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Cleveland Jewish News 
Community and Connection

There is no communications medium that touches as many people in the community

as Cleveland Jewish News print & electronic products. With a reach exceeding over

65% of the Jewish households in Northeast Ohio, the CJN is an independent, award-

winning, weekly newspaper providing the latest local, national and world news. 

Over 40,000 people count on us to connect them to news, information, products

and services throughout the weekly paper and our unique product mix in print, 

online and in person. The CJN can provide essential touch points for your message 

to be seen and heard.  

IN PRINT

• Weekly issues of the CJN

• In-paper sections such as Health Beat, Family, Business and Dining

• Special sections for Camp, Auto, Education and Real Estate

• Niche publications such as jstyle, WEDDINGS and Bar/Bat Mitzvah magazine 

• Partnerships with other publications (La Gazzetta Italiana) 

ONLINE 

• E-Edition of the CJN – a “turn the page” facsimile of the printed paper

• Weekly e-Newsletter with news updates and links

• CJN website – www.cjn.org 

• CJN Archive – everything ever printed by the CJN since 1964

• Audio and video 

• Podcasts

• Blast emails 

• SEO and AdWords

• Social media 

• Partnerships with other content providers (MedCity Media)

IN PERSON 

• CJN Foundation events

• Mazel Mixer singles events 

• CJN Weddings Suite Show

• “On the Rise” reception honoring the younger Jewish community

• Speaker series 

• Sponsorship of community events

Why I
❤ CJN

We have supported the
CJN for 40 years, and

believe it is a wonderful
venue for our advertise-
ments. The CJN is also a
great way to stay connected
with the community.”  

– RON LEIKIN
Leikin Motor Companies

“
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Reach
40,000
readers
every
week
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AKRON
Barnes & Noble/4015 Medina Rd.

BAINBRIDGE
CVS Pharmacy/16801 Chillicothe Rd.
Giant Eagle/8515 Tanglewood Square
Heinen’s/8482 E. Washington St.

BEACHWOOD
Cedar Sinai Pharmacy/26900 Cedar Rd.
Giant Eagle/24601 Chagrin Blvd.
Menorah Park/27100 Cedar Road
Yours Truly/25300 Chagrin Blvd. 

CHAGRIN FALLS
CVS/34 Shopping Plaza Dr.
Giant Eagle/20 Shopping Plaza

CLEVELAND
Bank News/3122 W. 41st St.
Cedar Fairmount Pharmacy/2458 Fairmount Blvd.
Cleveland Plaza News/1127 Euclid Ave.
Cleveland Society for the Blind/1909 E. 101st St.
Gateway Newstand/230 Huron Rd. NW
Giant Eagle/3050 W. 117th St.
The Crow’s Nest/1370 Ontario St.
University Hospitals Cafe/2074 Adelbert Rd.

CLEVELAND HEIGHTS
Borders Books/3466 Mayfield Rd.
Dave’s Supermarket/12438 Cedar Rd.
Dave’s Supermarket/3628 Mayfield Rd.
Lee-Silsby Drug/3216 Silsby Rd.
Marc’s/1833 Coventry Rd.
Starbuck’s/12405 Cedar Rd.
Unger’s Bakery/1831 S. Taylor Rd.
Zagara’s Marketplace/1940 Lee Rd.

LYNDHURST
CVS/1443 Richmond Rd.
Giant Eagle/25105 Cedar Rd. (Legacy Village)

MAYFIELD HEIGHTS
CVS Pharmacy/5901 Mayfield Rd.
Hillcrest Atrium Pharmacy/6770 Mayfield Rd.
Marc’s/6695 Eastgate Shopping Center

MAYFIELD VILLAGE
CVS/779 SOM Center Rd.
Heinen’s/860 SOM Center Rd.
Yours Truly/6675 Wilson Mills Rd.

MENTOR
Borders Books/9565 Mentor Rd.
Giant Eagle/7960 Plaza Dr.

NORTH ROYALTON
Giant Eagle/6000 Royalton Rd.

OBERLIN
Gibson Brothers Bakery/23 W. College St.

PARMA
Giant Eagle/7400 Broadview Rd.

PEPPER PIKE
Heinen’s/30849 Pine Tree Rd.

SHAKER HEIGHTS
CVS/20641 Fairmount Blvd.
Dave’s Supermarket/13130 Shaker Square
Panera Bread/20060 Van Aken Blvd.
Rite Aid/20405 Chagrin Blvd.

SOLON
Borders Books/6025 Kruse Dr. SW
Giant Eagle/34310 Aurora Rd.
Marc’s/6231 SOM Center Rd.

SOUTH EUCLID
Bruegger’s/14483 Cedar Rd.
CVS/4460 Mayfield Rd.
Giant Eagle/4401 Mayfield Rd.
Lax & Mandel/14439 Cedar Rd.
Marc’s/4499 Mayfield Rd.

STRONGSVILLE
Borders Books/17200 Royalton Rd.  

UNIVERSITY HEIGHTS
CVS/13956 Cedar Rd.
CVS/14440 Cedar Rd.
Heinen’s/2180 So. Green Rd.

WESTLAKE
Borders Books/30121 Detroit Rd.

WILLOUGHBY
Giant Eagle/27505 Chardon

WOODMERE
Barnes & Noble/28801 Chagrin Blvd.
Corky & Lenny’s/27091 Chagrin Blvd.
CVS/28100 Chagrin Blvd. 
Davis Bakery/28700 Chagrin Blvd.
Rite Aid/28600 Chagrin Blvd.

CJN. A neighborhood attraction. Everywhere.
For subscription information, contact 216-454-8300, ext. 218, or circulation@cjn.org

Circulation/Locations
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The CJN connects you with over 65% of the Jewish households in Northeast Ohio.  
Advertisers use the CJN to reach a highly desirable, sharply targeted
and pre-qualified customer base.

demographic profile
•  76% of CJN readers are married

•  The average age of the CJN reader is 52.5

•  64% of CJN readers are female

•  78% have a four-year college degree or higher

•  26% of CJN readers have someone under 18 living in their household

•  76% have lived in Northeast Ohio for over 20 years

•  90% own a home/condo

financial characteristics

•  Average market value of primary residence - $325,000

•  Average household income - $153,700

•  Average net worth of CJN reader - $1,016,000

•  56% of CJN readers bought or sold stock in the past 12 months  

•  71% used a financial adviser in the past 12 months

•  90% of CJN readers contributed to Jewish and non-Jewish organizations within the past 12 months

religious affiliation

•  72% of CJN readers belong to a synagogue

•  Readers of the CJN identify themselves as:

- 44% Reform

- 33% Conservative

- 9% Orthodox

- 9% Just Jewish

• CJN readers will attend 4.1 Jewish community events in the next 12 months (excluding events at their synagogue)

political profile

•  98.5% of CJN readers are registered voters 

•  97.3% voted within the last 24 months

•  For the November 2010 elections, the CJN had more political ads than the Sun Papers and The Plain Dealer combined 
by over 80% (Publishers own data) 

cjn reader profile

4



subscription information*

•  Over 60% of respondants have subscribed to the CJN for over 10 years; average subscription time is 18.1 years.

•  Among non-subscribers, 38% get the CJN from family or friends, 35% read the CJN online and 17% buy it at newsstands. 

•  Over three-quarters of all print copies of the CJN are read by more than one person. 

•  85% of respondents read at least one CJN/LinQ•2 publication. JStyle is read by 3 out of 4 readers. 

online
•  23.6% of respondants visit the CJN website at least once per week. CJN readers age 50+ are more likely than those 

under 50 to visit the website at least once per week. 

•  In November 2010, www.cjn.org had 63,550 page views from 20,884 unique visitors.  (Google Analytics Nov. 2010)

•  The CJN Facebook page averages 5,061 active users each month. (Insights by Facebook December 2010)

• The CJN weekly e-Newsletter is sent to 4,200 readers with an average open rate of 18% (Mail Chimp December 2010)

•  CJN readers spend an average of $540 online  

CJN readers are your customers

•  80% of readers have called or visited a CJN advertiser after seeing an ad 

•  74% have purchased a product or service from a CJN advertiser. 

•  60% of CJN readers have eaten out at a restaurant more than five times within the past 30 days, with an average of

8.2 times. They spend an average of $285 per month dining out.

•  Average weekly grocery bill - $137

•  50% of CJN readers spent $1,230 on clothing in the past year.   

• Children’s camps are relevant to 40% of the CJN readers, with 29% of this group sending a child to day camp 

and 26% to overnight camp. 

•  27% of CJN readers will take a cruise ship vacation in the next 24 months. The average CJN readers will travel 

for business or pleasure 6 or more times in the next 12 months. 

•  79% of CJN readers exercise regularly, with over half having exercised at the Mandel JCC or a health club. 

•  18% of readers plan to buy, sell or refinance real estate in 2011.

•  45% of CJN readers have a remodeling or home improvement project planned in 2011. 

*All information from November 2010 Proximity Marketing CJN Readership survey unless otherwise noted. 
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1 Dining March 28

8 Health Beat/Senior Living March 31

15 Passover April 8

15 Business - Estate Planning &
Planned Giving April 7

22 Health & Wellness March 24

29 Real Estate - Cleveland Heights
and University Heights April 21

29 Family - Graduation Gifts April 25

**jstyle magazines and The Source, Annual Guide to Jewish Living are 
mailed separately. Bar/Bat Mitzvah additional copies are distributed separately.

Cleveland Jewish News 2011 Advertising Calendar & Deadlines*

14 Dining January 10

14 Health Beat January 6

21 Business - Tax Time January 13

24 jstyle WEDDINGS Magazine** Dec. 22, 2010

28 Camp Guide January 13

28 Family - Divorce January 24JA
N

U
A

RY

PUBLICATION DATE                  DEADLINE

A
PR

IL

PUBLICATION DATE                  DEADLINE

4 Dining January 31

11 Health Beat February 3

11 Education February 3

18 Auto Tab February 10

18 Business - Retirement February 10

25 Family - Camp Experience February 21

25 Health & Wellness January 27FE
BR

U
A

RY

PUBLICATION DATE                  DEADLINE

6 Dining May 2

13 Health Beat May 5

20 Business - Banking May 12

23 jstyle Magazine** April 21

27 Family - Baby’s First Year May 23M
AY

PUBLICATION DATE                  DEADLINE

4 Dining February 28

11 Health Beat March 3

18 Business - Health Care March 10

21 jstyle Magazine** February 17

25 Family - Finance March 21M
A

RC
H

PUBLICATION DATE                  DEADLINE 3 Dining May 27

10 Health Beat June 2

17 Business - Personal Finance June 9 

17 Bar/Bat Mitzvah Magazine** May 19

24 Family - Grandparents June 20JU
N

E

PUBLICATION DATE                  DEADLINE

*Dates subject to change
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Weddings Issue – January 24, 2012
Deadline – December 21, 2011

REV_1-18-11

1 Dining June 27

8 Health & Wellness June 9

8 Health Beat June 30

15 Business - Economic Development July 7

29 Family - Cooking Classes July 25JU
LY

PUBLICATION DATE                  DEADLINE

5 Back-to-School July 28

5 Dining August 1

12 Health Beat August 4

19 Business - Money Matters August 11

22 jstyle Magazine** July 21

26 Family - Hobbies/Activities August 22A
U

G
U

ST

PUBLICATION DATE                  DEADLINE

2 Dining August 29

9 Health Beat Sept. 1

16 Business - Women in Business Sept. 8

16 Real Estate - Mayfield Heights,
Mayfield Village and Highland Heights Sept. 8

23 Rosh Hashanah Greetings

Rosh Hashanah Issue - ROP

Sept. 1

Sept. 16

30 Health & Wellness Sept. 1

30 Family - College Decisions Sept. 26SE
PT

EM
BE

R

PUBLICATION DATE                  DEADLINE

14 Dining Oct. 6

14 Health Beat/Senior Living Oct. 6

21 Business - Estate Planning & 
Planned Giving Oct. 13

21 Bar/Bat Mitzvah Magazine** Sept. 22

28 Family - Birthday Parties Oct. 24

28 Elections & Political Issue Oct. 24O
C

TO
BE

R

PUBLICATION DATE                  DEADLINE

4 Dining Oct. 31

4 Health & Wellness Oct. 7

11 Health Beat Nov. 3

18 Business - Legal Issues Nov.10

21 jstyle Magazine** Oct. 20

25 Family - Chanukah Gifts & Crafts Nov. 18N
O

VE
M

BE
R

PUBLICATION DATE                  DEADLINE

9 Dining Nov. 28

9 Health Beat Dec. 1

16 Business - Tax Planning For 2012 Dec. 8

16 Chanukah Dec. 9

19 The Source** Nov. 10

30 Family - Winter Fun Dec. 23D
EC

EM
BE

R

PUBLICATION DATE                  DEADLINE

Cleveland car-
toonist and
graphic nov-

elist Tara Seibel is
paying tribute to
her mentor, the
late Harvey Pekar,
Cleveland’s under-
ground author
best known for cre-
ating the autobio-
graphical comic
book series “Amer-
ican Splendor.”  

The Pepper
Pike resident is
hard at work on
her own autobio-
graphical graphic novel. And com-
mentary she’s writing about graphic
illustrations she did with Pekar will
appear in San Francisco’s upcoming
Cartoon Art Museum exhibit

“Graphic Details:
C o n f e s s i o n a l
Comics by Jewish
Women.”

But the funny
thing is, Seibel is
not Jewish. It’s a
comedic twist her
good friend Har-
vey appreciated.
In fact, he told her,
“just tell them
you’re Jewish-by-
association.”

Instead, when
the 37-year-old got
the call from
the Cartoon Art
Museum about
the exhibit, she
told organizers

she did not fit the religious profile.
They urged her to participate any-
way and to write a piece for their
catalog about collaborating with the
legendary Pekar, “the godfather of

CLEVELAND

MONEY MATTERS / 23-28

A&E 30
Birth 33
B’nai Mitzvah 33
Business 23
Cause & Effect 15
Cavalcade 22
Celebrations 34
CityBeat 29
Classifieds 42
Cleveland 14
Deaths 36

Family 32
Israel 12
Jewish Stars 3
Opinion 4
Party Planner 42
Professional

Directory 40
Savren 5
Synagogues 39
Torah 38

Index 

ON THE WEB

Candlelighting 8:01 p.m. 
Shabbat ends 9:02 p.m.

• Einsteinʼs Theory of Relativity

caught in cultural crossfire  

• Analysis: Atlantic article fuels

debate on strike against Iran

• Texas pre-med becomes NFL

squadʼs first Jewish cheerleader

• Op-ed: “Followership” pro-

grams return results

• Jewish/Israel issues play out in

Australian election

www.clevelandjewishnews.com

OUR FAMILY

OBITUARY

Party time
Catering maven Chris Mancuso
joins Landerhaven staff / 16

‘Lone soldier’
Solon resident joins IDF
paratrooper brigade / 18

Landsmen on campus
Big or small, most colleges have
some kind of Jewish life / 32

JewishNews
August 20, 2010  11 Elul 5770

CLEVELAND

www.clevelandjewishnews.com

$1.25

Best Ohio
Non-Daily

Newspaper 

2010 Ohio Excellence
in Journalism 

Awards

INSIDE

Artist / 30

Artist keeps spirit
of Pekar’s work alive

Tara Seibel’s self-portrait expresses
her fondness for her mentor Pekar.

ARLENE FINE
Senior Staff Reporter

School choice tops
lobbyist’s agenda
MARILYN H. KARFELD 
Senior Staff Reporter

Legislators at the Ohio Statehouse address
him as rabbi. Everyone else, including his
wife and parents, calls him A.D.

“I’ve also been called ‘reverend’ and
‘father’” by state lawmakers, Rabbi Avraham
David “A.D.” Motzen says with a chuckle. Since
2005, he has been a registered lobbyist in Ohio
for Agudath Israel of  America, the rigorously
Orthodox organization. 

Lobbyist  / 8

Mandel / 25

Tara Seibel and Harvey Pekar’s work will appear in San Francisco’s Cartoon Art
Museum exhibit: “Graphic Details: Confessional Comics by Jewish Women.”

From modest start, 
Mandels now major force
in Jewish philanthropy
MICHAEL E. BENNETT
Publisher and editor

This month, the new Mandel Building of  the
Jewish Federation of  Cleveland opened for
business in Beachwood. 

Less than a mile away, The Mandel Jewish
Community Center building reached the half-
way point in its massive renovation, with sever-

al new areas already
open to the public.

Last month, The
Israel Museum in
Jerusalem dedicated
its vastly renewed

campus, which includes the new Mandel Wing
for Jewish Art and Life.

Beyond having a name and significant finan-
cial support from the Mandel family in common,
these projects reflect the heritage and commit-
ment to Jewish community and continuity that
the family name represents. 

Brothers Jack N., Joseph C. and Morton L.
Mandel have long supported Jewish and non-
Jewish causes. Starting with nothing 70 years
ago when they scraped together $900 to pur-
chase their uncle’s business in August 1940, they

• Mandel Q&A / 26
• More coverage at 
www.cleveland
jewishnews.com

Rabbi Eric Bram
Suburban Temple-Kol Ami
spiritual leader dies / 36

Taking the lead
Northeast Ohio at forefront of U.S.-
Israel business cooperation / 23

WEDDINGSWEDDINGS
2 0 1 0

C L E V E L A N D J E W I S H N E W S / J S T Y L E

$3.95  www.jstylemagazine.com
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Perfect planning
Gowns, gifts, notes, food

Love stories
The first meeting. The proposal. 
The ceremony. The honeymoon!

Tradition, tradition
Chupah, ketubah, tallit, oh my!

hether you are a
first-time attendee or
have attended for all
16 years, you will
find every kind of
help to make your
celebration – large or

small – a memorable one. And at
the same time, you will be support-
ing the Greater Cleveland Chapter
of Hadassah.

The mission of the Greater
Cleveland Chapter of  Hadassah is
to support medicine, education and
research and to enhance the
quality of Jewish life on physical,
spiritual and cultural levels. We
accomplish our mission by raising
funds for the benefit of Hadassah’s
projects, advocating for social
issues, partnering with Israel,

promoting Jewish growth and
continuity, fostering Jewish identity
in youth, and empowering women
to realize their full potential as a
powerful and positive force.

Can you imagine a world with-
out macular degeneration? Today
we are so much closer to this reality
because the Hadassah Medical
Organization is a pioneer in break-
through research. In fact, just last
month, it was announced that
Hadassah’s Cell Cure Neurosciences
Ltd. entered into an exclusive
license option agreement with
Teva Pharmaceutical Industries to
develop and commercialize
OpRegen™, Hadassah’s stem-cell
product for the treatment of
Age-related Macular Degeneration
(AMD). 

For more information 
about Hadassah:

Greater Cleveland Chapter of Hadassah
23980 Chagrin Blvd.

Cleveland, Ohio  44122
216-831-2070

greatercleveland@hadassah.org
www.cleveland.hadassah.org

ou have your date, you’ve
fashioned a checklist of sorts, and
now it’s time to start planning
the big day. 

With lots to do and little or no
time to do it all, you realize you

need some help. Anxiety abounds as you
wonder … Where should I have the event?
Who has the best invitations? How do I
pick my caterer? A photographer or
videographer or both? And what about
activities? 

Wonder no more. Whether you’re tak-
ing the DIY route (trying to do everything
yourself) or hiring someone else to do it,
you’ll find the answers to these questions
and more at SimchaPalooza on Sunday,
Nov. 14 — all in one place, all at one time. 

You’ll meet face-to-face with experi-
enced vendors, see their products up close,
and find out what’s new and different to
make your event spectacular (and within
your budget). In fact, many of our vendors
are offering discounts and special pack-
ages, so you’ll want to take advantage of
this one-day-only sale.  

You’re invited to capitalize on our
exhibitors’ expertise, sample some of
Cleveland’s best caterers, and try out some
of the many interactive activities that are
now available. You won’t be sorry.
And you’ll get much further ahead in
your planning than you ever could have
imagined!  

Sherri Foxman is founder of www.Party411.com
and producer of SimchaPalooza

Get the most
out of SimchaPalooza!

Y

W
SEE YOU SUNDAY, NOV. 14, 2010

for the 4th annual SimchaPalooza Party Planning Expo
and the 16th annual Bar/Bat Mitzvah Showcase

11 a.m. – 3 p.m.
Cleveland Marriott East

(Harvard and Richmond roads at I-271)

Free!
More than 70 exhibits from local providers of services 
and products for any and all celebrations and events!

• Weddings • Bar/Bat Mitzvahs • Galas
• Milestone celebrations • Corporate events 

CLEVELAND’S PREMIER PARTY & EVENT PLANNING EXPO 

SPECIAL ADVERTISING GUIDE

Welcome 
to SimchaPalooza 

2010!
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Continued on next page

By Alice Cahen

By Sherri Foxman

dedicated to the art of living well

CLEVELAND JEWISH NEWS $3.95  www.jstylemagazine.com

NOVEMBER 2010

jjstylest   yle
stepping out:
fabulous fall footwear

gift ideas for everyone on your list

jewelry with attitude

country home in the city

what do you think of jstyle?
Tell us! Take the survey on p. 46 or visit

www.jstyle.com/survey. 

SOURCE
CLEVELAND JEWISH NEWS

TheThe

2011

Who? What? Where?Who? What? Where?

• Arts & culture

• Community 
resources 

• Education 

• Goods & services

• Jewish holidays

• Religious life

$6.95

Annual Guide to Jewish Living in Northeast Ohio 2011/5771
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What’s your theme?
Also ...

• Advice from rabbis

• DJs pick their favorite songs

• Find the right mitzvah project

MITZVAH
C L E V E L A N D  J E W I S H  N E W S

BAR
BA T

OCTOBER 2010

$3.95
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2011
Cleveland Jewish News
ROP Display Advertising Rates*

*All rates net
Payment in advance is required from all new accounts.

Unit                 
(OPEN)        6X 13X         26X 39XSize 

1/12 page $290 235 205 185 165
(3"w x 2-1/2"h)

1/8 page  $450 350 300 270 245
(4-3/4"w x 2-1/2"h)

1/6 page  $580 470 395 360 320
(3"w x 5-1/4"h)

1/4 page  $845 690 580 530 480
(4-3/4"w x 5-1/4"h)

1/3 page horiz. $1135 925 775 720 640
(6-1/2"w x 5-1/4"h)

1/3 page vert. $1135 925 775 720 640
(3"w x 10-3/4"h)

1/2 page horiz. $1720 1380 1170 1060 955
(9-3/4"w x 5-1/4"h)

1/2 page vert. $1720 1380 1170 1060 955
(4-3/4"w x 10-3/4"h)

1/2 page rect. $1720 1380 1170 1060 955
(6-1/2"w x 8"h)

Full Page $3385 2745 2310 2095 1880
(9-3/4"w x 10-3/4"h)

Banner $600 570 520 495 470
(9-3/4"w x 1-1/2"h)

Cavalcade Banner $450 750            1400 1975
(9-3/4" w x 1-1/2"h) (20"w x 1-1/2"h) 

Monthly banners available on City Beat and Family sections   $1020/mo.

/Weekly /Monthly /Double-Truck Banner

Color Rates              1-C  olor 2-Colors 4-Color Process
(CMYK)                   $100 $200 $300

/Expanded

H
ow does the Cleveland Jewish News

serve your needs – and how can it

serve you better? What kinds of

articles, ads and information are you

looking for? 

Let us know. Visit www.cjn.org/survey

to take our Readership Survey.

Your input is valuable. In about 10 min-

utes, you can help ensure the CJN

remains a thriving and important

resource in print and online.

Replies are confidential. Anyone com-

pleting the survey will be eligible for a

drawing for a 42-inch flat-screen TV or

gift cards to local restaurants. Simply

complete contact information (which

will not be recorded with your survey

answers) at the end of  the survey.

If  you’d rather complete the survey on

paper, please email events@cjn.org or

call 216-454-8300, ext. 263, and we will

mail you one.

Thanks for your participation and

support. Michael E. Bennett

Publisher and Editor

OPINION

ESTATE PLANNING / 23-32 

A&E 16, 38
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B’nai Mitzvah 35

Business 22
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Deaths 42
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Opinion 4

Party Planner 47
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Directory 45

Synagogues 44

Torah 43

Index 

ON THE WEB

Candlelighting 6:28 p.m. 

Shabbat ends 7:26 p.m.

• U.S. Jews respond to loyalty bill

in Israel

• Study examines attitudes of young

Jews who self-identify as leaders

• Jewish groups try to reach out to

or persuade Tea Party candidates

• Paladino, gay issues put Orthodox

position in the spotlight

• Foxman: We should stand up

against anti-Muslim bigotry

www.clevelandjewishnews.com

CLEVELAND

ARTS

Open debate

Readers share feelings on American

Jews’ relationship with Israel / 4

JewishNewsOctober 15, 2010  8 Cheshvan 5771

CLEVELAND

www.clevelandjewishnews.com

$1.25

Best Ohio

Non-Daily

Newspaper 

2010 Ohio Excellence

in Journalism 

Awards

‘Free’ to be

Free Clinic celebrates 40 years

of serving the needy / 14

Fight through it

Nonprofits remain progressive

during tough economic times / 23

INSIDE

‘Fat’ joke

Turkish playwright satirizes

contemporary American culture / 16

Power of speech

Dorothy Silver’s performance

sends “Wings” soaring / 38

A quarter-century of

bringing the ‘Funny’

Election / 8

DOUGLAS J. GUTH

Senior Staff Reporter

Humor is reason gone mad.

- Groucho Marx

In the 25 years since Sue Wolpert and

Ray Lesser began producing The

Funny Times out of  their Cleveland

Heights home, the married publishing

duo has made finding humor in almost

any situation a kind of  unofficial motto. 

“No matter how bad things get, I

always have a little part of  my brain

that’s watching what’s going on and

thinking, ‘Oh boy, if  I live though this

with all my body parts intact, this is

going to be really funny later when I’m

What do you think about the CJN?

Funny / 18

Funny Times creators Sue Wolpert and Ray Lesser bring laughs to 67,000 subscribers.
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Boyce, Mandel

trade charges

in heated race
MARILYN H. KARFELD 

Senior Staff Reporter

M
ost election years, the race for

state treasurer is relatively

quiet and low profile. 

But this year, the major-party can-

didates for state treasurer, Democrat-

ic incumbent Kevin Boyce, 39, and

Josh Mandel, 33, two-term Republican

state representative from Lyndhurst,

have traded charges of  cronyism, cor-

ruption, shady – even criminal – cam-

paign donors, fear mongering and

bigotry. 

Newspapers around the state have

chastised both candidates for the

mud-slinging attacks and their con-

duct and competence in office. The

Plain Dealer chose to endorse Liber-

tarian candidate Matthew P. Cantrell,

a New York native with a master’s

degree in business administration

from The Ohio State University.

Cantrell, 28, works in fuel procure-

ment at American Electric Power in

Columbus and has never run for pub-

lic office before.

Mandel ads draw complaints

Several members of  the Jewish

community have emailed or called the

CJN about a controversial Mandel TV

ad they say promotes Islamaphobia,

intolerance and hatred. Its message is

echoed in a print flyer put out by the

Ohio Republican Party on behalf  of

Watch future CJNs and

www.clevelandjewishnews.com

for more election coverage

Former Hebrew
Shelter Home
has rich history    
ARLENE FINE
Senior Staff Reporter

I n 1917, when John LongSeverance built a three-story home as his ser-vants’ quarters on the out-skirts of  the family’s ver-dant, heavily wooded Long-wood estate in ClevelandHeights, he never couldhave imagined that 56 yearslater, every doorway wouldhave a mezuzah.
How that came to pass isthe tale of  1775 Taylor Road,a building with a long histo-ry that touches both the sec-ular and Jewish communi-ties.

When Severance soldpart of  his property in 1926

to The Taylor MayfieldCompany, the servants’house was part of  thedeal. Over the course ofthe next 14 years, threedifferent families occu-pied the home. 
In 1940, Agnes Friesbought the building,transforming it into anursery school toaccommodate theneeds of  young Jewishmothers in theGlenville and Heightsareas. She sold thehome in 1962 to TheHebrew Academy PTAto use as a day-carefacility; it changedhands again in 1973,when the Hebrew Shel-ter Home (HSH) decid-ed to relocate from its15313 Kinsman Roadlocation.
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Candlelighting 8:11 p.m. Shabbat ends 9:17 p.m.

• Weisel says tension with WhiteHouse is gone • Ehud Barak attempts to bridgeObama-Netanyahu gaps• European Jews launch versionof J Street   
• Analysis: Déjà vu in Ahmadine-jad’s UN visit
• Yiddish revival for young Israelis
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OPINION

ARTS

Cool clarinet
Orchestra’s Franklin Cohen toperform epic Jewish work / 23

Votes are in
Results, reaction from Tuesday’sprimary / 8

INSIDE

Shelter / 21

School’s out
Cleveland Hebrew School tobecome charitable foundation  / 16Get it back

Panel discusses reclaimingNazi-looted artworks / 18

The spirit of 1775 (Taylor Road) 

The home at 1775 Taylor Road in Cleveland Heights was recently sold to

private investors for $20,000.

CANTOR SARAH SAGERSpecial to the CJN

or weeks before it happened, people
exclaimed, “You must be so proud!”The comment caught me off-guard at

first. Of  course I was proud! That is a given.
I am always proud of  my children, but thatis a function of  thepeople they are, day

in and day out, not necessarily due to their
special accomplishments along the way.

Then, I finally realized what everyone
was actually saying: “You must be so proud
that your daughter is following in your foot-
steps!” Again, my response is “yes,” but it
is more measured, and my reasons have
evolved over time.

Last weekend, my daughter Jennifer
Gertman was ordained a Reform rabbi,
joining me, a cantor, among the ranks of

On Mother’s Day ...... prideas daughter enters ‘family business’
F

Kent State tragedyhits home foralumni, studentsNICOLE STEMPAKSpecial to the CJN

F aith Barnett immediately started
saying the kaddish when she heard
three Jewish students were among

the four who had been fatally shot by the
Ohio National Guard at Kent State Uni-
versity.

Remembering Kent State as anAmerican tragedy with a Jewish face /www.clevelandjewishnews.com

Kent / 14

Rabbi Jennifer Gertman, left, joins her
mother Cantor Sarah Sager as amember of the clergy.

FIRST PERSON

Mother / 20

Stranger danger?Jewish views on the Arizonaimmigration law / 4
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ON THE WEB

Candlelighting 5:46 p.m. Shabbat ends 6:47 p.m.

• Conservative movementmerges cantorial school • Europe debates Christiancrosses as national symbols  • Jewish groups eye campusChristian case carefully• Bar-Ilan scholar discusses  conflict during Cleveland visit
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Brain gain aim
TEDxCLE brings together 
Cleveland innovators / 12

HOLIDAY

OUR FAMILY

BUSINESS OF HEALTHCARE / 43-49

Respect / 10

Basket case
Recipes for Purim shalach manot
baskets / 21

Wellness at work
Corporate and private programs
promote healthy living / 43

‘Hungary’ for more
Szarvas Jewish camp in Hungary
inspires local teen / 16

INSIDE Some
bruises
aren’t
black

and blue
JFSA play shows
teens how to stand
up to abuse

ELLEN SCHUR BROWN  
Editor, Family Section

The cool jocks are harass-ing the nerdy boy on his
way to the library. Acheerleader tries to put a newgirl in her proper place. Anartsy girl argues loudly withher bullying boyfriend. 

It’s not a new teen-TV

series; it’s a scene from“Expect Respect,” a teen-writ-ten play that’s part of  a cur-riculum sponsored by JewishFamily Service Association(JFSA) on teen dating vio-lence and relationships. Someof  the conflict in the play

comes directly from the hall-ways of  local high schools.
February is Teen DatingViolence Awareness Month,but “Expect Respect” is per-formed throughout the schoolyear at public and privateschools. A new state law will

Business expert 
Hal Becker 

debuts in CJN
Starting today, Hal

Becker, a nationally
known expert on
sales, customer ser-
vice and negotiating,
makes his debut as
an occasional colum-
nist for the CJN.
Becker, who formerly
owned a marketingbusiness in Cleveland, is the author ofthree bestselling books including Can IHave 5 Minutes of your Time? He consults,conducts seminars, and speaks to morethan 140 organizations around the world.Read his first column on how lessonslearned in business helped him survivecancer on p. 49.

Hybrid cars,
newest models
and 2010
Cleveland Auto
Show preview

Times a-changin’ at Mandel JCC
DOUGLAS J. GUTH
Senior Staff Reporter

W ith all the physical changes toThe Mandel Jewish Communi-ty Center, currently under ren-ovation, another one on the horizon thisspring has to do with time.
Starting Monday, March 29, the JCCwill extend its current hours of  opera-tion during Shabbat and remain openduring certain Jewish holidays. Out ofrespect for the sensitive nature of  theissue for the Cleveland Jewish commu-nity, the JCC will also look for ways tostrengthen the center’s Jewish program-ming and atmosphere, note officials. On Feb. 10, the JCC’s 36-memberboard of  trustees voted unanimously,with one abstention, in favor of  theschedule changes. The building will beopen from 5:30 a.m.-8 p.m. on Fridays,and 8-8 on Saturdays and Sundays,

rather than operating from noon-6 onSaturdays. Monday-Thursday hours willbe 5:30 a.m.-10 p.m., a half  hour earlierthan the current schedule. The JCC willalso open its doors 10 extra daysthroughout the year, including the holi-days of  Shavuot (May 18-20 this year)and Succot (Sept. 23-29). 
Only the facility’s fitness and recre-ation offerings will be available duringthe extra Shabbat and holiday hours.JCC business offices and other functionswill remain closed during those times,says executive director Michael Hyman. The building will still have an earlyclose on the evening of  the first Passoverseder (March 29), and close for Yom Kip-pur (Sept. 18) and two days of  RoshHashanah (Sept. 9-10). 

The expanded operating hours markthe first major revision in the ClevelandJCC’s schedule since the 1960s. Theimpetus for the change was a July 2008membership survey that revealed an“overwhelming concern” about theavailability of  the center’s fitness and

Hours to be extended for
Shabbat, Jewish holidays

JCC / 6

8



Deadline:
Every Monday at noon

To Advertise in the CJN Classifieds
216-454-8300, ext. 225 or 229

classified@cjn.org

Are You Classified?
• Employment
• Help Wanted
• Home Maintenence
• Household Items
• Party Planner
• Professional Directory
• Real Estate
• and More!

Self Posting
Classifieds

Available Online!
Go to

www.cjn.org

AD OWL

Why I
❤ CJN

We started placing ads
in the CJN Classified

section a year ago, and
haven’t missed a week
since! I will continue in the
future.”  

– LORNE DEYOUNG 
Clean & Bright Window Washing 

“

INCHES OPEN 2X 4X 13X          26X      39X/NP           

1 22 29.20 26.50 25.40 21.00 19.20 18.00
1-1/2 32 43.80 39.75 38.10 31.50 28.80 27.00
2 42 58.40 53.00 50.80 42.00 38.40 36.00
2-1/2 55 73.00 66.25 63.50 52.50 48.00 45.00
3 67 87.60 79.50 76.20 63.00 57.60 54.00
3-1/2 80 102.20 92.75 88.90 73.50 67.20 63.00
4 90 116.80 106.00 101.60 84.00 76.80 72.00
4-1/2 100 131.40 119.25 114.30 94.50 86.40 81.00
5 110 146.00 132.50 127.00 105.00 96.00 90.00
5-1/2 120 160.60 145.75 139.70 115.50 105.60 99.00
6 134 175.20 159.00 152.40 126.00 115.20 108.00
7 150 204.40 185.50 177.80 147.00 134.40 126.00
8 164 233.60 212.00 203.20 168.00 153.60 144.00
9 175 262.80 238.50 228.60 189.00 172.80 162.00
10 185 292.00 265.00 254.00 210.00 192.00 180.00

MAX
WORDS

LOREN M. SONKIN, ESQ.
Family Estate Planning - Probate - Trusts - WillsMinimize Taxes - Maximize InheritanceDurable Powers of Attorney for Health Care
General Legal Practice - Divorce - DissolutionsNo Fee For Initial ConsultationAt My Office or in the Privacy of Your Home

216-321-9494

Attorney

HELENE LEVENFUS, Au.D.DOCTOR OF AUDIOLOGY
Fellow of the American Academy of AudiologyDiagnostic Hearing EvaluationsLatest Technology in Digital Hearing Aids

Assistive Listening Devices, Hearing Aid Service.Serving the community for 25 years.
216-381-5011www.cedaraudiology.com

Audiologist

DAVID LEAVITT, C.P.A.
Business & personal accounting and tax services, 

technology solutions, and  management advisory services.
216-382-6400 ext.106david@flfinancial.com

www.flfinancial.com

Accountant

IRVING BELLFORMER IRS ATTORNEY
Over 30 years of experience: Audits, fraud,

penalties, offers in compromise, payment plans,
tax debt forgiveness. Protect assets from I.R.S.No charge for initial consultation. 1392 SOM Center Rd., Mayfield Hts.Please Visit My Website www.irsadvice.com

440-449-4560

Attorney

WENDY S. ROSETT, ESQ.Dispute Resolution/MediationBusiness or Personal includingDivorce • Juvenile • Family • ForeclosureDebt Counseling/Credit Repair/BankruptcySchool Law/Children with Special NeedsHealth Care • Wills • Trusts • Powers of Attorney
216-491-2125CALL ME, I CAN HELP.

Attorney / Mediator

PROFESSIONAL DIRECTORY

MICHAEL J. DUBER, ESQ. andBRANDON T. DUBER, ESQ.
Representing the Injured, Disabled and Criminally Accused Since 1964Workersʼ Compensation, Social Security Disability,Personal Injury and Criminal Defense

55 Public Square, Suite 1200, Cleveland, OH 44113216-861-1234www.duberlaw.com

Attorney

RACHEL A. KABB-EFFRON. ESQCERTIFIED ELDER LAW ATTORNEYConcerned about Medicaid? Need care at home or in a nursing home?Life Care Planning • Complete Care Coordination
LSW on Staff • Documents • MedicaidVA • Medicare216-991-5222 (KABB) www.kabblaw.com“One Stop for Aging & Disability.”

Attorney

ADAM SMALL, C.P.A.

• Individual Taxes 
• Payroll & Controller Service

216-509-4502adamsmallcpa@gmail.com

Accountant
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AARON P. BERG, ESQ.Representing Victims and their Families in your
neighborhood and throughout Northeast Ohio

Personal Injury • Workersʼ CompensationWrongful Death • Trucking & Auto AccidentsTerminal Tower - 50 Public Square, Suite 1900Cleveland, OH 44113
Phone: 216-696-6500Fax: 216-696-1411

Attorney

BRIAN P. BIGGINS, ESQ.INVESTOR RIGHTS ATTORNEY
Has your broker left you broke?Losses in variable annuities, retirement funds?

Recovering investor losses for over 15 years.Free initial consultations

440-333-9270www.stockbrokerdisputes.com

Attorney

BERNARD I. AGINCERTIFIED VALUATION ANALYSTCPA/ATTORNEY

BUSINESS VALUATIONS FOREstate and Succession PlanningShareholder Disputes. Marital Dissolutions

216-896-8061
bia@aginandagin.com

Business Valuations

GEORGE BATESOBJECTIVE: PROFIT IMPROVEMENT
Retired Bank Lender withSmall Business Advisory Experience will• Review P&L and Assets & LiabilitiesVersus National Like Business• Evaluation of staff

440-543-0575

Business Consultant

2011 CLASSIFIED RATES

All rates net.

WEDDINGS!

BAR MITZVAHS!

ANNIVERSARIES!

BAT MITZVAHS!

BIRTHDAYS!

CELEBRATIONS!

pARTy planner
Party Supplies

Bakery
ARCHIE’S

LAKESHORE BAKERY

Hough Baker for 25 years. 

Bake to order! Weddings, 

Birthdays, Bar/Bat Mitzvahs, 

Special Occasions. 

Call Tuesday thru Saturday.

216-481-4188

Caricatures

CARTOON PORTRAITS 

& CARICATURES

Corporate & Family 

Parties & Events

Diana Hadley

216-322-1028

cartoonportraitcaricature.com

Catering

FROM SHABBOS

TO SHIVAH

MISTER BRISKET’S

ROASTED BRISKET

COOKED, SLICED 

AND

DELIVERED TO 

YOUR DOOR!

Delicious
 Chopped

Liver, to
o!

216-932-8620

misterbrisket@

earthlink.net

KOSHER ON CALL

Delivers - 24 hr. notice

Kinneret, Issi’s &

Jersulem Grill

Shiva Calls, 

B’nai Mitzvot

Any Group Event

Mike: 216-870-9190

Disc Jockey

Disc Jockey

HAPPYTIME!

•All Occasions •

Bar/ Bat Mitzvahs 

Music For All Ages.

Full-time, Friendly,

Professional Service 

Jammin’ Joel     

440-460-1030

Entertainment

MAINSTREAM

ENTERTAINMENT

Music for Any Event

Live Bands - D J Service

Soloists & Ensembles

216-883-0203

www.mainstreamlive.com

Invitations

HOPE FROMSON

Party Planning Consultant

Custom Invitations • Gifts

Fine Stationery

Including Crane’s

The Quality you deserve

at competitive prices.

By Appt. 216-292-3044 

INVITATIONS & MORE

invitations, accessories

FREE ENVELOPE 

CALLIGRAPHY W/ ANY 

INVITATION ORDER . 

PLUS LOW DISCOUNT 

PRICES!

Call Karen 216-831-2282

Live Music

COMPLETE 

PARTY HELP

For  help in setting up,

cleaning up and serving

at your next party.

Michelle Ryb

• new # 216-288-8062  

Party Help

AN EXTRA PAIR 

OF HANDS

Party Assistance 

Before, during & after.

Be a part of your own

party. We will help serve,

set up, & clean up.

Christine  440-463-2455

Photography

DAVID TAVENS

PHOTOGRAPHY

Visit us online at:

www.mitzvahphoto.com

216-514-1567

BILL MILLER

PHOTOGRAPHY

We specialize 

in B’nai Mitzvahs

Reasonable Rates 

billmillereventphotography.com

216-741-0839

Video

PLANET PRODUCTIONS

VIDEO DESIGN

Weddings

Bar/Bat Mitzvahs

Winner CJN Best of 2006 

Martin R. Berwitt

216-464-5684

planetproductionsvideo.com

Taylor Road Discount Center

All Wholesale Prices

“Cleveland H
eights Original

Family owned for 30
 years

2176 South Taylor • 216-371-0111

22
70

89

Party Supplies     
  Plates

Specialty Spices       A
luminum Pans

“The little Jewish Sams Club”

Assorted sty
les and co

lors of

plates & paper goo
ds

Serving Dishes Party Favors Alero

DJ/PIANO
LIVE BANDS
� Bar & Bat Mitzvahs

�Weddings

� Private Parties

216-310-
3329

mrfkeys@gmail.com
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 CLASSIFIEDS

Want Help AFTER Baby? Birth & Beyond, Inc. 

Postpartum Doulas - Mother care & rest, newborn and 

sibling care, breast/bottle feeding support, Lt. house-

keeping, meal prep & errands. Day & night services; 

DONA trained professional Doulas.  Labor Doulas also 

available. Perfect “New Mom” Gift!  Call or e-mail us 

today for your FREE email “InfoPacket” or in-home 

consultation   440-333-4996 www.birthandbeyond.org

Doula Services

COMMUNICATIONS SPECIALIST

Desktop Publishing

Non-profit is looking for a mature self-starter with a 

minimum of three years experience.  Must be able to 

create high quality work using professional desktop 

publishing software.
Send your cover letter and resume to 

Ken Anthony, Executive Director, 

27500 Shaker Blvd., 

Pepper Pike, OH 44124 

or email to kanthony@parksyn.org

entering Communications Position on the subject line.  

No phone calls please.  Salary negotiable.

A I R P O R T TRANSPORTATION

1-4 Riders:  $40.00 - Cleveland Hopkins

Akron-Canton - $65.00     

Guaranteed On Time

2 1 6 - 3 2 1 - 3 0 0 0

www.airport-transportation.net

Transportation

Nursing

Nursing

CAREGIVERIN YOUR HOME
20 yrs. experience with 

disabled & elderly. Cook-

ing, cleaning, laundry. 

Hardworking, reliable. 

Great references. 
440-887-0871

BRIGITTEAT YOUR SERVICE
COMMITTED TO 
QUALITY CARE

• Personal Care
• Meal Preparation

• Transportation to
appts./shopping

• Laundry/LightHousekeeping
and so much more . . .

• All shifts available
• Screened • Bonded
Insured • References.BBB216-297-0800216-402-0135

SITTER/COMPANION

JEWISH WOMAN EXP. 

WITH ALL AGES
Companionship,

driving to appts. laundry,  

other needs.
Excellent references. 

440-449-7430

AFFORDABLE QUALITY 
CARE

Personal care, cleaning,

companions & much 

more. Trained, honest, 

on call 24/7. References

IN TIME OF NEED
216-990-1423

ADULT HOME CARE

• Aides & nursing assistants

• Live-in Companions
• Day & night shifts

• Background Checks
• Workers’ Comp.

Licensed • Bonded • Insured
OPTIONS

FOR SENIOR AMERICA
216-861-3700

toll free 1-800-267-8466

CATERED LIFE
Home Care & Adult

Foster Care
Call and let us cater

to all your home health
care needs.216-326-6988

CARING HEARTS
Available 24/7

3 hour minimum.

Experienced•References 

Insured • Bonded
Low Reasonable Rates.

440-209-8746440-220-2599

VISITING ANGELS
SENIOR HOMECARE

Personal care, meals,

housework, shopping
& companionship.

Hourly & Live-in care.

References & Background

checks.   216-231-6400

Help Wanted

BUSINESS IS GREAT!
High Earnings, More
Free Time, Excellent

Perks & Tax Benefits,

Full Training, In-home
business. PT/FT

Write with phone: 

People Success Team
Box 1495

Hermitage, PA 16148

RESULTS!RESULTS!RESULTS!Call to Advertise!216-454-8300ext. 225 or 229

SANDY’S SERVICE
Since 1994Weekly-Hourly

Work-Shopping
AppointmentsReferences440-461-7234

I DRIVE U 
• Airport Services

• Food Deliveries
• Shopping   • Doctor Appointments

Experienced • DependableGene 440- 821- 7618  
440- 461- 5244

Want To Buy

Want To Buy

call MICHAELI buy all 
Antiques & Collectibles,

Jewelry - Men’s Watches
I make house calls!

440-461-4611

HAPPY CHANUKAH

BIG FUN-Your One Stop

Shop for Holiday Gifts.

Chanukah cards, books,

toys, tchotchkes.
Voted Best Toy Store

BIG FUN1814 Coventry Road

Cleve. Hts. 216-371-4386
CA$H FOR TOYS

Star Wars, G.I. Joes

Transformers/Hotwheels

Nintendo,m Trains &
Comics. 3 Stooges,

Action Figures

     HOME MAINTENANCEAppliance Service
Appliance Problems?

Call Ted atALL SERVICE 
SOLUTIONS INC.

35 years experience at

very reasonable rates.
216-233-5356

WOLFAPPLIANCE REPAIR

++35 yrs. experience in 

repair & service of major 

household appliances.

All work guaranteed.
216-932-6003

wolfappliance@aol.com

MILES PARK
WINDOW TREATMENTS

SINCE 1936HUNTER DOUGLAS
WINDOW FASHIONS
GALLERY DEALERFEATURING:

HUNTER DOUGLAS 

WINDOW FASHIONS
CUSTOM DRAPERIES 

SHADESTOP TREATMENTS
DECORATIVE RODS

REPAIRS AND CLEANING

HONEYCOMB AND
PLEATED SHADESBOB BERNSTEIN
23570 MILES ROAD

BEDFORD HTS. OH 44128
216.581.3367

www.milesparkwindow.hdwfg.co

Drapery & Shades
Electrical
FINNEY ELECTRIC

Circuit Breaker Boxes,

Violations Corrected, 
Upgrades. 

Bonded, Insured.
Call Morris216-780-3309State Lic. 24244

“I wantmy CJN!”Subscribe TodayCall(216) 454-8300ext. 218

Electrical

Furniture RestorationRADIANT WOODS
Over 25 yrs. of

antique finishing &
restoration. In-home
furniture touch-up,

refinishing & repairs.

Call Dave: 440-257-4010

www.radiantwoods.com

General CleaningMILITARY STYLE 

CLEANING SERVICE 
"We go where the dirt is”  

Weekly, Biweekly,
One-time,

Bonded/Insured
330-908-1499
1-877-847-9851     

General Cleaning RAY’S CLEANINGSERVICEwindows • walls 

fixtures • gutter cleaning 
• light hauling 
• pre move-in 

home cleaning • estate  

basement • attic 
garage cleaning.

Insured & Bonded
440-449-4030

Debbie’s 
Cleaning Service

Residential - East/West

Weekly or Bi-Weekly
Insured & Bonded

References440-442-5660
216-536-5516 - cell

HARDWORKING
RELIABLE LADY

Will efficiently clean
your house or

apartment. References
440-238-3071

Continued on
next page…
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1/2 Page 
Horizontal 

Image area 
9.75" x 5.25”

One smart little paper.
JewishNews

CLEVELAND

23880 Commerce Park, Suite 1
Beachwood, Ohio 44122

Phone: 216.454.8300  •  Fax: 216.454.8100
www.clevelandjewishnews.com

1/2 Page 
Vertical

Image area 
4.75" x 10.75"

Full Page 

Image area 
9.75" x 10.75"

1/3 Page 
Vertical 

Image area 
3" x 10.75"

1/3 Page 
Horizontal 

Image area 
6.5" x 5.25"

1/4 Page  

Image area 
4.75" x 5.25"

1/8 Page  

Image area 
4.75" x 2.5"

1/2 Page 
Rectangle 
Special 

Image area 
6.5" x 8.0"

1/12 Page  

Image area 
3" x 2.5"

1/6 Page

Image area 
3" x 5.25"

Banner Ads 

Image area 
9.75" x 1.5"

ROP Display Advertising
Modular Ad Sizes & Specifications

Trim Size: 10.75” x 11.75”

One smart little paper.
ewishNews

1/3 Page 
Horizontal 

Image area 
6.5" x 5.25"

1/3 Page 
Vertical 

Image area 
3" x 10.75"
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ad specifications
and deadlines*

display space, disks, e-mail
Monday, 1 p.m. the week of publication. 
Holidays and Special Supplements/Magazines scheduled separately. 

ads requiring production and proof
Friday, 3:30 p.m, week prior to publication. Three or more proofs $25 charge each

classified 
Monday, noon, the week of publication

*Special editions or holiday issues may require an earlier deadline and are at the discretion of the CJN.
Call your Cleveland Jewish News account executive at 216.454.8300 for specific information.

the cjn accepts ads via:
email: advertising@cjn.org (Preferred  method)

FTP Site: ftp.cjn.org
CD ROM

the cjn uses macintosh format
Submit PDF files if possible. Call for PDF settings. Also accepted: QuarkXpress files. 

depending on media used, please include:
1. Original document in QuarkXpress

2. All screen and printer fonts used (PC fonts are not compatible. No TrueType Fonts).

3. All graphics and images; Photoshop tiff or jpg (Please do not save text as a tiff or jpg.)

4. Any special instructions about the files.

5. Directory of disk contents.

6. Print out (hard copy) of all pages.

7. PDF files - Preferred format

8. ALL COLOR IS  CMYK, (Cyan, Magenta, Yellow, Black) NO RGB OR PANTONE COLORS*** 

9. Halftones for newsprint  85-100 line screen (resolution 170 minimum - NO 72 resolution)

10. Glossy products require 133-150 minimum line screen (resolution 266-300 minimum)

*** Any color not in CYMK will be converted. CJN is not responsible for any color shift that may occur.
The CJN reserves the right to substitute fonts if not provided or if fonts are not compatible  . 
The CJN is not liable for any change in appearance that may occur as a result of font substitution.

For more information, contact Christine Ulsenheimer, Assistant Production Manager: culsenheimer@cjn.org, 216-454-8300, ext. 223
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It's a FACT that The Cleveland Jewish News serves as the online 
portal to the Jewish Community of Northeast Ohio through 
multiple digital media products.  

In November 2010, www.cjn.org had 63,550 page views from 20,884 unique visitors.  
(Google Analytics November 2010)

• 23.6% of CJN readers visit www.cjn.org at least once per week.* 

• CJN Readers 50+ are more likely than those under age 50 to visit cjn.org at least once per week.*

• CJN readers spend an average of $540 online, with one in five readers spending more than $1000.*

• The CJN Facebook site averages 5,061 active users each month.
(Insights by Facebook December 2010)

• Facebook is used by over 60% of CJN readers and growing.*

• The percentage of Facebook usage is highest among our younger audience, and is above 60%

for all CJN readers up to the age of 75.*

• The CJN weekly e-Newsletter is sent to 4,200 readers, with an average open rate over 20%.
(Mail Chimp December 2010)

*All information from 2010 Proximity Marketing/CJN Readership Survey unless noted.

digital opportunities
Webinars

Podcasts

Digital Brochures

Video & Audio

Web ads (banners, buttons, skyscrapers)

Pop-Up Ads

CJN e-Newsletter Sponsorships

CJN Archive Sponsorships

www.cjn.org Section/Topic Sponsorships

Editorial content for your website,
Facebook or Twitter account
Ad Owl Self Posting Classifieds



23880 COMMERCE PARK DRIVE I BEACHWOOD OHIO I 44122
P 216-454-8300 I F 216-454-8100 I W www.linQ2communications.com | info@linQ2.com

Why I
❤ CJN

N ow about that book ... I got
a ton of compliments!

Lynn Bracic (Press Club Executive
Secretary) was blown away by the
number of ads. You took it to a
whole new level in raising the bar.”

– ED BEYERS
President, The Press Club of Cleveland

“
Our Services

collaborate
Strategic Planning & Idea Generation
Writing & Content Development
Graphic & Design Services     

connect
Advertising Sales & Sponsorships
Distribution
Direct Mail
Custom Print Products

communicate
E-Newsletter & Web Capabilities 
Event Planning
Print & Digital Publishing

A full-service custom publishing company affiliated with the CJN that provides
better solutions for you to reach your customers in more engaging
and cost effective ways 

Let’s create something big. Together.
Interested in partnering with LinQ•2? Contact us today!

with special thanks to our sponsors The Plain Dealer & Cleveland Jewish News / LinQ•2 Communications

Presented by BB Sound & Light, Ltd.

2010
Hall of Fame Dinnerand Induction Ceremony

Chuck Heaton AwardMargaret Bernstein

Wednesday, October 27, 2010

Corporate College EastWarrensville Heights, Ohio

HURRY!  SALESEVENT NOW INPROGRESS.

SAVE OVER $10,000 ... DETAILS INSIDE 
OVER 100 NEW MODELS AVAILABLE.

CLASSIC CADILLACMENTOR
8470 Tyler Blvd., Mentor, OH 440601-440-255-6955www.DriveClassicCadillac.com

ONLY AT CLASSIC CADILLAC
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inserts
All advertising inserts must be approved by the Cleveland Jewish News 
prior to acceptance. Please allow at least 14-21 days for approval.
Insert quantity required: 11,000*

requirements
• Inserts may not appear to be a separate publication.

• They must not have a date implying a frequency of publication.

• They must not have a separate price.

• They must not use the word “catalog.”

• They must not have a mailing indicia.

• They must not say “Volume No..,“ indicating an ongoing publication.

• They must not have ISBN, ISSN or USPS numbers different from Cleveland Jewish News.

• Minimum insert size is 5” x 7”; maximum size is 10-3/4”w x 11-3/4” h.
Total weight of an insert is limited to 16 oz.

• Advertiser must provide actual, non-electronic sample of material to be inserted to the CJN offices no later than 
noon on Monday of insertion week, or noon the Friday before insertion when holiday deadlines apply.

Any insert into the Cleveland Jewish News that the U.S. Postal Service considers a separate publication will be 

billed at the Standard A rate. We prefer advertisers to have the following copy line on the cover or back page 

of insert: “Advertising Supplement to the Cleveland Jewish News.”

deadlines
Inserts must be scheduled 10 working days prior to desired insertion date.
All inserts must be delivered to printer no later than 4 p.m. Monday prior to insert date:

RePrinting Receiving Dock
500 Market Avenue South
Canton, Ohio 44702

Shipments must be clearly marked “Cleveland Jewish News“ along with publication insert date.

costs
• Inserts are placed in the full run of the Cleveland Jewish News.

• The cost for inserts is determined by weight (regardless of number of pages) as follows:

Basic cost up to .5 oz. $1,300
.55 oz. to 1.0 oz. $1,500

Each additional ounce or part thereof adds $100 to the cost of the insert. 

For insert specifications and rates for jstyle, WEDDINGS, The SOURCE,
and other separate publications, contact the Cleveland Jewish News
at 216-454-8300, ext. 262, or advertising@cjn.org. Pricing subject to change.

*Inserts may be provided by client or can be designed and printed by the CJN for an additional fee.
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