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Educator awarded

Dickinson College Children’s Cen-
ter teacher Mandy Gutshall has been
named a 2016 recipient of the Ter-
ri Lynne Lokoff/Chil-
dren’s TYLENOL®
National Child Care
Teacher Award by the
Terri Lynne Lokoff
Child Care Foundation.

Awards were given
*| to 49 teachers nation-
wide, selected by a pan-
el of expert educators.
Each award comes with
a $1,000 grant.

The Dickinson College Children’s
Center serves children from the college
and surrounding Cumberland Coun-
ty community, providing care and in-
struction for infants through Kinder-
garten, as well as summer camps for
ages5to12.

The Terri Lynne Lokoff Child Care
Foundation was started in 1987 by
by Kay and Fred Lokoff to honor the
memory of their daughter, a devot-
ed teacher who died in an automo-
bile accident.

BSSF hires

Brown Schultz Sheridan & Fritz, a
Camp Hill-based CPA firm, has an-
nounced the hire of Monica Martin as a
staff accountant.

Martin graduated from Cameron
University with a bachelor’s degree in
accounting. She served in the United
States Marine Corps at Camp Lejeune,
North Carolina, where she received
numerous medals for her service. She
will be based out of the BSSF office
in Lancaster.

Gutshall

Giant donates

Giant and Martin’s have raised
$599,688 for the Children’s Mira-
cle Network through this year’s bal-
loon campaign.

The grocery companies, a division
of Carlisle-based Ahold USA, are one
of the top ten national fundraisers
for CMN, both through in-store col-
lections as well as employee volun-
teer events

CMN-affiliated hospitals bene-
fitting from Giant/Martin’s dona-
tions include Penn State Hershey
Children’s Hospital, The Children’s
Hospital of Philadelphia, The Janet
Weis Children’s Hospital at Geising-
er, Children’s National Medical Cen-
ter, University of Virginia Children’s
Hospital, Pittsburgh Children’s Hos-
pital, Johns Hopkins Children’s Cen-
ter, and Children’s Hospital of Rich-
mond at VCU.

Doulas anniversary

Lancaster Doulas LLC, a maternity
assistance agency serving the Midstate
region, is celebrating is second year
in business.

The company provides services
from pre-conception through the ba-
by’s first year. Medical and education
services are available, as well as assis-
tance with housework, meal prepara-
tion, and support with integrating old-
er children.

For more information, visit www.
LancasterDoulas.com.

Orrstown hires

Christian Heck-
man has joined Ship-
pensburg-based Orr-
stown Bank as a VP for
the commercial lend-
ing team.

Heckman will sup-
port Orrstown’s ex-
pansion into the com-
mercial lending market
of Lancaster and
Berks counties.

Heckman is a long-time area res-
ident and has spent the past 12 years
at BB&T and its predecessor banks,
Susquehanna Bank, Community-
Banks, and Blue Ball National Bank.

Christian
Heckman

Boyer & Ritter expands

Camp Hill-based accounting firm
Boyer & Ritter has added five new
staff accountants.

Daniel Ryan graduated from Indi-
ana University of Pennsylvania in 2016
and interned with Boyer & Ritter in
2015. Emily J. Griffith graduated from
Bloomsburg University in 2015 and
previously worked with two area ac-
counting firms.

Jordan Sallavanti graduated from
Kutztown University of Pennsylvania
in 2016 and interned with Boyer & Rit-
ter in 2015. Christine Shontz graduated
from Indiana University of Pennsylva-
nia in 2016. Evan J. Dickinson graduat -
ed from Moravian College and interned
with Boyer & Ritter in 2012.

Ondek honored

Carlisle Midas franchise owner
Matt Ondek was recognized as a Pres-
ident’s Award winner for 2015 by Mi-
das’ corporate office.

Out of nearly 1,300 franchises in the
US and Canada, Midas gave out only
21 President’s Award honors for last
year. Ondek was presented with the
award at the at the 2016 Midas Man-
agers’ Summit at Midas Headquarters
in Palm Beach Gardens, FL.

FNB hires

First National Bank
has announced the hir-
ing of Bill Feist as Se-
nior Vice President,
Business Banking Team
Leader for the bank’s
Capital Region di-
vision, which serves
Central PA.

Feist will lead FNB’s
team of bankers for small- to mid-
sized companies in the greater Harris-
burg region, offering financing, cred-
it, and cash flow solutions.

Feist has more than 20 years of
banking experience in the Harrisburg
area. Prior to joining FNB, Feist was
Vice President, Commercial Services
Relationship Manager at F&M Trust in
Mechanicsburg.

Bill Feist

Swanson hired

Members 1st Federal Credit Union
has announced that Steven Swanson
has been named a relationship man-
ager. He is based out of the Market
Plaza branch in Mechanicsburg.

See Biz Buzz, 23
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Boyer & Ritter new hires, from left, Daniel Ryan, Emily J. Griffith, Jordan Sallavanti,

Christine Shontz and Evan J. Dickinson
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AGRITOURISM

Agritourism bridges

Zack Hoopes
CvBJ

Paulus Farm Market could be de-
scribed as an oasis, in two ways.

Currently celebrating its 25th anni-
versary, the business has evolved from
a simple farm stand into a veritable
amusement park of agriculture. While
the stand offers practically every type
of produce, preserve, meat, and baked
good, the surrounding 60-acre prop-
erty is filled with educational displays
and family entertainment.

On the other hand, the farm mar-
ket is also an oasis from the volatility
of agriculture. Farm profits fluctuate
with commodity markets, nearly all
of which — from lean hogs to barrels
of oil — have taken a roller coaster
ride since 2009.

But autumn is Paulus’ core sea-
son, regardless of the wider econo-
my. Nearly all of the food the Pau-
lus family grows is sold directly at
their market.

“We grow, we raise, or we make
pretty much everything,” Amy Pau-
lus said. “My brother-in-law has an
orchard, so we get fruit from him as
well. We don’t have to go outside the
area for any of our core supplies.”

Further, fall is tourist season. Pau-
lus does about three school group
tours per day, plus manages the
open areas where the public can pay
$5 to explore the grounds and pet
the animals.

“Tt’s significant in the fall,” Pau-
lus said. “The tourism and education
part is definitely our big year-end
money maker.”

Farm to table

Around the nation, the populari-
ty of local food and farm-to-ta-
ble initiatives isn’t just a feel-good.
It’s also a very real business advan-
tage for farmers who are unclear how
big their paychecks are going to be
each week.

Selling locally insulates you from
price fluctuations, and agri-tour-
ism provides a cash boost to get you
through winter.

“We're still very aware of [the vol-
atility] with some of the big items

ST
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Beth Taylor, front, and Sadie Clementine Taylor Morgenstern, 4, pick out the perfect pumpkins at Paulus Farm Market in

Mechanicsburg.

— maybe corn prices,” Paulus said.
“But since we’ve really pushed on the
agri-tourism aspect, it doesn’t’ af-
fect us as much as it did 10 years ago.”

Paulus’ husband, Jim, started the
business in 1991. The tourism aspect
was absent for the first 10 years, until
Amy begin expanding the operation.
Across the street from the 60-acre
market property is the Paulus’ main
farm, close to 1,000 acres, where Jim
grows corn, peppers, tomatoes, po-
tatoes, squashes, and other produce,
and also raises beef cattle.

The market stand itself only takes
up so much space — the bulk of the
surrounding property consists of
smaller fields that both grow ad-
ditional produce, ad also serve as
demonstration areas. School tour

A
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groups flow in and out, with Paulus’
staff showing students the ins and
outs of growing food.

“It’s mostly younger students,”
Paulus said. “We try to emphasize
the idea that food starts out on a
farm and has to be grown from some-
thing else. It’s a concept that children
don’t always have coming in.”

The grounds also contain a hot
house for flowers and herbs, as well
as a large area for animals. Visitors
can pet and feed cattle, pigs, rab-
bits, and a large pasture of sheep
and goats. None of these are used for
food, just demonstration.

“They’re really more like our pets,”
Paulus said.

Market share

Paulus products — specifically des-
serts — are carried by other markets
in the region. The Paulus market,
likewise, carries products from other
Midstate growers, and has become a
hub for locally-made foods.

When looking at agricultural eco-
nomics as a whole, market data for
the United States is dominated by
the Midwest. Corporate farms on
the other side of the Mississippi ac-
count for the lion’s share of the na-
tion’s output.

But agriculture on the eastern sea-

See Agritourism, Page 4
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Ashely McNelis of Mechanicsburg and her son Liam McNelis, 5, look over the selection
of pumpkins at Paulus Farm Market, located on South York Street, Mechanicsburg, on
Monday afternoon.
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board, while smaller in scale, is more
consistent. Separating out farm in-
come data for Cumberland County
between corporate farms — which
account for only a small portion of
output — and propriety farms, the cor-
porate sector clearly experiences more
volatility (see chart).

Further, while U.S. agricultural
output has grown an average of 1.52
percent per year since 1948, accord-
ing to the USDA, this is almost en-
tirely due to greater input-output
efficiency. Technological advance-
ments have allowed farmers to get
more value out of less initial outlay.

But for regions were ownership is
less concentrated, farm employment
is subject to significantly less fluctua-
tion. This is true of Cumberland Coun-
ty, and especially on farms like Paulus.

While the impact of tourism on
improving these numbers is hard to
quantify, Paulus has experienced
steady growth. The peak season, in
the fall, sees nearly 40 people em-
ployed, an outlay that would be hard-
er to do if tourism didn’t guarantee
some return.

“It’s been pretty tremendous,”
she said.

Amy Paulus, co-owner of Paulus Farm Market, Mechanicsburg, discusses the wide vari-

ety of fresh fruits and vegitables they offer.

Cade McCartney, 20 months, digs through a box of small pumpkins and gourds on
Monday afternoon during a trip Paulus Farm Market.

Income volatilty for Cumberland County farms
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Olivia Simpson, 16, front, and her mother, Diane Simpson of Mechanicsburg, stop by
Paulus Farm Market on Monday afternoon to pick up some sweets.

~Flower bed cleanup/edging
-Leaf blowing and raking
?M{Ill.'ahim: .
~Callus today -
717.532.8363
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MILITARY

AHEC’s position within Army is secure

Zack Hoopes
CvBJ

The future of Cumberland Coun-
ty’s military installations is taking what
could be two significant turns in the
road in the coming months.

While county development agencies
continue to work on a military value as-
sessment — a study intended to quantify
and hopefully solidify the advantage of
the county’s military facilities — the U.S.
Army is embarking on the construction
of a new museum in Virginia which will,
Army officials say, further entrench the
need for Carlisle’s resources, not obvi-
ate them.

The Army broke ground in Septem-
ber on the National Museum of the US
Army, a 185,000-square-foot museum
scheduled to open in 2019. The facility is
located at Fort Belvoir, Virginia.

The announcement caused some
question whether this would diminish
the role of the Army Heritage and Edu-
cation Center in Carlisle, whose mission
would seem to overlap.

However, the Army’s Center for Mil-
itary History, which oversees all of
the service’s museum sites around the
world, said that the new museum will
likely strengthen the need for AHEC’s
services, not reduce them.

“The intent of a national museum
is really separate and distinct from the
army heritage center, because the her-
itage center as I see it is focused very
much on the individual soldiers’ expe-
rience,’ said Charles Bowery, Executive
Director of the CMH.

“While the national museum will also
tell soldiers’ stories, the national mu-
seum has a broader mandate, which is
to tell the story of the institution as
awhole”

Each branch of the military was au-
thorized several years ago by Congress to
build a national museum, Bowery noted.
The Army is the only branch that has yet
tobuild one.

“The national museum is intended to
be the capstone, the crown jewel, but
it only exists in cooperation with other
museums,’ Bowery said. “AHEC is re-
ally the Army’s documentary archive
— letters, papers, photos. The national
museum does not have much archive
capacity; it’s intended as a public dis-
play site?”

Like every other part of the military,
the Army CMH is subject to BRAC — the
Base Realignment and Closure program,
which has sought to streamline the U.S.
military’s physical footprint since the
end of the Cold War.

The Army has dozens of public mu-
seums at bases around the world, Bow-
ery noted, some of which are likely to be
shut down and consolidated with oth-
er locations.

“As the army shrinks in size and we
go through a resource—-constrained era,
what we’re confronted with is a muse-
um community that is really structured
more along the 1970s and 1980s army in
terms of scope,’” Bowery said. “We have
been given the directive to right -size the
museum system in terms of its size and
where we are located”

However, because AHEC acts as an
archive service site for so many other
museums, as well as for the Army War
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The Army Heritage and Education Center is at 950 Soldiers Drive, Carlisle.

College, located adjacent to AHEC in
Carlisle, its role is unlikely to change.

“I do not see the BRAC changes af-
fecting AHEC in any way, to be honest,’
Bowery said. “Because of its unique role,
it’s kind of a core facility for the rest of
our museums.’

Military advantage

Beyond AHEC and the War College,
Cumberland County also contains the
Carlisle Barracks and a large Navy depot
in Mechanicsburg, which could also be
subject to BRAC scrutiny.

This is the dive behind the effort of
the Cumberland Area Economic Devel-
opment Corporation, a publicly-backed
nonprofit agency, to assemble a study
that will quantify what sort of boost
Cumberland County gets from the mil-
itary, and what sort of advantages the
military has by keeping installations in
Cumberland County.

“We want to define exactly why this
is a great region and a great area for the
military to continue to be present, and
also look for some new opportunities,”
Bowser said.

CAEDC has already received back
more than 500 surveys from local busi-
nesses and community groups, Bowser
said, and consultants will be doing one-
one-one work with local government
officials and civic leaders in the com-
ing weeks.

The combined economic impact of
Cumberland’s military installations is
estimated at $1.2 to $1.3 billion per year,
Bowser said.

“We have to strengthen the awareness
here locally of that impact ... and the
other piece is to have the military under-
stand the advantage we provide them,’
Bowser said.

The full report and data set will come
out by the end of the first quarter of
2017, Bowser estimated.
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Entrepreneur series Kicks off

Zack Hoopes

Beginning next month, the Cum-
berland Valley Business Journal, in
conjunction with the Cumberland
Area Economic Development Cor-
poration, will hold the first in a se-
ries of events showcasing local en-
trepreneurs.

The inaugural discussion will be
held at the Holland Union Building
Social Hall at Dickinson College on
Nov. 17 from 4:00 to 6:30 p.m. The
event will be sponsored by Mowery.

The events, scheduled to be held
quarterly, will feature a moderated
discussion with entrepreneurs whose
business expansion has shaped Cum-
berland County’s economy.

“We wanted to bring together

some people who have really cool
stuff going on - efforts that peo-
ple might not know about or might
not understand the impact,” said
CAEDC CEO Jonathan Bowser.

Next month’s session will feature
restauranteur Mark Bricker, owner
of Brick Restaurant in Carlisle; Mike
Kennedy, CEO of The Railroad As-
sociates Corporation and investor
in the Allenberry resort in Boiling
Springs; and Jim Shuster, owner of
Newville Construction and Eleven
Oaks Farms.

The panel presentation will be
followed by a reception and net-
working opportunities.

To RSVP, please email shelby@
cumberlandbusiness.com.
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YOUR CONNECTION TO THE BUSINESS
COMMUNITY IN CUMBERLAND COUNTY

Stay connected! Join the CVBJ email list by
visiting cumberlink.com/email.
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REAL ESTATE

County housing market marks strong 3rd quarter

Zack Hoopes
The Sentinel

Residential real estate in the Mid-
state region marked its strongest-ever
third quarter for sales volume in 2016,
according to this week’s data release
by the Greater Harrisburg Association
of Realtors.

A total of 2,755 residential units were
sold in July, August and September of
this year, according to GHAR - the larg-
est number of Q3 sales since the data se-
ries started in 2003.

Further, Q3 of 2016 was the sec-
ond-biggest quarter of any quarter on
record, being beaten only by Q2 of 2016,
which saw 2,825 units sold.

Back-to-back record quarters have re-
altors “very positive about this continu-
ing trend in units sold,” GHAR President
Jodi Diego commented on the release.

The GHAR covers Cumberland, Perry,
Dauphin and parts of Lebanon, Lancast -
er and York counties.

Unlike many regions of the country,
and other parts of Pennsylvania, the
Midstate did not experience as much of
the real estate slump that began in 2007.
The most telling part of the downturn
in the region was a spike in the aver-
age number of days listings stayed on
the market.

At the market’s hottest in 2005, list-
ings lasted an average of 45 days before
they were sold. By 2011, generally seen
as the trough of the market, that aver-
age had risen to 114 days. The average

I
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market time in 2015 had dropped back to
85, and 2016 numbers are on track to be
even lower.

Average market time for Q3 2016 was
only 64 days, indicating that residential
units were moving faster than they had
in any quarter since 2007.

Median sales price has also ticked up
slightly the past two quarters, standing
at $172,000 per unit for Q2 and Q3 2016,
as opposed to midpoints in the $160,000
range for most periods since 2007.

GHAR monthly data, narrowed just
to Cumberland County, shows possi-

bly even stronger improvement. Cum-
berland saw 314 units sold in Septem-
ber 2016, up from 281 in September 2015.
Average days on market in Cumberland
dropped to 59 this past September, from
a peak of 95 average days on market in
September 2013.
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Alliance Members: Free

Confirmed panelists include:
Mark Bricker, Owner of Brick Kitchen & Bar

Mike Kennedy, Owner of Allenberry Resort
Jim Shuster, Owner of Eleven Oaks Farms, LLC

to hear from local entrepreneurs who have and continue to make
significant contributions in Cumberland County, by recognizing them during
National Entrepreneurship Week.

Non-Alliance Members: $15 p/person
RSVP by November 10th to shelby@cumberlandbusiness.com
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Today, the company enjoys an unparalleled reputation
for exceptional service and quality, both in its highly-skilled
workforce and its renowned expertise in mechanical,
plumbing, and electrical system design, installation, and
efficiency of operation. Espousing a team approach with
sister companies, Tuckey Metal Fabricators, Inc. and Tuckey
Restoration, Inc., all three operating units enjoy an impressive
list of clientele including businesses, churches, hotels, schools,
universities, factories, and industrial warehouses to name a
few. With our combined resources and expertise, there is truly
no job too big or too small for the Tuckey Companies.

Projects completed by our companies can be found across
Central Pennsylvania and beyond. Notable undertakings
includethe Dickinson College Rector Science Center, the Milton
Hershey Dormitory Units (55 buildings), the Cumberland
County Prison, the Sarah Todd Nursing Home, the Cumberland
County Courthouse, the Perry County Courthouse, the Army
Heritage Education Center, and a number of hospital projects
in the region. Our numerous awards include a Medal of

TUCKEY MECHANICAL
SERVICES, INC.

7/17-249-1535

HIC # PA15821

Excellence for Mechanical Projects over 5250,000.00 from
the Association of Builders and Contractors for the Dickinson
College Waidner Library Building, and several LEED awards,
including the prestigious LEED Gold rating for the Rector
Science Complex at Dickinson College.

With our robust list of resources, The Tuckey companies
are uniquely positioned to provide turnkey solutions for all
aspects of construction, including concept development,
consulting, equipment installation and maintenance, and
facility maintenance. Due to our broad scope of expertise and
service offerings, the Tuckey companies are collectively well-
known in the region as the “one-call” contractor. Comprised
of three distinct entities — Tuckey Mechanical Services, Inc,
Tuckey Metal Fabricators, Inc. and Tuckey Restoration, Inc.
— each company is a recognized leader within its respective
industry.

For more information, contact Matt Tuckey, Business
Development Director, (717) 249-3733 or mstuckey@tuckey.
com.
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Deaths at CRMC high for 3 illnesses

Septicemia cases climbing
statewide, council reports

Zack Hoopes
The Sentinel

Data from Pennsylvania’s official
health care analysis agency, released
yesterday, indicates that rates of mor-
tality and readmission for a number of
serious conditions have generally de-
clined statewide for 2015.

Local exceptions abound, howev-
er, as certain conditions become more
common, and others less so, across the
state. Carlisle Regional Medical Center
saw higher-than-anticipated rates of
mortality in cases of congestive heart
failure, pneumonia, and septicemia.

The Pennsylvania Health Care Cost
Containment Council (PHC4), which
is publicly funded, compiled data from
dozens of hospitals across the com-
monwealth, logging individual pa-
tients’ conditions and outcomes over a
sample period in 2015.

The report looked for the rate at
which hospitalizations ended either
in death or in a readmission within 30
days, broken down by 17 categories
of disease.

For Pennsylvania as a whole, most of
these rates were lower than they were
in previous years. Admissions for kid-
ney failure, for instance, saw a mortali-
ty rate of 2.6 percent and a readmission
rate of 20.1 percent in 2015 - an im-
provement over 2014’s rates of 2.9 and
21.7 percent, respectively, and a signif-
icant decrease from 2009’s rates of 4.9
and 23.8 percent.

However, PHC4 also looked at each
hospital’s number of deaths and read-
missions compared to what would have
been expected for that specific pool of
patients. The determination of expect-
ed outcomes was made using mathe-
matical calculation of patients’ ages
and prior medical histories.

Results on this rubric were mixed

The Carlisle Regional Medical Center reported 176 cases of septicemia in 2015.

between hospitals. Locally, CRMC saw
higher than expected rates of mortality
for three conditions — congestive heart
failure, pneumonia and septicemia.

In the latter category, for instance,
PHC4 identified 176 qualifying cases
of septicemia at CRMC over the 2015
sample period. The agency’s algo-
rithm calculated that, given the condi-
tion of those 176 patients at admission,
14.6 would die. In actual experience,
29 died.

CRMC spokesperson Jill Groody
Musselman said the hospital, while
performing well overall, has faced
challenges with the Midstate’s con-

centration of elderly patients, many of
whom have had poor treatment histo-
ries prior to coming to CRMC.

“Our mortality rate is well within the
national averages,” Musselman said.
“But people with extremely serious ill-
ness and multiple co-morbidities make
up a lot of this population, particularly
with the elderly population”

Septicemia — which occurs when
an infection spreads into the blood-
stream — is on the rise statewide, with
the number of cases having more than
doubled since 2010, a much larger in-
crease than any other condition. PHC4
Executive Director Joe Martin de-

Jason Malmont, The Sentinel

scribed the rise as a “troubling trend”
for which there was no immediate ex-
planation.

Other local hospitals also saw a large
number of septicemia cases, although
a lower ratio of deaths compared to
Carlisle. PHC4 looked at 1,252 cas-
es at Pinnacle Health, which saw 123
deaths, and 569 at Holy Spirit, which
saw 53 deaths.

The 2015 report also notes that
Medicare is by far Pennsylvania’s larg-
est payer of health care — 38.1 percent
of costs for the cases recorded in the
PCH4 report, roughly $992.5 million,
were compensated by Medicare.

County to invest ‘shopsteading’ funds in New Cumberland

Zack Hoopes
The Sentinel

The county is planning to invest
$105,000 of local development funding
into the rehabilitation of 206 Third St.
in downtown New Cumberland, which
is slated to become the new headquar-
ters of market research company Field-
Goals.US.

The Cumberland County Housing
and Redevelopment Authorities pro-
posed the loan, part of the authori-
ties’ “shopsteading” program, during
Thursday’s county commission-
ers’ meeting.

“This is a program we run for the re-
location or startup of businesses trying
to move somewhere within the county,’
said CCHRA Community Development
Director Kate Molinaro.

The loan would help FieldGoals.US
owner Lori Mader purchase and refur-
bish 206 Third St., the building adja-

cent to the space she currently leases
for her company’s offices. The proper-
ty would house ex-
panded facilities for
FieldGoals.US, as well
as a multi-purpose
event space.

The company per-
forms market research
and conducts focus
group studies for a
number of corporate cli-
ents across the nation, Mader said.

“We’ll have improved focus group fa-
cilities, and we also want to expand into
the event business,” Mader said. “This
will be our first venture into real estate”

The $105,000 loan would come from
the county’s pool of Community Devel-
opment Block Grant funds, which are
apportioned by the state’s Department
of Community and Economic Develop-
ment for local jurisdictions to spend on
revitalization and stimulus projects.

Molinaro

The shopsteading initiative is one of
many that pull from block grant funds,
with roughly two to five such loans
made per year, Molinaro said.

The loan would be a 25-year term
with two percent interest, accord-
ing to the CCHRA. The financing also
comes with a stipulation for job cre-
ation of one full-time position for every
$35,000 advanced.

Mader plans to add one position for
market research and two positions
specifically for the event space, which
could be used by existing research cli-
ents as well as for nonprofit galas, chil-
dren’s’ parties, and other events.

While technology has changed how
marketing research is conducted, many
companies prefer to do at least part of
their work the old-fashioned way, with
company executives sitting behind one-
way glass, watching members of a focus
group discuss products and services.

“Tt’s still in demand,” Mader said.

“Some people have moved to online fo-
cus groups but we have a lot of clients
who like to come and sit behind the
glass and see what’s going on in those
rooms. We’ve probably done 100 focus
groups so far this year”

FieldGoals.US is currently housed
next door to the renovation site, in the
bottom floor of the historic Iroquois
Hotel. Mader rents the space from the
CCHRA, which owns the building and
uses its upper floors as senior housing.

Although the downtown area of New
Cumberland has aging infrastructure
and persistent vacancies, Mader said
she hopes her project will help draw
more redevelopment.

“We feel like if we continue to put our
money and effort into the area - be-
cause it is so convenient for access to
Harrisburg and York - it’s going to en-
courage other businesses to have their
headquarters in some of this vacant real
estate)” Mader said.
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Wine sales hit Pa. convenience stores
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Shippensburg Sheetz
Ist to expand offering
under state law

Zack Hoopes
The Sentinel

Pennsylvania’s alcohol regulations
continue to be a tough nut to crack -
but at least now you can pick up a bot-
tle of vino at Sheetz.

State officials convened this month
at the East King Street Sheetz in Ship-
pensburg to mark the state’s very first
wine sale in a convenience store, the
result of legislation passed earlier this
year allowing beer sale license holders
to upgrade to include wine.

“We’re finally going to start look-
ing like our neighboring states, which
is what we hear most from our con-
stituents,” said Adam Harris, ma-
jority chairman of the House Li-
quor Committee.

Until now, Pennsylvania was just
one of two states — along with Utah
- to have wine and liquor sales com-
pletely state-run, with such beverages
only available at government-owned
stores, noted Speaker of the House
Mike Turzai.

Since Act 39 went into effect in Au-
gust, the Pennsylvania Liquor Con-
trol Board has received 309 applica-
tions from beer sale licensees to add
wine permits, Turzai said. Of those,
198 permits have been approved and
issued, according to LCB Chairman
Tim Holden.

Sheetz currently has five stores
in Pennsylvania that hold restau-
rant-grade alcohol licenses, which
permit the sale of six-packs for
off-premise consumption. All of those
have applied for wine rights, with
Shippensburg being the first to get up
and running, according to the compa-
ny’s former vice president of market-
ing, Louis Sheetz.

“It’s been a big year,” Sheetz said.
“Convenience stores across the state
are expanding into beer and wine.”

Although beer retail by private dis-
tributors has been the standard for de-
cades, Pennsylvania has had difficulty
coming to terms with the privatization
of higher-potency beverages.

The Pennsylvania House of Repre-
sentatives has voted four times to allow
not just private wine, but also private
liquor sales, Turzai noted. Such actions
have never made it through the rest of
the legislative process, until now.

“This last vote, the governor was not
quite there yet on full privatization,
and this was the compromise,” Turzai
said. “I think it’s a big first step to show
the private sector can handle this re-
sponsibly ... adults should have the op-
portunity to purchase wine and beer
at a store where they make other pur-
chases”

Beer and wine sales at gas stations
and grocery stores in Pennsylvania are
still a sticky process, however. De-
spite their growing popularity, there
is no separate class of licenses for
such stores - rather, they must obtain
restaurant- or eatery-grade licenses,
and install a requisite amount of seat-
ing and a separate cash register.

This qualifies them for off-premise
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Mike Turzai, speaker of the Pennsylvania House of Representatives, center, shows his identification to Anette Hann, Sheetz store man-
ager, to prove he is over the age of 21 as he purchases the first bottle of wine sold at a convenience store in Pennsylvania on Tuesday
morning. The Sheetz store, located on King Street, Shippensburg, is the first convenience store in Pennsylvania to sell wine.

Sheetz in Shippensburg became the first convenience store in Pennsylvania to sell wine.

six-pack sales in the same way as a bar
or restaurant, a distinction that was
disputed with the state and only offi-
cially resolved this year.

Under the state’s 1939 liquor law,
Pennsylvania maintains a limit-
ed pool of alcoholic beverage licens-
es, with the number of licenses of any
given type circulating in each county
pegged to population. Because of the
finite supply, the rush of grocery and
convenience stores buying licenses has
tightened the market for anyone trying
to start a bar or restaurant.

“With more convenience stores and
more places selling, the competition
for licenses grows,” Harris said. “It’s
a concern we’re looking at. The last
thing you want is for only the richest
companies to be able to start an alco-
hol-serving business.”

This is particularly acute in coun-
ties, such as Cumberland, which have
gained population in recent years.

Since the initial 1939 legislation, the
population ratio for licenses was tight-
ened, from an initial issue of one li-
cense per 1,000 people, to the most re-
cent ratio of one per 3,000.

Counties that gained population
under the latter quota thus have pro-
portionally fewer licenses than if they
had grown in earlier decades. Cumber-
land has only 1.87 licenses per 3,000
people - still in excess of the current
quota, but by far a much lower avail-
ability than rust-belt counties such as
Schuylkill, which has 6.64 licenses per
3,000 residents.

Some relief is coming, however, as
Act 39 also authorized the LCB to auc-
tion off nearly 1,200 licenses that had
been defaulted on or otherwise taken
out of circulation. The first 40 of these
will be up for sale on Oct. 31.

“We are targeting these toward
counties with the highest growth,
where the highest return will be,”

Mike Turzai, speaker of the Pennsylvania
House of Representatives, right, and Louis
Sheetz look over the selection of wines as
he decides which one to purchase as the
first bottle of wine sold at a convenience
store in Pennsylvania.

Holden said.

Because of natural supply and de-
mand, prices for liquor licenses in
low-ratio counties are extremely high.
Alcohol rights in Cumberland can
go for nearly a half-million dollars,
restaurateurs say.

“Our expectation is that the LCB can
re-introduce 200 licenses every three
to four months to help ease the mar-
ket Turzai said.

As for Sheetz, the company hopes to
expand the number of stores offering
beer and wine, when licenses are avail -
able. Beer is the major driver.

“This is as big as it will be,” Sheetz
said, gesturing toward the rack with a
few dozen bottles of wine in the Ship-
pensburg store. “Beer was our big
fight. It’s a much more popular conve-
nience purchase than wine.”
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Carlisle dramage a long—term project

Aging stormwater lines, lack
of slope cause standing water

Zack Hoopes
The Sentinel

With extended spells of wet weather
hitting the Midstate this fall, Carlisle
continues to make gradual progress to-
ward fixing — as best it can be fixed —
it’s recurring issue of street flooding.

Like many older, densely built com-
munities across the county, one of the
borough’s biggest infrastructure lia-
bilities lies in its stormwater system.
Many of the drainage lines beneath
Carlisle’s streets are upward of a cen-
tury old.

“There really isn’t a silver bullet for
it,” said Borough Engineering Public
Works Director Mark Malarich. “It’s a
matter of numerous small projects over
aperiod of years.”

Simply put, stormwater drainage is
dependent on three factors — the size
of the pipe, how smoothly it flows wa-
ter, and how steep a gradient is be-
tween the entry and exit points.

Carlisle has issues with all three of
those factors, depending on what area
is experiencing drainage issues. Older
storm drains are often small and made
of rough materials that are breaking
down over time, and have collected de-
cades or even centuries of grime and
sediment in their lines.

“The majority of the drains are ei-
ther clay or concrete pipes,” Mala-
rich said. “They range in age from 100
years old to just a few years. The new-
er pipes are steel-reinforced concrete,
or plastic”

Capital plan

Replacement of stormwater mains is
rolled into the borough’s capital plan
for sewer upgrades. Any time a storm-
water line runs alongside the sew-
er that is being dug up, that piping is
inspected and repaired, or replaced,
as well.

“This summer we did major repairs
to the sewer line that runs under the
old Masland facility, and at the same
time, because they’re adjacent, we re-

Jason Malmont photos, The Sentinel file

A vehicle drives races through a flooded area near South Hanover and South Streets in
Carlisle Aug. 20, 2015.

placed the stormwater line,” Malarich
said. “Portions of that were in very
poor condition”

The borough will continue storm-
water work on the north side of town
as it embarks on capital improvements
around the Masland and former Car-
lisle Tire and Wheel properties, both
of which are slated for major redevel -
opment projects by private investors in
the coming years.

At the same time, Malarich said the

borough has applied for state and fed-
eral funding on an anticipated project
around Dickinson College, specifically
drain lines that converge at Cherry and
Louther Streets, and flow into the inter-
section at High Street and West Street.
“There are some road repairs we
need there as well, and we would po-
tentially combine that with a road im-
provement project,’” Malarich said.

Dickinson College

High and West is a “problem spot,”
for the college, said spokesman Craig
Layne. “As of yesterday, we sent out
messaging to faculty and students that
this was a flood watch situation ... we
caution them to not try to walk or drive
through those intersections if they’re
completely under water”

In other locations, however, aging
infrastructure isn’t the whole problem.
Carlisle’s stormwater system flows out
into nearby streams and creeks, and
certain areas have less slope than oth-
ers. The most problem-prone is the
intersection of East High and Spring
Garden Streets.

“We're very flat, from the stand-
point of our topography, so the slope
of the pipes is generally low,” Malarich
said. “The difference in elevation from
Spring Garden around the Weiss, and
LeTort Spring Run, is not that great.
The pipe laying under East High Street
is pretty much flat”

Most of the downtown Carlisle area
discharges into LeTort. The north-
west area drains into the Conodogu-
inet Creek, and the extreme west
of the borough, near Allen Road, has
storm pipes flowing into Alexander
Spring Run.

Bay conservation mandate gets funding

Local farms looking for
help in meeting runoff
reduction requirements

Zack Hoopes
The Sentinel

Local farmers and conservation offi-
cials hope to get a significant boost from
$28.7 million in funding announced this
month, which will go toward Pennsyl-
vania’s environmental efforts to reduce
runoff into the Chesapeake Bay.

The announcement comes at a piv-
otal time, as the state has tasked local
conservation agencies with carrying
out farm inspections and issuing com-
pliance actions, rather than serving
solely as technical advisors as they have
previously.

“We don’t know how much of this
will actually go toward funding best
management practices, or technical
services, or other on-the-ground ef-
forts,” said Carl Goshorn, Cumberland
County Conservation District manager.
“Hopefully, we will see some additional
resources in these programs.”’

The total funding package comes
from three sources, according to BJ
Small, spokesman for the Pennsylvania
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Saving a National Treasure

chapter of the Chesapeake Bay Foun-
dation.

The United States Department of Ag-
riculture is putting just under $13 mil-
lion into Pennsylvania, in conjunction
with nearly $12 million in funding from
the commonwealth itself. The U.S. En-
vironmental Protection Agency has si-
multaneously allocated $4 million.

The funding announcement comes
shortly after the CBF’s call last month
for the USDA to provide $20 million
of federal environmental remediation
funds toward five south-central Penn-
sylvania counties, including Cumber-
land.

These five counties, the CBF found,
contain the vast majority of the agri-
cultural runoff that is responsible for
Pennsylvania falling behind its com-
mitments to the federal Chesapeake
Clean Water Blueprint.

“We don’t know the specific distri-
bution of the funds yet, but the gover-
nor’s office is mentioning high-priority
areas, and you would certainly get the
most bang for your buck with the five
counties we identified,” Small said.

Blueprint

The federal blueprint, started in
2010, identifies reduction goals for ni-
trogen, phosphorus, and sediment in-
flows to the Chesapeake Bay. These
three parts of the water supply are
largely responsible for changes in bay
chemistry that have resulted in algae
blooms, fish stock declines, and oth-
er issues.

The blueprint calls for 60 percent
of pollution reduction practices to be
in place by 2017, and the rest by 2025.
Pennsylvania, however, is throwing the
plan off track. Nitrogen runoff, for in-
stance, should be cut by 40.7 million
pounds per year by 2017, but is tracking
to only 18.7 million pounds.

Of this 22 million pound shortfall, 86

percent is attributable to Pennsylvania
agriculture, according to a Bay Founda-
tion study.

The issue is Pennsylvania’s high con-
centration of farms, particularly in
Cumberland, York, Lancaster, Franklin
and Adams counties. These five coun-
ties combined produce 40 percent of
the state’s livestock sales.

Individual farmers, however, may
find it difficult reduce their output of
bay contaminants without help. Fund-
ing and technical assistance is need-
ed to create planting buffers around
streams, install better manure pits, in-
troduce new tilling patterns, and take
on other practices that reduce runoff
and erosion.

Grant funding to help farmers in
these efforts comes from state and fed-
eral sources, although Goshorn noted
that money for more capital intensive
efforts had dwindled prior to recent re-
newed efforts.

“In the past, the state’s Chesapeake
Bay Program had funds available for
the physical construction in best man-
agement practices,” Goshorn said. “In
the last couple years, there hasn’t been
much money available for those; it’s
been more passive practices like tilling,
buffer crops, etc”
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CAEDC UPDATE

Economic
Development
Manager,
CAEDC

Originally, this article was going to
be a state of the county and economic
development in Cumberland Coun-
ty. Although the topic may be inter-
esting to some and outright boring to
others, it seemed a little peculiar to
discuss the status of such things re-
lated to economic development when
it is most likely that readers may not
be able to quite pinpoint what exactly
“economic development” is. We use
the words so often, but hesitate when
asked to explain it.

The technical definition of “eco-
nomic development” by the Interna-
tional Economic Development Coun-
cil is a “program, group of policies,
or activity that seeks to improve the
economic well-being and quality of
life for a community, by creating and/
or retaining jobs that facilitate growth
and provide a stable tax base”

A more direct and applicable defi-
nition would be the method and
means of bringing business to an area,
keeping business in an area and help-
ing business grow in an area. This is
what Cumberland Area Economic
Development Corporation (CAEDC)
strives to do each day. Activities and
programming to move economic de-
velopment forward are categorized
into two areas: business attraction
and business retention & expansion.

Business attraction refers to the
ability to bring new businesses to the
county. CAEDC’s approach to busi-
ness attraction has focused on mar-
keting, site selection support, re-
search & data collection and real
estate redevelopment. In their stra-
tegic plan, CAEDC named agribusi-
ness and food processing as the tar-
get of business attraction efforts. A
strong marketing campaign coupled
with a growing toolbox of resourc-
es for agriculture and manufacturing
businesses have brought a number of
businesses to search within the Cum-
berland Valley for their next facility.
Of 16 prospects looking in the coun-
ty, 7 were manufacturing related with
some relationship to the food indus-
try. Through the use of the Cumber-
land County site selection tool, www.
cumberlandcountysites.com, and the
newly formed Real Estate Collabo-
rative, LLC, business attraction for
Cumberland County shows very little
signs of slowing.

It is not only CAEDC'’s efforts that
support business attraction through-
out the county. A number of down-
town organizations and community
groups have begun revitalization ef-
forts seeking to bring new businesses
to core downtowns.

The driving force behind these
movements have been citizens, pub-
lic officials and local organizations
with additional support coming from
the local chambers of commerce, the
Cumberland County Housing and
Redevelopment Authorities and the
Cumberland County Planning De-
partment. Over the past year, com-
munities like Mount Holly Springs,
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Development
in practice

Newville, Shippensburg and New
Cumberland have begun evaluating
their opportunities for the future. As
these and other communities con-
tinue their efforts for local econom-
ic development, the larger business
attraction landscape in Cumberland
County is only strengthened.

Attracting businesses; however, is
not the most impactful area of eco-
nomic development for any commu-
nity. According to the Bureau of Labor
Statistics, small firms accounted for
64 percent of the net new jobs created
between 1993-2011. Small firms are
the target of traditional business re-
tention & expansion efforts.

Business retention & expansion re-
fers to programs and policies that di-
rectly assist existing businesses with-
in the community to maintain their
operations and potentially grow those
operations. Often the programs for
business retention & expansion re-
ceive little fanfare. They are activi-
ties that focus on gathering data from
businesses and learning about their
day to day operations.

While this does not bring the no-
toriety that business attraction does,
it provides the existing business base
with assurance that their communi-
ty has a vested interest in their ac-
tivities. CAEDC has worked to ad-
dress the needs of existing businesses
throughout the county by providing
financing assistance, technical ex-
pertise and programming to ad-
dress workforce development needs.
Through a series of local, state and
federal gap financing solutions, busi-
nesses can expand their operations
and services. With over $11,000,000
in financing provided this year to
businesses throughout Cumberland
County, business expansion does not
seem to be slowing.

The increased business activ-
ity in the county has also increased
the need for a talented labor supply.
Larger economic and industry trends
are impacting local economies. As
technologies change, greater need for
a skilled workforce is becoming abso-
lutely critical.

Working with local businesses to
understand their workforce chal-
lenges and address those concerns
has been a high priority for CAEDC.
Through connections with local ed-
ucational institutions, workforce or-
ganizations and transit partnerships,
CAEDC continues to build programs
and activities valuable to the busi-
ness community.

All of these activities are only a
snapshot of what comprises the
field of economic development. As
needs change, activities and pro-
grams evolve. Focus will sometimes
shift in economic development, the
definition remains the same. Bring
business, keep business and grow
business may be a simple way of de-
scribing it, but the implications have
a more valuable effect that surpasses
simplicity.
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NITED WAY

Rebuildi

Strategy adjustments key
for United Way of Carlisle
and Cumberland County

Joseph Cress
The Sentinel

The United Way of Carlisle and
Cumberland County is making prog-
ress in its effort to recover ground
lost by the departure years ago of
major employers from Carlisle.

Last year the annual campaign
raised about $1.44 million compared
to its peak of $1.5 million in 2008,
said Lucy Zander, executive director.

“Right now it is trending posi-
tive,” said Mindy Loftus, co-chair of
the 2016 campaign. “We are slightly
ahead of where we were last year.”

The closing of the Lear/IAC plant
in 2008 and the Carlisle Tire and
Wheel plant in 2010 created a large
gap in the campaign that currently
supports 43 programs operated by 27
partner agencies serving residents of
Carlisle, Boiling Springs, Newville,
Plainfield, New Kingstown and
Mount Holly Springs.

“They were large contributors,”
Zander said of the manufactur-
ing firms. The resulting loss of local
jobs meant there were fewer workers
available to pledge money through
payroll deductions — which is the
major source of donations for the lo-
cal United Way campaign.

The result was a decline in contri-
butions from the peak of $1.5 million
to a low of $1.3 million in 2012 — the
year before Zander took charge as ex-
ecutive director. Since then campaign
organizers have been successful in
inching up the campaign goal with a
change in strategy.

There is a greater reliance now on
midsize and smaller companies will-
ing to host workplace campaigns,
said Tom Bream, president of the
21-member board of directors. He
added campaign committee members
have always been instrumental by
drumming up support for workplace
campaigns through their networks of
professional and personal contacts.

A broad base
The United Way has a board of di-

L

ing the base in Carlisle

Jason Malmont photos, The Sentinel

Sue Himes, front, Marge Akin, center, and Bekka Rousek, all from Unitarian Universalists of the Cumberland Valley, spend their Friday
morning volunteering their time to help clean up the Carlisle Early Education Center during the United Way of Carlisle and Cumberland

County Day of Caring.

rectors that brings a blend of skill
sets to the table while it represents
each cross-section of the coverage
area, Zander said. “We are looking at
a broad spectrum of needs.”

The board usually includes an at-
torney, an accountant and special-
ists in such areas as human resources,
fundraising, marketing and finance.
There have been representatives from
higher education, manufacturing, re-
tail and the business community.

Directors in turn chair subcom-
mittees of at-large volunteers that
address specific facets of the Unit-
ed Way operation such as the en-
dowment fund, the annual fundrais-
ing campaign and overall marketing
strategy. The community impact
committee is tasked with reviewing
applications that partner agencies
submit for funding before making

Vantastlc'
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recommendations on how to allocate
the pledge money.

While the Carlisle United Way op-
erates on a June-to-July fiscal year,
the money allocated supports pro-

Al Pearson of

the Unitarian
Universalists of the
Cumberland Valley,
Boiling Springs, uses
a power washer to
clean the exterior
of the Carlisle Early
Education Center
on Friday morning
during the United
Way of Carlisle and
Cumberland County
Day of Caring.

grams that follow the calendar year,
Zander said. While the official cam-
paign kick-off is in September,

See Campaign, Page 17
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CHAMBER UPDATE

Gene Barr
President & CEO, Pennsylvania Chamber of
Business and Industry

With the General Election right
around the corner, voters are getting
bombarded from all sides with infor-
mation - both for and against - the
various candidates who will be on the
ballot on Tuesday, Nov. 8. This elec-
tion is an important one - not just on
the federal level, but for state govern-
ment as well. In addition to voting for
president and for a U.S. Senator, Penn-
sylvanians will be voting to fill a num-
ber of elected offices - including, the
state’s entire Congressional delegation,
half of the state Senate, the entire state
House and three state row offices (At-
torney General, Auditor General and
Treasurer). The results of this elec-
tion will have long-lasting effects on
the Commonwealth. It’s critical that
voters educate themselves on the can-
didates and the issues before casting
their vote. In an effort to help with this
process, the PA Chamber has added a
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Chamber provides voter tools

number of resources to our website to
help voters navigate this noisy elec-
tion season.

First —ChamberPAC, the political
arm of the Pennsylvania Chamber—has
endorsed 107 candidates for the state
House and 16 candidates for the state
Senate who will stand up on behalf of
the Commonwealth’s employers and
working families by advancing policies
that allow the private sector to thrive
and foster job creation. Additionally,
we have endorsed state Sen. John Raf-
ferty, R-Montgomery, for Attorney
General. These candidates all know the
importance of state government and
the private sector working together to
improve our state’s economic stand-
ing and improve the quality of life for
every Pennsylvanian. For a full listing
of ChamberPAC’s 2016 endorsements,
visit the press release section of the PA
Chamber’s website, www.pachamber.
org.

Part of being an informed voter is
knowing where the candidates stand

on the issues. Before heading to the
polls on Election Day, the PA Cham-
ber is offering a new online tool to
show you how your state representa-
tive and senator voted on issues im-
portant to Pennsylvania job creators.
“How They Voted,” our new publica-
tion, gives an overview of how law-
makers voted on key pieces of legisla-
tion impacting the Commonwealth’s
business community throughout the
2015-16 legislative session. It also
breaks down the voting percentag-
es for each legislator for the current
session, as well as a career total and
gives a description of each piece of
legislation. This document was de-
signed to help business owners rec-
ognize the elected officials who are
committed to supporting the state’s
private sector by advancing pro-
jobs, pro-growth public policies. The
“How They Voted” publication can
also be found on the PA Chamber’s
website, under the advocacy section.
Lastly, the U.S. Chamber’s “Vote for

Jobs” online toolkit is another great
resource designed to help voters. This
toolkit will tell you everything you
need to know before going to vote -
including the location of your polling
place, who’s on the ballot in your pre-
cinct and - most importantly - if you
are in fact registered to vote in Penn-
sylvania. More information on this re-
source, along with a link to the toolkit,
can also be found on the PA Cham-
ber’s website.

This election will have a defining
impact on the future of the Common-
wealth. The policies that our elected
officials enact will be critical in de-
termining whether our economy stays
stagnant or moves down a more pros-
perous path. Your vote is critical in
helping to determine which path we
take. Before casting your ballot on Now.
8, please take a few minutes to read our
educational materials about the can-
didates you’ll see on the ballot and the
positions they’ve taken on key busi-
ness issues.

Hardee’s under construction in Middlesex

Joshua Vaughn
The Sentinel

More than a year after plans were
first unveiled, construction on a new
Hardee’s restaurant is now underway
in Middlesex Township.

Construction crews and heavy
equipment have moved into the fu-
ture Hardee’s site located at the cor-
ner of Army Heritage Drive and West
Trindle Road. The location is across
Army Heritage Drive from Sheetz on
West Trindle Road.

Crews have finished demolishing
some of the buildings on the site and
will begin construction simultane-
ously with the completion of demo-
lition, according to Mark Carpenter,
Middlesex Township’s zoning officer.

“Because of the construction sea-
son being late, they’re doing con-
struction and demolition at the same
time,” Carpenter said.

Carpenter said construction crews
would begin building footings for the

Hardee’s Tuesday.

“The Hardee’s building is in the
middle of the site and there is enough
demolished that they can begin con-
struction,” Carpenter said. “They
will be demolishing everything on
the site”

He said that includes the former
Stringfellow Used Furniture Store.

Restaurant Management Corp. re-
ceived conditional approval for the
Hardee’s from the township in Oc-
tober 2015. The company has since
been working to get clearance from
PennDOT and the Pennsylvania De-
partment of Environmental Protec-
tion to begin construction.

Plans for the restaurant call for a
roughly 2,600-square-foot building
with a drive-thru, Carpenter pre-
viously told The Sentinel. Carpen-
ter said the restaurant will include an
entrance from Trindle Road.

“They’d like to finish, have it built,
this year, 2016 or early spring 2017,
but they’d like to have it built this

ECON
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Michael Bupp, The Sentinel

Construction crews work on the new Hardee’s site in Middlesex Township along Trinde

Road.

year, if possible,” he said.

A highway occupancy permit from
PennDOT for the site was officially
recorded by the township during the
Sept. 30 board of supervisor’s meet-
ing, according to township records.

Once constructed, the Middlesex
Township location will be the only
Hardee’s in Cumberland County. The
fast-food franchise has locations
in Franklin, York, Dauphin and Ad-
ams counties.
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CAMPAIGN
Continued from Page 15

fundraising begins in the summer
when “pacesetter” companies launch
workplace campaigns from early June
through August.

Last year 86 percent of donors gave
through their workplace campaign,
Zander said. She added this effort ac-
counted for about 54 percent of the
$1,438,720 raised locally. “This has
been a consistent split over the last
five years — 86 to 88 percent of do-
nors in the workplace giving a smaller
share of the overall dollars.”

Each workplace campaign begins
with a “buy-in” from the chief exec-
utive officer in charge of the compa-
ny or its local branch. This alone can
be a challenge even if participation
has been consistent over the years.

“If the company is sold, that re-
lationship is not as strong,” Zander
said. “Whether or not it continues
depends on who is in the driver seat
of the company.”

Once a company agrees to host a
campaign, the next step of the Unit-
ed Way is to send a representative to
the workplace to brief employees on
the scope of the need and suggest ways
they can lend their support. Though
some choose to pay a lump sum, the
most common method is to pledge
money through an ongoing payroll
dedication.

Some companies provide matching
funds as an incentive for employees
to pledge money, Zander said. Oth-
er companies opt out completely of
a workplace campaign in favor of a
special fundraising event or an annu-
al corporate gift. In 2015, the average
donation through the workplace was
$272 compared the average residen-
tial donation of $1,417.

While workplace campaigns ac-
count for 54 percent of donations,
most of the rest of the money is
raised through solicitations to the
general population and to targeted
lists of past donors, Zander said. Last
year, the response rate to the residen-
tial solicitations was about 49 per-
cent, according to her.

The balance of the money raised
each year comes in the form of be-
quests left in wills and in donations
transferred in from other United Way
agencies. Because donors have the
option of designating on the pledge
form which United Way to support,
there is always an amount of mon-
ey transferred in and out of the area
served by the United Way of Carlisle
and Cumberland County.

Changes

Changes in technology have result-
ed in some companies lagging behind
with outdated accounting software
that is making the payroll dedication
method more difficult to execute,
Zander said.

“We are trying to introduce more
technology,” Mindy Loftus said. “We
are looking for individuals who do
not have a workplace program to get
them involved.”

The local United Way has intro-
duced a “Text to Give” option where
donors can text a number to have a
pledge form come up on their mo-
bile device. This year the agency

launched a pilot crowd-funding page
that enables individual donors to
reach out to their network of contacts
similar to GoFundMe.com.

One reason to embrace these new
channels of giving is to draw support
from young donors comfortable with
the technology, Tom Bream said. “It’s
trying to position us to show our rel-
evance to the younger generation.”

Besides technology, there have
been changes in social expectations.
Donors today demand a greater lev-
el of accountability from nonprofit
organizations so that they know that
their donation is going to where it
has the most impact, Bream said. He
added this accountability involves
something more than just providing
a head-count on the number of indi-
viduals served by a program.

Though statistics are important
to data collection, the United Way
and each partner agency must show
in some way that a program is hav-
ing a tangible impact on the quali-
ty of life of individuals. Benchmarks
and program outcomes are part of the
annual vetting process that decides
how much pledge money, if any, to
allocate to each partner agency and
its programs.

Potential donors also want to know
how much of every dollar is going to
the support of programs as opposed
to the overhead needed to run a cam-
paign. “We got a 100-percent guar-
antee,” Bream said. “Administrative
costs are covered by our sponsors.”

This arrangement means that every
dollar donated to the local campaign
is going towards some kind of pro-
gram that helps people in the com-
munity, Zander said. She added that
an endowment fund — made possible
by the bequests of prominent sup-
porters — helps to offset day-to-day
operating expenses freeing up money
for programs.

Email Joseph Cress at jcress@cum
berlink.com

Jason Malmont, The Sentinel
Kristen Soltis, an intern from Dickinson College, works at the front desk of the United
Way of Carlisle and Cumberland County as she talks with Lucy Zander, executive director,
center, and Brenda Kaufman, finance director, on Wednesday morning.

Check out the Midstate Homes site on cumberlink com.
You can search home listings, map open houses in the
area, calculate mortgage payments and so much more!

Start your dream home
search at

cumberlink.com/homes
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Rhetoric, reality not always in sync

Zack Hoopes
Cumberland Valley Business Journal

As abusiness publication, the
Cumberland Valley Business Journal
generally avoids stories that are
purely political issues. But with the
presidential election looming, some of
the rhetoric that’s been coming out of
the campaign trail needs correction.

This is not intended as a partisan
stance, but rather as a factual refuta-
tion of the idea — which has been stew-
ing for over a year now — that econom-
ic issues can be simplified into nations
which “win” and others which “lose,”
rather than being the products of mar-
ket forces which are indifferent to po-
litical boundaries.

MANUFACTURING AND AUTOMATION

As has been discussed before in this
publication, the decline in manufac-
turing jobs across the US, and specifi-
cally Pennsylvania, does not correlate
with a loss of manufacturing produc-
tion. Manufacturing output in Amer-
ica is as high as it ever was - but
we’re making more with less people.

Those manufacturing work-
ers who still have a job have seen
their wages go up sharply, even as
the overall number of jobs available
has declined.

This presents a problem for the po-
litical rhetoric of bringing blue-collar
jobs back to America. Even in a hy-
pothetical scenario in which cheap
foreign manufactured goods could be
largely prevented from coming into
the US, this would not create jobs for
American workers - it would create
jobs for robots.

Note that, as automation has tak-
en hold, the average production em-
ployees’ weekly wage in Pennsylvania
went from $627.50 in 2006 to $777.36
in 2015, according to the Bureau of
Labor Statistics.

Contrast this with wages in China,
which average about $70 per week,
according to the BLS. Chinese work-
ers don’t work at one-tenth of the US
cost because they like it, however.

PA manufacturing jobs and productivity
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fer, but the general con-
sensus is that China has
been creating a bubble
that will eventually burst
if it doesn’t allow more
free-market determi-
nation for its currency,
the renminbi.

While the general ac-
cusation from US pol-
iticians is that the ren-
minbi is undervalued
compared to the dollar,
thus making Chinese
goods cheaper for US
importers, the opposite
is true.

Instead, the trade im-
balance is the result of a
currency that is artifi-
cially overvalued, to con-
ceal its dependency on

Total mfg. jobs

Rather, the market dictates that
their cost must stay just below the
marginal cost of building robots to
make the same thing. Otherwise, the
companies which source materials
from China would simply invest in
an automated factory instead, some-
thing which is already happening as
the standard of living in Asia gradu-
ally increases.

TARIFFS

The above scenario assumes that for-
eign goods could somehow be blocked.
That, in itself, is much more complicated
that it’s being made out to be.

Glossed over on the campaign trail,
especially when talking to unem-
ployed steel workers, is the fact that
Chinese steel is subject to an import
tax of 266% in the United States.
Yet that hasn’t stemmed the tide of
cheap metals.

Instead, Chinese mills and foundries
are heavily subsidized by the commu-
nist government, operating at a finan-
cial loss while creating more steel than
anyone could ever use. This means that
most Chinese industrial companies are
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heavily in debt to China’s government
banks, which continue to issue funds
despite the lack of real return.

A rising standard of living in China
means that citizens are putting more
money into banks, providing a buf-

junk loans to the afore-
mentioned factories, in
order to stoke exports.
Real investment in
the currency happens only to the ex-
tent that the communist government
prevents citizens from investing in se-
curities valued in other currencies -

Please see Rhetoric, Page A19

I don’t like to wait, but when I do...I pass
the time with The Sentinel.

Start a business subscription for your office or
waiting room today!

One year of business delivery for $295.75

For more information or to start delivery to your office, contact
Kevin Woodward at 717-240-7117 or kwoodward@cumberlink.com.
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ONLY
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Rhetoric

From A18
meaning that, in a free-market scenar-
io of unfettered investment choice, the
renminbi would be valued much lower
thanitis.

This is proven by the level of capital
flight from China, which occurred at
arate of $1 trillion last year, according
to Barron’s, despite China also having
incredibly high nominal interest rates
that should make investment in ren-
minbi securities enticing.

Wealthy Chinese citizens are voting
with their checkbooks, and it indicates
an overvaluation. This has actually
throttled back the growth of exports
to the US, since the trade value of the
dollar — which the renminbi is pegged
to — began to rise again in 2014, despite
the common narrative.

TRADE BALANCE

The other side to the false narrative
is the idea that US weakness in exports,
or dependence on imports, is entirely
the result of trade deals, tariffs, or cur-
rency manipulation.

In reality, much of this balance
is determined by domestic savings
and investment. Lower rates of sav-
ing compared to investment will in-
crease a trade deficit, all things be-
ing equal. Inversely, more saving and
less investment reduces consumption
and lowers interest rates, which low-
ers the value of the dollar, which in-
creases exports and lowers dependen-
cy on imports.

Thus, trade deficits will decrease in
order to allow lower dollar apprecia-
tion and interest levels to replace the
consumption lost to citizens saving
more and spending less.

This is also why accelerating GDP
growth and dollar valuations, count-
er to the popular narrative, tend to run
hand-in-hand with accelerating trade
deficits. How elastic this model is cur-
rently, however, is debatable given that
interest rates have little room to go any
lower than they are.

That being said, the same constitu-
encies which criticize America’s trade
balance tend to also criticize the Feder-
al Reserve for not raising rates—at the
same time they seek an export envi-
ronment that would implicitly lower
those rates further.

Those same politicians also pro-

pose tax cuts, sans spending cuts,
that would force the US to borrow
more to make up the deficit - some-
thing which would draw further dol-
lar-based investment in the new
treasury bonds, thereby raising the
dollar’s trade value and making ex-
ports more difficult.

Ronald Reagan, most famously, un-
derstood this well. He cut taxes and
spurred GDP growth - but also un-
derstood that this required tripling the
national debt and increasing imports,
creating a trade deficit.

He did so intentionally. In fact, Rea-
gan would say that our 2015 trade defi-
cit of $500 billion is a sign of American
strength. After all, our highly-valued
dollar allowed us to get $500 billion
more in stuff last year than we gave out
to other countries.

But in the last 30 years, for whatev-
er reason, this understanding seems to
have been lost by the majority of Rea-
gan’s own party.

BACK TO WORK

Assuming again a scenario where
the previous factors were overcome,
and low- to medium-skilled manu-
facturing jobs became available, the
final issue is whether or not there will
be people to fill them.

Men with lower levels of education,
who predominantly tend to support
one side of the political spectrum,
have seen a steep decline in labor
participation, even when one adjusts
for the retirement bubble. Work-
ing-age men without educations, if
displaced from their job, are far more
likely to stay put and potentially drop
out of the labor force.

As of 2015, only 79.7 percent of
men ages 25 to 64 with a high school
education participated in the labor
force, compared to 90.8 percent of
those who have post-secondary
training. This gulf has been widen-
ing, with no indication that the gap
won’t get bigger in coming years.

If manufacturing jobs with suitable
wages were to return, there would
need to be a significant effort to re-
train and physically relocate the one
out of five lower-skilled workers who
is sitting fallow. The collective cost of
that —monetarily and socially - has
to be included in the discussion.

PA male labor participation, by education level
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At Sutliff Chevrolet, we combine utility with value.
We offer a sturdy line-up of commercial vehicles to power your
business with efficiency and versatility.

Our Business Elite Specialists are dedicated to
providing you with the individualized service you need.
With Central Pennsylvania’s largest work-ready
Truck Inventory,they will work with you to get the
correct upfits and vehicles built to suit your business.

We offer a dedicated commercial service department with
priority service appointments, round-the-clock towing,
work-ready loaners delivered right to you, and
extended hours so that repairs won’t affect your business.

CHOOSE VALUE WITH
BUSINESS CHOICE
OFFERS

Comprehensive
Maintenance Program

2 years or 24,000 miles of
scheduled maintenance

==

5 years or 100,000 miles of
roadside assistance
Upfit Cash Allowance or
GM Accessory Cash Allowance
offers up to $1,200 on vehicle
customizations that suit your

WE ARE
HERE FOR YOU!

BUSINESS ELITE TEAM S

John Weikle

Commercial Mgr
15 Years Experience
(717) 877-0281

Jon Murray

Commercial Sales
12 Years Experience

(717) 265-5270

work needs. Fleet Department Hours
Business Choice Offers Monday — Friday
can be combined with valuable . =
retail offers so you get an even 8:00 AM - 5:00 PM
better deal on your fleet vehicles to Saturday
help you manage your budget and 8:00 AM — Noon
improve your bottom line. Sunday Closed

Easy access off 1-83 at 13“‘ STREET EXIT
1251 PAXTON STREET, HARRISBURG

CALL (717)234-4444

TODAY TO SPEAK WITH ONE OF
OUR BUSINESS ELITE SPECIALISTS
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50plus
Expo

Harry Laughman receives a flu shot from
Heather Gray of Kmart Pharmacy during
the 50plus Expo at the Carlisle Expo
Center.

Michael Bupp, The Sentinel

Michael Bupp, The Sentinel
Carrie Baker of The Guide hands out advertising information to Midstate residents Michael Bupp, The Sentinel
duringthe 50plus Expo at the Carlisle Expo Center. Tracy Ball checks a display during the 50plus Expo at the Carlisle Expo Center.
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HERE ARE THE TOPICS WE WILL BE
FOCUSING ON IN UPCOMING ISSUES:

NOVEMBER: Entrepreneurism
DECEMBER: Nonprofits and Foundations

Have a story idea you would like to share? Contact Zack Hoopes, at

VISR R RS Bl Zhoopes@cumberlink.com or 717-218-0034. Would you like to advertise in an upcoming

Bruce Ferri, right, of Capital Blue Cross discusses Medicare health plans with John Reese iuietr Cnizes Lim lemens Al daimens @aumseilidem of 717 2250 7114
during the 50plus Expo.




PAGE 21

Mechanicsburg native went
from Wall St. to Waflle House

Movie based on
Adams’ book to be
screened in Carlisle

Tyler Miles
The Sentinel

Some of the events in James Ad-
ams’ life seem to have occurred in
a backwards way, because he went
from Wall Street to the Waffle House.

The uncanny sequence of events
led the Mechanicsburg native to
write a book about his experience
after the Wall Street financial crisis
in 2008 threw him for a loop, lead-
ing him to leave his white-collar job
for an apron and spatula at a North
Carolina Waffle House. That book
was later turned into the film “Waf-
fle Street,” starring Danny Glover and
James Lafferty.

That movie will be presented at
the Carlisle Theatre at 7:30 p.m.,
Thursday, Nov. 3, as part of the Car-
lisle chapter of the P.E.O. Sister-
hood, which is a philanthropic, edu-
cational nonprofit organization that
raises money for scholarships for
women, according to member Deb-
bie Kendrick.

“One of our members knows James’
family,” she said, and that connection
is how they got the film to screen at
the theater as art of their fundrais-
ing efforts. Tickets are $10 and all of
the proceeds will benefit the P.E.O/s
scholarship efforts.

“He was in favor of the idea and
offered to do a book signing,” Kend-
rick said.

The Carlisle Theatre is at 40 W.
High Street, Carlisle.

Q. What are your thoughts on your
film being screened in Carlisle next
month?

A. Its great. We actually had a pre-
miere in January; it was sort of the
East Coast premiere, or the home-
town premiere. Honestly, it’s the per-
fect venue. It’s got so much capaci-
ty, Leslie Sterner (executive director
of the Carlisle Theatre) is so great to
work with, and it’s a historic venue.
There are some sentimental reasons
as well. My family’s got deep roots in
the area.

Q. Describe your time on Wall Street.

A.Thad started my career invest-
ing money for two big life insurance
companies. In ‘06 I moved to an as-
set manager, and managed money for
pension funds, college endowments,
charitable endowments, commer-
cial banks and some foreign central
banks. We managed money for mutu-
al funds. We were big. At our peak we
managed north of $30 billion.

By the time Lehman Brothers col-
lapsed (on Sept. 15, 2008) and the fi-
nancial crisis got out of hand, it be-
came abundantly clear the chairman
of the Federal Reserve had underes-
timated.

5 QUESTIONS

Q. What happened?

A. Lehman collapsed in 08; I was
laid off in January of ‘09. My thought
was finance is totally melting down
and I want to do something not relat-
ed to it. I wanted to clear my head and
work my hands. I actually went to the
unemployment office, but I felt re-
ally bad about the idea of taking un-
employment. My firm was at the epi-
center of the collapse, so it didn’t feel
right getting a check from the gov-
ernment. I did sort of the cliché thing
and applied to McDonalds. I didn’t
know where I was going to go, but I
thought ‘people are always going to
need to eat, so I'll see if I can rein-
vent myself!

I was sort of at my wits end one
day and while driving by a Waffle
House, thought to myself ‘let’s just
cast aline in the water and see if any-
thing bites!

Adams was hired on the spot after
successfully answering a four-ques-
tion test.

They assigned me to the week-
end graveyard shift, and that was
just crazy. I had all these crazy
folks I waited on Thursday, Friday
and Saturday.

Q. What was so special about the
Waffle House?

A.Iwas the only guy on that shift
that hadn’t spent time in a state or
federal correctional facility. A lot of
the guys were drug dealers — guys
would get busted in New York, then
after a time transferred to North
Carolina, and when they were re-
leased, the only two places that
would hire them were Burger King
or Waffle House. When they got to
Waffle House, management didn’t
want them working with the af-
ter-church crowd.

It was educational on a lot
of fronts.

You don’t know everybody’s sto-
ry when you start there. A lot of
these guys didn’t come through prep
school. One guy was unrepentant,
but most of them, if not all the rest,
were definitely towing the line and
had no intention of resuming any
criminal lifestyle.

Q. What happened to allow for a
movie to be made from your book?

A. The short answer is I went to a
friend with my book, then to six oth-
er people who had gotten involved.
It really was luck from my vantage
point, and tenacity on the part of
(friends who believed in the book).
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Allenberry Resort revives ‘tradition’ at Taste of Home

Chamber’s cooking
school attracts about
500 to high school

Tyler Miles
The Sentinel

Attendees at the Carlisle Area
Chamber of Commerce’s Taste of
Home Cooking School event last week
were given the opportunity to taste a
local classic: Allenberry’s sticky buns.

The former Allenberry Resort Inn
and Playhouse’s sticky buns were
known as “famous” to anyone who
spent time at the resort in the past, ac-
cording to Karen Ocker, the new sales
manager for the resort since Mike
Kennedy, a native of Cumberland
County and the organizer of a group
of investors, purchased the property
in September.

“Because we’re new, in terms of
we are new owners doing some great
things, this is just to let them (attend-
ees) know we’re coming back and to
let people know about all the exciting
things we’ll be doing,” Ocker said.

The first Taste seemed to have got-
ten off to a brimming start. Michelle
Crowley, president of the Greater Car-
lisle Area Chamber of Commerce, said
they were expecting about 500 people
and saw that number Tuesday.

Attendees to Taste got to enjoy food
from local restaurants, vendor time,
participate in giveaways and watch the
Taste of Home cooking demonstrations
by culinary specialist, Amy Zarichnak
in the Carlisle Area High School’s Barr
Auditorium.

“We looked at this event as a way to
highlight the retail community, which
includes restaurants, a number of area
businesses, and bring out the general
public which is always one of our tar-
get audiences,” Crowley said. “Some
of the restaurants they’re sampling to-
day maybe people will find out a little
more about and maybe they’ll start go-
ing there”

And of those vendors, Breeches’

Michael Bupp photos, The Sentinel

Amy Zarichnak explains how to cook prosciutto-wrapped pork tenderloin with honey poached pears and gorgonzola Tuesday evening at
Carlisle High School during Taste of Home in Carlisle Cooking School.

Bakery was one of the most popular.

The sticky, sweet pastry used to be
served at breakfast, lunch and dinner,
and some guests would eat them three
times a day during stays at Allenber-
ry. That’s why Allenberry’s Breeches’
Bakery is set on bringing back the “old
tradition” of serving them when they
open around Easter next spring, Ock-
er said.

The 57-acre resort is undergoing a
multi-million dollar renovation, so the
bakery will be opened once that fin-
ishes. However, Ocker said people can
still order sticky buns to be picked up
at the facility.

“Allenberry has always been known
for their famous sticky buns, so we’re

Jean Dum reacts Tuesday evening at Carlisle High School during Taste of Home in
Carlisle Cooking School.

starting some new ones when Allen-
berry opens,” she said.

continuing that tradition, keeping
some of the old traditions, but also
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PCD new board members, from left, Claire Kilbourne, Krystell Fox, Jamal Jones, James Hobbs, Ross Berger, Rachel Mathias, Larissa Bailey

BIZ BUZZ
Continued from Page 2

Swanson was previously Region-
al Sales Manager at Inova Payroll.
He holds a bachelor’s degree from
the University of Southern Missis-
sippi and is currently involved with
the Lancaster Society for Human Re-
source Management.

Attorneys named

Eckert Seamans Cherin and Mellott,
LLC has had three of the firm’s Mid-
state attorneys named to the peer-re-
viewed Best Lawyers in America
for 2017.

Daniel Clearfield was named for en-
ergy law, Robert B. Hoffman for health
care law, and Renee C. Mattei Myers for
labor and employment litigation.

Inclusion in the award list is deter-
mined by more than 5.5 million de-
tailed evaluations of lawyers by oth-
er lawyers.

Berkshire adds

Berkshire Hathaway
HomeServices Home-
sale Realty has hired
Tash Kelley as a real-
tor for the firm’s Carl-
isle office.

Kelley holds a mas-
ter’s degree from Mill-
ersville University.
Berkshire Hathaway has
six offices in the greater Harrisburg re-
gion, including Carlisle.

Tash Kelley

Husic honored

Patricia A. Husic,
President and CEO
of Centric Bank, was
named Business Wom -
an of the Year by Busi-
ness Women’s Forum
(BWF) and Carlisle and
West Shore Chambers
of Commerce.

Husic was one of the
founders of Centric Financial Corpo-
ration and Centric Bank and led the
turnaround and growth of the finan-
cial institution to over $421 million in
assets the end of the second quarter of
2016 and record profits and growth of
the bank in 2015.

Husic was previously chair of
the Pennsylvania Bankers’ Associ-
ation, and is currently chair of the
PBA’s Women in Banking Initiative.
She serves on the board of Holy Spir-
it Health System as well as the Com-
munications Council for the American
Bankers’ Association.

Patti Husic

Urology hires

Camp Hill-based
Urology of Central PA
has announced the hir-
ing of Alicia Mills as a
Physician Assistant.

Mills is a graduate of
Arcadia University with
a master’s of science
and master’s of pub-
lic health. She has sev-
eral years of prior experience in fami-
ly practice.

Alicia Mills

Surgeon added

T Daniel Calderon, MD,
| has been hired as a vas-
cular surgeon for Pin-
nacleHealth’s Cardio-
Vascular Institute.

Calderon recently
completed his vascu-
lar surgery residency
at the Penn State Mil-
ton S. Hershey Medical
Center. Prior to his res-
idency, he completed medical school at
the University of Texas Medical School
in Houston.

PinnacleHealth CardioVascular In-
stitute treats cerebrovascular arterial
disease, renal/visceral arterial disease,
lower extremity arterial disease, aneu-
rysm disease and venous disease.

Daniel
Calderon

Board appointed

The Capital Region Partnership
for Career Development, a nonprofit
founded to develop relationships be-
tween employers, educators, and com-
munity groups, has welcomed new
board members.

New members are Krystell Fox of
the United Way of the Capital Re-
gion, Jamal Jones of ResCare Work-
force Services, Claire Kilbourne of
Armstrong World Industries, Eliza-
beth Martinec from the Department
of Conservation and Natural Resourc-
es, Rachel Mathias from Members 1st
Federal Credit Union, Victor Rodgers
of Harrisburg Area Community Col-
lege, and Kim Sprought from Harris-
burg University.

Geisinger names COO

Geisinger Health Plan
has named Lisa Golden
as Chief Operating Of-
ficer, overseeing man-
agement and opera-
tional improvements

{ throughout the health-
- LN care network.
Lisa Golden Golden joined

Geisinger Health Sys-
tem as a registered nurse in 1990. She
most recently served as chief adminis-
trative officer at Geisinger Community
Medical Center, overseeing growth of
services in the Scranton area.

Golden is a member of the Pennsyl-
vania Trauma Board of Directors, the
Children Advocacy Center Board of Di-
rectors and the American Case Man-
agement Association. She is also a
member of Circle 200, a forum for se-
nior-level executive women.

Triad adds

Midstate consulting firm Triad
Strategies has hired Kristin Snow as a
communications consultant.

Snow was the bureau director for
Commonwealth Media Services for
seven years under former Gov. Ed Ren-
dell. She later served as Rendell’s chief
of staff and chair of his two political
action committees.

Snow has been a consultant with
America Votes on a statewide “Get Out
The Vote” initiative, and most recently
served as the Director of Communica-
tions for the Department of Aging un-
der Gov. Tom Wolf.



Need a hew doctor7
Come finc :
right m

Meet, mir
with d

* Pr
° f

MEET DR. RIGHT

Free health screenings

45 PINNACLEHEALTH

PinnacleHealth Fredricksen

Outpatient Center
Atrium Lobby
2015 Technology Parkway

Mechanicsburg, PA 17050




	SEN_CUBJ_102816_01_A_001_00_01_NW-A001
	SEN_CUBJ_102816_01_A_002_00_01_NW-A002
	SEN_CUBJ_102816_01_A_003_00_01_NW-A003
	SEN_CUBJ_102816_01_A_004_00_01_NW-A004
	SEN_CUBJ_102816_01_A_005_00_01_NW-A005
	SEN_CUBJ_102816_01_A_006_00_01_NW-A006
	SEN_CUBJ_102816_01_A_007_00_01_NW-A007
	SEN_CUBJ_102816_01_A_008_00_01_NW-A008
	SEN_CUBJ_102816_01_A_009_00_01_NW-A009
	SEN_CUBJ_102816_01_A_010_00_01_NW-A010
	SEN_CUBJ_102816_01_A_011_00_01_NW-A011
	SEN_CUBJ_102816_01_A_012_00_01_NW-A012
	SEN_CUBJ_102816_01_A_013_00_01_NW-A013
	SEN_CUBJ_102816_01_A_014_00_01_NW-A014
	SEN_CUBJ_102816_01_A_015_00_01_NW-A015
	SEN_CUBJ_102816_01_A_016_00_01_NW-A016
	SEN_CUBJ_102816_01_A_017_00_01_NW-A017
	SEN_CUBJ_102816_01_A_018_00_01_NW-A018
	SEN_CUBJ_102816_01_A_019_00_01_NW-A019
	SEN_CUBJ_102816_01_A_020_00_01_NW-A020
	SEN_CUBJ_102816_01_A_021_00_01_NW-A021
	SEN_CUBJ_102816_01_A_022_00_01_NW-A022
	SEN_CUBJ_102816_01_A_023_00_01_NW-A023
	SEN_CUBJ_102816_01_A_024_00_01_NW-A024

