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READER DEMOGRAPHICS

Married: 74% Male: 46% &
Bachelor's degree or higher: 83% 75 o/
Master's degree or higher: 45% : : 0
Advanced Degree: 19% Belong to
a synagogue

Top executive or business owner: 18% cececcccccccnns
Medical field: 14% 0
Financial field: 10% 23 /o

Attorney: 8%

Average Age:53.5  Female: 54% & i ﬁ i

Have been to Israel in the

past 12 months or plan on

Has lived in Cleveland for more than 20 years: going in the next 12 months

FINANCIAL

Average annual income $203,556
Average net worth $1913,201
Average market value of primary residence $383,557

Used afinancial

advisorin the

Average amount given to a non-Jewish organization annually $1,836 past 12 months

Average amount given to a Jewish organization annually

PHILANTHROPIC

94% 54% 95% 31%

Gavetoa Gave more than $1,000 Gave to anon-Jewish Gave more than $1,000 to
Jewish organization to a Jewish organization organization anon-Jewish organization

All stats compiled by Accurate Insights Q4 2015




POLITICALLY DEVOTED ENGAGED
ACTIVE SUBSCRIBERS ONLINE

99% 76% 43%

Registered Have subscribed to the Visit CJN.org at
voters CJN for more than 10 years least once per week

96% 75% 16%

Voted in the CJN read by more Visit CJN.org

last 24 months than one person every day
per household

“The CJN has been instrumental in helping The J advertise two of our signature events:
The Cleveland Jewish FilmFest and the Cleveland Jewish Book Festival. Advertising in
the CJN has helped The J raise attendance and awareness of both events.”

- Becky Rocker, Marketing Manager, Mandel Jewish Community Center
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Jewish News

Spend $250 or more 47% With children 18 and under:

dining out per month: 0
61%

Average spent P
ercentage that goes to cam
dining out per month: $3 76 g 9 p
39% Day camp

61% Overnight camp
Drove more than 10 miles

to purchase a vehicle: On average, each family

sends two kids to camp

oYe 58%

Average spent on camp

Highly likely or somewhat likely to per household: $4,867

purchase a new vehicle in the next year
Own three or more vehicles

Own aluxury vehicle

Percentage that 329 . Percentage of readers with
goes to private school: 9 : children currentlyin college
Of the parents that send their . In-state public

children to private school, the * In-state private
average spent per household: .
RS . Out-of-state public

$22,865 Out-of-state private




CINoorg DIGITAL ADVERTISING

Cleveland Jewish News readers are web savvy and “For over 15 years, advertising in the
on the go. Increasingly, our audience engages with the CJN

online and via mobile devices - and in turn, digital advertising
with the CJN helps you engage with them. an effective vehicle to reach our target

Cleveland Jewish News has proven to be

Digital = Whether complementing print advertising or market. The Classic Lexus customer is

seeking to connect with an audience exclusively online, CIN savvy, |oya| to the brand and appreciates
digital advertising provides a variety of options to reach your
desired audience, including:

* Run-of-site or section-targeted display ads Jewish News brings that customer to us.”
* High-impact corner peel and pop-up ads

* Rich-mediaincluding video

* Mobile ads responsive for tablets and smartphones

luxury and performance. The Cleveland

- Matthew Dietz

General Manager
Classic Lexus

E-Newsletters - Your audience can also be reachedin one
of the CJN's subscription-based e-newsletters, including:

* Boker Tov: Daily headlines from the CJN delivered by 9 a.m.
Monday through Friday.

* Breaking News: Urgent updates about Northeast Ohio and
the world’s Jewish community delivered as news is happening.

¢ Lifecycles: Celebrations and obituaries from the CJN
delivered every Wednesday and as necessitated by date

Jewish News

Website Stats
Page views per month: 145,000
Users per month: 56,000

Mobile & Tablet: 50% of total visits
*As of January 31, 2016






RESILIENT

RELATIONSHIP

Through long times apart and
across long distances, one
couples loveflourished

SPOTLIGHT:
CLEVELAND
WEDDINGS

Six couples and their
unforgettable ceremonies

DESIGN
TRENDS

LOOKS FOR
ALLVENUES
BE

More than 250
wedding tips &
inspiring ideas!

Received a spa treatment Purchased jewelry
one or more times a month in the past year
Average spent per month: $119 Average spent in the past year: $395

The Cleveland Jewish News
Winter 2015
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coftee shops, restaurants, bars, |ibrar|'él§-&grocery stores, hotel _
others) throughout Northeast Ohi - ;

to the inboxes of Northe

Amber Devon Kempthorn constructs characters and narratives
in her art by drawing from personal experiences, music and literature

INSIDE: SHARI WILKINS’ CLEVELAND PRINT ROOM; ART HOPPING IN CLEVELAND'S LITTLE ITALY
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| 'SOURCE

SOURCE:- go-to resource for Northeast

Ohio’s Jewish community. It includes extensive
listings for business and community resources as well
as at-a-glance information regarding Jewish holidays,
synagogues and weekly candlelighting times.
SOURCE is an annual publication. It's distributed

to more than 25,000 families, businesses and
organizations throughout Northeast Ohio.

CIN.ORG/SOURCE

A Cleveland Jewish News Publication
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MitZvah
BALANCE]

FANILY

CJN.org | Boker Tov
C/\NV/\S ' CJPC Custom

SOURCE CJPC Events

216-454-8300 - Fax: 216-454-8100 - CJN.org - adsales@cjn.org
23880 Commerce Park, Suite 1- Beachwood, OH 44122




