isles Magazine is a glossy 
bimonthly publication with a 
distribution of 13,000 copies

per issue.

The Golden Isles Magazine 
difference is that we mail directly
to over 3,000 homes throughout
Sea Island, St. Simons Island,
Jekyll Island, and Brunswick, 
in addition to the racked and 

distribution point copies.  

Other rack distribution points 
throughout the Golden Isles include 

Harris Teeter, Publix, and CVS. 
We also distribute through the 

Brunswick-Golden Isles Chamber 
of Commerce, local attorneys’ and 
physicians’ offices and area hotels, 
in addition to restaurant and retail 

locations throughout the area.

Beginning in 2015, Golden Isles 
Magazine was picked up by 24

Barnes & Noble and 27 Hastings
Books locations, giving the Golden 
Isles more visibility than any other 

local publication

 

The staff at Golden Isles Magazine have received
national award recognition, including an editorial series on

the Southern Grown festival that was selected by a
national group of judges as a inalist for a

FOLIO award in New York City. 
	 May/june	2015         77

O
n the surface, Bob Crawford doesn’t think of himself or his 

Avett Brothers bandmates as traveling storytellers, but once 

you learn their story, the narrative sounds like a ballad of 

old that’s been passed around the hills of North Carolina before be-

ginning a journey that’s since crossed the nation.

“Obviously, there is a very rich history and tradition of storytelling in 

the South… if you are talking about literature or about music, there’s 

definitely a rich oral tradition of storytelling. A lot of the old-time 

songs that I’m so in love with, a lot of that comes from oral tradition,” 

says Crawford, who plays bass and sings for the Avett Brothers. 

And after he’s had some time to think about it, Crawford concedes 

the band might sound more similar to the singing wordsmiths of 

old than he first thought. 

“When we are in the action and 

motion of doing the thing and 

creating the thing and playing 

the thing, there’s not much time 

to reflect on what that ‘thing’ is. 

I think it’s a good place to be, an 

honest place. You can honestly 

and purely do what you need to 

do — whether that’s write the 

song or play the song or travel,” 

he says. “So, we haven’t really thought of 

ourselves as traveling storytellers, however, I think we probably are 

traveling storytellers.”

Like one of those old songs, the bassist’s route into the band is a wind-

ing road that started when he packed up his beat-up station wagon in 

1996 and headed South to find a job. After a career in television and 

film production, he met Scott and Seth Avett in 2001 and, as they say, 

the rest is history for the trio. 

The North Carolina band has risen to fame steadily since their hum-

ble beginnings making their way across the smaller venues to sold-

out shows on national tours. The band has played in 49 states – Ha-

waii being the exception. 

Their songs blend folk, bluegrass, roots rock, and a dash of punk with 

clever songwriting that reveal both heartbreaking and celebratory 

tales of love, life, and loss. 

The music industry has taken notice, nominating their 2012 album 

“The Carpenter,” for a Grammy Award. After releasing “Magpie and 

the Dandelion” in 2013, they have been touring and working on 

their next record. 

Crawford describes the band as a family, where “everybody takes a 

step back at some point to let everybody else shine.” 

“We are always looking out for one another. We are always try-

ing to serve and take care of the others in the group. If some-

thing is wrong with someone in the group, everyone is trying to 

help them feel better and take care of them and pray for them. 

We celebrate each other’s successes, we mourn each other’s 

losses, and we try to keep everyone else’s best interests at heart,” 

he says. 

The traveling family unit has grown through the years. In ad-

dition to Crawford, Scott and Seth Avett, Joe Kwon joined in 

2006, and Paul Defiglia, Tania Elizabeth, and Mike Marsh join 

the quartet on tour. 

Although Crawford wasn’t born in the South like some of his 

bandmates – Scott and Seth 

Avett hail from Concord, 

N.C., Paul Defiglia is from 

Greensboro, N.C., and Mike 

Marsh comes from Miami 

– the New Jersey native has 

a lot of love for his adopted 

hometown of Charlotte.   

“The South to me… I see the 

quality of life. Where I came 

from, it was a great place to 

be born and a great place to grow up 

in southern New Jersey… but I didn’t realize until I began to go 

back to visit, after moving here, how people are stacked up on 

top of people. And even though it’s talked about all the time, 

there’s a richness and beauty of the landscape down here,” he 

says. 

Additionally, Crawford has noticed a wide range of oppor-

tunities exist for musicians who are able to travel around the 

South.

“One of the things about playing music I found out immedi-

ately  – that was an advantage when I moved to Charlotte – was 

the support of local and original music. There’s an immediate, 

stronger support for original music than there was where I grew 

up,” he says.

As the band prepares for their headline performance at the 

Southern Grown Concert on June 20, Crawford says he is look-

ing forward to visiting part of the Georgia coastline he hasn’t 

seen before. 

“It’s great to go somewhere in a state we’ve been to many, many, 

many times. Georgia’s probably one of the top four states we’ve 

ever played in, yet to find another region of that state that we 

haven’t been to is really exciting,” he says. 

musiC

“The South, when I came in, 
was in a blooming period. It 
was a very exciting time, this 
Southern Renaissance. You 
could say the South has been 
coming into its own in the past 
20 years.”- Bob Crawford

he Ballad of

{

{

g

76          goldenislesMagazine.coM

brothErsavettthE
The Grammy nominated band’s roots grow from a love of family, devotion to 

honest songwriting, and a drive to live in the moment
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