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When Donna Allie, president 
and founder of Team Clean, Inc. 
launched her business in 1983, 
she was down on her luck and 
unable to ind employment.

A l l ie star ted out cleaning 
homes on the Main Line and 
has grown the company into one 
of the region’s largest minori-
ty-owned janitorial services in 
the region, with more than 700 
employees.

Team Clean offers cleaning 
solutions to commercial oices, 
education, government, sports 
a nd enter t a i n ment venues. 
It’s located at the Philadelphia 
Navy Yard complex.

Allie was one of four local 
successf u l busi ness leaders 
who shared viewpoints during 
a panel discussion titled CEO 
Evolution. She was joined by 
Na nc y Glass, CEO of Na nc y 
G l a s s  P r o d u c t i o n s ;  G a r r y 
Maddox, former championship 
player for the Philadelphia Phil-
lies and CEO of A. Pomerantz & 
Company and Tom Scannapie-
co, president of Scannapieco 
Development Corporation.

Garry Maddox, a key member 
of the Philadelphia Phillies 1980 
World Ser ies cha mpionsh ip 
team, talked about how he went 
from center ield to the C-suite. 
After retiring from baseball in 
1986, he founded World Wide 
Concessions, a national prod-
ucts company specializing in 
branded gifts and packaging. 
In 1995, he became majorit y 
owner and CEO of A. Pomerantz 
& Company.

Under Maddox, A. Pomerantz 
& Co. evolved from an off ice 
furniture distributor to offer-
ing office solutions for clients 
in commercial, healthcare, edu-
cation and government sectors.

“I think the best decision that 
I made in my life was to retire 
here in Philadelphia,” Maddox 
said. “By retiring here the busi-
ness community reached out 
to me. The Phillies continued 
to work with me, so I had that 
foundation. I had mentors and 
people who wanted me to do 
well.

“I’ve learned to always have 
people a rou nd me t hat a re 
smarter than me and to always 
give back to the community, so 
those are the things that I focus 
on in almost everything that I 
do. I learned a lot of lessons the 
hard way, but I love what I do.”

he panel discussion focused 
on what it takes to build and 
maintain a successful compa-
ny. It was hosted by the Phila-
delphia oice of accounting and 
consulting irm Citrin Cooper-
man, Temple University’s Fox 
School of Business and Region’s 

Business, and moderated by 
Mark Carrow, managing part-
ner, Philadelphia oice, Citrin 
Cooperman.

“One t h i ng t hat ou r f i r m 
recog n i zes is t hat when we 
are engaging and dealing with 
C E O s i s  t h at  t he y a re v er y 
unique,” Carrow said. “If you 
look at our four panelists, each 
of them has a different back-
ground. Each of them found a 
different way to become very 
successf ul. To be a success-
ful CEO you have to do a lot of 
things. You have to be a leader. 
You have been a communicator. 
You have to have the ability to 
gather knowledge.”

he business leaders shared 

some of t he k nowledge t hey 
have garnered over t ime and 
how they have overcome vari-
ous challenges.

“W hen I f i rst sta r ted t h is 
company, it was really about 
s upp or t i n g m y s e l f  a nd m y 
f a m i l y  a n d  t h e n  i t  (t r a n s -
for med) i nto helpi ng ot her 
people,” Allie said.

She recalled an incident that 
occurred in the ’80s, when she 
learned that an employee who 
cleaned Veterans Stadium after 
the games, would take the fans 
lef tover snack s home to h is 
family and neighbors who lived 
in the projects.

“T hat sor t of touched my 
heart,” Allie recalled. “hat was 

a motivation for me to continue 
on, to run this business, to pro-
vide jobs (and) to do the best 
that I could possible do.”

One of the biggest obstacles 
that Allie faced during her time 
in business was her employees 
becoming unionized.

he advent of the Afordable 
Care Act has also had an impact 
on Team Clean’s bottom line.

When it was time for Allie to 
renew her employee’s health 
ca re pla ns, t hei r prem iu ms 
doubled. In order to remain 
competitive, Allie did not want 
to pass the increase in costs on 
to her customers. Due to the 
increase, Team Clean employ-
ees are now paying about nine 

percent of t hei r sa la r ies for 
health insurance.

“hese are the kinds of things 
that we have to do to stay com-
petitive because the end users 
i n m y i ndu s t r y a r e bu y i n g 
(based) on price,” Allie added.

N a n c y  G l a s s ,  a  f o r m e r 
loca l telev ision persona lit y, 
addressed how her company 
has remained competitive in a 
challenging environment. Her 
firm has produced more than 
2,000 hours of programming for 
major networks including A&E, 
Animal Planet, HGTV, Travel 
and TLC. Despite her success, 
Glass has to overcome to hurdle 
of being headquartered in Bala 
Cynwyd, whereas most produc-

tion f irms are located in Los 
Angeles and New York.

To remain competitive, she 
said her company focuses on 
con st a nt l y look i ng for ne w 
ideas.

“In order to be competitive 
we have found that you have 
to run faster and jump higher,” 
she said. “My business is con-
sisted of — you come up with 
your own ideas and you go out 
and you pitch them. Our pitch 
process is diferent from other 
pe ople’s  pitc h proc e s s.  We 
would do anything to be fastest, 
have a sexier look (and) be more 
interest ing. In our business, 
because thousands of people do 
what we do, people rely on our 
brand. Your brand comes from 
the ideas that you are able to be 
successful with.”

Glass said Pennsylvania’s 
film production tax credit pro-
gram has been instrumental to 
her business because the money 
is used to help train employ-
ees and purchase cutting-edge 
equipment.

During the panel discussion, 
Tom Scannapieco of Scanna-
pieco Development Corporation 
(SDC), addressed how he carved 
out a niche in Philadelphia’s 
ultra-luxury real estate market.

Scannapieco started out in 
real estate industry by f lipping 
homes in the Philadelphia’s Art 
Museum neighborhood 30 years 
ago. He founded SDC which has 
been a driving force in the real 
estate industry for more than 25 
years. SDC recently developed 
1706 Rittenhouse, a 31-stor y 
tower featuring 4,200 square 
foot, full f loor residences with 
prices ranging from $4 million 
to $12 million. The project set 
new records for the most expen-
sive residence to sell in Center 
City. Now SDC is gearing up to 
break ground next spring on 500 
Walnut St., a 26-story tower that 
will feature 37 residences.

Scannapieco said their busi-
ness concept works because 
there is a speciic buyer in mind. 
He noted that most luxury build-
ing in Philadelphia ofer studios, 
one to three bedroom units and 
a penthouse.

“hey are selling the location 
and they are selling luxury, but 
they don’t have a very specific 
buyer in mind. We are selling 
a full f loor of a building and we 
have one buyer in mind,” said 
Scannapieco.

“Ever y thing we do in that 
building is focused on that ultra-
lux buyer, so we are able to tweak 
every decision in the building to 
make the right product.”
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Garry Maddox’s new team: business leaders

Four local business owners spoke during the “CEO Evolution” panel discussion held Sept. 28 at Fox School of 
Business, Temple University. (From left to right) Tom Scannapieco of Scannapieco Development Corporation; 
Nancy Glass of Nancy Glass Productions; Mark Carrow of Citrin Cooperman; Donna Allie of Team Clean, Inc. 
and Garry Maddox of A. Pomerantz & Company are pictured. —ABDUL SULAYMAN/TRIBUNE CHIEF PHOTOGRAPHER

Garry Maddox of A. Pomerantz & Company listens as Donna Allie of Team Clean speaks during the “CEO Evo-
lution” panel discussion. — ABDUL SULAYMAN/TRIBUNE CHIEF PHOTOGRAPHER

Martin Crutsinger

WASHINGTON — U.S. con-
sumer confidence deteriorated 
in September after hitting the 
highest level in nearly seven 
years in Aug ust. But econo-
mists said the fall appears to be 
a temporary slip that shouldn’t 
dampen consumer spending in 
the coming months.

T h e  C o n f e r e n c e  B o a r d 
reported on Tuesday that its 
confidence index fell to 86.0, 
the lowest point since a May 
reading of 82.2. It was the first 
decline af ter four months of 
gains and followed a revised 
93.4 in August, which had been 
the highest reading since Octo-
ber 2007, two months before the 

Great Recession oicially began.
Economists had expected a 

slight decline in September after 
the index hit a nearly seven-year 
high, but the size of the drop 
surprised them. Some suggest-
ed that the result may have been 
inluenced by heightened global 
tensions as the conlict against 
Middle East militants widens.

A na ly st s sa id consu mers 
should have felt better during 
the month, in light of a number 
of positive economic develop-
ments, including a sizable drop 
i n gasol i ne pr ices i n recent 
weeks.

“I think this was more politi-
cal than economic because the 
economic news has been gener-
ally good,” said Joel Narof, chief 

economist at Naroff Economic 
Advisors.

Narof said he would only be 
concerned if he began to see 
reports indicating a weakening 
economy. He predicted that con-
idence would rebound, and that 
the September slip would have 
no efect on consumer spending.

Both the gauge that tracks 
consumers’ feelings about cur-
rent conditions and the reading 
of future expectations fell in 
September.

“Consumers were less confi-
dent about the short-term out-
look for the economy and labor 
market and somewhat mixed 
regarding their future earnings 
potent ia l,” sa id Con ference 

U.S. consumer conidence 
slides in September

In this Sept. 18 photo, Douglas De Leo hands customers a bag of produce at the 
Kalamazoo Farmers Market in Kalamazoo, Mich. 

— AP PHOTO/KALAMAZOO GAZETTE-MLIVE MEDIA GROUP, KATIE ALAIMO

SACRAMENTO, Calif. — Cal-
ifornia Gov. Jerr y Brown has 
signed the nation’s first state-
wide ban on single-use plastic 
shopping bags, following the 
lead of more than 100 California 
cities and counties. The fight 
between environmentalists and 
manufacturers is not over, as 
plastic bag makers vow to take 
their opposition to the ballot 
box.

Here are some key things to 
know about the landmark leg-
islation:

What does the law do?
SB270 targets plast ic bags 

provided at check-out counters 
at grocery stores, pharmacies, 
convenience stores and liquor 

shops. It does not apply to non-
food retailers such as clothing 
and electronics shops, nor does 
it apply to the plastic bags pro-
vided at grocery stores for pro-
duce and meat. It will take efect 
at larger stores July 2015 and 
expand to smaller businesses 
in 2016.

What is the problem
with plastic bags?

Environmental groups and 
local governments say plastic 
bags have been a vexing source 
of pollution. Because they don’t 
easily decompose, they end up 
littering parks, rivers, beaches 
and oceans. Plastic debris can 
accumulate in the ocean and 
ends up in the bellies of ish and 

other marine life. Cit ies and 
counties estimate they spend 
millions of dollars to clean up 
the waste, according to an anal-
ysis of the bill.

What about 
recycling plastic bags?

Some opponents of the leg-
islation favor an approach that 
encourages recycling plastic 
bags instead of banning them. 
California set up such a pro-
gram in 2006, but he Associat-
ed Press found the state wasn’t 
tracking how many bags were 
recycled. he state’s last review 
of the data, in 2009, found a 
rec ycling rate of only 3 per-
cent, and officials doubt it has 

A look at California’s 
landmark plastic bag ban

Conveyors carry mixed plastic into a device that will shred recycle them at a plas-
tics recycling plant in Vernon, Calif. Gov. Jerry Brown has signed legislation impos-
ing the nation’s first statewide ban on single-use plastic bags. — AP PHOTO/REED SAXON,FILE
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