
OPINION

•  Sunday, October 9, 2011 Newsroom [ 208-735-3249  •  frontdoor@magicvalley.com ]

Romney Responds
to Mormon Flare-up;
Perry Passes. 
Page O5.

Nestlé Purina
Releases Commercial
Aimed at Dogs.
Page O8.

Libyans Claim Gains in Sirte.
Read more on O5.

Every day, the Times-Newsgets dozens of press releases. They come to us from stores, musicians, and politicians, all looking for free
publicity for their event or platform. Most of the time, we’re happy to lend them space, but we also like to check all releases for both
spin and accuracy before we publish them. In the interest of transparency, here’s a look at a recent release from Sen. Mike Crapo , R-
Idaho. In this case, the release is accurate, although much of the data is represented to look scarier than it might actually be.

The call to action
Completely true: There is definitely a
tax hike coming. The part about par-
ticularly affecting American busi-
ness, seniors and investors of all sizes
is alarmist, though. The impending
tax hike would largely affect busi-
nesses and investors, but the inclu-
sion of “seniors” into the phrase
makes the hike  seem more all-en-
compassing than it is.

The numbers, part one
Here’s where things start to get sub-
jective. In the case of the “guaranteed
3.8 percent tax from the president’s
healthcare law,” it’s a half truth.
There is a 3.8 percent tax coming for
the new health care laws, but most of
us will never pay it.

The tax is on “unearned” income,
which is mostly dividends and in-
come made from investments, and it
only applies if you’re making more
than $250,000 as a couple (or
$200,000 for singles).

That rules out a lot of us.
It applies on home sales, too. If

you’re married and sell your home,
you’ll pay the tax — but only if you
walk away with half a million dollars
in net profit.

The law applies to selling a busi-
ness or other capital gains, too, but
you’d have to have a business worth a
lot of money and still be drawing a
pretty hefty salary.

The numbers, part two
These numbers sound pretty scary, too. And, technically, they’re all accurate. But
the truth lies in how they’re cast. Here’s the short version:

58% increase: The capital gains rate is currently 15 percent. If the Bush tax cuts
expire, that goes up to 20 percent. Add the aforementioned Medicare tax (if your
salary is more than $200,000), and it could go as high as 23.8 percent. That’s 
8.8 percent higher, and not something to take lightly — but it doesn’t sound as dire
as a 58 percent increase.

189% increase: The other number has gone through a similar treatment. It is
technically accurate, but there’s more to it.

This staggering percentage pertains if you factor in all of the worst-case sce-
narios. In order to hit that increase, you’d have to be in the highest tax bracket pos-
sible — making $380,000 per year. If the Bush cuts expire, the bracket for people at
that level of income goes up 4.6 percent. Add in the 3.8 percent increase from the
previous example.

Now,toss in the hammer — that any short-term gains you make have to be taxed
at the same rate as the rest of your income — and you have a substantial increase.

But that 189 percent number only pertains to people who are making more than
$380,000 per year in earned income and who make a large share of their income
through investing — hardly a statistic that applies to most seniors.

The 
soundbites

Farmers and ranchers?
Where did that come
from? While it’s true that
some farmers and ranch-
ers deal in capital gains in
excess of $500,000 for
their families, the tax is
realistically one that will
be paid by investors deal-
ing in large sums of mon-
ey and those selling a
business lock, stock and
barrel.

Adding farmers and
ranchers into the sound
bite seems like a heavy-
handed way to pander to
rural Idahoans.

The third-party
endorsement

Of course, every press re-
lease needs to have an en-
dorsement by someone
other than the originators.

In this case, it’s the Al-
liance for Savings and In-
vestments, a coalition of
companies like large tele-
coms and investment
firms.

It’s a credible group, but
it’s also one whose pri-
mary position statement
is “making permanent the
differential tax rates on
capital gains and divi-
dends.”

Hardly a neutral party.

Summary 
& analysis

As with most press
releases we receive,
Crapo’s release is
completely factual.
But the data is also
spun harder than it
should be.

We believe that the
truth of the matter
should stand on its
own. Relying on the
most hyperbolic of
methods to crunch
statistics and resorting
to “we must pass this
now”-style scare
tactics only result in
increasing the divide
between us all.

Our elected officials
should stick with the
facts, and help educate
us in making up our
minds, instead of
trying to guide us
through selective
representation of the
data.

The
background
You might recognize
these as the “Bush
tax cuts” that were
extended by Presi-
dent Obama through
2012. What’s not
mentioned is that,
should the cuts stay
in place to 2020, the
Congressional Bud-
get Office estimated
that it would add
$3.3  trillion to the
national debt.
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Jess Johnson, a Wendell native, is the
newest community representative
on the Times-News’ Editorial
Board.

Johnson, 41, attended of the Uni-
versity of Idaho, and currently farms
between Jerome and Wendell.

“I’m thrilled to have Jess as a part
of our board,” said Josh Awtry,
Times-News editor.“His knowledge
of our agricultural roots, deep un-
derstanding of social media tools
and familiarity with issues concern-
ing the north side of the Magic Val-
ley will be invaluable.”

Readers who want to contact
Johnson can email him at
jess@jfarms.net.

Times-News Adds
Wendell Native to
Editorial Board

M
ost of you have a Face-
book page, even if it’s
just because your kids
made you set it up so

they could more easily send pho-
tos of your grandkids.

But when it comes to Twitter,
many of you are largely in the
dark.

“What’s the point of Twitter?”
I’ve heard folks ask.

A little something happened to
me on Thursday that may help
explain the powerful second sib-
ling of social media:

On a cold,rainy morning,I
sought comfort food in the form of
an Egg McMuffin from McDon-
alds.I pulled up,ordered and
breezed through the drive thru

without giving it a second thought.
Three minutes later, my phone

chirped at me.
“I just took your order at

McD’s!” said a Twitter alert. The
sender, who goes by the Twitter
handle Landoneatsfood, is
someone I’d never met in person,
and never talked to, online or off.

I first became aware of Landon
Smith — along with a few dozen
other Magic Valley residents — in
my first week on the job. I used

Twitter’s search page to find
everybody I could that was using
the service within a 50-mile ra-
dius of Twin Falls. I chose to
“follow” them, which meant that
I could see their tweets. Most de-
cided to follow me back, so they
could see mine.

I’ve kept up a dialogue with
some, but many, like Landon, led
their own lives, tweeted their
own messages and never really
engaged in a conversation. I
knew his photo from the tweets
that would breeze by on my
screen, and he must have recog-
nized mine.

The spontaneous, human con-
nection caused me to modify my
social media elevator pitch:

Facebook is for connecting
with people you know. Twitter
is for connecting with people
you should know.

On Facebook, you tend to
“friend” your real-life friends:
family, colleagues and people you
come across in real life. Twitter,
on the other hand, is less con-
cerned with your real-life circles
and more focused on your inter-
ests and geography, aligning you
with others who have similar
hobbies or live in similar places.

I’d never have met Landon
without Twitter. Because I’m
guilty of the same thing we all
are: Surrounding yourself with
people who are a lot like us.

The Difference Between Twitter and
Facebook (and Why You Should Care)
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