EPANTAGRAPH Informational Kit

More than a newspaper.
Reaching your potential customers more
consistently and effectively than any other media.




Centrally located between Interstates 39,

|
e
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55 and 74, Bloomington-Normal boasts a

Stas "r*eenses . Tta,

strong education environment with its two
universities, three major hospitals,

convention centers and shopping districts.

Bloomington-Normal residents are less

MOST EXCITING CITIES IN ILLINOIS CITIES ON THE RISE

1. City of Evanston 1. Gainesville, FL than three hours from Chicago, St. Louis
2. City of Woodstock 2. Fargo, ND and Indianapolis. Transportation services
3. City of Rock Island 3. Brownsville, TX p—
4. City of Chicago 4, Bloomington, IL

5. City of St. Charles 5. Fayetteville, NC ; Central Illinois Regional Airport, one of the
6. City of Carbondale 6. Alexandria, VA
7. City of Champaign 7. Shreveport, LA
8. City of Edwardsville 8. El Paso, TX

9. City of Bloomington 9. Huntsville, AL
10. Village of Downers Grove 10. Mobile, AL

include four railroads, Amtrak and the

fastest growing airports in the nation.

Keeping a small town feel but with many

of the amenities of a big city, Bloomington-

Normal truly offers the best of both worlds.

Bloomington-Normal is Thriving!

Source: movoto.com; Nerd Wallet



DEMOGRAPHICS BLOOMINGTON-NORMAL

2017 est. Population 174,904
2017 est. Households 67,843

AGE ]

0-17 38,081
18-24 29,266
25-34 23,223
35-44 21,597
45-54 20,311
55-64 19,822
Age 65+ 22,604
Median Age 33.7

2017 HOME OWNERSHIP ]

Est. Owner-Occupied Housing Units 44,793
Home Value $100,000-$299,000 30,186
Home Value $300,000+ 4,976

2017 HOUSEHOLD INCOME ]

Average Household Income $75,693

OCCUPATION

Blue Collar 14,055
White Collar 58,044
Service & Farm 16,887

EDUCATION ]
High School Grad 29,790

Some College, No Degree 20,233
College Degree+ 50,574

Target 174 904 Shoppers Here!

Source: Nielsen 2016.



Annual Consumer
Expenditure

$2.8 Billion
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COMPANY NAME 2016 FTE

State Farm Insurance Co. 14,282
lllinois State University 3,320
COUNTRY Financial 1,910
Unit 5 Schools 1,654
Advocate BroMenn Healthcare 1,402
OSF St. Joseph Medical Center 1,364
McLean County, Government 829
Afni, Inc. 765
District 87 Schools 657
Heritage Enterprises 596
McDonalds Restaurants 570
City of Bloomington 538
lllinois Wesleyan University 499
GROWMARK, Inc. 479
Nestle USA 420
Bridgestone/Firestone Off-Road Tire Co. 392
Town of Normal 374
Nussbaum Transportation Services Inc. 369
lllinois Farm Bureau 342
Heartland Community College 294
Chestnut Health Systems 260
The Baby Fold 230
The Snyder Companies 195
STL Technology Partners 110

Bold text indicates national headquarters are located in Bloomington-Normal.

Bloomington-Normal Major Employers

Source: Bloomington-Normal Ecnomic Development Council, 2016 Demographic Profile.



By the Numbers

R S ™

— b f R ——
w v
! i , I3 ] o ¥
R g N - ST ET
(LN . (L - . _
i A
R PR -
: =l wi :
I i 8
I ] ; 3 W P
In the Top 100 Smartest in “America’s Fastest @] i B
Cities in in America Growing Cities” | , {ER n
!I g : EEE -
L
i .
e fiwfy
i - X 3
""" . i
: | | 3 L™ g; ii E‘g frm o g
y i L L5 [ e
#3 city in the U.S. to look for a job #1 in the State of lllinois and #28 = : : o =
in healthcare, sales, the trucking nationally in “The Best Small EJI - S M‘ .
. gl St S

Places for Business and Careers”

industry, or restaurant business

Source: Lumosity.com; Nerd Wallet; Beyond.com; Forbes



Serving the Bloomington-Normal community for over 175 years.

1837

The Pantagraph was founded by 1875

Jesse Fell and was originally called the The Pantagraph moved
Bloomington Observer and McLean to its present location at
County Advocate. 301 W. Washington St.

1853

Renamed The Pantagraph by then editor
Charles Merriman, a student of classical
languages. Pantagraph is derived from two
Greek words, meaning “to write all things.”

1927
The Pantagraph absorbs the only

other newspaper left in Bloomington
to become the sole survivor of more

than 140 local journals.

1924

Adlai E. Stevenson I, who would later be
nominated for the Presidency, joined The
Pantagraph staff as assistant managing
editor.

2010

Launched The Pantagraph’s Facebook page
(pantagraph.com/facebook). Our Facebook
page has more than 33,000 likes.

1996

The newspaper's website, Pantagraph.com,
was first made available to the public. Today,
Pantagraph.com has more than 6.5 million

page views and 650,000 unique visitors.




Rich
Multi-Media
Experiences  “

Print Online

The Pantagraph Custom Websites

Woodford County Journal Native Content

Community News Social Media Custom Content
Woodford Star Targeted Display

Home Finder SEQ/SEM

Limited Magazine
Coupon Xpress

Direct to Consumer Events/Programs

Shop Direct Royal Princess Coronation 20 Under 40

Amplified Direct Fish & Feather Expo Readers’ Choice

Targeted Email Marketing First Bite Cutest Kids Contest
Holiday Spectacular Fans Choice

Celebrate America



Meet Our Users

are in the
market to buy
or rent a home

are actively
looking for a job

are looking for
home & garden
products &
services

are making
travel plans

are in the
market for a
car, truck or
vehicle

Source: Google Analytics Premium, February 2017.



We are #

Huge multi-media
weekly reach

77% of adults in the market

33,000
Facebook followers

Large weekly

10,700 (

Twitter followers print reach
81,000 Sunday readers

No competitior can match the

results that The Pantagraph Most visited monthly —
_ local media website More journalists than
delivers through our newspapers, 6.1 million page views all of our competitors

digital sites and niche publications.

Source: Google Analytics Premium, February 2017. Lee Enterprises Audience Report, Thoroughbred Research, January 2015-Dec.2015. Alliance for
Audit Media, Sept. 2015. Readership numbers based on 2.7 readers per copy Sunday. Facebook and Twitter followers are as of February 2017.




@

For consumers shopping Local website visited by
for products & services Millennials in the past 30 days

@

Place where consumers

X Single most relied upon
find the best deals

media used to make
buying decisions

Source: The Local Knowledge Study, June 2016.

Numbers Don’t Lie

Newspapers are still the #1 media for
reaching customers and driving sales.




Reach Almost 175,000 Consumers
With Our Branded Products

Pantagraph.com & The
The Pantagraph Pantagraph App

81,000 6.1 MILLION
Sunday Readers Monthly Page Views

The Pantagraph &
Pantagraph.com have a
combined reach of

77%
of the local
marketplace in a
7-day period.

Source: Google Analytics Premium, February 2017. Lee Enterprises Audience Report,
Thoroughbred Research, January 2015-Dec.2015. Alliance for Audit Media, Sept. 2015.




Reach Our Highly Desirable Audience

FACILITY ON COURSE

Indoor golf center welcomes Twin City players seorrs,pacem

PANTAGRAPH

| Celebrating hope
Home Sweet Home kicks off
centennial wocat, paceas

gov=s

SHOWERS LIKELY 46 ¢30 FORECAST A8 | TUESDAY, JANUARY 10,2017 | pantagraph.com

Connect with Bloomington-Normal’s

5

spend-ready consumers

and influential business

executives to drive sales

and grow your business.

ings each year on topics related
to diversity. This year, students

wouldn't the state welcome the
chance to develop new evidence
‘defen-

second term in December, cited
alocal murder case wheré DNA

diversity of justice, with Cham-
bers joining the discussion with
students on Sunda

Before the students queried
Chambers, he was asked by proj-

dant’s case?
“It depends upon what they cor
are asking to be tested. There's
not always a direct link, so we
have to know where it was lo-

sible means of exonerating aman
convicted of killing his 3-year-

old danghter in 1998.

state agreed to portions of

a request from lawyers for Rart

ordinance violation ather thana
criminal charge. Chambers took
issue with what he considers a
deficiency in the new law when
it comesto drivers whohave used
‘marijuana before getting behind

Pleace e CHAMBERS, Page A2

Even | or 2 sessions
of exercise a week
cuts mortality rate

sweatatall.

Study: Weekend workouts still good

each week, ideally spma out so

active, the best thing they can
o i svn gelting oo and tk-
ing a walk;” said Hannah Arem,
fi ety George

you get

Heatsbasedonmany previons
studies suggesting ahost of ben-
Siiherund ek ol prematd

uideline) 1 percent.

end warriors (get the
recommendad weekly tmount
but in one or two sessions), 4

State
won't
charge
Preston

Normal councilman’s
travel expenses eyed

I — A special pros-
ecutor, appointed last spring
to review the travel expenses
of Normal City Council mem-
e el st ol it s
charges in the.

appelate Prosecator
Tom Brown filed the decision

state trips since he was elected
in2013, requent orders for room
service and a record of tardiness
in attending conferences he was
paid to attend.

vAfter  carfulroview ofal
investigatory m:
e et ned st
noceredible evidence exists upon
whichtobasescrimioal charge?
said Brown, who is with the
state’s :vary St s
ecutors office.

o ststamait Monday, Prs-

welcomed this review, and sup-
‘ported the town’s new policies,

Please sec PRESTON, Page A2

Senate
waits on
budget vote

dan.petreladlee.net

SPRINGFIELD — The linois

Senate won't vote ona proposed

Uitinp eomproniiie s end

’s 18-month budget

standoffuntlaferthenew Gen-
mbly

Minority Leader
Christine Rado-
Lemont,

Figed Cullerton

death

percent.
[l

ASSOCIATED PRESS

Weekend warriors, take a vic-
tory lap. People who pack their

ple whn think they don't have

i
Univesty in England used sur-

than the weekly
amount), 22 percent.
o

on a vote due to
concerns among

af exbrcise o matter, g

Ty 64,000 adulis inEngland

30
percent lower in weekend war-
riors exercs

aweek lower their risk of dying
over roughly the next decade
nearly asmuchas people who ex-
excise more often, new research
sug
55».. people who get less exer-
anrecommended have less
20k folke wh dont breakca

tvating” she said.
e had no role in the study,
but wrote a commentary pub-
Hshed with the esults Monday
in JAMA Internal Medics
U.S. and

02008,
Byt year, 502 had ded.
Participants were grouped ac-
cording to how much exercise
they said they got the preceding
‘month:
]

for 150 minutes of moderate or
75 minutes of vigorous exercise

excise), 63 percent.
» Regu

isers

versus those who were inactive.

Regular exercisers lowered their
by 35 percent.

about voting on
a major package

legislation
that included tax

‘Any amount of activity helped
cut the risk of dying of heart
disease by about 40 percent,

Radogno

oo anrent GonerlAssemly.
“We in the Senate recognize
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81,000 Pantagraph Print
Readers every sunday

712.1%

Lived in the
area 15+ years

90.4%

Women

66.7%

A18-59

- 80% $76.4K

Median HHI

Source: Source: Lee Enterprises Audience Report, Thoroughbred Research, January 2015-Dec.2015. Alliance for Audit Media, Sept. 2015.
Readership numbers based on 2.4 readers per copy daily and 2.7 readers per copy Sunday.



2017 Special
Sections Calendar .

January May September

Fish & Feather Guide to Summer Fun & Fall Fun
Entertainment Farm Focus
February Restaurant Showcase

Pet Section

Agribusiness October

Breast Cancer Awareness

June

New Construction Real Estate

March

Central IL Outlook, Vol. 1
Central IL Outlook, Vol. 2

November

uly Now Hiring: Employment Guide
Readers’ Choice Hometown Holidays
April Small Business Saturday

Spring Home & Garden

Getaway Guide

Building America: Celebrating Real Estate: Your Home, Your Life
Local Unions LeRoy Community Guide Holiday Gift Guide

August

December

*Dates are subject to change



Pantagraph.com
Premuim website exclusive to digital and print subscribers

573K Monthly Unique Visitors
6.1M Monthly Page Views

= PANTAGRAPH oo

Homes in Bloomington-Normal

SPECIAL CONTENT

Premium website exclusive to digital and print subscribers |
—— R

= Bloomington Nenmal Area Hemes

- Job, Car & Classified ads

FIND YOUR NEW HOME

- Breaking News

- Local News - Limited Magazine
- Real Estate - Obituaries
* Editorial Columns - Local Business Directory

Source: Google Analytics Premium, February 2017. Lee Enterprises Audience Report,
Thoroughbred Research, January 2015-Dec.2015. Alliance for Audit Media, Sept. 2015.



Target Affluent and Influential Consumers on Pantagraph.com

o /3K Monthly Unique Visitors
6.1TM Monthly Page Views

66.9%

Lived in the
area 15+ years

93.6%

Women

1]

ao»
80.9%

A18-59

i

T 33.97%

:[ Couege
@  cEducated

$77.3K

Median HHI

Source: Google Analytics Premium, February 2017. Lee Enterprises Audience Report, Thoroughbred Research, January 2015-Dec.2015.

Alliance for Audit Media, Sept. 2015.
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— pANTAGRApH Obituaries News Sports Fun Buy & Sell

Homes in Bloomington-Normal

SPECIAL CONTENT

" Fall in Love with these Bl

; Fall in love with one of these homes! Bloomingtor
g oreatinterest rates. Here's a few lovely single fam
Valentine's Day!

&
= Bleomington Nermal Areatomes

Pantagraph.com is the go-to trusted
news source for Central lllinois. With
more than 20 reporters, editors and

photographers, we have the largest

local news force bringing you the

latest news, as it happens.
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Pantagraph.com Content

Y & Almost 4.8 Million Minutes Spent on Pantagraph.com per month

1.8 Million Sessions Every Month with 3.4 Pages per Session

Top Sections
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has grown up with Bloomington-Normal’s millennials
and become the most trusted local news source online. ' <
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Our core site covers life in Bloomington-Normal from the N
C-level executive, to the stay-at-home mom, to the
Illinois State or lllinois Weslyan student. Interact with . I
valuable consumers on Pantagraph.com, covering what’s . N (=)
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Source: Google Analytics Premium, February 2017. Q
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Pantagraph Mobile .
en's College Basketball
Number of Tablet & Mobile Pageviews Fayne, Redbirds top

Evansville for1ith
straight.win

370K Mobile & Tablet Users per Month

Bringing you the latest news in a format that is optimized
for mobile viewing. Our nimble and intuitive site is perfect
for on-the-go reading.

Jan. 2015 July 2015 Jan.2016 July 2016 Dec. 2016

Source: Google Analytics Premium, January 2015-December 2016.



Amplified Digital

Amplified Digital, a division of The Pantagraph, is focused on strategic

CONCEPT & STRATEGY - . : . " : :
— We start by taking 10 you to understand what you need and what your digital marketing, creative services and digital media consulting. Our
L= digitl advertising strategy fs missing. We use your end goals to create goal is to help your businesses successfully navigate through an ever-
AN > a plan to achieve the results that you want — it's all about creative : : :
optimization and personalization for us. changing and complex marketing landscape. Our integrated approach

to digital marketing will help give you a competitive edge by connecting
TARGETED DISPLAY . . -
@ We'll get the right ad in front of the right customer at the right time. you with your customers in a vast and growing digital world.

Amplified has digital tools that allow us to use consumer data in real
time 1o get your ads to your target audience.

SOCIAL MEDIA
With our team of dedicated social media professionals we'll develop,
@ manage and execute social media strategies, and help you understand

how customers are interacting with you in the social space.

WEB DEVELOPMENT & DESIGN

< l b You need a well-managed, functional and custom website to help you
reach customers on their desktops, laptops, tablets and smart phones,

and to reinforce your positive online brand.

SEARCH MARKETING

We know how to combine SEM and SEO with our other tools to make you
stand out. With higher search results, we ensure that people’s attention to
your brand will improve, giving you an edge over competitors.

EMAIL MARKETING

E Our Amplified team uses highly targeted email services that get your
messages to people who WANT them. We send unique and personalized
content to consumers, and engage the readers with graphics and links.




Digital Marketing Services (DMS)

@ e O

Responsive Website Mobile Marketing SEQ/SEM Social Media
Development Marketing

Tracking, Optimization Email/Direct Reputation
& Reporting Response Marketing Management & PR

T
/' i
R

0 " i
= & - f -

Our business solutions go beyond traditional display
advertising and enable local businesses to compete in a
BIG way online with turn-key digital marketing services.
Our expert team captures lower funnel leads and builds

strong brands for all categories of business, driving sales

with extensive campaign trackingand measurable results.




Native Advertising

We are content creators. \\e seamlessly integrate custom created content for your brand into
our premium editorial environment allowing for a fully immersive and engaging, contextually relevant

experience.

We are experts. Our team has expertise across every category, ensuring we develop custom

organic experiences through content creation, telling your story in an authentic and impactful way.

Turn-key content marketing. \We create, distribute, promote, provide analytics and optimize

allowing a holistic experience for our partners.

70% 93%

People view native ads 53%
more than banner ads

of individuals want to learn
about products through
content vs. advertising

32%

of consumers said they
would share a native ad
vs. 19% for banner ads

BINNY'S BEVERAGE DEPOT'S CRASH COURSE ON BEER STYLES

BEER 101

So, you're choosing a beer. You've already made a good choice. But choosing which beer, that's a much trickier
proposition these days than it was, say, 30 years ago or even 10 years ago. The reshaping of the American brewing
industry during this time has given us access to more choices than ever before. Don't worry, we're here to help.

10 POPULAR BEER STYLES
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GLASSWARE GUIDE

Using proper glassware can help concentrate aromas (and hence flavors) to unlock the full awe-
someness of a beer. Here are a few key glass types.

Is@delon!?

Weizen  Nonic Dimpled Tulip  Goblet Footed Snifter willi Flute
pint mug pilsner Becher

_____ BEERSCIENCE

Standard Reference Method (SEM) is a scale measuring a beer’s color. Variation is largely determined by the malted grains used in a beer, with longer
roasted m: 't colors. Oths such as fruit can affect color as well.

RATING BITTERNESS

o) kg OB L A R Bl M S S i e I sty
‘measure a beer’s gross bitterness - how much alpha acid goes into it - while our palate detects net bitterness. Bee with higher malt content (and, gen-
erally, higher ABV) require more hops for balance, e they maybe higher in IBU, they may also hmlm appmmbmamess.

ALCOHOL CONTENT

ABOUT

Alcohol by volume (ABV) is not only a key style factos; this measure of a beer's intoicating capabilities should be tracked by its drinker. The
label*imperial® on abesr indicatesit has higher than typical strength for the style, such as imperial stout, while “sessior” denotes lower-than-typical
ABV.

<, PERFECT ‘l

Binan PAIRINGS El

BEVERAGE DEPOT

SEE OUR AD ON REVERSE SIDE

Source: Copyblogger.com, May 2014



Amplified Direct is a full-service direct mail
division of Amplified Digital and The Pantagraph
providing integrated and comprehensive direct
mail services. All products and services are
customized and scalable to meet the objectives
of local, regional and national clients —and
from a single source for maximum efficiency

and convenience.
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veal food. real results

10% OFF : = .
GOOD FOR Ce \ . *Genetic Fitness Testi
Ah‘:IXS\EAR\)V"AVA\-UE) ! * Detoxification = Start n a NEW YOU before th

(5100 STRUCTON. | * Healthy Meal Preparation - © NEVWEYERR
ND GENERAT \ * Wellness Coaching

ger 31,2017

N
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“ 2?5%3&5 SERVICE CALS

Amplified Direct services include:

1 \'r.-mium > :
g"\? L Pet Su\i\’\?‘ !
1 KATHRYN BOHN, MD

DEC!
D THROUGH N
LT ONE PER C0

THOMAS NIELSEN, MD
RICHARD CASTILLO, MD
JONATHAN BENSON, DO
RUEL WRIGHT, MD

e Market Analysis

SPECIALISTS

Better Care. Better Results.

e Creative Design
° Printing sz.‘g:’g,‘;; ,‘,‘,’3’;‘3;; 569
Love your legs...again!

start doing the things you've missed doing...today!

¢ Mailing
legs,

Do you have leg swelling, leg cramps, itching, burning, painful or achy

restless legs, skin ulcerations, numbness, spider veins or varicose veins?

SPRINGFIELD OFFICE STREATOR OFFICE

e Tar istribution - from m
geted Distribution - from household to custom zones/trade areas
BLOOMINGTON PR O TsuiteD-2 2921 Greenbriar Dr. 1195 SterlmgSt.

3302 Gerig Dr., Suite 100

Bloomington, IL 61704 Peru, IL 61354 Springfield IL 62704



